YHUBEPCUTET 3A HAITMOHAJIHO 1 CBETOBHO CTOITAHCTBO

PEIHEH3UA

Ot:  npogh. 0-p Mapuana Bvpoanosa boxcunosa
Cmonancka akademus ,,/[. A. llenos” - Ceuuios
Hayyna cneyuannocm Uxonomuka u ynpasierue

OTHOCHO:  AMCEpTaLMOHEH TPY/ 3a NPUCHKIAaHE Ha 00pa3oBaTesHa U HAy4yHa
CTENEH LAOKTOP®* 10 Hayywa cneyuanHocm Hkonomuka u
ynpaenenue (mypuzvm) B YHCC.

OcnosaHue 3a npedcmaesne Ha peyeH3usma: y9acTue B ChCTaBa Ha HAYYHOTO
Kypyd TIO 3alUTa Ha JUCEPTAllMOHHHUA TPYH CBIJIACHO  3armoBe
Neb556/23.02.2026 r. Ha 3am.-pextopa mo H1J] na YHCC.

ABTOp Ha nuceptanionnus 1pyn:  bopuc I'eopzuee Kapazeopzues
Tema Ha nucepranmonuus Tpya:  ,Mapkemunzoeo ynpaeneHue Ha
myponepamopckus ousnec

1. Uudopmanus 3a 1ucepraHTa

Hoxtopant bopuc ['eoprues Kapareoprues ce e o0yyaBai mo JOKTOpCKa
mporpama KbM Karefpa ,,JIkoHoMuka Ha TypuszMa” nipu GakyiaTeT ,, IkoHomuka
Ha uH(ppactpykrypata® B YHCC mno nHayuna cnemuaiHocT MKoHOMHKa U
yrpasieHue (Typu3bM), CbhIIacHo 3amoBen Ha Pektopa nHa YHCC
Ne846/31.03.2023 r. OO0y4yeHHETO € OCHIIECTBEHO B pelioBHA (hopMa, ChC CPOK
Ha poktopantypata g0 28.02.2026 r. Cwc 3amoBen nHa Pextopa mHa YHCC
Neb545/23.02.2026 r. Bopuc KaparecoprueB € OTYHCIIEH OT JOKTOPaHTypa C
MpaBo Ha 3allUTa Ha JUCEPTALUOHEH TPY/l, MOPAaH MOJOKUTEIHO PEIlIeHHE Ha
oOydJaBamiara KaTelpa 3a TOTOBHOCTTa 3a 3allUTa Ha JUCEPTAlUATA TPE
HAy4YHO XYPH.



Bucmieto cu o6pazoBanue qokTopaHThT € 3aBbpiiwi B YHCC npe3 2020
r., crennanHoct ,,Mkonomuka Ha typuszma®, OKC ,,06axanaBbsp®, a npe3 2022 r.
ce aummomupa B OKC ,,Maructsp*, Marucrepcka nporpama ,,MexxayHapoJeH
TypusbM*. bopuc KapareoprueB mma 7-roamiieH NpPAKTUYECKH OIUT, KaTo
ocHoBaten, CEO u maptabop B Mistral Travel Ltd., a ot 2023 r. ¢ u
pbroBoauten HampaBiieHue Medico Congress — mojnpasneneHue Ha Mistral
Travel Ltd.

2. O0ma xapakTepuCTHKA HA MPeJCTABEHHU S JUCEPTAIIMOHEH TPY/

Jucepranuara TpeACTaBisBa CTPOWHO, JIOTMUYECKO W 3aIbI00UYEHO
u3Cclie/IBaHe, KOETO ce ChCToU OT 218 cTpaHUIM OCHOBEH TEKCT, CHOJYWIMBO
NOJAKpEeneHu ¢ TrpaduyeH, TabauM4eH W o0pabOTeH MO TOAXOASI] HayWuH
eMITUPUYEH MaTepual.

JlucepTanimOHHUAT TPYJ C€ OTIWYaBa C Kildcuwecka U OalaHCUpaud
cmpykmypa, CbCTaB€Ha OT YBOJ, TpHU TJIaBH, 3aKIIOUCHHE, CIHCHK Ha
U3IMO0JI3BaHaTa JIUTeparypa, ClpaBka C HAay4HH TnpuHocu U 12 Opos
npwioxeHus. Pa3spaboTkata € HaIIENHO WIIOCTpUpaHa mocpeactsom 19
tabmuiu u 8 Qurypu. Ilperenkata Mu, KaTo pEIEH3EHT, €, Y€ memama Ha
JUCEPTAIMOHHUS TPYJ C€ OTJINYaBa C aKTyaJIHOCT, MPAaKTHYECKa 3HAYUMOCT U
nuceprabuiaHocT. T ce oOycmaBs oT OypHOTO pa3BUTHE Ha TypHCTHYECKaTa
UHIYCTpUsI B CBETA U B bhITapusi, CbITbTCTBAHO OT IMOCTOSIHHU TpaHCHOpMaIlUK
1OJI BIIUSIHUE Ha TJIOOQIHUTE TCHACHIIMU U MPOMEHAIIUTE CE MOTPEOUTEIICKU
IPEATIOYNTAHMS, KOUTO U3MPABAT TYpPOINEPATOPCKUTE TPEANPUITHS TIPE]
CEepPHO3HU TMpEIU3BUKATEICTBA. TOBa HM3HCKBA OT TYpPOIEPATOPUTE TI'bBKABO
aJlanTUpaHe KbM HOBUTE PEATHOCTH Upe3 MHCTPyMEHTapHyMa Ha ChBPEMCHHUS
MapKeTHHTOB MEHH/DKMBHT. JIUCEepTAllMOHHMAT TPyl aHAJIU3Upa HMEHHO
MapKETHHTOBOTO YIIPABIICHHE Ha Typolleparopckus OuszHec B bbirapus mo
mpuMepa Ha KOHKpETHa TypoliepaTopcka ¢gupma. AKTyaIHOCTTa Ha TemaTa €
n00pe mpecTaBeHa B yBOJIa Ha TUCEPTAITUSATA.

Illenma Ha [UCEepTAlMOHHHS TPYA € <«Jda C€ aHalu3upa M OICHU
MapKeTHHTOBOTO YIIpaBIICHHE Ha TyporepaTopcka (upma 1o mpuMepa Ha
,>Mucrpan TpaBen”“, KakTo W Ja €€ NOPEMNJIOKAT HACOKUM U MNPEHOPHKUA 3a
HETOBOTO YCHBBPIICHCTBAHE B YCIIOBHUATA HA JIMTUTATHA TpaHCHOpMALIHS».

3a mocTturane Ha I1enaTa ca gepuHUpaHW 6 HM3CIACAOBATEICKH 3a0aull,
KOHUTO KOPECIIOHIUPAT C TOCTaBeHATa IIeJI Ha U3CIICIBAHETO.



Obexm Ha W3CJIEIBaHE € CHUCTEMaTa OT MAapKETHHTOBH YIPaBICHCKU
MPOIIeCH, WHCTPYMECHTH W IUTHTATHU MOJCNH, TpUJaraHu B JCHHOCTTa Ha
Typonepartopckara pupma ,,Mucrtpan Tpasen‘.

Ilpeomem Ha W3CIEABAaHE € MApPKETUHTOBOTO YIpaBICHHE B
TypOIepaTOpCKusi OM3HEC.

OcHOBHaTa mesa Ha HAaydHUS TPYyJl CE OCHOBaBa Ha TBBPACHHUETO, Y
TypOIepaTOPCKUTe (PUPMHU TMOCTHTaT MMO-BUCOKA KOHKYPEHTOCTIOCOOHOCT U
YCTOWYMBY TIA3apHU PE3YJITaTH, KOraTo MpWiIaraT HHTETPUPAHO MAPKETUHTOBO
yIpaBJeHHE, OCHOBAaHO HA CHCTEMEH aHaJM3 Ha TMas3apa, CeTMEHTHpaHe U
NepCcoHaIM3alus Ha  TPEIJIOKCHHITA, JWTATATHM  WHCTPYMEHTH  3a
KOMYHHWKAallUs W  JaHHW-0OA3WpaHd  pEIICHWs 3a  yIOpaBJIcHUE  Ha
B3aMMOOTHOIIICHUATA C KIIUCHTH.

B moakperna Ha Te3aTa ce W3CieABaT TPU PAOOTHU XHUIOTE3U, YHETO
NOTBBPIKIABAHE TIEITH J1a TOKa)Ke BAIMAHOCTTa HA OCHOBHATA Te3a.

Cunram, Ye menTa, 3aJaunTe W HM3CIIEJOBaTEICKa Te3a Ha pa3padoTkara
ca 1obpe hopMmynupanu, a O0EKTHT U MPEIMETHT ca SICHO OUEPTAHHU.

B nucepranvoHHHS CH TpyA aBTOPHT JIEMOHCTPUPA YMEHHS 32 YMEIO
OopaBeHe C HAyYHH TMOHATHS ¥ TIpUIbpXKAHE KbM HAydeH CTHJ Ha
U3JI0KEHHUETO.

[lpaBumHO ca MapKUpaHW HAKOW OTPAaHUYHMTEITHH YCJIOBHS Ha
M3CJIeIBAHETO, BH3 OCHOBA Ha KOWUTO Ca OYEPTAaHU HAKOJIKO OCHOBHU HACOKH 3a
OBJCIIN HAyYHU W3CIICIBAHMUS, KOUTO JIa HAATPAISAT PE3YIATATUTE OT HACTOSIITUS
JTUCEepTAIlMOHEH TPYA W Ja JONpPUHECAT 3a TO-HATATHITHOTO pa3BUTHE Ha
HAY4YHOTO ITO3HaHUE B 00JI1aCTTa HA MAPKETUHTOBOTO YIPABJICHHUE B TYpU3MA.

Wsnon3BanaTa tumepamypa € noMecteHa B ciuchbk ot 39 3armasus (29 -
Ha Obnrapcku u 10 — Ha aHTIUICKU €3uK) U 14 WHTEpPHET CTPaHUIU, KOWTO
CBUJIETEJICTBA 3a CTENeHTa Ha HWH()OPMHUPAHOCT HA JIOKTOPAHTA OTHOCHO
W3CIIe/IBAHUATA HA KOHKPETHUS Pa3UCKBaH MPOOJEM KaKTO OT OBJITapCKH, TaKka
U OT YyXKII1 aBTOpH. JIuTepaTypHUTE U3TOYHUIIA Ca aHATM3UPAHU U 000O0IICHH
0 HEOOXOUMUS 32 TUCEPTAIMOHHO MU3CIIC/IBAHE HAYUH.

3. OneHka Ha MOJyYeHUTE HAYYHH U HAYYHO-TIPUJI0KHH Pe3yJTaTH
CtpykTypupaHeTO U ChABPKAHMETO Ha HW3CJIEABAHETO HaMupaMm 3a
JIOTUYHO U TOCJIEIOBATEIIHO.



JIMCepTalMOHHUAT TPYJ CBhAbpPKA TEOPETUYHU, METOAOJIOTHYECKH U
MPUIIOKHU aCTeKTH, MO3UITMOHUPAHH B OTACIHU TJIaBU Ha pa3paboTkaTa.

ITvpsa enasa /c. 18-79/ e ¢ TeopeTHUYCH U MOCTAHOBBYEH XapaKTep, KOCTO
e mpaBmiIHO. TsI € OCHOBA 3a HANMPaBEHOTO M3CIEABaHE B CIEABAIINUTE TJIaBH Ha
aucepranusaTa. Tasu TnaBa € CTPYKTypHUpaHa OT TeT YacTH, B KOHUTO
[OCJIEIOBATENHO TEOPETUYHO CE U3SACHABAT. XapaKTepUCTHKATa U crielMpuKaTa Ha
TYpOIIEpaTOpPCKUsl OW3HEC, CBHITHOCTTA, W OCOOCHOCTUTE HAa MAapKETHHTOBOTO
yIpaBiICHHE W TMOTPEOUTEICKOTO TOBEIECHHE B TypU3Ma; MapKETHHTOBHUST
KOMIUIEKC © JWTUTaTHaTa TpaHchopManus; OpaHA MEHHDKMBHTBT U
MO3UIIMOHUPAHETO Ha TYPOIIEPATOPCKUTE KOMITAHUH; TIPEJCTABAT ce 00001IeHN
M3BOJIM OT TEOPETHYHUS TMperiies, KouTo (opMuUpaT KOHIENTyaJlHaTta |
aHAJIMTUYHATA paMKa 3a MOCJIEIBAl[0TO eMITUPUYHO M3CIIe/IBaHE.

Bmopa éenasa /c. 80-135/ ¢ mocBeTeHa Ha MapKETHHIOBaTa cpelaa M
Ma3apHOTO TOBEJEHUE B TypoIleparopckaTa JASHHOCT. TS ce chCTOM OT cenem
yactd. B mBpBara dYact e pa3rieaHa crnenudukata W poyATa  Ha
MapKEeTHHIOBaTa JCMHOCT B TYpPOIEPATOPCKUTE MPEATPHUATHS, ClIe] KOETO, BHB
BTOpAaTa 4yacT, ca MPeICTaBeHH HEHHUTE OCHOBHU €JIEMEHTH U WHCTPYMEHTHU B
TO3U BUJ TypPUCTUYECKU Tpeanpustus. B Tperata yact e HampaBeH 0030p Ha
MO-BaKHUTE IUTUTAIHU TEHJEHIMU U MHOBAIIMK B TYPUCTHUYECKUS MAPKETUHT.
YerBbpTaTa 4acT € MOCBETEHA Ha CETMEHTAlMsATa HAa TYPUCTHUECKHS Ma3ap U
notpeduTenckoro noseaenue. Ilerara yact e PokycupaHa BbpXy MOBEJECHUETO
Ha moTrpebutenuTe npu u300p Ha Typomeparop. B mecrata wact ca
aHaJgu3upaHu (HAKTOPHUTE, BIUACIIM Ha IOTPEOUTEICKOTO TOBeJAcHHE. B
nocieHaTa YacT Ha Ta3W TrjaBa ca pasriieflaHd KOHKYpEeHTHaTa cpena H
Na3apHOTO MO3UIIMOHUPAHE HAa TYPOIIEPATOPCKUTE MPEITPHUSITHUSI.

Tpema enasa /c. 136-203/ wMa TPAKTHKO-TIPHIIOKEH XapakTep U
npejcTaBs JOKTOpaHTa B cuiHa cBemInHAa. ChCcTaBeHa € OT MmeT yacTu. B
HAYaJoTO i € u3BeJeHa METOJOJIOTHSTA HAa EMIUPUYHOTO M3CIIEJIBAHE U €
npeJcTaBeHa OpraHU3allMOHHATAa XapaKTepUCTHKAa Ha H3cielBaHaTa (upma.
Bropara yact e mocBeTeHa Ha OIlEHKaTa Ha MapKeTHMHroBaTa JIEHHOCT, a B
TperaTa 4YacT € HM3CJe/BaHa Ia3apHaTa MO3MIIMS, HANpaBeH € KOHKYpPEHTEH
aHanu3 U Bpb3ka c pesynrarurte. [lo-Haratbk € u3BbpuieH SWOT ananu3 Ha
MapKETUHIOBOTO YIpPAaBJIEHHUE, CJeJ KOETO, B 3aK/IIOYUTENIHATa 4YacT, ca
U3BEJICHU CTPATErMYECKU HACOKH 32 HETOBOTO YChBBHPIIEHCTBaHE. Te BKIIOUBAT
NpeJIOKEHHST 32 ONTHUMH3AIUs Ha MPOILIECUTE, BHEApSBAaHE Ha JAUTUTAIHU



pelIcHUs] ¥ WHAWKATOpH, Oa3uWpailku ce Ha HalpaBEeHUTE MPOYYBAHUS U
aHAIM3W B TIPEAXOJHUTE YacTH. 3a IeJITa € MPOBEICHO AHKETHO MpPOyYBAHE
cpen 200 pecrnoHOEHTH — KIMEHTH, KOETO T[I03BOJISIBA HM3MEpPBaHE Ha
yIIOBJIETBOPECHOCT, JIOSJTHOCT U BB3MPHUATHE 32 CHOTHOIICHHUE IIeHA—KadeCTBO.
KadecTBeHHAT acnieKT BKJIIOYBA MOJYCTPYKTYPUPAHH UHTEPBIOTA C MEHUKBPHU
Y KITFOYOBH CITYKUTEIIH.

JIOKTOpaHTHT IEMOHCTPHpPA YMEHHUS Ha M3CJEA0BATEN, KATO aKyMYJIupa,
0000111aBa ¥ aHAIM3Upa roJIsIMO KOJIUYECTBO MH(POpMaIHs, KOSITO € oOpaboTeHa
C MOIXOAAIIM HAyYHH METOJH, Bh3 OCHOBA Ha KOCTO TOW INMpaBU OOOCHOBAHH
IIPEITIOKEHUS.

[Tpu pa3paboTBaHETO HA JMCEPTAIMOHHHUS TPYJ € M3IMOJ3BaH HAbOp OT
HAy4YHOU3CJICAOBATEICKH HOOX00U U  Memoou, Karo: HWHIYKTUBEH W
NeyKTUBEH, aHanu3 u cuHTe3, SWOT ananu3, Kpoc aHalu3, MOJCTBT Ha TETTE
cwm Ha IlopThp, MeTogbT Ha OCHUMApKHWHTA, CTATUCTUYCCKU METOM,
HOJYCTPYKTYPUPAHU HHTEPBIOTA C MCHHKBPH U EKCIICPTH U aHKETCH METOI.

JlocTaThb4HO SICHO M apryMeHTHpaHo A0KT. bopuc Kapareoprues moctura
OCHOBHATa CH M3CJICJIOBATEJICKA 1] U PelllaBa MMOCTAaBEHUTE M3CIICIOBATCIICKU
3agaud. [1o To3u HauMH TOHW HOKa3Ba U M3CIIEN0BATEICKATA CH TE3A.

[Io oTHOIIEHME HA IOCTUTHATHTC HAYYHH W HAYYHO-TIPHIIOKHHU
pe3yNITaTh MOXKE Ja ce 0000IIH, Ye € HauIle CBOeOOpa3eH HM3CJICI0BATEICKH
MOJIXOJI, M30paH OT JIOKTOpPAaHTa, M YCICIIHO TPHJIOXKEH 3a IOCTUTaHEe Ha
pCaHK pe3y/ITaTH MPU HAIMMCBAHETO HA JIUCEPTAIMOHHUS Tpya. JlokaszarencTBa
3a HaJMYMETO Ha TE3W pe3y/ITaTH, OCBEH B IISJIOCTHATa IIOCTPOMKa Ha
TUcepTaIuyaTa, iMa o000IEHN U CUHTE3UPaHt B 3aKIIFOUCHHUETO.

4. OueHKa HA HAYYHUTE U HAYYHO-TIPUIOKHH NPUHOCH

[Ipuemam wu3BeneHuTe B aBTOopedepaTa HAYYHH U HAYYHO-TIPHIIOKHU
MPUHOCH, KaTO MOTa T OYePTasi B CJICTHUTE HACOKHU:

ITvpso, oborarsBaHe Ha TEOPETUYHUTE MOCTAHOBKU 32 MAPKETHMHTOBOTO
yIpaBJICHHE B TypoliepaTopcKara JEeHHOCT, ChIIO U 3a OpaH] MEHUIKMBHTA U
MO3UIIMOHUPAHETO HA TYPOIIEPATOPCKUTE MPEANPHUATHS, UYPE3 3aAbIO0UCHO
pasriexaane, 00001maBane, CUCTEMAaTU3UPAaHEe U HOBA HACOYCHOCT HA OCHOBHU
TEOPETUYHU TIOCTAHOBKH /HAy4EH MPUHOC/.

Bmopo, pa3spaborBaHe Ha MOJENT 3a KOMIUIEKCHA OIICHKa Ha
MapKeTHHTOBaTa JEWHOCT Ha TYpPONEPATOPCKO NPEANPHUSTHE, HWHTETPHUPAII]



aHaM3 Ha YETUPUTE OCHOBHU MapKETHHroBU NoiuTUKU (4 P) ¢ m3mepumu
na3apHH U MOBEICHYECKH MOKa3aTeNn /HayIHO-TIPUIIOKEH MTPUHOC/.

Tpemo, cuctemaTH3MpaHE Ha KOHIIEMIUS 3a W3MOJ3BAHE Ha KIOYOBU
nokazarenu 3a edextuBHOCT (KPI) B MapkeTMHroBoTO YympaBlieHHE Ha
TYPUCTHUYECKHU YCIIYTH, KaTO € OCHIIECTBEHO KOHIIENITYaIHO OOBBP3BaHE MEKIY
CTpAaTeTUYECKUTE IIeNH, MApKETHHTOBUTE WMHCTPYMEHTH M PE3YNTATHUTE
MOKa3aTeIu /HayqYHO-TIPUIIOKEH MTPUHOC/.

Yemevpmo, npennaraHe Ha WHTErPallMOHEH MOJEN 3a OOBbp3BaHE Ha
CRM cucreMu, MapKeTHHTOBa aBTOMATHU3AIMs M aHAIMTHYHU WHCTPYMEHTH,
KOMTO pa3mupsiBa HAydYHUTE HM3CIEIBaHUs B 00JacTTa Ha JaHHH-0A3UPAHOTO
MapKETHHI'OBO YIPABICHUE U YMPaBICHUETO HA KIUCHTCKUS XKU3HEH IMKBJ B
TYPUCTHUYECKHUS CEKTOP /HayIHO-TIPUIIOKEH MPUHOC/.

Ilemo, oboraTsiBaHe Ha Hay4YHATa JUCKYCHsI OTHOCHO TPUIIOKEHUETO Ha
aurutamHd W Al TEeXHONOTMM B MapKeTHHTra, 4Ype3 KOHIENTYaTHO
CTPYKTypUpaHE€ Ha  MPEAUKTHBHATA  aHAJIWTHKA,  AaBTOMAaTHU3MpaHaTa
KOMYHUKAIIHS, IEPCOHANTN3AIMATA HA ChIbP)KAaHUE W aHAIHM3a HAa KIMECHTCKUTE
Harjacu KaTo B3aMMOCBBP3aHM €JIEMEHTH Ha HWHTErpUPAaHO MAPKETUHTOBO
yIpaBiieHNEe /HayqHO-TIPUIIOKEH TPUHOC/.

lllecmo, BB3 OCHOBa Ha EMIUPUYHO W3CIENBaHE CpeJ KIHUEHTH,
MEHUDKBPU U KIIIOUOBU CIIYXKHUTENH, € pa3paboTeHa cTpaTernyecka pamka 3a
YCHBBPIICHCTBAHE HAa MApPKETHHTOBOTO YIPABJICHHE B TYpONEPaTOPCKU
OPEeNNpusiTUS U € ChCTaBeHa II'bTHA KapTa 3a BHEAPSIBAHE HA JUTUTAIHU
MapKETHHTOBH PEIICHHS B IGHHOCTTA UM /TIPHIIOKEH TTPUHOC/.

5. OuneHka Ha My0JIMKAIMUTE 0 JUCEPTANUATA

[IpencraBenusT crnuchk ¢ myonukamuu /1 camoctostenHa crynus u 4
HAyYHU JIOKJIaJIa B ChaBTOPCTBO/, CBhP3aHU C TeMAaTa Ha JUCEPTALMOHHHS TPY/I,
€ J0Ka3aTeJCTBO, Y€ HSAKOW BAXKHU YaCTH OT TPyJa ca CTaHAJIM OOIIECTBEHO
JIOCTOSTHUE U ca TOy4uJii Hay4dHa orieHka. [lyonukaruurte dopmupat 35 TOUKu
Mpu MUHUMAaIHO u3uckyemu 30 Touku, cbriacHo u3uckBanusta Ha 3PACPD 3a
npugobuBane Ha OHC «gokTop».

6. Ouenka Ha aBTOpedepaTa
CoabppxkaHneTo Ha aBTopedepara KOPeCTOHIUpa ¢ OCHOBHUS TPYH, KaTo
MPEICTaBsl B CHHTE3WPAH BUJ W3CIeABaHUS MpoOieM. Toil € ChCTaBeH OT nem



YacTH, KOUTO BKJIIOUBAT: OOIlA XapaKTEPUCTUKA, CTPYKTypa U ChAbpP>KAHUE,
CUHTE3UPAHO H3JIOKEHHME, CIpaBKa 3a IMPUHOCUTE W JEKiIapauus 3a
OPUTMHAIHOCT.

7. KpuTnuHu 0ejiesKKU, NPenopbKH U BLIPOCH

1. JokTtopaHThT OM MOI'BJ Na ,,3aCHJIA~ KPUTHUYHHUS CHU TOTJIEA BBPXY
aHaJu3a Ha MPEJACTAaBEHUTE TEOPETUYHU MOCTAHOBKU IO U3CJICABAHUTE B
JTUCepTaluaTa BBIPOCH, 32 KOETO OH JOMPUHECIO MPOYYBAHETO U
M030BaBaHETO HA MO-TOJISIM OpOii IUTepaTypPHU U3TOYHUIIM U AaBTOPH.

2. [lpenopbuBaM Ha aBTOpa Jla HE IOJI3Ba HAKOM TEPMHUHH, KOUTO HE ca
NPUETH U HAJOKEHU B OBJIrapCKusi €3WK, KaTo ,,JTIOCT-TIOKYIMbYHA*
,»CIEMIbTYBaTEIHA  JIOSJIHOCT,  ,,CIIEIbTYBAaTEIHO  IOBEAECHHUE ",
,»YCIIYT€H MapKETHUHT ",

HNutepecnara mnpobiiemaTuka, pa3WCKBaHa B JUCEPTALIMOHHUS TPV,
opaXkJia HIKOU BbIpocu. bux ’xenana TOKTOPaHTHT Ja OTTOBOPU HA CIICIHUS
8bNPOC:

1. Cnopen noKTOpaHTa, KaKBO € HMBOTO Ha MPUIIOKEHHE HA JUTUTAIHU
WHCTPYMEHTH M TEXHOJIOTUU B TypoIliepaTopckus OuszHec B bbirapus u
KOW Ca OCHOBHUTE MPEIN3BUKATEIICTBA MPE]l HETO B TO3U KOHTEKCT?

8. 3akuoueHue

JlucepTalluOHHUAT TPYJ CE€ XapakTepu3upa C OPUTHHAIHOCT Ha
u3cnenaBaneTo. Tol TmpeacTaBisBa OMNpeaeieH NPUHOC KbM TeopusTa |
OpEeIMMHO KbM TYPUCTHYECKaTa IMpaKTUKa, OTroBaps Ha HEOOXOJIUMHUTE
M3MCKBaHUs 3a pa3paborBaHe u HanucBaHe, cbriacHo 3PACPB u IlpaBunHuka
3a HEroBOTO mpuiaraHe. ToBa MU J1aBa OCHOBAaHME J1a NpeAJioxKa Ha
nountaeMoTo HaydHo Kypu Ja B3eME€ HOI0MCUMENHO peuleHue 3a
MpUCHKAaHE Ha 0Opa3oBaTesIHaTa U HaydyHa CTENEH “‘IOKTOpP” MO MKOHOMHKA
Ha JoKTopaHT bopuc I'eopzuee¢ Kapaceopzues, 3a KOETO a3 L€ IJIacyBaM C

“ﬂa ”.

30.03.2026 r. Penensenr:
/mpod. n-p Mapusina boxxunosa/
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1. Information about the dissertation candidate

The PhD student Boris Georgiev Karageorgiev studied under the doctoral
program at the Department of Tourism Economics at the Faculty of
Infrastructure Economics at UNWE in the scientific specialty of Economics and
Management (Tourism), in accordance with the Order of the Rector of UNWE
N0.846/31.03.2023. The training was carried out in a full-time form, with the
term of the doctoral studies until 28.02.2026. By Order of the Rector of UNWE
N0.545/23.02.2026, Boris Karageorgiev was expelled from doctoral studies
with the right to defend a dissertation, due to a positive decision of the teaching
department regarding the readiness to defend the dissertation before a scientific
jury.

The PhD student completed his higher education at the University of
National and World Economy in 2020, “Economics of Tourism” specialty, with



a Bachelor's degree, and in 2022 he graduated from the Master's degree
program in “International Tourism”. Boris Karageorgiev has 7-years of
practical experience, as a founder, CEO and partner at Mistral Travel Ltd., and
since 2023 he has been the head of the Medico Congress division - a division of
Mistral Travel Ltd.

2. General characteristics of the presented dissertation

The dissertation is a coherent, logical and in-depth study, consisting of
218 pages of main text, successfully supported by graphical, tabular and
appropriately processed empirical material.

The dissertation is distinguished by a classical structure, consisting of an
introduction, three chapters, a conclusion, reference to scientific contributions,
list of references and 12 appendices. The work is clearly illustrated by 19 tables
and 8 figures.

My assessment, as a reviewer, is that the topic of the dissertation is
distinguished by its relevance, practical significance and dissertationability. It is
determined by the rapid development of the tourism industry in the world and in
Bulgaria, accompanied by constant transformations under the influence of
global trends and changing consumer preferences, which face tour operator
enterprises with serious challenges. This requires tour operators to flexibly
adapt to new realities through the tools of modern marketing management. The
dissertation analyzes precisely the marketing management of the tour operator
business in Bulgaria using the example of a specific tour operator company.
The relevance of the topic is well presented in the introduction to the
dissertation.

The goal of the dissertation is "to analyze and evaluate the marketing
management of a tour operator company using the example of "Mistral Travel",
as well as to offer guidelines and recommendations for its improvement in the
context of digital transformation”. To achieve this aim, 6 research tasks have
been defined, which correspond to the stated aim of the study.

The object of research is the system of marketing management
processes, tools and digital models applied in the activities of the tour operator
company "Mistral Travel". The main thesis of the scientific work is based on
the statement that tour operator companies achieve higher competitiveness and
sustainable market results when they apply integrated marketing management



based on systematic market analysis, segmentation and personalization of
offers, digital communication tools and data-based solutions for managing
customer relationships.are innovations in tourism, considered as a key factor for
the development and competitiveness of tourism enterprises.

The subject of research is the marketing management in the tour operator
business.

The main thesis of the scientific work is based on the statement that tour
operator companies achieve higher competitiveness and sustainable market
results when they apply integrated marketing management based on systematic
market analysis, segmentation and personalization of offers, digital
communication tools and data-based solutions for managing customer
relationships.

In support of the thesis, three working hypotheses are examined, the
confirmation of which aims to prove the validity of the main thesis.

| think that the goal, objectives and research thesis of the work, in
general, are well formulated, and the object and subject are clearly outlined.

In his dissertation, the author demonstrates skills in skillful handling of
scientific concepts and adherence to a scientific style of presentation.

Some restrictive conditions of the study are correctly marked on the
basis of which several main directions for future scientific research have been
outlined, which will build on the results of the present dissertation and
contribute to the further development of scientific knowledge in the field of
marketing management in tourism.

The literature used is included in a list of 39 titles (29 - in Bulgarian and
10 - in English) and 14 websites, which testifies to the degree of awareness of
the doctoral student regarding the research on the specific problem under
discussion by both Bulgarian and foreign authors. The literary sources have
been analyzed and summarized in the manner necessary for dissertation
research.

3. Evaluation of the obtained scientific and scientific-applied results

| find the structuring and content of the research logical and consistent.

The dissertation contains theoretical, methodological and applied
aspects, positioned in separate chapters of the work.
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The first chapter /pp. 18-79/ is of a theoretical and prescriptive nature,
which is correct. It is the basis for the research carried out in the following
chapters of the dissertation. This chapter is structured by five parts, which
sequentially theoretically clarify: the characteristics and specificity of the tour
operator business; the essence and features of marketing management and
consumer behavior in tourism; the marketing complex and digital
transformation; brand management and positioning of tour operator companies;
summarized conclusions from the theoretical review are presented, which form
the conceptual and analytical framework for the subsequent empirical research.

Chapter two /pp. 80-135/ is dedicated to the marketing environment and
market behavior in tour operator activities. It consists of seven parts. The first
part examines the specifics and role of marketing activities in tour operator
enterprises, then, in the second part, its main elements and tools in this type of
tourism enterprises are presented. The third part provides an overview of the
most important digital trends and innovations in tourism marketing. The fourth
part is dedicated to the segmentation of the tourism market and consumer
behavior. The fifth part focuses on consumer behavior when choosing a tour
operator. The sixth part analyzes the factors influencing consumer behavior.
The last part of this chapter examines the competitive environment and market
positioning of tour operator enterprises.

The third chapter /pp. 136-203/ has a practical and applied nature and
presents the doctoral student in a strong light. It consists of five parts. At the
beginning, the methodology of the empirical study is outlined and the
organizational characteristics of the studied company are presented. The second
part is dedicated to the assessment of marketing activities, and in the third part
the market position is examined, a competitive analysis is made and the
connection with the results is made. Further, a SWOT analysis of marketing
management is carried out, after which, in the final part, strategic guidelines for
its improvement are outlined. They include proposals for process optimization,
implementation of digital solutions and indicators, based on the studies and
analyses carried out in the previous parts. For this purpose, a survey was
conducted among 200 respondents - customers, which allows measuring
satisfaction, loyalty and perception of the price-quality ratio. The qualitative
aspect includes semi-structured interviews with managers and key employees.
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The PhD student demonstrates researcher skills by accumulating,
summarizing, and analyzing a large amount of information that has been
processed using appropriate scientific methods, based on which he makes
substantiated proposals.

In developing the dissertation, a set of research approaches and methods
were used, such as: inductive and deductive, analysis and synthesis, SWOT
analysis, cross analysis, Porter's five forces model, the benchmarking method,
statistical methods, semi-structured interviews with managers and experts, and
the survey method.

PhD student Boris Karageorgiev achieves his main research goal and
solves the research tasks set in a sufficiently clear and well-argued manner. In
this way, he also proves his research thesis.

Regarding the achieved scientific and applied scientific results, it can be
summarized that there is a unique research approach chosen by the PhD student
and successfully applied to achieve real results in writing the dissertation.
Evidence for the presence of these results, in addition to the overall structure of
the dissertation, is summarized and synthesized in the conclusion.

4. Evaluation of the scientific and scientific-applied contributions
| accept the scientific and applied scientific contributions presented in

the abstract, and I can outline them in the following directions:

First, enrichment of the theoretical propositions for marketing
management in tour operator activities, as well as for brand management and
positioning of tour operator enterprises, through in-depth examination,
generalization, systematization and new direction of basic theoretical
propositions /scientific contribution/.

Second, development of a model for complex assessment of the
marketing activities of a tour operator enterprise, integrating analysis of the four
basic marketing policies (4 P) with measurable market and behavioral
indicators /scientific-applied contribution/.

Third, systematization of a concept for using key performance indicators
(KPI) in the marketing management of tourism services, by implementing a
conceptual link between strategic goals, marketing tools and performance
indicators /scientific-applied contribution/.
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Fourth, proposing an integration model for linking CRM systems,
marketing automation and analytical tools, which expands scientific research in
the field of data-based marketing management and customer lifecycle
management in the tourism sector /scientific-applied contribution/.

Fifth, enriching the scientific discussion on the application of digital and
Al technologies in marketing, through conceptual structuring of predictive
analytics, automated communication, content personalization and customer
attitude analysis as interconnected elements of integrated marketing
management /scientific-applied contribution/.

Sixth, based on empirical research among clients, managers and key
employees, a strategic framework has been developed for improving marketing
management in tour operator companies and a roadmap has been drawn up for
implementing digital marketing solutions in their activities /applied
contribution/.

5. Evaluation of dissertation publications

The presented list of publications /1 independent study and 4 co-authored
scientific reports/ related to the topic of the dissertation is evidence that some
important parts of the work have become public knowledge and have received
scientific evaluation. The publications form 35 points with a minimum required
of 30 points, according to the requirements of the Act on the Development of
Academic Staff in the Republic of Bulgaria for acquiring the educational and
scientific degree of "Doctor".

6. Evaluation of the abstract

The content of the abstract corresponds to the main work, presenting the
research problem in a synthesized form. It is composed of five parts, which
include: general characteristic; structure and content; synthesized exposition;
reference to the contributions and a declaration of originality.

7. Critical remarks, recommendations and questions

1. The PhD student could “strengthen” his critical view on the analysis
of the presented theoretical statements on the issues investigated in the
dissertation, which would be contributed by the study and reference to
a larger number of literary sources and authors.
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2. | recommend that the author not use some terms that are not accepted
and imposed in the Bulgarian language, such as ‘“post-purchase”,
“post-travel loyalty”, “post-travel behavior”, “service marketing”.

The interesting issues discussed in the dissertation raise some questions. |

would like the PhD student to answer the following question:
1. According to the doctoral student, what is the level of application of
digital tools and technologies in the tour operator business in Bulgaria

and what are the main challenges facing it in this context?

8. Conclusion

The dissertation is characterized by originality of the research. It
represents a certain contribution to the theory and primarily to the tourism
practice, meets the necessary requirements for development and writing,
according to the Act on the Development of Academic Staff in the Republic of
Bulgaria and the Regulations for its implementation. This gives me reason to
propose to the esteemed Scientific Jury to make a positive decision to award the
educational and scientific degree of "Doctor" in Economics to doctoral student
Boris Georgiev Karageorgiev, for which | will vote ""Yes".

30.03.2026 Reviewer:
/Prof. Mariyana Bozhinova, PhD/
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