YHUBEPCUTET 3A HAITMOHAJIHO 1 CBETOBHO CTOITAHCTBO

CTAHOBUIIE

Ot:  npog. 0-p Mapusa 3namkosa Cmankosa
103y ,, HEODOUT PUJICKH “
Hayuna cneyuannocm: Hkonomuka u ynpagienue Ha mypusma

OTHOCHO:  JuCepTalMOHEH TPYJ 3a MPUCHXKIaHE Ha 00pa30oBaTelIHA U HAy4YHA
CTENEH LAOKTOP* 10 Hayywa cneyuarHocm ,JIKOHOMUKA H
ynpasnenue* (Typuzsm) B YHCC.

ABTOp Ha AUCEPTALIMOHHUS TPY: bopuc I'eopeues Kapazeopeues
Tema Ha qUCEepTAIMOHHUS TPY: Mapxemuneoeo ynpaénenue Ha
myponepamopcKus ousnec

Ocnoeanue 3a NIPEJICTaBIHE HA CTAHOBUIIETO: YYaCTHE B ChCTaBa Ha HAYYHOTO
KYpU MO 3alllMTa Ha AUCEPTALMOHHUSA TpyA, cbrilacHO 3amoBen Ne 556 ot
23.02.2026 r. Ha Pextopa Ha YHCC 3a mnpoBexaaHe Ha Ipoleaypa 3a
npunodusane Ha OHC "nmokrop" mo ITH 3.8. MkoHoMuMKa, TOKTOpPCKa Iporpama
“HkoHOMHKA U yrIpaBiieHHue (Typu3bM)”.

Ilo npoyedypama e npedcmasen oucepmayuornern mpyo, asmopeghepam u
asmoouoecpagusi  na ookmopawm bopuc ['eopeuee Kapaceopeues. B
asmopegepama ca BKIOYEHU CRUCHYU C NyOIuKayuu U ¢ HPUHOCH,
peanuzupanu 8 pe3yimam Ha uszcieoganemo. Mamepuarume ca npedocmaseHu
Ha enexmponen wHocumen. Ilpunodcena e u cnpaéka 3a U3NwvIHEHUE HA
MUHUMAaIHume Hayuouainu uzuckeanus 3a OHC ,,0okmop “, kakmo u 3anoeeou
3a 3a4UCTABAHE U OMYUCTISBAHE.

1. Uudopmanus 3a 1ucepraHTa

bopuc I'eoprue Kapareoprues ce e oby4aBan mo JOKTOpCKa Mmporpama
KbM Kameopa , Hxkonomuxka na mypusma‘, ¢axyimem ,VIkoHOMHKa Ha
unppactpykrypara“ Ha YHCC mno wayuna cneyuannocm ,Hxonomuxa u
ynpasnenue“  (Typuszvm), cvriacHo 3anoBen Ha Pextopa na YHCC Ne
846/31.03.2023 r. OOydeHHETO € OCBIIECTBEHO B pedoena GopMa mpe3
nepuona 2023-2026 r., KaTo KaHIUIATHT € OTYHMCIICH C INMPaBO Ha 3alluTa,
cuutaHo ot 28.02.2026 r.



bopuc Kapareoprues e 3abpmunn 9-ta ®OpeHCKa €3MKOBAa TMMHA3US C
qya0e3ukoB npodun. Ciaex cpeaHoTro cu oOpa3oBaHue, € MPOABIDKHI Ja ce
oOydaBa B YHMBEpCHUTETa 3a HalMOHaIHO M cBeToBHO ctomaHcTBO (YHCC),
kbjero mpe3 2020 r. ce aumiIoMupa KaTto OakajliaBbp IO CIHEIHAIHOCT
./ IKOHOMHKA Ha Typu3Ma*. OT ChIIOTO BUCUIE YUYMUIUIIE € U MATUCThPCKATA MY
crerieH oT 2022 r. mo cnenuanHocT ,,MexayHapoiaeH Typu3bM . B mnepuona
2023 — 2026 r., b. KapareoprueB € IOKTOpaHT IO mnporpama MxonHomuxa u
ynpaenenue (Typusvm) B penoBHa popma Ha oOyuenue, otHoBo B YHCC.

Omre kato ctyaeHt, b. Kapareoprues ocHoBaBa Mistral Travel & Events,
Codus (2019 r.), kbIeTO U 10 MOMEHTA € yNpaBisABall cOOCTBeHUK. [[apTHBOD
e u B Mistral Travel Ltd. Ot 2023 r. e ppkoBoauTen Ha HanpasiaeHue Medico
Congress — mnoxapaznenenue Ha Mistral Travel Ltd. C cunxpoH ¢ Ta3u
npodecroHasHa HACOYEHOCT, HAyYHUTE MHTEpecH Ha AokTopaHT Kapareoprues
ca OpPUEHTUPAHH KbM MAPKETHHTOBOTO YIPABIECHUE HA TYpPONEPATOPCKUS
Ou3HeC, JUTUTAIHUS MapPKeTHHT B  TypU3Ma, JUTHTAIM3AlUSITa Ha
TYPUCTHYECKUTE YCIYTU, OU3HEC U KOHTPECHUS TYPU3bM.

[lo mpouenypara kKaHauIaThT MpeACTaBs aBToOHOTrpadusi, B KOSATO €
BKJIFOUMJI U CIUCHK C pEAM3MpaHUTE TO TeMaTa Ha JUCEPTAMOHHUS TPY.
myOJIMKAITWH.

2. O0ma xapakTepuCTHKA HA NMPeJACTABEHUS JUCEePTANMOHEH TPY/

[IpeacraBeHUAT MM 32 CTAHOBUIIE AUCEPTAIIMOHEH TPY. € B 00eM oT 241
cTpaHuid. B Hero ce BkiItoUBa oCHOBEH TeKCT oT 206 crpanunu. OTKpUBAT ce
CHUCTEMATH3WPaHU CIUCHIU C TAOIUIM U GUTYpH, YUHTO OPOM € KaKTO clieBa:
19 tabmunu u 8 ¢urypu. M3nosns3BanaTta nuteparypa € KOPEKTHO OINKCaHA U
BKIfOYBa 39 myOnuKanMu Ha KHPWIWIA WU JIATHHHUIA, KakTo W 14 OHIalH
M3TOYHHUKA.

B cTpykTypHO OTHOIIIEHHE, TPYABT BKIIOYBA YBOJ, TPH OCHOBHH TJIaBH,
3aKJIIOUEHHE, pa3Jeii 3a HAy4YHH MPUHOCH, OrpPaHUYCHUS U OBJCIIH
W3CJIEIBAHUS U TIPUIIOKECHUS.

OpueHTupaliku ce KbM crenudukaTa Ha TypolepaTopcKata ASHHOCT H
HEWHOTO MapKETHMHT'OBO YyIpaBJICHUE, JUCEPTALMOHHUSIT TPY]l OMpPEICICHO Ce
MO3UIMOHMpA KaTo akTyalieH. IlociemoBarelHO M IparMaTU4HO, TasH
aKTYaJIHOCT € pa3KpuTa B yBOJHATa 4YacT, 3a€HO C MOJYEepPTaBaHETO HA HAYYHO-
MpaKkTUUecKaTa 3HAYMMOCT Ha H3CJeABaHeTO. B jornuecka oOBBP3aHOCT ca
dbopmynupann 0OCKT W TPEAMET Ha M3CJIEABAHETO, ONPEISICHU ca IeNiTa U
MPOU3THYAIIIATE OT Hes W3CIeIOBaTeICKH 3aJa4yd, KaKTO M OCHOBHaTa
M3CIIeIOBAaTENICKa Te3a M padOTHUTE XHUIOTe3W. [IpeacTtaBeH € W3MOI3BaHUAT
METOJIOJIOTMYECKH HMHCTPYMEHTApUYM, OYEpPTAaHU Ca OYAKBAHUTE HAYYHU W
MIPUJIOKHU PE3yJITaTH U ca TOCOYCHHU OTpaHUYCHHUSITA HA U3CIIeIBAHETO.



[Tpuemam 3a KOpeKTHU (POPMYIUPOBKHUTE HA MPEAMETA, OOCKTa U IEITUTE
Ha n3cnenBane. ChIIEBPEMEHHO, MPEICHIBAKA CHOTBETCTBUETO HA OTIACITHUTE
CIEeMCHTH B PaMKWTE Ha TEeXHUS (YHKIMOHAICH CHUHTE3 B TUCEPTAIIMOHHHUS
TPYI, TpsiOBa J1a ce OTOENeKH, Y€ U3BEJACHUTE B HAYAJI0TO OOIIO TpU pabOTHH
XHIIOTE3HW, BCHITHOCT HE Ca HEMOCPEICTBCHO JOKa3aHW WM OTXBBPJICHH.
ABTOPBT, TO-CKOPO TH OOBBp3Ba C JCHCTBUS 1O KOHIENTyaJIM3UpPAHE U C
BepuUKaMsad 4Ype3  HAONIOJCHHWE, CKCIICPUMEHTHUpPAHE W JUTHUTATHO
IpociesBaHe Ha pe3yiTatute. ToBa € J00pe M3I0KEHO KaTo MO3UIUS B TPeTa
rJlaBa ¥ B 3aKJIFOYCHHETO, KBJETO TCOPCTUYHUTE MOJCIM M KOHIICTIIIMH Ha
MapKETUHTOBOTO YIIPABJICHUE CE CBHIIOCTABAT C KOHKPETHU HAOIOJCHUS W
pe3ynaTaTH OT TpakTUKaTa Ha TyporepaTtopcka ¢upma ,Muctpan Tpasen™.
3aroBa, mpueMaM HjeATAa Ha KaHAWJATAa 3a JUTUTATHHS MapKETUHT, KaTo
MHCTPYMEHT 3a TECTBAaHC HA XWIIOTE3W W 3a MPOCICASIBaHEC Ha KIFOYOBH
ToKa3aTelu 3a yCIeX, 3a OpUTHHAIHA.

[{uTupaHeTo B AUCEPTAIMOHHUS TPYM, KAaTO ISUIO € KOPEKTHO, HO TIPAaBH
BIICYATIICHHE HE TOJIEeMHUs OpO¥ M3MOJ3BaHU M3TOYHUIIM. B TOBa OTHOIICHHE,
OMX TpeIIoXKWIa Ha KaHAWAaTa Ja OOBpHE IO-CHEIHaTHO BHUMAaHUE Ha
JUTEPATYPHHS TIPETJiea pH OB CBOM H3ciaeaABaHusA. CMmsaTaM, 4e 10 TO3H
HauuH OW Cce TMIOCTHTHaJa II0-BUCOKAa TEOPETHYHAa OOYCIOBEHOCT Ha
U3CieIoBaTeNICKaTa paMKa.

3. OneHka HA NMOJYYEHUTE HAYYHHM M HAYYHO-TIPUJIOKHH Pe3yJITaTH

3a 1enMTe Ha CTAHOBUILETO, MPEIIEHKATa Ha MOCTUTHATOTO OT KaHAWAaTa
B Ipoleca Ha H3CJIEIBaHE HAa MAapKETMHTOBOTO  VyIpaBJICeHHE Ha
TypONIEpaTOpPCKUsl OHW3HEC, € TMPEJACTaBeHO B KOHKPETHKATa Ha OTIEITHUTE
TJIaBH.

I'naga nwvpea BBHBeXJAAa B YCIOBHOCTTA HAa TEOPETHUYHHUTE U
METOJIOJIOTUYECKUTE OCHOBH Ha MApKETHHTOBOTO YNPAaBIICHUE, ChC CIIELHUATICH
aKIIEHT BBPXY TypoIeparopckara IEWHOCT. AHAJU3MpaHU ca CBHIIHOCTTA U
crnenupUIHUTE XapaKTePUCTUKU Ha TypOINEpaTopcKus OW3HEC, 0COOEHOCTHTE
HAa MapKETHHTOBOTO YIPABICHHE B TYPUCTUYECKUS CEKTOpP U (aKTOpHTE,
dbopmupany moTpeOUTEICKOTO IMOBEJAEHUE B Typu3Ma. B ToBa OTHOIIEHHE
TpsiOBa Ja ce moauepTae MpEe/ICTAaBIHETO Ha MpOolleca Ha B3EMAaHE HA PEIICHUE
IpU TYPUCTUTE, KOWTO aBTOPHT CHCTEMATH3UpPAa U WIIIOCTPHpPAa KOPEKTHO Ha
¢ur. 2 (ctp. 52 ot aucepranmoHHus Tpyn). CrenuasHo BHUMaHUE € OTIEICHO
Ha pOJsATa HAa MAPKETUHTOBUS MHKC, JWTUTaIHATa TpaHchopmainus u
3HaUEHWETO Ha OpaHJ MEHHDKMBHTA W Ta3apHOTO TMO3WIIMOHUPAHE 3a
Pa3BUTHETO Ha TYpPONEPATOPCKUTE TMpeanpusaThs. [naBata 3aBbpIIBa C
00001IeHn W3BOAM OT TEOPETUYHUS TIpEriesl, 3aJaBallld KOHIIETITyaTHaTa
OCHOBA 32 MOCJEBANIOTO EMIIUPUYHO U3CIIE/IBAHE.



Bmopama 2naea ¢ mocBeTeHa Ha M3CICABAHETO HAa MAapKETHHIOBaTa
cpema W Ta3apHaTta JIWHAMUKAa B TypoIiepaTopckaTta IeWHOCT. B Hes ce
pasriexgaT MsICTOTO W 3HAYECHHETO Ha MApKeTHHroBaTa JIEWHOCT B
TYypOTIEPATOPCKUTE MPEATPUITHS, KAKTO U OCHOBHUTE HHCTPYMEHTHU U TOIXOIU
Ha MapKETUHTOBOTO  YIpaBJICHHWE. AHAIW3UpAaHU Cca TPOIECUTE HA
CEeTMCHTHpaHEe Ha TYPUCTUYCCKHUS IMa3ap U (popMUpaHETO HA TMOTPEOUTEICKOTO
MOBEACHUE, B pelalus C TPEAXOJHO W3BEACHH KOHCTATAIMHM, KAaKTO U
0COOCHOCTHTE Ha KOHKYpEHTHaTa cpefa. VMEHHO Ype3 To3W aHaim3, ce
ouepTaBaT KIOUYOBUTE (DAKTOpH, ONMpPEHelsld KOHKYPEHTOCIIOCOOHOCTTAa H
Na3apHOTO MO3UIIMOHUPAHE HA TYPOIIEPATOPCKUTE TPSTPUATHSI.

Emnupudnata yacT Ha W3CIEABAHETO € mpejicTaBeHa B Iiasa mpema.
@DOKyChT € MOCTAaBEH BHPXY MapKETHHTOBaTa JCHHOCT Ha ,,Muctpan Tpasen‘.
['maBara 3amouBa ¢ U3JI0’)KEHHE HA METOJIOJIOTHATA HA MTPOBEJACHOTO MPOyYBaHE,
B Tapajiel Ha TNPEJICTaBIHETO Ha OpraHW3allMOHHATAa XapaKTepHUCTHKa Ha
n3opaHoro mnpeanpusTae. ClenBa OICHKA Ha MapKeTHHroBaTa JEHHOCT Ha
Muctpan TpaBen, karo € aHaJIM3UpaHa HEWHATa TNa3apHa MO3ULUS U
KOHKYpeHTHa cpena. CrienuaiHO BHMMaHUE € OTJEICHO Ha B3aMMOBphB3KaTa
MEXTy HM3IMO0JI3BAHUTE MAPKCTHHTOBM WHCTPYMCHTH M MOCTHTHATHUTE Ta3apHU
pesynratd. WHaupekTHO ca 0OOCHOBaHM W3BEIEHUTE XHMOTe3u. Taka
HaIpuMep, 10 OTHOIIEHUE Ha XUIOTe3a BTOpa (CIOpel MOCIe10BaTeTHOCTTa Ha
U3BEXKJaHE B yBOJa), aBTOPHT KOHCTAaTHpa, 4e Ha 0azara Ha eMIHUPUYHUTE
pE3yNITaTU € HalMIe MOTBBPXKICHUE 32 MPSIKO OTPAXKEHUE HA WHBECTUIIMHUTE B
aurutaniau kananu, CRM u nepcoHanu3upaHy KOMyHUKAlUK BbPXY MOBHIIIEHA
KOHBEpCHUS U HaMaJIeHW pa3xoju 3a npuaoduBane. [lapanenHo ce ycraHOBsiBa
pacTsl 17 Ha TOBTOPHHUTE pE3EpBAllMM — HMHIUKATOP 3a YKpemBallu
B3aMMOOTHOIIICHUS C KIWEeHTUTe. [7aBara 3aBBbpIIBa C TMpEACTaBsIHE Ha
CTpaTErH4eCKH HACOKU 32 YCHBBHPIICHCTBAHE HA MApPKETUHTOBOTO YIPABICHUE
Ha TyporliepaTopa, BKIIOYBAIIKA HA0Op OT MPEIOKEHHUS 3a ONTHUMH3WpaHEe Ha
NpOIIECUTE, BHEAPSIBAHE HA JUTHTAIHU PEIICHUS W BHBEXKIAHE HA IMOKa3aTenu
3a OIleHKa Ha e(PEeKTUBHOCTTA.

3aKIIOYeHUETO Ha JUCEPTAllMOHHUA TPyl 0000mIaBa OCHOBHHTE
pEe3yNTaTh OT W3CIEIBAHETO W aHAIM3HWpA CTEIEHTa Ha TMOTBBPKIAaBaHE Ha
u3cleoBaTeNickaTa Te3a, KAaKTO MW TMpeasiara OOSICHEHUE 10 XHUIIOTE3UTE.
Coabppka u (HOPMYIMPOBKHM Ha OCHOBHUTE HAYYHU WU TPAKTHKO-TIPHIOKHH
MPUHOCH HA JUCEPTAIMOHHUS TPY/I.

B otnenen paszmen ca pasrienaHu OorpaHUYCHHSITA HA U3CIEABAHETO U ca
MPEIIOKEHH HACOKM 3a OBJenM HAayYHH THPCEHHUSA, KOUTO OuYepTaBaT
BB3MOYKHOCTH 32 MO-HATATBITHO Pa3IIMPsIBaHE U 33bJI00YABAHE HA aHATN3A.

Ob60OweHuemo Ha NOCMUIICEHUAMA HA KAHOUOAma SCHO OMKpPOs8a
meopemudHama my noo20meeHocm, 000po no3Haeane u bopaeene ¢ NpasuIHo



nooopaH, cnpsamo uzgedenume obekm u yei, usciedosamesicku anapam. Buonu
ca ymeHusma my 0d CUCmemMamusupa u aHamusupa un@opmayus, Kakmo u
NO3HAHUAMA U YMEHUAMAa MYy 3d NpO8exdcOaHe Ha aHKeMmHO HpOYyY8aHe C
usnonzeare Ha nemcmenenHu JIaukvspmogu cKamu u KOIU4eCmeeHo usmepeaHe
Ha Haziacume U U3BbPUIBAHE HA NOCAe08awjU cmamucmudecku avanuzu. Te
npoauuaeam U NpU  KOHYENnmyaiuupamemo U  NpeoCmasiHemo  Hd
NOIYCMPYKMYpUpanume UHMepeIOma ¢ MEHUONCbPU U  eKCnepmu  om
myponepamopckus cekmop. Ilonoscumenno cneosa 0a ce oyeHu u onuma my ¢
KpOC aHanu3a, Koumo npuiaza 3a yeiume Ha CbnoCmaskama Mexicoy paziuidHu
epynu OaHHU U NPOMeHAusU. B pesynmam, e pazkpun 3agucumocmu mexncoy
nompebumencku Haz2iacu, Munoge MmMypucmuyeckyu npooyKmu, KaHaiu 3da
oucmpubyyuss u pe3yimamu Om MApKemuH2osume OeuHOCmy, KaKmo u e
Hanpasusl CPAGHUMENHU U3800U MeHCOY PA3IUYHU CecMeHmU U YNpasieHCKU
NPAKMUKHU.

H3zopanusm u npunodxcern nooxood, e cnocoocmean U3NBIHEHUemo Hda
nocmaseHume yen u 3a0a4u U NOCMueaHemo Ha u3geoeHume HAyyHu U HayyHo-
NPUNOJNCHU Pe3yImamu, 0COOeHO Wo ce OMHACSA 00 NPedilodceHUs: Mooel 3a
VCHBbPUICHCNBAHE HA MAPKeMUHZ080MO YNpAGIeHue 8 MyponepamopcKume
npeonpusmus, UIOCMPUPAn upe3 NpaKkmuyeckume HaAOMOOeHUs 6bpXY
oevinocmma Ha ,, Mucmpan Tpaeen “.

4. OueHka HA HAYYHHUTE U HAYYHO-TIPUJIOKHH MPUHOCH

HayuynuTe 1 npuinoxHU NpUHOCH MO TUCEPTALUOHHHUS TPY]l Ca BKIIOUYEHH
Kato yacT oT ABTopedepaTa u ca obmio 7 Ha Opoii. [Ipenienkara no oTHomeHne
Ha TSIX M3UCKBA J1a ce OTOEJEeKH, Ye € HAJIMIIEC JIOTHUeCcKa MOCIeI0BaTeTHOCT B
TAXHOTO (pOpMyNIHpaHe U SACHO M3pa3eHa MpHIokKHA HacoueHocT. OTpas3siBaiiku
NOCTUTHATOTO B H3CJEABAHETO, Te O0O0XBalmlaT KakKTO JOpa3BHBaHE Ha
TEOpETHYHATA paMKa Ha MapKETUHIOBOTO YIPABJIEHUE B TypoOIEpaTOpcKaTta
JEHHOCT, Taka ¥ pa3pabOTBAaHETO HA METOJIOJIOTHYECKH U aHAJTUTUYHU MOJEIN
3a OIIEHKA W ONTHMH3MPaHE HAa MAPKETUHTOBaTa JEMHOCT (B TYpOIIEpAaTOPCKUTE
npeanpustus). TpsOBa ga ce OTKpOM MPUHOCA, CBBpP3aH ¢ MHTETPUPAHETO HA
KIIIOUOBM TmoKazatenmu 3a edexktuBHocT, CRM cuctemu, MapKeTHHTOBa
aBTOMAaTH3allig U aHAJIUTUYHU MUHCTPYMEHTH B €JMHHA KOHLENTYajHA paMKa,
KOETO Ch37aBa MPEANOCTaBKA 3a TMO-TPEU3HO M Oa3upaHo Ha JaHHU
yOpaBj€HHE Ha MAapKeTUHra B TYPUCTUYECKHUS ceKTop. JlombiHHUTENHA
CTOMHOCT HMMAaT MpEeJIOKEHUTE CTpaTernyecka pamMkKa M I'bTHA KapTa 3a
BHEIPSABAHE HA JUTUTAIHU MApPKETHUHTOBU pEIICHHS, KOUTO pa3lIupsBatT
HAy4YHUTE U3CIEBaHUsA B OOJacTTa HAa [WTUTAIHATA TpaHcPopManus u
MPUJIOKEHUETO HA Al TEXHOJIOTMM B MAPKETUHTA.



[Ipuemam, ye Te MNpeACTaBAT IMOCTHKEHHUSTA HA JIOKTOPAHTA, KOWUTO
JOTPUHACAT 3a 000TaTSIBaHE HA TEOPETUYHHUTE MOCTAHOBKH HA MAPKETUHIOBOTO
VIOpPaBJICEHHE Ha TyponepaTopckata JIeHHOCT, KakTO W HUMaT NpaKTHYecKa
MPUIOKUMOCT 32 TYPOIIEPATOPCKUTE MPEPUATHSI.

5. OneHka Ha Ny0JTMKALUUTE M0 AUCEPTALUATA

bopuc Kapareoprues mnocouBa o00mo 5 myOaMKanuu, CBBP3aHU C
pa3paboTeHuss OT Hero auceprauuoHeH Tpyd. Cpen TsIX uMma CTyAus, KOATO €
camocTosTenHa pa3paboTka Ha kaHaupaara. OcraHanute 4 myOauKanuu ca B
ChaBTOPCTBO M Ca TMpPEJCTAaBEHUW Ha IOOWIEHHH M MEXIyHapOJHU HAyYHU
bopymu.

BunHo ot chabpKaHUETO UM, T€ OTpa3sBaT ThPCEHUSTAa Ha KaHAWAATa
KaTo M3CJIeIOBATEN U CE€ 3aHMMAaBaT C BBIIPOCUTE HA AUTUTAIHUS MApKETUHT U
IUTUTaNU3aMsITa Ha ycayrute B Typusma. Crynusara e (okycupaHa BbPXY
MapKETUHIOBATA CPeJla U Ma3apHO MOBEACHUE B TypOIEpaTOpCcKaTa IEHHOCT U €
n3gaHue Ha YHusepcuteT 3a Hannonanuo u CeeroBHO CTOIIAHCTBO, C U3/aTeN
Karenpa ,,JikoHomuka Ha Typusma.

6. Ounenka Ha aBTOopedepara

CopappKaHHETO Ha JUCEPTAIIMOHHUS TPYH € OTPa3eHO U B M3TOTBEHUS OT
KaHauaara apropedepar ¢ odbem oT 66 crpaHuny (Ha OBITAPCKU M aHTITHICKH
€3uK). B Hero, KOPEeKTHO ca ONMMCaHU OTJEITHUTE YaCTH Ha U3CIIEABAHETO.

B kpas Ha aBropedepara e mpeacTaBeHa JeKiapaius, B KOSTO
KaHIUIATHT 3asBsBa, Ye NUCEPTALUOHHHUAT TPYI ,,MapKETHHTOBO yIpaBICHUE
Ha TYpOIIEPaTOPCKUsS OM3HEC™ € M3ISUIO aBTOPCKHU MPOIYKT U, Y€ MPU HETOBOTO
pa3paboTBaHe HE ca MOJI3BaHU YYKIHU MyOJUKAIIMK U pa3pabOTKU B HApYIIEHUE
Ha aBTOPCKHUTE UM IpaBa.

7. KpuTuuHu 0ej1e:KKH, MPeNnOPbKUA U BHIIPOCH

KapareoprueB mokasBa n0o0pu TMO3HaHHWS B U3CIeABaHATa OOJACT.
[IpenopbuBaM My Aa MPOIBIKM HAYYHUTE CU M3CIEIBAHHS U MyOJIMKAIIUH,
KaTto oObpHE BHUMAHKE HAa Bb3MOKHOCTTA 32 MyOJMKAIINK B CIICITUATN3UPAHT U
pedepupann HayYHU W3JIaHUS B CTpaHaTa W 4yXOWHA, 3a Ja TOJIydaT IO-
rojisiMa pasriaca MoCTUTHATUTE OT HETO Pe3yJITaTH.

[lo oTHOmIEHWE Ha HIKOM OT OCJIEKKUTE TMO-TOpe B TEKCTa Ha
CTaHOBHWIIIETO, CYUTAM, Y€ T€ Omxa MOrJM Aa OBAAT M3ACHCHH B OTrOBOpa Ha
JOKTOpaHTa, UMaWKH TIPeABUI IPO(EeCHOHATHUS My OIIUT, HA CIEAHUS BBIIPOC:
Jlo KkakBa CTemeH TPEIJIOKEHUAT MOJENT 3a YCHBBPIICHCTBAHE Ha
MapKEeTUHTOBOTO YIMPABICHWE B TYPOIEPATOPCKUTE NPEHNpusiTus Oum Oui
BB3MPUET U MIPHUJIaraH OT APYTH TMPEIMPHUATHS OT CeKTopa?



8. 3akioueHue

Kamo umam npeosud, ue oOucepmayusma e pazpabomena om
0oKmopauwma, u, 6UOHO Om npeodocmaseHume no nNPoyeoypama Mamepuaiu u
O0oxkymenmu, ca cnasenu usuckeanuama Ha 3PACPPB, [Ipasunnuka 3a He2080mo
npunodxcerue u ompewnume npasuna Ha YHCC, kakmo u obcmosimencmeomo,
ye bopuc l'eopeuee Kapaceopeues npumedrxcasa ymeHus 3a nposexcoane Ha
HayuHu u3ciedsauus, npeonazam Ha Yeaoswaemume unenose na Hayunomo
HCYPU 0a 21Acy8am NOJOHCUMETHO U O0a 63eMam peuienue, ¢ Koemo o0a ce
npucvou Ha kawouoama oopazosamenrnama u nayynama cmener JJOKTOP no
IIH 3.8 Hrxonomuka, wnayuna cneyuannocm , Hxowomuka u ynpaenerue
(Typuzvm) ¢ VHCC.

Harta: 23.03.2026 r. N3roTBui1 CTAaHOBUIIIETO:

npod. n1-p Mapust CrankoBa
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1. Information about the candidate

Boris Georgiev Karageorgiev studied under the doctoral program at the
Department of Tourism Economics, Faculty of Infrastructure Economics of the
UNWE in the scientific specialty "Economics and Management" (Tourism), in
accordance with the Order of the Rector of the UNWE No. 846/31.03.2023.
The training was carried out on a full-time basis during the period 2023-2026,
and the candidate was expelled as of 28.02.2026.



Boris Karageorgiev graduated from the 9th French Language High
School with a foreign language profile. After his secondary education, he
continued his education at the University of National and World Economy
(UNWE), where in 2020 he graduated as a bachelor in the specialty
"Economics of Tourism". He also received his master's degree in 2022 in the
specialty "International Tourism" from the same University. In the period 2023
- 2026, B. Karageorgiev is a doctoral student in the Economics and
Management (Tourism) program in full-time study, again at the UNWE.

While still a student, B. Karageorgiev founded Mistral Travel & Events,
Sofia (2019), where he is still the manager. He is also a partner in Mistral
Travel Ltd. Since 2023, he has managed the Medico Congress division - a
division of Mistral Travel Ltd. In view of this professional focus, the scientific
interests of doctoral student Karageorgiev are oriented towards the marketing
management of the tour operator business, digital marketing in tourism, the
digitalization of tourist services, business and congress tourism.

According to the procedure, the candidate submits an abstract, resuming
his research, in which he has also included a list of the publications on the topic
of the dissertation.

2. General characteristics of the presented dissertation work

The dissertation work presented to me for opinion is 241 pages long. It
includes a main text of 206 pages. Systematized lists of tables and figures are
found, the number of which is as follows: 19 tables and 8 figures. The literature
used is correctly described and includes 39 publications in Cyrillic and Latin, as
well as 14 online sources.

In structural terms, the work includes an introduction, three chapters, a
conclusion, sections on scientific contributions, limitations and future research
and applications.

The dissertation is definitely positioned as relevant, as it is oriented
towards the specifics of tour operator activity and its marketing management..
Consistently and pragmatically, this topicality is revealed in the introductory
part, along with emphasizing the scientific and practical significance of the
study. The object and subject of the study are formulated in a logical
connection, the goal and the resulting research tasks are defined, as well as the
main research thesis and working hypotheses. The methodological tools used
are presented, the expected scientific and applied results are outlined, and the
limitations of the study are indicated.

| do accept the formulations of the subject, object and goal of the study as
correct. At the same time, assessing the correspondence of the individual
elements within their functional synthesis in the dissertation work, it should be



noted that the three working hypotheses derived at the beginning are not
actually directly proven or rejected. The author rather links them to
conceptualization actions and verification through observation, experimentation
and digital tracking of the results. This is well stated as a position in the third
chapter and in the conclusion, as the theoretical models and concepts of
marketing management are compared with specific observations and results
from the practice of the tour operator company "Mistral Travel”. Therefore, I
accept the candidate's idea of digital marketing as a tool for testing hypotheses
and tracking key success indicators as original.

The citation in the dissertation is generally correct, but the small number
of sources used is striking. In this regard, | would suggest that the candidate pay
special attention to the literature review in his future research. I believe that this
would achieve a higher theoretical basis for the research framework.

3. Assessment of the obtained scientific and applied scientific results

For the purposes of the opinion, the assessment of the candidate's
achievements in the process of researching marketing management in the tour
operator business is presented in the specifics of the three main chapters.

Chapter one introduces the conventionality of the theoretical and
methodological foundations of marketing management, with a special emphasis
on tour operator activity. The essence and specific characteristics of the tour
operator business, the features of marketing management in the tourism sector
and the factors shaping consumer behavior in tourism are analyzed. In this
regard, it is necessary to emphasize the presentation of the decision-making
process of tourists, which the author systematizes and illustrates correctly in
Fig. 2 (p. 52 of the dissertation). Special attention is paid to the role of the
marketing mix, digital transformation and the importance of brand management
and market positioning for the development of tour operator enterprises. The
chapter ends with summarized conclusions from the theoretical review, setting
the conceptual basis for the subsequent empirical research.

The Second chapter is devoted to the study of the marketing
environment and market dynamics in tour operator activities. It examines the
place and importance of marketing activities in tour operator enterprises, as
well as the main tools and approaches of marketing management. The processes
of segmentation of the tourist market and the formation of consumer behavior
are analyzed, in relation to previously derived findings, as well as the features
of the competitive environment. It is through this analysis that the key factors
determining the competitiveness and market positioning of tour operator
companies are outlined.

The empirical part of the study is presented in Chapter Three. The focus
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Is on the marketing activities of "Mistral Travel”. The chapter begins with a
presentation of the methodology of the conducted study, presenting the
organizational characteristics of the selected enterprise. This is followed by an
assessment of the marketing activities of "Mistral Travel”, analyzing its market
position and competitive environment. Special attention is paid to the
relationship between the marketing tools used and the achieved market results.
The hypotheses derived are indirectly justified. For example, with regard to
hypothesis two (according to the sequence of derivation in the introduction), the
author finds that based on the empirical results there is confirmation of a direct
reflection of the investmentThe effects of digital channels, CRM and
personalized communications on increased conversion and reduced acquisition
costs. At the same time, a growing share of repeat bookings is observed - an
indicator of strengthening customer relationships. The chapter ends with a
presentation of strategic guidelines for improving the marketing management of
the tour operator, including a set of proposals for optimizing processes,
implementing digital solutions and introducing indicators for assessing
effectiveness.

The conclusion of the dissertation summarizes the main results of the
study and analyzes the degree of confirmation of the research thesis, as well as
offers an explanation of the hypotheses. It also contains formulations of the
main scientific and practical contributions of the dissertation.

A separate section examines the limitations of the study and suggests
guidelines for future scientific research, which outline opportunities for further
expansion and deepening of the analysis.

The summary of the candidate's achievements clearly highlights his
theoretical preparation, good knowledge and handling of a correctly selected,
in relation to the derived object and goal, research apparatus. His skills in
systematizing and analyzing information are evident, as well as his knowledge
and skills in conducting a survey using five-point Likert scales and quantitative
measurement of attitudes and performing subsequent statistical analyses. They
are also evident in the conceptualization and presentation of semi-structured
interviews with managers and experts from the tour operator sector. His
experience with cross-analysis, which he applies for the purposes of comparing
different groups of data and variables, should also be positively evaluated. As a
result, he has revealed dependencies between consumer attitudes, types of
tourist products, distribution channels and results of marketing activities, as
well as made comparative conclusions between different segments and
management practices.

The chosen and applied approach has facilitated the implementation of
the set goals and objectives and the achievement of the derived scientific and
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scientific-applied results, especially with regard to the proposed model for
improving marketing management in tour operator enterprises, illustrated
through practical observations on the activities of "Mistral Travel".

4. Assessment of scientific and applied scientific contributions

The scientific and applied scientific contributions of the dissertation are
included as part of the Abstract and are 7 in total. The assessment of them
requires that it be noted that there is a logical consistency in their formulation
and a clearly expressed applied focus. Reflecting the achievements of the
research, they encompass both the further development of the theoretical
framework of marketing management in tour operator activities, and the
development of methodological and analytical models for the evaluation and
optimization of marketing activities (in tour operator enterprises). The
contribution related to the integration of key performance indicators, CRM
systems, marketing automation and analytical tools into a single conceptual
framework should be highlighted, which creates prerequisites for more precise
and data-based marketing management in the tourism sector. The proposed
strategic framework and roadmap for implementing digital marketing solutions,
which expand scientific research in the field of digital transformation and the
application of Al technologies in marketing, have additional value.

| accept that they present the achievements of the doctoral student, which
contribute to enriching the theoretical statements of the marketing management
of tour operator activities, as well as have practical applicability for tour
operator enterprises.

5. Evaluation of the publications on the dissertation

Boris Karageorgiev indicates a total of 5 publications related to the
dissertation work he developed. Among them is a study that is an independent
development of the candidate. The remaining 4 publications are co-authored
and have been presented at anniversary and international scientific forums.

As can be seen from their content, they reflect the candidate's research as
a researcher and deal with the issues of digital marketing and the digitalization
of services in tourism. The study focuses on Marketing Environment and
Market Behavior in Tour Operator Activities and is published by the University
of National and World Economy, with the Department of Tourism Economics
as the publisher.

6. Evaluation of the abstract

The content of the dissertation is also reflected in the abstract prepared by
the candidate with a volume of 66 pages (in Bulgarian and English). It correctly
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describes the individual parts of the study and presents the contributing points.
At the end of the abstract, a declaration is presented in which the
candidate states that the dissertation "Marketing Management of the Tour
Operator Business" is an entirely author's product and that no other publications
and developments were used in its development in violation of their copyright.

7. Critical notes, recommendations and questions

Karageorgiev shows good knowledge in the research area. | recommend
that he continue his scientific research and publications, paying attention to the
possibility of publications in specialized and refereed scientific journals in the
country and abroad, in order to gain greater publicity for his achieved results.

Regarding some of the notes above in the text of the opinion, | believe
that they could be clarified in the doctoral student's answer, taking into account
his professional experience, to the following question: To what extent would
the proposed model be adopted and applied by other enterprises in the sector?

8. Conclusion

Considering that the dissertation was developed by the doctoral student,
and, as evident from the materials and documents provided during the
procedure, the requirements of the Law on the State Administration of the
Republic of Bulgaria and the internal rules of the UNWE have been met, as well
as the fact that Boris Georgiev Karageorgiev possesses the skills to conduct
scientific research, | propose to the Honourable members of the Scientific Jury
to vote positively and make a decision to award the candidate the educational
and scientific degree of DOCTOR in PN 3.8 Economics, scientific specialty
"Economics and Management™ (Tourism) at the UNWE.

Date: 23.03.2026 1. Opinion, prepared by:
Prof. Dr. Mariya Stankova
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