YHUBEPCHUTET 3A HAIIMOHAJIHO 1 CBETOBHO CTOITAHCTBO

CTAHOBMUIIE

Ot:  npog. 0-p Tamsana Hetiuesa Heyesa-Ilopuesa,
Ynusepcumem 3a nayuonanno u c6emoeHo cmonamcmeo
Hayuna cneyuannocm ,, Mapxemune ** (LJenosa norumuka)

OTHOCHO: JUCEPTAIMOHEH TPY[ 3a MPUCHKAaHE Ha oOpa3oBareilHa M HayyHa
CTENEH JIOKTOpP®* 1o TmpodecHoHalHO  HampaBieHue  3.8.
Nxonomuka, nayuna cneyuannocm ,, Mapxkemune“ 8 YHCC

ABTOp Ha nucepTauMoHHus Tpya: Mapuna FOnuanosa Toooposa
Tema Ha nucepranmonuus Tpyn: ILlenoeu enuanusa evpxy opano umuodrica
Hayuen pbroBoguTeN: npog. 0-p Xpucmo Heanoe Kampanoorcues

1. Uupopmanms 3a 1ucepTaHTa

HucepranTbT ce € oOydaBajd MO JOKTOpCKa mporpama KbM KaTeupa
»MapKeTUHT M CcTpaTernyecko IulaHupane™, ¢akyaTeT ,,YNpaBleHUEe U
agmubauctpanus” Ha YHCC no HaydyHa crnenuaiHocT ,,MapKeTHUHI* ChITIACHO
3amoBen Ha Pextopa Ha YHCC Nel1187/21.04.2021r. O0y4eHneTo e CyoCcHIupaHo
OT IbpKaBara.

2. O01a XapaKTepUCTUKA HA NMPeACTABEHHU JUCEPTAIMOHEH TPY/

2.1. Obem u cmpyxmypa

JucepTaiiMOHHUAT TPy € B o0eM oT 194 cTp. u BKIIOYBA BhBEJCHUE, TPU
[JIaBH, 3aKJIIOUCHWE, U3M0JI3BaHa JMTeparypa W NOPWIOKEHUd. Tou ce
XapakTepu3upa ¢ 100p0 CTPYKTypHpaHE W JIOTHYECKa MOCIETOBATEITHOCT Ha
pa3IeKAAHUTE BBIIPOCH.

2.2. Oyenxa 3a. aKmyaiHoOCmma u 3HAYUMOCMMA HA MemMama, yeimd;
3a0auume; obexma, npeomema u OCHOBHAMA Me3a Ha OUCEPMAYUOHHUSL MPYO

AKTYaJIHOCTTA Ha TeMaTa Ha JAMCEPTALMOHHUA Tpyn ce ompeneis ot: (1)
3acuJIeHaTa KOHKYPCHIIMS M (pparMeHTalMsl Ha Ma3apuTe HajaraT M3M0JI3BaHETO
Ha BCE MO-TIPEUU3HM aHAIWTHYHU MOAXOAM NpH (HOPMHUPAHETO HA IIECHHUTE;
(2) 3HAYUTETHHUAT PHCT HA MAPKETHHIOBUTE KOMYHHUKAIIMH YBEIMYaBaT pOJIsiTa Ha
[[eHaTa KaTo ObP3 U JIECHO Pa3MO3HABAEM CHUTHAJ 3a CTOMHOCT Ha mpoaykta; (3)



OUTHTAIA3ALMATA W PA3BUTHETO HA EJIEKTPOHHATA TBPIOBHUS 3HAYUTEIHO
YBEJIMYABAT LIEHOBAaTa MPO3PAaYHOCT M BB3MOKHOCTUTE 3a CPAaBHEHHUE MEKIY
npoayktute; (4) akTHBHOTO U3IOJI3BaHE HA IIEHOBH MPOMOITUH KaTO MHCTPYMEHT
Ha MapKETUMHIOBaTa IMOJMUTHKA JOIBIHUTEIHO MOAYEPTABAT KOMYHUKALIMOHHATA
¢ynkuus Ha neHata; (5) umHbanMaTa Tpe3 IMOCICAHUTE TOJWHHU TIOBHUIIIABA
[IEHOBaTa YYBCTBUTEIHOCT HA MOTPEOUTENNTE M 3acCHiIBa 3HAYEHHUETO Ha IIeHATa
KaTo (aKTop MpU B3EMAHETO Ha PEIICHHUE 3a OKYTIKA.

3HauMMocTTa Ha pa3zpaboTKara ce u3pas3sBa B TpU OCHOBHHU HAIPABICHUS:
(1) 3a OmsHeca u Opanx MeHHIKMBHTA, (2) 3a morpebutenure; u (3) 3a
MapKETUHIOBaTa HayKa W MPAKTUKA.

B yBoma ca ¢opmynupanu nenrta, 3agadymte, OOEKTHT M MPEAMETHT Ha
muceprauronHus Tpyd. Dleara Ha paspaboTkata € ,Ja c€ HACHTHPUIUpPAT
3aKOHOMEPHOCTH MEX]y IIeHaTa U BB3IMPHUATUETO 3a KAYECTBO M OpaHa MMHJIKA,
KakKTO W Jia ce o0oratu pa3OMpaHETO 3a poJsiTa Ha I[EHATa B MOTPEOUTENCKOTO
MOBEJEHUE 4Ype3 MpUIaraHe Ha €MIUPUYHO OOOCHOBAH MOJEN 3a OLIEHKa Ha
LEHOBUTE €(DEKTH NPH pa3IuYHU MPOJYKTOBU KATEropuH“. 3a MOCTUTaHETO Ha
LesTa IucepTaHTkara (popmyivpa ceieM U3cJeJ0BaTeJICKU 3a1a4H.

OO0exT Ha u3cneABaHE € B3aMMOBpB3KaTa MEXAY LIEHATA, BB3IPUEMAHOTO
KayecTBO M OpaHJ HMMHKAa B Ipolleca Ha MOTPEOUTEICKOTO BB3NPUATHE U
NOBEACHUE MPHU MTOKYIIKA.

IIpenmer Ha wu3cienBaHe ca MEXaHU3MUTE U €(EKTUTE Ha LEHOBOTO
BB3JCHCTBUE BBPXY BB3IMPUEMAHOTO KaueCTBO, CTOMHOCT M OpaH] HMUIK,
U3CIIEIBaHU YpE3 JIBE MPOAYKTOBH KaTErOPUU — HATYPAIHA COKOBE U TEJIEBU30PH.

dopMynHpaHaTa U3Clie0OBaTEICKa Te3a riacu, ye ,Jllenata ¢pyHkuronupa
KaTO KOMYHHMKAallUOHEH CHUTHaJl, KOMTO OKa3Ba CBUIECTBEHO BIIMSAHHE BBPXY
BB3IPUEMAHOTO KauyecTBO M OpaHJ MMM, KAaTO CUJlaTa HA TOBA BIMSHUE
Baprpa B 3aBUCUMOCT OT NMPOAYKTOBATa KaTEropus‘*.

N3cnenoBaTencKuTe XUMOTE3U Ca KOPEKTHO AehUHUpAHU. 32 TECTBAHETO
MM ca TPOBEICHU TPH OTAEJHH H3CJIEABAHMA — BKYCOB TECT C HATypaJlHU
COKOBE W JBe KojuuecTBeHH wu3cieaanus (1) ¢ maTypamHu cokoBe u (2) ¢
TeNeBU30pU. M /BeTe eKCIepUMEHTANIHM H3CJEIBaHUS Ca MPOEKTHPAHU CIOPEN
JIOTHKaTa ,,JIpU paBHU APYTH YCIOBHS .

KopekTHO ca mocodeHr Bb3NPHETUTE OrpPaHU4YeHHusi, 000coOeHU B JBE
rpynu: (1) cBbp3anu ¢ 00xBaTa u (2) CBbp3aHH ¢ eKCIIEPUMEHTAIHATA TPOLIeaypa
Y TUIaH.

2.3. U3nonzeana Hayuna iumepamypa

[TpunoxeHusAT CIUCHhK HAa KHUTH, y4eOHU ImoMarana, MOHOTpaduu, HTEPHET
CTPaHMIIM, CTATUU U TOKIaAN BKIItOUBa 00110 90 n3TouHMKa HA OBJITAPCKU U TYKIU
€3WIIM W CBHJETEICTBA 3a J00pa OCBEIOMEHOCT Ha JUCEpPTaHTKaTa 10
pasriexaaHara npodieMaTuka.



3.0neHKa HAa CBHABP:KAHMETO HA [IMCEPTALMOHHUSI TPyd M HAa
NOJIy4eHHTe HAYYHU U HAYYHO-TIPUJI0KHU Pe3yJITaTh

B nwpea enasa ce mpencraBs TEOPETMYHATA paMKa Ha H3CIEIBAHETO.
WzsicusiBa ce CBIIHOCTTA HAa TPUTE OCHOBHM TMOHSTHS, W3MOJ3BaHU B
JIWCEePTAMOHHUS TPYH — ,,lI€Ha™, ,,KaueCTBO " U ,,AMHUJIXK", U Bpb3KaTa MEXKIY THX.
JlucepranTkaTa apryMEHTUPAHO OTCTOSIBA MHEHHUETO, Y€ 1[€HATa, Bb3IPUEMaHOTO
KauyecTBO U OpaH] HMMHUKBT MPEACTABISABAT B3aUMHOCBBHP3aHU €JIEMEHTU B
CUCTEMaTa Ha MOTPEOUTEIICKOTO BB3IPUSATUE 32 CTOMHOCT. bpaHa UMUIKBT MOXKe
Ja ce pas3riexia KaTo pe3ylTaT OT B3aUMOJEHCTBUETO MEXKIY IIEHOBUTE
BB3NPUATHS U OLICHKATa Ha Ka4eCTBOTO — IMPOIIEC, MIPU KOUTO IieHaTa U3IbJIHIBA
poJisiTa Ha CUTHAJ, Ka4eCTBOTO — Ha MOTBBPXKACHUE, a UMHIKBT — Ha KpaiiHa
KOTHUTHBHO-EMOILIMOHAIHA KOHCTPYKIIHS, OTpa3siBalla Bh3MpPUETaTa CTOMHOCT Ha
MapkaTta. Pa3OupaHeTo Ha Te3uM B3aMMOBPB3KM € TEOpPETHYHATa OCHOBA 3a
u3CIeIBaHE HA MEXaHU3MHTE, Uype3 KOUTO (GUPMHUTE MOIEIMpPAT BBH3MPHEMaHaTa
CTOMHOCT M (POPMHPAT MPEANOYUTAHUATA HA TOTPEOUTENHTE.

B mbpBa rnaBa nucepTaHTKAaTa M3BEXKJIAa W OCHOBHHUTE HAIPABIICHUS B
CHbBPEMEHHUTE  HAyYHO-TIPAKTUYECKHM  H3CIEJBAHUS IO  TeMara  Ha
nucepranonHuss Tpyd: (1) BIMSHMETO HA IieHaTa BBPXY CKIOHHOCTTA 3a
nokynka; (2) Bpb3kaTa MEXKAy II€HaTa M BB3NpPHEMaHOTO KadecTBO U (3)
BIUSHUETO Ha IIeHaTa BBPXYy HMMHIKa Ha Mapkata. Cropen aBTopkaTa Ha
pa3paboTKaTa ,,Te31 TpU HANpaBJICHUS HE ca U30JUpaHu’. Bpb3kuTe Mexay TIX
ca IbJOOKH M YeCcTO M3CleABaHUsATa NIPEMUHABAaT OT e€qHa o0jacT B Jpyra — ot
BB3IPUEMAHO KayeCTBO KbM CKJIOHHOCT 3a TOKYIKAa, WIH OT UMUK KbM
cToHOCT. CBBP3BALIOTO 3BEHO € LIEHATa, KOSTO (PYHKIHMOHUpPA €IHOBPEMEHHO
KaTo MKOHOMHYECKH MEXaHW3bM U KOMYHHUKAIlMOHEH CUTHal. ,,Paz0upanero Ha
TE3W HAIPABJICHUS U HA MPECEYHUTE UM TOUKH € KIFOYOBO 33 M3TPaXKIAHETO Ha
00OCHOBaHa TEOpPETHYHA paMKa 3a BIUSHUETO Ha I[IeHaTa BBPXY OpaHn
BB3NpUATHETO . HampaBeH € 3agbji00O4eH 0030p Ha TEOPETUYHUTE U
EMIUPUYHUTE W3CJICABAHUS B TOCOYEHUTE TpU HampapieHus. OTINYHO
BIIEYATJICHUE TPaBH, Y€ B Kpas Ha BCAKO €JHO HANpaBJCHHE CE JaBa KpaTko,
TOYHO U ACHO 00001eHue. [loxBanHo e, ye € 00BpPHATO CIIENUATIHO BHUMaHUE Ha
u3clieBaHusITa B bhirapus, CBbp3aHu ¢ TemaTa Ha aucepTarmoHHus Tpya. Ha
0a3za Ha HampaBeHUs 0030p Ha TEOPETUYHUTE Pa3pabOTKM W EMIIUPUIHUTE
W3CIICJIBAHUS,  JUCEepPTaHTKAaTa  apryMEHTUPAHO  W3BEXJa  JUICH U
MPEeIN3BUKATEICTBA, KOUTO OIpaHUYaBaT Bb3MOXHOCTTA 32 LISTIOCTHO OOSICHEHHE
Ha MEXaHM3Ma Ha B3aUMOJCHCTBHE MEXIy IeHaTa, KadyecTBOTO, UMHIKa Ha
MapkaTa U ToTpeOUTEeNICKOTO moBeaeHue. Haii-o010 Te3u JUIcu ce CBeXAaT JO:
(1) oTchcTBUE HA Mapalie)IHU aHAIU3W MEXIY OBP3000OPOTHU U JBITOTPAMHU
CTOKH; (2) HeJOoCTaThuHA U3CIIEA0BATEICKA AKTUBHOCT B OBJITAPCKU KOHTEKCT; U
(3) ynunca Ha eAWHHA M CpaBHUMa METOJOJIOTMYHA PaMKa, KOSATO Ja TMO3BOJIsABA

CBIIOCTAaBMMM PE3YITATH MCKAY HNPOAYKTOBH KAaTCTOPHHU KU IMa3apHU KOHTCKCTH.
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Te3u mpoONycKW W TpeaM3BUKATEICTBA (OpPMUpAT TEOpPETHYHATa OCHOBA U
eMIMpUYHATa MOTHBAIMS 33 KOHKPETHOTO HW3CIICABAaHE, HACOUYCHO KbM
MpoCieIsIBaHe Ha HaYWHA, 10 KOWTO OBJITApCKHUTE IMOTPEOUTEIIM WHTEPIPETHPAT
[[leHaTa B KOHTEKCTA Ha Pa3JIMYHH MPOIYKTOBH KAaTETOPUHU M JIO KaKBa CTCIICH TS
BJIVISIC BBPXY BB3IIPUEMAHOTO KQ4eCTBO M OpaH] UMHIKA.

Bmopa enasa npenacTasisiBa usrpajieHa IsuI0CTHaTa METOI0JIOTHYHA paMKa
Ha W3CJICIBAHETO, BKIIOYBAIIA M300pa Ha TOIXOJ, METOAM W WHCTPYMEHTH 3a
ceOupane u o00OpaboTka HA eMIHPUYHHWTE JaHHW. [J1aBara 3amo4Ba C
apryMeHTHpaHa  OOOCHOBKa Ha  HEOOXOAMMOCTTa  OT  KOJHMYECTBEHa
U3CcJeoBaTeicka TporpamMa, OpraHM3WpaHa B JBa CaMOCTOSITCNIHH, HO
B3aMMHOJIOIIBJIBAIA C€ €Tala, KOUTO MPEIOCTABIT pa3jdueH THI SMITMPHUYHA
uH(popmanus.

ITvpsusim eman € HACOYCH KbM yCTAHOBSIBAHE HA BIMSHUETO HA ICHATA
BbPXY BKYCOBOTO BB3NPHUATHE HA MPOIYKTa M KbM H3SICHSIBAHE JalH CaMOTO
o0sBSIBAaHE Ha I[eHaTa NPCIU3BHKBA OIICHKA 3a KayeCTBO, HE3aBUCHUMO OT
peaTHUTE BKYCOBU XapaKTEPUCTUKH. Bmopusm eman DOpa3BUBa aHAIHM3a, KaToO
pasriieXkaa BIUSHUCTO HA IIeHaTa B KOHTEKCTAa Ha peaylHud OpaHaoBe (YTBBPICH U
HOB) W TPOJYKTOBU KAaTerOpud — eIHa OBpP30000pOTHA M €IAHA IBITOTpAHA.
Bp®b3kara Mexay Te3u J1Ba eTamna He € TOCIeI0OBaTeIHa, a B3AUMHA — PE3yJITaTHTE
OT BCEKHU €Tall JOMPHUHACAT 3a M0-33IbJI004YeHO0 pa3OupaHe Ha eeKTa Ha IeHaTa
BHPXY OpaH] UMHUKA.

Hzopanusm memoo 3a cvOuUpawe Ha OAHHU HA NbPEUsS _eman OT
U3CJICIBAHETO € J1AO0pamopHuUsm eKcnepumenm, ThiA KaTo TO3BOJIIBA Ja CC
u3onrpa epeKThT HA IIeHaTa KaTO HE3aBHCHMa IMPOMCEHJIMBA M Ja C€ YCTaHOBHU
JOKOJIKO TS MOYXE Jla MOAM(UIMPA CETUBHUTE BB3NPHUATHS Ha MoTpedouTenure. B
paMKHTE Ha SKCIICPUMEHTAIHUS JU3aiiH ca (hOpMHpaHU TPU HE3aBUCHMH TPYIIH:
rpyna 1 (E1) — nerycranus ¢ peanno nocodyenu nenu; rpyna 2 (E2) — nerycranus
Ha CBIIUTE NPOIYKTH C pa3MeHeHM IieHoBH HuBA, rpyma 3 (K) — koHTposHa
rpyma, aerycramus 0e3 mHdopmarus 3a meHaTta. M30paHaTta TeXHHKa OCHTypsiBa
BHCOKA BHTPEITHA BAMIHOCT, KATO KOHTPOJIMPA EKCIIEpUMEHTATHATA CUTYAIUS U
MUHUMU3HpPA BBHITHUTE BIMSHHS, 3alla3Baiiki €IHOBPEMEHHO JOCTAaThYHA
CTCTICH Ha PEaJUCTHYHOCT Ha TOBEJICHUETO Ha ydacTHUIUTE. Pa3paboreH e
U3CNe008aMENCKY 8bNPOCHUK OT TPU YaCTH: Nbp8da 4ACM. BBIPOCH, CBBP3AHH C
JecToTaTa Ha ymotpebaTa W HAarJlaCUTe Ha PECHOHJICHTHTE KbM IPOTyKTOBATa
KaTeropusi; emopa uacm: OICHKAa Ha JBaTa JETYCTUPAHH NPOAYKTa IIO
MOKa3aTeIM KaTo BBHINCH BHJ, BKYC, CIAJOCT M OOIIAa YyIOBJICTBOPCHOCT; H
mpema yacm. JOeMOTpaCKh BBIPOCH, MEIANM Ja OYEPTasT COIMATHO-
UKOHOMHYECKUS MPO(HI HAa ydacTHUIUTE B TecTa. M3sadkama, BKIIIOUCHA B
eKCIIEPUMEHTATHOTO H3ciie/iBaHe, oOxBaia 60 pecnondenmu, paznpeoenenu no
20 yuacmuuyu 6v8 gcaxa om mpume ekcnepumenmantu epynu. Illonoben odem Ha

HM3BaJgKaTa HC IIO3BOJIsIBA IIOCTUIaHC HAa BUCOKA CTATUCTHUYCCKA IMPCHHU3HOCT, HO €
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J0CTaThUCH 3a LEIUTE HAa YYCOHO-U3CIEIOBATEICKH €KCIIEPUMEHT, HACOUYECH KbM
MpPOBEpPKa Ha XUIIOTE3H 3a TIOCOKA M CHJIa Ha IIECHOBOTO BB3/ACUCTBUE. M36a0kama
e om muna ,,no y0oocmaeo “.

W3cnenoBarenckata KOHCTPYKIMS, Ha @mopus eman om U3C1e08aHemo,
BKIIOYBA 08e NapaneiHu Kamezopuu — O0vbp30000pomHA (HAMYPAIHU COKO8e) U
ovieompaina (menesuzopu) — € 1LeI Ja c€ TMPOCHEAsIT KaKTO OOIIUTe
3aKOHOMEPHOCTH, TaKa U KaTerOpUMHO-CreU(PUIHUTE TIPOSBICHUS HA IIEHOBOTO
BB3/IeCTBHE. ApPryMeHTUpaH € H300pbhT TOYHO Ha Te3UW [IB€ NPOJYKTOBU
KaTeropuu 3a IeJUTe Ha H3CJICABAHETO. M30panusm memoo 3a cvbOUpane Ha
OanHUu BBB BTOpUS €Tall — € UHmMepHem aHKemama. 3a JABETE MPOTYKTOBHU
KaTeTOpHH C€ 3ala3Ba €AWHEH JW3aifH Ha BBIPOCHUIIUTE, KOETO OCHUTYpsBa
BB3MOKHOCT 3a IMPEKTHO U CHIIOCTABUMO aHAJIW3HWpaHe Ha pe3ynaratute. U nBara
BBIIPOCHUKA Ca CTPYKTYpHUpaHU B TPU YACTU: NbpP6a Yacm. BBIPOCH, HACOUCHH
KbM IIOBEJICHWE TP TMOKYIKa M HABUIIUTE HA PECMOHJCHTHTE B CHOTBETHATA
KaTeropusi; émopa uacm: OLIEHKa Ha TPEACTaBEHUTE MPOAYKTHU IO TOKa3aTelu
KaTo KauyecTBO, JOBEpPUE, CTOMHOCT, UMUK M CIIPABEJIMBOCT HA IIEHATA; mpema
yacm: nemorpadcku OJIOK C UHIUKATOPH 3a BB3PACT, MOJ, J0XOA U 00pa3oBaHUE.
BonpocHunute ca peanusupanu upe3 yed Oasupana miatdopma (Alchemer),
KOSTO OCHUTypsiBa aBTOMAaTMY€H KOHTPOJ Ha JIOTHYECKUTE MPEXO/IH,
3aIbJDKUTEIIHATE TI0JIeTa M TOCJIEAOBATETHOCTTA HAa OTTOBOPUTE, KaKTO U
BB3MOXKHOCT 3a WACHTH(UIMpPAHE HA HEMOCJIECJIOBATEIHU  IOIMbJIBAHUS.
H36a0xama 3a BCAKO OT JBETE U3CJIC/IBAHMS — HATYpaTHU COKOBE U TEJIECBU30PHU —
BiouBa 1o 200 pecnonaeHTH, pazmpeaeneHn no npudauszurenHo 100
YYACTHHIM BBB BCSIKA OT CKCIIEPUMEHTATHUTE TPYMH. 3a METUTe Ha TO3HW €Tal €
W3TIOJI3BAHA KBOMHA U36A0KA TIO IBA TIPU3HAKA — TIOJ M BB3PacT.

3a mpoBepka Ha H3CIEIOBATEICKUTE XHWIOTE3WM W 3a YCTAHOBSIBaHE Ha
CTaTUCTUYECKH 3aBUCUMOCTH MEXIy TPOMEHIWBHUTE Ca TMPUIOKCHH CIICTHUTE
cmamucmudecku memoou. Xu-KBaapar TecT (> test), t-TeCT 3a HE3aBHUCUMU
m3Bajku (Independent Samples t-test), koeduiueHT Ha JTUHENWHA KOpenalus Ha
[TuwspesH (1), Tect Ha Man-Yutau (U-test) u ap. KomOuHupanoto npunoxeHue
Ha ONHUCATETHM M CTAaTUCTUYECKH METOIM OCHTYpsiBa HaJeKJIHA EMITUPHYHA
OCHOBA 3a MHTEPMPETAIlUs Ha PE3YITATUTE U 3a MPOBEPKA HA U3CIETOBATEICKUTE
XUMOTE3H, OPMYJIMPAHU BB BTOpaTa TJlaBa Ha JUCEPTAIHSITA.

B pamkute Ha u3ciemoBareickaTta mporpaMa ca MPUIIOKEHU YTBBPICHU
MapKemuHeo8u Memoou 3a u3y4aBaHe Ha TIOTPEOUTEIICKUTE BB3MPUATHS, HATJIACH
U pEeakluM CHOpsSMO I[IeHaTa KaTO KOMYHHMKAIMOHEH curHal. M3moi3Banu ca
METONBT Ha CEMaHTUYHHUS AUQPEPCHINATI, MOHAJAWYHUTE W KOHKYPEHTHHUTE
M3CJICIOBATEICKM TEXHWKH 3a IIEHOOOpa3yBaHE, KaKTO M TECTOBETE Ha
MOCTIEIOBATEICH W MHOXXECTBEH W300p, KOUTO TO3BOJIABAT Jla CE€ OLICHU
BB3MPUEMAHATA CTOMHOCT U 1IEHOBA YYBCTBUTEIHOCT HA IOTPEOUTENHTE.




Paspabomenama memooonozuss na uscieosamne e HANBIHO NOOX00AWA 3A
nocmueane Ha yeima u 3a0avume Ha OUCEPMAYUOHHUL MPYO.

Tpema enasa ipeACTaBsl pe3yATaTUTE OT MPOBEICHUTE U3CIIeABaHMs. B Hes
TUCEPTAHTKATa 3aqbJIO0YCHO, TPO(ECHOHATHO W apTyMEHTHUPAHO aHaJu3upa
IIeHOBHTE €(eKTH BBPXY BB3MPHUATHETO 3a KAueCTBO M HMMHKa HA MapKara,
cpaBHsiBa €EKTUTE B JBETE W3CJICIBAHM KATETOPUU WM M3BEXKIA TCOPETUYHU U
NpakTHUecKu u3BoaAM. Ha 0a3a Ha MOJydeHHWTE pe3yiTaTh Ce€ TOTBBP)KIaBar
neUHUPAHUTE U3CICMOBATEIICKM XWIIOTe3W. Ipera TiIaBa 3aBbBpIIBA C
NPECTaBSIHETO HA EMITMPUIHO 00OCHOBAH MOJIEN 32 OIlEHKA Ha IICHOBUTE €EKTH.

B 3axniouenuemo ce 06001maBar pe3yaTaTute u ce GopMyaupar MpernopbKu
3a YIpaBJICHUETO Ha IIEHOBAaTa KOMYHUKAIHS B OpaH MEHUKMBHTA.

Cneosa oa ce omobenedxcu, ywe Mapuna Toooposa uma uzepaden MHO2O
yucm, moyeH, nNpoghecuonaner u HayyeH usKa3s u CMmujl Ha nucaHe.

Paszpabomenusm om Mapuna Toooposa oucepmayuornen mpyo noxasea, ue
oucepmanmrkama 00Ope NO3HABA MeopusAma U MemoooaoUama Ha YeHosume
U3CTIe0BAHUSL U MOJHCE CAMOCHOAMENHO 0a NPOBEHCOd MAKUBA.

4. OueHka HA HAYYHHUTE U HAYYHO-TPUJIOKHYU MPUHOCH
[IpuHOCHTE, KOUTO CE€ ChIBPKAT B JUCEPTALUOHHHUS TPY/, Ca:

4.1. Ilpunocu om meopemuuen xapaxmep

e Cucrematuszupanu 1 OOOOIIEHU Ca OCHOBHUTE TEOPETUYHH TMOAXOIH,
pasriexkaany poJisTa Ha IleHaTa B MOTPEOUTEICKOTO IOBEICHHE, KaTo ca
M3BEJICHU TEXHUTE OTPAHUYCHHUSI TI0 OTHOIIICHUE HA MHTEPIPETUPAHETO HA IIeHaTa
KaTO KOMYHUKAIIMOHEH CUTHAI.

e Pazmupena e TeopeTuyHaTa paMKa Ha U3CIIECBAHUATA Ha LIEHATa, KaTo €
000CHOBaHA poJsiTa M KAaTO KOMYHUKAIIMOHEH HWHCTPYMEHT, BIIMSEI] BBPXY
BB3MPUEMAHOTO KAYECTBO U OpaH1 UMHJIXKA.

4.2. [Ipunocu om memooonocuuen xapaxkmep

e U3BBpIIIEH € KPUTHUYEH aHAIU3 Ha CHIIECTBYBAIIUTE METOI0JIOTUYECKHU
MOJAXOAW 3a W3CICABAHE HaA IICHOBUTE €(QEKTH BBPXY MOTPEOUTEICKUTE
BB3MPUSITHUS.

e Pa3paboTeH W TmNPUIOKEH € EeKCIEPUMEHTAJICH W3CJIeI0BATEICKU
JIM3ailH, KOWTO MO3BOJISIBA M30JIMPAHE U HAJIEKIHO M3MEPBAHE HA BIMSHUETO HA
[[eHaTa KaTO KOMYHHMKAIIMOHEH CUTHAJ BBPXY BB3MPHUEMAHOTO Ka4eCTBO U OpaH/
MMUJIKA, KaTO CHIIEBPEMEHHO OCHUTYpsiBa Bb3MOXKHOCT 32 BB3IPOU3BOJAUMOCT U
MIPWIOKEHUE B PA3JIMYHU MMPOTYKTOBU KATETOPHUH U OBACIIN U3CIICIBAHMS.

4.3 I[Ipunocu om npaxmuuecku xapaxkmep

e PomsTa Ha 1leHaTa KaTO KOMYHUKAIIMOHEH MHCTPYMEHT 3a (OpMHpaHe
Ha OpaHa UMUK € EMIIMPUIHO U3CeABaHA B OBJITApCKUs KOHTEKCT. EMmupudno
€ JIOKA3aHO BIMSHUETO HA [IEHATA BbPXY BB3MPUEMAHOTO KAYE€CTBO U OLICHKATA Ha
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OpaHI UMHIKA B IBE PA3IMYHUA MPOAYKTOBH KaTETOPUU — €1Ha OBP30000pOTHA U
€JlHa IbJITOTpanHa.

e (OO0OCHOBaHM Ca BB3MOXHOCTHTE 3a M3MOJ3BAaHE HA PE3YNTATHTE TPU
pa3pabOTBAHETO HA IICHOBU CTPATErHU U B YIIPABICHUETO.

5. OueHka Ha NyOJMKAIUMTE MO AUCePTANUITA

JlucepranTkata wuWMa TpH MyOJMKallMM, CBBbp3aHH C TeMmaTa Ha
TUCepTallMOHHMUS TpyA. JIBe oT mnyOnukanuu ca JOKJIaad B COOPHUIIM OT
KOH(epeHIMH, a TpeTaTa € CTaTHUs B HAy4YHO CITHCAHUE.

6. Onenka Ha aBTopedepara

ABTOpedepaThT BBpXy TeMara Ha JAucepTanusaTa € B 00eM ot 39 cTpaHuiu
U CHIbpKAa BCHYKM HEOOXOIUMH PEKBH3HTH W M3UCKBaHUS 3a pa3pabOTBaHETO
My. To#l mBIIHO W JOCTOBEPHO BB3MPOM3BEKIA B O0OOIIECH BHIl CTPYKTypaTa,
CHIBPKAHUETO U MPUHOCHUTE MOMEHTH Ha IUCEPTAI[HOHHIUS TPY/I.

7. Kputu4nm 0ejiesKKku, NpenopbKu U BIPOCH
[Iperoppkara MM KbM KaHIWJaTa 3a ,JOKTOP € J1a TMPOIBIKH C
U3CJICIBAHUATA B 00JIACTTA HA IICHOBUTE BIUSHUSA BHPXY OpaH UMHUKA.

8. 3akJiloueHue

JlucepTallMOHHUAT TpyA Ha TeMa ,,[Jenosu enusnusi 6vpxy Opamno
umuodica“, paspaboren or Mapuna IOmusHoBa TomopoBa, mpeacTaBiIsBa
3abJI00UCHA HaydyHa pa3paboTKa C NPAaKTHKO-TIPHIIOKEH XxapakTtep. Tou e
HamucaH MpoQeCHOHAIHO, Ha BHCOK HAy4YEeH CTHJI M IMPEACTaBsS JUCEPTAHTKATa
KaTo MEePCIEKTUBEH MJIa]] HayueH paOOTHUK ChC CEPUO3CH HAYYCH MOTCHIINAI.

B3 ocnosa Ha HayuHO-NpUNOdCHUME NPUHOCU 8 OUCEPMAYUOHHUSL MPYO U 8
cvbomeemcemaue ¢ npuemume Kpumepuu 3a NPUCbHCOane Ha 00pazoeamennama u
Hay4Ha cmenewn ,,00KmMop‘‘, U3pazsisam Cc80emo Kame2opuisHo CMAaHosuue 0a
6voe npucvoena na Mapuna FOnusnosa Toooposa obpazosamennama u HayyHa
cmenen ,,00kmop *‘ no Hayunama cneyuannocm ,, Mapkemumne .

06.04.2026 / Codus | 01 131 (o
/mpod. n-p Tarsaa Henera-Ilopuesa/
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1. Information about the dissertant

The dissertant was trained in a doctoral program at the Department of
Marketing and Strategic Planning, Faculty of Management and Administration of
the University of National and World Economy (UNWE) in the scientific specialty
"Marketing" according to the Order of the Rector of the UNWE Nel1187/21.04.2021.
The training was subsidized by the state.

2. General characteristics of the submitted dissertation

2.1. Volume and Structure

The dissertation is 194 pages long and includes an introduction, three
chapters, a conclusion, a bibliography, and appendices. It is well-structured and
presents the topics in a logical sequence.

2.2. Assessment of the relevance and the significance of the topic, aim,
objectives, object, subject and main thesis of the dissertation

The relevance of the dissertation topic is determined by: (1) the increased
competition and market fragmentation necessitate the use of increasingly precise
analytical approaches in pricing; (2) the significant growth of marketing
communications increases the role of price as a quick and easily recognizable signal
of product value; (3) the digitalization and the development of e-commerce
significantly increase price transparency and opportunities for product comparison;
(4) the active use of price promotions as a marketing tool further emphasizes the
communicative function of price; (5) the inflation in recent years has increased



consumers’ price sensitivity and reinforced the importance of price as a factor in
purchasing decisions.

The significance of this study lies in three main areas: (1) for business and
brand management; (2) for consumers; and (3) for marketing science and practice.

The introduction outlines the aim, objectives, object, and subject of the
dissertation. The aim of the dissertation is “to identify patterns between price and
perceptions of quality and brand image, as well as to enrich the understanding of the
role of price in consumer behavior by applying an empirically grounded model for
assessing price effects across different product categories.” To achieve this
objective, the author formulates seven research tasks.

The object of the research is the relationship between price, perceived
quality, and brand image in the process of consumer perception and purchasing
behavior.

The subject of the research are the mechanisms and effects of price on
perceived quality, value, and brand image, examined through two product categories
— natural juices and televisions.

The research thesis states that “Price functions as a communication signal
that has a significant impact on perceived quality and brand image, with the strength
of this impact varying depending on the product category.”

The research hypotheses are clearly defined. To test them, three separate
studies were conducted: a taste test with natural juices and two quantitative studies —
(1) with natural juices and (2) with televisions. Both experimental studies were
designed according to the “all other things being equal” principle.

The limitations are correctly identified and divided into two groups: (1) those
related to the scope and (2) those related to the experimental procedure and design.

2.3. Scientific literature used

The attached list of books, textbooks, monographs, websites, articles, and
reports includes a total of 90 sources in Bulgarian and foreign languages and
demonstrates the author’s thorough familiarity with the subject matter.

3. Evaluation of the content of the dissertation and the scientific and
applied scientific results obtained

Chapter One presents the theoretical framework of the study. It clarifies the
nature of the three key concepts used in the dissertation — “price,” “quality,” and
“image” — and the relationship between them. The author argues that price,
perceived quality, and brand image are interrelated elements in the system of
consumer value perception. Brand image can be viewed as the result of the
Interaction between price perceptions and quality assessments — a process in which
price serves as a signal, quality as confirmation, and image as a final cognitive-
emotional construct reflecting the perceived value of the brand. Understanding these
interrelationships forms the theoretical basis for studying the mechanisms through
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which firms shape perceived value and influence consumer preferences.

In the first chapter, the author outlines the main areas of contemporary
scientific and practical research on the topic of the dissertation: (1) the influence of
price on the propensity to purchase; (2) the relationship between price and perceived
quality; and (3) the influence of price on brand image. According to the author of
the study, “these three areas are not isolated.” The connections between them are
deep, and research often moves from one area to another — from perceived quality to
purchase intention, or from image to value. The connecting link is price, which
functions simultaneously as an economic mechanism and a communication signal.
“Understanding these areas and their intersections is key to building a sound
theoretical framework for the influence of price on brand perception.” An in-depth
review of theoretical and empirical research in these three areas has been conducted.
It is particularly impressive that each section concludes with a brief, precise, and
clear summary. It is commendable that special attention has been given to research
conducted in Bulgaria related to the topic of the dissertation. Based on the review of
theoretical developments and empirical studies, the author convincingly identifies
gaps and challenges that limit the possibility of a comprehensive explanation of the
mechanism of interaction between price, quality, brand image, and consumer
behavior. In general, these gaps boil down to: (1) the absence of parallel analyses
between fast-moving consumer goods and durable goods; (2) insufficient research
activity in the Bulgarian context; and (3) the lack of a unified and comparable
methodological framework that would allow for comparable results across product
categories and market contexts. These gaps and challenges form the theoretical basis
and empirical motivation for this specific study, which aims to examine how
Bulgarian consumers interpret price in the context of different product categories
and to what extent it influences perceived quality and brand image.

Chapter Two presents the overall methodological framework of the study,
including the choice of approach, methods, and tools for collecting and processing
empirical data. The chapter begins with a reasoned justification of the need for a
guantitative research program, organized into two separate but complementary
stages that provide different types of empirical information.

The first stage aims to determine the influence of price on the taste perception
of the product and to clarify whether the mere announcement of the price triggers a
quality assessment, regardless of the actual taste characteristics. The second stage
expands on the analysis by examining the influence of price in the context of actual
brands (established and new) and product categories—one fast-moving and one
durable. The relationship between these two stages is not sequential but reciprocal —
the results of each stage contribute to a deeper understanding of the effect of price
on brand image.

The method chosen for data collection in the first stage of the study is a
laboratory experiment, as it allows for isolating the effect of price as an independent

3



variable and determining the extent to which it can influence consumers’ sensory
perceptions. Within the experimental design, three independent groups were formed:
Group 1 (E1) — tasting with actual prices displayed; Group 2 (E2) — tasting of the
same products with swapped price levels; Group 3 (C) — control group, tasting
without price information. The chosen methodology ensures high internal validity
by controlling the experimental situation and minimizing external influences, while
maintaining a sufficient degree of realism in participants’ behavior. A three-part
research questionnaire was developed: Part One: questions related to the frequency
of use and respondents’ attitudes toward the product category; Part Two: evaluation
of the two tasted products based on indicators such as appearance, taste, sweetness,
and overall satisfaction; and the Part Three: demographic questions aimed at
outlining the socio-economic profile of the test participants. The sample included in
the experimental study comprises 60 respondents, distributed as 20 participants in
each of the three experimental groups. Such a sample size does not allow for high
statistical precision, but it is sufficient for the purposes of an educational-research
experiment aimed at testing hypotheses regarding the direction and strength of the
price effect. The sample is of the “convenience” type.

The research design for the second stage of the study includes two parallel
categories — fast-moving consumer goods (natural juices) and durable goods
(televisions) — with the aim of tracking both general patterns and category-specific
manifestations of price effects. The selection of precisely these two product
categories for the purposes of the study is justified. The method chosen for data
collection in the second stage is an online survey. A uniform gquestionnaire design is
maintained for both product categories, which allows for direct and comparable
analysis of the results. Both questionnaires are structured in three parts: Part One:
questions focused on purchasing behavior and the respondents’ habits in the
respective category; Part Two: evaluation of the presented products based on
indicators such as quality, trust, value, image, and price fairness; Part Three: a
demographic section with indicators for age, gender, income, and education. The
questionnaires were administered via a web-based platform (Alchemer), which
ensures automatic control of logical transitions, mandatory fields, and the sequence
of responses, as well as the ability to identify inconsistent entries. The sample for
each of the two studies — natural juices and televisions — includes 200 respondents,
distributed among approximately 100 participants in each of the experimental
groups. For the purposes of this stage, a quota sample was used based on two
criteria — gender and age.

To test the research hypotheses and establish statistical relationships between
the variables, the following statistical methods were applied: the chi-square test (y?
test), the independent samples t-test, Pearson’s linear correlation coefficient (r),
Mann-Whitney U-test, and others. The combined application of descriptive and
statistical methods provides a reliable empirical basis for interpreting the results and
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testing the research hypotheses formulated in the second chapter of the dissertation.

Within the research program, established marketing methods were applied to
study consumer perceptions, attitudes, and reactions to price as a communication
signal. The semantic differential method, monadic and competitive pricing research
techniques, as well as sequential and multiple-choice tests, were used to assess
consumers’ perceived value and price sensitivity.

The research methodology developed is fully appropriate for achieving the
aim and objectives of the dissertation.

Chapter Three presents the results of the conducted research. In it, the author
provides an in-depth, professional, and well-reasoned analysis of the price effects on
the perception of quality and brand image, compares the effects across the two
studied categories, and draws theoretical and practical conclusions. Based on the
results obtained, the defined research hypotheses are confirmed. Chapter Three
concludes with the presentation of an empirically grounded model for assessing
price effects.

The conclusion summarizes the results and formulates recommendations for
managing price communication in brand management.

It should be noted that Marina Todorova possesses a very clear, precise,
professional, and scholarly style of expression and writing.

The dissertation developed by Marina Todorova demonstrates that the author
has a thorough understanding of the theory and methodology of pricing research
and is capable of conducting such studies independently.

4. Assessment of the Scientific and Applied Contributions
The contributions contained in the dissertation are:

4.1. Theoretical Contributions

e The main theoretical approaches examining the role of price in consumer
behavior have been systematized and summarized, and their limitations regarding
the interpretation of price as a communication signal have been identified.

e The theoretical framework of price research has been expanded,
substantiating its role as a communication tool that influences perceived quality and
brand image.

4.2. Methodological Contributions

e A critical analysis of existing methodological approaches to studying the
effects of price on consumer perceptions has been conducted.

e An experimental research design has been developed and applied that
allows for the isolation and reliable measurement of the influence of price as a
communication signal on perceived quality and brand image, while also ensuring
reproducibility and applicability across different product categories and future
studies.



4.3 Practical contributions

e The role of price as a communication tool for shaping brand image has
been empirically examined in the Bulgarian context. The influence of price on
perceived quality and brand image evaluation has been empirically demonstrated in
two different product categories — one fast-moving consumer goods and one durable
goods.

e The potential for applying these findings in the development of pricing
strategies and in management have been substantiated.

5. Evaluation of Publications Related to the Dissertation

The doctoral candidate has three publications related to the topic of the
dissertation. Two of the publications are papers in conference proceedings, and the
third is an article in a scientific journal.

6. Evaluation of the abstract

The abstract on the dissertation topic is 39 pages long and contains all the
necessary elements and meets all the requirements for its preparation. It fully and
accurately summarizes the structure, content, and contributions of the dissertation.

7. Critical Comments, Recommendations, and Questions
My recommendation to the doctoral candidate is to continue her research in
the field of the influence of pricing on brand image.

8. Conclusion

The dissertation on “Price Influences on Brand Image” authored by Marina
Yuliyanova Todorova, represents an in-depth scientific study with practical
applications. It is written professionally, in a high academic style, and presents the
author as a promising young researcher with significant scientific potential.

Based on the scientific and applied contributions in the dissertation and in
accordance with the accepted criteria for awarding the educational and scientific
degree of “Doctor,” I express my unequivocal opinion that Marina Yuliyanova
Todorova should be awarded the educational and scientific degree of “Doctor” in
the scientific field of “Marketing. ”

Sofia
April 6, 2026 Signature:
/Prof. Dr. Tatyana Netseva-Porcheva/



