YHUBEPCUTET 3A HAITMOHAJIHO 1 CBETOBHO CTOITAHCTBO

CTAHOBHUIIE

O1:  npog. 0-p Hean Houes boescku
Hoeg 6vaeapcku ynusepcumem (HBY)
3.8. UKOHOMHUKA (PU3HEC MAPKETHUHIT W BHU3HEC
MEHUPKMBHHT)
OTHOCHO: JHMCepTaIMOHEH TPY[ 3a MPHUCHXKIaHe Ha 0Opa3oBaTe/IHA U HAyYHA
CTEIIEH ,,AOKTOP* 1o Hayuna cneyuarnocm B YHCC.

ABTOp Ha TUCEPTALIMOHHUS TPY/I: Mapuna FOnuanosa Toooposa
Tema Ha guCEpTalMOHHUS TPY: LJEHOBHU BJIMAHHA BBPXY BPAH/]
HUMUIKA

OcHosanue 32 IPEJICTaBSIHE HAa CTAHOBHUIIIETO: YYacTHE B ChCTaBa Ha HAYYHOTO
KypU TI0 3allMTa Ha JHUCEPTAllMOHHUA TpyA cbriacHo 3amoBen Ne
898/25.03.2026 r. Ha 3aM.-peKTopa IO HAyYHOH3CJICJOBaTelICKa JACHHOCT Ha
YHCC.

1. NUndopmanus 3a JucepTaHTa

HuceptantsT ce € o0yuaBai o qokropeka nporpama MAPKETUHI kbm
kamedpa Mapkemune u cmpameauuecko nianupawne, gpaxkyimem Ynpaenenue u
aomunucmpayus Ha YHCC 1o nayuna cneyuannocm cbriacHo 3aroBe]1 Ha 3aM.-
pexTopa mo HUJI na YHCC Ne 1187/21.04.2021 r. O0y4eHHETO € OCHIIECTBEHO
B pedosna dhopma mipes nepuoja 07.04.2021 r. — 07.04.2024 r.

[To mpouenypara KaHAUAATHT € MPEACTABUI aBTOOMOTpadusi, B KOSTO €
onrcaHa HH(POpPMaIUATA 3a HETO.

2. O0ma xapaKkTepucTHKA HA MPeJICTABEHUsI IMCEPTALMOHEH TPY/

JlokTOparbT mpencTraBisiBa CaMOCTOSITENIHO, CTPOWHO, JIOTUYECKO U
3a1ba004YeHO0 u3cneaBane. Toi e ¢ o0l o6em ot 198 crpanunu, CTpyKTypupaH
CTaHAApTHO 3a OBJArapckara akajJeMHUyHa cpela BbB BbBEACHHUE, TPU IJIABH,
3aKJIIOUCHHE, M3Moa3BaHa jauTeparypa (14 u3rounuka Ha Obiarapcku u 70 Ha
AHTJIMKACKY €3UK; KaKTO U 6 Op. Ipyry U3TOUYHUIIN) U TTpHiioxkeHus. To3u odeM u
CTPYKTypa MpHUTEKaBa MapaMeTpH, KOUTO ca B TPAHHUIINTE HA MPUEMIIMBOTO U
00MYaitHOTO 3a MOAOOHU HAYyYHH pa3paboTKu. J(ucepTarmoOHHUAT TPY/l OTrOBaps



Ha M3MCKBaHUATA Ha 4. 27, an. 2 ot [IpaBuiHuKka 3a npuiaraie Ha 3akoHa 3a
pa3BUTHE Ha akajgeMuUyHusi cbcTaB B PemyOnuka bwarapusi. M3monsBanute
U3TOYHUIIM JEMOHCTPUPAT OCBEJIOMEHOCTTA Ha JUCEPTAHTA MO MpobdieMaTuKaTa,
pasriexjaHa B JUCEPTAlMOHHUS TPy, KOATO OIEHSBAM KaTo JIOCTaThyHA.
[{utrpaneTo B qucepTallMOHHUS TPYJ € KOpeKTHO. CTHIIBT € CTEerHaT U TOYEH.
TekcTpT € HanmucaH Ha pa3dHpaeM HaydeH €3uK. B aucepranmoHHUs CH TPy
aBTOPBHT JEMOHCTpHpA YMEHHS 3a yMello OOpaBeHEe C HAy4YHH TMOHSATHSA W
NpUIbpKaHE KbM HAydeH CTAJ Ha H3JI0KeHuero. [IpaBuiiHO € mapkupan
OTPAaHUYUTEIIHUTE YCIOBUS Ha U3CIIEIBAHETO, Bb3 OCHOBA HA KOUTO Ca OUEPTAHU
HSAKOJIKO OCHOBHHM HACOKH 3a OBbACIIN HaAyYHU U3CIIEBAHNS, KOUTO Ja HAJTPAasIT
pe3yATaTUTe OT HACTOAIIMSA JUCEPTALMOHEH TPYJ W Ja JONpUHECAT 3a IO0-
HATaTHIIIHOTO PAa3BUTHE HA HAYYHOTO MO3HAHKE B 00JIaCTTa HA MAPKETUHTA.

AKTyaJJHOCTTa Ha TeMmMaTa € Tpelu3Ho O00OCHOBaHAa 4pe3 5
apryMeHTHpaHa, KOUTO IIpUeMaM HaIl'bJIHO.

Hayuno-u3cienoBareackusit Bbnpoc ¢ Gopmynupan Taka: ,,Kak u 6
KaKkea cmeneH yeHama e6juse 6bpxXy GbINPUAMUEmMO 34 KAuyecmeo Hda
npooykmume?** CuutaM, 4ye TOM € aKypaTeH W MPElHU3eH M JaBa ajJeKBaTHa
OCHOBA 32 CTPYKTYPHPAHETO Ha ISUIOCTHOTO M3JIOKEHUE Ha pa3paboTKaTa.

Ieara e mnpeactraBeHa KakTo CleaBa: Ja c€ UJICHTHU(UIUpAT
3aKOHOMEPHOCTH MEXY IIeHaTa U BB3MPUSITUETO 3a KaUeCTBO U OpaH UMUTKA,
KaKTO U Ja ce o0oratu paz0upaHETo 3a poJiATa Ha IieHaTa B MOTPEOUTEICKOTO
MOBEJICHUE 4Ype3 MpujaraHe Ha eMIUPUYHO OOOCHOBAH MOJEN 3a OLIEHKa Ha
1IEHOBUTE €EKTH MPU Pa3IMUHU TPOAYKTOBU Kateropuu. Taka opmynrpanata
HeJl € JACKOMIIO3MpaHa Jorhdyecku B 7 3amayM. Te ca SICHO M TOYHO
dbopMyIMpaHu, OCBEH TOBa M JOCTaTbUYHO KOHKPETHH. W3MbJIIHEHHETO Ha
3aJlauiTe TO3BOJIABA Ja CE€ IOCTUTHE IMocTaBeHaTa wen. Llenra u 3agaun
oOxBaIlaT B MBJIHOTA ISJIOCTHATA U3CIIEI0OBATEIICKA ITporpamMa Ha JIOKTopaTa.

Te3ara e Qopmynupana kakto cienpa: ,llenara ¢yHKIIMOHUpaA KaTo
KOMYHHUKAllUOHEH CHUTHAJI, KOWTO OKa3Ba CBUIECTBEHO BIHUSHUE BBPXY
BB3MPUEMAHOTO KAa4eCTBO M OpaH] MMHUJKA, KaTO CHJIaTa Ha TOBA BIIUSHUE
Bapupa B 3aBHCHMOCT OT NpoAayKroBata Kareropus.”“ Tazum Te3a e
KOHKpPETHU3UpaHa B YETUPU H3CJICNOBATEIICKM XuIoOTe3uw. Hapen c  Tax
JOKTOPaHTHT (HOPMYJIMpa BB BCSIKO KOHKPETHO M3CJEBaHE M crenu(puIHu
pPadoOTHU XMIIOTE3M, KOUTO Ca MOJIOKEHU Ha CTaTUCTUYECKA MPOBEPKa.

B 06001ienne MosTa oreHka € ciaeanara:; Cuuram, uye AUCEpPTAIMOHHUAT
TPy € 100pe CTPYKTYpHUPaH U pasriexa akTyaaHa u 3HaunMa tema. OreHsiBam
MOJIOKUTETHO apTyMEHTUpPaHUsI U300p Ha HAy4YHO-W3CIICOBATEIICKH BBIIPOC,
00EKT W mpeaMeT Ha HW3CIe[BaHE M TMpHeMaM, Y€ H3CJIe0BaTeICKaTa Iell €
nocturHata. I[locraBeHuTe 3agaum ca M3MBIHEHU. J(OKTOPAHTHT OTIUYHO



[03HaBa aKTyaJIHOTO ChCTOSIHUE HA MpoOJemMa, a IUTepaTypHUTE U3TOUHUIM ca
KOPEKTHO IIUTUPAHU B CbOTBETCTBUE C IPUETUTE AKAJEMUYHU CTAHAAPTH.

3. OueHka Ha MOJy4YeHUTE HAYYHH M HAYYHO-TIPUJIOKHH Pe3yITaTH

[IpencraBeHUSAT 3a OLIEHSIBaHE IMCEPTALMOHEH TPY C€ OTJIMYaBa C ICHA U
NOCJIEAOBATEIHA JIOTUYECKA CTPYKTYpa, IPOSIBEHA KAKTO HA PABHMILE IVIABH,
Taka U BbB BbTpPELIHATa OpraHu3alys Ha OTAeIHUTE pa3aenu. Dopmynupanara
U3CIEe0BaTeICKa 1€l € IOCTUTHAaTa 4Ype3 CUCTEMAaTHUYHO INPEMUHABAaHE OT
TEOPETHUYHO W3SICHSABAaHE Ha NpoOJeMaTUKATa KbM HEWHOTO EMIIMPUYHO
u3cinensane. Hamuue e 1o6pa cbrimacyBaHOCT MEXAY e, 3ajauu, 10100aBallo
noaAOpaH U U3IOJI3BaH METOJIOJIOTMYEH HHCTPYMEHTAPUYM U MOJIYYEHU HAYYHU
U HayYHO-TIPWIOKHHU PE3YyJTaTH, KOETO CBHUJETEICTBA 3a MPEUU3HOCT U
aZIcKBaTHA OpPraHM3alis Ha U3CIEABAHETO.

HanpaBenure u3BOAM ca JIOTMYHO OOOCHOBaHM W NPOU3TUYAT OT
IPOBEICHUTE AHAIM3U M EKCHEPUMEHTAIHHW W3CJIEABAaHUSA, KaTO B OTACIIHU
acCleKTH aprymMeHTauuara Ou Moryia Ja ObjJe JONBJIHUTEIHO YCHJICHA.
Jlormueckara MOCIEAOBATETHOCT Ha W3JI0KEHUETO II03BOJIsIBA yOeauTelHa
BepU(pUKaLUs Ha U3Cie1oBaTeNIcKaTa Te3a U XUIIOTE3UTe, KaKTO U (popMyIupaHe
Ha KOPEKTHU 0000ILIEHHUsI, CBBP3aHU C IIOCTUTAHETO Ha LENTa U PEIIABAaHETO Ha
IIOCTaBEHUTE 3aJa4H.

CTUunbT M €3UKBT Ha HBJIOKEHUETO Ca HAay4YHHU, SICHU WU TPEUU3HHU.
M31n013BaHUAT TEPMUHOJIOTMYEH anapar € MoCJIe0BaTeIeH U KOPEKTEH, KOETO
OTpa3zsBa 100pa TeopeTHYHa NOArOTOBKA U YBEPEHOCT NpU OOpaBEeHE C HAyYHU
MOHSTUS.

JIOKTOpaHTBT JEMOHCTPUpa Hay4yHa 3psSJIOCT M CIHOCOOHOCT 3a
CaMOCTOSTENIHO U3CJIEIBAHE Ha CJIOKHU Ipouecu. TpyIbpT yCIENIHO UHTErpupa
TEOPETUYHU IIOCTAHOBKH C EMIIMPUYEH aHaIW3. ABTOPBHT IOKa3Ba OTIMYHA
OpUEHTallMsl B peJeBaHTHATa HayyHa JuTepaTypa W pabOTH YBEpPEHO B
YTBBPJCHUTE TEOPETUYHU PAMKH, KaTO IPOSABSBA AKAJEMHUYEH PEATM3bM IPU
UHTEPIPETALNATA HA PE3YITATHUTE.

B moakpena Ha ropeusnoxeHaTa OLEHKAa HACHTUPUIMpPAM CIEAHUTE
OCHOBHM HAYYHHU M HAYYHO-TIPUJIOKHU PE3YJITATU HA JUCEPTALUOHHUS TPY/L:

Ha 1nbpBO MSCTO, AMCEPTAlMOHHOTO M3CIEABAaHE MOTBBPKAAaBa
(opMynmpaHaTa n3caeA0BaTEICKa TE3a, Y€ LieHaTa (PyHKIIMOHHUPA HE CAMO KaTo
UKOHOMHUYECKHM, HO M KaTO KOMYHHUKAallUOHEH HWHCTPYMEHT, KOWTO OKa3Ba
CBIIECTBEHO BIMSHUE BBPXY BB3NPUEMAHOTO KAYECTBO M OpaH] HUMHUIDKA.
JIOKTOpaHTHT BepUpUIMpPa MOJOKUTEITHO HEETHOPOJHOCTTa Ha TOBA BIUSHUE,
KOETO Bapupa B 3aBHCHMOCT OT MpPOAYKTOBaTa Kareropus. ToBa mpuaasa
JOITBJIHUTEIHA aHAJTUTUYHA IbJI00UYNHA HA U3CJIEIBAHETO.

Ha BTOpO MsACTO, KaTo 3HA4YMM HAayd€H pe3yJITaT OTKPOsBaM
pa3paboTBaHETO W EMIIMpUYHATa BajHUJallds Ha MOJEN Ha B3aMMOBpbH3KaTa



»lI€Ha — BB3MPUEMAHO KadyecTBO — Opann umMupk. Toilt aemoHcTpupa
BB3JICUCTBUETO HA IIeHaTa BbPXY MOTPEOUTENCKOTO MOBEACHUE KATO MPEIUMHO
WHIAMPEKTHO M HEroBaTa peaju3alis 4Ype3 HMHDKOBUTE KOMIIOHEHTH Ha
npoaykra. [lo TO3W HayuH JOKTOPAHTHT pa3lIMpsiBa ChIIECTBYBAIUTE
TEOPETUYHU [TOCTAHOBKH B 00JIaCTTA.

Ha Tpero MscTO mpoBeAeHHUTE EKCIIEPUMEHTATHU H3CJIEIBAHUS B JIBE
npoayKToBH Karteropuu (OBp30 OOOPOTHU M IBJITOTPAWHU CTOKH) JOKa3BaT
O0e3criopHO curHanHata (yHkuug Ha 1eHata. Tasu ¢yHkus Qopmupa
OYaKBaHMS 32 KAYECTBOTO W Bb3MpHUEeMaHaTa cTOMHOCT. 1o To3u HauuH 1eHaTa
aKTMBHO y4YacTBa B M3TrpaxkJaHeTo Ha OpaHa uMmuxka. To3u pe3ynrar uMa scHO
U3pa3eHa eMIUPUYHAa OOOCHOBAaHOCT M TOTBBPXkJAaBa pEJIEBAHTHOCTTa Ha
U3I0JI3BaHaTa METONKA.

Ha yeTBBpTO MSICTO, TOKTOpAaHTA yCTaHOBsIBA AU EepeHIUpaliaTa poss Ha
[IeHaTa B 3aBUCUMOCT OT THUIIA MPOAYKT: MpU OBbp30 0OOPOTHUTE CTOKU II€HATA
BJIMSIE OCHOBHO BBPXY OIlEHKaTa Ha KOHKPETHM aTpuOyTH, JOKaTO MpuU
JBJITOTPAMHUTE MIPOJIYKTH TS OKa3Ba MO-CUJIHO BH3/ICUCTBUE BHPXY ISUIOCTHUTE
Harjiack KbM MapKaTa M Bb3lpUEeMaHaTa CTOMHOCT. ToBa gompuHacs 3a mo-
Ipenn3Ho pa3dupaHe Ha HHCTPYMEHTapHyMa U MEXaHHU3MHTE TIpu (opMHUpaHe
Ha OpaHJ UMUK W apryMEHTHpa HEOOXOIWMOCTTa OT aJaNTHBHU IICHOBH
CTpaTeruu.

Ha meto msicTo, pe3yiaTrature uMaT OTYETIIMB HAYYHO-TIPUIIOKEH TIPUHOC,
ThiI KaTo O0O0OOCHOBaBaT pa3TICKIAHETO Ha I[leHAaTa KaTo eJIeMEHT OT
KOMYHHKAI[MOHHATa cTpaTerus Ha OpaHza, a He €IMHCTBEHO KaTO MHCTPYMEHT
3a TreHepupaHe Ha mpuxoau. KaHauaaThT MOKa3Ba HEOOXOAUMOCTTA OT
ChIJIACYBAaHETO HAa IIEHOBATa MOJUTHKA C TMO3UIIMOHMPAHETO Ha OpaHAa U C
KIIMEHTCKUTE oOdYakBaHusi. [lo TO3M Ha4YMH ce Ch3AaBaT MPEANOCTABKH 3a
U3rpak/laHe Ha yCTOWYMB OpaHa UMHIDK U 32 MOBUINIABaHE Ha Bh3MpHEeMaHaTa
CTOMHOCT.

B 00o0061ienue, mogyueHnuTe pe3yaTaT JOMPUHACAT KaKTO 32 pa3BUTHUETO
Ha MapKETUHIOBaTa TEOPHS upe3 MpPEeAOCTaBsIHE Ha eMIMPUYHHU J0Ka3aTeNICTBA
3a poJsiTa Ha [IeHaTa KaTO KOMYHHKAIMOHEH CUTHAI, TaKa 1 3a MPaKTUKaTa, KaTo
ouepTaBaT KOHKPETHH HACOKM 3a MO-€(EKTHBHO H3IOJ3BaHE Ha IICHATa B
YIPaBJICHUETO Ha OpaH] MMHUIKa Ha KOHKPETHA KOMITAHHS JIOPH.

4. OueHKa HAa HAYYHUTE U HAYYHO-TIPUJIOKHH MPHHOCH

[IpuHOCHTE, CBBp3aHM C JOKTOpaTa, ca BKJIIOYEHH KAaTO dYacT OT
ABtopedepata u ca o0mo 6 Ha Opoit. Te ca rpynupanu KakTo cieasa: 2 Opos
MpuHOCH B oOOjlacTTa Ha Teopusita; 2 Opos TpuHOCM B oOjacTra Ha
METOA0JIoTHATa U 2 OpOosi MPUHOCH B 00JIaCTTa Ha MPAKTUKATA.

OreHkaTa 1o OTHOIIIEHUE Ha TSIX U3UCKBA J]a OTOENIekKa, Ye € HAITUIIE KAaKTO
JIOTUYECKA TIOCIICIOBATEIIHOCT B TAXHOTO (JOpMYJIHpaHe, TaKka M SCHO U3pa3eHa



npuiiokHa HacoueHocT. [Ipuemam, de Te MpeACTaBAT JOCTAThYHO aJ€KBATHO
NOCTI)KEHUSITA HA JIOKTOpaHTa, M Y€ TE€ JONpUHAcAT 3a oboraTsBaHe Ha
TEOPETUYHUTE TOCTAHOBKHU U MPUTEKABAT MMPAKTUYECKA MPUIIOKUMOCT.

5. Ouenka Ha NMyOJUKALMUTE MO JUCEPTALMSTA

[IpencraBenu ca 3 Opost myOnukanuu. 2 OT TAX ca moJ medar. 1 Ha
OBJITAPCKU €3UK M 2 HA aHTJIUHACKH.

[TyOGnukamuuTe ca MO Temara Ha AWCEPTAUATa W TPEICTaBIT TPeE
HayyHaTa OONIHOCT 4acTu OT Tpyaa. [lo cBouTe Tvm u 00eM MyOIMKAILIMUTE
MMOKPUBAT MUHUMAJTHUTE HAIIMOHATHW M3UCKBaHUS 3a npuckxmaane Ha OHC
2 JOKTOp*“.

6. Ouenka Ha aBTopedepara

ABTOpedepaThT € Npe/ICTaBeH Ha OBITAPCKU U aHTJIMACKH €3UK U € B 001
obeMm oT 74 cTpaHuIM 3a JABaTa e€3uka. Toil Chabpka BCUYKU HEOOXOJAUMHU
PEKBU3UTH, pPa3pabOTEH € KOPEKTHO M B JOCTaTbuHa CTENEH OTpa3siBa
CTPYKTypaTa, ChJbP>KaHUETO U MPUHOCHUTE MOMEHTH Ha JIOKTOpaTa.

7. KputuuHu 0esie:KKH, NPeNnOpPbKU U BbIPOCH

Kputnunu 6enexku, IpenopbKu U BHIIPOCH HSIMaM.

8. 3akiouyenune

Bb3 ocHOBa Ha W3BBpPIICHATA ISIOCTHA HAay4YHA OICHKA CUYHTAM, Ye
nokroparsT Ha Tema ,,JIEHOBH BJIUAHHA BbPXY bPAH/] HMHJ/[JKA*
NPeACTABJISABA 3aBbPIIEHO U CAMOCTOSITEJTHO HAYYHO H3CJeJBaHe C SICHO
dbopmynupana u3ciaeaoBaTencka Te3a, apryMeHTUpaHa METO0JIOTUS U 3HAYMMU
HAayYHH W HAYYHO-TIPUJIOKHU TIPUHOCH U PE3YIITATH.

Ha toBa ocHoBanme paBam ITOJIOZKUTEJIHA OIIEHKA Ha
JTUCEPTAIMOHHUS TPY/l ¥ TIpe/jlaraM Ha yBa)KaeMOTO HAYUYHO KypH /1a MPUCHIAN
Ha Mapuna Hnuanoea Tooopoea oOpazoBarenHaTa W HaydHa CTENEH
»AOKTOP“ mno mnpodecuonanno nampasienue 3.8 HMkoHomuka, Hay4yHa
CIICLIMATTHOCT ,,MapKeTHuHT".

Hara 03.04.2024 / Codus IMoamuc: ....c.oovvviiiiiiiinens



UNIVERSITY OF NATIONAL AND WORLD ECONOMY

OPINION

By: Prof. lvan Yochev Boevsky, PhD
New Bulgarian University (NBU)
3.8. ECONOMICS (BUSINESS MARKETING AND BUSINESS
MANAGEMENT)
Subject: Dissertation for the award of the educational and scientific degree
""doctor'" in a scientific specialty at the UNWE.

Author of the dissertation: Marina Yulianova Todorova
Dissertation topic: “PRICE INFLUENCES ON BRAND IMAGE”

Reason for submitting the opinion: participation in the scientific jury for the
defense of the dissertation work according to Order No. 898/25.03.2026 of the
Vice-Rector for Research of the UNWE.

1. Information about the dissertation candidate

The dissertation candidate studied under the doctoral program
MARKETING at the Department of Marketing and Strategic Planning, Faculty
of Management and Administration of the UNWE in a scientific specialty in
accordance with the Order of the Vice-Rector for Research and Development of
the UNWE No. 1187/21.04.2021. The training was carried out in a regular form
during the period 07.04.2021 - 07.04.2024.

Under the procedure, the candidate submitted a CV, which described
information about him.

2. General characteristics of the presented dissertation work

The doctoral thesis is an independent, coherent, logical and in-depth study.
It has a total volume of 198 pages, structured in a standard manner for the
Bulgarian academic environment in an introduction, three chapters, conclusion,
used literature (14 sources in Bulgarian and 70 in English; as well as 6 other
sources) and appendices. This volume and structure have parameters that are
within the limits of what is acceptable and customary for such scientific works.
The dissertation meets the requirements of Art. 27, para. 2 of the Regulations for
the Implementation of the Act on the Development of the Academic Staff in the



Republic of Bulgaria. The sources used demonstrate the doctoral candidate's
awareness of the issues considered in the dissertation, which | assess as sufficient.
The citation in the dissertation is correct. The style is concise and accurate. The
text is written in understandable scientific language. In his dissertation, the author
demonstrates skills for skillful handling of scientific concepts and adherence to a
scientific style of presentation. He has correctly marked the limiting conditions
of the study, based on which several main directions for future scientific research
have been outlined, which will build on the results of the current dissertation and
contribute to the further development of scientific knowledge in the field of
marketing.

The relevance of the topic is precisely justified by 5 arguments, which |
fully accept.

The research question is formulated as follows: " How and to what extent
does price affect the perception of product quality? " | believe that it is accurate
and precise and provides an adequate basis for structuring the overall presentation
of the development.

The goal is presented as follows: to identify patterns between price and
perception of quality and brand image, as well as to enrich the understanding of
the role of price in consumer behavior by applying an empirically based model
for assessing price effects in different product categories. The goal formulated in
this way is logically decomposed into 7 tasks. They are clearly and precisely
formulated, and sufficiently specific. The implementation of the tasks allows
achieving the set goal. The goal and tasks fully cover the entire research program
of the doctorate.

The thesis is formulated as follows: "Price functions as a communication
signal that has a significant impact on perceived quality and brand image, with
the strength of this influence varying depending on the product category." This
thesis is specified in four research hypotheses. Along with them, the doctoral
student formulates specific working hypotheses in each specific study, which
are subjected to statistical testing.

In summary, my assessment is as follows: | believe that the dissertation is
well structured and addresses a current and significant topic. | positively assess
the well-reasoned choice of a research question, object and subject of study and
| assume that the research goal has been achieved. The tasks set have been
completed. The doctoral student is well aware of the current state of the problem,
and the literary sources are correctly cited in accordance with accepted academic
standards.

3. Evaluation of the obtained scientific and applied scientific results

The dissertation submitted for evaluation is distinguished by a clear and
consistent logical structure, manifested both at the level of chapters and in the



internal organization of the individual sections. The formulated research goal has
been achieved through a systematic transition from theoretical clarification of the
Issue to its empirical study. There is good coherence between the goal, tasks,
appropriately selected and used methodological tools and obtained scientific and
scientific-applied results, which testifies to the precision and adequate
organization of the research.

The conclusions drawn are logically justified and stem from the conducted
analyses and experimental studies, and in some aspects, the argumentation could
be further strengthened. The logical sequence of the presentation allows for
convincing verification of the research thesis and hypotheses, as well as the
formulation of correct generalizations related to achieving the goal and solving
the tasks set.

The style and language of the presentation are scientific, clear and precise.
The terminology used is consistent and correct, which reflects good theoretical
preparation and confidence in handling scientific concepts.

The doctoral student demonstrates scientific maturity and the ability to
independently investigate complex processes. The work successfully integrates
theoretical propositions with empirical analysis. The author shows excellent
orientation in the relevant scientific literature and works confidently within the
established theoretical frameworks, demonstrating academic realism in the
interpretation of the results.

In support of the above assessment, | identify the following main scientific
and applied scientific results of the dissertation work:

Firstly, the dissertation research confirms the formulated research thesis
that price functions not only as an economic, but also as a communication tool,
which has a significant impact on perceived quality and brand image. The
doctoral student positively verifies the heterogeneity of this influence, which
varies depending on the product category. This gives additional analytical depth
to the research.

Secondly, as a significant scientific result, I highlight the development and
empirical validation of a model of the relationship “price - perceived quality -
brand image". It demonstrates the impact of price on consumer behavior as
primarily indirect and its realization through the image components of the
product. In this way, the doctoral student expands the existing theoretical
statements in the field.

Thirdly, experimental studies conducted in two product categories (fast-
moving consumer goods and durable goods) prove beyond doubt the signaling
function of price. This function shapes expectations about quality and perceived
value. In this way, price actively participates in building brand image. This result



has a clearly expressed empirical justification and confirms the relevance of the
methodology used.

Fourth, the doctoral student establishes the differentiating role of price
depending on the type of product: in fast-moving goods, price mainly influences
the evaluation of specific attributes, while in durable products it has a stronger
impact on overall brand attitudes and perceived value. This contributes to a more
precise understanding of the tools and mechanisms in brand image formation and
argues for the need for adaptive pricing strategies.

Fifth, the results have a clear scientific and applied contribution, as they
justify considering the price as an element of the brand's communication strategy,
and not only as a tool for generating revenue. The candidate shows the need to
align the pricing policy with the brand's positioning and customer expectations.
In this way, prerequisites are created for building a sustainable brand image and
increasing perceived value.

In summary, the results obtained contribute both to the development of
marketing theory by providing empirical evidence for the role of price as a
communication signal, and to practice by outlining specific guidelines for more
effective use of price in brand image management.

4. Evaluation of scientific and applied scientific contributions

The contributions related to the doctorate are included as part of the
Abstract and are 6 in total. They are grouped as follows: 2 contributions in the
field of theory; 2 contributions in the field of methodology and 2 contributions in
the field of practice.

The assessment of them requires me to note that there is both a logical
consistency in their formulation and a clearly expressed applied focus. | accept
that they adequately present the achievements of the doctoral student and that
they contribute to the enrichment of the theoretical statements and have practical
applicability.

5. Evaluation of dissertation publications

Three publications are presented. Two of them are in print. One in
Bulgarian and 2 in English.

The publications are on the topic of the dissertation and present parts of
the work to the scientific community. In terms of their type and volume, the
publications meet the minimum national requirements for the award of the ONS
"Doctor".

6. Evaluation of the abstract

The abstract is presented in Bulgarian and English and is 74 pages in total
for both languages. It contains all the necessary details, is developed correctly
and sufficiently reflects the structure, content and contributions of the doctoral
thesis.



7. Critical notes, recommendations and questions

| have no critical comments, recommendations or questions.

8. Conclusion

Based on the completed comprehensive scientific evaluation, | believe that
the doctoral thesis on the topic "PRICE INFLUENCES ON BRAND IMAGE"
represents a complete and independent scientific study with a clearly
formulated research thesis, a reasoned methodology and significant scientific and
applied scientific contributions and results.

On this basis, | give a POSITIVE ASSESSMENT to the dissertation
work and propose to the esteemed scientific jury to award Marina Yulianova
Todorova the educational and scientific degree * DOCTOR " in the professional
field 3.8 Economics, scientific specialty "Marketing".

Date 03.04.2024 / Sofia Signature: .............coeeiinnnn..
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