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OTHOCHO: AWCEepTallMOHEH TPy 3a MPHUCHKIAHE HAa O0pa3oBaTelHa M Hay4dHa CTEMCH
»JOKTOP* 1o mpodecnoHanHo Hampasnenue 3.8 HMkoHomuka, Hay4yHa
cnernuanHoct ,,Mapketunr* B YHCC.

ABTOp Ha AUCepTanuoHHUs Tpya: Mapuna Onuanosa Todoposa
Tema Ha aucepTallOHHUS TPYA: LleHosu enusanus 8bpxy Opano umuodica

OcHosanue 3a TIPEICTaBSIHE HA CTAHOBMIIETO: YYaCTHE B ChCTaBa Ha HAYYHOTO XKYPH KaTO
BBHIIICH WICH 110 3al[MTa Ha JUCEPTAMOHHUA TPy chriacHo 3amosen Ne 898/25.03.2026 r.
Ha 3aM.-peKTopa 1o HaydHou3cienoBarecka aerinoct Ha YHCC.

1. Hudopmanus 3a qucepTranta

Joktopant Mapuna TogopoBa e oOyyaBaHa 1o JIOKTOpcKa mporpama ,,MapkeTuHr
KbM Katefpa ,,MapKeTHHI M CTpaTerMyecko IUlaHupaHe mpu (akynreT ,,YNpaBieHUE U
anvunancTpanus Ha YHCC cerinacuo 3anoses Ha Pekropa nHa YHCC Ne 1187/21.04.2021 .

TomopoBa mma mnpupodbutu obpazoBarenHo-kBanpukanuonHu crenenn (OKC)
,o0akamaBep“ u ,Maructep® mo ,Mapkerunr B VYHCC. Ts mnpurtexaBa Oorar
npodecroHalleH ONUT B 00J1aCTTa Ha MAPKETHHIOBUTE MPOYYBaHUS, BKIIOUBAI] 00paboTKa U
aHaTM3 Ha JAHHM, TMPOBEXKJIAaHE HAa MBPBUYHM M BTOPHUYHU HW3CJICIBAHUS, aHAIN3 Ha
NOTPEOUTENCKOTO TOBEACHUE, UJICHTU(UIIMpAaHEe Ha Ma3apHU BB3MOXKHOCTU U paboTa ChC
CTaTUCTHUYECKH COPTyep 3a aHAJM3 Ha TOJIEMH MAaCHUBU OT JIaHHHU.

2. O0ma xapakTepuCcTHKA HA NMPeACTABeHHs TUCEPTAHOHEH TPY/

IIpencraBeHusAT MM 3a CTAHOBMIIE IUCEpTAllMOHEH TpyA € ¢ olmr obem ot 194
CTpaHuIM, OT KouTo: BbBereHue (11 crp.), Tpu rmaBu (149 ctp.), 3akirouenue (3 cTp.),
u3Mo3BaHa jureparypa (5 crp.) u npuioxkeHus (26 crp.). CbabpKaHUETO Ha OCHOBHHS
TeKcT € oHaryeeHo ¢ 11 tabmuum u 4 cxemu. M3nomsBanu ca obmo 90 nmurteparypHu
n3roynuka (14 Ha Obirapcku, 62 Ha aHTIIMHACKY €3UK, 8 HHTEpHET pecypca, 6 IpyrH).

AKTyaTHOCTTa Ha wu3cleaBaHaTa mpobieMaThka ce o0ycliaBs OT 3acHieHara
KOHKYpEHIIMS M HapacTBallara (parMeHTalus Ha Ma3apyure, KOUTO MOCTABIT MOTPEeOUTENs B
cpena Ha u3o0uiIMe OT U300pu U HEOOXOAMMOCT OT Obp3M OPUEHTHPHU NPU B3E€MaHE Ha
pemieHus. B TO3M KOHTEKCT IleHaTa ce YTBBbpXKJaBa KaTO €IMH OT Hal-CHJIHUTE U JIECHO
pa3no3HaBaeMH CHTHAIM 32 CTOMHOCT Ha TPOAYKTA. JOMBIHWUTENHO, MUTHTAM3AIUATA H
pa3sBUTHETO Ha €JIeKTpOHHAaTa TBHPrOBUS YyBEJIMYaBAaT IIEHOBAaTa IPO3PAYHOCT U
BB3MOKHOCTUTE 33 CpaBHEHHE, KOETO 3aCHJIBa POJIATA Ha IIEHATa KAaTO KIFOYOB KPHUTEPHI



npH OIEHKa Ha mponaykture. Hapexa ¢ ToBa, WHQIIAMOHHUTE IPOLECH M AKTHBHOTO
W3MOJI3BaHe HA IICHOBH CTHUMYJIM KaTo HWHCTPYMEHT 3a HAachpyaBaHE Ha MPoJaxOuTe
JIOMBIIHUTEITHO ~ YTBBpPXKIABAaT KIOYOBaTa KOMYHHMKAI[MOHHA pOJsl Ha [IeHaTa B
MO3UIIMOHUPAHETO HA MAPKHUTE.

Lenrta u 3amaunTe ca ICHO (GOPMYITHPAHH.

W3Benenara OCHOBHA Te3a, Y€ yeHama QYHKYUOHUPA KAmo KOMYHUKAYUOHEH CUSHA,
KOUMO OKA36d CbWEeCMBEHO GIUAHUE BbPXY Gb3NPUEMAHOMO KAYeCmEo U OpaHo umuodicd,
Kamo cuiama Ha moea 6GiusHue 8apupa 6 3asUCUMOCH Om HPOOYKMOBAmMda Kame2opus,
NPEIONPENeNisi  TEOPETUKO-METOAOIOTHYHHS ¥ MPAKTUKO-TIPWIOKHUS ~ XapakTep Ha
TUCEPTAIUOHHUS TPY/.

B nmcepranusiTa ca NprIOKEHH EMIHUPUYHHA U3CIICAOBATEIICKA METOJIU, BKIFOUBAIIN
EKCIIEPUMEHTAJICH BKYCOB TECT M JBE KOJMYECTBCHH NPOYYBAHUS MPH OBP3000OPOTHH H
IBJITOTPaHA CTOKH, pa3pabOTEeHH IO JIoruKaTa Ha Ceteris paribus, c¢ men u3onupaHe Ha
BIUSHUETO Ha IICHAaTa BBPXY BB3MPUEMAHOTO KAUeCTBO, CKJIOHHOCTTA 3a IOKYIKa |
dbopmupanero Ha Opann umumK. KoMOuMHanusATa OT T€3W METOAM MO3BOJIIBA HA aBTOpa Jia
HampaBu OOOCHOBaHM HW3BOJM OTHOCHO BAIHMIHOCTTa Ha (QOPMYIUPAHUTE YCTUPH
M3CJICIOBATEIICKH XMIIOTE3H, KAaTO IMOTBBPIHU, 4Ye IeHaTa (DYHKIIMOHHpA KaTO ChIICCTBEH
KOMYHHKAI[HOHEH WHCTPYMEHT, BIIUSCI] BbPXY BB3MPHUATHUETO 33 KA4EeCTBO, HAJACKIHOCT H
CTOMHOCT Ha MTPOAYKTHTE, KAaTO CHJIaTa W MPOSBICHUETO Ha TOBAa BIIMSHUE Bapupar B
3aBUCHMOCT OT IPOJYKTOBaTa KATETOPHUS M CE€ OCBINECTBABAT UYPE3 BB3JICHCTBHE BBHPXY
UMUJDKOBUTE KOMIIOHEHTH, KOUTO B IOCIIEACTBUE (OPMHUPAT CKJIOHHOCTTA KbM TOKYIIKA.

Hamupam, 4e AWCEPTAIIMOHHUAT TPYH € 000pe CMPYKMypupan W pasriexaa
AKMYyaiHa u 3HAYUMA memd.

OrneHsiBaM TMOJOXKUTETHO apryMEHTUpaHUsl u30op Ha o0Oekm U npeomem Ha
uzcnedsane Vi ipueMam, ue U3c1e006amesiCKama yesl € oCTUrHara.

[TocraBenure 3ad0auu ca U3MBIHEHMU.

JIOKTOpaHTHT OTJIMYHO T[IO3HABa AaKTyallHOTO CBbCTOSHUE Ha Tpobiema, a
JumepamypHume u3mo4Huyu ca KOpeKTHO U3IOJI3BAHU.

3. OueHka HA MOJYy4YeHUTE HAYYHH M HAYYHO-TIPUJIOKHH Pe3yJITaTH

OT u3Nn0XKEeHUEeTo Ha pa3paboTKaTa € BUAHO, Y€ JOKTOPAHTHT MpHUTEXKaBa YMEHUS 3a
3aIbJI00YEHO MHTEPIpPETUpaHe, CUCTEMAaTH3UpaHE W KPUTHUYEH aHalu3 Ha HayyHaTa
auTeparypa 1o uzdpaHata Tema. B To3m cmMucha ca 000OIIeHN BIKJAHUATA HA pa3IMYHU
aBTOpH 3a MOHATHUATA LI€HA, KAYeCTBO U UMMJIXK, U3CJIE/IBAHU Ca B3aUMOBPB3KUTE MEXY TIX
U ca WICHTU(UIUPAHM OCHOBHMTE JIMIICH M TNPEAU3BUKATEICTBA B CBhBPEMEHHHTE
TEOPETUYHU U EMIIUPUYHU U3CieIBaHus (TbpBa IjaBa).

BB3npuerusT MeTof0J0rHyeckl Moaxoj (BTOpa riaBa) OCUTypsiBa MOCTUIAHETO Ha
IIOCTaBEHUTE 1€ U 33J]a4l B JUCEpTALUATA.

[lonydyeHnuTe pe3ynraTtu OT NPOBEIECHUTE U3CIEABaHMS B JBE MPOLYKTOBH KaTE€rOpUH
(HaTypaqHU COKOBE M TEJIEBU30pH) TIO3BOJISABAT Ja C€ TMPOCHeAsIT KakTo OOILIuTe
3aKOHOMEPHOCTH, Taka U crenu(uyHuTe MposiBIeHUs Ha ieHoBUTe edekTu. Ha Ta3u ocHoBa
€ pa3pabOTeH MHTErpupaH MoJIed, OINKCBAIl MEXaHHW3Ma Ha BJIUSHUE Ha IeHaTa BBbPXY
BB3IIPUEMAHETO Ha POIYKTa U BbPXY MOTPEOUTEICKOTO MOBEACHHE (TpeTa IiaBa).

Jucepranusata nperocTaBsl npaKkmu4yecku opueHmup TpU B3EMAHETO Ha PELICHMUS,
CBBp3aHU C YIPABICHUETO Ha OpaH] UMHJKAa Ha KOMIIAHUUTE, U HPEeOCmAsiA6a OmnpasHa



0aza 3a 6v0ewsu u3cnedeanus BbpXy poiATa Ha 1IEHATa KATO KOMYHHUKAIlMOHEH UHCTPYMEHT
Y HEWHOTO BB3/ICHCTBHE BBPXY MOTPEOUTEICKUTE BH3MPUSATHS.

4. OueHka Ha HAYYHUTE U HAYYHO-NPHJIOKHH MPHUHOCH

3aro3HaBaHETO C AMCEPTALMATA Ch3[aBa y MEH yOeXIEHHETO, Y€ B Hesd ca Halule
JI0Ka3aTeJICTBA 32 HAJIMUMETO HA HAYYHO-IIPUIIOKHU PE3YJITATH.

ITpuemam Taka GopMmysMpaHUTe OT JOKTOpaHTa OOIIO LIECT MPUHOCA OT TEOPETUKO-
METOJI0JIOTUYEH U NPAKTUKO-TIPUIIOKEH XapaKTep.

5. Ouenka Ha Ny0JTUKAIMUTE MO JUCEPTANUATA

ITo Temara Ha amcepranmsaTa ca OOSBEHU TPU CAMOCTOATEIHHU IMyONHKauu — 2
Hay4YHU JIOKJIa/ia, U3HECCHH Ha MEXIyHApOIHHU KOH(MEpeHINH, U | CTaTHs B MEXKyHAPOIHO
CIIMCaHUE C OTBOPEH JIOCTHII.

6. Ounenka Ha aBTOpedepara

ABTOpedepaThT ChbpKa BCHYKH HEOOXOAUMHU PEKBU3UTH, pa3paboTeH € KOPEKTHO
B JIOCTaTh4YHA CTCICH OTpa3siBa CTPYKTypara, ChIAbPKAHUETO M NMPUHOCHUTE MOMEHTH Ha
TACEPTALMOHHHUS TPYA.

7. KpuTu4yHu 0ej1e:KKH, NPeNOPBHKH H BHIIPOCH

HsmaMm cphiecTBeHM KpUTHYHM O€NeXKM KbM paszpaborkara. [IpemopruBam Ha
JIOKTOpaHTa Jla NPOABIDKM paboTara cu Mo u30paHaTa MpodOjeMaTHKa M Jla pealu3upa
myOIMKalyy B CBETOBHOM3BECTHH 0a3M JJaHHM ¢ HaydHa HH(OpMaIus.

Mmam cnepHus BbIIPOC KbM JOKTOpaHTa: Kak O MOIbJI J1a ce MPUIIOKH aHAJIOTHYeH
eKCIIEpUMEHTAJICH AW3aiiH 3a M3CJe/IBaHE HA BIMSHMETO Ha LIEHaTa BBPXY BB3IPUEMAHOTO
Ka4yecTBO U OpaH/l UMHJIKA HA KOHKPETHH yCIyTH?

8. 3akJiroueHue

IIpenocraBenara paMcepranys MPEACTaBIsABA OPUTMHAIHO, CaMOCTOSTENHO H
3aIbJI00YEHO HAYYHO M3CIIE[IBAHE HA aKTyaJleH M 3HauuM npodnem. Ts cbabpka sCHO
OTKPOEHH TEOPETUKO-METOJOJOTUYECKH M IMPAKTUKO-TIPUIOKHU NPUHOCH U OTroBaps Ha
n3uckBanusta Ha 3PACPB, IlpaBuiHuka 3a mpujlaraHeTo My M BBTPEIIHUTE HOPMAaTUBHU
nokymentu Ha YHCC.

3aroBa JaBaM IOJIOKHTEJTHA OLEHKAa Ha pPa3padOTEeHUs [UCEPTALMOHEH TPYyA H
IIPENOPbYBAaM Ha YBAKAEMUTE 4iIeHOBE Ha HayuHOTO XypH 1a mpHCHAAT 00pa3oBaTeIHATA
U HAy4YHa cTemneH ,0KkTop* Ha Mapuna IOnusinoBa TomopoBa B o0nacT Ha BucIIe
obpa3zoBanue 3. ,,CouManHy, CTOMAHCKUA M MPaBHU HAYKH', Mpo(ecHoHaNHO HaIpaBieHUE
3.8 koHOMEKa, TOKTOPCKa ITporpama ,,MapkeTuHr*.

06.04.26 r. | B 6)1150 (<IN
ITmoBaus /mont. 1-p Teodana Jlumurposa/
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1. Information about the dissertation student

Doctoral candidate Marina Todorova has been enrolled in the doctoral program
“Marketing” at the Department of Marketing and Strategic Planning, Faculty of Management
and Administration, at the University of National and World Economy (UNWE), in
accordance with Order No. 1187/21.04.2021 issued by the Rector of UNWE.

Todorova holds Bachelor’s and Master’s degrees in Marketing from UNWE. She has
extensive professional experience in the field of marketing research, including data
processing and analysis, conducting primary and secondary research, analyzing consumer
behavior, identifying market opportunities, and working with statistical software for the
analysis of large datasets.

2. General presentation of the dissertation

The dissertation submitted to me for opinion has a total volume of 194 pages,
including: an introduction (11 pages), three chapters (149 pages), a conclusion (3 pages),
references (5 pages), and appendices (26 pages). The main text is illustrated with 11 tables
and 4 figures. A total of 90 sources are cited (14 in Bulgarian, 62 in English, 8 internet
sources, and 6 others).

The relevance of the research topic is determined by the increasing competition and
growing market fragmentation, which place consumers in an environment of abundant
choices and a need for quick decision-making cues. In this context, price emerges as one of
the most powerful and easily recognizable signals of product value. Furthermore,
digitalization and the development of e-commerce increase price transparency and
comparison opportunities, thereby strengthening the role of price as a key criterion in product
evaluation. In addition, inflationary processes and the active use of price-based sales
promotions further reinforce the key communicative role of price in brand positioning.



The objectives and tasks of the dissertation are clearly formulated.

The research thesis advanced in the dissertation, which states that price functions as a
communication cue that exerts a significant influence on perceived quality and brand image, with
the strength of this influence varying depending on the product category, determines the
theoretical-methodological and applied-practical nature of the research.

The dissertation employs empirical research methods, including an experimental taste
test and two quantitative studies conducted in the context of fast-moving consumer goods
and durable goods, designed according to the logic of ceteris paribus, to isolate the effect of
price on perceived quality, purchase intention, and the formation of brand image. The
combination of these methods enables the author to draw well-founded conclusions regarding
the validity of the four formulated research hypotheses, confirming that price functions as a
significant communication tool influencing perceptions of quality, reliability, and product
value. The strength and manifestation of this influence vary depending on the product
category and are mediated through image components, which subsequently shape purchase
intention.

| find that the dissertation is well structured and addresses a relevant and significant
topic.

| positively evaluate the well-justified selection of the research object and subject
and consider that the research objective has been achieved.

The stated research tasks have been fulfilled.

The doctoral candidate demonstrates excellent knowledge of the current state of the
problem, and the literature sources have been used appropriately.

3. Evaluation of the obtained scientific and scientific-applied results

The exposition of the dissertation demonstrates that the doctoral candidate possesses
the ability to thoroughly interpret, systematize, and critically analyze the scientific literature
on the selected topic. In this regard, the views of various authors on the concepts of price,
quality, and image are synthesized, the interrelationships between them are examined, and
the main gaps and challenges in contemporary theoretical and empirical research are
identified (Chapter One).

The adopted methodological approach (Chapter Two) ensures the achievement of the
stated research aim and objectives.

The results obtained from the conducted studies in two product categories (natural
juices and televisions) make it possible to identify both general patterns and specific
manifestations of price effects. On this basis, an integrated model has been developed,
describing the mechanism through which price influences product perception and consumer
behavior (Chapter Three).

The dissertation provides a practical guideline for decision-making related to the
management of companies’ brand image and serves as a foundation for future research on
the role of price as a communication tool and its impact on consumer perceptions.

4. Evaluation of scientific and scientific-applied contributions
A thorough examination of the dissertation has led me to the conviction that it
contains evidence of scientific and applied results.



| accept the six contributions formulated by the doctoral candidate, which are of a
theoretical-methodological and practical-applied nature.

5. Evaluation of dissertation publications

Three independent publications have been presented on the topic of the dissertation:
two scientific papers delivered at international conferences and one article published in an
international open-access journal.

6. Evaluation of the ABSTRACT
The abstract contains all the required elements, is prepared correctly, and adequately
reflects the structure, content, and contribution-related aspects of the dissertation.

7. Critical remarks, questions, and recommendations regarding the dissertation

| have no substantial critical remarks regarding the dissertation. | recommend that the
doctoral candidate continue their work on the selected research topic and pursue publications
in internationally recognized scientific databases.

I have the following question for the doctoral candidate: How could a similar
experimental design be applied to specific services in order to examine the influence of price
on perceived quality and brand image?

8. Conclusion

The present dissertation is an original, independent, and in-depth scientific study of a
contemporary and significant research problem. It contains well-presented theoretical and
methodological as well as practical and applied contributions and meets the requirements of
the Law on the Development of the Academic Staff in the Republic of Bulgaria, its
Implementing Regulations, and the internal regulations of the University of National and
World Economy.

Therefore, | give a positive assessment of the dissertation and recommend that the
esteemed members of the Scientific Jury vote in favor of awarding the educational and
scientific degree “Doctor” to Marina Yuliyanova Todorova in the field of higher
education 3. “Social, Economic, and Legal Sciences”, professional field 3.8 Economics,
doctoral program “Marketing”.

06.04.26 Signature: ..o
Plovdiv Assoc. Prof. Teofana Dimitrova, PhD



