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OTHOCHO:  AMCEpTaLMOHEH TPY/ 3a NPUCHKIAaHE Ha 00pa3oBaTesHa U HAy4yHa
CTENEH LAOKTOP®* 10 Hayywa cneyuanHocm Hkonomuka u
ynpaenenue (mypuzvm) B YHCC.

OcnosaHue 3a npedcmaesne Ha peyeH3usma: y9acTue B ChCTaBa Ha HAYYHOTO
Kypyd TIO 3alUTa Ha JUCEPTAllMOHHHUA TPYH CBIJIACHO  3armoBe
Ne836/19.03.2026 r. na 3am.-pextopa mo H1J] na YHCC.

ABTOp Ha nuceptauvonnus 1pyn:  Hpuna /Janaunosa Kapaoakosa
Tema Ha nucepranmoHHus Tpya: ., Bauanue na npozpamume 3a noannocm
8bPXy hupmenama noJIUMUKA 8 XOmeauepcmeomo “

1. Uudopmanus 3a 1ucepraHTa

Hoxtopant HWpuna J[lanmamnoBa KapamakoBa ce e oOydaBama 10
JIOKTOpPCKa Tporpama KbM Kartenpa ,, lkoHomuka Ha Typusma’ mnpu (HaKyaTeT
,2AkoHomuka Ha wuHOpacTpykrypara® B YHCC mno HayyHa CHenuaiHOCT
HNxoHoMuka ® ympaBieHHe (TypH3bM), ChIUIacCHO 3amoBen Ha Pekropa Ha
YHCC Nel1033/17.04.2019 r. O0y4eHHETO € OCBIIECTBEHO B 3a704yHa (hopma.
Cnc 3anoBen Ha Pextopa Ha YHCC Ne844/19.03.2026 r. Mpuna Kapanakosa e
OTUMCIIEHA OT JOKTOPAaHTypa C MPaBO Ha 3al[uTa Ha JUCEPTALMOHEH TPV,
Mopajii TIOJIOKUTEITHO PENICHHe Ha oOydaBamiaTra Kareapa 3a TOTOBHOCTTA 3a
3allliTa Ha AUCEPTALMATA IPE] HAYYHO KYpPH.



Bucmero cu oOpa3oBaHue AoKTOpaHTKaTta € 3aBbpiinia B MBBY —
boresrpan mpes 2017 r., cnemmanHoct ,.buzHec agmuuuctpanms™, OKC
,o0akanapbp®, a npe3 2018 r. ce numnomupa B OKC ,,MarucTbp®, Maructbpcka
nporpama ,,Mexnynaponen typussM™“ B YHCC. Hpuna KapanmakoBa uma 7-
roauiieH npaktudecku onuT B Inter Continental Sofia/Matep xoten I'pann
Xoten Codust A/l mbpBOHAYaIHO KAaTO 3aMECTHUK MEHUIKbD Ha 3aBEJICHUE, a
oT 2022 r. — MEHUKBD HA PECTOPAHT U MEHHUJIKBP ,, XPaHU U HAITUTKH .

2. O0ma xapaKTepuCTHKA HA NPeJICTABEHUS AUCEPTALUOHEH TPYA

Jucepranuara MOpeacTaBisiBa CTPOMHO, JIOTHYECKO M 3a1bJI00YEHO

U3cieBaHe, KOETO C€ ChCTOM OT 22/ CTpaHMUIIM OCHOBEH TEKCT, CIOJIYUYIHBO
NOJAKpEeneHu ¢ TrpaduyeH, TabauM4eH W o0pabOTeH MO TOAXOASI] HayWuH
eMITUPUYEH MaTepual.
JlucepTallMOHHUAT TPy C€ OTIWYaBa C Kildcuidecka U Oalaucupama
cmpyKkmypa, CbCTaBeHa OT YBOJ, TpHU TJaBW, 3aKIIOYEHHUE, CIHUCHK Ha
U3IMOJI3BaHATa JIUTEpaTypa, CIpaBKa C HAYYHH TPUHOCH M 1 TPHIIOKEHHE.
Pazpabotkata e HariemHo wirocTpupaHa mocpenctBom 11 Ttabmunm u 51
¢urypu. Ilpenenkara My, KaTo peLieH3eHT, e, Ye memama Ha TUCEPTALMOHHUS
TPYJ C€ OTJINYaBa C aKTYaJHOCT, MpaKTHYecKa 3HAYUMOCT U JTUCEPTAOMIHOCT.
Tst ce o0ycnaBs OT MHTEH3MBHATAa KOHKYPEHIIMS Ha TYpUCTHYECKHUS Ma3ap B
cBeTa U B bbirapus, KosTO Hanara npuiaraHe Ha CbBPEMEHHHU MAapKeTHHTOBU
MHCTPYMEHTH 3a MPUBIUYAHE U 3aJbpKaHE HA KIMEHTH, B YACTHOCT JIOSITHH
TOCTH B XOTEJCKUTE MPEANPHUATUS, C 1eJd YCTOMYMBOTO HM pa3BUTHE U
NOJIbp’KaHe Ha KOHKYPEHTOCIOCOOHOCT. JlMCepTallMOHHUAT TPYJ aHAIU3Upa
UMEHHO BJIMSHUETO Ha MPOrPaMUTE 3a JIOSITHOCT BbPXY (prpMeHaTa MmoJUTHKA B
XOTEIUEPCTBOTO. AKTyaTHOCTTa Ha TeMara € MpejcTaBeHa Jo0pe B yBoja Ha
IUcCepTaluaiTa.

[lenma Ha npucepTalMOHHUSA TPyA € “Jla YCTAaHOBHU BIIMSIHUETO Ha
MPOrpaMHTe 3a TMOTPEOUTENCKAaTa JIOSUTHOCT 32 (JOPMUPAHETO U PA3BUTHUETO HA
dbupmeHaTa MOJUTHKA B XOTEITUEPCTBOTO .

3a mocturane Ha menta ca aedunupanu 10 mscnemoBarencku zadauu,
KOUTO, TI0 MPUHIUII, KOPECTIOHIUPAT C MOCTaBeHaTa e Ha M3CJIEIBAHETO, HO
CUHMTaM, Y€ HIKOHW OT TAX OMXa MOTIIH Ja ce npeneGuHupar u 00eTUHAT.

Obexm Ha WU3CIEABaHETO € (UpMEHAaTa TMOJUTHKA HAa XOTEJICKUTE
NpEeANPUsATUS B KOHTEKCTA Ha MPUJIAraHEeTO Ha MporpamMu 3a JIOSJTHOCT, a HErOB



npedmem - IPOTPAMHUTE 32 JIOSUTHOCT B XOTEIUEPCTBOTO U TAXHOTO OTPaKEHUE
BBPXY YNPaBICHUETO HA B3aUMOOTHOIIECHUATA C KITMEHTHUTE.

OcHOBHaTa me3a Ha HAaydyHUs TPYJ CE€ OCHOBaBa Ha TBBPICHHETO, Y€
epeKTUBHOTO pa3paboTBaHE W TMpWIaraHe Ha MPOrpaMH 3a JIOSITHOCT B
MEXIYHAPOJIHUTE XOTEJIICKM BEPUTH BOAM JO IOBUIIABAHE HAa KIMEHTCKATa
JOATHOCT M KOHKYPEHTOCIIOCOOHOCTTAa Ha XOTENUTE, KaTo ChIIEBPEMEHHO
OKa3Ba CHINECTBEHO BIMSIHUE BHPXY BHTPEITHOOPTaHU3AIMOHHATA MOJIUTHKA H
YIIPABICHCKUTE PEIICHUS, KaTO MPH aJanTUpaHe Ha JOOpUTE MPAKTUKU MOXKE
YCIICITHO Ja c€ MPIJIOKHU U B YCIOBUATA HA OBITAPCKUS XOTEIICKH Tasap.

Cuuram, 4e 11e5Ta Ha pa3padborkara € 100pe popmynupaHa, a 00EKTHT U
NpEeIMETHT ca SCHO OYepPTaHU. 3aJaunTe W U3CJeIoBaTeNIcka Te3a Ou Morio na
ce Mperu3npar.

B nucepraniioHHUS CH TPya aBTOPBHT JEMOHCTPHpPAa YMEHHS 3a YMEJIO
OopaBeHE C HAyYHU MOHATHS U CE CTPEMH KbM Hay4deH CTHJI Ha U3JI0KCHHUETO.

[IpaBuaHO ca MapKMpaHd HSKOM OTPAaHMYUTEIHM  YCIIOBHS Ha
M3CJIeIBAHETO.

W3non3BaHaTa aumepamypa € nomectena B cnuchbk ot 117 3armasus (57
- Ha Obirapcku U 60 — Ha AHTIMHCKH €3UK) U 36 MHTEPHET CTPAHMIIH, KOWTO
CBUJIETEJICTBA 32 3abJ004YeHaTa NHHOPMHUPAHOCT HA JOKTOPAHTKATa OTHOCHO
U3CIEABAHUATA HA KOHKPETHHS PA3UCKBaH MPOOJIeM KaKTO OT OBJITapCcKH, Taka
U OT YYXKJIU aBTOpH. JluTepaTrypHUTE U3TOUHHUIIM Ca aHAJIU3UPAHU U 0000IIeHN
110 HEOOXOAUMMUS 32 TUCEPTAIMOHHO U3CEABAHE HAUMH.

3. OueHka Ha MOJyYeHHUTE HAYYHU W HAYYHO-NPUJI0KHH pe3yJITaTH

CTpyKkTypHpaHeTO ¥ CBHIBPKAHHETO Ha W3CJICIBAHETO HAMHpaM 32
JIOTUYHO U TTOCJIEIOBATEITHO.

JlucepTalluOHHUAT TPYA ChABPKA TEOPETUYHH, METOJOJIOTHUYECKH U
MIPUJIOKHU aCTIEKTH, TTO3UITMOHUPAHU B OT/CIIHU TJIaBH HA pa3paboTkaTa.

ITvpsa enasa /c. 8-75/ € ¢ TeopeTHYEH W MMOCTAHOBHYUCH XapaKTep, KOCTO
¢ mpaBuiHO. Ts1 € OCHOBA 3a HANPABEHOTO M3CJICABAHE B CJICABAIINTE TJIABU HA
aucepranuaTa. Ta3sum TiaBa € CTPYKTypHpaHa OT TPU YacTH, B KOHUTO
MOCJICTIOBATEIHO TEOPETUYHO C€ W3SICHABAT. CBITHOCTTA, PA3BUTHETO U
MPWIOKEHUETO Ha TMPOTrpaMUTe 3a KIMEHTCKA JIOSUTHOCT; TEOPETUYHUTE
KOHIICTIIIMYA W TIPAKTUKW 32 HAIlMOHAJIIHA TypUCTHYEeCKa W (UpPMEHA TOJIUTHKA,
MPOTPAMUTE 3a JIOSUTHOCT KAaTO MapKETHMHTOB MHCTPYMEHT 3a TO3UIIMOHHPAHE



Ha OpaHJa W TPUIOKEHHETO UM B Typu3ma. CrenuasHo MSCTO 3aciy’kaBa
OPEICTAaBEHUAT  KOHIENTyaJleH MOJed Ha  B3aUMOJCHCTBHE  MEXIY
TypUCTHYECKaTa, XOTeJCKaTa W MapKeTHHrOBaTa MOJUTHKA, KOWTO pa3KpuBa
HepapxuyHaTa u (yHKIMOHATHATA KM B3aUMOBpPB3Ka B paMKHATE Ha
TypUCTHUYECKATa CHCTEMA.

Bmopa enaea /c. 76-146/ e nmocBeTeHa HA MapKETUHroBaTa MOJUTHKA Ha
XOTEJICKHTE TPEeAnpusaTHs. Ta € ¢ TEOPEeTUKO-METOMOJIOTHUEH XapakTep U ce
CbCTOM OT TpPU YacTH. B mbppBaTa YacT ca pasriefaHd TEOPETUYHUTE
KOHIICTIIIMY 32 MAapKETHHT ¥ MapKETUHTOBAa MOJUTHKA B XOTEIUEPCTBOTO, CIIET
KOETO, BB BTOpaTa 4YacT, ca MPEICTaBEHW MAapPKETHHTOBUTE WHCTPYMEHTU B
Typu3Ma W B3aMMOJCHCTBUETO MM C MPOTPAMHTE 3a JIOSUITHOCT. TpeTara 4acT e
dokycupana BBPXy HU3MEpPBAaHETO Ha €(QEKTUBHOCTTa Ha MPOrpaMUTE 3a
JIOSTHOCT, KaTO Ca W3BEJICHHU TIOKa3aTelld 32 TOBA H3MEPBAHE.

Tpema eonasa /c. 147-207/ wma mNPaKTHKO-TIPWUIOKEH XapakTep WU
Ipe/CTaBs TOKTOPaHTKaTa B CHJIHA CBETJIMHA. s € IOCBeTEHAa Ha OIICHKaTa Ha
ChBPEMEHHUTE TMPOTPaMH 3a JIOSUTHOCT, HW3IMOJI3BAaHU OT MEXKIyHApPOIHUTE
XoTesicku Bepurd. ChCTaBeHa € ChII0 OT TPU YacTH. B Hawanmorto i e u3BeacHA
METOJIOJIOTUSITA HAa EMIIMPUYHOTO H3CIIEJIBAHE WM € TPEJCTaBeHa HeroBaTa
opranm3zanus. BbB BTOpaTa yacT € pa3paboTeHa cucTeMa 3a OIleHKa Ha
ChbBpEMEHHUTE MPOrpaMUTe 3a JOSITHOCT. Ts e Oa3upaHa Ha KpUTEPUH,
NoKa3aTelld U KOe()UIIMEHTH Ha 3HAYUMOCT, KOETO T03BOJISIBA MHOTOACIICKTEH
aHalM3 Ha BIMSHHETO HA MPOrPaMUTE 3a JIOSITHOCT BBPXY KIHMEHTCKATa
JIOSTHOCT M (PMPMEHATA MOJINTHKA B XOTEIUEPCTBOTO. B 3aKkimrounTenHara gact
ca aHAIM3MPAHU PE3yJTaTHTE OT MPOBEICHO aHKETHO MPOYYBAHE, Bb3 OCHOBA
Ha KOETO Ca W3BEIECHW HACOKM 3a YCHBBPIICHCTBAHE Ha IMPOTPAMHUTE 3a
JOAJTHOCT M UHTETPUPAHETO MM BBbB (PUpMeHaTa MOJUTHKA HA XOTEJICKUTE
OpeanpusTusa. 3a LeiTa € MPOBEIECHO AHKETHO MpOoyYBaHE, C IOMOINTa Ha
mwiatgopmara Microsoft Forms, cpen 101 pecnonHaeHTH — MEHUIKBPU B
XOTEJINEPCTBOTO.

JIOKTOpaHTKaTa JIEMOHCTpHUpa YMEHHUS Ha H3CleqoBarei, KaTo
aKymyJjupa, 000011aBa U aHAJIM3Upa TOISIMO KOJIMYECTBO MH(OpMaIHs, KOATO €
o0pa0oTeHa ¢ MOIXOASIIM HAyYHH METOAM, Bb3 OCHOBA HAa KOETO TS NpaBU
000CHOBaHM MPETOKEHUS.

[Ipu pa3paboTBaHeTO Ha AMCEPTALMOHHUS TPYZ € M3MOJ3BaH HAOOp OT
HAay4YHOU3CIEAOBATEIICKM  nOOX00U U  Memoou, KaTo: JHAJIEKTHYECKH,



UCTOPUYECKH, CUCTEMEH, WHAYKTHUBCH W JeAyKTHBCH, aHAIW3 W CHHTE3,
aHAJIOTHS, CTATUCTHYECKH METOIU, HAOFOICHUE W AaHKETEH METO/I.

JlocTaTh4HO SICHO M apryMeHTHpaHo MOKT. Mpuna KapamakoBa mocTura
OCHOBHATa CH M3CJICIOBATEJICKA 1] U PeIllaBa MOCTABEHUTE HM3CIICIOBATEIICKU
3amaun. [1o To3u HAYWMH TS TOKa3Ba U U3CIIe0BaTEIICKaTa CH Te3a.

[lo oTHOmICHWE HAa TMOCTUTHATUTE HAYYHH W HAYIHO-TIPHIOKHHU
pe3yiTaTu MOXKe J1a ce 00001, Ye € HaIHWIe CBOeoOpa3eH H3CIe0BATEICKU
noJxo0J, u30paH OT JOKTOPAHTKAaTa, W YCMEIIHO MPHJIOKECH 3a MOCTUTAaHE Ha
pEeaNTHK pe3yJITaTH MPU HAIMMCBAHETO HA TUCEPTAIMOHHUS Tpy. JlokazarencTsa
3a HaJMYMETO Ha TE3W pe3y/TaTH, OCBEH B IISJIOCTHATa IOCTPOMKa Ha
TucepTanuaTa, uma o000IIEHN U CUHTE3UPaHHU B 3aKIIFOUCHUETO.

4. OueHka HA HAYYHUTE ¥ HAYYHO-TIPHIOKHHA TPUHOCH

N3Benenure B aBTOopedepara HAYYHH W HAYYHO-TIPHIIOKHH TMPHHOCH Ca
NpeJICTaBeHH Jo0cTa (parMCHTHPAHO M He npuemaMm Bcuukute 10, mopamu
KOETO IIe TH OKPYITHS, KaTO TM OYepTasi B CJCTHUTE HACOKH

ITvpso, oboraTsiBaHe Ha TEOPETHYHUTE ITIOCTAHOBKH 32 ChHIIHOCTTA H
3HAYEHHETO Ha TPOTPAMHUTE 3a JIOSUTHOCT KATO CTPAaTErHYecKd MAapKEeTHHTOB
MHCTPYMEHT 32 HM3rPaXKIaHe W TOIbPXKAaHE HA IBJITOCPOYHU B3aMMOOTHOIICHHUS C
KIIHEHTUTE B XOTEIMEPCTBOTO, CHIIO U 32 pOJATa HA MPOrPaMUTE 3a JIOSUITHOCT KaTo
MHCTPYMEHT 3a CTPaTerHdecko MO3WIIMOHMpaHe Ha OpaHaa W 3a H3rpaXKaaHe Ha
YCTOWYHBO KOHKYPEHTHO MPEIMMCTBO B XOTEIUEPCKHs OM3HEC, Upe3 3aIbI00YCHO
pasriexaane, o0o0aBaHe, CUICTeMaTU3UpaHe U HOBa HACOYCHOCT Ha OCHOBHU
TEOPETHYHH TIOCTAHOBKH /HAay4YeH TPUHOC/.

Bmopo, pa3paboTBaHe W ampoOHMpaHETO Ha MOAXOOM W IIOKa3aTeld 3a
U3MepBaHe UM OlCHKA Ha €(QEeKTHBHOCTTA HA TNPOTPAMUTE 3a JIOSUTHOCT B
XOTEJIMEPCTBOTO, BKIIOUUTEIHO KPUTEPUH 3a HKOHOMHYECKA, MAapKETHHIOBa W
HOBeICHYECKa ePEKTUBHOCT /HAYYHO-TIPUIIOKEH MTPUHOC/ .

Tpemo, o0OocHOBaBaHE Ha Bpb3KATa MEXAY MEXKIYy CTEIEeHTa Ha
KIIMEHTCKAa aHTa)XUPAHOCT, MOBTOPSEMOCTTa HAa TMOKYNKHTE M YCTOMYHBOTO
Ma3apHO TPEJCTAaBIHE Ha XOTEJICKUTE MPEANPUATHS, UYpe3 TEOPETUKO-
MIPUIOKEH aHAIIN3 /HAyYHO-TIPUIIOKEH MPUHOC/ .

Yemevpmo, W3BBPIIBAHE HA CPABHUTEIHA OIEHKA Ha CHBPEMEHHU
MporpaMy 3a JIOSUTHOCT, MpPHJIaraHW OT BOJCIIM MEXIYHAPOIHU XOTEJICKU
Bepuru, cpen kouto IHG Hotels & Resorts, Marriott International u Hilton



Worldwide. Ha Ta3u ocHoBa ca wuzaeHTUUUHpAaHU JOOpU MPAKTHKH,
WHOBATHBHM MEXaHM3MU U (AKTOpU 3a TMOCTHUTaHE Ha BUCOKA CTENEH Ha
KIMEHTCKA YAOBIETBOPEHOCT U JIOSUTHOCT /HAyYHO-TIPUIIOKEH MIPUHOC/ .

Ilemo, pa3paboTBaHe Ha 0OOCHOBAaHU M3BOJU W MPAKTUUYECKH HACOKH 32
YCHBBPIICHCTBAHE HAa MPOTpaMUTE 3a JIOSTHOCT M 33 MO-€PEKTUBHOTO WM
WHTETpHpaHe BBHB (uUpMEHATa TMONUTHKA HAa XOTEJICKUTE MPEATNPHUSLTHS,
BKJIIOUMTEIIHO TPEMOPHKU 3a aJanTUpPaHe Ha MEXIyHApOJHHUS OIMUT KbM
cenuUUHUTE YCIOBUS HA OBITAPCKUS XOTEJICKH Ma3ap /MPUIIOKEH MTPUHOC/.

5. OueHka Ha NyOJUKALUUTE MO0 AUCEPTANUATA

[IpencraBeHUSAT cnHChbK € NYOTUKALMK /5 CaMOCTOSATEIHUM HAyYHU
noKIana/, CBbp3aHU C TeMara Ha JUCEPTALMOHHUS TPYH, € JOKa3aTeJICTBO, 4e
HSKOM Ba)XKHM YacTH OT TpyAa ca CTaHaId OOIIECTBEHO JOCTOSIHHME M ca
nojayuyund HayyHa oneHka. [lyOnukamuure dopmupar 50 TOouku mpH
MUHUMaIHO u3uckyemu 30 ToukM, cbriiacHo usuckBaHusta Ha 3PACPB 3a
npugodusane Ha OHC «1okTop».

6. Ounenka Ha aBTopedepara

CwabppikaHHeTO Ha aBTOpedepaTa KOPECIIOHINpPa ¢ OCHOBHUS TPYI, KaTo
NpeCTaBs B CHHTE3UpaH BU U3cieaBanus mpobiem. Toii € cbcTaBeH OT wecm
yacmu, KOUTO BKIIOYBAT: O0Ia XapaKTEPHUCTUKA; CTPYKTYpa M ChIbpKAHHE;
CHUHTE3MPAHO U3JIOKEHUE; CIIpaBKa 3a MPUHOCHUTE; CIIUCHK C MyOJTUKAIUUTE U
JCKIapaIys 3a OpUTHHAITHOCT.

7. KpuTuuHu 0ej1e:KKH, NPenopbKH U BLIIPOCH

1. Hskou OoT 3ajaunTe HA U3CJIEIBAHETO OMXa MOTJIH J1a ce TpeaeduHupaT u
o0enuHAT, a Te3aTa Ja ce Mperu3npa.

2. TlpenopbuBaM Ha aBTOpA J1a 3aCHJIM KPUTHYHUS aHAIU3 HA TECOPETUUHUTE
MOCTAaHOBKM M, Bb3 OCHOBA Ha MPOYYECHHTE MHOMXECTBO CTAaHOBHIA Ha
aBTOpH IO T€MaTa Ha JUCEPTAIHITA, Ja U3BeNe COOCTBEHU ACHUHUIINN U
KIacupUKaIm.

NutepecHara mnpoOiiemMaTHKa, pa3uCKBaHa B JUCEPTALMOHHUSA TPV,
MOpaXk/ia HIKOU BhIpocU. bux xenana JOKTOpAaHTKATA J1a OTTOBOPU HA CIIEIHUS
8bNPOC:



1. Cnopen nokTopaHTKaTa, KakBO € HUBOTO Ha MPUJIOKEHUE HA ChBPEMEHHU
MpPOrpaMM 3a MOTPEOUTENICKA JIOSUTHOCT B OBIATapCKUTE XOTENH, U3BBH
MEXKJYHAPOJHUTE  XOTEJIICKM BEPUTHM, U KOU Ca OCHOBHHTE
pPEAN3BUKATEIICTBA TIPE TAX B TO3U KOHTEKCT?

8. 3akioueHue

JIucepTalMOHHUAT TPyA CE€ XapakTepu3upa C OPUTHMHAIHOCT Ha
uscienBaHeTo. Toll mpeacTaBisiBa ONpENEIEH NPUHOC KbM TEOpUsATa U
OpeIMMHO KbM TYpPUCTHYECKaTa IMpakTHKa, OTroBaps Ha HEOOXOJIUMHUTE
U3KMCKBaHUs 3a pa3paborBaHe u HamucBane, cbriacHo 3PACPH u I[lpaBunnuka
3a HEroBOTO mpwiaraHe. ToBa MU J1aBa OCHOBAaHME J1a NPEAJIOKA Ha
nountaemMoTo HaydHO Kypu nga B3eME HO0MCUMENHO peuleHue 3a
NpUCHXkKIaHe Ha oOpa3oBaTeIHaTa U Hay4yHa CTENEH “JOKTOp” MO MKOHOMMKA
Ha noktopant Hpuna /lanaunoea Kapaoakoea, 3a KOE€TO a3 1€ IiacyBaMm C

“Zla ”.

18.04.2026 r. Pertensenr:
/mpod. 1-p Mapusina boxxunoa/
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1. Information about the dissertation candidate

The PhD student Irina Danailova Karadakova studied under the doctoral
program at the Department of Tourism Economics at the Faculty of
Infrastructure Economics at UNWE in the scientific specialty of Economics and
Management (Tourism), in accordance with the Order of the Rector of UNWE
N0.1033/17.04.2019. The training was carried out in a part-time form. By Order
of the Rector of UNWE N0.844/19.03.2026, Irina Karadakova was expelled
from doctoral studies with the right to defend a dissertation, due to a positive
decision of the teaching department regarding the readiness to defend the
dissertation before a scientific jury.

The PhD student completed her higher education at the International
Business School in 2017, “Business Administration” specialty, with a
Bachelor's degree, and in 2018 she graduated from the Master's degree program
in “International Tourism” at the University of National and World Economy.



Irina Karadakova has 7-years of practical experience, at Inter Continental Grand
Hotel Sofia AD initially as a deputy manager of an establishment, and from
2022 - restaurant manager and Food and Beverage Manager.

2. General characteristics of the presented dissertation

The dissertation is a coherent, logical and in-depth study, consisting of
227 pages of main text, successfully supported by graphical, tabular and
appropriately processed empirical material.

The dissertation is distinguished by a classical structure, consisting of an
introduction, three chapters, a conclusion, reference to scientific contributions,
list of references and 1 appendice. The work is clearly illustrated by 11 tables
and 51 figures.

My assessment, as a reviewer, is that the topic of the dissertation is
distinguished by its relevance, practical significance and dissertationability. It is
determined by the intense competition in the tourist market in the world and in
Bulgaria, which requires the application of modern marketing tools to attract
and retain customers, in particular loyal guests in hotel enterprises, with the aim
of their sustainable development and maintaining competitiveness. The
dissertation analyzes the influence of loyalty programs on company policy in
the hotel industry. The relevance of the topic is well presented in the
introduction to the dissertation.

The goal of the dissertation is "to establish the influence of customer
loyalty programs on the formation and development of company policy in the
hospitality industry”. To achieve the goal, 10 research tasks have been defined,
which, in principle, correspond to the set goal of the study, but I think that some
of them could be redefined and unified.

The object of research is the corporate policy of hotel enterprises in the
context of the implementation of loyalty programs, and its subject - loyalty
programs in the hotel industry and their impact on customer relationship
management.

The main thesis of the scientific work is based on the statement that the
effective development and implementation of loyalty programs in international
hotel chains leads to increased customer loyalty and the competitiveness of
hotels, while at the same time significantly influencing internal organizational



policy and management decisions, and by adapting good practices, it can be
successfully applied in the conditions of the Bulgarian hotel market.

| think that the goal of the research is well formulated, and the object
and subject are clearly outlined. The tasks and research thesis could be refined.

In his dissertation, the author demonstrates skills in skillful handling of
scientific concepts and adherence to a scientific style of presentation.

Some restrictive conditions of the study are correctly marked.

The literature used is included in a list of 117 titles (57 - in Bulgarian
and 60 - in English) and 36 websites, which testifies to the PhD student's in-
depth awareness of the research on the specific problem under discussion by
both Bulgarian and foreign authors. The literary sources have been analyzed
and summarized in the manner necessary for dissertation research.

3. Evaluation of the obtained scientific and scientific-applied results

| find the structuring and content of the research logical and consistent.

The dissertation contains theoretical, methodological and applied
aspects, positioned in separate chapters of the work.

The first chapter /pp. 8-75/ is of a theoretical and prescriptive nature,
which is correct. It is the basis for the research carried out in the following
chapters of the dissertation. This chapter is structured by three parts, which
sequentially theoretically clarify: the essence, development and application of
customer loyalty programs; theoretical concepts and practices for national
tourism and corporate policy; loyalty programs as a marketing tool for brand
positioning and their application in tourism. A special place deserves the
presented conceptual model of interaction between tourism, hotel and
marketing policy, which reveals their hierarchical and functional
interrelationship within the tourism system.

Chapter two /pp. 76-146/ is dedicated to the marketing policy of hotel
enterprises. It is of a theoretical and methodological nature and consists of three
parts. The first part examines the theoretical concepts of marketing and
marketing policy in the hotel industry, then, in the second part, marketing tools
in tourism and their interaction with loyalty programs are presented. The third
part focuses on measuring the effectiveness of loyalty programs, and indicators
for this measurement are derived.
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The third chapter /pp. 147-207/ has a practical and applied nature and
presents the PhD student in a strong light. It is dedicated to the evaluation of
modern loyalty programs used by international hotel chains. It is also composed
of three parts. At the beginning, the methodology of the empirical study is
outlined and its organization is presented. In the second part, a system for
evaluating modern loyalty programs is developed. It is based on criteria,
indicators and significance coefficients, which allows for a multi-faceted
analysis of the influence of loyalty programs on customer loyalty and company
policy in the hotel industry. In the final part, the results of a survey are
analyzed, on the basis of which guidelines for improving loyalty programs and
integrating them into the company policy of hotel enterprises are derived. For
this purpose, a survey was conducted, using the Microsoft Forms platform,
among 101 respondents - managers in the hotel industry.

The PhD student demonstrates researcher skills by accumulating,
summarizing, and analyzing a large amount of information that has been
processed using appropriate scientific methods, based on which she makes
substantiated proposals.

In developing the dissertation, a set of research approaches and methods
were used, such as: inductive and deductive, historical, systematic, analysis and
synthesis, analogy, statistical methods, observation and survey method.

PhD student Irina Karadakova achieves her main research goal and
solves the research tasks set in a sufficiently clear and well-argued manner. In
this way, she also proves her research thesis.

Regarding the achieved scientific and applied scientific results, it can be
summarized that there is a unique research approach chosen by the PhD student
and successfully applied to achieve real results in writing the dissertation.
Evidence for the presence of these results, in addition to the overall structure of
the dissertation, is summarized and synthesized in the conclusion.

4. Evaluation of the scientific and scientific-applied contributions
The scientific and applied scientific contributions presented in the

abstract are presented in a rather fragmented manner and | do not accept all 10,
which is why | will summarize them by outlining them in the following
guidelines:
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First, enriching theoretical propositions on the essence and importance of
loyalty programs as a strategic marketing tool for building and maintaining
long-term customer relationships in the hospitality industry, as well as on the
role of loyalty programs as a tool for strategic brand positioning and building a
sustainable competitive advantage in the hospitality business, through in-depth
examination, generalization, systematization and new direction of basic
theoretical propositions /scientific contribution/.

Second, developing and testing approaches and indicators for measuring
and evaluating the effectiveness of loyalty programs in the hospitality industry,
including criteria for economic, marketing and behavioral effectiveness
/scientific-applied contribution/.

Third, substantiating the relationship between the degree of customer
engagement, repeat purchases and sustainable market performance of hotel
enterprises, through theoretical and applied analysis /scientific-applied
contribution/.

Fourth, conducting a comparative assessment of modern loyalty
programs implemented by leading international hotel chains, including IHG
Hotels & Resorts, Marriott International and Hilton Worldwide. On this basis,
good practices, innovative mechanisms and factors for achieving a high level of
customer satisfaction and loyalty were identified /scientific-applied
contribution/.

Fifth, developing substantiated conclusions and practical guidelines for
improving loyalty programs and for their more effective integration into the
corporate policy of hotel enterprises, including recommendations for adapting
international experience to the specific conditions of the Bulgarian hotel market
/applied contribution/.

5. Evaluation of dissertation publications

The presented list of publications /5 independent scientific reports/
related to the topic of the dissertation is evidence that some important parts of
the work have become public knowledge and have received scientific
evaluation. The publications form 50 points with a minimum required of 30
points, according to the requirements of the Act on the Development of
Academic Staff in the Republic of Bulgaria for acquiring the educational and
scientific degree of "Doctor".
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6. Evaluation of the abstract

The content of the abstract corresponds to the main work, presenting the
research problem in a synthesized form. It is composed of six parts, which
include: general characteristic; structure and content; synthesized exposition;
reference to the contributions; list of publications and a declaration of
originality.

7. Critical remarks, recommendations and questions

1. Some of the research tasks could be redefined and unified, and the
thesis could be refined.

2. | recommend that the author strengthen the critical analysis of
theoretical propositions and, based on the studied numerous opinions
of authors on the topic of the dissertation, derive his own definitions
and classifications.

The interesting issues discussed in the dissertation raise some questions. |

would like the PhD student to answer the following question:

1. According to the PhD student, what is the level of implementation of
modern customer loyalty programs in Bulgarian hotels, outside of
international hotel chains, and what are the main challenges facing them
in this context?

8. Conclusion

The dissertation is characterized by originality of the research. It
represents a certain contribution to the theory and primarily to the tourism
practice, meets the necessary requirements for development and writing,
according to the Act on the Development of Academic Staff in the Republic of
Bulgaria and the Regulations for its implementation. This gives me reason to
propose to the esteemed Scientific Jury to make a positive decision to award the
educational and scientific degree of "Doctor" in Economics to doctoral student
Irina Danailova Karadakova, for which I will vote ""Yes".

18.04.2026 Reviewer:
/Prof. Mariyana Bozhinova, PhD/
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