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OTHOCHO: JUCEPTAIMOHEH TPYJ 3a MPUCHKAAHE Ha oOpa3zoBareilHa M HayyHa
CTENEH JIOKTOpP®* 1o TmpodecHoHalHO  HampaBieHue  3.8.
Nxonomuka, nayuna cneyuannocm ,, Mapxkemune“ 8 YHCC

OcHnosanue 3a TIpEICTaBSIHE HA PEICH3WSTA: y4acTHE B ChCTaBa Ha HAYYHOTO
Kypu MO 3aliuTa Ha JUCEPTAlMOHHUSA TPYH, ChIacHO 3amoBex No
899/25.03.2026 r. Ha 3aM.-peKTOpa Hay4YHOM3CJICJOBaTeliCKaTa JIEHHOCT Ha
YHCC.

ABTOp Ha auceptanmoHuus Tpya: Ozusan ['eopeues OcHAH08

Tema Ha nucepTraunoHHUs Tpyd: Mapkemunzoeu nooxoou 3a npugiuiane u
3a0vprcane Ha CMyOeHmMU @
UKOHOMUYECKUmMe 8UCUIU YUeOHU 306€0CHUS 8
Penyonuxa bvacapusn

1. Uudopmanus 3a 1ucepTaHTa

HucepranTbT ce € oOydaBajd MO JOKTOpCKa Mporpama KbM KaTenupa
»MapKeTUHIT M CTpaTernyecko IuUlaHupaHe’, ¢akyaTeT ,,YTNpaBlIeHUE U
anmuHuctpanusa Ha YHCC no HaydHa crenuanHocT ,,MapKeTHUHI* CBhIJIaCHO
3armoBen Ha Pektopa Ha YHCC Nell19/28.04.2023 r. OOydeHueto ¢
cyOocuaupaHo OT JbprKaBaTa.

OrasiH OrHSHOB € 3aBBPIINII CPEAHO CIIEHUATHO 00pa3oBaHUE /MEHUKbBD/,
crieruanHoct ,,CTONaHCKA MEHWIXMBHT B ThproBcka rumHasus, rp. [lnmoBaus,
npe3 2000 r. Ilpe3 2006 r. e mpugodbun OKC ,bakanaBwvp®, crneruaiHoOCT
,Cromancko ynpasienue® B I1Y ,Ilancuit Xunengapcku“. OKC ,,Maructsp* e
npuaoOuaI B Tpu pa3nuuHu yHuBepcutera B ctpa”ata: CA ,JI. A. IleHos* —
Caumos, crenl. ,,dunancu’ npe3 2007 r.; I1Y ,Ilaucuit XuneHaapcku®, crieil.
,»YTpaBiieHre Ha yoBewkute pecypeu mpe3 2009 r. u YHCC, cnen. ,,/lurutanuu
MapKeTHHroBu crpareruu’ mpe3 2022 r. Ot 2023 r. uma mnpodecroHaIHa
kBauuKanus (YIUTEICKa MPABOCIOCOOHOCT) 3a YYHMTEN MO0 WKOHOMUYECKU



TUCITUTUTMHYA KM MHCTUTYT 3a crnenauruioMua kBainudukamnms npu Y HCC.

Orusia OrasiHOB MMa Oorat TpyaoB ctax. IIpe3 2006 r. e paboTun karo
KOHCYNTaHT ,,[IpoaykTu 3a pusmuecku muua‘ B Paiidaiizen6ank bearapus EAJL.
bun e xoncynrant u peruonairen meHuKBp B BTK AJl 3a rp. Codus u rp.
[Tnoaue mpe3 2006-2011 r. 3aeman e mIbXKHOCTTa (MHAHCOB MEHHUUKBD B
E3uxoBu u obpazoBarennu pemenuss EOO/] npe3 2011-2015 r. Ot 2015 go 2020
r. e 6oun ympaButen Ha JIEC CKVYVJI OO, a 2020-2023 r. — ¢uHaHCOB
MEHUDKBP U MAPKETUHT MEHUKBP Ha ChIIOTO ApyxecTBO. OT 2015 mo 2020 1. €
pabotun karo npokypuct B E3ukoBu u odpazoBarennu pemenuss EOO/. Ot 2024
r. J0 MOMEHTa € XOHOpPYBaH IIpemnojaBaTel KbM KaTeapa ,,MapKEeTUHT u
crparernuecko muanupane” Ha YHCC, a ot 2025 r. € yuuren no MKOHOMHYECKH
auctuIan B CrioptHO yunnuuie ,,Bacui JleBcku®, rp. [lnosaus.

buoepaguunume oannu Ha Oucepmamwma nokazeam, uYe MoU e
8UCOKO0OpA308anHa  JTUYHOCM € U3PA3€HU uHmepecu 8 obaacmma Ha
0Opazoeanuemo, MapKkemunea u uHarncume, UMa Hampynanw NpenooasameicKu u
MEHUONCHPCKU ONUM U NPOSBABA CMPEMEN’C KbM HENPEeKbCHAMO 00pa308amenHo,
npoghecuoHano u IUYHOCMHO YCbBbPUIEHCNBAHE.

2. O0ma XxapakTepucTHKA HA MPeJACTABEHNs] JUCEPTALMOHEH TPY/

2.1. Obem u cmpyxmypa

HucepranoHHUAT Tpya € B obeM oT 274 crtp. CTpyKTypHpaH € BbB
BbBEJICHWE, TPU TJIaBH, 3aKJIIOYCHHE | U3MOJ3BaHa JMTepaTypa. Toi ce
XapakTepu3upa C¢ 00pO CTPYKTypHpaHEe W JIOTUYECKa IOCIIEIOBATETHOCT Ha
PasTiIeKIaHUTE BBITPOCH.

2.2. Oyenka 3a. aKmyaiHocmma u 3HAYUMOCMMA HA memama, obeKkma,

npeomema, yenma, 3adauume U OCHOBHAMA me3a HA OUCEPMAayUOHHUSL

mpyo

AKTyaJIHOCTTa Ha pa3paboTKara € apryMEHTHUpaHO OOOCHOBaHa OT
aucepranta. B cBeroBeH Mama® ce HaOmogaBa TpallHa TEHACHLUS KbM
yBeJIMYaBaHE Ha CTYJIEHTUTE, KOUTO OTNAJaT OT yHuUBepcurerute. B bbarapus
OOILIMAT KaMalMTeT Ha BUCIIWTE YYMIIMIIA 32 IPUEM Ha CTyJAeHTH KbM 2023 1. e
3ambJIHEH HamojioBUHA. KoHKpeTHo, B mNpodecHOHAIHO  HampaBieHue  3.8.
,,/IKOHOMUKA®, BBIPEKH U3MbIHEHATAa Ibp’KaBHA MOPHYKA, OUYAKBAHUATA Ca
MMEHHO TO Ja ObJe Haii-3acerHaTo OT Craj B aOCOMIOTHUS OpOi Ha CTYJEHTHUTE,
KOMTO yyaT B Hero. ToBa, B KOMOMHAalMg W C HEraTUBHAaTa TEHICHIUS 3a
npepasnpeielieHue Ha MecTaTa OT Jbp>KaBHATA MOPbUKa, MPABU TEMATa aKTyallHa,
B THPCEHE Ha BB3MOXHOCTH 3a IOBUILIABAHE HAa TMIpUEMa 4pe3 IMa3apHu
MEXaHHU3MH.

3HauyumMocTTa Ha paszpaboTkata € HeCchbMHEHa. PasrnexaaHuar B
AUCepTAllMOHHUS Tpyld MpoOjeM 3acara HaW-TOISIMOTO TPO(dECHOHATHO



HanpaBiaeHue 3.8 HMkoHomuka (karo Opod JelcTBAallM CTYACHTH U Karo
AKpEOUTUPAH KaIlallUTET), CIEIOBATEIHO MOXE J1a C€ TPETUpa KaTto HAYUOHAIEeH
npobnem, a CIEIUANIHUAT CTAaTyT Ha OOpa30BaHMETO, B YACTHOCT — BHCIIETO
oOpa3zoBaHme, TO TIpaBU U OwvpiwcaseH npobiem. 3HAUMMOCTTa Ha MpobdIiieMa,
JOMBIIHUTEHO C€ TOJICUIIBA OT OOOCTPEHUTE KPUTHKM HA HHAYCTPUATHUTE U
paboToAaTeNICKUTe OpraHu3allid B CTpaHaTa, PECHEKTUBHO OYAKBAHUSITA Ha
0OIIIECTBOTO, KOMTO C€ MOpaXJaT OT MojJeMuKkara 3a pedopMa BHB BHUCIIETO
oOpa3oBaHHe, KOSITO C€ BOJAM C AKTUBHOTO Y4YacTHE Ha MPEACTaBUTEIUTE Ha
IbprKaBara.

OO0exThT ¥ MNpeaMeThbT Ha JIUCEPTAMOHHUS TpPyA Cca KOPEKTHO
bopMyIupaHH.

O0exT Ha HM3cienBaHE Ca MKOHOMUYECKUTE BHUCIIM YYEOHH 3aBEICHHS B
PeryOnuka bbarapus, 3aeqHO ¢ TEXHHWTE CTYJICHTH, KaHAUAAT-CTYJACHTH H
poauTeNnuTe/ HACTOWHUITUTE HAa KaHIUAAT-CTyICHTHUTE.

IIpeaMer Ha u3cienBaHe ca MOTPEOUTEICKUTE HArjlacu M MOBEACHUE KbM
MapKETHHTOBUTE TMOAXOAW M BB3ACUCTBUA, KOUTO C€ MpWiaratr mpu
MPUBJIMYAHETO Ha CTYACHTH W 3aJbP>KAHETO MM B IO-BUCOKa 0Opa3oBaTesHA
CTEIIEH.

Henra Ha pa3paboTkatra € Ja ce€ pa3KpusaT CHEHUPUKUTE Ha
MapKETUHTOBUTE MOAXOAM U BB3JECHUCTBUS BBbPXY NMOTPEOUTEIICKUTE OYaKBAHUS
IpU TPUBIMYAHETO HA CTYJIEHTHU U 3abpKAHETO UM B I10-BUCOKA 00pa3oBaTeIHA
CTEIEH.

3a  mOCTMraHeTo Ha  LeiATa  JUCEPTaHTBT  (QopMmMynupa  Jaecer
U3CJIe0BATEeICKH 3a/1a4H.

N3caenoBaresicka Te3a riacu, 4Ye ,,MapKeTHHTOBHTE TMOAXOAU Ha
YHUBEPCUTETUTE CE€ BB3NPUEMAT OT MOTCHUUAIHUTE CTYIAECHTH UHOUPEKMHO, KAaTO
Ce OIMOCPEJCTBAT OT CEMEHHOTO U MPHUATEICKOTO OOKPHKEHHE HAa ChOTBETHHS
Obnel; cTyneHT. ToBa, OT CBOs CTpaHa, Cbhb3JaBa IpPEAU3BUKATENICTBA, HO U
MEPCTIIeKTHBH 32 T0-aKTHMBHA HaMeca Ha MAapKETHHTOBUTE CIICHHAIUCTH Ha
YHUBEpCUTETUTE, O€3 J]a ce Ch3JaBaT HEraTMBHHU HAarjacd KbM MapKETHUHIOBOTO
BB3J/ciicTBHE.

JlepuHrpanu ca 4eTUPU M3CJIEAO0BATEJICKH XMIOTEe3W M CBbP3aHHMTE C
TAX JIOMYCKAHMA.

2.3. U3nonzeana nayuna iumepamypa

[TpunoXeHusAT CUCHK HAa M3MOJI3BAHUTE MOHOTpaduu, yUeOHUIIN, HAyIHH
CTaTUM W JOKJIAaW, TOIWIIHH JOKJIagd 3a CHCTOSHHUETO M pPa3BUTHETO Ha
HAy4YHHUTE WU3CIEJABAHUA B HAYYHUTE OpPTaHU3AIMd W BUCIIUTE YYWINIIA,
Hanmonanna kapra Ha Bucmieto oOpazoBanne B PenyOnuka bwarapus 3a
pa3IMYHU TOAWUHU, HHTEPHET U3TOYHUIM U Ap. BKIrouBa 0010 210 uzrounnka. Te



ca CHUCTeMaTH3UpaHU B OTIEITHHU pa3lelid — M3TOYHUIIA Ha OBITapCKH €3WK, Ha
qy)KIU €3UIA U HUHTEPHET CalTOBE.

Hsnonzeanama  mayuna  aumepamypa — céudemeicmea 3d  BUCOKA
0CBE0OMEHOCM HA OUCEPMAHMA N0 MeMama Ha OUCEPMAYUOHHUSL MPYO.

3.0ueHka Ha CHAbP:KAHUETO HA UCEPTAMOHHMSA TPYyA M Ha
MOJIyYeHUTEe HAYYHHM ¥ HAYYHO-TIPUJIOKHH Pe3yJITaTH

B nwvpsa 2nasa e nanpaseH 3aab1004€H 000p HA TEOPETUYHUTE TOCTAHOBKHU
¥ eMIUPUYHUTE U3CIIC/IBAHMS, CBEP3aHN C MAPKETHUHTA HA BUCIIETO 00Opa30oBaHUE
Y aCMEKTUTE MY IIPU MPUBIMYAHETO HA CTYJACHTH U 33bPKAHETO UM B IIO-BHUCOKA
obpa3zoBarenHa crerneH. Bucmiero oOpa3oBaHue ce pasriiekaa KaTo yciayra —
00ekT Ha mapkeruHra. [lopaura ce BpIpOCHT ,,KIIMEHTH U ca CTYJICHTHUTE, WU
He?, maBaT ce apryMEHTH 3a U NPOTUB JBETE TJIEAHM TOYKH, a CTYJICHTCKOTO
NPEKUBSIBAHE CE M3BEXKJa KaTO BB3MOXKHOCT 3a CBOCOOpa3HO ,,IOMHUpSBaHE  Ha
TE3H JIBE TJICAHU TOYKH. 3a IEJUTE HA JUCEPTAIMOHHUS TPy aBTOPHT NMPUEMA, Ue
CTYJICHTUTE Ca OCHOBHHUTE KJIMEHTH W MOTPEOUTETN Ha oOpazoBaTelHaTa yciIyra
,,BHCIIIE 00pa3oBaHUe  KaTo MpaBH JieTailiHa 000CHOBKA 3a TOBA.

[IpodecroHalHO € W3rOTBEH [ETalJieH aHali3 Ha MapKEeTUHroBaTa
oOKpbKaBalla cpefa, B KOSTO paldOTAT HKOHOMUYECKUTE BHUCIIM Y4E€OHU
3aBeqieHus] B boearapus, kakto u 0006meH SWOT aHanu3 Ha MKOHOMHUYECKUTE
BUCIIM y4€OHU 3aBEICHHUS.

IIpencraBen e Mojen HA MApPKETUHTOBUSI MUKC Ha 00Opa3oBaTEIHU YCIIYTH,
oTpa3sBalll cuenuPUKUTe HAa UKOHOMUYECKaTa JAEHHOCT ,,BUCIIIE 00pa30BaHUE .

MN3BenaeHna e 3aBucuMocTTa Mexay ertanute Ha DyHHsATa Ha TpueMa U
[Tporeca Ha B3emMaHe Ha pelIeHHe OT OBJeHU CTyAeHTH. OOBPHATO € CIICIIMATHO
BHMMaHHWE Ha poJIsiTa Ha YHUBEPCHUTETa KaTo OpaHa — HUMHIK Ha OpaHna,
BB3IPUEMAaHO KaueCTBO Ha OpaHJia, M3BECTHOCT Ha OpaHaa u ap. Pasrienanm ca
MOJICT Ha TOTpeOHTENICKaTa IbTeKa MPU MPUBINYAHETO HAa CTYJASHTH, KaKTO U
TEOPETUIHUTE ACTICKTH Ha YIOBJICTBOPEHOCTTA OT OOpa3oBaTelIHATa yCiIyra MpH
U3TPAXIAHETO Ha JOBEPHUE U JOSUTHOCT B KOHTEKCTA Ha 3abP’KaHETO HA CTYJCHTU
B YHUBEPCUTETUTE.

B nwpsa enasa ma oucepmayuonnuss mpyo omiauuHo enevamiieHue npasu
KPUMUYHUAM AHATU3 HA OUCEPMAHmMA NpU U320MEAHemO HA JUmepanypHus
0030p U KamezopuuHocmma My HpU U3pA3A6aAHe HA JUYHUME NO3UYUU U
ap2ymeHmupanemo um.

Bmopa enasa npencraBnsiBa u3rpajzeHa IsJIOCTHA METOJOJIOTMYHA paMKa
Ha u3cneABaHeTo. fSIcHO ca  ngeduUHHUpaHW  LEIUTe Ha  W3CIENBAHETO,
U3CJICIOBATEIICKUTE BBIIPOCH M H3CIIEIOBATEIICKUTE XUMOTE3U. APryMEHTUPAHO
ca OYepTaHU YETUPU TPYNH U3CIECTOBATEICKU MPOOIEMU: OTHOCHO BIMSHHUETO HA
MapKeTHHroBaTa OOKpBXaBallla Ccpena BbpXy wH300pa Ha BHclIe Y4eOHO
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3aBe/IeHWe; OTHOCHO MApKETUHTOBHUS MHKC Ha BHUCIIMTE YYE€OHU 3aBE/ICHUS;
OTHOCHO TPHUBJIMYAHETO HA CTYJIEHTH W OTHOCHO 33JbP)KAaHETO Ha CTYACHTH.
OOexT Ha M3CleaBaHEe ca YETUPH TPYMH PECTIOHACHTU (10 22 OT BCSAKa Tpyma):
MOTSHITUAIHA CTYJCHTH Ha WKOHOMUYECKU BUCIITH Y4eOHU 3aBEIICHUS, POIUTEIN
(HacTOWHMIIM) HA TOTCHIMAIHU KaHIUJAT-CTYJEHTH B HMKOHOMUYECKH BHUCIIU
yueOHM  3aBEJEHUS; HACTOSALIM  CTYJIGHTH W  MpenojaBaTenu/  APYyT
aIMUHUCTPATUBEH NIEPCOHAT BbB BUCIIM yueOHU 3aBefieHUs! B bbirapus. Tunbt
u3clieoBaTeNcka nporpama e popmynaTuBHa. MeToIbT 3a chOupaHe Ha TaHHU €
dokycupano  abBIO00YMHHO  HWHTepBIO. IIpodecuonamHo e  paspaboTeH
U3CIIEIOBATEIICKM MHCTPYMEHT 3a ChbOMpaHe Ha HEOOXOJUMUTE 3a M3CIICJIBAHETO
JaHHU — PHKOBOJCTBO 3a MPOBEXKIaHE Ha WHTEPBIOTaTa, C OTBOPEHH BBIIPOCH, B
CHOTBETCTBHUE C OUYEPTAHUTE M3CIEAOBATEICKH TPOOIEeMH U CHOOpa3HO C
OTJICITHUTE TPYIH PECTIOHCHTH.

Om emopa 2nasa Ha OuUCePMAYUOHHUSL MPYO JUYAM YMEHUAmMda Ha
oucepmanma 0a pazpabomea Memoooao2Uss U NpPoeeHcoa CaMOCMOMENHU
emMnupuynu uzcineosanus. Illpoeescoanemo Ha KauecmeeHo usciedsamve U
paspabomenama 3a He20 Memoo0I02Us Ca HANbIHO NOOX0O0AWU 3a NoCmueane Ha
yeama u 3a0aqume Ha OUCEPMAYUOHHUSL MPYO.

B mpema enasa ca mipeacTaBeHW pe3yATaTHTE OT H3CIECIBAHETO,
CHUCTEMATHU3UpPAHN CIOpe] JOTMKAaTa Ha O4YEepTaHWTE B TMpEaXojHaTa TJiaBa
M3CIIeIOBaTEICKH TpobiemMu. Dopmynupann ca OOOCHOBAaHW TMPENOPHKH 3a
MOBUIIaBaHEe Ha €(PEKTUBHOCTTA OT MAapKETHHTOBaTa JEWHOCT Ha BUCIIUTE
yueOHM 3aBeneHus. Ha 0a3a Ha pesynTratutTe OT HW3CICABAHETO W JAJICHUTE
IPENOPHKH, ca MPEII0KEHU ATOPUTHM 3a €(DEKTHUBHU MApPKETUHTOBU ITOJIXOIH,
B 3aBUCUMOCT OT (hazaTa U TOYKUTE Ha KOHTAKT C MMOTECHIIUAIHUTE, ¥ HACTOSIIUTE
CTYyJICHTH W TPU MOJIeJla — MOJIS] Ha CTYJCHTCKAaTa ITbTeKa, 32 HKOHOMHYECKUTE
BUCIIIM y4eOHM 3aBe/IcHUS B bbiarapus, Moaen Ha B3aMMOOTHOIIICHHUSITA CTYJCHT-
YHUBEPCHUTET B 3a00MKajIsAIIaTa TH MapKETHHIOBa cpeaa U 0000IaBam MoAe Ha
MapKETUHTOBHUS MHKC Ha BHCIIETO 00pa3oBaHUE. AJIITOPUTHMBT U TPUTE MOEia
MOTaT Jla C€ HM3I0JI3BAT KAaTO ChCTaBHM YacTH Ha €AWH OOII yIpPaBJICHCKU
WHCTPYMEHT 3a ISUIOCTHOTO YIIpaBJIieHWE HAa TpHUEMa BBB BHCIIUTE Y4EeOHHU
3aBEACHUS M OTHOIIICHUATA ChC CTYACHTHTE.

Paspabomenusm om Oeusn Ocuanoe oucepmayuoner mpyo NoKaA36d, e
oucepmanmvm 00Ope NO3HABA Meopusma U NPAKMUKAma Ha MApPKemuHed 6b8
sucuume yyeOHU 3a8e0eHUsl, NPUMmMeicasa cnocooOHocmu 3a paspabomeane Ha
MeMOOON02USL U CAMOCMOSIMENHO NPOBEHCOAHE HAYYUHU U3CTIeO08AHUS U YMEHUS Od
0asa Npenopvku U paspabomea YNpasieHcKu UHCMPYMeHmU Ha 6azama Ha
pe3yimamume om U3C1e08aHUAMA.



4. OueHka HA HAYYHHUTE M HAYYHO-TPUJIOKHHU PUHOCH
[IpuHocuTe, KOUTO C€ CBIBPXKAT B JHCEPTALMOHHUS TpyHd, ca OT
TEOPETHYEH, METOI0JIOTUYECKU U TIPHIIOKEH XapakKTep:

1)

2)

3)

4)

OO6oraTeHo € 3HaHHETO OTHOCHO B3aMMOOTHOIIICHUATA MCKAY BUCHIUTC
y‘—Ie6HI/I 3aBCACHHUA N TCXHUTC HOTeHHI/IaJ'IHI/I/ HaCTOAIIM CTYACHTU U
IMPOABJICHUCTO Ha CIICMCHTUTC Ha 06Kp’b)KaBaIHaTa cpeaa, B KOATO
MpOTHUYAaT TEC3U B3AUMOOTHOIICHMA.

Pazpaborena e meroauka 3a KauyeCTBEHO H3CJICJABAaHE Ha KaHIUIAT-
CTYJICHTH, POJUTENIN/ HACTOMHUIIM HA KaHAWAAT-CTYJICHTH, HACTOSIIU
CTyICHTH M aKaJeMHYCH CBbCTaB/ CIYXXWUTEIW Ha BUCIIA Yy4eOHH
3aBEJICHUSI OTHOCHO MPUBIIMYAHETO U 3aIbPXKAHETO HA CTYACHTH.

PaBKpI/ITI/I ca CHCIII/I(bI/IKI/ITG N Ca U3BCACHU IIPCIIOPBKU 3a IMPUIATaHCTO
Ha MAPKCTHHIOBUTC IIOAXOAM 3a IIPHUBIIMYAHCTO Ha CTYACHTH H
3abPKAaHCTO UM B II0O-BHCOKA 06pa3OBaT€JIHa CTCIICH.

[Ipennoxxen € MojJen Ha CTYJIEHTCKa IIbTE€Ka, ONTHUMHU3HMPAH 3a
MKOHOMHUYECKUTE BUCIIM y4eOHM 3aBejicHUs1 B bbarapust u oOBbp3aH C
aIropuThMa 3a U300p HA MAPKETUHTOB MOJIXOI.

5. Ouenka Ha nMyOJIUKaIUUTE 110 JUCEPTANMUATA

JlucepTaHThT UMa celeM MyOJIMKAuU — €JHAa Hay4YHa CTaTHs, NeT JOKIaaa
OT KOH(PEPEHIIMH B CTpaHaTa U €IMH JOKJIaJ] /B ChaBTOPCTBO/ OT KOH(pEpEHIUs B
yy>KOUHa.

Cratumn

1)

OrusinoB, O. (2025), Cneuuduka Ha MapKETUHTOBUSI MHUKC Ha
WKOHOMUYECKUTE BHUCIIM Y4eOHW 3aBelcHHWS B bowirapus, Haydnwm
tpynoBe Ha YHCC (3) 2025, Axagemuuno wuzaarenctso — YHCC,
ISSN (online): 2534-8957; ISSN (print): 0861-9344.

Jloxkimanu:

2)

3)

4)

Ornsino, O. (2024), [IpuBinyaHe Ha CTYJEHTH Ype3 MAPKETUHI HA
BUCIIIETO 00pa3oBaHue, ,, IKOHOMIKA, OOIIIECTBO U YOBEIIKH PECYPCH B
npeAu3BUKATENICTBO Ha BpemeTo B COopHUK ¢ gokiaau, ISSN 2815-
4851, Axagemuuno n3nareiactso — YHCC.

OrnsinoB, O. (2024), 3anbpkaHe Ha CTYJEHTH 4Ype3 MApPKETHHI Ha
BUCIIIETO 00pa3oBaHue, ,, IKOHOMIKA, OOIIIECTBO U YOBEIIKH PECYPCH B
npeAn3BUKATENICTBO Ha BpemeTo B COopHUK ¢ gokiaau, ISSN 2815-
4851, Axagemuuno n3gareiactso — YHCC.

OrasaoB, O. (2025), MapkeTHHTOB MHUKC Ha BHCIIETO O0Opa30OBaHUE.
TeopeTMuHM OCHOBH M NMPUIIOKUM MOJEI B ,,UneHCcTBOTO Ha bearapus
B EBponenckusi Chbr3: CEAEMHANECET TOJAUHU MO-KBCHO', OKTOMBPH
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2024 r., YHCC - Codusa, ISBN 978-619-232-906-8 (CD),
Axanemuuno uzgateiactso — YHCC.

5) OrusuoB, O. (2025), Pons Ha BHcHmIeTO 00pa3oBaHue KaTo OpaHi U
oOy4aBaHETO Ha CTYIACHTUTE KaTo TMOTPEeOUTENTH, TPHU TIAXHOTO
npuBiMYaHe B ,MapKeTHHI M CTPAaTeTUYECKO IUIaHHpPAHE B
JTUTUTATHUSA CBAT B MexayHapoaHa HayyHa KoHpepeHuus 2024,
YHCC - Codus, ISSN 3033-2257, AkaaeMUyHO H3IATEICTBO —
YHCC.

6) OrnsaoB, O. (2025), MapkeTHHIOB MPOYMT HA H3rPAXKIAHETO Ha
CTyJICHTCKAaTa JIOSUTHOCT KaTo MOJXO0/ 3a 3abpKaHe Ha CTYJCHTH B I10-
BHCOKa oOOpa3oBarenHa CTeneH, ,JlokTtopaHtcku 4yereHus 11,
Enunanecera ecenna axanemusi, 2024, YHCC — Codus®, ISBN 978-
619-232-913-6, Akanemuuno uszgareinctso — YHCC.

7) Dinev, A., Ognyanov, O. (2025), Generative Al in University
communication: Student perceptions from a pilot study, Future
Economy: Sustainability, Innovation and Al — International Scientific
Conference — Faculty of Economics, University of Nis, 2025, ISBN:
978-86-6139-251-1.

Bcuuku nybaukayuu ca cevpzanu ¢ memama Ha OucepmayuoOHHUus mpyo.
bposm um noxaszea, ue Ooucepmanmvm He camo NOKpuea, HO U HAOXEbPJA
SHAYUMENHO HAYUOHATHUME MUHUMAIHU U3UCKBAHUSL NO 2PYNA OM NnoKazamenu
1" 3a npuoobusane na OHC ,,0oxmop *“.

6. Onenka Ha aBTopedepara

ABTopedepaThT BbpXy AucepTanusaTa € B 00eM oT 41 cTpaHUIM U ChabpKa
BCUYKH HEOOXOJMMM PEKBU3UTH W HU3UCKBAHUA 3a pa3zpaboTBaHeTO My. Toi
OBJIHO W JOCTOBEPHO BB3NPOM3BEXKAA B 0000IIEH BHUJ CTPYKTypara,
ChIABPKAHUETO U MPUHOCHUTE MOMEHTHU Ha AUCEPTALMOHHUS TPY.

/. Kputu4Hm 0ejie:KKH, NpenopbKu U BIPOCH

Hsamam kputnyHu Oenexku, a mpenopbkarta MU KbM KaHAMIATa 3a
,JIOKTOP® € J1a TIPOJBIDKM C HW3CIICIBAHUATA B 00JIACTTa HA W3MOJ3BAHETO HA
MapKETHHTa BbB BUCIIUTE YICOHU 3aBEICHUSI.

8. 3ak/10ueHue

JlucepTallMOHHUAT TPY/ Ha TeMa ,, Mapkemunao6u nooxoou 3a npugiuiaHe
U 3a0bpoicane HA CMYOeHmU 6 UKOHOMUYeCKUme GUCUIU YUeOHU 3a8e0eHUsl 8
Penyonuxa bvreapus®, pazpaboren ot OrusiH ['eoprueB OrHsIHOB, TIpEACTaBIISIBA
3a1bJI00YeHa HayyHa pa3paboTka ¢ NPAKTUKO-TIPWIOKEH Xapakrtep. Toil e
HamucaH npodecruoHasIHo, Ha BUCOK Hay4YeH CTWJI U MPEJICTaBs TUcepTaHTa KaTo
NEPCHEKTUBEH MJIaJ] HayuyeH PabOTHUK ChC CEPUO3EH HayUeH MOTEHIIHAIL.



Bv3 ocnosa na nayuno-npunoscuume npuHocu 6 OUcepmayuoOHHus mpyo u 8
cvomeemcmaue ¢ npuemume Kpumepuu 3a NPUCvICOane Ha oopazosameiHama u
HayuyHa cmenew ,,00KMop ", u3passaeam C80emo Kame2opuuHo MHeHue 0a Ovoe
npucvoena Ha Oenan I'eopeues OcHAHO8 0OpazosamenHama U HAYYHA CMENEH
,,O0Kmop *“ no Hayunama cneyuainocm ,, Mapxemune *“.
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1. Information about the doctoral candidate

The doctoral candidate pursued a doctoral program in the Department of
Marketing and Strategic Planning, Faculty of Management and Administration, at
the University of National and World Economy (UNWE), in the academic field of
"Marketing", pursuant to Order No. 1119/28.04.2023 of the Rector of UNWE.
The education is subsidized by the state.

Ognyan Ognyanov graduated from the Commercial High School in Plovdiv
in 2000 with a vocational diploma in Business Management. In 2006, he earned a
Bachelor's degree in Business Administration from Paisii Hilendarski University
of Plovdiv. He earned his Master's degree at three different universities in the
country: D. A. Tsenov Academy of Economics — Svishtov, majoring in "Finance"
in 2007; Paisii Hilendarski University of Plovdiv, majoring in "Human Resource
Management” in 2009; and the UNWE, majoring in "Digital Marketing
Strategies” in 2022. Since 2023, he has held a professional qualification (teaching
certification) as a teacher of economic disciplines from the Institute for
Postgraduate Qualification at the UNWE.



Ognyan Ognyanov has extensive professional experience. In 2006, he
worked as a "Retail Products" consultant at Raiffeisenbank Bulgaria EAD. He
served as a consultant and regional manager at BTC PLC for the cities of Sofia
and Plovdiv from 2006 to 2011. He held the position of financial manager at
Language and Educational Solutions EOOD from 2011 to 2015. From 2015 to
2020, he was the manager of LES SCHOOL Ltd., and from 2020 to 2023, he
served as financial manager and marketing manager at the same company. From
2015 to 2020, he worked as a proxy at Language and Educational Solutions Ltd.
From 2024 to the present, he has been an adjunct lecturer in the Department of
Marketing and Strategic Planning at the UNWE, and since 2025, he has been a
teacher of economics at the Vasil Levski Sports School in Plovdiv.

The candidate's biographical information indicates that he is a highly
educated individual with a strong interest in the fields of education, marketing,
and finance; he has accumulated teaching and managerial experience and
demonstrates a commitment to continuous educational, professional, and personal
development.

2. General description of the dissertation

2.1. Volume and structure

The dissertation is 274 pages long. It is organized into an introduction,
three chapters, a conclusion, and a bibliography. It is well-structured and presents
the topics in a logical sequence.

2.2. Evaluation of: the relevance and significance of the topic; the scope;
the subject matter; the objective; the tasks; and the main thesis of the
dissertation

The relevance of the study is well-founded by the author. Globally, there is
a persistent trend toward an increase in the number of students dropping out of
universities. In Bulgaria, as of 2023, only half of the total enrollment capacity of
higher education institutions has been filled. Specifically, in academic field 3.8.
"Economics”, despite the state quota being met, it is expected that this field will
be the most affected by a decline in the absolute number of students enrolled in it.
This, combined with the negative trend of reallocating state-funded spots, makes
the issue timely, as we seek opportunities to increase enrollment through market
mechanisms.

The significance of this research is undeniable. The problem addressed in
this dissertation concerns the largest academic field, 3.8 Economics (in terms of
both the number of enrolled students and accredited capacity); therefore, it can be
treated as a national issue, and the special status of education — in particular,
higher education — also makes it a matter of national importance. The significance
of the problem is further reinforced by the intensified criticism from industrial and

2



employer organizations in the country, as well as public expectations arising from
the debate on higher education reform, which is being conducted with the active
participation of state representatives.

The object and subject of the dissertation are correctly formulated.

The object of the study is economic higher education institutions in the
Republic of Bulgaria, along with their students, prospective students, and the
parents/ guardians of prospective students.

The subject of the study is consumer attitudes and behavior toward the
marketing approaches and influences applied in attracting students and retaining
them at higher levels of education.

The aim of this study is to identify the specific characteristics of marketing
approaches and their impact on consumer expectations in attracting students and
retaining them at higher levels of education.

To achieve this goal, the author formulates ten research objectives.

The research thesis states that “"Universities' marketing approaches are
perceived by prospective students indirectly, mediated by the family and social
circle of the prospective student in question. This, in turn, creates challenges but
also opportunities for more active involvement by university marketing
specialists, without generating negative attitudes toward marketing influence".

Four research hypotheses and their associated assumptions are defined.

2.3. Scientific Literature Review

The attached list of monographs, textbooks, scientific articles and reports,
annual reports on the state and development of scientific research in scientific
organizations and higher education institutions, the National Map of Higher
Education in the Republic of Bulgaria for various years, internet sources, etc.,
includes a total of 210 sources. They are organized into separate sections —
sources in Bulgarian, sources in foreign languages, and websites.

The scientific literature used demonstrates the author's high level of
expertise on the topic of the dissertation.

3. Evaluation of the content of the dissertation and the scientific and
applied scientific results obtained

The first chapter provides an in-depth review of the theoretical frameworks
and empirical studies related to the marketing of higher education and its aspects
regarding student recruitment and retention at higher educational levels. Higher
education is viewed as a service — the subject of marketing. The question "Are
students customers or not?" is raised; arguments for and against both viewpoints
are presented, and the student experience is highlighted as an opportunity for a
kind of "reconciliation” of these two viewpoints. For the purposes of this
dissertation, the author assumes that students are the primary customers and
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consumers of the "higher education" service, providing a detailed justification for
this.

A professional, detailed analysis of the marketing environment in which
economic higher education institutions in Bulgaria operate is provided, as well as
a summary SWOT analysis of these institutions.

A model of the marketing mix for educational services is presented,
reflecting the specific characteristics of the "higher education™ sector.

The relationship between the stages of the Admissions Funnel and the
decision-making process of prospective students is highlighted. Special attention
Is paid to the role of the university as a brand — brand image, perceived brand
quality, brand awareness, and more. Models of the consumer journey in student
recruitment are examined, as well as the theoretical aspects of satisfaction with
educational services in building trust and loyalty in the context of student
retention at universities.

In the first chapter of the dissertation, the author's critical analysis in
preparing the literature review and the firmness with which they express their
personal positions and arguments make an excellent impression.

Chapter Two presents a comprehensive methodological framework for the
study. The study's objectives, research questions, and research hypotheses are
clearly defined. Four groups of research problems are outlined with supporting
arguments: regarding the influence of the marketing environment on the choice of
a higher education institution; regarding the marketing mix of higher education
Institutions; regarding student recruitment; and regarding student retention. The
study focuses on four groups of respondents (22 from each group): prospective
students of economics higher education institutions; parents (guardians) of
prospective students at economics higher education institutions; current students;
and faculty members/other administrative staff at higher education institutions in
Bulgaria. The research design is exploratory. The data collection method is a
focused in-depth interview. A professionally developed research instrument was
created to collect the data necessary for the study — a guide for conducting
interviews with open-ended questions, in accordance with the outlined research
problems and tailored to the specific respondent groups.

The second chapter of the dissertation demonstrates the author's ability to
develop a methodology and conduct independent empirical research. The
qualitative research and the methodology developed for it are fully appropriate
for achieving the aim and objectives of the dissertation.

Chapter three presents the results of the study, organized according to the
research questions outlined in the previous chapter. Well-founded
recommendations are formulated to improve the effectiveness of higher education
Institutions' marketing activities. Based on the research results and the
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recommendations provided, an algorithm for effective marketing approaches is
proposed, depending on the phase and points of contact with prospective and
current students, as well as three models: a student pathway model for private
higher education institutions in Bulgaria, a model of student-university
relationships in the surrounding marketing environment, and a comprehensive
model of the higher education marketing mix. The algorithm and the three models
can be used as components of a single comprehensive management tool for the
overall management of admissions to higher education institutions and student
relations.

The dissertation developed by Ognyan Ognyanov demonstrates that the
author has a thorough understanding of the theory and practice of marketing in
higher education institutions, possesses the ability to develop methodologies and
conduct independent research, as well as the skills to make recommendations and
develop management tools based on research findings.

4. Assessment of the scientific and applied scientific contributions

The contributions contained in the dissertation are of a theoretical,

methodological, and applied nature:

1) Knowledge regarding the relationships between higher education
institutions and their prospective/current students, as well as the
characteristics of the environment in which these relationships take
place, has been expanded.

2) A methodology has been developed for qualitative research on
prospective students, parents/guardians of prospective students, current
students, and academic staff/employees of higher education institutions
regarding student recruitment and retention.

3) The specifics have been identified, and recommendations have been
formulated for the application of marketing approaches to attract
students and retain them at higher levels of education.

4) A student pathway model is proposed, optimized for economic higher
education institutions in Bulgaria and linked to the algorithm for
selecting a marketing approach.

5. Evaluation of the publications related to the dissertation

The doctoral candidate has seven publications: one research article, five
conference papers presented in Bulgaria, and one co-authored conference paper
presented abroad.

Acrticles

1) Ognyanov, 0. (2025), Specifics of the Marketing Mix of the

Economics-Oriented Higher Education Institutions in Bulgaria,
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Research Papers of UNWE (3) 2025, UNWE Academic Publishing
House, ISSN (online): 2534-8957; ISSN (print): 0861-9344.

Conference papers:

2) Ognyanov, O. (2024), Attracting Students through Marketing of Higher
Education, "Economy, Society and Human Resources in the Challenge
of Time" - Proceedings, ISSN 2815-4851, UNWE Academic
Publishing House.

3) Ognyanov, O. (2024), Student Retention through Marketing of Higher
Education, "Economy, Society and Human Resources in the Challenge
of Time" - Proceedings, ISSN 2815-4851, UNWE Academic
Publishing House.

4) Ognyanov, O. (2025), Marketing Mix of Higher Education. Theoretical
Foundations and Applicable Model — "Bulgaria's Membership in the
European Union: Seventeen Years Later” — Volume 1. Reports in
Bulgarian, October 2024, UNWE - Sofia, ISBN 978-619-232-906-8
(CD), UNWE Academic Publishing House.

5) Ognyanov, O. (2025), The Role of Higher Education as a Brand and
the Training of Students as Consumers, in Their Attraction, "Marketing
and Strategic Planning in the Digital World" — International Scientific
Conference 2024, UNWE - Sofia — Proceedings. ISSN 3033-2257,
UNWE Academic Publishing House.

6) Ognyanov, O. (2025), A Marketing Perusal of Student Loyalty
Building as an Approach for Retaining Students in a Higher
Educational Degree, "Doctoral Readings 11, Eleventh Autumn
Academy, 2024, UNWE — Sofia", ISBN 978-619-232-913-6, UNWE
Academic Publishing House.

7) Dinev, A., Ognyanov, O. (2025), Generative Al in University
communication: Student perceptions from a pilot study, Future
Economy: Sustainability, Innovation and Al — International Scientific
Conference — Faculty of Economics, University of Nis, 2025, ISBN:
978-86-6139-251-1.

All publications are related to the topic of the dissertation. Their number
demonstrates that the candidate not only meets but also significantly exceeds the
national minimum requirements under Group D of indicators for the award of
the "Doctor" degree.

6. Evaluation of the abstract

The abstract of the dissertation is 41 pages long and contains all the
necessary elements and requirements for its preparation. It fully and accurately
summarizes the structure, content, and contributions of the dissertation.



7. Critical comments, recommendations, and questions

| have no critical comments, and my recommendation to the doctoral
candidate is to continue research in the field of marketing applications in higher
education institutions.

8. Conclusion

The dissertation titled "Marketing Approaches for Attracting and Retaining
Students in Economic Higher Education Institutions in the Republic of
Bulgaria”, authored by Ognyan Georgiev Ognyanov, represents an in-depth
scientific study with practical applications. It is written professionally, in a high
academic style, and presents the author as a promising young researcher with
significant academic potential.

Based on the scientific and applied contributions in the dissertation and in
accordance with the accepted criteria for awarding the educational and
scientific degree of "Doctor", | express my unequivocal opinion that Ognyan
Georgiev Ognyanov should be awarded the educational and scientific degree of
"Doctor" in the scientific field of "Marketing."

April 15, 2026
Sofia Signature: ...........oeeiiiiiii,
[Prof. Dr. Tatyana Netseva-Porcheva/



