YHUBEPCUTET 3A HAITMOHAJIHO 1 CBETOBHO CTOITAHCTBO

PEOEH3UA

Or:  Ilpog. 0-p Ceobooka I enuesa Knacosa, YHCC
Hayuna cneyuannocm: Mapkemune

OTHOCHO: JUCEPTAllMOHEH TPYyJI 3a NPHUCHXKJAAHE HAa OOpa3oBaTelHATA W HAyYHA CTEICH
WJIOKTOP* 110 IpoecronanHo HanpasieHue 3.8. IkoHoMuKa, TOKTOpCKa IIporpama
,Mapkerunr* 8 YHCC

OcHosanue 3a TIpEACTaBsSHE HA PEIICH3UATA: YUaCTHE B ChCTaBa Ha HAYYHOTO >KYPH IO
3aluTa Ha AUCEePTAllMOHHUS TPy cbriacHo 3amoBen Ne899/25.03.2026 r. Ha 3am.- pekTopa Mo
Hay4Hou3cnenoBarenckara aeinoct Ha YHCC.

ABTOp Ha quceprauuoHuus Tpya: Ocusanu I'eopeuee OcHanos

Tema Ha 1ucepTAUMOHHUS TPYA: Mapremuneo8u no0Xoou 3a npueIuyane

U 3a0bPAHCaAHe HA CMYOEHMU 8 UKOHOMUYECKUMe
sucwuu yueoHu 3agedenus 6 Penyonruxa bvieapus

Hayuen pbkoBoaMTE: Ipog. 0-p Kpacumup Mapunos

1. Undopmaumus 3a gucepTanrta

HuceptanTbT ce € oOydaBaj Mo JOKTOpPCKa mporpama ,,MapkeTuHr*, mpodecruoHamIHo
HanpasieHue 3.8. VIkoHomuKa KbM kameodpa ,, Mapxkemune u cmpameeuuecko nianupare‘ /
Gpaxynmem ,, Vnpasnenue u aomunucmpayua“ nHa YHCC cwrmacno 3amoBen Ne
1119/28.04.2023r. na Pextopa Ha YHCC. OOydeHuero € cyOcuaupaHo OT IbpKaBaTa U €
OCBIIIECTBEHO B pefioBHA ¢opma npe3 nepuoaa 04.2023 r.— 03.2026r.

Ornsn OrHsHOB TMoJTyyaBa OakajaBbpcka cTemneH no ,,CtomnaHcko ynpasineHue B [1Y
nHllancuit Xunenaapckwu,, npe3 2006 r., a npe3 2007 r. - OKC ,,Maructep* mo mKoHOMHUKA -
cnenuanHoct ,,Ounancu® B Cromancka akaaemus ,,JI.A. LlenoB* rp. Csumon. Cnex ToBa
pU100MBa OLIE JBE MaruCTbPCKHU CTETEHU M0 MKOHOMHUKA — CIIELUAIHOCT ,,YTIpaBlieHUuEe Ha
yoBemku pecypcu B IIY ,Ilaucuit Xunennmapcku™ (2009r.) m cneumansoct ,,Jlurutanxu
mapkeTuHrosu crtparerun” B YHCC (2022r.). OueBujeH € CTpeMeXbT Ha JOKTOpaHTa Ja
pasmupsiBa 00pa30BaHUETO CH, 33 KOETO CBHJIETENCTBa M oOyueHuero My B MHcTHTyTa 3a
cnenaurmomHa kBanudukamus npu YHCC, B pesynrat Ha xoeto mpe3 2023r. ce aurioMupa
KaTo y4uTed MO0 MKOHOMUYECKH TUCIUILUIMHU ¢ TpodeCHOHATHA KBATH(PHUKAIUS — YIUTEJICKA
MPaBOCIIOCOOHOCT.

Tpynosara nefinoct Ha OrHsH OTHSAHOB BKIJIIOYBA paboTa HA Pa3IMYHU MMO3UIMH, KOUTO
JI0 TOJIsIMa CTETMEH CHOTBETCTBAT HAa HANPaBJICHUATA B 00pa3oBaHuETO My. 3a mepuoaa 2006-
2026 r. HAKOHU OT THX ca:

® KOHCYJTAaHT M PETHOHAJIEH MEHUIKBP — bbarapcka TelneKOMyHHKAIMOHHA

komnanus AJl (u npmepuute i npyxecrsa Kumummneke, bTK Mob6aitn/Busaren) —
2006 r.-2011r.;



(UHAHCOB MEHUXBP — €3UKOBH U oOpazoBatenuu pemenust EOO/] -2011r.-2015r.;
ynpasuren Ha ,,JIEC CKYVYJI“ OO/ -2015r.- 2020r.;
MPOKYPUCT — €3UKOBU U oOpa3oBarennu pemenus EOO/ - 2020r.;
¢buHAHCOB M MapKeTUHT MEeHUKBD B ,,JIEC CKYVYJI“ OO/ - 2020r.- 2023r.;
xoHopyBaH acucteHT B YHCC — ot 2024 r. u 10 aHec;
yuuTell ~ TEOPEeTMYHO  OOydyeHMe 1O  JUCHMILIMHM  ,JIKOHOMuUKa U
IIpeAIpUEMaYecTBO B CIIOPTHO yuuiuule ,, Bacun JleBcku — ot 2025r. u 1o anec.

[ToBeuero OT 3aeMaHMUTE ATBKHOCTH M OCHOBHUTE JEHHOCTH, W3IBbJIHABAHM OT OrHsH
OrHsiHOB, ca B 00JacT, KOATO € MPOBOKUpaia u300pa Ha TeMaTa Ha JUCEPTalMOHHUA Tpyad. Te
pa3BUBAT OPraHU3aLIOHHUTE U KOMYHUKAaTUBHUTE My CIIOCOOHOCTH, 0COOEHO MPH U3IbIHEHUE
Ha 3aJ]a4d MO0 MApPKETHHIOBO IUIAHUPAHE M KOMYHHUKAIUS C YHMBEPCHTETH B 4Yy>XKOWHA BBHB
Bpb3Ka C KaHAMJIATYpU M ydacTuss B NpoekTd. OmUThT Ha JOKTOpaHTa IpPU KapUEpHO U
00pa3oBaTeTHO KOHCYJATHPAHE Ha TUMHA3UCTH U KaHIUIAT CTYACHTH, KaKTO U YUUTEJICKAaTa My
IPAaKTHKa, ca OT MOjJ3a IpHU pa3pabOoTBaHETO Ha jaucepTanMoHHMs Tpyld. C He mo-Malko
3Ha4YeHHE ca CBOOOJHOTO HMBO HA BIIA/ICCHE HA AHTIIMHCKU €3UK, KAKTO M TEXHHYECKUTE MY
KoMIleTeHTHOCTH ipu pabota ¢ MS Office (Word, Excel, Power Point), Office 365, Google,
Digita marketing.

WuauBuayanHuAT ydeOeH IUIaH € H3IBJIHEH H3LSAI0 OT AMCEpPTaHTa, KaTo BCHYKU

W3IUTH TI0 HETO Ca TOJIOKEHU YCIEemHO. VM3IMbIHeHN ca 1 MUHUMAQIHUTE M3UCKBAHHS 10 WJI.
2B, an.2 u 3 ot 3PACPBD 3a npunobuBane Ha oOpa3oBaTeIHa U Hay4Ha CTEIEH ,,JJOKTOp*.

2. OO0ma xapakTepuCTHKA HA NMpPeICTABEHHs JHCePTALHOHEH TPY/

B cTpykTypHO OTHOIIEHUE JUCEPTAUOHHUAT TPY/ € 0OpMeH B KiIacuuecku popmar —
BBBEJICHHE, U3JI0)KEHUE BbPXY TPH IJIABH, 3aKIIOYEHUE U M3MOJ3BaHa JIUTEpaTypa B o011 06em
ot 274 ctpanunu. OT TAX: OCHOBEH TEKCT — 256 crpanuiu, oudnuorpadus — 18 crpanuum u 2
npuiokenus. OHarieasiBaHETO Ha IAaHHUTE € ¢ Tomotira Ha 32 tabmumm u 15 gurypu.

B ycnoBusiTa Ha AMHAMUYHO MPOMEHSIIA CE COLUATHO MKOHOMHYECKA Cpella CEKTOPBT
Ha BHCIIETO WKOHOMHYECKO oOpa3oBaHMe€ B bbarapus e wu3NpaBeH TNpen peauia
npenu3BUKaTesncTBa. Hsixon oT Tsax ca: gemorpadcku cmai, KOMTO HamansiBa OposT Ha
KaHJAUJAT CTYJICHTUTE;, Pa3MUHABaHE MEXIY aKaJEeMUYHHUTE 3HAHUS M PEATHUTE W3MCKBAHHS
Ha paboTojarenuTe; MpoOMsSHA B Ta3apa Ha TpyJa ChC 3aabiI00YaBallia ce pa3ihuka MEexay
THPCEHUTE U OCTapsBAIIUTE MPOGECUU; TUTHUTAIMU3AIUS U Pa3BUTHE HA KOMYHHKAIIMOHHUTE
TEXHOJIOTUH, OMpENeNsIM HaunHa 3a H300p Ha oOpazoBaTeNHATa MHCTUTYIUS OT MIIAIUTE
xopa. 3acuiieHaTa KOHKYPEHIMS MEXIY BUCIINTE UKOHOMHUYECKH y4eOHU 3aBEICHHS Hallara
M3TrpaXxJaHe Ha KOHKYPEHTHH MPEIMMCTBA 32 YCHEIIHOTO UM MO3ULIMOHUPAHE B Ch3HAHUETO Ha
TeXHUTE KIMEHTH. be3crmopHa € HeoOXoAMMOCTTa OT TMpujaraHe Ha MapKeTHMHTOBaTa
KOHIIEMIUS B yIPaBICHUETO HA YHUBEPCUTETCKOTO BUCIIIE 0Opa30BATEIIHO MIPOCTPAHCTBO, Upe3
KOSTO C€ YTBBP)K/IaBa MMHUJKA HA WKOHOMHUYECKUTE YHUBEPCHUTETH KaTO KIFOUOB (akTop 3a
TAXHATa KOHKYPEHTOCIIOCOOHOCT, pa3Mo3HaBaeMOCT U yCTOHYHMBO Pa3BUTHE.

TemaTta Ha [AWCEpTalMOHHUS TPYA € AaKTyajlHa, 3alloTo € aJpecupaHa KbM
MapKETUHTOBUTE MOAXOAM, KOUTO C€ H3MO0JI3BAT B ABJITOCPOYEH IUIAH 3a NPHUBJIMYAHE HU
3abpKaHe Ha CTYJICHTH BBHB BHUCIIUTE WKOHOMHUYECKHM yuuiuiia. [locTaBsHeTO Ha akKIieHTa
BBPXYy OOpa30BaHHUETO BHB BUCIINTE MKOHOMUYECKU YUEOHU 3aBEACHUS € MPOJUKTYBAHO OT
OYaKBaHUSA CIaJ] Ha CTYJEHTUTE B MPOo(eCHoHaTHO HampaBieHue ,, IkoHOMHKa*, KOETO Hajara
THPCEHETO HAa Na3apHU MEXaHU3MM U aKTUBUpaHE Ha MApKETUHTOBHUTE YCHJIMS 3a CIPaBsHE C
Ta3d HETaTUBHA TEHJACHIMSA. 3HAYMMOCTTA HAa TeMaTa Ce OmpefeNss W OT poysiTa Ha



MapKETHHTOBUTE MOJXOJM HE CaMO 3a NMPUBJIMYAHETO, HO M 3a 3aJbp)KaHETO Ha CTYICHTH,
KOCTO HNpCBpbIIa MAPKCTUHIOBUTEC YCUJIMA B CTPATCITHMUCCKH MHCTPYMCHT 3a YIIPABJICHHUC Ha
B3aMMOOTHOUICHUATA MEXKTy CTYACHTHTE U BUCLIETO yUIIIHIIE.

CpaBHI/ITeJ'IHO OrpaHUYCHUTC HAYUYHHU H3CJICABAHWA B CBCTOBHATa U 6Lﬂrapc1<aTa
MKOHOMHUYECKA JINTepaTypa He 3acsraT Karo ISUI0 MapKeTHHra BBbB BHCIIETO OOpa3oBaHMUE.
[loBeuero OT TAX ca BBPXY OTHENHHU (PparMEeHTH — KOMYHHMKAllMM HA YHHUBEPCHTETHUTE,
KOHKYPEHTHHU TPEJUMCTBA, JIOSUTHOCT KbM OpaHzIa, KaueCTBO Ha 0Opa3oBaTENHUS IMPOIYKT.
JIumcBar M KadeCTBEHU HU3CICABAaHUA 3a HarjaaCuTEe M O4YaKBaHUsTA Ha HOTp€6I/ITeHI/ITe Ha
BUCILIETO 00pa30BaHUE, KAKTO M HA IPYTUTE CBBP3aHU C TAX 3aMHTEPecOBaHH CTpaHu. OMUTHT
Ha JOKTOpAaHTa Ja 00xBaHe B IIBJIHOTA MAapKCTHHI'a BbB BUCIICTO UKOHOMHWYCCKO 06pa303aHI/Ie
3ambiBa €HA MPA3HOTa B M3CIIEBaHATa O0JIACT, KAKTO B TEOPETHYCH, TaKa U B NMPAKTUYECKU
IUIaH.

Kazanoto notyk omnpenens cnonyuiusus uzoop ma memama Ha oucepmayuama. 1a e
MapKemuH2z060 OpUeHmupand. 3auwjomo, om eona Cmpand, MapKemuHevm eiuse 6bpxy uzoopa
Ha nompedumenume Ha obOpazoeamenHama yciyea. Om Opyea cmpaHa, Cb8peMeHHUme
npeou3suUKamencmea npeo UcuLemo 06pa3oeaHue NPOMeHam camus MapKemuHe.

HeaTa Ha qUCEpTAllMOHHUS TPYJ € a C€ Pa3KpUAT Cenu(PUKUTE Ha MAPKETUHTOBUTE
HOAXOMM M BB3ACHCTBUS MPU NMPHUBIMYAHETO HA CTYACHTH M 33JbPXKAHETO UM B IO BHUCOKA
oOpa3oBaresiHa CTEMEH. 3a peaju3upaHe Ha IIOCTaBeHaTa Lel ca O4YepTaHH B JIOTHYECKA
IIOCJICZIOBATEIIHOCT JIeCeT M3cjeAoBaTeJcKH 3aaauu. IlocraBenara nen u Qopmyiaupanute
3aJjayl  ce IMOCTHraT oOT [O3MIUATa Ha H3cJefoBaTeJlcKaTa Te3a, CIOpel KOsTO
MapKETHHTOBHUTE MOJXOH C€ Bb3IPUEMaT OT CTyIEHTUTE HHAUPEKTHO, KaTO CE OIIOCPEICTBAT
OT CEMEHHOTO W TPHUATEICKO OOKPHKEHHE Ha CHhOTBETHHUS OBJEII CTYIEHT. 3a JOKa3BaHE
(OTXBBpIISIHE) HA TE3aTa ce MPOBEPSABAT 4 N3CIIEIOBATEICKA XUIIOTE3H.

B cpoTBeTcTBHE C BB3NpUETHTE IEN W 33Ja4YM JTUCEPTAHTHT Omperens o0eKTa Ha
M3CIIEIBAHETO — NKOHOMUYECKUTE BHUCIIN yueOHM 3aBeneHus B PenyOnuka boarapus, 3aemHo ¢
TEXHUTC CTYACHTHU U pOHHTeHHTe/HaCTOﬁHHHHTe Ha KaHAUAaT CTYACHTUTC, KaKTO W HCTOBHA
npeAMeT — MOTPEOUTENCKUTE Harjacu M TIOBeJeHHE KbM MAapKETHHTOBHTE IOAXOIU H
BT)SI[CI\/JICTBI/ISI, KOHUTO CC Ipujaarar Mnpu mpuBJIXMYaHCTO HA CTYACHTH U 3aABbPKAHECTO UM B IIO
BHCOKa 00pa30BaTesIHa CTEMEH.

Ieara, 3a1a4nTe, U3C/1e10BATEJICKATA Te3a U M3IUTHATHTE XUIOTE3H €A TOYHO U
SICHO 0YepPTaHH, a 00eKTHT U NMPeIMEeTHT ca NPABHJIHO Ae()UHUPAHMU.

[Tonm3BaHuAT OT HOKTOpaHTa OubMorpadcku amapar € cberaBeH oT 210 3arnaBus, oT
KouTo 189 ca Ha meyaTHM U3AAHUA OT CHELMaTU3UpaHaTa JUTeparypa, a octaHanure 21 ca Ha
WHTEpPHET W3TOYHHUIM. 16 ca mpousBeAcHUsATA Ha Kupwiuia ¥ 173 Ha JaTUHUIA, KOETO €
00sICHUMO TpeJBU HelOCTaThbUHUTE M3clieABaHus B bbarapus no BusupaHara npodieMaTHKa.
bubnuorpagdcekara cnpaBka MmokasBa, a HQUMHBT HA MOJHACSHE HAa MHpoOpMaIMATa B X0Aa Ha
U3JIOKEHUETO, TMOTBbpXKJIaBa JoOpaTa JHUTepaTypHa OCBEIOMEHOCT Ha aBTopa Ha
JUCEepTAaLlMOHHUS TPYA.

3. OueHka HA MOJy4YeHUTE HAYYHH M HAYYHO-TIPUJIOKHU Pe3yJITaTH

TeOpeTI/I‘-IHI/ITe, MCTOOOJOTUYCCKN W TIPAKTHYCCKHM HAYUYHHW W HAYYHO-IIPUIOXKHH
pe3yNTaTu Ha TUCEPTALMOHHMS TPYJl CE€ OTKPHBAT B HETOBOTO ChABPIKAHHUE.

BbBeneHuero chabpKa OCHOBHUTE W3HCKYEMH PEKBU3UTH MpH O(GOpPMSIHETO Ha
pa3paboOTKM OT TO3M THI, & UMEHHO — aKTyallHOCT W 3HAUMMOCT Ha TeMaTa, CTENeH Ha
pa3paboTBaHe Ha MpobiieMa, 00EKT, MPeaMET, NN, 3aJa9d, Te3a U PaOOTHU XUITOTE3H, KOUTO



Osixa KoMeHTHpaHu Bede. OCBEH TOBa B HEro € IMOKa3aH MPABWIHO HM30PAaHUAT MOAXOJI H
METOJIOJIOTUATAa HAa M3CIEABAHETO (M3CIEAOBATEIICKM TOJIXOJ W H3CIEAOBATEICKH METOJN),
KaKTO M OTPaHUYCHUSITA IIPE]] HETO.

IIspBa riaaBa ¢ mocBeTEHAa HA TEOPETHYHU BBIPOCH U EMIIMPUYHU DPa3pabOTKU B
o0ylacTTa Ha MapKeTWHTa Ha BHUCIIETO OOpa3oBaHHe. J[OKTOPAHTHT aHAIM3Upa TOJsIM Opoii
JUTEPATypHU HW3TOUYHUIM M NPAKTUYECKH H3CIEABAaHUSA, KaTro ce Oa3upa Ha MHOMXKECTBO
UTHPAHMS, 33 J1a Pa3KpUe OCHOBHH aCIEKTH Ha TMPUBIMYAHETO U 33bpP)KaHETO HAa CTYACHTH
BbB BHCIINTE Yy4eOHM 3aBeneHus. HaOmsra BbpXy XapaKTepUCTHUKaTa Ha BUCILETO
o6pa3oBaHUe KaTo ycJayra U aHaJu3upa JBe IJIeJlHU TOUYKH 3a TOBA Jlajiu CTYJIEHTUTE ca
KJIMEeHTU uiu He. [Ipesajiara Ja ce U3XOJU OT CTYJIEHTCKUTE MPEXUBSIBAaHUS, 3a JAa ce
pelid TO3W Kasyc. AHaJM3upa BJIUMSHUETO Ha PaKToOpUTe Ha MapKeTHHroBaTa cpeja
BbpXy chenuduyHaTa HMKOHOMHYECKA JeHHOCT ,Buclle ob6pa3oBaHue”. [loxBasHO e
pellleHUeTOo Ha JJIOKTOpPaHTa Jla U3pa3u U3BECTHO HEChIVIACHE C 00OL[oNpUeTaTa TEOPU U
Jla U3KaXKe COOCTBEHO MHEHHE OTHOCHO Bb3MOXXHOCTTA HAa TAKbB UKOHOMUYECKH CyOEKT,
KaKbBTO € YHHUBEPCUTETA, Ja OKasBa BJMsHMEe (Makap M KOCBEHO) BbBpPXY
TEXHOJIOTUYHATa, MKOHOMHUYECKATa, MOJUTUKO MpaBHATA M COLMOKYJTYpHaATa cpeja.
[Togpo6GeH KOMeHTap e HamnpaBeH BbpXy ¢GaKTOpHUTe Ha MHUKpocpeaata. KpuTH4YHO ca
M3CJe/jBaHU: MOTEHIUAJHUTE KJUEHTU Ha BUCLUIMTE y4YWJMIIA OT MOKoJieHUsATa Y U Z;
JIOCTAaBYMUIIMTE Ha HKOHOMHYecKaTa o6pasoBaTesjiHa ycjayra M 3aljaxdTe 3a
YHUBEPCUTETUTE OT MACOBH3MpaHE Ha OTBOpPeHUTE online KypcoBe; MHAUKATOPHUTE,
KOUTO OINpeJie/IAT pEUTHHTa Ha BUCHIMTE YYUJIUIA U TEXHUTE HeJoCcTaTblu. [IpecTaBeH
€ TPUBIBJHUK Na MapKeTHHra Ha YyCIyruTe BBbB  BHUCIIETO 06pa3oBaHHe U €
KOHCTaTHpaHa JiMIcaTa Ha 3BEHO N0 MApKETUHI B OpraHM3allMOHHATa yIpaBJieHCKa
CTPYKTypa HAa YHUBEPCUTETUTE.

B mbpBa miaBa e npemioxkeH Moauumpan moaen Ha 7-te [1u-ta Ha Kotep u ®oke,
KOWTO € cboOpaseH chc crnenudukara Ha oOpazoBarenHara yciayra. Exementure My ca:
CHEIHNAHOCT, I[eHa, TUCTPUOYIIHS, KOMyHHUKAIIMH, XOpa, MPoLecH, PU3NIEeCKH TOKa3aTeICTBa,
KaTo BCEKHU OT TSAX CE M3IOJI3Ba CAMOCTOSTEIIHO, HO U TPU CHIECTBYBAIA CHHEPTHS TTOMEKIY
M. 3a Jla ce M3MOJ3BaT aKTUBHO IO MpeJHa3HAYCHHUE MPU MPHUBIMYAHETO U 3aIbP>KAHETO Ha
CTYACHTHUTC, KOMIIOHCHTHUTC HAa MUKCa Ca pa3sACICHU HAa BbTPCIUIHA U BbHIIHA YacCT.

Hayuno-npunoscnume pesynmamu 6 nvpsa 2naga mozam 0a 6v0am cUCmemMamusupaHu
maka:

®  obocamssane HA MeOPUAMA 34 CHUWHOCMMA, CbOBPICAHUEMO U chneyugukama Ha

MAPKeMuUHed 6v6 UCULENO 06pa306aHue. Aemopbm u3passed Au4vYHama cu nosuyus 4e

npu cebawdasaHe Ha onpedeseHU JAUMUMU HA NOHSAMuemo, cmydeHmume ce

mpemupam kamo KJAueHmu Ha ob6pazosamesHama ycayed, 3auomo noJyyasam
06paszosaHue Ha nasapeH npuHyun (cpewy 3anaawaHe); umam siCHO de@UHUpPAHU
0YaAKB8AHUS U Npaso HA u3bop;, MAXHOmMo ydossiemeopeHue U A051AHOCM doNpuUHAcsim
3a ychexa u penymayusima Ha yHugepcumema.

® cucmemamu3upaHe Ha ¢haxmopume HA MAPKEMUH208AMA OOKpvIcasawa cpeda u

NPOAGIEHUEINO UM 6b8 83AUMOOMHOUEHUAMA MEeHCOY BUCUIUME UKOHOMUYECKU VieOHU

3a6edeHusi u mexuume KiueHmu. Pazpabomen mooen Ha mapkemuHezosama cpeoa Ha

BY3.

®  u36e0eHU apeyMeHmU 8 NoA3a HA U3NOA36AHEMO HA 7 (PAKMOPHUA MAPKEMUHS08 MUKC
Kamo Hau-nooxoosaw, 6 cgepama Ha 06pazoeamerHama yciyea U NPUIASAHEMO Ha



MApKemuH208u n0OX00U 3a NPUSTUYAHE HA CIYOeHMU U 3A0bPHCAHEMO UM 6 NO-8UCOKA

o0bpazosamenna CmeneH.

BbB BTOpa rmaBa e pa3paboTeHa METOJOJOTHS W METOJMKA HAa EMIIMPUYHOTO
W3CIIeIBAaHE HA MPUBIMYAHETO U 33IbPKAHETO Ha CTyACHTU. PasriexaaT ce mepBute 3 ¢as3u ot
6 ¢asHusa u3cienoBareiacku mnpouec. Cien ycTaHOBSIBAaHE Ha YNPABICHCKUS W MapKETHHIOB
po0JIeM Cce OMpeAeIsAT IEeIUTE, OCHOBHUTE M3CIICAOBATEICKH BBIIPOCH M Xumore3u. Karo ce
0a3upa Ha TEOPETUYHHUTE IIOCTAHOBKM B ITbpBa IJlaBa, aBTOPHT QopMmyiaupa 4 IelIeBH
CBBKYIMHOCTH M CHOTBETHO 4 W3BaJKH OT pecHnoHJeHTH. M3cnmexaBanara mporpama e
¢dopMyitatuBHa. M30paHUAT W apryMEHTHPaH OT JIOKTOpaHTa METOJ 3a ChbOMpaHe Ha JIaHHU 32
KaueCTBEHOTO H3Cie/BaHe € (OKYCHPAHOTO ABIOOYMHHO MHTEPBIO. BhIIpocuTe ca OTKPUTH,
KOETO II03BOJIsIBA OOXBalllaHE Ha IsAaTa TamMa OT MHEHHs, XWIIOTE€3M, acolhallid Ha
PECTIOHJICHTHTE OTHOCHO TIPEeIMETa Ha U3CJICIBAHETO.

Cuuram, 4ye n30paHaTa METOJOJIOTHMS M METOJUKAa Ha M3CIICJBAaHE € aJickBaTHAa U
criocoOCTBa 3a TIOCTUTAaHE HA HETOBUTE IeNd. KadecTBEHHST XapakTep Ha EMIIUPUIHOTO
U3CJICIBAaHE M PE3YJTATUTE OT HEro IMOANoMara pa3KpuBaHETO Ha MHOTOOPOWHH JIETalau |
HIOAHCH B OTTOBOPUTE HA PECIIOHICHTHTE.

Hayuno-npunooicen pesynmam 6v6 emopa enasa e papabomeHusim memooudecKku
UHCIMPYMEHMAapUymM 3a Ka4eCcmeeHO U3CNe08aHe HA KaHOuoam cmyoeHmume, HACMOSUuUme
CMyOeHmu U aKadeMuyHusi CbCMAG/CIyicument HaA Gucliume y4eOHU 3a8e0eHUsl OMHOCHO
NPUBTUYAHEMO U 3a0bpiicanemo Ha cmydenmume. Konyenmyanuusam mooen Ha eMnupuiHomo
uscnedgamne 0000Wasa KIOHYo8umMe 8bNpPOoCU, PA3ACHEHU 6 MmeopemuyHama 4acm u e 0oopa
OCHOBA 34 HE20BOMO YCNEUHO NPOBENCOAHE.

B Tpera riaBa ¢ HanpaBeH aHAIW3 Ha PE3yJTATHTE OT SMIIMPUYHOTO M3CJICIBAHE HA
NPUBIUYAHETO W 3aIbPXKAHETO HAa CTYJACHTH W ca (OpMYyJIUpaHU HU3BOAM OT TAX. B
CHJIBPIKAHUETO U C€ OTKPUBAT OCTAHAIUTE 3 a3y HA U3CIEAOBATEIICKUS MPOIEC — 00paboTKa U
aHaM3 Ha JAaHHWUTE; THJIKYBaHE Ha pE3yJNTaTUTE M TAXHOTO NpwiokeHue. Hacokure Ha
M3JI0)KEHHUETO B TpeTa TJIaBa ce€ OYepTaBaT OT MpPOBEpPKaTa HA YETUPH PAOOTHHU XUIOTE3W C
MOMOIITa Ha TMOAXOJIAI] CTATUCTUYECKHM HHCTPYMEHTapuyM. YeTHpuTe OT XUIOTE3WTe ca
HAaIlBJIHO TIOTBBPJCHU, KOETO € OTPa3eHO BHB (QOpMyJUpaHHTE 3aKiIoueHUs. OCHOBHUTE
pE3yNTaTu OT U3CIEABAHETO, pa3NpeAeNieHH M0 OTACTHU YacTH, BbPXY KOUTO H3CJIEBAHETO CE
dokycupa, ca: MapKEeTHHTOBaTa OOKpHKaBalia cpea MapKETHHTOBUS MHUKC, IPUBIUYAHETO U
3aJIbP>KaHETO Ha CTYJEHTH, 32 KOETO ca JOKa3aH! 3 JOMyCKaHHUA. 3a BCSKA 4acT OT PE3yJITaTUTe
ca HalpaBeHW TMPENMOPHKU 3a MOBHUINaBaHEe ¢(DEKTHBHOCTTA HAa MapKETHUHTOBAaTa JIEHHOCT BBHB
BUCIINTE yueOHH 3aBeleHus. KaTo ce mo3oBaBa Ha pe3yNTaTUTE OT W3CIEABAHUSITA, aBTOPHT
pa3paboTBa aJTOPUTHM 33 e(hEKTHBHH MAPKETUHTOBU TOJIXOIH C MOTCHIMATHATE W HACTOSIIH
CTYJIEHTH, KOUTO pa3riexja CTyJeHTCKara mbTeka OT IUI.T. Ha yHuBepcuTeTa. lIpencraBeH e
MOJIeTT Ha CTYJICHTCKATa MIbTeKa OT TUI. T. Ha KaHIUJAT CTYJCHTUTE M B3aUMOBpPB3KATa MEKIY
anropuTbMa ©u To3u Mozen. ChneuuaaHO BHHMMaHHWE € OTAEJICHO Ha Mojaen 3a
B3aMMOOTHOIICHUSTA ,,CTYICHT-YHUBEPCUTET* M Ha 0000111aBamn] Mojiell Ha MApKETUHIOB MHKC
Ha BUCIIETO 00pa30BaHUE U MPEMOPHKU 32 HETOBOTO YCHBBPIICHCTBAHE IO OT/ICTHH €IIEMEHTH.

Hayuno-npunoxcnume pesynmamu 6 mpema enasa ca YCNeulHomo anpooupane Ha
MemoOuYecKuss UHCMPYMEHMAaPUYM U U38eHCOaHe HA NPenopbKU KoM MAPKeMUHea Ha 8UCULEMO
uKoHomuuecko oopazosatue 6 bvieapus. Kamo npunoc ce cuuma npeonodicenusim om agmopa
MOOeNl Ha CMYOeHMCKa NbmeKda, ONMUMUUPAH 3a UKOHOMUYeCKUme GUCUIU YYeOHU 3a8e0eHust U
008bP3aH C aneopumvMa 3a U300p Ha MapKemuHe08 nooxod. Tozu mooen modxice 0a ce u3NoN386d
He camo 8 MapKemuHaa Ha sucuiume y4eOHU 3a8e0eHus], HO U 8 YAJIO0CIMHOMO YNpaesieHue Ha
npuema u OMHOWEHUSIMA CbC CIMYyOeHmume.



JlMcepTalmOHHUAT TPyl 3aBBPIIBA CHhC 3aKJIHUYEHHE, B KOCTO ca OOOOIICHW Haii-
BOXHUTE aKIICHTH OT U3JIO)KCHUETO.

CvOvpoicanuemo Ha OUCepPMAyUOHHUS MPYO ce OMAUYABA C U3CIe008ameNcKama cu
HACO4eHOCm U NPULONCHA opuenmayus. B He2o ca omKkpoeHu acHu yenu, eledHama mouka Ha
aemopa u He Ha NOCIeOHO MACMO OOCMbBNEH CMul Ha uziodiceHue. Memooonocusma na
uzcneosane no360.146a NOCMueane Ha NOCMABeHama yei U noay4asane Ha a0eK8amer 0me080p
Ha 3a0ayume, peulasanu 6 oucepmayuonuus mpyo. Cuumam, ue oeunupanume yen u 3a0a4u
Ha oucepmayuoHHus mpyo ca NOCMUSHamu.

4. OueHka Ha HAYYHUTE U HAYYHO-NPHJIOKHH MPUHOCH

IlonuepranuTe Hay4yHW pe3yiTaTH MPHU OLEHKA HA ChIbP/KAHUETO HA AMCEPTALIMOHHUS
TPy UMaT XapakTep Ha MPUHOCHU OT TEOPETHYHO (ITbPBa IIaBa), METOAO0JIOTHYHO (BTOpA IJlaBa)
U TpPUJIIOKHO (Tpera TIjaBa) €CTECTBO. 1€ ChOTBETCTBAT HAN'BJIHO HAa IOCTUTHATHTE OT
JOKTOpaHTa MPUHOCH, MOCOYEHH B aBTOpedepara, Makap M HE MapKUpaHH Taka JAeTaiHo,
KaKTO B HACTOSIIOTO u3jJoxkeHue. Ilo mMoe MHeHHe, NPUHOCUTE ca peajlHd, OOEKTHUBHO
OTpa3siBaT OCHOBHUTE NOCTHXKEHMS B IIJIOCTHOTO U3CIEABAHE U OTTOBAPAT HA U3UCKBAHMSATA HA
JUCEPTAlMOHHUA TPYJ 3a MPUCHXKIAHE HA HayyHaTa CTENeH JOKTop. B nucepranuoHHus Tpynd
0CE3aTEeTHO CE€ YYBCTBA JUYHOTO MPUCHCTBUE HA aBTOPA, KOUTO € JAeKIapupal OpUrHHAIHOCTTA
Ha JUCEPTAlMOHHOTO H3CJEeABaHE M JOOPOCHBECTHOTO MW3MOJ3BaHE HA JIUTEpaTYypHUTE
W3TOYHUIIN.

5. OuneHka Ha MyOJMKAIMUTE MO JHCEPTALUATA

[Tpunoxkenu ca o610 7 myOauKauy Mo TeMara Ha AUCePTallMOHHUS TPYyA — 5 JOKJIaga OT
yd4acTHe B Hay4YHU KOH(EPEHIINU B CTpaHaTa, | cTaTHs B CIEUUAIN3UPAHO HAYYHO M3AaHue U 1
JOKJIaJ, OT ydacTue B MexayHapoaHa HayyHa KoHdepeHuus Ha HkoHoMuuecku QaxynTer,
YuuBepcurera B Hum Ha aHrMiCKu €3UK Ha Tema: ,] eHepaTMBEH HM3KYCTBEH HHTEIIEKT B
YHUBEpCUTETCKAaTa KOMyHUKalusa: CTyAeHTCKH BB3NPUATHS OT MUJIOTHO MpoyuyBaHe, bbaema
MKOHOMHKA: Y CTOMYMBOCT, UHOBALIUN U U3KYCTBEH UHTEIEKT .

3ariaBusTa Ha OCTaHAIWTE MyOnmMKanuu ca: ,llpuBnuyane Ha CTYJIEHTH Ype3 MapKETHUHT
Ha BHcHIETO oOpa3zoBaHue®; ,3aabpXKaHe Ha  CTYJEHTH Ype3 MapKETUHI Ha BHCIIETO
oOpa3zoBanue’; ,MapKeTUHI MHKC Ha  BHCIIETO oOpa3zoBaHHMe. TEOpeTHYHH OCHOBU H
MPUJIOKUM Mojen‘; ,,Poss Ha BuciieTo oOpa3zoBaHue kaTto OpaH W 00y4YeHUE HA CTYACHTHUTE
KaTo MOTpPeOUTEeNH TpU TAXHOTO mpuBinyaHe; Crnenudrika Ha MapKETHHTOBUS MHKC Ha
MKOHOMMUYECKUTE BHUCIIM Yy4eOHM 3aBefeHuss B bbarapus®; ,,MapkeTHMHroB MNpPOYUT Ha
M3TpaXxJaHe Ha CTYJEHTCKAaTa JIOSUTHOCT KaTo MOJXOJ 3a 3aJAbpKaHE Ha CTYJEHTUTE B IO
BHCOKa o0pa3oBaTeHa CTeneH .

Bcuuku  nybnuxayuu  cvovpoxcam cvuecmeenu npooiemu U - pe3yimamu  om
uscneoganusma 6 oucepmayuornHus mpyo. Kamo obem u rauecmeo nybdruxayuume
cvomeemcmeam Ha uzuckeanuama 3a noayiasare na OHC |, 0okmop “. Mooice oa ce npueme,
ye me ca 0ocmamvyHu no Opou, 3a 0a ocu2ypsam nyOIUYHOCH HA OCHOBHUME MOMEHMU Om
oucepmayuoHHUs mpyo.



6. Ouenka Ha aBTOpedepaTa

ABTopedepaTbT Ha qUCEpTAMOHHMS TPy € B 00eM oT 41 cTpaHuiy u e pazpaboTeH B
ChOTBETCTBUE CHC 3aKOHOBUTEC W3UCKBAHHUS 32 HETOBOTO oOdopmsiHe. ChUOMAT OTpassBa
KOPEKTHO JUCEPTAllMOHHUS TPYJI B CTPYKTYpPHO M ChIbpXKATeIHO OTHoueHHe. B Hero
IIPELM3HO U B CUHTE3MPAH BUJ Ca OTPA3CHU: aKTyaJIHOCT Ha TeMara; CTENEH Ha pa3paboTBaHe
Ha npoOsiema; oO0eKT, MpeAMEeT, LIeTH W 33JaYd Ha M3CJIEIBAHETO; M3CJeloBaTeliCka Te3a U
XUMOTE3H; MOJAX0J] U METOI0JIOTHS Ha U3CJIeABAHE; aKIICHTUTE HA OT/IEITHUTE TJIaBH; TPUHOCUTE
Ha aBTOpa; MyOJMKAIMK 110 TeMaTa U JIeKJIapalus 38 OpPUrHHAIHOCT.

Oyenkama mu 3a asmopeghepama e nor0AHCUMeNHd.

7. Kputn4ynHm 6eJie:KKH, NPenopbKH H BLIIPOCH

Hsamam kputnunu Oenexku. B orpaHuueHusta npes H3CIEIBAHETO CE€ ChAbPKA
IIOTEHLIAAJ 3a 110 HATaTBIIHUTE NPOYy4YBaHUs Ha JOoKTOopaHTa. CTaBa BBIPOC 3a IIOCOYEHATA B
H3JI0KCHUCTO HEBB3MOKHOCT [Ja CC€ aHaJIM3upaT KOHKPCTHU HMKOHOMHYCCKHU I10KA3aTCJIM Ha
YHUBEPCUTETUTE NOPAAM JIMIICA HA JAHHU. [ OJISIMOTO 3HAaYEHUE HA MAPKETUHIOBUTE METPHKH,
KaKTO U yTBbpiKJaBalllaTa ce CMMOM03a ,,MapKeTUHI-(PMHAHCU*, HaJlaraT Ja ce MpueMar TOUHU
HU3MCPUTECIIN HAa MAPKECTUHIOBATa HGIZHOCT, B YaCTHOCT HAa MApKCTHHIOBHUA MHUKC, HA BUCIINUTC
UKOHOMHYECKHM  y4eOHM  3aBeleHHMs, KOMTO  Ja  CBHUJETEJNCTBAT  3a  TAXHATa
KOHKYPEHTOCIIOCOOHOCT ¥ UMMJUK. [IpenopbuBaM Ha JOKTOpaHTa J1a NPOABIKHU OBbACIIUTE CU
u3cieBaHus B cepara Ha BUCIIETO 00pa30BaHUE B Ta3U MOCOKA.

8. 3axuoueHnue

OrnsiH ['eoprueB OTHSIHOB ce MPEACTaBs C IUCEPTALMOHEH TPY/l, KOUTO ChOTBETCTBA Ha
M3UCKBAHUATA Ha 3aKOHA 3a Pa3BUTHE HA aKaJEMUYHHUS ChCTaB 3a MPHUCHXKJIAHE HA HaydHATa
CTeneH ,JOKTOp®. PeneH3upaHusT [OUCEepTallMOHEH TPYyA € 3aBbpPUIEHO, CAMOCTOSITEIHO
peanu3upaHo, 3aabiI004eHO M JOOPOCHBECTHO HAYYHO H3CIIEJIBAHE IO AaKTyaJleH M SICHO
(dbopMynupaH HKOHOMUYECKH, B YaCTHOCT MapKETUHTOB, IpobsieM. [loctaBeHuTe 1ienu u 3aaauu
ca UWBNBJIHEHH. B mporeca Ha aprymeHTHpaHeTo Ha (opmylupaHaTa Te3a ca H3BEIEHU
TEOPETUKO-METOAOJIOTUYECKU U METOJUYECKU KOHCTPYKIMH, HSIKOU OT KOMTO MMAT XapakTep
Ha HAay4YHU ¥ HAYYHO-TIPWJIOKHHU NpHUHOCU. Te oboraTsBaT Hay4HOTO 3HAaHHWE B oOJacTTa Ha
MapKeTHHTa BBB BHCHIETO 00pa3oBaHWE W TMOANOMArarT YIpaBleHCKaTa MapKEeTHHIOBa
MpaKTUKa HAa UKOHOMHUYECKUTE YHUBEPCHUTETH NPU MPUIIATaHE HAa MAPKETUHIOBH MOIXOJIH 3a
MIPUBJIMYAHE U 3abpPKAHE HA CTYAEHTHU. /[ekinapupam cBOsATA MOJIOKUTENHA OLEHKA U U3Ka3BaM
CBIJIACMETO CH J1a OBJAe mpuchieHa oOpazoBareiiHaTa W HaydHa CTEIEH ,,JOKTOp* Ha OTHIH
I'eoprueB OrHsaHOB B mpodecuoHanHo HampasieHue 3.8. MkoHOMEKa, TOKTOpPCKa Mporpama
»MapKEeTUHT .

/Mpod. n-p Croboxaka Kmacosa/
anpui 2026 / rp. Codus
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1. Information about the dissertation candidate

The dissertation candidate studied under the doctoral program "Marketing", professional
field 3.8. Economics at the Department of "Marketing and Strategic Planning™ / Faculty of
"Management and Administration™ of the UNWE in accordance with Order No.
1119/28.04.2023 of the Rector of the UNWE. The training was subsidized by the state and was
carried out on a regular basis during the period 04.2023 - 03.2026.

Ognyan Ognyanov received a bachelor's degree in "Business Management" at the
"Paisiy Hilendarski" University in 2006, and in 2007 - a Master's degree in Economics -
majoring in "Finance" at the "D. A. Tsenov" Academy of Economics in the town of Svishtov.
After that, he acquired two more master's degrees in economics - a specialty in "Human
Resources Management” at the "Paisiy Hilendarski” University (2009) and a specialty in
"Digital Marketing Strategies™ at the UNWE (2022). The doctoral student's desire to expand his
education is obvious, as evidenced by his training at the Institute for Postgraduate Qualification
at the UNWE, as a result of which in 2023 he graduated as a teacher of economic disciplines
with a professional qualification - teaching license.

Ognyan OgnyanoV's professional activity includes working in various positions, which
largely correspond to the areas of his education. For the period 2006-2026, some of them are:

e consultant and regional manager — Bulgarian Telecommunications Company AD

(and its subsidiaries Kimimpex, BTC Mobile/Vivatel) — 2006-2011;
e Financial Manager — Language and Educational Solutions Ltd. -2011-2015;



Manager of "LES SCHOOL" Ltd. -2015-2020;
procurator - Language and Educational Solutions Ltd. - 2020;
Financial and Marketing Manager at "LES SCHOOL" Ltd. -2020-2023,;

e  part-time assistant at the UNWE — from 2024 to present;

e teacher of theoretical training in the disciplines "Economics and Entrepreneurship”

at the "Vasil Levski" Sports School - from 2025 to the present day.

Most of the positions held and the main activities performed by Ognyan Ognyanov are
in the field that provoked the choice of the topic of the dissertation. They develop his
organizational and communication skills, especially in performing tasks in marketing planning
and communication with universities abroad in connection with applications and participation
in projects. The doctoral candidate's experience in career and educational counseling of high
school students and prospective students, as well as his teaching practice, are useful in the
development of the dissertation. Of no less importance are the fluent level of English, as well as
his technical competencies in working with MS Office (Word, Excel, Power Point), Office 365,
Google, Digital marketing.

The individual curriculum has been fully implemented by the dissertation candidate, and
all exams have been successfully passed. The minimum requirements under Art. 2B, para. 2 and
3 of the Law on the Promotion of Higher Education and Research of the Republic of Bulgaria
for the acquisition of the educational and scientific degree "Doctor" have also been met.

2. General characteristics of the presented dissertation work

Structurally, the dissertation is structured in a classic format — introduction, three
chapters, conclusion and references in a total volume of 274 pages. Of these: main text — 256
pages, bibliography — 18 pages and 2 appendices. The data is illustrated with the help of 32
tables and 15 figures.

In the conditions of a dynamically changing socio-economic environment, the higher
economic education sector in Bulgaria is facing a number of challenges. Some of them are:
demographic decline, which reduces the number of prospective students; discrepancy between
academic knowledge and the real requirements of employers; change in the labor market with a
widening gap between sought-after and aging professions; digitalization and development of
communication technologies, which determine the way young people choose an educational
institution. The increased competition between higher economic educational institutions
requires the creation of competitive advantages for their successful positioning in the minds of
their clients. There is no doubt that the marketing concept needs to be applied in the
management of the university higher education space, through which the image of economic
universities is affirmed as a key factor for their competitiveness, recognition and sustainable
development

The topic of the dissertation is relevant because it addresses the marketing approaches
that are used in the long term to attract and retain students in higher economic schools. The
emphasis on education in higher economic educational institutions is dictated by the expected
decline in students in the professional field of "Economics", which necessitates the search for
market mechanisms and the activation of marketing efforts to address this negative trend. The
significance of the topic is also determined by the role of marketing approaches not only in
attracting but also in retaining students, which turns marketing efforts into a strategic tool for
managing relationships between students and higher education institutions.



The relatively limited scientific research in the global and Bulgarian economic literature
does not address marketing in higher education as a whole. Most of it focuses on individual
fragments — university communications, competitive advantages, brand loyalty, quality of the
educational product. There is also a lack of qualitative research on the attitudes and expectations
of higher education users and other stakeholders. The doctoral student's attempt to fully
encompass marketing in higher economic education fills a gap in the research area, both
theoretically and practically.

What has been said so far determines the successful choice of the topic of the
dissertation. It is marketing-oriented. because, on the one hand, marketing influences the choice
of consumers of the educational service. On the other hand, the modern challenges facing
higher education change marketing itself.

The aim of the dissertation is to reveal the specifics of marketing approaches and
impacts in attracting students and retaining them in higher education. To achieve the set goal,
ten research tasks have been outlined in a logical sequence. The set goal and formulated tasks
are achieved from the position of the research thesis, according to which marketing
approaches are perceived by students indirectly, mediated by the family and friends of the
respective future student. To prove (reject) the thesis, 4 research hypotheses are tested.

In accordance with the adopted goal and objectives, the dissertation candidate
determines the object of the study - economic higher education institutions in the Republic of
Bulgaria, together with their students and the parents/guardians of prospective students, as well
as its subject - consumer attitudes and behavior towards marketing approaches and impacts that
are applied in attracting students and retaining them in higher education.

The goal, objectives, research thesis, and hypotheses are precisely and clearly
outlined, and the object and subject are correctly defined.

The bibliographic apparatus used by the doctoral student is composed of 210 titles, of
which 189 are from printed editions of specialized literature, and the remaining 21 are from
Internet sources. 16 are works in Cyrillic and 173 in Latin, which is understandable given the
insufficient research in Bulgaria on the targeted issues. The bibliographical reference shows,
and the way of presenting the information in the course of the presentation, confirms the good
literary awareness of the author of the dissertation work.

3. Evaluation of the obtained scientific and applied scientific results

The theoretical, methodological and practical scientific and applied scientific results of
the dissertation work are found in its content.

The introduction contains the main required requisites when designing papers of this
type, namely - relevance and significance of the topic, degree of development of the problem,
object, subject, goals, tasks, thesis and working hypotheses, which have already been
commented on. In addition, it shows the correctly chosen approach and methodology of the
study (research approach and research methods), as well as its limitations.

The first chapter is devoted to theoretical issues and empirical developments in the
field of higher education marketing. The doctoral student analyzes a large number of literary
sources and practical studies, drawing on numerous citations, to reveal key aspects of attracting
and retaining students in higher education institutions. Emphasizes the characteristic of higher
education as a service and analyzes two perspectives on whether students are customers or not.
Proposes to start from the student experiences to solve this case study. Analyzes the influence



of marketing environment factors on the specific economic activity "higher education”. The
doctoral student's decision to express some disagreement with the generally accepted theory and
to express his own opinion on the possibility of an economic entity such as the university to
influence (albeit indirectly) the technological, economic, political, legal, and sociocultural
environment is commendable. A detailed commentary is made on the microenvironment
factors. The following are critically examined: potential customers of higher education
institutions from generations Y and Z; providers of economic educational services and threats to
universities from the massification of open online courses; indicators that determine the rating
of higher education institutions and their shortcomings. A triangle of marketing services in
higher education is presented and the lack of a marketing unit in the organizational management
structure of universities is noted.

In the first chapter, a modified model of the 7 Ps of Kotler and Fox is proposed, which is
consistent with the specifics of the educational service. Its elements are: specialty, price,
distribution, communications, people, processes, physical evidence, each of them being used
independently, but also with existing synergy between them. In order to be actively used for
their intended purpose in attracting and retaining students, the components of the mix are
divided into an internal and an external part.

The scientific and applied results in the first chapter can be systematized as follows:

e enriching the theory of the essence, content and specificity of marketing in higher
education. The author expresses his personal position that, while observing certain
limits of the concept, students are treated as customers of the educational service,
because they receive education on a market principle (as opposed to exploitation);
they have clearly defined expectations and the right to choose; their satisfaction and
loyalty contribute to the success and reputation of the university.

e systematization of the factors of the marketing environment and their manifestation
in the relationships between higher economic educational institutions and their
clients. A model of the marketing environment of a higher education institution has
been developed.

e arguments are presented in favor of using the 7-factor marketing mix as the most
appropriate in the field of educational services and the application of marketing
approaches to attract students and retain them in higher education.

In the second chapter, a methodology and methodology of the empirical study of
student and retention are developed. The first 3 phases of the 6-phase research process are
examined. After establishing the management and marketing problem, the objectives, main
research questions and hypotheses are determined. Based on the theoretical attraction
statements in the first chapter, the author formulates 4 target populations and, respectively, 4
samples of respondents.The research program is formulaic. The method chosen and argued by
the doctoral student for collecting data for the qualitative research is the focused in-depth
interview. The questions are open-ended, which allows for the coverage of the entire range of
opinions, hypotheses, and associations of the respondents regarding the subject of the research.

| believe that the chosen methodology and research methodology are adequate and
contribute to achieving its objectives. The qualitative nature of the empirical research and its
results help to reveal numerous details and nuances in the respondents’ answers.

The scientific and applied result in the second chapter is the developed methodological
toolkit for qualitative research of prospective students, current students and academic
staff/femployees of higher education institutions regarding student attraction and retention. The



conceptual model of the empirical research summarizes the key issues explained in the
theoretical part and is a good basis for its successful implementation.

Chapter three analyzes the results of the empirical study of student attraction and
retention and formulates conclusions from them. Its content reveals the remaining 3 phases of
the research process - data processing and analysis; interpretation of the results and their
application. The directions of the presentation in the third chapter are outlined by the
verification of four working hypotheses with the help of appropriate statistical tools. The four
hypotheses are fully confirmed, which is reflected in the formulated conclusions. The main
results of the study, distributed in separate parts, on which the study focuses, are: the marketing
environment, the marketing mix, the attraction and retention of students, for which 3
assumptions have been proven.For each part of the results, recommendations are made for
increasing the effectiveness of marketing activities in higher education institutions. Referring to
the research results, the author develops an algorithm for effective marketing approaches with
potential and current students, which considers the student path from the head of the university.
A model of the student path from the head of the university to the candidate students and the
relationship between the algorithm and this model are presented. Special attention is paid to a
model of the "student-university" relationship and a general model of the marketing mix of
higher education and recommendations for its improvement by individual elements.

The scientific and applied results in the third chapter are the successful testing of the
methodological tools and the derivation of recommendations for the marketing of higher
economic education in Bulgaria. The contribution is considered to be the model of a student
path proposed by the author, optimized for economic higher education institutions and linked to
the algorithm for choosing a marketing approach. This model can be used not only in the
marketing of higher education institutions, but also in the overall management of admissions
and student relations..

The dissertation ends with a conclusion, which summarizes the most important
highlights of the presentation.

The content of the dissertation is distinguished by its research focus and applied
orientation. It highlights clear goals, the author's point of view and, last but not least, an
accessible style of presentation. The research methodology allows achieving the set goal and
obtaining an adequate answer to the tasks solved in the dissertation. | believe that the defined
goal and tasks of the dissertation have been achieved.

4. Evaluation of scientific and applied scientific contributions

The scientific results highlighted in the evaluation of the content of the dissertation are
contributions of a theoretical (first chapter), methodological (second chapter) and applied (third
chapter) nature. They fully correspond to the contributions achieved by the doctoral student,
indicated in the abstract, although not marked in as much detail as in the present presentation. In
my opinion, the contributions are real, objectively reflect the main achievements in the overall
research and meet the requirements of the dissertation work for awarding the scientific degree
of Doctor. In the dissertation work, the personal presence of the author is palpably felt, who has
declared the originality of the dissertation research and the conscientious use of literary sources.



5. Evaluation of dissertation publications

A total of 7 publications on the topic of the dissertation are attached - 5 reports from
participation in scientific conferences in the country, 1 article in a specialized scientific
publication and 1 report from participation in an International Scientific Conference of the
Faculty of Economics, University of Ni§ in English on the topic: "Generative Artificial
Intelligence in University Communication: Student Perceptions from a Pilot Study, Future
Economy: Sustainability, Innovation and Artificial Intelligence".

The titles of the other publications are: "Attracting students through marketing of higher
education™; "Retaining students through marketing of higher education”; "Marketing mix of
higher education. Theoretical foundations and applicable model”; "Role of higher education as a
brand and training of students as consumers in their attraction"; Specificity of the marketing
mix of economic higher education institutions in Bulgaria”; "Marketing reading of building
student loyalty as an approach to retaining students in higher education™.

All publications contain essential problems and results of the research in the
dissertation. In terms of volume and quality, the publications correspond to the requirements
for obtaining the ONS "doctor". It can be assumed that they are sufficient in number to ensure
publicity of the main points of the dissertation.

6. Evaluation of the abstract

The abstract of the dissertation is 41 pages long and is developed in accordance with the
legal requirements for its design. It correctly reflects the dissertation in terms of structure and
content. It precisely and in a synthesized form reflects: relevance of the topic; degree of
development of the problem; object, subject, goals and objectives of the study; research thesis
and hypotheses; approach and methodology of the study; emphases of the individual chapters;
contributions of the author; publications on the topic and declaration of originality.

My assessment of the abstract is positive.

7. Critical notes, recommendations and questions

| have no critical remarks. The limitations of the study contain potential for further
research by the doctoral student. This concerns the impossibility, as indicated in the
presentation, to analyze specific economic indicators of universities due to lack of data. The
great importance of marketing metrics, as well as the strengthening symbiosis "marketing -
finance", necessitate the adoption of accurate measures of marketing activity, in particular the
marketing mix, of higher economic educational institutions, which would testify to their
competitiveness and image. | recommend that the doctoral student continue his future research
in the field of higher education in this direction.

8. Conclusion

Ognyan Georgiev Ognyanov presents a dissertation that complies with the requirements
of the Academic Staff Development Act for the award of the scientific degree "doctor”. The
peer-reviewed dissertation is a completed, independently implemented, in-depth and
conscientious scientific study on a current and clearly formulated economic, in particular



marketing, problem.The set goals and objectives have been met. In the process of arguing the
formulated thesis, theoretical-methodological and methodological constructions have been
derived, some of which have the character of scientific and scientific-applied contributions.
They enrich scientific knowledge in the field of marketing in higher education and support the
managerial marketing practice of economic universities in applying marketing approaches to
attract and retain students. | declare my positive assessment and express my consent to award
the educational and scientific degree "doctor" to Ognyan Georgiev Ognyanov in professional
field 3.8. Economics, doctoral program "Marketing".

/Prof. Dr. Svobodka Klasova/
April 2026 / Sofia



