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OcHosaHue 3a npefCcTaBsiHe Ha CTAaHOBULLETO: Y4acTVe B CbCTaBa Ha Hay4YHOTO Xypu Mo 3aLuTa Ha
ancepTaumoHHus Tpya cornacHo 3anoseq Ne 899/25.03.2026 r. Ha 3amecTHuk — pektop no HA[ Ha
YHCC

1. WHdopmauua 3a gucepTaHTa

[nceptaHTbT ce e obyyaBan nO [JOKTOpCKa nporpama KbMm kamedpa ,MapkemuHe u
cmpameauyecko nnaHupaxe®, thakynmem ,YnpaeneHue u aomuHucmpayus“ Ha YHCC no HaydHa
cneyuanHocm ,MapkemuHe®, cbvrmacHo 3anosen Ha 3am.- pektopa no HWLO Ha YHCC Ne
1119/28.04.2023 r. Oby4eHMeTO € OCblUeCcTBEHO B pedosHa ¢opma npes nepuoda 28.04.2023 -
04.03.2026 r. [JucepTaHTBLT YCMELWHO € W3MbAHWI 3ar0XEHOTO B MHAMBMAYAINHUSA yyebeH nnaH u
NOKPUBA MUHUMATIHUTE HaLMOHANHU n3uckBaHus no un. 26, an. 2 n 3 ot 3PACPbE 3a npuaobusaHe
Ha obpa3oBaTeriHa 1 Hay4Ha cTeneH "aokTop”.

2. O6wa xapakTtepucTUKa Ha NpeAcTaBEeHUA AUCePTaLMOHEH TPy A

[pencTaBeHUAT aucepTaumoHeH Tpya € CbC CTaH4apTHa CTPYKTypa — BbBEEHWe, TpU rMasu,
3aKnYeHne, KOeTo BKIMOYBA 1 HACOKM 3a ObeLLy n3cneaBaHus, U U3nonssaHa nutepatypa. TpyabT
e B 0beM 0T 274 c., B KOWTO ca npeacTtaBeHn 32 Tabnuum n 15 curypu. M3nonssaHata nutepatypa
BKMtouBa 210 M3TOYHMKA, Ha ObRrapcku U aHrnMnCku esuk, kato 20 oT TsX ca yebcanTose no Temata
Ha u3cneaBaHeTo. M3TouHMUMTE Ca HadeXOHW W NPeacTaBAT KakTo Obnrapckata, Taka W



yyXgecTpaHHaTa npakTuka. lK3nonssaHata nuTepaTypa CBuaeTenctea 3a MHoOro fobpata
OCBEAOMEHOCT Ha JOKTOpaHTa no npobriemartukara Ha AUcepTaLMOHHUS TPYA.

C ornep uUAnocTHOTO passute Ha bwnrapus cneg 1990 r. u Hain-Beye npes nocrnegHuTe
[eceTuneTns, n ocobeHo NpoLecuTe Ha HamansBaHe M 3acTapsiBaHe Ha HaceneHweTo, Temara 3a
NPUBAMYAHETO M 3abpXXaHETO Ha CTyAeHTU BbB BY3 B Bbarapus cuntam 3a ocobeHo aktyanHa. B
NpeacTaBeHnst TpyA, ANCEPTAHTBLT U3SCHSABA CTENeHTa Ha pa3paboTeHOCT Ha u3cneaBaHus npobnem
W NpuBexaa JOCTaTbyHO U yOeauTenHu apryMeHTW B NoN3a Ha akTyanHoCTTa, oLe B yBoga. M ToBa,
OKa3Ba Ce e aKTyanHa Tema He camo 3a Obnrapckute BY3, HO 1 KaTo Hail-3acerHaTi ca npefcTaBeHy
OT fokTopaHTa yHuepcutetute B CALL 1 BenukobpurtaHus.

OB6ekTbT 1 NpeaMeTLT ca OnpefenieHn TOYHO U Ce KOHCTaTMpa CbOTBETCTBUE C Bb3NPUETUS
noaxo4 3a u3crnedBaHe v JocTurHatuTe pesyntaTu. LianoctHara uenesa pamka (egHa Len v gecet
3afjauv) v wscnegosaTtenckata Tesa ca (hOpMynuMpaHM LOCTaTbYyHO SCHO WM B pesynTar Ha Tasu
ICHOTA, KaKTO M Ha u30paHus u3cnefoBaTeNicku Moaxod M MEeTOAM, OOKTOPaHTLT YCMEeWHO v
peanuanpa. KOpekTHO ca BbBEAEHW W apryMEHTUPaHW OrpaHUYeHus npeq u3crnedBaHeTo npensus
WwupuHata u AabnbouynHaTa, KOMTO MOXe fda Aobue wnacneasaHe no wibpaHata Tema. [obGpo
BrieyaTneHue npasy CUCTEMATU3NPAHOTO NPeaCTaBsHe Ha NOCTUrHATUTE pesynTaTh B Kpas Ha BCsKa
0T [NaBuTe Ha ancepTaUMoHHNS TPy, VI3noXeHUeTo € NOrMYHO 1 U3LAO NOAYMHEHO Ha TemaTa Ha
avcepTaunoHHus Tpya. LintupaHeTo e KopekTHO.

3. OueHka Ha monyyYeHUTe Hay4yHU U HaYYHO-NPUNOXKHKN Pe3ynTaTy

KaTeropuyHo 3a HacToswmMs OMCepTauMOHeH Tpy4 MOXe [a ce TBbpAW, Ye e [oBen [0
NOCTUraHe Ha Hay4YHM 1 HayYHO-NPUNOXeHW pe3ynTaTt. KaTo Takuea 61X W3TbkHana:

e OTroBOpPHO Ca NpOYYeHU U ca NPeACcTaBeHu NMOMMYHO M B TAXHATa B3alMHA Bpb3ka OCHOBHM
NOHATMSA, MAEMN, TEOPETUYHM U MOENHW pamku No TemaTa ,MapKeTUHr Ha BUCLIETO 0bpa3oBaHue”,

e HanpaBeH e KpUTMYEH aHanmM3 B KOHTEKCTA Ha HayyHa AWMCKYCUS MO TemuTe: CTYLEeHTUTe
KneHT s ca wnn He Ha BY3 (c.16-21); pganu MapkeTWHroBWTe METOAM, W3MON3BaHW OT
opraHusauuute, cb3dafeHn ¢ uen nevanba morat ga ce npexsbpnat kbM BY3 (c.15). OrHgH
OrHsHOB 3asBsBa SICHO CBOSITA NO3MUMA M MO [ABaTa BbMpOCa, KOSTO € OCHOBOMonarala 3a
nocnegsaLloTo eMNMPUYHO U3CreaBaHe;

e PaspaboTeH M npeacTaBeH e [AeTainieH OTKbM BWAOBe (hakTopu aHanus3 (B [nasa 1).
KopekTHO ¥ cucTemaTanpaHo ca MNpefcTaBeHW W aHanmuaupaHu (akTopute OT BbHLWHATA U
BbTpeLlHa cpefa Ha BY3, KoUTo okasBaT BNWSIHWE BbPXY Pa3BUTMETO, MO3ULMOHUPAHETO, Npuema,
yCnyrute n B3aMMOOTHOLLEHMSATA C APYrv 3aMHTepecoBaHmn cTpaHu Ha BY3. Tasu cuctematmsauus Ha
(bakTopu BM Morna [ga ce W3non3Ba Kato meToponoryHa Gasa 3a paspaboTBaHETO OT ApYri
W3CcrnefoBaTeNy Ha pasnuYHK U3CnenBaHns, cBbp3aHn ¢ BY3-4. B Tasn vact guceptaHTwbT npasu
KpUTUYeH aHanus Ha PeiTuHroeata cuctema 3a BY B Bbnrapus B Ka4eCTBOTO M Ha Bb3MOXEH
OpUeHTMp 3a Obewm CTyaeHTU. AHammM3bT [OCTUra [0 PasyMHM W KOHKPETHM Mpernopbku 3a
YCbBBbPLLEHCTBAHE, KOUTO Ce NO30BaBaT M Ha OnuTa B ApYru CTPaHu.

e B naBa 1 aBTOpbT € agantupan 1 pa3paboTun Mogenu, Ha KoUTo ce no3oeasa B Masn 2 1
3: Mogen Ha mapkeTuHroBust Mukc 7P, gombiiHeH ¢ ocmo P (Promise) B TpeTa rnasa; (yHWs Ha
npvema; MoZern Ha eTanuTe Ha npoueca Ha B3eMaHe Ha peLLeHWe OT KaHauaaT-CTyAeHTUTE;



e HayyHuTe guckycum no Temm kato BnMsiHWE Ha BpaHda npu u3bopa Ha BY3; notpebutencko
noBefeHNe Ha KaHaWaaT CTYOEHTUTE; MapKeTUHT Ha B3aMMOOTHOLLEHMATA NpuU 3adbpXaHe Ha Beye
CTYOEHTU; BEYe He TONMKOBa HOBaTa, HO BCe Olle HepeanuanpaHa wges 3a ,CTyaeHTUTe KaTo
CbaBTOpKM Ha 06pa30BaTENHOTO CU MPEXUBSABAHE", BLNPOCUTE 3a NOAMHOCTTA Ha CTYAEHTUTE,
TPETMPaHU B KA4ECTBOTO MM Ha NOTpebuTenu.

e MeTogonornyeckata M u3cnegoBatesicka pamku, npeactaBeHu B [naea 2, ca SCHO W B
[eTalnn npeacTaBeHn, apryMeHTMpPaHW W MOAYMHEHW Ca Ha UenTa Ha AUCepTauMOHHMS Tpya.
360pbT Ha (hOKYCMpPaHOTO ObAO0OYMHHO MHTEPBIO KaTo OCHOBEH MeTod € noaxoaawl. ObembT Ha
n3BagkaTta OTroBaps Ha M3MCKBaHWSATA B TEOpUATa 3a TakbB BMZ NpoyyBaHe. HauumHbT, N0 KOUTO €
npeacTaBeHa MeTogonorusTa npegnosiara HEroBOTO MOBTOPEHUE WM afanTupaHe OT Apyru
n3cnegoBaTenu, KOETO e AOCTONHCTBO Ha Tpyaa.

e Cpepn 3HauMMWUTE OOCTOMHCTBA Ha Tpyda € HeroeaTta CWSHA MpakThyecka HaCOYEeHOCT nog
(hopmaTa Ha W3BEdEHM OT aBTopa Ha Tpyda NOAXOAM M MHCTPYMEHTM 3a MPUBAMYAHETO W
3abP)XXaHETO Ha CTYAEHTHW, C ACHO pasnucaHun pesyntaTu/edekTn, KOUTo ce ovakear (c.186, €.222-
225, €.234-237, c. 248-253); Ha KOHKPETHW NPeLSIOKEHNS N0 OTHAEIHUTE eNIEMEHTUN Ha MapKETUHI-
Mmukca 7P, agantupaH ot OrusH OrisiHoB B [1aBa 1. MNpumep 3a ToBa ca ,(oMHaHCOB Kankynatop® B
Ka4eCTBOTO My Ha LLEHOBM W KOMYHUKALMOHEH MHCTPYMEHT (C.194); paspaboteHnte B TpeTa rnasa -
ANropuTbM 3a e(DEKTUBHW MAPKETUHIOBK NOAXOAM C NOTEHUMArHUTE U HacTosAWwM cTyaeHTn; Mogen
Ha CTydeHTCkaTa mbTeka; Mogen Ha B3aMMOOTHOLIEHWsITa CTydeHT-yHuBepcuteT; Ob6oblyaBaly
MOZEN Ha MapKETMHrOBMS MUKC Ha BUCLIETO 0OpasoBaHMe. YMEno OMCepTaHTbT Brpaxaa W
KOMEHTMPA, KaKTO rfeaHaTta To4Ka Ha KaHauaar — v CTYAEHTUTe, Taka U Ha YHUBEPCUTETUTE.

C NoCOYeHOTO NO-rope AMCEPTAHTLT NOCTUra U3MbIHEHWE Ha OCHOBHATa LEN W 3agayuun npeg
n3cnemBaHeTo.

4. OueHKa Ha HayYHUTE N HaYYHO-NPUNOXHN NPUHOCH

C ybeneHOCT 1 B Ka4YecTBOTO CU M HA BbTPELLEH PeLeH3eHT npy NpoBeAeHaTta sawura Ha
Tpyoa B Kategpa ,MapkeTuHr v cTpaTerndecko nnaHupaHe” TBbpad, Ye NpeacTaBeHusT Tpyd e
aBTopcka pa3paboTka, OCHOBaBa Ce Ha KPUTUYEH aHamM3 Ha M3MON3BaHUTE W3TOYHULM Ha
WH(opMaLms, uMa AbnboynHaTa v apryMeHTUPaHOCTTa B paMKUTe Ha BbBEAEHUTE OT JOKTOpaHTa
OrpPaHUYEHNs, M NMOMMYHO BOAM O MNOCTUraHETO Ha 0OSIBEHUTE OT AMcepTaHTa MPUHOCK. FCHO
n3paseHarta OT aBTopa Ha Tpyda NMYHa Mo3vuMs No AMCKycuuTe, KOUTO noBaura B Tpyaa npaesT
YeTEHETO Ha TpyAa No-UMHTEPECHO. ABTOPBLT NpeTeHampa 3a 4 npuHoca — 2 Hay4HM (Mo MOe MHEHMe
1-B4 11 3TV) 1 OBA HAYYHO-NPUITOXHK (MO MOE MHEHUe 2-pu 1 4Tu). 1 YyeTpuTe npuHoca npuemam 3a
abConTHO OCHOBATENHN U AencTBUTENHO nocTurHat oT OrHaH OrHSHOB.

5. OueHka Ha nyb6nukauumTe no guceprauusara

3asBeHuTe nybnukaumm kato Opon M BMA He camo OTroBapAT, HO M HaaBuLiasaTt
nanckeaHusTa 3a npugobusaHe Ha OHC [oktop. Mybnukauuute OTroBapAT Ha O4akBaHWATa 3a
Hay4HW nybnmKaumm n GenCTBUTENHO MPEACTaBAT 3HAYUMM YacTV U pe3ynTaTi OT AUCEPTaLMOHHUS

TPYA.



6. OueHka Ha aBTOpedepaTta

AsTopedhepatbT € B 06eM OT 41 cTpaHnUm Ha Bbnrapcku €3uk 1 38 CTpaHWULUM Ha aHTIIMACKM
e3nk. CbabpxaHWeTo Ha aeTopedepata NPEACTaBs KOPEKTHO CbAbPXAHWMETO W Hal-BaXHUTE
pesynTatit 0T AUCEPTaLMOHHMS TPYA.

7. KputuyHu 6enexkmn, npenopbku M BLNPOCK

Hamam kpuTuaHu Oenexkn u  npenopbkn. Mora camo [fa no3apaBs aBTopa  Ha
LMCEPTALMOHHIS TPYA W HETOBWS Hay4YeH PHKOBOAMTEN 3a OTTOBOPHO 1 A0bpe CBbpLUeHaTa pabora.

BbnpochbT M1 kbM gucepTaHTa e: Cnef NpoBeAEHUTE NPOYYBaHNA Ha HayyHaTa nuTepartypa 1
ocobeHo crnef eMnupUYHOTO M3cneaBaHe, koe cnopen Bac e mo-npegussukaTtenHa 3agava npeg
NKOHOMUYEeCK1TE BY3 — npuBnnyaHeTo nnn 3agbpKaHeTo Ha CTYAeHTU?

8. 3aknioyeHue
Bb3 ocHosa Ha 8CUYKO U3NOXEHO no-20pe, ¢ ybedeHocm anacyeam 3A npucbxdaHemo Ha
OHC ,00kmop“ no Hay4Ha cneyuanHocm ,Mapkemunre® Ha OzHsiH ['eopaues OgHsHOs.

04.05.2026 . ]
[laTta / macto pou. a-p Moseka baHkoBa
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1. Information about the dissertation candidate

The doctoral candidate studied under the doctoral program at the Department of Marketing
and Strategic Planning, Faculty of Management and Administration of the UNWE in the scientific
specialty "Marketing", in accordance with the Order of the Vice-Rector for Research and Development
of the UNWE No. 1119/28.04.2023. The training was carried out on a regular basis during the period
28.04.2023 - 04.03.2026. The dissertation candidate has successfully fulfilled the requirements of the
individual curriculum and covers the minimum national requirements under Art. 2b, para. 2 and 3 of
the Law on the Development of the Academic Staff of the Republic of Bulgaria to acquire the
educational and scientific degree "doctor".

2. Overall characteristics of the presented dissertation

The presented dissertation work has a standard structure - introduction, three chapters,
conclusion, with propositions for future research in the conclusion, and references. The dissertation is
developed on 274 pages, including 32 tables and 15 figures. The references include 210 sources, in
Bulgarian and English, 20 of which are websites on the topic of the study. The references are reliable
and present both Bulgarian and practice in other countries. The references testify to a very good
awareness of the doctoral candidate on the issues of the dissertation topic.



The overall development of Bulgaria after 1990 and especially in recent decades, with a focus
on the processes of aging and population decline, | consider the topic of attracting and retaining
students in higher education institutions in Bulgaria to be particularly relevant. In the presented work,
the doctoral candidate clarifies the degree of development of the research problem and provides
sufficient and convincing arguments in favor of its relevance, already in the introduction. And, it turns
out, this is an issue not only for Bulgarian universities, but also for the universities in the USA and
Great Britain.

The object and subject are precisely defined and in compliance with the adopted research
approach and the achieved results. The overall framework of objectives (one goal and ten specific
tasks) and the research thesis are formulated clearly enough, so the doctoral candidate successfully
achieves them due to this clarity, the chosen research approach and methods. Limitations to the
research are correctly introduced and argued, considering the breadth and depth that a study on the
chosen topic can achieve. A good impression is made by the systematized presentation of the results
achieved at the end of each chapter of the dissertation. The presentation is logical and entirely
subordinate to the topic of the dissertation. The citation is correct.

3. Evaluation of the obtained scientific and scientifically - applied results

Definitively, it can be said that this dissertation work has led to the achievement of scientific
and scientifically - applied results. | would highlight:

o Basic concepts, ideas, theoretical and conceptual frameworks on the topic of
"Marketing of Higher Education" have been responsibly studied and presented in a logical way as in
their interconnection:;

o A critical analysis has been made in the context of a scientific discussion on the topics
whether students are in the role of customers of a higher education institution (HEI) or not (pp. 16-21);
whether the marketing methods used by organizations created for profit can be transferred to a higher
education institution (pp. 15). Ognyan Ognyanov clearly states his position on both issues, which is
fundamental for the subsequent empirical research;

o A detailed analysis of all varieties of factors has been developed and presented (in
Chapter 1). The factors from the external and internal environment of the HEI that influence the
development, positioning, admission, services and relationships with other stakeholders of the higher
education institution are correctly and systematically presented and analyzed. This systematization of
factors could be used as a methodological basis for various studies by other researchers, related to
HEI topic. In this part, the doctoral candidate makes a critical analysis of the HEIs" Rating System in
Bulgaria as a possible reference point for potential students. The analysis results in reasonable and
specific recommendations for improvement, which also refer to the experience in other countries.

o In Chapter 1, the author has adapted and developed models that he refers to in
Chapters 2 and 3: Model of the marketing mix "7P", supplemented with an eighth P (Promise) in the
third chapter; admission funnel; model of the stages of the decision-making process by prospective
students;

. Scientific discussions on topics such as the influence of the brand when choosing a



higher education institution; consumer behavior of prospective students; relationship marketing in
retaining already students; the not so new, but still not so well-established idea of "Students as co-
authors of their educational experience"; the issues of students’ loyalty.

o The methodological and research framework presented in Chapter 2 is clearly and in
detail presented, argued and subordinated to the goal of the dissertation. The choice of the focused
in-depth interview as the main method is appropriate. The sample size meets the requirements in the
theory for this type of study. The way in which the methodology is presented suggests its repetition or
adaptation by other researchers, which is a merit of the work.

o A significant merit of the work is its strong practical focus demonstrated by the
approaches and tools derived by the author of the work for attracting and retaining students, with
clearly described results/effects that could be experienced (p.186, p.222-225, p.234-237, p. 248-253);
specific proposals on the individual elements of the marketing mix "7P", adapted by Ognyan
Ognyanov in Chapter 1. Some of the examples are "financial calculator" in its capacity as a pricing
and communication tool (p.194); tools developed in Chapter Three - Algorithm for effective marketing
approaches with potential and current students; Model of the student path; Model of student-
university relationships; General model of the marketing mix of higher education. The dissertation
skillfully incorporates and comments on both the perspective of the prospectives and students, as well
as the universities.

By all the above, the dissertation candidate achieves the main goal and objectives of the
research.

4. Evaluation of scientific and applied scientific contributions

With conviction, also in my capacity as a reviewer for the defense of the thesis in the
Department of Marketing and Strategic Planning, | assert that the presented dissertation is an
independent work, based on a critical analysis of the references, is logical and leads to the
contributions announced by the doctoral candidate. The clearly expressed personal position of the
author of the work on the discussions raised in the dissertation makes reading the work more
interesting. The author claims 4 contributions - 2 scientific (in my opinion 1st and 3d) and two applied
scientific (in my opinion 2d and 4th). | consider all four contributions to be absolutely justified and
achieved by Ognyan Ognyanov.

5. Evaluation of the publications in the dissertation

The publications presented in number and type not only meet but also exceed the
requirements for acquiring the OSD Doctor. The publications meet the expectations for scientific
publications and represent significant parts of the dissertation.

6. Evaluation of the dissertation abstract

The dissertation abstract is 41 pages in length in Bulgarian and 38 pages in length in English.
The content of the dissertation abstract correctly presents the content and the most important results
of the dissertation work.



7. Critical notes, recommendations and questions

| have no critical remarks or recommendations. | would like to congratulate the author of the
dissertation and his scientific supervisor for the responsible and well-done work.

My question to the dissertation candidate is: After research of the scientific literature and
especially after the empirical research were conducted, which of the two in your opinion is a more
challenging task for economic universities — attracting or retaining students?

8. Conclusion

Based on everything stated above, | will vote POSSITIVELY Ognyan Georgiev Ognyanov to
be awarded with educational and scientific degree “Doctor” in the scientific major "Marketing".

04.05.2026 r. / Sofia Assoc. Prof. Yovka Bankova, Dr.



