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OcHoBanue 3a MIpeaCcTaBAHE HA CTAHOBHUIICTO. Yuacmue 6 cvcmasa na HAY4YHOMmMO JHCypu no sawyuma

Ha oucepmayuorHus mpyo cveaacto 3anosed Ne 899/25.03.2026 e. na 3am.pexmopa no HUJ]

1. Wudopmanus 3a 1ucepTraHTa

ABTOPBT Ha TMCEPTALMOHHUS TPYJ € PEIOBEH JOKTOPAHT KbM Karezpa ,,MapKeTuHr u
cTparernyecko mianupane” cerimacHo 3amoBen Ne 1119/28.04.2023 r. va 3aM. pekropa o HUJI na
YHuBepcuTeTa 3a HAIMOHATHO U CBETOBHO cTonaHcTBO — rp. Codus. Orusia OrHsHOB uma Oorata
obOpasoBarenHa U TpyaoBa Ouorpadus. Toit e 3aBbpim OakaaBbpcka mporpama mo CTomaHCKO
ynpasiieaue B [InopauBckusa ynusepcurter ,,[lancuit Xunengapcku®, a ot 2006 n1o 2022 roguna Tou
ce o0y4yaBa U AMILIOMHUpPA MO 3 MarucCThpPCKU MPOTpaMH, a UMEHHO: MaTHCThp no MKoHOMMUKa,
crienranHocT ®unancu B CA ,,Jlumutsp A.llenoB*, maructsp o YUP- 1110BauBCKUSI yHUBEPCUTET
Hlancuit XuieHaapcku™ U MarucTbp IO MKOHOMHMKA, CHEUUATHOCT ,,/JI[MruTanHu MapKeTHUHIOBU
cTpaTeruu’.

Huceprant OrusiH OrHsSHOB NpuUTEXaBa JA0CcTa 00TaT U Pa3HOPOJIEH TPYIOB OIHT, KaTo IMpe3
nocieauuTe 17-18 roauuu € paboTUI Ha Pa3aNMYHU MO3UIUMHU B PA3JIMYHU KOMIIAHUU U MO-TOYHO:
KOHCYATAHT U pernoHaneH MeHUKbp B BTK AJl, ¢dbmuHaHCOB MEHUIXBP, YIPaBUTEN, MapKETUHT
MEHHIKBD, KaKTO U XOHOpyBaH acucTeHT npe3 2024 roquna B8 YHCC. Ta3u tpynoBa uctopus Ha
JOKTOpaHTa My JaBa €JIWH MO-IIMPOKOOXBAaTeH IMOTJIe[ BbPXY MAapKETHHTOBaTa NpPaKTHKa Ha
pas3nuuHU OM3HEC CTPYKTYpH B bbirapus, KO€TO BHHArd € OT MOJ3a MPU €JHO TUCEPTAIMOHHO
U3CcIe/IBaHe.

2. OO0ma xapakTepuCTHKA M OLIEHKA HA Mpe/ICTABEHNS IMCePTALMOHEH TPY/

JlucepTalluoOHHUAT TpyA € B o0eM OT 274 cTaHIapTHH CTPAHHUIM U CTPYKTypaTa My €
KJIACUYECKa: BbBEJECHUE, U3JI0KEHHUE B TPU IJIaBU, 3aKIIFOUEHHE U CIIUCHK C U3M0JI3BaHa JIUTEpaTypa.
PazpaboTkara e oHarnenena ¢ 32 Tabnuuu u 15 urypu, a aureparypaure u3rounui ca 210. BaxHo
€ Ja ce OTOeneXu,ue TUCEPTAIMOHHUAT TPYJ OTroBaps Ha M3HMCKBaHUATAa Ha wi. 27, al. 2 OT
[IpaBunHMKa 3a pUiIaraHe Ha 3aKOHa 3a pa3BUTHE Ha aKkaJIeMUYHUS cbeTaB B PenyOnuka boarapus.
[lo oTHOILIEHWE HA aKkmMyanHOCmma HA memama W 3HAYUMOCMMA HA U3CLe08aHemo MOXKeE C
OCHOBaHHE JIa C€ OTOENIekH, Ue aBTOPHT c€ € 000CHOBAT YOEAUTEITHO- apTYMEHTUTE Ha JOKTOPaHTa



ca BaJIMJIHU CIIPSAMO NPEIMETa Ha JUCEPTAMOHHOTO U3CIIeIBaHE, KAKTO M JIOTUYECKU M3IbPIKAHH.

OO0ekT Ha HacTosIIaTa AucepTanus GOPMyIUpaH OT TUCEPTAHTA CA HKOHOMUYECKUTE BUCIIH
yueOHu 3aBezeHus B PemyOnuka Bvarapus, 3aeqHO ¢ TEXHHUTE CTYACHTH, KaHAWAAT-CTYICHTU U
pOIUTENUTE/ HACTOWHUIMTE HAa KaHAUAAT-CTYACHTUTE, a MPeAMeT ca NOTPeOUTEIICKUTE Harlacu u
MOBEJICHHE KbM MApKETHHTOBHUTE MOJXOAN M BB3IACHCTBHS, KOUTO CE MPUIaraT Mpu NPUBIHYAHETO
Ha CTYJICHTHU U 33bP’KaHETO UM B TI0-BUCOKa 00Opa3oBaTesIHa CTEICH.

L]en u 3a0auu na oucepmayuoHHus mpyo

Lenrta Ha HACTOSIIIHS TPY/ € Aa OBAAT pa3KPUTH CEUU(DUKATE HA MAPKETHHTOBUTE TOIXOAN
U BB3JICHCTBUETO MM BBPXY MOTPEOUTEICKUTEC OYAKBAHUS IPH TPUBIUYAHETO HA CTYICHTH H
3aTbP>KaHETO UM B TI0-BUCOKa 00pa3oBaTeHa CTENeH B ChIOTO BHclIe yynOuine. OrusH OrHSIHOB €
YCTaHOBHJI UYpe3 MPOYYBAHETO HAa BTOPUYHA HH(OPMAIIHSI, Y€ KbM TO3H MOMEHT B CIIEIHaIH3UpaHaTa
nuTeparypa B bBbiarapus IuncBaT W3CieIBaHHMS OTHOCHO BB3JACHCTBHETO HAa MapKETHHTOBHTE
MOJXOAW W TIOTPEOWMTENICKUTE OYaKBaHWS KbM TAX B Ta3u oOyacT. 3a Ja ce TMOCTHTHE SICHO
dbopmynHpaHara 1eJ Ha H3CIEABAHETO, TUCEPTAHTHT € (OPMYITHpaIl B JIOTUYHA MTOCIIE0BATEITHOCT
10 3aga4m, HAKOM OT KOUTO CbM MOCOYMIIA TYK, & UMEHHO:

* Jla ce ananmm3upa BUCIIETO 00Opa3oBaHUE KATO yciyra - 0OEKT Ha MapKeTHHTra M J]a C€ U3BBHPIIH
[IaTeJIeH aHaJlU3 Ha cpelaTa, B KOATO B3aMMOJICHCTBAT YYaCTHUIMTE B cdepara Ha BHUCIIETO
oOpa3oBaHue, B T.4.. Jla Ce oueprae cpenara (Makpo, MUKpPO M BBTpEIIHA), B KOSTO pabOTAT
MKOHOMHUYECKUTE BUCIIN y4eOHU 3aBeieHus B bpnrapus;

+/la ce ananmm3upat crienu(pUKUTE HA MAPKETHHTOBUSI MUKC KaTO KOMIUIEKC 3a BB3ICHCTBHE

B cepara Ha BHCIIETO 0OpPA30BAHKE M JIa C€ M30epe IMOIXO A MOJIET, PUIIOKHUM TPU
WKOHOMHUYECKUTE BUCIIHM y4eOHU 3aBe/IeHUs B bbarapus u mpu He0OXOAMMOCT J1a ce MOJU(PHIINPA;
* Jla ce pa3paboTu ISUIOCTHA METOAOJIOTHS 3a MpujlaraHe Ha (opMyiaTHBHATa H3CIenOBaTeICKa
nporpama cpell KaHIUIAT-CTYICHTH, POIAUTENH/ HACTOWHWIM Ha KaHAMIAT-CTYICHTH, HACTOSIIN
CTYICHTH ¥ aKaJieMHYEH ChCTaB/ CIY)KUTEIM HAa BHUCIIM y4eOHU 3aBEICHUs, KaKTO M Jla Ce
aHAJM3UPAT PE3YJITATHTE OT U3CICABAHETO H JIa CE MPOBEPST U3CICIOBATEICKUTE XUTIOTE3H, B T.U.:
na ce GopMyIMpaT OCHOBHUTE U3BOJHU H JIa C€ U3TOTBST MOIXOISIIH MPETIOPHKHU;

B yHUCOH CcbCc 3amaunTe W 1ENTa JOKTOPAHTHT € QOPMYIUpPAT U MPU U3C1€008ameNCKU
Xunomesu- eOHa 00ACHUMENHA U 2 ONUCAMETHU, KOUTO Ca TIOTYMHEHN Ha (popMysupaHara mnein u
KacasAT TPU TPYHH NPOOJEMH W TO-KOHKPETHO: XHIIOTEe3a 3a BIMSHUETO Ha MapKETHHIOBaTa
oOKpbiKaBala cpena Bppxy u3dopa Ha BY3, xunoresa 3a chabpKaHUETO HA MAPKETHHTOBHUS MHKC
Ha BUCIIUTE y4eOHU 3aBE/ICHUS M XUIIOTE3a OTHOCHO KaHAJIHMTE 3a MPUBJIMYAHE HA CTYJICHTH.

3. OueHka Ha CHABP:KAHUETO HA JHCEPTANMOHHHUA TPYA W MOJYYeHHUTEe HAYYHH H

HAYYHO-TIPUJIOKHU Pe3yJaTaTH

[IbpBa TnaBa Ha Tpyda € oO3arjiaBeHa ,,]€OpeTUKO- METOHOJIOTUYECKH AacleKTH Ha
MapKeTHHTa Ha BHCHIETO OOpa3oBaHue B bbirapus”. B Hes mucepTaHThT Mojjiara Ha aHaIU3
BUCIIIETO 0Opa30BaHME KATO yCIyra Karo OOCKT Ha MapKeTHHra, JHe(GUHUpa KIUCHTUTE HA Ta3u
yciyra, paBy aHAJIU3 Ha CpeaTa Ha MKOHOMHYECKUTE BUCIIU y4eOHU 3aBEJCHUSI-MaKpPO, MUKPO U
BBTPEIIIHA, KAKTO U MapKETUHTOBHsI MUKC Ha oOpa3oBarenHu ycnyrd. OTieneHo € BHUMaHUe U Ha
MPUBIUYAHETO M 3aIbPXKAHETO HA CTYACHTHTE W MSCTOTO HAa MapKETHHIa B MPOICCUTE IO
MIpUBJIMYAHE, KaHIUJAATCTBAaHE, 3allMCBAaHE M BbBEXJAaHE Ha OBbACIIUTE CTy/leHTU. B To3u pasmen e
M3MO3BaH O6orat HAbop OT TUTEepaTypHH U3TOYHHIIH, 189 Ha Opoii- KHUTH, CTaTUH, MOHOTpaduu, OT
kouto 16 ca Ha OBIATapcKU €3WK, IpYruTe Ha OHriuiicku u ome 20 yeOcaiiTa Ha pa3IUYHU
YHUBEPCUTETH U JIp.opranuzauuu. Cuumam 3a cUiHa cCmpaua Ha pazpabomkama MHo20 006pomo
NO3HABAHE HA GIUSHUEMO HA PA3IUyHUmMe (Gakmopu Ha cpedamad, CReyupukama Ha pasiuyHume
NOKOJIeHUsi Kamo 0beKkm Ha obyueHue u NO3HABAHemo 8 0emailiu Om CMpaHa Ha OUCepmaHma Ha
@yHOamenmannume 0CHO8U HA 0OPA308aMENHUL MAPKEMUHL.

Bropa rnaBa e ozarmaBeHa ,,Meromoinorus u Meroauka Ha ECU Ha mpuBnmdanero u



3aJIbPKAHETO HA CTYAEHTHU . 3a IOCTUTAHETO Ha LIEJTUTE Ha AUCEPTALUAITA € IPOBEAECHO EMIIUPUYHO
U3cieIBaHE HA Pa3IMYHUTE €JIEMEHTH, KOUTO OKa3BaT BIMSHUE BbPXY IPUBINYAHETO U
3aJIbP’KAHETO Ha CTYACHTU. ToBa € KaYeCTBEHO U3CIIEBAHE Cpell 4 11eJIEBU ChbBKYITHOCTH, KOETO J1aBa
6orara uH(OpMAIM OT PA3TUYHU IJICJHH TOYKU- KaHAUIAT-CTYACHTH, POAUTEIN/ HACTOMHUIM HA
KaHIUJIAT-CTYJCHTH, HACTOSIIN CTYJICHTH W aKaJeMHUYeH ChCTaB/ CIY)KHTEIH HA BUCIIU Y4COHH
3aBeneHus. Tpil KaTo Bb3MpUETaTa U3CIEA0BaTEICKa ITporpaMa € popMynaTuBHA, 3a OCTUTaHE Ha
LEUTE HAa M3CIEIBAHETO € M30paH KaueCTBEH METOJA- METOABT «(POKYCHPAHO HHIUBUIYATHO
IbI00YMHHO MHTEPBIO» T.€. MOJYCBOOOJHO HMHTEPBIO, KAaTO aBTOPHT € MOCOYMI M yOCIUTEITHH
apryMeHTH 3a n30opa Ha MeToja. BKIIOYeHHTEe BBIIPOCH ca OTBOPEHU/OTKPUTH U CaMO MpPU MajKa
4acT OT BBIIPOCUTE CHILECTBYBA M3BECTHA JMXOTOMHOCT, KOSTO MMa 3a L€l MpeloTBpaTsSBaHe Ha
MIPEKAJIEHO TOJISIMO pa3celiBaHe Ha OTTOBOPUTE OT SAPOTO Ha U3CIEA0BaTEICKUTE BblipocH. Cuntam,
4ye U300pbT Ha MU3CIIEAOBATEICKU MOIX0A U METOAM OT JMCEPTAaHTa € ChbBCEM IIPAaBWIIEH U € A00pa
MIPENNOCTaBKa 32 €IHO YCIHEIIHO KaYeCTBEHO U3CJIe/IBAHE.

B Tpera rnaBa, KakTo € MO KJacuueckaTa CTpYKTypa Ha TaKbB TpPYJl, € HalpaBeH aHAJIU3 Ha
pe3yiTaTUuTe OT W3CIAEABAHETO Ha pa3nuuHuTe (aKTOpH, BIMsICIA BHpPXy u3bopa Ha BVY3,
MOTHBAIMATA 3a KaHAWJATCTBaHE, KaKTO M BIIMSHUETO HA pPa3IMYHMUTE eneMeHTH Ha MMukc Ha
YHUBEPCUTETA- TIPOIYKTOBA U IIEHOBA TOJUTHKA, MAPKETUHTOBUTE KOMYHUKAITUU U TUCTPUOYITUSATA,
KAaKTO M YOBELIKHUIT PECypC Ha YHHUBEPCUTETUTE KaTO €JIEeMEHT Ha MapKeTHHI MHKCa BBpXY
B3€MaHETO 3a pelIeHHe MpU M300p Ha YHUBEPCUTET OT CTpaHa Ha IEJIEBUTE CHBKYMHOCTH. [Ipu
aHaJIM3a Ha pPe3yJaTaTUTE MPAaBUIIHO C€ M3IOJ3Ba aJanTupaHus Mojenl «7P» Ha MapkeTHHr-Mukca,
3a10TO 00pa30BaHUETO € BUJ yCiIyra o chiecTBo. To3u pa3aen chbabpka 000CHOBAHU U UHTEPECHU
M3BOJIU U 000O0IIEHUS, CTPYKTYPUPaHU MHOTO A00pe, KaKTO U MpPOBEpKa Ha XUIOTE3UTE U Mora Jia
ot0enexa, 4e CbM ChIJIaCHA C MOBEYETO KOHCTATAI[MU MOPAAXU MOS JIMYEH OMUT C MPOYYBAHUS IO
TE3W MPOOJIEMH C KaHIUAaT-CTYACHTH, ICHCTBAIM CTYICHTH M 3aBbPINIM Bh3nmuTanunu (Alumni)
Ha MOsI YHHMBEpCUTET. B nuceprauvoHHHsS Tpyd € JOKa3aHO, Y€ MapKETUHTOBUTE IMOIXOAU Ha
YHUBEPCUTETUTE C€ Bb3IPHUEMAT OT MOTEHIUATHUTE CTYIACHTH UHAUPEKTHO, KaTO CE OMOCPENCTBAT
OT CEMEMHOTO U MPUATEIICKOTO OOKPBKEHUE HA KaHIUIAT CTY/AEHTa, KOETO, OT CBOSI CTpaHa OTBaps
HOBU BB3MOXKHOCTH 32 MAapKETHHIOBO BB3JEHCTBHE BBHPXY CYOEKTHUTE 3a00MKASAIIM KaHIUAAT-
CTYICHTA U BIUSCIIN BbPXY KPaHOTO MY pelleHuE.

CTUbT U €3UKBT Ha JUCEpTaHTa ce OTJIMYaBaT C KOPEKTHOCT, SICHOTAa U HAYYHOCT, KaTo B
CBILIOTO BpeMe ca pa3dupaeMu U MO Ta3W NpUYMHA pa3paboTkaTa € yuTaema U 3a MOo-IIMpOKa
aynuTtopus. JlucepTalMOHHUAT TPY/ € OHAIJIECH U C Pa3IuyHu (GUTYypU U TAOIHIIM OT U3CIIEABAHETO,
KOETO yJIECHSIBAa U BB3IIPHEMAHETO Ha MMoJAHEeceHaTa MHPOpMAIIHsL.

Ozepanuuenus Ha uzc1e08aHemo

Cuntam, ye aucepTaHTHT J00pe € omucand BB3NPUETUTE B JUCEPTAMOHHUSA TPY.A
OTpaHHYEHUS, KOUTO C€ OTHACST JI0 TOBA, Y€ aHAIM3BT C€ U3BBPIIBA BHPXY HKOHOMUYECKUTE BUCIITU
yuebnu 3aBenenus (BY3) B bwarapus. 3a omeparuoHain3upaHe Ha MOHSATHETO ,,IKOHOMUYECKH
BVY3 e uznonsBana knacanusra ,,PeMTHHroBa cuctemMa Ha BUCIIMTE yuuiuiia B bearapusa‘ 3a 2023
r. Tam ca mpexncraBeHu mbpBUTe AeBeT BY3 B kiacamusta mo HampasieHue ,,lIkoHomuka“ B
KOHKpeTHaTa roauHa (2023) u oneHKuTe UM B KaTeropus ,,yueOeH mpoiec. [Ipueru 3a nenurte Ha
W3CIIEBAHETO Ca MIECT OT OO0 IEBET YHUBEPCUTETA KaTO KbM TSAX ca MPUABEHHU CHII0 AMEPUKAHCKU
yHuBepcuTeT B boirapus — brnaroesrpan (Bogau Ha knacanusta), HoB bbiarapcku YHuBepcutet-
Codus u Coduiicku yHusepcuret ,,CB. Knmument Oxpuacku‘ 3apaau Herosust CTOaHCKH GaxynTeT.
Cropen MeH 3a MO-ToJiIMa TMPEACTABUTETHOCT HAa HM3BaJKaTa OT YHUBEPCUTETH M CHOTBETHO Ha
PECTIOH/IEHTHTE, MOXeXa Jla Ob/IaT BKIIOUEHH B u3cieaBaneTo U bypracku CBo6oseH YHHUBEpCUTET
u IlnoBnuBcku yHuBepcuteT ,llancuit XuneHmapcku®, KOUTO 00y4aBaT MHOTO CTYIEHTH OT
IOrouzrouna bearapus, FOxua u Llentpanna bearapus. [1o To3u HauMH U3BaJKaTa OT YHUBEPCUTETH
mienre j1a Ob/1e MaKCUMAaIHO 0130 710 U34epIaTeIHO U3CIIe/IBAHE.



4. OueHkKa HA HAYYHUTE U HAYYHO-NIPUJIOKHU MTPUHOCH

Crnen 3amo3HaBaHe C AMCEPTALMOHHUS TPyA Mora jAa orOenexa, 4de (GopMyiaupaHHTE OT
JMCepTaHTa HAYYHHU IPUHOCH KOPECTIOHIUPAT C Pe3yATATUTE OT IPOBEIECHOTO U3CIIECBAHE U IO Ta3H
MPUYMHA TPUEeMaM HaIbJIHO MPUHOCUTE, KAaTO TH TPYIUPaM IO CICAHUS HAYUH:
A. Hayunu npunocu
1. OborareHo € KOHIENTYaTHO 3HAHUETO OTHOCHO B3aMMOOTHOIIICHUATA MEX Ty BUCIIUTE YUeOHU
3aBEJICHUS U TEXHUTE IMOTCHIMAIHN/ HACTOSIIIH CTYICHTH U MPOSIBJICHUETO HA EIICMCHTUTE
Ha 00KpBKaBalaTa cpesa, B KOSTO MPOTHYAT T€3H B3aMMOOTHOIIICHHS.
2. Pa3paborena ¢ 000CHOBaHAa METOJMKA 3a KAueCTBEHO W3ClIe/IBaHE Ha 4T€ OCHOBHU IICJICBH
CBHBKYITHOCTH- KaHIUAAT-CTYICHTH, POJMUTEIN/ HACTOWHUIM HA KAHIUAAT-CTYJICHTH, HACTOSIIU
CTYJCHTH M aKaJICMHUYCH ChCTAB/ CIIY’)KUTETM Ha BUCIIH YUSOHHU 3aBEJICHUSI OTHOCHO MPUBINYAHETO
Y 33]IbPXKAHETO Ha CTYICHTH.
b. Hayuno-npunosicnu npunocu
3. M3cnemBann W pa3KpUTH ca CHEIM(PUKUATE W Ca W3BEJICHU NPEMOPHKH 3a TMPHIAraHeTo Ha
MOIXOIANIN MapKETUHTOBUTE IOJIXOJM 3a MPHUBJIMYAHETO HA CTYACHTH M 33bPXKAHETO MM B II0-
BHCOKa 00pa30BaTeIHA CTETIEH B CHIIOTO BUCIIE YI€OHO 3aBECHUE.
4. TlpemnmoxkeH € A00Ope CTPYKTYpHpaH MOJET Ha CmyoeHmcKd ,,nbmekd*, ONTUMHU3UpaAH 3a
WKOHOMHYCCKHATE BUCIIN YUYCOHH 3aBelieHUs B bwuiarapus m oOBBp3aH C aJlrOpUTHMA 3a H300p Ha
MapKETHUHTOB TIOJIXO]T.

5. OmneHka Ha MyOJMKAIMUTE MO JHUCEPTAIUATA

JlucepTaHTBT € MPeICTaBWII 3a pelleH3upaHe 7 myOnuKanuu: 6 HaydHU JOKIaia, YSTHPH OT
KOHMTO Ha OBJTapCKH €3MK MPEICTABEHU HA MEXIyHApOJHU HaydyHu KoHpepeninu Ha YHCC (# 1,
#2,#3 u #4 , #6 u #7 B cnuchKka ¢ myonukanuu) U 1 cratus B HayuyHo m3aanue Ha YHCC (# 5 B
cnuchbka ¢ myonukanun). Benuku nyOnukanuu Ha OrasiH OTHSHOB ca CBbP3aHU € TeMaTa U HayyHaTa
npoOieMaTvka Ha JAUCEPTALIMOHHUS TPYJ M KacasT BBIIPOCHTE IO MPHUBJIMYAHE U 3aJbpiKaHe Ha
CTYIEHTH/ CTy/IEHTCKaTa JIOSITHOCT, MApPKETUHT MUKC KoMIUlekca Ha BY3 ¢ ukonomuuecku mpodu.
[To cBoute TN KM 00eM MyOIUMKALKMKUTE OTTOBApST HA MPUETUTE HAyYHU CTAHJAPTU W HAJBUILIABAT
MHUHUMAQIHUTE HAITMOHAJTHA U3MCKBaHMS 3a mpuchxaaHe Ha OHC ,,JIokTop®.

6. Ouenka Ha aBTOpedepara

ABTopedepaTbT Ha qucepraHTa € B o0eM OT 79 cTpaHHIM, OT KOUTO 42 CTpaHHIM Ha
ObArapcku e3uk M 37 Ha aHTJIMHCKU e3UuK. PapaboTkaTa OoTroBaps Ha M3UCKBAaHHUATA 32 TaKbB THUII
JOKYMEHT, 3all0TO MPEACTaBs KOHLEHTPUPAHO CHIAbPKAHUETO Ha JUCEPTALMOHHUS TPYH C
OTpaHMYEHUSATA Ha U3CIICABAHETO, CIPaBKa 3a HAYYHHUTE IPUHOCU U OCHOBHHUTE U3BOJIU U HACOKHU 32
mo00psiBaHe Ha MAPKETUHIOBHS MOJXO/ U JEHHOCTH Ha BUCIIUTE YUeOHHU 3aBECHMUSI.

7. KpuTnyHu 0ejIeKKH, MPEeNOPbKU U BHIPOCH

JlucepTallMOHHUAT TPyJ TMPEACTaBiIsBa €IWH OTJIMYEH NpuMep 3a MNpodhecHoHaTHO
TUTAHUPAHO U MPOBEJICHO KaYECTBEHO M3ciie[iBaHe. HsiMaM apyru KpuTUYHU OeNeXKH, OCBEH e/lHa!
Ou OnJI0 T0- MOOpE 3a M3CICABAHETO, aKO Os1Xa 3aJ105KEHH O111e 2-3 00SCHUTEITHU XUIIOTE3H CBbP3aHU
ChC CTENECHTA Ha BIUSHUE HAa HSAKOU OT (PAaKTOPUTE Ha BHHIIHATA WM BBTPEIIHATA Cpela BbPXY
1n300pa ¥ MOBEJICHUETO HA MOTEHIIUAIHUTE KaHAUIAT-CTYACHTH.

HsmMaMm KoHKpeTeH BBIIPOC, IMaM caMo MpernopbKa: JOKTOPAHTHT Ja MyOIHKyBa CTYAUS UITU
cratust (THI «research papere) ¢ pesyaTatuTe OT H3CIEIBAHETO, C KOSATO Ja MOTAT Jia Ce 3alo3HasT
YHHUBEPCUTETCKUTE PHKOBOJCTBA B bbirapus, koero me uM ObJe OT MO3a U I111e OCUTYPH U €IUH
MPAKTUKO-TIPUIIOKEH e(peKT Ha pazpaboTKaTa.

3AKVIIOYEHHUE

HpCZLCTaBeHI/IHT AUCCPTAITUOHCH TPyHd € CaMOCTOATCIIHO IPOBCACHO HAYYHO H3CJICABAHC C



CbhbC CBIICCTBCHU PCIYITATU U HAYUHO-NIIPUIIOKHU NPUHOCH, CbOTBCTCTBAIIO HAa U3UCKBAHUATA KbM
mo00eH Hay4yeH TpyA. ToBa MU JaBa OCHOBAHME /1a IJ1aCyBaM ¢ y0exKIeHue MO0 KUTETHO U J1a
NpenopbYaM M HA YBAKAeMOTO HAYYHO KYPHM Ja TIJacyBa 3a NPHUCh:KIaHeTO HAa OTrHsH
I'eoprueB OrusiHoB o0Opa3oBaTejiHaTa M Hay4yHa cTeneH ,,JlokTop“ mo mnpodecuoHajHO

HanpasJienne 3.8. Ukonomuka, Hayuna cienuannoct MapKeTHHr.

30.04.2026 .
byprac

Tlonamuc:

npod. a-p JIluna Anacracosa
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1. Information about the dissertation student
The author of the dissertation- Ognyan Ognyanov is a full-time doctoral student at the Department of
Marketing and strategic planning™ according to Order No. 1119/28.04.2023 of the Rector the
University of National and World Economy - Sofia. Ognyan Ognyanov has a rich educational and
work history. He graduated from a bachelor's program in Business Administration at Plovdiv
University "Paisii Hilendarski*, and from 2006 to 2022 he studied and graduated from 3 master's
programs, namely: MA in Economics, majoring in Finance at SA "Dimitar A.Tsenov", Master in
HRM - Plovdiv University "Paisii Hilendarski" and Master of Economics, majoring in "Digital
Marketing Strategies".
PhD student Ognyan Ognyanov has quite a rich and diverse work experience, and in the last 17-18
years he has worked in various positions in various companies, more precisely:
consultant and regional manager at BTK AD, financial manager, manager, marketing manager, as
well as part-time assistant in 2024 at UNSS. This work history of the doctoral student gives him a
broader view of the marketing practice of various business structures in Bulgaria, which is always
useful in dissertation research.
2. General characteristics and assessment of the presented dissertation work
The dissertation has a volume of 274 standard pages and its structure is classical: an introduction, an
exposition in three chapters, a conclusion and a list of references.
The work is illustrated with 32 tables and 15 figures, and the literary sources are 210. It is important
to note, that the dissertation meets the requirements of Art. 27, para. 2 of the Regulations for the
Implementation of the Law on the Development of the Academic Staff in the Republic of Bulgaria.

Regarding the topicality of the topic and the significance of the research, it can be reasonably
noted that they are present. After reading it, it can be claimed that the doctoral student's arguments
are justified in relation to the subject of the dissertation research, as well as logically sustained.
The subject of this dissertation formulated by the dissertation is the economic higher education
institutions in the Republic of Bulgaria, together with their students, candidate students and the
parents/guardians of the candidate students, and the subject is consumer attitudes and behavior
towards the marketing approaches and impact which are applied in the process of potential students
attraction and their retention for higher education level.



2. Purpose and tasks of the dissertation work

The purpose of the present work is to reveal the specifics of marketing approaches and their impact
on consumer expectations in attracting students and retaining them in a higher educational degree at
the same university. Ognyan Ognyanov has established through the study of secondary information
that at this moment in the specialized literature in Bulgaria there is a lack of research on the impact
of marketing approaches and consumer expectations towards them in this area. In order to achieve
the clearly formulated objective of the study, the doctor’s student has formulated in a logical
sequence 10 tasks, the most important in my opinion, of which I have listed here, namely:

» To analyze higher education as a service - an object of marketing and to carry out a thorough analysis
of the environment in which the participants in the field of higher education interact, including: to
outline the environment (macro, micro and internal) in which the economic higher education
institutions in Bulgaria operate;

* To analyze the specifics of the marketing mix as an impact complex

in the field of higher education and to choose an appropriate model applicable at

economic higher education institutions in Bulgaria and, if necessary, to

modify;

To develop a comprehensive methodology for implementing the formative research program among
prospective students, parents/guardians of prospective students, current students and academic
staff/employees of higher education institutions, as well as to analyze the results of the research and
verify the research hypotheses, including: to formulate the main conclusions and prepare appropriate
recommendations;

In line with the tasks and the goal, the doctoral student has also formulated three research hypotheses
- one explanatory and 2 descriptive, which are subordinate to the formulated goal and concern three
groups of problems, and more precisely: a hypothesis about the influence of the marketing
environment on the choice of a higher education institution, a hypothesis about the content of the
marketing mix of higher education institutions and a hypothesis about the channels for attracting
students.

3. Evaluation of the content of the dissertation work and the obtained scientific and scientific-
applied results

The first chapter of the work is entitled "Theoretical-methodological aspects of the marketing
of higher education in Bulgaria”. In it, the dissertation examines higher education as a service as an
object of marketing, defines the customers of this service, analyzes the environment of economic
higher education institutions - macro, micro and internal, as well as the marketing mix of educational
services. Attention is also paid to the attraction and retention of students and the place of marketing
in the processes of attracting, applying, enrolling and introducing future students.
In this section, a rich set of literary sources is used, 189 in number - books, articles, monographs, of
which 16 are in Bulgarian, the others in English, and another 20 websites of various universities and
other organizations. | consider the strength of the development to be the good knowledge of the
influence of the various factors of the environment, the specifics of the different generations as an
object of study and the knowledge in detail by the dissertation student of the fundamental foundations
of educational marketing when conducting the dissertation research.
The second chapter is entitled "Methodology and methodology of the empirical sociological research
for attracting and retaining students". To achieve the objectives of the dissertation, an empirical study
was conducted of the various elements that influence the attraction and retention of students. This is
a qualitative research among 4 target populations - prospective students, parents/guardians of
prospective students, current students and academic staff/employees of higher education institutions.



Since the adopted research program is formative, a qualitative method was chosen to achieve the
research objectives, and this is the «focused individual in-depth interview» method, i.e. semi-free
interview, and the author has indicated convincing arguments for the choice of the method. The
questions included are open-ended and only a small proportion of the questions have some
dichotomy, which is intended to prevent the responses from straying too far from the core research
questions. | believe that the choice of research approach and methods by the dissertation is correct
and is a good prerequisite for successful qualitative research.

In the third chapter, as is the classic structure of such a work, an analysis of the results of the study
of the various factors influencing the choice of a higher education institution, the motivation to apply,
as well as the influence of the various elements of the University's Marketing mix - product and price
policy, marketing communications and distribution, as well as human resources as an element of the
marketing mix, is made. In the analysis of the results, the adapted "7P" model of the Marketing mix
is correctly used, because education is essentially a type of service. This section contains well-
founded and interesting conclusions and summaries, structured very well, as well as hypothesis
testing, and | can state that | agree with most of the findings due to my personal experience with
studies on these issues with prospective students, current students and graduates (Alumni) of Burgas
Free University.

The style and language of the doctoral student are distinguished by correctness and scientificity, while
at the same time being comprehensible and and for this reason the work is also readable for a wider
audience. The dissertation work is also illustrated with various figures and tables from the research,
which facilitates the perception of the presented information.

Limitations of the study

| think that the PhD student has well described the limitations adopted in the dissertation work, which
refer to the fact that the analysis is carried out on economic higher education institutions (HEISs) in
Bulgaria. To operationalize the concept of "Economic University”, we can accept the use of the
"Rating System of Higher Education Institutions in Bulgaria” ranking for 2023. The first nine higher
education institutions in the ranking in the "Economics™ field are presented there, in the order in
which they were ranked in the specific year (2023) and their evaluations in the "educational process™
category. Six out of a total of nine were accepted for the purposes of the study, whose name
unequivocally indicates their main focus. American University in Bulgaria - Blagoevgrad (leader of
the ranking), New Bulgarian University - Sofia and Sofia University "St. Kliment Ohridski* through
its Faculty of Economics are also included among them.

In my opinion, for greater representativeness of the study data, Burgas Free University and Plovdiv
University, which host many students from South-East, Central and South Bulgaria, could have been
included in the study.

4. Evaluation of scientific and scientific-applied contributions

After familiarizing myself with the dissertation, I can note that | fully accept the scientific and
scientific-applied contributions specified by the dissertation, grouping them as follows:

A. Scientific contributions

1. Conceptual knowledge about the relationships between higher education has been enriched
institutions and their potential/current students and the manifestation of the elements

of the environment in which these relationships take place.

2. A substantiated methodology has been developed for qualitative research of the 4 main target
populations - candidate students, parents/guardians of candidate students, current students and
academic staff/employees of the higher education institutions regarding the attraction and retention
of students.

B. Scientific and applied contributions

3. The specifics have been researched and revealed and recommendations have been made for the



implementation of appropriate marketing approaches to attract students and retain them in a higher
educational degree at the same higher education institution.

4. A model of a student path is proposed, optimized for economic higher education institutions in
Bulgaria and linked to the algorithm for choosing a marketing approach.

5. Evaluation of publications on the dissertation’s topic

The dissertation student submitted 7 publications for review: 5 scientific reports, four of which were
presented in Bulgarian at international scientific conferences of the UNSS (# 1, #2, #3 and #4 and #7
in the list of publications) and 2 articles in scientific publications of the UNSS (# 5 and #6 in the list
of publications). All publications of Ognyan Ognyanov are related to the topic of the dissertation
work and concern the problems of attracting and retaining students/student loyalty, the marketing mix
complex of universities with an economic profile. Interms of their type and volume, the publications
exceed the minimum national requirements for awarding the ONS "Doctor".

6. Evaluation of the author’s abstract

The author's abstract is 79 pages long, of which 42 pages are in Bulgarian and 37 pages are in English.
The work meets the requirements for this type of document, because it presents the content of the
dissertation with the limitations of the research, a reference to the scientific contributions and the
main conclusions and guidelines for improving the marketing approach and activities of higher
education institutions.

7. Criticisms, recommendations and questions

This dissertation is an excellent example of professionally planned and conducted qualitative
research.

I have no significant critical remarks, except one: it would be better for the study if 1-2 more
explanatory hypotheses related to the influence of some of the factors of the external or internal
environment were developed.

One recommendation: the doctoral student should publish a study with the results of the research,
with which the university managements in Bulgaria will become familiar, which will ensure a
practical-applied effect of the development.

CONCLUSION
The presented dissertation work is an independently conducted scientific study with
significant results and scientific-applied contributions, corresponding to the requirements for a
similar scientific work. This gives me reason to vote positively with conviction, and | also recommend
to the respected scientific jury to vote for awarding Ognyan Georgiev Ognyanov the educational
and scientific degree "Doctor" in professional field 3.8. Economics, Scientific speciality Marketing.
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