YHUBEPCHUTET 3A HAITMOHAJIHO 1 CBETOBHO CTOITAHCTBO

CTAHOBMUIIE

Or: npod. n-p EBrenum PoceHOB I'eHueB
Tpakuticku ynueepcumem — ep. Cmapa 3azopa,

Hayuna cneyuannocm “MapKEeTUHT U yIIpaBJI€HHE Ha BepyUrara Ha JOCTABKH

OTHOCHO: THUCEPTALMOHEH TPY/ 3a NMPUCHKIaHE HA 00Opa3oBaTeliHa U HAyYHA CTEINEH
,JOKTOp* 10 mpodecronanno HampasieHue 3.8. MIkoHOMHKa, Hay4YHa CIEIUATHOCT
,Mapketunr* B YHCC

ABTOp Ha aucepraunoHuus Tpya: Ozcusan ['eopeuee Ocuanos

Tema Ha aucepTanMOHHMS TPYA: “Mapxemunzosu nooxoou 3a npusiuyamne u
3a0vpotcane Ha CMYOeHMU 8 UKOHOMUYEeCKUme UCUIU Y4eOHU 3a6e0eHUs
6 Penybauka bvreapus’™

Hayuen psroBoanTen: npod. n1-p Kpacumup MaprunoB Mapunos

OcHosanue 3a TIpeACTaBsSHE HA CTAHOBUIIETO: y4acTHE B ChCTaBa HA HAYYHOTO XYpHU
[0 3alUTa Ha JUCEPTAllMOHHUSA Tpya cbriacHo 3amoBex Ne 899/25.03.2026r. na
Pexropa na YHCC.

HNudopmanus 3a 1ucepranra

JucepTanThT ce € oOydaBaJl 1O JOKTOpPCKAa TIporpamMa KbM Kameopa
“Maprxemune u cmpameeuvecko naanupane’”|  @axyimem  “Vnpasnenue u
aomunucmpayuss” na YHCC, mo wuayyna cneyuannocm ,,MapKeTHHT* CBIIIACHO
3anoBen Ha Pextopa Ha YHCC Nel119/28.04.2023r. OOy4eHHETO € OCHIIECTBCHO B
peoosra dhopma nipe3 niepuoaa 2023-2026r.

O0ma xapakTeprCcTHKA HA NPeCTABEeHNs JUCEPTALIUOHEH TPY/
2.1. OO6ewm u cTpyKTypa
JlucepraiiuoHHUAT Tpya € B obeM OoT 274 cTp. U BKJIIOYBA BBHBEACHHE, TPU TJIaBH,
3aKJIIOYEHUEe, W3MOJ3BaHa JHUTeparypa U MpuioxkeHus. Toll ce Xapakrtepusupa C
no0bp OamaHc B CTPYKTypaTa M JIOTHYECKA MOCJIECIOBATETHOCT MEXAY OTACIHUTE
TJIaBH.
2.2. OneHka 3a: aKTyaJIHOCTTa M 3HAYMMOCTTA HA TeMmaTa; IIeNITa; 3aaunTe; 00eKTa;
MpeaMeTa ¥ OCHOBHATA T€3a Ha TUCEPTAIMOHHUS TPY/

bescmopno wu30bpanata Tema € akTyajgHa, MalKoO M3ClIeBaHa U OT



M3KTIOYUTETHO 3HAaUYeHHE 3a (YHKIIMOHMPAHETO Ha BHUCIIMTE Y4eOHHM 3aBEACHUS B
KOHKYpPEHTHa cpejia ¥ IPH HAJIMYKe Ha 3abJI00YaBalia ce pemMorpad)cka Kpusa.

BbB  BbBegeHuero ca  ¢GopmylupaHd OOEKTBT U  MPEIAMETHT Ha
nucepTanmoHHus Tpya. LlenTa na nucepranusara e ,,Ja ObaaT pa3KpUTH crieluPUKUTE
HAa MapKETHHTOBUTE TOJXOAW U BB3JACUCTBUS BBPXY MOTPEOUTEIICKUTE OYaKBaHUS
Ipy MPUBIMYAHETO HAa CTYACHTH W 3aabp)KaHETO UM B TMO-BHCOKa oOpa3oBaTeiIHA
cTeneH. 3a MOCTHUTaHETO Ha LeNTa aBTOPHT (GOpMylupa AECET H3CIEI0BATEICKU
3a7a4u.

OOexT Ha HacTofAIIATa JUCEpPTaIlMs Ca HWKOHOMHYECKHUTE BHCIIA YYCOHH
3aBefieHus B PenyOnuka bbarapus, 3ae1HO ¢ TEXHUTE CTYJEHTH, KaHIUIAT-CTYACHTH
U pOAWTEINTE/HACTOMHUIIMUTE Ha  KAHAWAAT-CTYACHTUTE, a TMpeaMer ca
MOTPEOUTENICKUTE HArJlaCk W TIOBEJEHHE KbM MAapKETHHTOBUTE TOAXOAH H
Bb3JICMCTBUS, KOUTO CE€ MpUiaraT Mpyu MIPUBJINYAHETO HA CTYJACHTH U 3abPKAHETO UM
B [0-BUCOKa 00pa30BaTelIHa CTETICH.

2.3. 3non3BaHa Hay4YHa JIUTEpaTypa

CrnuchkbT BKIIOUBa 00110 210 nutepaTypHu M3TOYHUKA. Pasmpenenenuero e
21 uHTepHeT M3TOYHMKA, 189 myOnukanuu, B TOBa 4YUCIO MOHOrpaduu, CTaTUH U
JIOKJIaJiu, OT KOUTO Ha Obarapcku e3uk 16. ToBa e moka3aTesncTBO 3a royieMus ooem
M3BBpIIeHa padoTa U 32 HEJOCTATHYHUS Opoil mpoyuBaHus B bbirapus no uzbpanara
TeMa.

3. OneHka Ha CHABP:KAHHETO HA JUCEPTANMOHHUS TPYA M HA MOJYYEHHTE
HAYYHH M HAYYHO-TIPUJIOKHH Pe3yaTaTH

3.1 OneHka Ha CHABPKAHUETO HA TUCEPTALMOHHUSA TPY/

B mppBa rmaBa ca pasriieaHu peleBaHTHH TEOPETUYHU TMOCTAHOBKUA M €MITMPUYHH
pa3paboTKH, CBbP3aHU C MAapKETHHTa Ha BUCLIETO 00pa30BaHHUE U aCIEKTUTE MYy IpU
MPUBJIMYAHETO HA CTYACHTH U 3abpXKAHETO UM B MO-BUCOKA 00pa3oBaTesiHa CTEIIEH.
B nmombiHeHUE KbM MPEIXOTHOTO € HAMPABEH JETAMICH aHAIN3 Ha MapKeTHHIOBaTa
oOKpBKaBalia cpesia, B KOSITO padOTIT HKOHOMUYECKUTE BUCIIINA YICOHH 3aBE/ICHUS B
boarapus.

BbB BTOpa rnaBa ca 06sicHeHu (pa3uTe Ha U3CIEAOBATEICKUS MPOIEC U € pa3paboTeHa
u3cienoBaTescKka nmporpama U MHCTpyMeHTapuyM. OO0CHOBaHM ca M300pBT Ha THIIA
M3CcIeIoBaTeNiCKa MporpaMa U METOIBT 3a chbOMpaHe Ha JaHHU. B mucepraninoHHUS
TPYJ CE€ U3MO0JI3Ba Ka4eCTBEH MeTO/ — (POKYCUPaHO IbJI00OUMHHO UHTEepBIO. Ha 6a3arta
Ha W30paHHs METOJ € M3TrPaJeH M3CIEAOBATEIICKH HHCTPYMEHT 3a ChOMpaHe Ha
HEOOXOAMMHUTE 32 U3CJIEIBAHETO JAHHHU.

B Tpera rnaBa ca u30paHM TBPBUYHM EAMHUIIM HA HACTOSIIOTO H3CJEIBAHE —
MPEICTABUTEINTE HA BEYE MOCOUYCHUTE YETHPHU TPYIU PECIOHICHTH — MOTCHIINATHA
KaHJIUJAT-CTYICHTH B bbyrapusi; poIuTenn/HaCTOWHUIIA Ha TIOTCHIIMATHU KaH/U/1aT-
CTYJICHTH B bovarapus; HACTOSIIIN CTYJICHTH B bearapus;
MpenojaBaTen/aIMUHUCTPATUBEH TMEpPCOHal BBB BHCIIE Y4YeOHO 3aBeICHHE B
bearapusa. ObembT Ha wm3Bankara € 88 (mo 22 oT BCsAKA OT YETHPUTE TPYIH)



HaOmonaBanu (IbpBUYHHU) enuHUIM. VHTepBIOTaTa ca MpOBEACHH B MEpHOIA
01.10.2024 r. — 11.09.2025 .

3. 2 OueHka HA MOJyYeHUTEe HAYYHH U HAYYHO-TIPUIJIOKHH Pe3yJITaTH

Ha 6a3a Ha ananu3upaHuTe JaHHU ca pa3pabOTEHHU M MOCOYCHH €IUH aJTOPUTHM H
TP MoOJeja, KOUTO MOraT Ja IMOCTY)KaT KaTo ChCTaBHU YacTH Ha YIPABJICHCKH
WHCTPYMEHTHU — HE CaMO B YacTTa Ha MapKETHHIa Ha BUCIIUTE y4eOHU 3aBEJICHMUS, HO
U B ISJTIOCTHOTO YIIpaBJCHUE HA MTPUEMa U OTHOIIICHHSTA ChC CTYICHTUTE.

MHoro n00po BIleUaTJICHHE OCTaBsg Oorara OHArJICACHOCT Ha JHCepTaluaTa
BKJTIOYBaIa oomio 15 purypu u 32 tabnunu.

B 3akmouenne mora ga 000611s, ye OrusH OTHSHOB MMa TOYEH, JOTUYEH U HAy4eH
CTUJI Ha TucaHe. JlucepTalmoHHUAT TPYA JAEMOHCTpHUpa MHOTO 0Opo pazOupaHe Ha
TEOpHsATA U IIPHJIAraHe Ha METOI0JIOTHATA B MPAKTHYCH aCTICKT.

4, OneHKa HA HAYYHUTE U HAYYHO-TIPUJIOKHUTE MPUHOCH
[TpuHOCHTE OMX pa3Neui B TPU HAIIPABJICHUS:

4.1.TIpyHOCH OT TEOPETHYCH XapaKTep - CUCTEMATH3UPaHW U OO0OOIIECHU ca OCHOBHHUTE
TEOPETUYHH TIOJIXOTU W HIKOW TOHSITHS, CBHP3aHU C B3aHMMOOTHOIICHHUATA MEXTY
YHHUBEPCUTETA W HETOBUTE IOTCHIIMATHHU/HACTOSIIN CTYICHTU. Pasrienanu ca B
netaiinm epeKTUTe Ha eIEeMEHTUTE Ha OOKpBhKaBalaTa cpejia, B KOATO MPOTUYAT TE3H
B3aMMOOTHOIIICHUSI.

4.2.TlpyHOCH OT METOJOJIOTHYCH XapaKTep - pa3paboTeHa € METOJHMKAa 332 KauyeCTBEHO
M3CJIeIBaHe Ha YYaCTHUITUTE B LIETHS MPOIEC OTHOCHO MPUBIMYAHETO U 33bP)KAHETO
Ha CTYJICHTH, & UIMCHHO CaMUTE KaHIWUJAT-CTYJICHTH, TEXHUTE POJUTEIH, HACTOSIIU
CTYJICHTH M aKaJICMHUCH ChCTAB/CITYKUTEIIA HA BUCITH YIYCOHH 3aBEACHUS.

4.3.TIpyHOCH OT MPAKTUYECKU XapaKTep - MPEIJIOKEeH € MOJEN Ha CTYACHTCKA MbTEKa,
ONTUMU3UPAH 32 HKOHOMUYECKUTE BUCIITU yueOHU 3aBe/ieHus B bbirapus u o0Bbp3an
C anropuThMa 3a W300p Ha MapKEeTWHTOB moaxona. Ha 6a3a aHanu3 Ha JaHHWTE ca
pa3KpuTH crenu@UKUTE U ca aJeH! MPErnopbKH 3a MPUJIaraHeTO Ha MAPKETUHTOBUTE
MOAXOMM 3a TMPUBIUYAHETO HA CTYAEHTH U 3aTbpKAHETO UM B IMO-BHUCOKA
oOpa3oBaTeyiHa CTETEH.

5. Ouenka HA Ny0JIMKAMMUTE MO TUCEPTANUATA
ABTOPBT € HampaBwi OO0 7 HAYYHHU MYOIHMKAIMU, OT KOUTO 6 CaMOCTOSITEIHH U
€HO ChaBTOPCKO ydacTue B Hay4yHa KoH(pepenuus. Te ca 3a mepuona 2024-2025r.

6. Ouenka Ha aBTOpedepara
ABTopedeparsT, Ha 0a3a Ha JUCEpPTALIMOHHUSA Tpya € B o0eM oT 41 crpanuuu u
ChAbPKa BCUYKUA HEOOXOJUMU aTpuOYyTH - aKTYaJIHOCT Ha TemaTa, 0OEKT U MpeaMer,
el W 3aJadd, U3CIeA0BaTelICKa Te3a U XUIoTe3u. Toll oTroBaps Ha CTPYKTypara,
ChIBP’KAHUETO U IPUHOCHUTE MOMEHTH Ha IUCEPTALMOHHUS TPY.

7. Kputnunm Gesie:KKH, NPenopbKH U BHIPOCH



Hsmam koHpeTHU KpuTHYHH Oenexku. [IpenopbkaTa My € aBTOPBT J1a IPOABIKU U B
ObJeIIe MPOYYBAHKTA CH B Ta3H 00JIACT, KOSTO HEMUHYEMO MMa TOJISIMO 3HAYCHHUE 32
BHCIIIETO 00pa3oBaHUE.

3akirouenue

JlucepTallmOHHUAT TpyA Ha Tema ,Mapxemuneosu nooxoou 3a npusiuyane u
3a0bpocane Ha cmyoeHmu 8 UKOHOMUYeCcKume suciu yieonu 3asedenus 6 Penyonuka
bvreapus®, pazpaboren ot Oeuan [eopeues Ocnanos, TPENCTABIsIBA e€IHA
CTOMHOCTHA Hay4YHa pa3paboTKa ¢ MPaKTUKO-TIPUIIOKEH XxapakTep. Ts ce oTinuaBa C
aBTOPCKO ydYacTHE, HAay4YeH CTWJI U MOTBbpXJaBa YMEHHSITAa Ha JAHCEpTaHTa Ja
MIPOBEK/IA CAMOCTOSITEIHA U3CIIEIBAHUS.

Cpmo Taka u Ha 0a3ara Ha T[IOCOYEHUTE  HAYYHONPUJIOKHU TPUHOCH B
JUCEPTAIMOHHUS TPYA U B ChOTBETCTBHE ChC 3aKOHOBUTE KPUTEPUU 32 MPHUCHKIAHE
Ha oOpa3oBarenHaTa U Hay4yHa CTEIeEH ,,JJOKTOpP®, U3pa3siBaM CBOETO KaTETOPHUYHO
cTa”HoBHIlle Na ObAe mpuchiacHa Ha Oecuan Ieopeues Ocnanog obOpa3zoBaTeNHATA U
Hay4Ha CTEMEeH ,,JIOKTOp 0 Hay4yHaTa CIeluaaIHoCT ,,MapKeTUHr.

Crapa 3aropa
04.05.2026r. B eY15107 (o
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1 Information about the doctoral candidate

The doctoral candidate was enrolled in a PhD program at the Department of “Marketing and
Strategic Planning” / Faculty of “Management and Administration” at the University of
National and World Economy, in the scientific specialty “Marketing,” in accordance with
Order No. 1119/28.04.2023 of the Rector of the UNWE. The training was conducted in full-
time form during the period 2023-2026.

2 General characteristics of the submitted dissertation
2.1. Volume and structure

The dissertation comprises 274 pages and includes an introduction, three chapters, a
conclusion, references, and appendices. It demonstrates a well-balanced structure and logical
consistency between the individual chapters.



2.2. Evaluation of: relevance and significance of the topic; objective; tasks; object;
subject; and main thesis of the dissertation

The selected topic is undoubtedly relevant, insufficiently researched, and of great importance
for the functioning of higher education institutions in a competitive environment and in the
context of a deepening demographic crisis.

In the introduction, the object and subject of the dissertation are defined. The objective of the
dissertation is “to reveal the specifics of marketing approaches and their impact on consumer
expectations in attracting students and retaining them at a higher level of education.” To
achieve this objective, the author formulates ten research tasks.

The object of the dissertation is economic higher education institutions in the Republic of
Bulgaria, together with their students, prospective students, and the parents/guardians of
prospective students. The subject is consumer attitudes and behavior toward marketing
approaches and influences applied in attracting students and retaining them at a higher level
of education.

2.3. Scientific literature used

The reference list includes a total of 210 sources: 21 internet sources and 189 publications,
including monographs, articles, and papers, of which 16 are in Bulgarian. This indicates the
substantial volume of work carried out and the limited number of studies in Bulgaria on the
selected topic.

3. Evaluation of the content of the dissertation and the scientific and applied
results obtained

3.1. Evaluation of the dissertation content

Chapter One examines relevant theoretical frameworks and empirical studies related to
higher education marketing and its aspects in attracting students and retaining them at a
higher educational level. In addition, a detailed analysis of the marketing environment in
which economic higher education institutions in Bulgaria operate is presented.

Chapter Two explains the stages of the research process and develops a research program and
toolkit. The choice of research design and data collection method is justified. The dissertation
employs a qualitative method—focused in-depth interviews. Based on this method, a
research instrument for collecting the necessary data has been developed.

Chapter Three identifies the primary units of the study—representatives of the four
respondent groups already mentioned: prospective students in Bulgaria; parents/guardians of
prospective students; current students in Bulgaria; and academic/administrative staff at
higher education institutions in Bulgaria. The sample size is 88 respondents (22 from each of
the four groups). The interviews were conducted in the period 01.10.2024 — 11.09.2025.



3.2. Evaluation of the obtained scientific and applied results

Based on the analyzed data, one algorithm and three models have been developed and
presented. These can serve as components of managerial tools—not only in the field of
higher education marketing but also in the overall management of student admissions and
student relations.

A very positive impression is created by the rich visual support of the dissertation, including
a total of 15 figures and 32 tables.

In conclusion, | can summarize that Ognyan Ognyanov demonstrates a precise, logical, and
scientific writing style. The dissertation shows a very good understanding of theory and the
application of methodology in a practical context.

4. Evaluation of the scientific and applied contributions
The contributions can be divided into three areas:

4.1. Theoretical contributions — The main theoretical approaches and certain concepts
related to the relationships between the university and its prospective/current students are
systematized and summarized. The effects of the elements of the surrounding environment in
which these relationships take place are examined in detail.

4.2. Methodological contributions — A methodology for qualitative research has been
developed, covering participants in the entire process of attracting and retaining students,
namely prospective students, their parents, current students, and academic staff/employees of
higher education institutions.

4.3. Practical contributions — A student pathway model is proposed, optimized for
economic higher education institutions in Bulgaria and linked to an algorithm for selecting a
marketing approach. Based on data analysis, the specific characteristics are identified and
recommendations are provided for the application of marketing approaches for attracting
students and retaining them at a higher level of education.

5. Evaluation of the publications related to the dissertation

The author has produced a total of 7 scientific publications, of which 6 are individual and one
is co-authored for participation in a scientific conference. They were published in the period
2024-2025.

6. Evaluation of the abstract

The abstract, based on the dissertation, comprises 41 pages and contains all necessary
elements—relevance of the topic, object and subject, aim and tasks, research thesis, and
hypotheses. It corresponds to the structure, content, and contributions of the dissertation.



7. Critical remarks, recommendations, and questions

I have no specific critical remarks. My recommendation is that the author continue their
research in this field in the future, as it is undoubtedly of great importance for higher
education.

8. Conclusion

The dissertation entitled “Marketing Approaches for Attracting and Retaining Students in
Economic Higher Education Institutions in the Republic of Bulgaria,” developed by Ognyan
Georgiev Ognyanov, represents a valuable scientific work with practical application. It is
distinguished by original authorship, a scientific writing style, and confirms the candidate’s
ability to conduct independent research.

Furthermore, based on the stated applied scientific contributions in the dissertation and in
accordance with the legal criteria for awarding the educational and scientific degree
“Doctor,” I express my unequivocal opinion that Ognyan Georgiev Ognyanov should be
awarded the educational and scientific degree of “Doctor” in the scientific specialty
“Marketing.”

Stara Zagora

04.05.2026 Signature: .........cooiiiiiiinnn.
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