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ABTOp Ha qucepTanuoHHus Tpya: Xpucromup MBanos Kynapon

Tema Ha 1McepTAUMOHHUSA TPYA: ,,KOHKYPEHTOCIIOCOOHOCT Ha TypUCTUUYECKUTE 00eKTH B bhirapus
B YCIJIOBUSITA HA HECUTYPHOCT ¥ U3BBHPEIHU CUTYaIHH

Hay4eH pbkoBoaMTE: J01I. 1-P Moska IlerkoBa Bankosa

1. Hpe)_ICTaBﬂHe Ha JTOKTOpPAaHTa

OT npeacraBeHNTE 3a pelCH3UPaHEe MAaTEPHAIIH € BUIHO, Y€ JOKTOPAHTHT XpuctoMup MBaHoB
Kymnapos e crienanuct ¢ mocnenoBaTeaHa akaJeMHIHa Or0TOBKA U 3HAYUTENICH MPAKTUYESCKH OITUT
B oOylacTTa Ha TypU3Ma, MAapKETUHTa, YNPABICHUETO HA TYPUCTHUYECKH OOEKTH U KIMEHTCKOTO
npexuBsiBane. Toi e ponen Ha 08.08.1989 r. u e Obarapcku rpaxnanus. [IpodecnoHamHoTO M
00pa30BaTETHOTO My pa3BUTHE OUYEPTaBaT sICEH NPo(UI Ha KAaHAUIAT, KOMTO ChUETaBa yIpaBIeHCKa
IPaKTHKa, MapKETHHTOBa KOMITETEHTHOCT u U3CIICIOBATEIICKU UHTEpEeC KBbM
KOHKYPEHTOCIIOCOOHOCTTA Ha TYPUCTHYECKUTE OOCKTH.

OO6pa3zoBarenHaTa NOArOTOBKA HA JIOKTOPAHTa € U3rpajicHa B YHUBEPCUTETA 3a HALIMOHAIHO
U CBETOBHO CTOMAHCTBO. Toil mpurexaBa OakalaBbpCKa CTENEH IO OW3HEC aJAMHUHUCTpALMs,
MarucTbpcKa CTENeH Mo OM3HEeC aIMUHUCTPALIMA U MarucTbpcka cTerneH o Mapketunr. Ot 2019 r. e
JIOKTOPAHT KBbM Kartenpa ,,MapkeTuHr u crparerndyecko miuanupane Ha YHCC. Ta3u akagemuyHa
MOCJIEZIOBATETHOCT € HAIbJIHO ChOTBETCTBAIlla HAa TEMaTHKaTa Ha NMPEACTaBEHMs IHCEPTALUOHEH
TPYA M OCUTypsiBa HE0OXoJMMara TEOpeTHYHAa OCHOBAa 3a M3CJIEBaHE HAa MapKETUHTOBUTE U
yNpaBJIEHCKUTE aCIIEKTH HAa KOHKYPEHTOCIIOCOOHOCTTA B TypU3Ma.

[Tpodecuonannara 6uorpadus Ha Xpucromup Kynapos e npsiko cBbp3aHa ¢ MPEeIMETHOTO
noJie Ha aucepranusra. Ot Hadanoro Ha 2026 r. ToW 3aeMa JUIbKHOCTTA PbKOBOAUTEN AETIapTAMEHT
,»OTIEpaTUBHO YIIpAaBJICHUE HA TEPMUHAIM U KJIMEHTCKO MpexussiaHe Ha Jletume Bacui JleBckn
Coodus. B paMkuTe Ha Ta3u MO3UIUS OTrOBAps 3a YNPABICHUETO HA AEMHOCTTAa Ha CIIy>)KUTEJIUTE B
ACapTaMCHTA, 3a CTpAaTEerusdaTa 3a MOCTUTI'aHC HAa MO-BHUCOKH HHBA Ha aKp€auTalus MO IIbTHUYCCKO
H3XXUBABAHC, KAKTO M 3a CTPATCTUYCCKU IIPOCKTHU, HACOYCHHU KbM PA3BUTHC Ha JICTUIHATA
MH(QpaCTPyKTypa M Ka4eCTBOTO Ha KIIMEHTCKOTO 00CiIykBaHe. TO3U ONMUT UMa ChIECTBEHA BPB3Ka C
npobiemMaTukaTa Ha KOHKYPEHTOCIIOCOOHOCTTA, Thil KaTo JIETUIHATA CPE/la € KIIFOYOB €JIEMEHT OT
TypUCTHYECKATa EKOCUCTEMA U OT BB3IPUEMAHETO HA IECTUHALUATA.

B nepuona 2023 - 2025 r. 1OKTOpaHTHT € paboTHII KaTo MPOAYKTOB MEHUUKBD ,, | epMUHATIH
Ha Jletume Bacun Jlescku Codust, KbJI€TO € y4acTBall B IPOEKTH 32 MOJ00PsSBaHE HA MBTHUYECKOTO
MpeXuBsiBaHe, MHPPACTPYKTypaTa Ha TEPMHUHAIHUTE CTpagd M CTPATErHUECKOTO pPa3BUTHE Ha
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nerumieto. I[lpenu ToBa, B mepuoma 2014 - 2023 r., e OW1 MapKeTHHT MEHUDKBD Ha HAKOJIKO
TypUcTHYeCKH 00ekTa, cpen kouto ExmeH AxBanmapk u KiyOen xoren AxBa Heuc, xorencku
komiuiekc HeBuc Pusopt, I[lapk xoren Opecoc m xoren Paaunac VYei. To3um npwearorojauiineH
MPAKTUYECKH OMUT B MOPCKHS U TUIAHUHCKHS TYpU3bM € 0COOEHO BaXKEeH, ThH KaTO JHCEepTaLusiTa
u3cieBa MUMEHHO TYPHCTHYECKH 00ekTH B bbarapus, GyHKIIMOHUpAIIX B YCIOBHS Ha HECUTYPHOCT
Y U3BBHPE/IHU CUTYalUH.

B npodecuonannara cu 1efHOCT JOKTOPAHTHT € OUIT aHTKUPAH C ISUIOCTHO yIpaBlIeHUE HA
MapKeTHHra, OoKeTUpaHe, OpraHu3alUs Ha MApKETHUHTOBU ACHHOCTH, TUTHTAJICH MAapKETHHT,
yIpaBlieHHuEe Ha yed NMpUCHCTBUE, padoTa C MAapTHHOPH, TYPOIIEPaTOpU M PEKIaMHU KaHau. Tazu
€KCIIepTHU3a MY JaBa Bb3MOXHOCT Ja pa3IiieXk/Ja TeMaTa HE caMO KaTo TEOpPETUYEH MpoOJeM, HO U
IIpe3 Ipu3MaTa Ha PEaJHU YIPABJIECHCKU PEIIECHMs, MAapKETUHIOBU OTPAaHUYEHUS U MPAKTUYECKU
TPYAHOCTH, Bb3HUKBAILU NPH TYPUCTHUECKUTE OOEKTH B KPU3UCHA Cpefa.

CuuraMm, Ye CBHYCTAHHUETO MEXJIy aKaJIeMHYHAa TOJrOTOBKA, NPAKTUYECKA OIMUT B
TYPUCTUYECKUS CEKTOP U aKTyaiHa yIpaBlIeHCKa IeHHOCT B 00J1aCTTa Ha KJIMEHTCKOTO MPEKUBSBAHE
€ Ba)KHa MpPEJINOCTaBKa 3a KayeCTBEHOTO pa3paboTBaHE HA JUCEPTAMOHHUSA TPYH. JJOKTOpaHTBHT
MpUTEKaBa HEOOXoaAUMarTa MpoQecrHoHaTHa U HayyHa MOATOTBEHOCT 3a M3CJIE/IBaHE Ha CIIOXKHATa
BpB3Ka MEXIYy KOHKYPEHTOCIOCOOHOCT, MAapKETHHIOBO YIIpPaBJICHHE, aJalTHBHOCT M KPU3KCHA
YCTOMYMBOCT B TypHU3Ma.

2. O01a XapaKTepUCTHKA HA MCEPTANMOHHUS TPY/ U AKTYaJHOCT HA MpPodiemMa

[IpencraBeHUAT IUCEPTALMOHEH TPYJ € IIOCBETEH HA TEMa C BUCOKA Hay4HA U IIpaKTUYeCKa
3HaYUMOCT. TypU3MBT € CEKTOp, B KONTO KOHKYpPEHTOCIIOCOOHOCTTA ce popMuUpa 0]l Bb3AEHCTBUETO
Ha MHOXECTBO B3aUMOCBBpP3aHU (AKTOPU - MPHUPOAHU, HUHPPACTPYKTYPHH, YIPABICHCKH,
MapKeTHUHTOBH, I[IEHOBH, KOMYHHKAllUOHHHM, KaJpOBHM M HWHCTUTYLHMOHaTHU. B ycnoBusita Ha
HECUTYPHOCT U U3BBHPE/IHU CUTYallM 3HAYEHUETO Ha Te€3U (PaKTOPH CE MIPOMEHS, a CHOCOOHOCTTA Ha
TYPUCTHUYECKUTE OOEKTU Jla pearupar HaBPEMEHHO Ce MPEBPbHINA B KIIOUOBO YCIOBHE 3a TSIXHOTO
OLIEJISIBAaHE U Pa3BUTHE.

AxTyanmHOCTTa Ha Temara e Oe3cnopHa. IIpe3 mocieaHuTe TOAMHU TYPUCTHUECKHUST CEKTOP
Oelle TOCTaBeH MOJA BB3ACHCTBUETO Ha Mopenuua oT Kpuszu - manaemusata or COVID-19,
IIOCJIEIBAJINTE OIPAHMYCHHUsI BBPXY ABMIKEHUETO Ha XOpa, BoMHaTa Mexnay Pycumsa m Ykpaiina,
HeCcTaOWJIHOCTTa B peruoHa Ha buu3kusg W3TOK, HWHQIALMOHHUAT HATUCK, IPOMEHEHOTO
NOTPEOUTENICKO MTOBEICHUE U PACTAINATA POJIs HA TUTUTAIHUTE KaHaaH. Te3u mpolecu mokasaxa, 4e
TPaJULIMOHHUTE MOIXO0/IU 3a YIPaBICHUE HAa TYPUCTHUECKH OOEKTH HE BUHATH Ca JIOCTaThYHU U Y€ €
HeoOXouMa TO-BUCOKA CTENEH Ha aJalTHBHOCT, OpPraHU3allMOHHA I'bBKABOCT M MAapKETHHIOBA
TOTOBHOCT.

Temara uMa u cienudryHa HAIIMOHATHA 3HAYUMOCT. bbhiarapus pasmonara ¢ pa3HOOOpa3HU
TYpPUCTHYECKH PECypCH, HO KOHKYPEHTOCIOCOOHOCTTa Ha TYPHUCTUYECKUTE OOEKTH YeCTO €
OTrpaHMYaBaHa OT CE30HHOCT, MH(PPACTPYKTypHU NEPUIUTH, CUIHA 3aBHCUMOCT OT IMOCPEIHUIIH,
[IEHOBA KOHKYPEHIIUS U HEOOXOMMOCT OT IMO-CUCTEMHO YIIpaBJieHNE Ha MAPKETUHTOBUTE JICHHOCTH.
B TO3M KOHTEKCT M3cienBaHETO Ha (PAKTOPHUTE 3a KOHKYPEHTOCTIOCOOHOCT HAa TYPUCTHYECKUTE
00€KTH B YCIIOBHUATA HA M3BBHPEHA CUTYAIUs € HE CaMO aKTyaJHO, HO M MMPAKTHYECKH HEOOXO0IMMO.
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JucepTaiimoHHUAT TPy € pa3paboTeH B 00eM oT 178 cTanmapTHHU CTPaHHUITH OCHOBEH TEKCT U
ce ChCTOM OT YBOJ, TPH TJIaBH, 3aKJIIOYCHHE, U3MOJ3BaHA HAy4HA JHUTEpaTrypa U MHPOPMAIMOHHU
M3TOYHUIIM, KaKTO U MPWIOKeHUs. B Tpyna ca Bkitouenu 7 tabmunm, 62 ¢durypu u 12 npunoxeHus,
a M3MO0JI3BaHUTE JIUTEPATyPHU U MHPOPMALMOHHN N3TOUHUIM ca 149. Taszu cTpykTypa nokassa 100bp
OanaHc MEXIy TEOPETUYHA OCHOBA, EMIIUPHYHA paboTa U MPUIIOKEH PEe3yJITarT.

ITbpBa riaBa € nocBeTeHA Ha JIMTEPAaTYpHUS 0030p U pasriiexk/ia KOHKYPEHTOCIIOCOOHOCTTA B
TypU3Ma, MapKETUHTOBUTE ACIIEKTH HAa KOHKYPEHTOCIIOCOOHOCTTA, (PAKTOPUTE U MOJIEIUTE 32 OLICHKA
Ha KOHKYPEHTOCHOCOOHOCTTa Ha TYpPUCTUYECKH AECCTUHALMM M TYPUCTUYECKH OOEKTH, KaKTO U
cneunpukata Ha Typu3Ma B YCIOBMATAa Ha WU3BBHPEAHM cUTyaluu. Bropa rnmaBa mpexacraBs
EeMIIUPUYHOTO H3CJeBaHEe HA (PAKTOpUTE 3a KOHKYPEHTOCHOCOOHOCT Ha TYPHCTUYECKH OOCKTH B
bearapus B yciaoBusiTa Ha U3BbHpEAHA cuTyalnus. Tpera riiaBa pa3paboTBa crienMaau3vpaHa IbTHA
KapTa 3a yIpaBlieHHE Ha KOHKYPEHTOCIMOCOOHOCTTa Ha TYPHCTHYECKH OOCKTH B W3BBHPEIHU
cutyauuu. Ta3u cTpyKTypa € JIoruyHa, ocjie0BaTe/IHa U ChOTBETCTBA HA IOCTaBEHATA 1IEJI.

C‘II/ITaM, (S H36paHaTa TEMa CC OT/IMYaBa C BUCOKA IMPUIIOKHUMOCT U € p€ajiHa 3HAYNMOCT 3a
TYPUCTHYCCKUSA ousHec. Tsa CbuycTaBa KIIACHYCCKHU BBIIPOCHU Ha MapKCTHHI'a u
KOHKprHTOCHOCO6HOCTTa C HOBAaTa pCAJIHOCT HAa KPU3UCHOTO YIIPABJIICHUC U aJallITalluATa B Y CJIOBUS
Ha HECUT'YPHOCT. Tosa [MpaBru JUCCPTANUOHHUA TPYA AKTyaJICH, HABPEMCHCH U 06H_[6CTB6HO IIOJIC3CH.

3. OﬁeKT, NnpeamMeT, meJi, 3aja4d U T€3a Ha U3CJICABAHETO

OO0eKT Ha u3cieBaHe ca TYPUCTHUECKH 00eKTH B bbiarapus, kato B JUCEPTALIMOHHUSA TPYI €
BBBE/ICHO SICHO OTPaHMYEHHUE: M3CIICABAHU Ca XOTENIM, XOTEJICKM KOMIUIEKCH M CEeMEWHU XOTElH,
OCHOBHO ¢ KaTteropuss 3 u 4 3Be3AM, PA3MOJOKEHM B MOPCKM U IUIAHWHCKU KypopTH. ToBa
OTpaHUYEHHUE € METOJAOJOIMUECKH OIpaBIaHoO, 3all0TO MO3BOJSABA (POKyCHUpaHE BbPXY KOHKPETHU
OpPraHM3allIOHHU €/IMHUIM, B KOWTO TYPHUCTHYECKOTO IPEXKMBSIBAaHE CE€ Ch3JaBa M YIMpaBisiBa
HETOCPEJCTBEHO.

[Tpeamer Ha u3cnenBaHeTO ca (DaKTOPUTE 3a KOHKYPEHTOCHOCOOHOCT Ha TYPHUCTUYECKHUTE
o0exkTH B bbiarapus B yclOBUSATa Ha HU3BBHpEAHA cHUTyalMs. To3u mpeamer e (GopMyiIupaH
JIOCTaTbYHO SICHO M II03BOJISIBA NPOBEXKIAHE HA E€MIIMPUYHO M3CIIEBAHE, HACOUYEHO KAaKTO KbM
rJIe/IHaTa TOUKa Ha OM3Heca, Taka U KbM IJIeJHaTa TOYKa Ha IOTpeOUTETHTe.

OcHoBHara Te3a Ha IUCEePTALMITA €, Y B YCIOBUATA HA HECUTYPHOCT U U3BBbHPEJIHU CUTYaIH
3HAYUMOCTTa Ha (PAKTOPUTE 3a KOHKYPEHTOCIOCOOHOCT Ha TYPUCTHUECKUTE OOEKTH M TAXHOTO
U3MO0JI3BaHEe OT MEHWIKbPUTE Ha OOEKTUTE ce MPOMEHST. Te3aTa € ICHO 3asiBeHa M CbOTBETCTBA KaKTO
Ha aKTyaJIHOCTTa Ha U3CJIEJIBaHUS NPoOJeM, Taka U Ha N30paHus METOI0JIOTHYECKHU TTOIXO.

IlenTa ©Ha jgWcepTalMOHHUS TPyA € Ja ObpgaT wu3cneABaHd  (akropure 3a
KOHKYPEHTOCIIOCOOHOCT Ha TYPUCTHYECKH OOEKTH B YCJIOBHSTa Ha HECUTYPHOCT U U3BBHPEIHH
CUTyalldd W Ha Ta3d OCHOBa Ja ObIe pa3padOTeH WHCTPYMEHT 3a yIpaBieHHE Ha
KOHKYPEHTOCIIOCOOHOCTTa Ha TypucTUdeckuTe obOekTH. llenta e amOHWIMO3HA, HO PEATUCTHYHA,
3aI0TO OOEAMHSIBA TEOPETUUCH aHAIN3, EMITMPUYHA ITPOBEPKA U MPUJIOKHA pa3paboTKa.

3a moCTUraHeTo Ha IocTaBeHaTa el ca GopMyIHpaHu JIeBET 3aa4H, BKIIOUBALIH [TPOYyYBaHE
¥ THUIIOJIOTH3UpaHe Ha (DAKTOpUTE 3a KOHKYPEHTOCIIOCOOHOCT Ha TYPHCTHYECKH JACCTHHAIIUU M

3



00exTH, KacuuIpane Ha METOUTE 3a OIICHKA Ha KOHKYPEHTOCIIOCOOHOCTTA, CUCTEMaTU3HpaHEe HA
IMOKas3aTciiv, U3CJICABAHC Ha MAPKCTUHIOBUTC MMOAXOAN U MHCTPYMCHTHU, aHAJIM3 Ha BLSI[CﬁCTBHGTO
Ha U3BBHPCAHU CHUTyallUH, I/II[GHTI/I(bI/IHI/IpaHC Ha HCPCHICHU HpO6JICMI/I, MMPOBCIKAAHC HA AaHKCTHHU
KapTH W HMHTEPBIOTA, MEXKIYHApOJEH CPAaBHUTEICH aHaIW3 W pa3padOTBaHE HAa MHCTPYMEHT 3a
yIpaBlieHUE Ha KOHKYPEHTOCIIOCOOHOCTTA. 3aJauyuTe ca JIOTUYECKH CBBP3aHH U BOIAT KbM
M3ITBJIHEHHE HA OCHOBHATA IEJI.

B AUCCPTAIMOHHUA TPyd cCa (bOpMy.]'II/IpaHI/I CCIEM MH3CIICAOBATCIICKU XHUIIOTE3HU, KOHTO
IIPOBEpABAT IIPOMAHATA B 3HAUCHUCTO HaA (baKTOpI/ITC 3a KOHKypeHTOCHOCO6HOCT, HapacTBaliaTa poJis
Ha KOMYHUKallMOHHAaTa IIOJUTHUKA, HAMaJIIBAHCTO HAa 3HAYCHUETO Ha MOCPECAHUIINTEC U 3aCHUIIBAHETO
Ha AOUPCKTHUTC KaHaJlkd, INPOMCHHUTC B IIPOAYKTOBOTO HOpT(i)OJ]I/IO, H3I0JI3BAHCTO Ha Ppa3IM4HU
MApKCTHHI'OBU IMOAXOJHU, pOJiATa HAa HEHOBOTO HNPCAMMCTBO W pa3IMiviATa BbB BWKIAHUATA Ha
CIIYKUTCIIUTE CHIOPC/ IMO3ULusATa U HpO(beCI/IOHaJIHI/ISI UM onuT. Te3n XUIoTe3U AaBaT JIOCTaThYHO
)106pa AHAJIMTUYHA paMKa 3a IPOBCKIAHC Ha CMIIUPUYHOTO U3CIICABAHC.

4. MeTo10JI0rus HA U3CJIEABAHETO

Merononorusara Ha JUCEPTALMOHHMS TPy € aJCKBAaTHA HA IIOCTABEHUTE L€ U 3aJayu.
ABTOpPBT U3110J13Ba KAOMHETHO IIPOYUYBaHE, JTUTEPATYPEH aHATIN3, METOJ Ha UHTEPBIOTO, AaHKETUPAHE,
JECKpUIITUBHA CTATUCTHKA, CPAaBHUTCIICH AaHAIU3 WM MEXKIyHAapOAEH CPABHUTEICH aHaJIU3 Ha
TYpUCTHUYECKH JecTUHAIMU. Ta3n koMOMHaLMs OT METOIU 1103BOJISIBA J1a CE€ IIOCTUTHE OaaHC MEX1y
TeopeTHUYHa 000CHOBAHOCT, EMIIMPUYHA MPOBEPKA U MPUIIOKHA HHTEPIPETALIHS.

KabuHeTHOTO mpoydBaHE € M3IOJ3BAHO 3a W3rpaXkJaHe Ha JMTEpaTypHUs o030p M 3a
CUCTEMATHU3UpaHE Ha OCHOBHUTE TMOHATHS, (AKTOpHU, MOJAEIM U METPUKU 3a OLEHKa Ha
KOHKYPEHTOCIIOCOOHOCTTa B Typu3Ma. ABTOPBT pasriiexkJa KOHKYPEHTOCHOCOOHOCTTa KaKTO Ha
paBHUIE TYpPUCTHYECKa JECTUHAIUS, Taka M Ha paBHUILIE TYPUCTUYECKU OOEKT, KOETO €
METOJIOJIOTUYECKU OIPaBAAaHO, ThH KaTO TYPUCTUYECKUAT OOEKT (PYHKIIMOHUpA KAaTO 4acT OT IO-
LIMpOKaTa CUCTEMA Ha JIeCTUHALUATA.

EMIupu4yHOTO M3chaeABaHe € pealu3upaHO 4Ype3 IPEIBAPUTEIIHO KAayeCTBEHO IPOYYBaHE,
aHKETHO IMPOYyYBaHE Cpell MEHUUKBPHU M CIIY>KUTENIM Ha TYPUCTHUYECKH OOEKTH, KaKTO U aHKETHO
NpOyYBaHe cpejl MOTpeOUTeNH - TOCTH Ha XOTenu. lIpeaBapUTEeTHOTO KauyeCTBEHO NpOYyYBaHE €
M3ITBIHWIO Ba)KHA METOI0JI0TMYHA (DYHKIHKA: J1a TOJMOMOTHE KOHCTPYMPAHETO HA BHIIPOCHUIIUTE U
Ja OCHIypH TIO-BUCOKA CBbABpXKATEIHA PEJIEBAHTHOCT Ha IOCIEIBAIINTE KOJIWYECTBCHU
WHCTPYMEHTH.

AHKETHOTO MPOYYBaHE CPeJ MEHUDKBPHU U CIYKUTEIU Ha TYpPUCTHUYECKH OOEKTH BKJIIOYBA
218 pecnionnent. M3cnenBanu ca XOTeNU, CEMEMHU XOTENIH U XOTEJICKH KOMIIJIEKCH, OCHOBHO B
MOPCKHUS U IJIAHUHCKHUS Typu3bM. BbIpocuTe ca HaCOUEHHM KbM JBa BPEMEBU IEpUOJAA - MPEau
nangemuara or COVID-19 u B ycnoBusta Ha manaemusTa. ToBa Mo3BOJsABa Ja C€ MPOCIHEHST
MIPOMEHU B 3HAUYEHUETO Ha (PAKTOPUTE 32 KOHKYPEHTOCTIOCOOHOCT M B U3IMOJI3BAHUTE MapKETHHTOBH
IIOJIXOJIH.

JlombIHUTENTHO € TPOBEAECHO aHKETHO NpoyuBaHe cpea 123 roctu Ha xortenu. To He e
MIPE/ICTaBEHO KaTO OCHOBHO M MPEJICTaBUTEIHO, a KaTO MOJIToMAaramio u3cjeiBaHe, KOeTo M03BoJIsIBa



CBIIOCTaBKa MEXAy IJVIeJJHaTa TOYKA HAa MEHUDKBPUTE U CIYXKUTEIUTE W OYaKBAHUATA U
BB3NpUATUATA Ha moTpeOutenute. Ta3uw JONbBIBaIIA MEPCHEKTHBA € IOJIE3HA, 3aII0TO
KOHKYPEHTOCIIOCOOHOCTTA Ha TyPUCTUYECKUS O0EKT HE MOXke 1a ObJie OLIEHsIBaHa CaMO OT CTpaHa Ha
JOCTaBUMIIUTE HA yciIyraTa, 6e3 J1a ce OTYMTa M KIIMEHTCKOTO IPEKHUBSIBAHE.

[Tonyuyenute pe3ynraru ca oopadotenu upe3 SPSS u MS Excel. M3non3Banu ca cpaBHUTENCH
METO/I, ICCKPUIITUBHA CTATUCTHUKA, OCPEHSBAHE U OKPYIHIBAHE HA MPOMEHIIMBH, HellapaMeTPHYCH
JWCIIEPCUOHEH aHAJIU3, IPOBEPKA HA CTATUCTUYECKH XMUIOTE3W U Kpoc-Tadiuuy. [Ipunaranero Ha
TE3W MHCTPYMEHTH TI0Ka3Ba CTPEMEXK KbM aHAIUTUYHA TUCLUUILIMHA M KbM H3BIMYaHEe Ha EMIIUPUYHO
000CHOBaHH M3BOJIH.

OtnenHo ciensa Aa ce 0TOEIEKU MEXTYHAPOIHUAT CPABHUTENIECH aHAINU3 Mexkay bearapus,
Typuns, XvpBatus, I'spuus u Mcnanus upe3 Muaekca 3a pa3BUTHETO HAa IIBTYBAHUATA U TypU3Ma.
To3u eneMeHT paslmiupsiBa U3CIEIBAHETO OTBBJ MHUKPOPABHUILIETO Ha TYPUCTUYECKUS OOEKT U
II03BOJISIBA PE3YJITaTUTE J1a ObJAT IOCTABEHU B MO-IIUPOK KOHKYPEHTEH KOHTEKCT.

Karo 010 HU3I10Jd3BaHaTa METOOOJIOTHA € zlo6pe noz[6paHa, CbOTBCTCTBA HA XapaKTCpa Ha
Hn3CJICaABaHUA HpO6JICM KU II0O3BOJIsIBA IIOCTHUI'aHC Ha IMOCTAaBCHUTC 3aJayl. KOM6I/IH8.I_II/I$ITEI MCXKOY
ousHec IJICAHa TOYKa, l'IOTp€6I/ITeJ'ICKa rjieJHa TO4YKa U MEKAYHapOJHA CPABHUTCIIHA IICPCIICKTUBA
MOBHIIIABA aHAJIMTUYHATA CTOMHOCT Ha JucepranuAaTa.

5. OueHka Ha CTPYKTYpaTa U ChABbPKAHNETO HA JUCEPTALUOHHUS TPYA

CprKTypaTa Ha OUCCPTAOHUOHHHUA TpyAd € JIOTHYHA W II0CJICOAOBATCIIHA. H3noxeHnuero
IIpeéMHuHaBa OT O6H_[OTCOpCTI/I‘{CH aHaJIn3 KbM CMIIMPUYHO HU3CJICABAHC W 3aBBbpIIBa C paspa60TBaHe
Ha NPAKTHYCCKU UHCTPYMCHT. ToBa ¢ MMpaBHJICH IIOAXO0A 3a AUCCPpTalusa C JACHO 3asiBCHA HAYYHO-
IIPHUJIOKHA OPUCHTALUA.

B mepBa rmaBa  aBTOPBT  pasmiiekia  OCHOBHMTE  IIOHSATHS, CBBbpP3aHU  C
KOHKYPEHTOCIIOCOOHOCTTa B Typu3Ma, MapKETUHIOBHSI acHEeKT Ha KOHKYPEHTOCIIOCOOHOCTTA,
MapKETUHTOBUS MHKC B TypHU3Ma, JUTHTATIHUS MapKeTHHI, OpaHauHra, storytelling momxona,
MapKETUHTOBUTE NMPAKTUKU MPEIH, IO BPEME U CIleJ NaHAEMHUATA, KAaKTO U Pa3IMYHU MOJEIH 32
OLIEHKa Ha KOHKYpeHTOCOCOOHOCTTa. Ta3u rinaBa u3mbiHsgBa (QYHKIMATA HA COJMUAHA TEOPETHYHA
pamKa, BbpXY KOSITO € U3IPaJIEHO EMIIMPUYHOTO U3CIIEIBAHE.

Oco0eHO MOJIOKUTENTHO BIleYaT/ieHue NpaBu (PaKThT, Y€ aBTOPHT HE CE€ OrpaHUyYaBa 0
TypUCTUYECKUSI OOEKT KaTo HM30JIMpaHa €JUHMIA, a Pa3Tiex]Ja U KOHKYPEHTOCIIOCOOHOCTTa Ha
TypuUcTHYecKaTa JeCTUHaLKs. ToBa € BaKHO, 3a1[0TO TYPUCTUUYECKUAT OOEKT PYHKIIMOHUPA B CpeJa,
B KOSITO TOJIsIMA 4acT OT KOHKYPEHTHUTE (DaKTOpU ca U3BBHH HEroBUS MPSK KOHTPOJ - TPAHCIOpPTHA
JIOCTBITHOCT, MH(PACTPYKTYpa, UMUK Ha IECTUHALIUATA, 0€30MTaCHOCT, MHCTUTYIIMOHAIHA MTOJKpena
1 MaKpOMKOHOMHUYECKA Cpefa.

Bropa riasa e neHTpanHa 3a eMOMPUYHATA CTOMHOCT Ha [ucepTanuara. B Hes ca mpecraBeHn
METOAOJIOTHYecKaTa paMKa, pe3yiaTaTuTe OT HW3CJIEIBAaHETO, OLEHKaTa Ha (akTopure 3a
KOHKYpPEHTOCIIOCOOHOCT, ~ NMpOMsHaTa Ha MAapKETUHTOBUTE  IOAXOAM, IIOBEJACHHUETO  Ha
typuctudeckute ooext mpu COVID-19, onieHKHTE Ha TYPUCTHUECKUSI TPOIYKT U MEXKTYHAPOIHUST



CpPaBHHUTCJICH aHAJIN3. I'maBara mokasBa CTPEMCECK J1a CE€ CBBPKAT TCOPCTUUHUTEC ITIOCTAHOBKHU C pCaJIHA
AaHHHW OT IPAaKTUKaTa.

Tpera rmaBa uma sICHO U3pa3eH NPUIIOKEH XapakTep. Paspaborenara crnenuanu3upana mbTHa
KapTa 3a YIpaBJICHHE Ha KOHKYPEHTOCIIOCOOHOCTTAa HA TYPUCTUYECKUTE OOCKTH B W3BBHHPEIHH
CUTYAaIlMU MPEJICTABIISBA MPAKTUYECKU UHCTPYMEHT, HACOUEH KBbM MOAINOMAaraHe Ha MEHHUDKbPUTE
NPy B3€MaHE Ha pelICHUs B Kpu3HWCHa cpena. [IpencTtaBeHn ca BapuaHTH Ha IbTHATa Kapra -
»Kpuzucen pexxum*, ,,Ilmanupana aganrtamus™ u ,,JIpexon kbM cTaOUITHOCT®, KAKTO W anpoOanus Ha
HHCTpyMeHTa. ToBa e Hal-CHITHO M3PA3eHUAT HAYIHO-TIPUIIOKEH PE3yJITaT Ha JUCEPTAIHATA.

3aKII0YeHneTo 0000IaBa OCHOBHHUTE pEe3yJITaTM M HAacoyBa BHUMAHMETO KbM ObIeIn
W3CJeBaHMs, CBbP3aHU C M3IOJI3BAHETO HA HOBU TEXHOJIOTUHU B TYpHU3Ma, BIUSHUETO HA INI00ATHU
CcbOUTHS, €PEeKTUBHOCTTA HA MAPKETUHTOBUTE CTPATETUH U aHTUKPU3UCHOTO yIIPaBJICHUE B TYpU3MA.
Taka TpyabT HE 3aTBaps TEMara, a s MOCTaBsl B IEPCIIEKTHBA 3a OBACHIO Pa3BUTHE.

6. Onenka Ha HAYYHUTEC U HAYYHO-IIPUJIOKHUTE PE3YJITATH

JlucepTalimOHHUAT TPYI ChIbPKA CHIIECTBEHU HAyYHU U HAYYHO-IIPWIOKHM pe3ynratu. Ha
TEOPETUYHO PABHHIIE aBTOPHT CUCTEMATH3UpPa U aHAIM3Hpa (HAKTOPHUTE 32 KOHKYPEHTOCIIOCOOHOCT
Ha TYPUCTUYECKUTE JECTUHAIMM U TYPUCTHUUECKUTE OOEKTH, pasrieka METOJAUTE U METPUKUTE 3a
TAXHATA OLIEHKAa M II0CTaBs AaKIEHT BbPXY MAapKETUHIOBUTE HHCTPYMEHTH KaTo (akTop 3a
KOHKypeHTococoOHocT. ToBa € BaXHO, 3allOTO B CBbBPEMEHHHUS TYpPU3bM KOHKYPEHTHOTO
IPEeJUMCTBO BCE MO-4ECTO ce (opMUpa HE caMO OT PECypcuTe, HO U OT HayuHa, 10 KOMTO Te ce
KOMYHMKHUPAT, YIIPaBJIsIBaT U IPEBPBLIAT B IPEKUBSBAHE.

EmnupuyHuTE pe3yaTaTy OKa3BaT, Y€ B yCIOBHUATA HA HECUTYPHOCT U U3BBbHPEAHU CUTYal[UU
(bakTopHuTe 32 KOHKYPEHTOCIIOCOOHOCT IPOMEHAT CBOETO 3HaueHue. B kpu3ucHa cpena ce 3acuiiBa
poJIsiTa Ha AJaNTUBHOCTTA, KOMyHHUKAIUATa, AMPEKTHUTE KaHAJHU, [IEHOBAaTa I'bBKABOCT, JTUTUTATHOTO
IPUCBHCTBHE, YIPABIECHUETO HAa IAapTHBOPCTBATa M CHOCOOHOCTTAa 3a Obp3a peakuusa. Tosa
MIOTBBPK/1aBa OCHOBHATA T€3a HA U3CJIEBAHETO.

ITonoxuteaHa oleHKa 34CJIy’KaBa aHAJIIM3BT Ha NMPOMCHHUTC B MAPKCTUHTOBHUTC IMOAXOIU.
Z[I/IcepTaL[I/IHTa IMMOKa3Ba, 4Y€ B YCJIOBUATA HA MAHACMHWYHA U MMTOCTIIAHACMUYHA Cpeaa TYPUCTHUUCCKUTC
00eKkTH ca Ownmu NpUHYACHU Oa NPCOCMUCIIAT CBOHUTC KOMYHHKAIIUU, ,Z[I/ICTpI/I6y1_II/IOHHI/I KaHalu,
LHCHOBHU CTPATCTUH U NPOAYKTOBU PCUHICHUA. Oco0eHO BasKeH € HN3BOABT, U€ pOJIATAa HA AUPCKTHUTE U
AATUTAIHUTC KaHAJIM HapacTBa, JOKATO 3aBUCUMOCTTAa OT MNOCPECAHUIM CE€ IMPOMCHA CIIOPC
KOHKPCTHUTC yCIIOBUA.

ChIIECTBEH pe3ynTaT € U MOTBBPK/IABAHETO HA 3HAYEHHMETO Ha IIEHOBAaTa JIOCTBIIHOCT KaTo
YCTOWYMBO KOHKYPEHTHO MPEAUMCTBO Ha TypPUCTHYECKUTE 00EKTH U Ha bhirapus kaTo TypucTuyecka
JecTuHalMs. B chlioTo Bpeme qucepTanusiTa He CBeX/J1a KOHKYPEHTOCIIOCOOHOCTTa caMo JI0 11eHa, a
MOCTaBsl AKLEHT BBbPXY CHUETAHHETO MEXKJY IIeHa, KauyecTBO, OOCIy>KBaHE, MPUPOIHU IaECHOCTH,
KOMYHUKaIHs1, 0€3011acHOCT U Al TUBHOCT.

PazpaboTrBanero  Ha  coenManM3MpaHata I[bTHa  KapTa 3a  yIOpaBJeHHE  Ha
KOHKYPEHTOCIIOCOOHOCTTa B YCJOBMATAa Ha WM3BBHPEIHU CUTyallud € OCOOCHO LIEHEH Hay4HO-
MPWIOXKEH pe3ynrar. MHCTpyMEHThT MMa MOTEHIHMA Ja MOoJANoMara TypUCTUYECKUTE OOEKTH IpH
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CTPYKTYpHpaHe Ha YIPaBICHCKUTE JCHCTBHA B Pa3IUUHH (a3u Ha KPH3a - HETIOCPEICTBEHA PEaKIus,
TUTAHUPAHa aJlanTalys U Ipexoa KbM ctabmiHocT. Ta3u pa3paboTka € mpakTUYeCKH OpUeHTHpaHA U
CHOTBETCTBA HA PEATHUTE MOTPEOHOCTH HA TYPUCTHUYECKHS OU3HEC.

ArnpoOanusiTa Ha IbTHUTE KapTU € AOI'BJIHUTENIEH MTOJIOXKUTEIIEH €JIEMEHT, ThI KaTo I0Ka3Ba
CTpEMEX MHCTPYMEHTHT /1a HE OCTaHE CaMO KOHLIENTyalHa KOHCTPYKLUS, a Ja ObJe MpoBEpeH OT
IJIe/IHa TOYKAa Ha IPAKTUYHOCT, CTPYKTYpPHA SCHOTA, INPUIOKHUMOCT U OrpaHudeHus. To4HO Tyk
JucepTanusaTa paBy BakHa Kpauka OT OIMCAaHUE HA MPOOJIEMUTE KbM IIpe/UlaraHe Ha YIPaBIEHCKO
peleHue.

7. OleHKa HA HAYYHUTE U HAYYHO-TIPUJIOKHUTE PUHOCH

[TpuemamM, 4e B AMCEPTAMOHHHUA TPYyJ Ca HAJIWLE PEAJHH HAYYHU U HAYYHO-TIPUIIOKHU
npuHocu. Te moraT 1a 6b/1aT OLIEHEHU B HSIKOJIKO OCHOBHU HaIPaBJICHUS.

[IbpBO, cuCTeMaTH3UpaHU ca MPEAXOJHM H3CIEIBAaHUS OTHOCHO (akTopure 3a
KOHKYPEHTOCTIOCOOHOCT Ha TYPUCTUYECKHUTE IECTHHAIMH U TyPUCTUYECKUTE 00eKTH. T031M mpUHOC
MMa TEOPETUYEH XapaKTep, Thi KaTo MOAPEKIA U KPUTUYHO IIPEACTABS HAYYHOTO I10JIE, BBPXY KOETO
ce OCHOBaBa MOCJeBAIIaTa EMIIMPUYHA padoTa.

Bropo, pa3paboteHa e MeToMKa 3a U3cieBaHe Ha (PaKTOPHUTE 32 KOHKYPEHTOCIIOCOOHOCT Ha
TYpUCTHUYECKUTE O0EKTH B bhirapus, BKIFOUUTEITHO BBIIPOCHUIIM U aHKETHU KapTH. ToBa € BaXKeH
METOJAMYECKH TPUHOC, 3alI0TO MPEIOCTaBs WHCTPYMEHTAPUYM 3a IOCIC/ABAIIM H3CIICABAHUS B
CXOJIHU KOHTEKCTH.

Tpeto, mpoBeIeHO € EeMIMPUYHO U3CIIeBaHE, KOSTO 00XBaIla IIIeHATa TOUYKa HA MEHUIKBPH
" CIIYKUTCIIU B TYPUCTUICCKU 066KTI/I, KaKTO U 1oAaromMaramnia rjiicaHa To4yka Ha 'OCTUTEC Ha XOTCIIN.
Tasu gBycTpaHHa TepCcHEeKTHBAa II03BOJIsIBA IO-OalaHCHMpaHa OIEHKAa Ha (aKTOpUTe 3a
KOHKYPEHTOCIIOCOOHOCT.

YeTBbpTO, W3BBPUIEH € MEXIYHAPOJAEH CPABHUTEIICH aHaIu3 Mexay bbarapus wu
KOHKYPEHTHHU TYPUCTHUECKU AECTUHAIIMHU, KOETO MMO3BOJISBA PE3YITaTUTE OT U3CIEIBaHETO 1a ObaatT
pasrieqaHd HE caMO Ha paBHUIIE TYypUCTHYECKH OOEKT, HO HM B KOHTEKCTa Ha
KOHKYPEHTOCTIOCOOHOCTTA Ha JIeCTUHAIUSATA.

[Tero, pa3zpaboTeHa e cnenMaaM3upaHa MMbTHA KapTa KAaTO MPaKTHMYECKH HHCTPYMEHT 3a
yIpaBJieHUE Ha TYPUCTUYECKH OOEKTU B YCIIOBUSI HA HECUTYPHOCT U M3BBbHPEAHU cuTyauuu. Tosu
IIPUHOC € HaW-BUJIMMHUAT NPWIOKEH pE3yJITaT OT JUCEpTalusATa W MMa HOTEHIMAI 32 PEAJHO
M3I0J13BaHE OT MEHUIKBPU B TYPUCTUUYECKHSI CEKTOP.

[HecTo, nucepranusara JONpUHACS 3a MO-A00pOTO pa3dupaHe Ha poJiATa HA MAPKETUHTOBUTE
WHCTPYMEHTH, KOMYHHMKAI[MOHHATa TOJUTUKA, TUPEKTHUTE KAaHAIW W IIEHOBaTa TI'bBKABOCT KaTO
€JIEMEHTH Ha KOHKYpPEHTOCIOCOOHOCTTa MpH Kpu3a. ToBa € MPUHOC B TMOJETO HA MApKETHHTa B
TypHU3Ma U Ha aHTUKPU3UCHOTO YIIpaBIIEHUE.

8. Onenka Ha myOJMKANMHTE M0 JUCEPTANUATA

HpCI[CTaBeHI/ITC HyGHHKaI_II/II/I o TeMaTa Ha AUCCPTAOUOHHUA TPyHd Ca PCICBAHTHU KbM
n3cjacaBaHaTta HpOGHeMaTI/IKa. Te O6XBaI_I_[aT TCMH KaTO CPABHUTCJICH AaHAJIM3 Ha Kpaﬁ6pe)KHPI
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TYPUCTHYECKH pAHOHHM, TypH3bM B YCIOBHATa Ha MAHJIEMHSA, KOHKYPEHTOCIIOCOOHOCT Ha
TYPUCTUYECKH JIECTHHALMU W JUTUTAJCH MAapKETUHI KaTo CpeACTBO 3a IIOBMIIABaHE Ha
KOHKYPEHTOCIIOCOOHOCTTA Ha TypUCTHUYECKUTE 00eKTH B ycioBusaTa Ha COVID-109.

Hy6HI/IKaL[I/IOHHaTa AKTUBHOCT IIOKa3Ba IOCJICAOBATCIIHOCT B HAYYHUA HMHTCPCC Ha
AOKTOpaHTa U TCMATH4YHA CBBP3aHOCT C JUCCPTALIMOHHUSA TPYA. Ts CbIIO TaKa CBUIACTCIICTBA, Y€
OCHOBHHM 4YaCTH OT H3CJICIO0BATCICKATa HpO6J'IeMaTI/IKa ca Ouau nNpeaCTaBCHU IIPEA HaydHaTa
O6H_IHOCT. ToBa e mojioKUTENEH Oeier 3a AKaJICMUYHOTO Pa3sBUTHUEC HA JOKTOpaHTa.

9. Onenka Ha aBTopedepara

ABTOpedepaThT 0TpassiBa aJleKBaTHO OCHOBHOTO ChAbP)KAHME HA IUCEPTALMOHHUS Tpyd. B
HEro ca MpPEJICTaBEeHU aKTyaJHOCTTa M 3HAYMMOCTTa Ha TeMara, OOEKThT MU NPEIMETHT Ha
U3CIIEIBAHETO, LIETa U 33/1a4uTe, U3MOI3BaHUTE METO/IU, CTPYKTypaTa U ChIbPKAHUETO Ha TPyJa,
OCHOBHUTE Pe3yiTaTd, HAYYHUTE IPUHOCHU U IMyOIUKALUUTE IO TEMATA.

ABTOpedepaThT € JOCTaThYHO MH()OPMATHBEH M MO3BOJISBA HA YuTaTeNs a (hopMupa sicHa
MpeJCcTaBa 3a JIOTUKATa Ha JUCEPTALUATA, 3a EMIMPUYHUS TTOAXOJ M 32 MPHJIOKHATA CTOWHOCT Ha
pa3paboTeHara crnenuanu3upaHa mbTHa kKapra. CumrtaM, 4e aBTOopedepaThT M3MBIHSIBA CBOETO
npeJHa3sHauYeHHE U KOPEKTHO MPEICTaBs IUCEPTAMOHHUS TPYA.

10. Kputuunu 0eJie:KKHU, NPenoOPbKU M BHIPOCH

JlucepTaniuoOHHUAT TPyH HMa OE3CIOPHH JOCTOWHCTBA, HO aKaJeMHUYHATA TIPEIU3HOCT
M3KUCKBa J1a ObaaT oTOeNsI3aHU M HSAKOW MPENOPHKH, KOUTO HE HaMalsABaT OOIIaTa TOJOKUTEITHA
OLIEHKA, a OYepTaBaT Bb3MOKHOCTH 32 OBJIEIIO pa3BUTHE HA U3CIICABAHETO.

[TbpBO, M3cneaBaHETO € (OKYCHPAHO OCHOBHO BBPXY XOTENH, XOTEJNCKHM KOMIUIEKCH WU
CeMeHHU XOTeNd B MOPCKM U IUIAHUHCKM KypopTH. ToBa orpaHuueHue € pa3zdupaemMo u
METOA0JIOIMYECKH OMPaBIaHO, HO OM OMJIO MOJIE3HO B OBbJACIIM U3CIEIBAHMS JIa CE BKIIOYAT U IPYTH
TUIIOBE TYPUCTUYECKH OOEKTH - aTpaklMOHM, 3aBeleHus, KyaTypHu obektu, CIIA uentpose,
KBMIIMHIH, PECTOPAHTH U APYTH €JIEMEHTH OT TYPUCTUYECKATA EKOCUCTEMA.

Bropo, mpoy4uBaHeTo cpes MOTpeOUTEeTUTE MMa ITOIITOMAraill, a He IIpeICTaBUTEIICH XapaKTep.
B Obaeme Ou Ouiio mosie3Ho Ja ce MpOBEIE MO-MaladHO U MPEJACTABUTEITHO H3CIIEIBAHE CPEIl
TYpUCTH, KOETO Ja Jajie T0-3aIbJI00UEH MOIJIe]] BbPXY Bb3IMpHEeMaHaTa KOHKYPEHTOCIIOCOOHOCT OT
CTpaHa Ha MOTPeOUTENHUTE.

Tpero, mnpenopsuBaM B ObJemM pa3paboOTKM Ja ce 3aabl004d Bpb3KaTa MEXIy
KOHKYPEHTOCIIOCOOHOCTTa U (PMHAHCOBHUTE MOKA3aTeIM HA TYPUCTUUYECKUTE OOEKTH, BKIFOUUTEIIHO
MIPUXO/IU, 3a€TOCT, CPEHA 1IeHA, Pa3X0oJHa CTPYKTYpPa, 3aBUCUMOCT OT OCPEIHUIIN U PEHTAOMIIHOCT
MIPY pa3IMYHU KPU3HUCHU CLICHAPHUH.

KbM nokTopanTa 6ux mocrtaBusl cieaHute Bblpocu: Kak cineaBa ga Obae agantupaHa
crelfagu3upaHaTa MbTHa KapTa 3a TYpPUCTUYECKH OOEKTH C pa3nyeH Mauiad - HampuMep CeMeeH
XOTeNl, TOJsIM MOPCKM KOMIUIEKC U rpaicku OusHec xoten? Koum ot ¢dakropute 3a
KOHKYPEHTOCIIOCOOHOCT CIIOpE]] aBTOpa I1le UMaT Hali-BUCOKA TeXeCT Mpu ObJela KpH3a, pa3inyHa
OT MaHJIeMHUsl, HAallpUMep TeOTNOJIMTHYECKA, EHEPrUifHa WK KIMMaTHYHa?
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11. 3akaouyenue

Hucepraumonnust Tpya Ha Xpuctomup MBanos Kymnapos Ha tema ,,KoHkypeHTOCIIOCOOHOCT
Ha TypUCTUYECKHTE 00eKTH B bbirapus B ycioBusiTa HA HECHUTYPHOCT W M3BBHPEIHHU CUTYaIHH'
IpPEe/ACTaBIsABA CaMOCTOSITENIHO, 3aBBPIICHO U AaKTyaJHO HAy4YHO H3CJIe[BaHE B 00OJacTTa Ha
MapKeTHHra. TpyabpT ce OTindYaBa C sICHO (opMyiMpaH H3CIEIOBATEICKH HpoOseM, JIOTHYHA
CTPYKTYpa, 100Opa TEOpeTHYHAa OCHOBA, a/leKBaTHAa METOJAOJIOTUs, EMIMpPHUYHA apryMeHTauus M
OTYETJINBA ITPUJIO’KHA CTOWHOCT.

ABTOpPBT JEMOHCTPHPA CITIOCOOHOCT J]a aHAIM3HPA CI0KHH IPOLECH B TYPUCTHUECKHUSI CEKTOP,
Jla M3M0J13Ba MOIXOSAIIN METOIH 3a chOupaHe u 00paboTKa Ha JaHHU U J1a GopMyIIupa NPaKTUYECKU
OpPHEHTUPAH MHCTPYMEHT 32 yIpaBlieHHE Ha KOHKYPEHTOCIIOCOOHOCTTA MPH U3BBHPEIHU CUTYAIHH.
OcobeHo LIeHHO €, Ye JHcepTauusaTa € M3rpajieHa BbpXYy peajieH Mpo(ecHOHAIIEH OMUT U BBPXY
EeMIIUPUYHU JTaHHH, CbOpaHU B MEPHO/I Ha JICHCTBUTEIIHA KPH3a 32 TYPUCTUUYECKHUS CEKTOP.

CuyTtaM, 4Ye IIOCTaBeHaTa I[eJl ¢ IOCTUTHATa, 3aJaunTe ca HM3MNBJIHCHHM, OCHOBHATa Te3a €
apryMeHTHpaHa, a MPUHOCUTE HUMaT KaKTO Hay4YeH, Taka W Hay4YHO-TIPUJIOKEH XapakTep.
[IpencraBeHusAT nOucCepTallMOHEH TpPyA OTroBaps Ha UW3HMCKBAaHUATA 3a NPUCHKAAHE Ha
oOpa3oBaTenHaTa U Hay4Ha CTEIIEH ,,JJOKTOP® 110 Hay4YHa CIEIUATHOCT ,,MapKeTHuHT"".

Ha ocHOBaHME Ha rOPEU3I0KEHOTO 1aBaM II0JIOKUTEIHA OLIEHKA Ha IUCEPTALIMOHHUS TPy U
IIpEenopbYBaM Ha YBa)XacMOTO HAy4dHO >Xypu Ja mnpuchau Ha Xpucromup MBanos Kynapos
oOpa3oBareiHaTa U Hay4Ha CTEIICH ,,JJOKTOP® 110 HAyYHA CIEIIUAITHOCT ,,MapKeTHHT .

bux rnacysan yoeneHo c ,,Jla“.

04.05.2026 . Penienzenr:
Codus / mpo. n-p Xpucro Karpanmxues/



STATEMENT

By: Professor HRISTO KATRANDIJIEV, Ph.D., University of National and World Economy
(UNWE), Head of Department "Marketing and Strategic Planning"”, Sofia, Bulgaria

Subject: dissertation thesis for the award of the educational and scientific degree "Doctor™ in the
scientific specialty "Marketing"

Author of the dissertation thesis: Hristomir lvanov Kutsarov

Title of the dissertation thesis: "Competitiveness of Tourist Sites in Bulgaria in Conditions of
Uncertainty and Emergency Situations™

Scientific supervisor: Assoc. Prof. Yovka Petkova Bankova, Ph.D.

1. Presentation of the doctoral candidate

The materials submitted for review show that the doctoral candidate Hristomir Ivanov
Kutsarov is a specialist with consistent academic training and considerable practical experience in
tourism, marketing, management of tourist sites and customer experience. He was born on 08.08.1989
and is a Bulgarian citizen. His professional and educational development outlines a clear profile of a
candidate who combines managerial practice, marketing competence and research interest in the
competitiveness of tourist sites.

The doctoral candidate's educational background was built at the University of National and
World Economy. He holds a Bachelor's degree in Business Administration, a Master's degree in
Business Administration and a Master's degree in Marketing. Since 2019, he has been a doctoral
candidate at the Department of Marketing and Strategic Planning at UNWE. This academic continuity
fully corresponds to the subject of the submitted dissertation thesis and provides the necessary
theoretical basis for studying the marketing and managerial aspects of competitiveness in tourism.

The professional biography of Hristomir Kutsarov is directly related to the subject field of the
dissertation. Since the beginning of 2026, he has held the position of Head of Department "Terminal
Operations Management and Customer Experience” at Vasil Levski Sofia Airport. Within this
position, he is responsible for managing the activities of the department's employees, for the strategy
aimed at achieving higher levels of accreditation in passenger experience, as well as for strategic
projects focused on the development of airport infrastructure and the quality of customer service. This
experience is substantially related to the issue of competitiveness, since the airport environment is a
key element of the tourism ecosystem and of the perception of the destination.

In the period 2023 - 2025, the doctoral candidate worked as Product Manager "Terminals" at
Vasil Levski Sofia Airport, where he participated in projects for improving passenger experience, the
infrastructure of terminal buildings and the strategic development of the airport. Previously, in the
period 2014 - 2023, he was Marketing Manager of several tourist sites, including Action Aguapark
and Club Hotel Aqua Nevis, Nevis Resort Hotel Complex, Odessos Park Hotel and Radina's Way
Hotel. This long-standing practical experience in seaside and mountain tourism is particularly
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important, because the dissertation examines precisely tourist sites in Bulgaria functioning in
conditions of uncertainty and emergency situations.

In his professional activity, the doctoral candidate has been engaged in the overall management
of marketing, budgeting, organisation of marketing activities, digital marketing, management of web
presence, work with partners, tour operators and advertising channels. This expertise enables him to
examine the topic not only as a theoretical problem, but also through the prism of real managerial
decisions, marketing constraints and practical difficulties faced by tourist sites in a crisis environment.

I consider that the combination of academic training, practical experience in the tourism sector
and current managerial activity in the field of customer experience is an important prerequisite for the
high-quality development of the dissertation thesis. The doctoral candidate possesses the necessary
professional and scientific preparedness to study the complex relationship between competitiveness,
marketing management, adaptability and crisis resilience in tourism.

2. General characteristics of the dissertation thesis and relevance of the problem

The submitted dissertation thesis is devoted to a topic of high scientific and practical
significance. Tourism is a sector in which competitiveness is formed under the influence of many
interrelated factors - natural, infrastructural, managerial, marketing, price-related, communication-
related, human-resource and institutional. In conditions of uncertainty and emergency situations, the
importance of these factors changes, while the ability of tourist sites to respond in a timely manner
becomes a key condition for their survival and development.

The relevance of the topic is indisputable. In recent years, the tourism sector has been affected
by a series of crises - the COVID-19 pandemic, the subsequent restrictions on the movement of people,
the war between Russia and Ukraine, instability in the Middle East, inflationary pressure, changed
consumer behaviour and the growing role of digital channels. These processes have shown that
traditional approaches to managing tourist sites are not always sufficient and that a higher degree of
adaptability, organisational flexibility and marketing readiness is needed.

The topic also has specific national significance. Bulgaria has diverse tourism resources, but
the competitiveness of tourist sites is often limited by seasonality, infrastructural deficits, strong
dependence on intermediaries, price competition and the need for more systematic management of
marketing activities. In this context, the study of the factors determining the competitiveness of tourist
sites in conditions of emergency is not only relevant, but also practically necessary.

The dissertation thesis is developed in a volume of 178 standard pages of main text and consists
of an introduction, three chapters, a conclusion, scientific literature and information sources used, as
well as appendices. The thesis includes 7 tables, 62 figures and 12 appendices, and the literary and
information sources used are 149. This structure shows a good balance between theoretical foundation,
empirical work and applied result.

The first chapter is devoted to the literature review and examines competitiveness in tourism,
the marketing aspects of competitiveness, factors and models for assessing the competitiveness of
tourist destinations and tourist sites, as well as the specifics of tourism in conditions of emergency
situations. The second chapter presents the empirical study of the factors determining the
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competitiveness of tourist sites in Bulgaria in conditions of emergency. The third chapter develops a
specialised roadmap for managing the competitiveness of tourist sites in emergency situations. This
structure is logical, consistent and corresponds to the stated objective.

I consider that the chosen topic is distinguished by high applicability and real significance for
the tourism business. It combines classical questions of marketing and competitiveness with the new
reality of crisis management and adaptation in conditions of uncertainty. This makes the dissertation
thesis relevant, timely and socially useful.

3. Object, subject, objective, tasks and thesis of the research

The object of the research is tourist sites in Bulgaria, with a clear limitation introduced in the
dissertation thesis: the study covers hotels, hotel complexes and family hotels, mainly in the 3- and 4-
star categories, located in seaside and mountain resorts. This limitation is methodologically justified,
because it allows focus on specific organisational units in which the tourist experience is created and
managed directly.

The subject of the research is the factors determining the competitiveness of tourist sites in
Bulgaria in conditions of emergency. This subject is formulated with sufficient clarity and allows the
conducting of empirical research aimed both at the business perspective and at the consumer
perspective.

The main thesis of the dissertation is that, in conditions of uncertainty and emergency
situations, the importance of the competitiveness factors of tourist sites and their use by site managers
change. The thesis is clearly stated and corresponds both to the relevance of the research problem and
to the chosen methodological approach.

The objective of the dissertation thesis is to study the factors determining the competitiveness
of tourist sites in conditions of uncertainty and emergency situations and, on this basis, to develop an
instrument for managing the competitiveness of tourist sites. The objective is ambitious but realistic,
because it combines theoretical analysis, empirical verification and applied development.

To achieve the stated objective, nine tasks have been formulated, including: studying and
typologising the main factors influencing the competitiveness of tourist destinations and tourist sites;
classifying the methods used so far for assessing competitiveness; systematising indicators; examining
the marketing approaches and instruments used by tourist sites; analysing the impact of emergency
situations; identifying unresolved problems; conducting questionnaires and interviews; carrying out
an international comparative analysis; and developing an instrument for managing competitiveness.
The tasks are logically connected and lead to the fulfilment of the main objective.

The dissertation thesis formulates seven research hypotheses that test the change in the
importance of competitiveness factors, the growing role of communication policy, the decreasing
importance of intermediaries and the strengthening of direct channels, changes in the product
portfolio, the use of different marketing approaches, the role of price advantage and the differences in
employees' views depending on position and professional experience. These hypotheses provide a
sufficiently good analytical framework for conducting the empirical research.

4. Research methodology
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The methodology of the dissertation thesis is adequate to the stated objective and tasks. The
author uses desk research, literature analysis, the interview method, survey research, descriptive
statistics, comparative analysis and international comparative analysis of tourist destinations. This
combination of methods allows a balance to be achieved between theoretical justification, empirical
verification and applied interpretation.

Desk research is used to build the literature review and to systematise the main concepts,
factors, models and metrics for assessing competitiveness in tourism. The author examines
competitiveness both at the level of the tourist destination and at the level of the tourist site, which is
methodologically justified, since the tourist site functions as part of the broader destination system.

The empirical research is carried out through a preliminary qualitative study, a survey among
managers and employees of tourist sites, and a survey among consumers - hotel guests. The
preliminary qualitative study performed an important methodological function: to support the
construction of the questionnaires and to ensure higher substantive relevance of the subsequent
quantitative instruments.

The survey among managers and employees of tourist sites includes 218 respondents. The
study covers hotels, family hotels and hotel complexes, mainly in seaside and mountain tourism. The
questions are directed at two time periods - before the COVID-19 pandemic and in the conditions of
the pandemic. This makes it possible to trace changes in the importance of competitiveness factors
and in the marketing approaches used.

In addition, a survey was conducted among 123 hotel guests. It is not presented as a primary
and representative survey, but as a supporting study that allows comparison between the viewpoint of
managers and employees and the expectations and perceptions of consumers. This supplementary
perspective is useful because the competitiveness of a tourist site cannot be assessed only from the
side of the service providers, without also taking into account customer experience.

The obtained results were processed using SPSS and MS Excel. The author uses the
comparative method, descriptive statistics, averaging and aggregation of variables, non-parametric
analysis of variance, testing of statistical hypotheses and cross-tabulations. The application of these
instruments shows an effort towards analytical discipline and towards the extraction of empirically
grounded conclusions.

The international comparative analysis between Bulgaria, Turkey, Croatia, Greece and Spain
through the Travel and Tourism Development Index should also be highlighted separately. This
element expands the study beyond the micro-level of the tourist site and allows the results to be placed
in a broader competitive context.

Overall, the methodology used is well selected, corresponds to the nature of the research
problem and makes it possible to achieve the stated tasks. The combination of the business
perspective, the consumer perspective and the international comparative perspective increases the
analytical value of the dissertation.

5. Evaluation of the structure and content of the dissertation thesis
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The structure of the dissertation thesis is logical and consistent. The exposition moves from
general theoretical analysis to empirical research and ends with the development of a practical
instrument. This is the correct approach for a dissertation with a clearly stated scientific and applied
orientation.

In the first chapter, the author examines the main concepts related to competitiveness in
tourism, the marketing aspect of competitiveness, the marketing mix in tourism, digital marketing,
branding, the storytelling approach, marketing practices before, during and after the pandemic, as well
as various models for assessing competitiveness. This chapter performs the function of a solid
theoretical framework on which the empirical research is built.

A particularly positive impression is created by the fact that the author does not limit himself
to the tourist site as an isolated unit, but also examines the competitiveness of the tourist destination.
This is important because the tourist site functions in an environment in which many of the
competitive factors are beyond its direct control - transport accessibility, infrastructure, destination
image, safety, institutional support and macroeconomic environment.

The second chapter is central to the empirical value of the dissertation. It presents the
methodological framework, the research results, the assessment of competitiveness factors, the change
in marketing approaches, the behaviour of tourist sites during COVID-19, the evaluations of the
tourism product and the international comparative analysis. The chapter shows an effort to connect
theoretical propositions with real data from practice.

The third chapter has a clearly expressed applied character. The developed specialised
roadmap for managing the competitiveness of tourist sites in emergency situations is a practical
instrument aimed at supporting managers in decision-making in a crisis environment. Variants of the
roadmap are presented - "Crisis Mode", "Planned Adaptation™ and "Transition to Stability" - as well
as an approbation of the instrument. This is the most clearly expressed scientific and applied result of
the dissertation.

The conclusion summarises the main results and directs attention to future research related to
the use of new technologies in tourism, the impact of global events, the effectiveness of marketing
strategies and crisis management in tourism. Thus, the thesis does not close the topic, but places it in
a perspective for future development.

6. Evaluation of the scientific and scientific-applied results

The dissertation thesis contains substantial scientific and scientific-applied results. At the
theoretical level, the author systematises and analyses the factors determining the competitiveness of
tourist destinations and tourist sites, examines the methods and metrics for their assessment and places
emphasis on marketing instruments as a factor of competitiveness. This is important because, in
contemporary tourism, competitive advantage is increasingly formed not only by resources, but also
by the way in which they are communicated, managed and transformed into experience.

The empirical results show that, in conditions of uncertainty and emergency situations,
competitiveness factors change their importance. In a crisis environment, the role of adaptability,
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communication, direct channels, price flexibility, digital presence, partnership management and the
ability to react quickly increases. This confirms the main thesis of the research.

The analysis of changes in marketing approaches deserves a positive assessment. The
dissertation shows that, in a pandemic and post-pandemic environment, tourist sites were forced to
rethink their communications, distribution channels, pricing strategies and product decisions.
Particularly important is the conclusion that the role of direct and digital channels is growing, while
dependence on intermediaries changes according to the specific conditions.

A significant result is also the confirmation of the importance of price affordability as a
sustainable competitive advantage of tourist sites and of Bulgaria as a tourist destination. At the same
time, the dissertation does not reduce competitiveness only to price, but places emphasis on the
combination of price, quality, service, natural resources, communication, safety and adaptability.

The development of the specialised roadmap for managing competitiveness in conditions of
emergency situations is a particularly valuable scientific-applied result. The instrument has the
potential to support tourist sites in structuring managerial actions in different phases of a crisis -
immediate response, planned adaptation and transition to stability. This development is practically
oriented and corresponds to the real needs of the tourism business.

The approbation of the roadmaps is an additional positive element, because it shows an effort
for the instrument not to remain only a conceptual construction, but to be tested in terms of practicality,
structural clarity, applicability and limitations. Precisely here the dissertation takes an important step
from describing problems to proposing a managerial solution.

7. Evaluation of the scientific and scientific-applied contributions

| accept that the dissertation thesis contains real scientific and scientific-applied contributions.
They can be assessed in several main directions.

First, previous studies on the factors determining the competitiveness of tourist destinations
and tourist sites have been systematised. This contribution is theoretical in nature, since it organises
and critically presents the scientific field on which the subsequent empirical work is based.

Second, a methodology has been developed for studying the factors determining the
competitiveness of tourist sites in Bulgaria, including questionnaires and survey forms. This is an
important methodological contribution because it provides instruments for subsequent studies in
similar contexts.

Third, an empirical study has been conducted which covers the viewpoint of managers and
employees in tourist sites, as well as the supporting viewpoint of hotel guests. This two-sided
perspective allows a more balanced assessment of competitiveness factors.

Fourth, an international comparative analysis has been carried out between Bulgaria and
competing tourist destinations, which allows the results of the study to be examined not only at the
level of the tourist site, but also in the context of destination competitiveness.
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Fifth, a specialised roadmap has been developed as a practical instrument for managing tourist
sites in conditions of uncertainty and emergency situations. This contribution is the most visible
applied result of the dissertation and has the potential for real use by managers in the tourism sector.

Sixth, the dissertation contributes to a better understanding of the role of marketing
instruments, communication policy, direct channels and price flexibility as elements of
competitiveness in a crisis. This is a contribution to the field of tourism marketing and crisis
management.

8. Evaluation of the publications related to the dissertation

The publications submitted on the topic of the dissertation thesis are relevant to the researched
problem. They cover topics such as comparative analysis of coastal tourist regions, tourism in
pandemic conditions, competitiveness of tourist destinations and digital marketing as a means of
increasing the competitiveness of tourist sites in the conditions of COVID-19.

The publication activity shows consistency in the doctoral candidate's scientific interest and
thematic connection with the dissertation thesis. It also indicates that main parts of the research
problem have been presented to the scientific community. This is a positive sign for the academic
development of the doctoral candidate.

9. Evaluation of the dissertation abstract

The dissertation abstract adequately reflects the main content of the dissertation thesis. It
presents the relevance and significance of the topic, the object and subject of the research, the
objective and tasks, the methods used, the structure and content of the thesis, the main results, the
scientific contributions and the publications related to the topic.

The abstract is sufficiently informative and enables the reader to form a clear understanding
of the logic of the dissertation, the empirical approach and the applied value of the developed
specialised roadmap. | consider that the dissertation abstract fulfils its purpose and correctly presents
the dissertation thesis.

10. Critical remarks, recommendations and questions

The dissertation thesis has indisputable merits, but academic precision requires that some
recommendations be noted. These do not reduce the overall positive assessment, but outline
opportunities for the future development of the research.

First, the study is focused mainly on hotels, hotel complexes and family hotels in seaside and
mountain resorts. This limitation is understandable and methodologically justified, but in future
research it would be useful to include other types of tourist sites as well - attractions, catering
establishments, cultural sites, SPA centres, campsites, restaurants and other elements of the tourism
ecosystem.

Second, the consumer survey has a supporting rather than representative character. In the
future, it would be useful to conduct a larger-scale and representative study among tourists, which
would provide a deeper insight into perceived competitiveness from the consumer perspective.
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Third, | recommend that future studies deepen the relationship between competitiveness and
the financial indicators of tourist sites, including revenues, occupancy, average price, cost structure,
dependence on intermediaries and profitability under different crisis scenarios.

I would address the following questions to the doctoral candidate: How should the specialised
roadmap be adapted for tourist sites of different scale - for example, a family hotel, a large seaside
complex and an urban business hotel? Which competitiveness factors, in the author's opinion, will
have the greatest weight in a future crisis different from a pandemic, for example a geopolitical,
energy-related or climate crisis?

11. Conclusion

The dissertation thesis of Hristomir lvanov Kutsarov on the topic "Competitiveness of Tourist
Sites in Bulgaria in Conditions of Uncertainty and Emergency Situations™ represents an independent,
completed and relevant scientific study in the field of marketing. The thesis is distinguished by a
clearly formulated research problem, logical structure, sound theoretical foundation, adequate
methodology, empirical argumentation and clear applied value.

The author demonstrates the ability to analyse complex processes in the tourism sector, to use
appropriate methods for collecting and processing data and to formulate a practically oriented
instrument for managing competitiveness in emergency situations. It is particularly valuable that the
dissertation is built upon real professional experience and empirical data collected during a period of
actual crisis for the tourism sector.

I consider that the stated objective has been achieved, the tasks have been fulfilled, the main
thesis has been argued, and the contributions have both scientific and scientific-applied character. The
submitted dissertation thesis meets the requirements for the award of the educational and scientific
degree "Doctor" in the scientific specialty "Marketing".

On the basis of the above, | give a positive assessment of the dissertation thesis and recommend
that the respected scientific jury award Hristomir lvanov Kutsarov the educational and scientific
degree "Doctor" in the scientific specialty "Marketing".

I would vote confidently in favour.

04.05.2026 Author:
Sofia [Prof. dr. HRISTO KATRANDJIEV, Ph.D./
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