PELHEH3USA
ot nipod. 1-p Hukonait Kupminos Muxaiinos, CY ,,Cs. K. Oxpuacku
Ha quceptanmonnus Tpya Ha JIIOBOCJIIABA CAIIKOBA MUTKOBA, na tema ,,HoBu PR
NPAKTHKHU B TEXHOJOTHYHHSA ceKTOp. CX0ACTBA U INCOHAHCH B U3IPAK/AAHETO HA

KOPNOPATUBHUSA UMMIK HA TEXHOJOTHYHUTE TUraHTu Apple u Samsung®,

MIpe/ICTaBEH 3a MPUCHKJIaHe Ha HayyHaTa U 0Opa3oBaTeaHaTa CTEIEH ,,JOKTOp ™ Mo
JTIOKTOpCKa mporpama ,,Opranu3aius 1 yrnpaplieHue U3BbH cdepaTa Ha MaTepHaIHOTO

MIPOU3BOICTBO B MPO(heCHOHATHO HANPaBICHHUE
3.5. O0uecTBeHM KOMYHUKALUU U UH(POPMALIMOHHU HAYKH,

YHCC, katenpa ,,Meanu u 0011eCTBEHN KOMYHUKAITUHU ¢

Hayuen pbskoBoauTes: npod. 1.H. Jlrobomup Croiikos
OcHoBanmne 3a penensusara: 3anmosen Ne 837/19.03.2026 r. na Pexropa na YHCC

1. Undopmanusi 3a 1ucepTaHTa.

Ha ocnoBanwme un. 32 an. 1 1. 4 v wn. 67 or 3BO, un.7 an. 3 or 3PACPB, JIro6ocnasa
CanxoBa MuTkoBa € 3a4nciieHa B peJoBHA JOKTOpaHTypa chriiacHo 3amoBen Ha Pekropa Ha
YHCC Ne 1079 ot 14.04.2021 r. cbCc cpok Ha oOyueHHe 3 TOAWHU M Hay4yeH PBKOBOJIUTEI
npod. nH. Jlrobomup CroitkoB. JIOKTOpaHTHT OTroBaps Ha MUHHMMAJTHUTE HAIIMOHAIHU
m3uckBanus mo wi. 20 an. 2 u 3 ot 3PACPB u uma pemnienue 3a nomyckaHe J0 3aliuTa U
orneHsisane Ha nucepraunoHHus Tpya (IIporokon 26/16.03.2026 na DC). JlrobocmaBa
MuTkoBa chbueTaBa akaJeMHM4YHa MOJIOTOBKA, IMpernojaBaTeicka JEHHOCT W NPaKTUYECKU
ONMUT B 00JaCTTa Ha MyOJMYHUTE KOMYHHUKALMU, MPOAYKTOBHS MapKETUHI, MeIUNHHUTE
OTHOIIECHUS U YIPABJIEHUETO Ha ChAbpXKaHUE. T € MarucThp MO BPB3KH € 0OIIECTBEHOCTTA
(2018-2019) na YHuBepcUTETa 3a HAIMOHAIHO M CBETOBHO CTOIMAHCTBO M OakamaBbp IO
xypHamuctuka (2014-2018) mak Ttam. CbIlo Taka KojeraTa MNpUTEXKaBa 3HAYUTEICH
npo¢eCHOHAJIEH OMUT B 00JIacTTa Ha MyOJIMYHaTa KOMYHUKALUS ChbC CEPHO3HH OTTOBOPHOCTH
MIPU OCBHIIECTBSIBAHETO HA Pa3jIM4YHU KOHKPETHU 3aJlayM - Ch3/laBaHE Ha CIIeHUaIN3UpaHO
ChIbpXKaHHE, MOIbpPKAHEe Ha MEIUIHN OTHOIICHHS, OPTaHW3alHs Ha CHOUTHS, Y4acTHE B
WHUIMATUBU, CBBbP3aHU C padoTojaarenckara Mapka, M pealu3alusiTa Ha KaMIaHUM B
aUruTanHa cpeaa. JIokTopaHThT UMa YCTOWYHB NMpodecuoHaneH U n3cae10BaTeNICKu IpoQul

Ha CIICOuaJInuCT B obnacTTa Ha BPB3KHUTEC C O6I_HeCTBeHOCTTa, CTPATCrMY€CKUTEC KOMYHHUKAIIUN



W JUTUTAJIHUS MApKETHMHI B TEXHOJOTMYHUSA M KOPIOpPAaTUBHHS ceKkTopu. Hayunurte u
npodecHoHATHUTE W WHTEpECH ca HAacoYeHW KbM HoBHTEe PR mpakTwku, mururamHarta
TpaHcopMmalusi Ha KOMYHUKAIIMOHHATAa Cpela ¢ MPUIOKEHHUETO Ha CHhBPEMEHHU
KOMYHUKAIlMOHHU TOJXOAW B TEXHOJIOTUYHUS CEKTOP. J(OKTOPAaHTHT € M3NBJIHWIA BCUYKHU
W3UCKBAHUSA U 3a0BbJDKEHUS N0 UHIAUMBUAYAIHUS CHU IUIAH, IPEMHUHA] € YCIELIHO IIpe3
BBTPEIIHO OOCHKJIaHE Ha MCEPTAIlMOHHHS TPYJ U Bb3 OCHOBA Ha TOBA € JOIMYyCHATa [0

nyOJauYHa 3aluTa.

2.00ma xapakTepuCcTHKA HA TUCEPTAIIMOHHHS TPY/I.

JlMCcepTalMOHHUAT TPYA € CTPYKTYpUPAH MOIXOISINO0 332 HETOBUTE LIEIH B YBOJ, CEIEM
riiaBu, 3akioueHue. [Ipunoxenara oubmuorpadus Braousa 309 3armaBus, oT Kouto 34 Ha
Obarapcku e3uk U 275 Ha 4y e3ulid. JJombIHUTENHO e npubaBeHa OT aBTopa clipaBKa 3a
OCHOBHHUTE MPUHOCHU, pa3lieJIeHH Ha HAyYHU U HAYYHO-TIPUIOKHHU, KaKTO U CIHCHK Ha
MyOJIMKAIMUTE HA aBTOPA, YETUPHU Ha OpOii, CBbP3aHH C TeMaTa Ha U3CIIeIBAHETO. B OCHOBHUS
TEKCT Ha TpyAa ca BkIoueHu 10 tabmuuu u 35 purypu, Kakto u 4 MPHIIOKEHUS, ChAbPKAIIH
pe3ynTatuTe OT MPOBEACHUTE EMIHUPUYHHM HU3cleABaHusA. Taka oOmmsaT obem Ha Tpyna
obOxBama 323 cTpaHUIIH.

Pazpabotkara pasriexaa 3a1b10049€HO TeMaTa 3a HOBUTE MPAKTUKH B o0nacTra Ha [1P-
a ¥ M3TPaXIaHETO Ha KOPIOPAaTUBEH MUMHDK. AHAIM3UPaHM ca JBa rioOamHu OpaHma u
TEXHUTE MOJENM Ha KOMYHUKAIIMOHHO IUIaHHpaHe W Bb3JedcTBUe. Ta3m Tema, OCBEH
OpUTHHAIHO (hopMyIUpaHa U U3KIIOYUTEIHO Ba)KHA 32 KOMYHHUKAI[MOHHHUTE CIEIHAIIUCTH,
3ByYd aKTyaJIHO BBB BPEMEHATa Ha JIUTUTAIHA MPOMSHA, CBhpP3aHa C KOMYHUKAIIMOHHUTE
MONUTHKN B MHAYCTpUsATa. Olie B HAYAJIOTO HA CBOS TPYHA JOKTOPAHTHT OTOENsA3Ba, 4e
,,KITIOYOBa TPEANOCTaBKa 3a M3CJIEIBAHETO € pa3rpaHMYaBaHETO MEXIy KOpIopaTHBHA
UJCHTUYHOCT U KOMYHUKAIIMOHHA cTpaterus™ (c. 10), en1Ho Ba)KHO YTOUHEHHUE 3a HacOKaTa Ha
M3CIEA0BATEICKOTO U HAMEPEHHE.

L[sTOCTHHAT METOIOJIOTUYECKH armapaT 3a U3CIeBaHeTO € 0(pOpMEH Ha MHOTO BHCOKO
Hay4yHO paBHUIIE. SICHO U KOHKPETHO Ca IMOCOYEHU LEeNUTE U 3aJa4uTe Ha JUCEPTAIMOHHUS
TPYyd, TMPEIMETHT HAa H3CIECIBAHETO U HETOBUS OOEKT, KaKTO W pPabOTHUTE XMUIIOTE3U.
JIOMBTHATENTHO HM3CJIEIBAHETO € MHOTOIUIACTOBO, M3TPAJCHO BH3 OCHOBA Ha KOMOWHHpaH
MOAX0Jl, KOWTO ChuUeTaBa TEOPETUYCH TMperyie[ W aHalu3, 3HauuTelneH OumOmmorpadcku
MperJie]] Ha HaydHOTO I0JIe, eMITUPUYHH U3CIIEIBaHUS U apTyMEHTHUPAHO CPaBHEHUE HA JBa
3HAYMMHU 3a TeMara Ha W3CIeABaHETO Kasyca (,,M30paHd KaTo CHIIOCTaBHUMH MO Mamad u

BIMsIHUE TT00aHu KoMmaHuu, ¢. 14). OcHoBHara Te3a Ha Tpyaa (,,HoBuTe PR mpakTuku B
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TEXHOJIOTUYHHUS CEeKTOop ce ¢opMupaT U pa3BUBAT TMOJ BIHWSHUE HA JUTHTAIHATa
TpaHchopMalysi Ha KOMYHHKAaIlMOHHaTta cpena™, c. 14) e opuruHamHa, CBbp3aHa € C
ynpaBieHckara Gynkuus Ha [IP- a u ¢ BIMAHHETO HAa JAWTHUTATHUTE TEXHOJOTHH BBPXY
mpoleca Ha CTPATerHYeCcKO yIpaBlIeHUE HAa BPB3KUTE C OOLIECTBEHOCTTA B TEXHOJIOTUYHUTE
KoMraHuu. Ts 3acsira epeKTUBHOCTTAa HAa KOMYHHKAllMOHHHUTE CTpPaTerMy B CEKTOpa Ha
BHCOKHTE TEXHOJIOTUU. ABTOPBT JJOKa3Ba, 4€ Ta3u €(EeKTUBHOCT 3aBUCH OT CIIOCOOHOCTTA Ha
OpraHu3alMUTe J1a ChbUeTaBaT NMPUHIMIIK KAaTO MPO3PAYHOCT, OTTOBOPHOCT M IMPOBEPUMOCT,
ChueTaBaHEe Ha aBTOMATH3alUsl U MepcoHalu3alus. BajkeH akIeHT € W HacTOSBaHETO 3a
3arma3BaHe Ha SICHM IpaBWja 3a YOBEIIKM KOHTPOJ M OTUETHOCT B €roxara Ha BCE I0-
TEXHOJIOTU3UPAIH CE MPOILECH HAa KOMYHUKaus. JlonbIHUTETHO ca (OpMYyTUPaHU HAKOJIKO
paboTHU XUNOTE3U (LIeCT Ha Opoil), KOUTO C€ aHT'aKUpaT C MPOYYBaHE U JOKa3BaHE JJOKOJKO
MPOMSHATA, KOSTO HWHTEpecyBa H3CIEAOBaTelNsl, MMa OPTraHU3AIlMOHEH U YIPaBJICHCKU
XapakTep, a He caMO MHCTpYMeHTaseH. M310:KeHHeTo € oCIe0BaTeNIHO U ChbpKa B cebe
CH JIOTWKAaTa Ha IMOCTABEHUTE 3aJ[au, BKIIOYBAIIM TEOPETHYHHU MOJIXOIM H3CIICBAaHE Ha
JMHAMUKATa Ha JUTUTAIHATA KOMYHUKAIIMOHHA TIPOMSIHA U €eMIIUPHYHU H3CIICIBAHMS.
Cnopen nucepraHTa akTyaJqHOCTTa Ha HEWHHA TpyA NpPOU3THYA ,,0T yCKOpeHaTa
IUruTagHa TpaHchopManus Ha KOMYHHMKAI[MOHHAaTa cpela U OT MPOMEHUTE, KOUTO TA
BbBEXKJAa BBB BPB3KHTEC C OOIIECTBEHOCTTa KAaro ympaBieHCKka GQYHKIUI® (c.5 oOT
ABropedepara). [Ipuemam HarbJIHO TOBA TBBPJCHHUE U CMATaM, U€ aKTYaITHOCTTA Ha TpyAa €
0e3crnopHa, 0COOEHO B YCIOBMATAa Ha BCE IO Pa3LIMPSABALIOTO CE€ IMOJI€ HA JUTHTAIHUTE
KOMYHUKAllMOHHU MHCTPYMEHTH, BKJ. Te3U Ha reHeparuBHusg M. B To3u cmucha HambiIHO
ynadeH e n300pbT 3a CPaBHUTEIICH aHAIM3 B KOHTEKCTA Ha MPeIoYeTeHaTa H3CcIeJ0BaTeIcKa
OTITHKA OT CTPaHa Ha JIOKTOPaHTA - Ha JIBa r1100amHu Opanaa u Texaute [1P komyHUKamoHHN
NOJUTUKM M AaKTUBHOCTH B YCJIOBUSITA Ha TEXHOJIOTWYHA IpoMsHa. M3nmon3BaHeTo Ha
JUTUTATHUTE HHCTPYMEHTH B JieiiHocTTa Ha [IP -a, KOMTO M3rpaxk1aT KOpHopaTuBEeH UMHJIK,
KOHUTO Ch3J]aBaT MOpaIHMsI 00pa3 Ha crienuaincTa, 0e3 1a ce uMar NpeaBu; 0COOEHOCTUTE UM
u eeKTa, KOUTO OMXa MMaJi BbPXY ayAUTOPHUATA, OW MOTJIO /1a UMa HETAaTUBHHU CIIEJICTBHS U
3a Opanja u 3a [1P-a kaTo aHraxxupaHna coluaisa 1 ynpasiieHcka JeiHocT. ETo 3amo nogobHa
pa3paboTka OTroBapsi M Ha €JHa MOTPEOHOCT B CHBPEMEHHOTO KOMYHUKALIMOHHO 3HAHME,
KOSITO 3acsra NpopeCHOHAINCTH M aKaJeMUYHU HM3CIIeA0BaTeNM, KaKTO U MOATrOTOBKAaTa Ha
Opaemu crienuanucTd. ETo 3amo jJorugHo 3By4H U (popMylIMpoBKaTa Ha HaydHa HOBOCT Ha
U3CJIeBaHeTO, KOSTO C€ ,,ChCTOM B pa3pabOTBAaHETO M EMIUPHYHOTO OOOCHOBaBaHE Ha
aBTOpCKa HM3cieoBaTelcka paMka 3a ,,HoBUTe PR mpakTuku® B TEXHONOTMYHHUS CEKTOp™

(c.17).



3. OneHka Ha MOJyYeHUTEe HAYYHH M HAYYHO-NIPUJIOKHH Pe3yJITaTH.

TexkcThT ch3aBa yCTOMYMBO BIIEYATIIEHUE 3a HAYYHO U3CJIEIBAHE C ICHU LIEJIH U 33]1a4H,
IIPOBEJIEHO OT M3CJIE[0BaTeNl C JOKa3aH MHTEPEC KbM TE€MAaTHUKaTa M JIE€TalIHO I103HAaBaIll
MEXaHU3MUTE Ha OCHLIECTBABAHE HA KOMYHUKAIIMOHEH IMPOIIEC B MPOMEHSINA CE TUTHTAIHA
cpena. Kakto Beue mocouumx CTpyKTypaTa € U3TpajieHa MPEeMHCIEHO, ChCTOU C€ OT CeAeM
IJIaBU U CJIe[BA IIOCTaBEHUTE M3CJIEIOBATEJICKH 3a7aul - J1a C€ U3SCHIT U CUCTEMAaTU3UpaT
KIIIOYOBUTE TOHATUS M TOJXOAUW BBB BPB3KUTE C OOIIECTBEHOCTTa U CTPATETHUYECKUTE
KOMYHHKaIlMU, /1a C€ aHalu3upa AuruTanHara tpancopmamus Ha PR karo crpykrypHa
MIPOMSIHA B KOMYHUKAIIMOHHATA CPEIa, C aKLIEHT BbPXY MIaTGopMeHara myOInuyHOCT U APYTH,
obmio cexem Ha Opoit. Hama na ce cnupaM moapoOHO Ha ChIBPKAHUETO Ha BCSAKA Ii1aBa, HO
e oTdesnexa, 4e TO LSJIOCTHO € PEJIEBaHTHO Ha IMOCTAaBEHUTE BEUE 33/Jaud U Ha OCHOBHATA
u3cneaoBarencka mein. To ChIno Taka JaBa Bb3MOKHOCT HA JUCEPTAHTA Jla pa3TbpHE CBOUTE
0€3CIOpHU 3HAHMS U OIMUT U Ja T KOHKPETH3UPA B U3TPAXKIAHETO HA KOMILJIEKCEH MOJIEN U
Ha yJayHa M3CJel0BaTelICKa paMKa 3a MPOyYBaHE Ha MPOMEHSIIATa C€ KOMYHHKAlMOHHA
cpella U U3rpaKIaHeTO Ha KOPIIOPaTUBEH UMUK B Hesl.

[IspBUTE TpU TrNaBu KaTo L0 ca nocBereHu Ha 1P —a u HeroBara crenuduka KaTo
ympaBieHcKa (QYHKIMS U BIUSHUETO HA COLUATHUTE MEIUU M M3KYCTBEHHUS MHTEJIEKT KaTo
(dakTopy, KOUTO TIIPOMEHAT €XEIHEBHUTE pelleHus B o0JacTra Ha BpPB3KUTE C
oOuiecTBeHocTTa. YeTBbpTa I1aBa € KJII0U0Ba 3a U3CIIEBAHETO U MPECTaBsl KOHIENTyajaHaTa
aBTOpCcKa paMka 3a aHanuz. PopmynaupaT ce U ce apryMeHTHpaT pabOTHUTE OINpeaeIeHHUs,
oopMAT ce KPUTEPUHUTE 3a CHIOCTABUMOCT M H3CIENOBATENCKUS JH3alH U Ce ThpPCHU
BB3MOXHOCT 3a TOBa Kak OTJEIHUTE KPUTEpUU T[I03BOJSABAT MPOCIEIUM aHalu3 Ha
MIOCJIEIOBATENIHOCT U Ha yIpaBJeHUE HAa KOMYHUKallMOHHUTE kKaHanu. [lera u mecra riasa ca
MIOCBETEHU Ha JBaTa u3cienoBarelcku Kaszyca. [locrmeanara, ceama riaBa, o00oOIaBa
pe3yaTaTUTe OT JiBaTa aHalM3a Ha Cllydyau U I'M IPEeCTaBs B ChIOCTaBUMa (opMa upe3 Beue
(dhopMynupaHuTe MIECT KPUTEPUST U €AMHHA CKaja 3a olleHsBaHe. LlenTa e cucremaTnsanus Ha
HaONIOIGHUATa ¥ OTKPUBAHETO Ha 3aBUCUMOCTH, 4Ype3 KOWUTO Jla C€ HU3SICHH Kak
KOMYHHKAIlMOHHUTE PEIIEeHUs 3a MOCIE0BAaTeIHOCT, OpraHu3alus Ha KaHAJIWTE M aKIEeHT
BBPXY JOBEPUETO BOJAT JI0 pa3loO3HaBaeMU NpopuiId Ha KOpIopaTUBHUS UMUIDK. [IpaBsT ce
1 000CHOBAaHU KOHKpPETHH 0000IIeHNs OT CpaBHEHHATA, Hatlp. pu Apple ciopen ToKTOpaHTa

ce HaOII0JaBa MO-BHCOKA YCTOMUMBOCT Ha BU3YaJHUS U €3MKOBHUS CTHJI, a IpU Samsung



Criope]l Hes C€ YCTaHOBSBA MO-IIUPOKO MPHUCHCTBUE B pazinyHU (OpMaTH U TO-U3pa3eHa
ajanTanus B 3aBUCUMOCT OT JIOKajiHaTa KyJTypHa, COlMaJIHA U KOMYHUKAIIMOHHA cpena. B
Ta3H TJIaBa € BKIIIOYEHO U MOTPEOUTENICKO aHKETHO MPOYYBaHE CPeJ] AKTUBHU MOTPEOUTENN HA
cMapThOHHU, KOETO € NPOBEJACHO KOPEKTHO M JIOCTOBEPHO M JI0OKa3Ba CIOCOOHOCTTa Ha
KoJieraTa Ja paboTH KaTo caMOCTOSATENICH u3cieaoBaTen. EqHO oT Hali-BakHUTE 0000IICHMS,
A0 KOUTO aBTOPBHT CTHUI'A € UC U3IOJI3BAHCTO HA JUT'NTAJIHU UHCTPYMCHTH B OGJIEICTTa Ha [IP-
a, BKJIIOYMTEIIHO HAa H3KYCTBEH HHTEJIEKT, MMa JEUCTBUTEJHA CTOMHOCT CaMO aKO €
CBHIIPOBOJICHO OT IIpaBUJjIa 3a MPO3PAYHOCT, PEIAKIIMOHHA OTTOBOPHOCT, TPOBEPKA HA (GaKTH U
3aIUTa Ha TaHHUTE.

OcHOBHHUTE pe3yATaTH Ca CHHTE3UPAHU B Kpasi Ha U3CJICIBAHETO U CIIOPE] MEH BSIPHO U
TOYHO Ip€aaBaT HEroBUTEC MOCTUIKCHHNA B TCOPECTUUCH U IPAKTUYCCKU ACIICKT. Ilak B Kpasd Ha
TpyJa aBTOPHT OLICHSBA U MOTBBPKIABA 3AN0KEHUTE B HAYAJIOTO MY XHUIIOTE3H, CBbP3aHU
TEMAaTHYHO U ChIBPIKATEIHO C ISUIOCTHHUS M3CIE0BATEICKH 3aMUChI. ToBa € I0Ka3aTeICcTBO
3a eJlHa IIJIOCTHA KOXEPEHTHOCT M JIOTUYECKa MOCIE0BATETHOCT Ha TPY/la, MOTBbPKIACHUE

3a KayeCTBara Ha CaMOCTOATCIICH U3CIICA0BAaTECI, KOUTO KOJICrara 6€3CHOpHO [IpuTECI)KaBa.
4, Onenka Ha HAYYHUTE 1 HAYYHO-TIPUJIOKHU IPUHOCH.

Ha nbpBO MsCTO MCKaM aa oTOeNIeKa CHIIHOTO BIICYATICHHUE 32 IIBJIHO ChOTBETCTBUE Ha
JUCEepTaIUsITa C TEMaTa U 3arjIaBUeTO W 332 M3KIFOYUTEITHO YMEIIOTO HAy9YHO PHKOBOJCTBO Ha
ISUIOCTHUS TIPOIIEC HA IIaHUpPaHEe, MPOBEXKIAHEe M 3aBBLPIIBaHE HA HM3CIEABaHETO. ToBa €
CIOKHA 3af7ava, MpenBua Mamaba Ha 1enute, Ha Oubmuorpadcekus mnpernex (wnu
,,OHOJTMOMEeTpHUUEH TIperien’) U Ha U3BBPIICHOTO KOMIUIEKCHO CpaBHEHHE MEXIy JBaTa Ha
NpPBB TOIJIE] TO3HATH TIoOamHu Opanma. Karto pesynrar, HO W Karo TPUHOC OT
CaMOCTOSITEITHOTO ~ HW3CJelBaHe ca (OpPMYIHpaHH JBAa PA3IMIUMH  CTPATETUICCKU
KOMYHHMKAIIMOHHA MOJiela 3a MOAAbpKaHe Ha KOPMOPATUBHUS UMUK B TEXHOJOTHMYHUS
CEKTOp, €IMH BaXKEH YCIEeX Ha TpyJa - MOJENBT Ha IIEHTPATM3UpPaHa MOCIEI0BATEIHOCT U
KOHTPOJIMPAHO MYOJIMIHO PUCHCTBUE U MOJICITHT HA aJaITHBHO MHOTO()OPMATHO MTPUCHCTBHE
Y KOOpJUHAIMS MEXIy MPOJYKTOBH JIMHUW W Tasapu. KirodoBara pasimka MEXIy JBara
MojieTia CIIOpe] aBTOpa € B HAaUMHa, 110 KOUTO ce YIPaBJIsiBa PUCKDBT, T.€. pa3InYHUS MOAX01 Ha
KpU3HMCHATA KOMYHUKAIlUSg Ha JABETe Kopropanuu. J[OMbIHUTENHO ca CUCTEeMAaTH3UpPAHU
pa3nuuuATa U 0OCOOCHOCTHTE B MyOJUYHOTO pa3ioiaraHe U B YIIPABICHUETO Ha KaHAIUTE TpU
nBara TinobamHu Opanma Apple m Samsung. 3a epyaumusta Ha aBTopa O€3CMOPHO
JOKA3aTeJICTBO €  YCICIIHOTO JIOCTHTaHe JI0 KOHIICNITyaJu3allid 110 OCHOBHHTE

MN3CJICA0OBATCIICKU JIMHHUW Ha LAJIOCTHATa pa3pa60TKa. Buagum u BakeH MMPUHOCCH XapaKTCp



HOCAT 3aKJIIOYEHHUATA HA aBTOPA, KOUTO JIOTMYECKHU CJIEABAT OT YCIEIIHO IIPOBEICHOTO
W3CJIEABAHE B TEOPETHUYEH M IPAKTUKO-NPWIOKEH acnekT. [logkpensiM 3asBEeHUTE U
dbopMylMpaHu aKaJeMUYHH TPUHOCH OT CTpaHa Ha JOKTOpPaHTAa, KaKTO HAYYHHUTE TaKa U

HAaYYHO-ITPUJTIOKHHUTCE .

Kakto Beye mocoumx AMCEPTAHTHT yMENO MpHiara OUOIMOMETpPUYEH Mperyies Ha
HAYYHOTO IOJIE€ MO TeMaTa 3a W3KYCTBEHHs WHTEIEKT BBbB BPB3KHTE C OOIIECTBEHOCTTa U
KOpHOpaTUBHATA KOMYHHUKAIIHS, HEIO KOETO OCBEH aKTYaJIHO KaTo MOXO0J OTrOBaps ¥ Ha €HA
HOTpeOHOCT B 00/1aCTTa Ha OBITapCKOTO COLMANHO 3HaHue. Taka Kojerara ycIsiBa ja ouepTae
KJIFOUOBM TEHJCHIUH U HAYYHO-H3CJIEI0BATEIICKH I10JIETa, KOUTO Ca U3II0JI3BaHU KaTO OCHOBA
3a M3rpakJaHe Ha B)KHU aHAJIMTUYHU HACOKH B M3cieaBaneTo. OcoOeHO BIeYaTICHUE IPaBsIT
U3BEJICHUTE OT JOKTOPAHTAa MPAKTHYECKW HACOKH 3a M3IIOJI3BAHE HA W3KYCTBEH MHTEJEKT B
KOMYHHUKAI[MOHHaTa padoTa. B mpodecnonamHo-eTHYeckn TiaH M3IsUI0 TOAKPEISIM €IUH OT
HU3BOJUTEC, OO KOUTO AaAprymeHTHpaHO [JOCTUra KoJjierata, a HMMCHHO, Y€ ,,JUTHTAJIHHUTC
MHCTPYMEHTH W W3KYCTBEHHSAT MHTEJCKT HMAaT CTOMHOCT KaTo pecypc 3a aHaliu3 u
ONITHMU3AIMS, HO HE MOTaT J[a 3aMEeCTAT OTTOBOPHOCTTA 32 CMHUCHIIA, 32 U300pa Ha IMyOIMIHI
O3 M 3a MNOCICACTBUATA OT KOMYHHKALIMOHHUTC peIHeHI/ISI“. Camo Toraesa Te€ HMaT
ympaBieHcka croiHoct (c.263). Komerata ymeno Qopmynupa NpakTHUYECKH HACOKU H
M3UCKBaHUS 3a IMPO3PAYHOCT NpPU ABTOMATU3AIMATA, 3aIUTa HA JAHHHUTE, PENAKIHOHEH
KOHTPOJI U YIIPaBJICHUE Ha PUCKA OT HETOYHOCT M MOJBEKAAHE, KOCTO 3aTBBPIKIaBa HAYYHO-

IIPaKTUYeCcKaTa 3HaYUMOCT Ha U3CIIE/IBAHETO.
5. Ounenka Ha aBTopedepaTa H Ha MyOIMKALMMTE MO AMCEPTALUATA.

JlvcepTaHThT € Mpe/CcTaBuiIa YeTUPU MyOJUKAIMM 10 TeMaTa Ha CBOSl TPYX B aKaJIeMUYHH
cnMcaHus, BKIOYeHM B HamuonanHus pedepeHTeH CHUCBK M B COOPHHMLIM C Hay4yHO
penieH3upane. Bcuuku Te ca peneBaHTHHM HA JUCEpTAlMsITa M Ha HEWHATa OCHOBHA TeMa U
yOeInuTETHO NPEICTABAT PE3YATATUTE OT U3CIIE0BATEICKaTa aKTUBHOCT 110 Hes OT CTpaHa Ha
aBTopa. C ToBa JOKTOpAaHTKaTa He caMO M3ITbJIHABA, HO U HaJBUIIaBa kputepuute Ha 3PACPb
u IIpaBuiaHMKa 32 HETOBOTO NMPHJIOKEHHE MUHUMAJIHUTE HALIMOHAIHU M3UCKBAHUSA MO 4. 20,
an. 2 u 3 or 3PACPBD 3a npunoOuBane Ha oOpa3zoBaTesiHa U HayyHa crerneH "nokrop". Hsakoun
OT IMyOJIMKAIMUTE Ca OT JOKTOPAHTCKM KOH(EpeHIMH, KOETO J0Ka3Ba aHTaXUPAHOCTTa Ha

KOJIeraTa ¢ akaJIieMU4Ha KOMYHHKAIUs HAa PE3YNTATUTE OT CBOUTE U3CIIEBAHNUS.
ABtopedeparsT € B 00eM ot 50 cTpaHHIIM U BAPHO MpeaBa HUIEUTE Ha OCHOBHUS TEKCT, IPH
TOBa Ha OBJTAPCKU M aHTJIMUACKHU €3ul. Toi OTroBaps Ha M3WCKBAHHATA 3a pedepupaHe Ha

HAaYYHO-U3CJICAOBATCIICKN TCKCT U MPCACTAaBA CUCTCMHO M TOCICAOBATCIIHO U3CJICABAHUTC



npoOJieMH W JaBa KOPEKTHa, MOJPOOHA BsipHA MPEACTaBa 3a 3aMHCHIA, CTPYKTypara,

ChIBPKAHUETO U aBTOPCKUTE 000OIICHHS HA TUCEPTAIIHATA.

5. 3akiaouenne.

OnpenensiM IUCEPTaLlMOHHUS TPy KAaTO IBJIHOLIEHHO 3aMHUCIIEHO, W3IBJIHEHO H
pealn3upaHo HAYYHO YCHIJIME, KOETO € IIOCTUTHAJIO CBOUTE Lenu. To mpuTekaBa akTyaJIHOCT,
JIEMOHCTPHPA CEPUO3HUTE MO3HAHUS U KauecTBa Ha CBOSI aBTOP U JI0Ka3Ba CIIOCOOHOCTTa My
Jla TPOBEXKIA CaMOCTOATENHU u3cienBaHus. KOMIUIEKCHOTO IIpoydYBaHE Ha KOMIIAHHH,
IIPaKTUKHU, pEeUIeHMs], TyOIMKaluy U U3siBU Ha B obsacrra Ha [IP koMyHukanusTa, KakTo u
U3BBPILICHHS MHOI'O YMEJIO CPABHUTEIICH aHAJIU3 HAa KOPIIOPATUBHUS UMUK B TEXHOJIOTUYHUSA
CEKTOp Ha IJ100aJIHU KOPIOpalUU 3aTBBPKAABaT MHEHUETO 32 €HO YCIEIIHO U 33bJI00YEHO
M3CIIE/IBAHE, YMMTO BAKHU PE3YJTATH 1€ CE THPCAT OT PA3NIMYHUA CIIEHHUATIUCTH U IIPAKTULIH.
[IpueMaM 3aKIIOYEHUETO HA ABTOPA, Y€ JONBJIHUTEIHO NUCEPTALIMOHHUAT TPYJ MOXKE J1a ce
U3II0JI3Ba KAaTO OCHOBA 3a y4eOHO moMarajgo W OoOydyuTenHH MOAYNU Io jaururaneH PR u

CTPATCTUYCCKU KOMYHUKAIIUH.

IIpennaram Ha BHMCOKO yBakaeMHUTE WieHOBE Ha Hay4yHOTO Xypu Jga HpPHCBAAT
oOpaszoBarenHa u Hay4Ha crerneH "Jloktop" Ha JIOBOCJIABA CAJIKOBA MUTKOBA 3a
HEHHUS TucepTauuoHeH Tpya ,HoBu PR npakTuku B TexHoJ10ru4Hus cektop. Cxoncrea u
AHUCOHAHCH B M3IPaKIAHETO HA KOPNOPATHBHUS MMM/K HA TEXHOJOTHMYHHUTE I'MTaHTH
Apple m Samsung®, B mnpodecuonamHa obmact 3.5. ,,O0IIECTBEHH KOMYHUKAIlUM |
MHGOPMALIMOHHM HAyKH TO JIOKTOpcKa mporpama ,,OpraHusanus M YIpaBJIeHHE H3BbH
cdepaTa Ha MATEPUATHOTO MPOU3BOJICTBO, 32 KOETO a3 y0eeHOo IJ1acyBaM ChC ,,3A%,
PenenseHr:

npod. a-p Huxonait Muxaiinos,
04.05.2026 .
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by Prof. Dr. Nikolay Kirilov Mihaylov, Sofia University "St. KI. Ohridski"
of the dissertation work of LYUBOSLAV SADKOVA MITKOVA, on the topic "New PR
Practices in the Technology Sector:

Similarities and Differences in Shaping the Corporate Image of Apple and Samsung ",
submitted for awarding the scientific and educational degree "doctor"” in the doctoral program
"Organization and management outside the sphere of material production” in the professional

field
3.5. Public communications and information sciences,
UNWE, Department of "Media and public communications™

Scientific supervisor: Prof. DSc. Lyubomir Stoykov
Basis for the review: Order No. 837/19.03.2026 of the Rector of the UNWE

1. Information about the doctoral candidate.
On the basis of Art. 32 para. 1 item 4 and Art. 67 of the Higher Education Act, Art. 7 para. 3 of

the Act on the Promotion of Higher Education, Lyuboslava Sadkova Mitkova has been enrolled
in full-time doctoral studies in accordance with the Order of the Rector of the UNWE No. 1079
of 14.04.2021 with a study period of 3 years and a scientific supervisor Prof. DSc. Lyubomir
Stoykov. The doctoral candidate meets the minimum national requirements under Art. 2b para.
2 and 3 of the Act on the Promotion of Higher Education and has a decision for admission to
the defence and assessment of the dissertation work. Lyuboslava Mitkova combines academic
training, teaching and practical experience in the field of public communications, product
marketing, media relations and content management. She holds a Master's degree in Public
Relations (2018-2019) from the University of National and World Economy and a Bachelor's
degree in Journalism (2014-2018) from the same university. The colleague also has significant
professional experience in the field of public communication with serious responsibilities in
carrying out various specific tasks - creating specialized content, maintaining media relations,
organizing events, participating in initiatives related to the employer brand, and implementing
campaigns in a digital environment. The doctoral student has a sustainable professional and
research profile as a specialist in the field of public relations, strategic communications, and
digital marketing in the technology and corporate sectors. Her scientific and professional
interests are focused on new PR practices, the digital transformation of the communication
environment, and the application of modern communication approaches in the technology

sector. The doctoral student has fulfilled all the requirements and obligations of her individual



plan, successfully passed an internal discussion of the dissertation work, and on this basis she

was admitted to a public defence.

2. General characteristics of the dissertation work.

The dissertation work is structured appropriately for its purposes in an introduction, seven
chapters, and a conclusion. The attached bibliography includes 309 titles, of which 34 are in
Bulgarian and 275 in foreign languages. Additionally, the author has added a reference to the
main contributions, divided into scientific and applied scientific, as well as a list of the author's
publications, four in number, related to the topic of the study. The main text of the work includes
10 tables and 35 figures, as well as 4 appendices containing the results of the empirical research
conducted. Thus, the total volume of the work covers 323 pages.

The development examines in depth the topic of new practices in the field of PR and the
construction of corporate image. Two global brands and their models of communication
planning and impact are analysed. This topic, besides being originally formulated and extremely
important for communication specialists, sounds relevant in the times of digital change related
to communication policies in the industry. At the very beginning of his work, the doctoral
student notes that “a key prerequisite for the study is the distinction between corporate identity
and communication strategy” (p. 10), an important clarification of the direction of his research
intention.

The overall methodological apparatus for the study is formed at a very high scientific level. The
goals and objectives of the dissertation work, the subject of the study and its object, as well as
the working hypotheses are clearly and specifically stated. Additionally, the study is multi-
layered, built on the basis of a combined approach that combines theoretical review and
analysis, a significant bibliographic review of the scientific field, empirical research and an
argumentative comparison of two significant cases for the topic of the study (“selected as
comparable in scale and influence global companies”, p. 14). The main thesis of the work (“new
PR practices in the technology sector are formed and developed under the influence of the
digital transformation of the communication environment”, p. 14) is original, it is related to the
management function of PR and the influence of digital technologies on the process of strategic
management of public relations in technology companies. It affects the effectiveness of
communication strategies in the high-tech sector. The author proves that this effectiveness
depends on the ability of organizations to combine principles such as transparency,
responsibility and verifiability, combining automation and personalization. An important

emphasis is also the insistence on maintaining clear rules for human control and accountability
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in the era of increasingly technological communication processes. Additionally, several
working hypotheses (six in number) have been formulated, which are committed to studying
and proving to what extent the change that interests the researcher has an organizational and
managerial nature, and not only an instrumental one. The presentation is consistent and contains
the logic of the tasks set, including theoretical approaches, research into the dynamics of digital
communication change and empirical research.

According to the doctoral candidate, the relevance of her work stems from "the accelerated
digital transformation of the communication environment and the changes it introduces into
public relations as a management function™ (p. 5 of the Abstract). I fully accept this statement
and believe that the relevance of the work is undeniable, especially in the context of the ever-
expanding field of digital communication tools, including those of generative Al. In this sense,
the choice for a comparative analysis in the context of the doctoral student's preferred research
optics is completely appropriate - of two global brands and their PR communication policies
and activities in the context of technological change. The use of digital tools in PR activities,
which build a corporate image, which create the moral image of the specialist, without
considering their specificities and the effect they would have on the audience, could have
negative consequences for both the brand and PR as a committed social and managerial activity.
That is why such a development also responds to a need in modern communication knowledge,
which affects professionals and academic researchers, as well as the preparation of future
specialists. That is why the formulation of the scientific novelty of the study, which “consists
in the development and empirical substantiation of an author's research framework for “new PR

practices” in the technological sector” (p.17), sounds logical.

3. Evaluation of the obtained scientific and scientific-applied results.

The text creates a lasting impression of a scientific study with clear goals and objectives,
conducted by a researcher with a proven interest in the topic and detailed knowledge of the
mechanisms of implementing a communication process in a changing digital environment. As
| have already indicated, the structure is thoughtfully constructed, consists of seven chapters
and follows the set research tasks - to clarify and systematize the key concepts and approaches
in public relations and strategic communications, to analyse the digital transformation of PR as
a structural change in the communication environment, with an emphasis on platform publicity
and others, seven in total. |1 will not dwell in detail on the content of each chapter, but I will
note that it is entirely relevant to the tasks already set and the main research goal. It also allows

the PhD student to deploy her indisputable knowledge and experience and to concretize them
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in the construction of a complex model and a suitable research framework for studying the
changing communication environment and building a corporate image in it.

The first three chapters are generally dedicated to PR and its specificity as a management
function and the influence of social media and artificial intelligence as factors that change
everyday decisions in the field of public relations. The fourth chapter is key to the study and
presents the author's conceptual framework for analysis. Working definitions are formulated
and argued, the criteria for comparability and the research design are formed, and an
opportunity is sought for how the individual criteria allow for a traceable analysis of consistency
and management of communication channels. The fifth and sixth chapters are dedicated to the
two research cases. The last, seventh chapter, summarizes the results of the two case analyses
and presents them in a comparable form through the already formulated six criteria and a single
evaluation scale. The goal is to systematize the observations and discover dependencies through
which to clarify how communication decisions for consistency, organization of channels and
emphasis on trust lead to recognizable profiles of the corporate image. Specific generalizations
are also made based on the comparisons, e.g. According to the doctoral student, Apple has a
higher stability of the visual and linguistic style, while Samsung has a wider presence in
different formats and a more pronounced adaptation depending on the local cultural, social and
communication environment. This chapter also includes a user survey among active
smartphone users, which was conducted correctly and reliably and proves the colleague's ability
to work as an independent researcher. One of the most important generalizations that the author
reaches is that the use of digital tools in the field of PR, including artificial intelligence, has real
value only if it is accompanied by rules for transparency, editorial responsibility, fact-checking
and data protection.

The main results are synthesized at the end of the study and, in my opinion, they faithfully and
accurately convey its achievements in theoretical and practical aspects. Again, at the end of the
work, the author evaluates and confirms the hypotheses set out at the beginning, which are
thematically and substantively related to the overall research design. This is evidence of the
overall coherence and logical sequence of the work, confirmation of the qualities of an

independent researcher that the colleague undoubtedly possesses.

4. Evaluation of scientific and applied scientific contributions.
First of all, I would like to note the strong impression of the full compliance of the dissertation
with the topic and title and the extremely skilful scientific management of the entire process of

planning, conducting and completing the research. This is a complex task, given the scale of
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the goals, the bibliographic review (or "bibliometric review") and the complex comparison
between the two seemingly familiar global brands. As a result, but also as a contribution from
the independent research, two distinct strategic communication models for maintaining the
corporate image in the technology sector have been formulated, an important success of the
work - the model of centralized consistency and controlled public presence and the model of
adaptive multi-format presence and coordination between product lines and markets. The key
difference between the two models, according to the author, is in the way risk is managed, i.e.
the different approach to crisis communication of the two corporations. Additionally, the
differences and peculiarities in the public placement and in the management of the channels of
the two global brands Apple and Samsung are systematized. The author's erudition is
indisputably proven by the successful achievement of conceptualizations along the main
research lines of the overall development. The author's conclusions, which logically follow
from the successfully conducted research in a theoretical and practical-applied aspect, have a
visible and important contribution. I support the stated and formulated academic contributions
by the doctoral student, both scientific and scientific-applied.

As | have already indicated, the dissertation candidate skilfully applies a bibliometric review of
the scientific field on the topic of artificial intelligence in public relations and corporate
communication, something that, in addition to being current as an approach, also meets a need
in the field of Bulgarian social knowledge. Thus, the colleague manages to outline key trends
and scientific research fields, which are used as a basis for building important analytical
guidelines in the study. The practical guidelines for using artificial intelligence in
communication work drawn up by the doctoral student are particularly impressive. In terms of
professional and ethical considerations, I fully support one of the conclusions that the colleague
reaches with good reason, namely that "digital tools and artificial intelligence have value as a
resource for analysis and optimization, but they cannot replace responsibility for the meaning,
for the choice of public positions and for the consequences of communication decisions”. Only
then do they have managerial value (p.263). The colleague skilfully formulates practical
guidelines and requirements for transparency in automation, data protection, editorial control
and management of the risk of inaccuracy and misleading, which confirms the scientific and

practical significance of the study.

5. Evaluation of the abstract and publications on the dissertation.
The dissertation candidate has submitted four publications on the topic of her work in academic

journals included in the National Reference List and in peer-reviewed collections. All of them
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are relevant to the dissertation and its main topic and convincingly present the results of the
author's research activity on it. Thus, the doctoral candidate not only meets, but also exceeds
the criteria of the Bulgarian Law and the Regulations for its implementation, the minimum
national requirements under Art. 2b, para. 2 and 3 of the Law for the acquisition of the
educational and scientific degree "PhD/doctor”. Some of the publications are from doctoral
conferences, which proves the colleague's commitment to academic communication of the
results of her research.

The abstract is 50 pages long and faithfully conveys the ideas of the main text, in Bulgarian and
English. 1t meets the requirements for referencing a scientific research text and systematically
and consistently presents the researched problems and gives a correct, detailed and true idea of
the idea, structure, content and author's summaries of the dissertation.

5. Conclusion.

| define the dissertation as a fully conceived, executed and realized scientific effort that has
achieved its goals. It is relevant, demonstrates the serious knowledge and qualities of its author
and proves his ability to conduct independent research. The complex study of companies,
practices, decisions, publications and appearances in the field of PR communication, as well as
the very skilfully performed comparative analysis of the corporate image in the technological
sector of global corporations, reinforce the opinion of a successful and in-depth study, the
important results of which will be sought by various specialists and practitioners. | accept the
author's conclusion that the dissertation can additionally be used as a basis for a teaching aid
and training modules on digital PR and strategic communications.

| propose to the highly respected members of the Scientific Jury to confer the educational and
scientific degree "PhD/Doctor" to LYUBOSLAVA SADKOVA MITKOVA for her
dissertation "New PR Practices in the Technology Sector: Similarities and Differences in
Shaping the Corporate Image of Apple and Samsung”, in the professional field 3.5. "Public
Communications and Information Sciences” under the doctoral program "Organization and

Management Outside the Sphere of Material Production”, for which | confidently vote "YES.
Reviewer:

Prof. Dr. Nikolay Mihaylov,
04.05.2026
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