YHUBEPCUTET 3A HAIIMOHAJIHO 1 CBETOBHO CTOITAHCTBO

PEHEH3UA

Ot: Joy. 0-p Mapus Ilnamenosa Huxonosa, YHCC, 3.5.0peanuzayus u ynpasieHue u3gbH

cpepama Ha MamepuaIHoOmo NPoU3B00CMBE0 (6Pb3KU € 0OUECMEEeHOCMA U KOMYHUKAYUS 8

coyuanuume meouu).

OTHOCHO: JUCEepPTallMOHEH TPy 3a NPUCHXKAaHE Ha oOpa3oBaTeliHa M Hay4yHa CTeleH
LJOKTOP* 110 Hayuna cneyuarnocm B YHCC.

OcHoBaHMe 32 IPE/ICTaBSIHE HA PELIEH3UATA: YIaCTHE B ChCTABA HA HAYYHOTO XKYPH I10 3aIlIUTa

Ha TUCepTalMOHHUA TPy cbrinacHo 3anoBen Ne 837/19.03.2026 r. na Pextopa na YHCC.

ABTOp Ha AMCePTALUOHHUSA TPYA: Jllobocrasa Caoxkosa Mumkosa

Tema Ha qucepTauuoOHHMsA TPYA: Hosu PR npakxmuku 6 mexnonocuunus cekmop (cxoocmea
U  OUCOHAHCU 8 U32PANCOAHEMO HA  KOPNOPAMUBHUSL — UMUONC — HA
mexnoaocuyHume eueanmu Apple u Samsung).

1. Nudopmanus 3a nucepranra

Jlro6ocnaBa MUTKOBa € JOKTOPAHT B KaTenpa ,,Meanu u odmectBeHr komyHukanuu*“ B YHCC
3a nepuona 2021-2026 r. Ta uma GaxanaBbpcka CTENEH IO KypHAIUCTHKA U MarkucThpcKa
CTENEH MO BPB3KM C OOILIECTBEHOCTTa OT ChlaTa Kareapa. [loNMbIHMTENHO € IpeMHHana
o0y4yeHue 1o aurutaneH Mapketur B ,,Coprynu. [Ipopecuonamuust onut Ha Jlrobocnasa
MuTKoBa € IPSIKO CBBbpP3aH C TEMaTHKaTa Ha AUCEepTallMOHHUs TpyA. Ts uMa Haz celeM roJuHu
onmuT B cdepaTa Ha BPB3KUTE C OOIIECTBEHOCTTA, CTPATETMUYECKUTE KOMYHUKALUU U
JUTUTAIHUS. MApKETHUHI, BKJIIOYUTEIHO B TEXHOJIOTMYHUS, KOPIIOPATUBHUSA WU JIyKCO3HMS
cexTop. [IpakTnueckusar u onut 06xBaia pa3paboTBaHe U peaau3upaHe HAa KOMyHUKAIIMOHHU
CTpaTeruH, Ch3/AaBaHE Ha CHEIHAIM3UPAHO ChIbpPXKAHMUE, padoTa ¢ MEANUHU, OpraHU3alus Ha
CbOUTHSA M yHpaBjieHHWE Ha OpaH] MPHUCHCTBHE B JUTHTANHA cpena. Tsa e paboruia KaTo
MapkeTuHr u PR ekcnepr B ,,Konnka Munonra beiarapus®, a kbM MOMEHTa 3a€Ma MO3ULUATA
cnenuanuct ,,Passutue conuannu mpexku u PR* B ,Hemeuek®, kpaeTo otroBaps 3a B2B
KOMYHUKaIMUTe U npoekture. JltobocnaBa MuTtkoBa € wieH Ha bparapckoTo npyxkecTBo 3a
BPB3KH C OOIIECTBEHOCTTA U y4acTBa B KOMYHUKAllMOHHATa rpyna KbM ChBeTa Ha KEHHUTE B
6usHeca B bbarapus.

2. OO0ma xapakTepuCTHKA Ha NPeICTaBeHHs JMCePTALMOHEH TPY/

JucepranmoHHUAT TpyA Ha Jro6ocnaBa CagkoBa MutkoBa Ha tema ,,HoBu PR mpakTtuku B
TEXHOJIOTUYHHUS CEKTOP: CXOJCTBA U JUCOHAHCHU B M3IPaXJAAHETO HA KOPIOPATUBHUS UMUK
Ha TEXHOJOTWMYHMTE TuUrantu Apple u Samsung® pasriexnaa KIOYOB e€Tam  oOT
TpaHchopMalMUTe Ha BPB3KUTE C  OOIIECTBEHOCTTAa. TpyabpT € TOCBETeH Ha
KOMYHUKAIIHOHHHUTE MPOLECH, 10 KOUTO TEXHOJOTUYHUTE KOMITAHUHM U3rPaXIaT MyOJInIHUS



cu 00pa3 B cpela Ha MOCTOSIHHA BUAMMOCT, BUCOKA CKOPOCT Ha Pa3BUTHE HA KOMYyHHKAIIUATA
Y HapacTBAaIll0 3HAYEHUE Ha COLMAIHUTE MEIUH, 3alllUTaTa Ha JAaHHUTE U UHTETPUPAHETO Ha
M3KYCTBEHMSI MHTENEKT B paboTHUTE mporecu. Pazpaborkara € B o6em oT 323 cTpaHuIM U
BKJIIOYBA YBOJ, C€lEM IJIaBH, 3akitoueHue, Oubmuorpacus or 309 3armaBus, crpaBka 3a
NpUHOCUTE, MyOsIMKauu o Temara, 10 tabmauuu, 35 Gurypu u 4 npuIoKeHus ¢ pe3yiaTaTH OT
eMIIUPUYHUTE U3CleBaHud. Temara e goOpe moadpaHa, 3all0TO Ce HaMHpa Ha MpeceyHara
TOUKa MEeXIy Teopuara Ha PR, mpakTukara Ha KOpIOpaTHBHUTE KOMYHHKAIIUA U PEATHUTE
MIPOMEHHU B TEXHOJOTHUYHUS ceKTop. Apple n Samsung ca ynaden u36op 3a cpaBHeHue. J[Bete
KOMIIAaHWU ca TJIOOATHM, pa3loO3HaBaeMH W CHJIHO 3aBUCHUMH OT JIOBEPHETO HA CBOHTE
nyONMKH, HO M3rpaXkaaT MyOJMYHOTO CH MPUCHCTBHE MO Pa3MuyeH HauuH. MIMEHHO ToBa
MO3BOJIsIBA HAa aBTOpKaTa Ja MpPOCIEAM HE CaMO KaKBU KOMYHUKAIlMOHHU HHCTPYMEHTHU
U3II0NI3BaT KOMIIAHMHTE, a KakBa YIPaBJICHCKA JIOTHMKA CTOM 33 TAXHOTO IyOJIHMYHO
HOBEJCHHUE.

Jlo6po BIieuaTiIeHUE MPaBH, Y€ B TPya ,,HOBUTE PR mpakTHKU HE ca CBEJICHU /10 U3II0JI3BAHE
Ha COLMAJIHU MpPEXH, AUTUTATHHU TUIATPOPMH WM WHCTPYMEHTH C M3KYCTBEH HHTEJIEKT.
JlrobocnaBa MwuTKOBa TH pas3riexia Karo YCTOWYMBH OpPraHU3AallMOHHU JEWCTBUS,
YIPaBJICHCKU DPEUICHHUs W BBTPEIIHM MpaBuia 3a IyONUYHO TMoBeaeHue. ToBa € Ba)KHO
YTOYHEHHE, 3all0TO U3MeCTBa (OKyca OT TEXHOJOTMYHOTO KbM TOBa KaK KOMIIAHHUHTE
M3rPaXIaT U MOJABPKAT JOBEPUETO, PEeIyTalusaTa 1 00IIecTBEHATa CH JISTUTUMHOCT, KOTaTo
BCSIKO TAXHO JCHUCTBUE MOXKE OBP30 Ja cTaHe MyOIMYHO U J1a Ob/ie OLIEHEHO OT MOTPEOUTENH,
MEHH, aPTHHOPU U PETYJIATOPH.

B yBoza ca ouepranu 1ienrta, 00EKTHT, IPEIMETHT, OTPAHUYCHUATA, 3aaUYUTE U XUIIOTE3UTE
Ha u3cneaBaHeTo. OOEKTHT ca BPB3KUTE C OOLIECTBEHOCTTa B TEXHOJIOTMYHHS CEKTOpP KaTo
4acT OT KOpIIOpaTHBHATa KOMYHHUKAallMs W YIIpaBICHUETO Ha penyrauusara. IIpeamerst ca
HoBHTE PR mpakTHKy 1 KOMyHHKALIMOHHU TEXHUKH, Ype3 KOUTo Apple u Samsung u3rpaxxaar
U TOJABPKAT KOPHOPATUBEH MMM/UK, JOBEpHE M OOIIECTBEHA JISTUTUMHOCT B JUTHTAIHA
cpena. PopMyIMpaHy ca LIECT XUIIOTE3H, KOUTO HACOYBAT AHAJIW3a KbM BpPB3KaTa MEXIY
TEXHOJIOTUMTE, KOMYHUKALMOHHOTO YIPABJICHUE, COLUAJIHUTE MEIUU, W3KYCTBEHUS
MHTEJICKT, €TUYHUTE MPEIU3BUKATEIICTBA U TOTPEOUTENICKOTO JIOBEPHE.

Crpykrypara Ha TpyAa € nocieaoBarenHa. [IbpBuTe TpH INIaBM M3rpakJaT TeOpEeTUYHATa
ocHoBa. UeTBbpTaTa IJ1aBa IpeICTaBs U3CIEN0BATENICKHS MTOAXO] U aBTOPCKaTa MaTpHIia 3a
cpaBHeHue. [lerata u mecrata riaBa pasriexzaar nootaenaHo Apple u Samsung. Ceamara
riaBa 0000mIaBa pe3yiTaTUTe U CTPYKTYpHUpa CPaBHEHHUETO MEX]y JABaTa KOMyHMKAllMOHHU
Mojena Ha Apple u Samsung.

[IppBaTa ry1aBa BBBEXKIA OCHOBHHTE MOHATHs, 0€3 KOMUTO CpaBHEHHETO MeExay Apple u
Samsung He O6u Ouno gocTtaThb4HO sicHO. Pasrnemanu ca pasnmuunu nedununmu Ha PR,
pa3BUTHETO Ha MpodecusiTa u pazarKaTa MEXIy KOpPIOpaTUBHA HIEHTHYHOCT, KOPIIOPAaTHBEH
UMUK U penyranus. [lo-yGenuTennu ca oHe3W 4yacTH, B KOMTO aBTOpkara cBbp3Ba PR ¢
M3rPaXJIAaHETO Ha JIOBEpHE M YIPABICHUETO HAa B3aUMOOTHOILIEHHS ChC 3aUHTEPECOBAHHTE
yOJIHMKH.

Broparta rnasa pasriaexaa nurutanHata tpanchopmarust Ha PR. Tyk aBropkara mokasBa Kak
NpoMsiHaTa B KaHAJUTE, IIaT(HOPMUTE H CKOPOCTTA HA IMyOIMYHATa KOMYHHKAIIHS CE OTPa3siBa
Ha paboTara Ha KOMYHHMKALMOHHUTE crieruanuctd. OmucaHu ca ¥ ca OLIEHEHH KPUTHYHO



COLIMAJTHUTE TIATPOPMHU, TPOOIEMHUTE MPEJI MPO3PAYHOCTTA U YIPABICHUETO HA TAHHU, KAKTO
U eTuuHuTe puckoBe. CHiIeH eJIeMEHT € OMOIMOMETPUYHHUAT Iperyie] Ha MyONMKaluuu B
Scopus 3a nepuoga 2010-2025 r., uzrpanes Bbpxy 1017 cratuu. Toil momara i1a ce BUIU Kb
ce HaMHpa TeMaTa B IMO-IIMPOKOTO HAYYHO TOJ€ W KOM HANpABJICHUS CE OYepTaBaT KaTo
BOJICIIIH.

Tperara riiaBa HacCOYBa BHUMAHUETO KbM COLIMAIHUTE MEJIUU U U3KYCTBEHUS UHTENEKT. ToBa
€ eQHa OT Hail-akTyamHUTe 4acTH Ha Tpyna. JlrobociaBa MuTkoBa pasriexjia HE camo
BB3MOKHOCTUTE, KOUTO HOBUTE TEXHOJIOrnU nasat Ha PR, HO U puckoBeTe, KOUTO Ch3/1aBar:
ne3uH(popMarus, HesCeH MPOU3X0J] Ha ChIIbPKAHUETO, IPOOIEMHU ChC 3alIUTaTa Ha JAHHUTE,
HY>J1a OT YOBEIIKU KOHTPOJI U €TUYHHU IpaBuiia. [IpaBUiiHO ce cTtura u 10 U3BOAA, Y€ KOraTo
€Ha TEXHOJIOTMYHA KOMIIaHUS TOBOPM 32 MHOBALMM, CUTYPHOCT WJIM OTIOBOPHOCT,
nyONMKHUTE OYaKBaT TE3U TBBPACHUS J1a ObaT MOAKPENICHH C ICHCTBHSL.

UYerBbpTaTa TiaBa € CpeJ Hail-BaXHWTE B TPyJa, 3alIOTO TYK aBTOpKaTa MpPECTaBs
COOCTBEHHUSI CH MPUHOC 32 CpaBHEHHETO MexIy Apple m Samsung. MaTpunara, KoiaTo T
npeniara, u3noia3pa ckana or 0 10 3 ¥ BKIIIOYBA LIECT KPUTEPUSA: CUMBOJIHA U BU3YaJIHO-
BepOaHa MOCIeI0BATEIHOCT; ChIVIACYBAHOCT Ha KaHAIUTE U (HOpMATHTE; TUATIOTUYHOCT U
KayecTBO Ha BPB3KUTE CHhC 3aMHTEPECOBAHUTE IMyOJHKH; JIETUTUMHOCT 4Ype3 IMOBEJIEHHE U
LEHHOCTH; IyOJUYHO pa3lo3HaBaeMa KOMIIETEHTHOCT M HMHOBAIIMOHHOCT; YIIPaBICHHE Ha
JAaHHU ¥ U3KYCTBEH MHTEJIEKT KaTO KOMYHHMKAIIMOHEH KamaluTeT U puck. ToBa e ycremieH
OIUT J1a C€ CTPYKTYpHpa JIOTUYECKH aHaIM3a U J1a c€ N30erHe MPOU3BOIHOTO CPaBHIBAHE HA
OTENTHU KaMITaHWH, TIOCJIAaHUS WM €IMHUYHU U KPAaTKOCPOUYHU KOMYHHUKAIIMOHHH JICHCTBHA.
B cemjara rmaBa ca mpeAcTaBeHHM W €MIUPUYHHUTE H3cienBaHus. Te BKIIIOYBAT MHIIOTHO
IIpoy4YBaHe cpel 9 KOMyHMKAllMOHHU HpakThuu npe3 mail 2023 r., mpoyuBaHe cpen 17
KOMYHMKAI[MOHHHU NPAKTULM IIpe3 I0HU 2024 . OTHOCHO T'€HEpaTUBHUS U3KYCTBEH MHTEJIEKT
B PR u KopmopaTMBHHTE KOMYHHKAIMM, KaKTO U TOTPEOUTENICKO M3cienBaHe cpen 147
PECIIOHJEHTH, NPOBEAEHO Mexay sHyapu U Mai 2024 r. Te3um naHHM naBaT NOJE3€H
NpakTU4YeckH (JOH Ha aHAIM3a U TIOKa3BaT Kak MPO(pECHOHATUCTH U IOTPEOUTENN OLIEHIBAT U
pa3dupar yacT oT pa3rieKJaHUTE B IUCEPTALMTA IPOLIECH HAa MHOBAIIMHM M KOMYHHUKAIIHOHHH
TpaHchopmalu B Ou3Heca.

[lerara rmaBa e mocBereHa Ha Apple. JlrobocnaBa MuTKOBa aHanu3upa CTpaTernyeckara
JIOTHKA, 110 KOSATO KOMIIAaHUATA U3rPaXKaa pa3lo3HaBaEM U CUIIHO KOHTPOJIUPAH KOPIIOPAaTUBEH
o0pa3. Pasrnenanu ca nmo3uiMoHNpaHeTo Ha MapkaTa, PR crparerusra, couuanHuTe Meauy,
KOpIIOpaTHBHATA KYJITypa M Bpb3KaTa MEX/y IPOYKTOBA MHOBAIHS U ITyOJIUYHO BBH3IPUSTHE.
Apple e mpencraBeHa KaTO KOMIAHHS, KOATO 3ajara Ha MOCJIENOBATEIHOCT, BH3yalHa H
BepOanHa JUCIUIUIMHA, OrPAaHUYEHH OQHUIMAIHM KaHAIM M BHUMATEIHO PEXHCHPAHU
nyOnmuuan u3sBu. Lllectara rinaBa pasriexaa Samsung 1o cxoaHu nokaszarenu. [Ipu Samsung
JlrobocnaBa MHTKOBa OTKpOSIBA MO-IIMPOKO KOMYHHUKAIIMOHHO HPUCHCTBUE, MO-TOJSMO
pasHooOpa3ue oT (opMaTH, MO-CHJIHA PErHOHAJIHA ajanTalus U THOo-BUAMMA paboTa ¢
pasnuyHy myOoauKu. B To3u cMucha Samsung e npencTaBeHa KaTo KOMIAaHUS C TO-T'bBKaB U
MHOroopMaTeH MOJie)I Ha KOMyHHUKaIlus. ToBa pasrpaHHiYeHre MEeXIy ABaTa OpaHja € eIHO
OT CTOWHOCTHHTE B TPYZa, 3al[0TO HE MPOTHUBOIIOCTABA MEXaHUYHO ,,I10-100Bp* U ,,l0-cad™
MOJIeN, a MOKa3Ba JIB€ pa3jIMYHH JIOTUKM Ha MyOJMYHO mo3unmoHupane. Ceamara riasa
o0o01maBa pe3yiaTatuTe OT aHainu3a Ha Apple u Samsung ¥ ru mocTaBst B 00I1a CPaBHUTEIIHA
pamka. Tyk ca wu3BeneHM JBa KOMYHHKAIlMOHHM Mojena: npu Apple, mozmen Ha



[EHTpaTU3MpaHa MOCIEeIOBATEITHOCT U KOHTPOIHMPAHO MyOJINYHO MPUCHCTBUE; IPH Samsung,
MOJIeTT Ha AaJaNTUBHO MHOTO(OPMATHO MPUCHCTBHE U KOOPAMHALUS MEXKIY IMPOTYKTOBU
TUHUM ¥ Ta3zapu. [ maBaTta mMma BakHa 00oOIaBaia poiis, 3amoTo ChOupa pe3yaTaTUTe OT
TEOPETUYHHMS, Ka3yCHUS U EMITUPHYHUS aHAM3. HarpaBeHOTO MOTPEOUTEICKOTO H3CIIeIBaHE
€ M3IMOJI3BAHO KATO JOMBIHUTEIIHA OMOpa 32 U3BOJAUTE OTHOCHO JOBEPUETO, BH3MPHUATUETO U
JOSUTHOCTTA KbM JBaTa OpaHja.

MeTom0I0THYecKH TPYABT M3MOI3BA HAKOJIKO MOJIX0/Aa: TEOPETUYECH aHAIU3 U 0000IICHHS,
OuOIMOMETpHUYEH Tperjell, aHKeTHU MPOYYBAaHUs M CPAaBHHUTEJCH aHAIM3 Ha JIBa Kaszyca 3a
U3TpaXkJaHe Ha KOPIOPAaTUBEH MMUJUK. TOBa ChYETAHME € MOAXOMAILO 3a TemaTa, 3alloTo
M03BOJIsIBA IPOOJIEMBT J1a €€ BUAM OT PA3IMYHH IJICTHU TOUKH: MPE3 HAYYHUTE U3TOYHHIIN U
NPOYYBaHMS OT PA3TUYHU OPraHU3ALUH, IPe3 MPOPECHOHATHUTE HATJIACH U TIOTPEOUTEICKUTE
BB3NPUATUSA U IIPe3 KOHKPETHOTO KOMYHUKALMOHHO IIO3MIIMOHMPAHE HA [JBE TIOJIEMHU
KOMIIaHWU. ABTOpKaTa pasrJiexk/1a HaBJIM3aHETO Ha U3KyCTBEHUSI MHTENEKT U KaTo mpodiem,
KOWTO IIOCTaBs BBIIPOCH 3a JTOCTOBEPHOCT, OTYETHOCT, IIPO3PAYHOCT U KOHTPOJI. ToBa npaBu
aHaJM3a Mo-3psuUl M MO-OJM3BK JI0 pealHUTE MPEAU3BHKATEICTBA Mpe] KOMYyHHKAIlMOHHATA
IIPaKTHKa.

3. OuneHka HA MOJy4YeHUTEe HAYYHH U HAYYHO-TIPUIIOKHU Pe3yJITaTh

EnHo OoT Hay4yHHTE NTOCTOMHCTBA, KOETO 3aciy’aBa OTKpOsBaHe, € Ae(pUHUpaHETO HA ,,HOBU
PR nmpakTtuku® kaTo mo-yCTOWYMBU OPraHMU3ALIMOHHU JEUCTBHA, YNPABICHCKU PELIECHUS U
npaBuia 3a MyOIMYHO MoBeneHue. B To3u cMuChI TPYObT Mpeiara no-3psuio pa3oupaHe 3a
npoMeHute B PR mpakTukara, mpu KOETO TEXHOJIOTMUTE ca Cpela U Pecypc, a HE caMo
MHCTPYMEHTH 32 KOMyHHKaIMs. ChIIeCTBEH HaAy4€eH pe3yiTar € pa3paboTeHaTa KOHIIETITya Ha
paMKa 3a aHaJIM3 Ha KOPIOPATUBHHS MMHK B TEXHOJOTHMUHUS cekTop. B Hes JlroGocnasa
MuTKoBa CBBp3Ba KOPHOpPAaTUBHATA WIACHTUYHOCT, MyOIMYHUTE TOCIAHUS, CTHUYHHUTE
KpUTEPUH, YIIPABIEHUETO HA JAaHHU U IOBEICHUETO HA OPraHu3anusiTa. Taka KopopaTUBHUAT
UMUK € Pas3riefaH MOCIEeI0BaTENHO KaTo Pe3yJTaT OT TOBA, KOETO KOMIIAHUSATA 3asIBSIBA,
TOBa, KOETO NpaBH, U HAUYWHA, MO KOWTO MOJABP)KAa OTHOUICHUS C PA3IMYHHU ITyOJIHKH.
OcobeHo BakeH pe3yiTaT € aBTOpckara MaTpulla 3a CpaBHUTENEH aHaiu3 Ha Apple u
Samsung. Ts BbBek /1A HIECT KpUTepHst U ckajia ot 0 10 3, upe3 KOUTO ce OIEHSBAT CUMBOJIHA
U BU3yaJTHO-BepOaHa IOCIIEAOBATEHOCT, CBHITIACYBAaHOCT Ha KaHAJIHWTE, JUAIOTUYHOCT,
JETUTUMHOCT 4Ype3 MOBEJCHHE M IIEHHOCTH, MyOJMYHO pa3MO3HaBaeMa KOMIIETEHTHOCT H
MHOBAIIMOHHOCT, KAaKTO W YIpPaBJIEHWE HA JAaHHU U HU3KYCTBEH MHTEJIEKT Karo
KOMYHMKAI[MOHEH KallaluTeT W pUcK. Ta3m MmaTpuua npujaBa IO-TOJIIMa SICHOTa Ha
CpPaBHEHHETO KaTO HE MO3BOJIABA aHAJIM3BT Jla OCTaHE HA pPaBHMIIE OOIIM BIEYATICHHS 32
nBata OpaHna.

4. OuneHka HAa HAYYHHUTE M HAYYHO-TIPHJIOKHH IIPHHOCH

Hay4Ho-nIpuiiokHUTE INPUHOCHM HA JUCEPTALMOHHUSA TPyd HMMAaT CBOSATa CTOMHOCT 3a
KOMYHUKAI[MOHHATA IPAKTUKA B TEXHOJIOTMYHMS CEKTOp. HaydHO-IIpuiokHUTE IIPpUHOCH ca
CBbP3aHHM Hail-B€4€ C BB3MOXKHOCTTA W3BOAMUTE OT TpyJa Ja CE€ M3IOI3BAT B pEalHA
KOMYHUKAIlMOHHAa TMpakTHkKa. Pa3paboTeHata mpoueaypa 3a CpaBHUTENICH aHalIM3 Ha
KOPIIOpAaTHUBHUA UMUK MOXe Ja ObJe IMoJie3Ha KaKTO 3a H3CJIeNoBaTelIH, Taka M 3a
KOMYHUKAllMOHHM eKuNM. IIpakThuecka CTOMHOCT MMaT M PE3YJNTATUTE, CBBP3aHU C



ynoTpebara Ha TeHepaTUBEH U3KyCTBEeH UHTENeKT B PR. IIpoyuBaneTo cpes KOMyHUKAlIMOHHU
NPaKTULM MO0Ka3Ba, ye 70,6% OT pecrnoHIeHTHTE OTYUTAT NOJ00peHHe B €(PEeKTUBHOCTTA HA
KOMYHUKAIL[MOHHUTE JACWHOCTH NpU u3moi3BaHe Ha MU, HO ChIIEBPEMEHHO 3HAYUM IS OT
YUaCTHUIIUTE HE MOTaT SICHO J1a mpeleHsT edekra. ToBa e BakeH pe3yIirar, 3all0TO TOKa3Ba,
4ye B OpPraHU3alMUTe Y€CTO JIUIICBAT JOCTAThYHO SICHU IT0KA3aTENN 3a U3MEPBAHE HA IIPUHOCA
Ha MW. EMoupuyHuTe pe3ynTaTtd OT MOTPEOUTENCKOTO M3CIIEABAHE CHUIO MMAT 3HAuYCHHE,
3aI0TO 100aBsT IiIeHaTa TOYKa Ha ayIUTOPUUTE KbM aHAIM3a HAa KOPIOPATUBHUS UMHJIK.
[TorpeOuTenckuTe BB3MPUATHS IO3BOJIBAT J1a CE€ MPOBEPH JOKOJIKO KOMYHHUKAI[HOHHHUTE
noJUTUKK Ha Apple u Samsung ce cCBbp3BaT ¢ JOBEPHE, JTOSITHOCT U TOTOBHOCT 32 PENOPbHKA.

5. Ouenka Ha Ny0JTUKAIMUTE MO JUCEPTANUATA

Yerupute myOmKauy 00XBaliaT BaKHU aclleKTH Ha aucepranusaTa: PR B mangemMunyna cpena,
KOMYHMKAI[MOHHU NIPOMEHU B TEXHOJIOTMYHUS CEKTOP, ChIIOCTABKA MEXAY TPaJULMOHEH U
murutaied PR M BIMSHMETO HAa M3KYCTBEHUS MHTEIEKT BBPXY CTPATErH4ECKOTO
KOMYHUKAIIMOHHO IUIaHupaHe. Te ca mnyONMKyBaHM B CHCHHAIU3UPAHU U3JAHUA C
penakiuoHHa kojerus B nepuojga 2022 - 2024 r.u ca JocTaThbuHU 3a IEepHoja Ha
JOKTOPAHTCKOTO 0OyUeHHeE.

6. Onenxa Ha aBTOpedepara

ABTOpedepaThT MpeIcTaBsl B CTETHAT M IOCIEAOBATENICH BHJ OCHOBHHUTE EJIEMEHTH Ha
aUcepTaMoHHUA TpyAd. ChabpKAaHUETO My KOPEKTHO OTpa3sBa CTPYKTypaTa U JIOTHKaTa Ha
JUcepTalusaTa U U3IbJIHABA IPEJHA3HAUYCHUETO CH Ja 1aJle 10CTaThb4YHA U TOYHA IIPEJICTaBa 3a
U3CJIEIBAHETO, HETOBUTE PE3YyITaTH U IPUHOCHU MOMEHTHU.

7. Kputnunm 0ejie:KKH, IPenopbKH U BBIPOCH

[To chIIecTBO HSIMaM KPUTHYHH OCIIEKKH TI0 JUCEPTALMOHHUS TPYI. BCUUKU MPENOPHKU KbM
CTPYKTypaTa Ha ChABPKAHUETO U KbM U3CJICIBAHETO, KOUTO OsXa HAIpaBEHU Ha BhTPEITHATA
3aIuTa Ha AUCEPTAIHSITa, Ca B3ETH O]l BHUMAHUE OT JOKTOpPaHTKaTa. MiMaM CIie THUST BBIIPOC
KbM Hesl: B xoda Ha uzciedsanemo Omkposigame pa3iutHu KOMYHUKAUUOHHU MOOenU 3d
uzepasxicoare u no00vpicare Ha Kopnopamueen umuoxc npu Apple u Samsung. Koti om 0sama
Mmooena cnoped Bac e no-ycmoiiuue npu kpuzu u 3aujo?

8. 3akawuenue

Cpen 0OCHOBHUTE JOCTOMHCTBA Ha TPY/la MOTAT Jia Ce I0coYaT 100pe apryMeHTUPAHUAT U300p
Ha TeMa, SICHUAT CpaBHHUTENEH (okyc, Oorarata OuOmMorpadus, ONUTHT 3a COOCTBEHA
nedunuims Ha ,,HoBU PR mpaktuku®, pazpaboTBaHeTO Ha aBTOpPCKAa MaTpUIla U CTPEMEXBT J1a
ce ChUeTasIT TEOPETUYHU M3BOIM C aHAJIHM3a HA Ka3ycu 1 0000IIeHne Ha eMIIUPUYHH JJAHHU OT
COOCTBEHHU MPOYUBAHUSI.

Pazpabotkara noka3sa 100po o3HaBaHe Ha podiieMaTukara Ha chBpeMeHHuTe PR npaktuku
B TEXHOJIOTHYHUS CEKTOp M IpaBH MOJE3HU M3BOAM 32 YNPABIECHUETO HAa KOPIOPATUBHUS
UMUK M pemyTanusaTa Ha riio0anHu KommaHud. ToBa MU JaBa OCHOBaHHE Ja IJlacyBaM
MOJIOKUTEITHO 3a npucvicoanemo na OHC ,,0okmop *“ na Jlo6ocnasa Caokosa Mumosa 1o



3.5. Obwecmeenu KomMyHukayuu u UHQDOPMAYUOHHU HAVKU 6 OOKMOPCKA Npocpama
,, ’Kypnanucmuxa“ B YHCC.
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REVIEW

From: Assoc. Prof. Maria Plamenova Nikolova, UNWE, 3.5 Organisation and Management
Outside the Sphere of Material Production (Public Relations and Communication in Social
Media).

Regarding: Dissertation for the award of the educational and scientific degree "Doctor" in a
scientific specialty at UNWE.

Reason for Submitting the Review: Participation as a member of the scientific jury for the
defense of the dissertation, in accordance with Order Ne Ne 837/19.03.2026 r issued by the
Rector of UNWE.

Author of the dissertation: Lyuboslava Sadkova Mitkova

Title of the dissertation: New PR practices in the technology sector: similarities and
differences in shaping the corporate image of Apple and Samsung

1. Information about the PhD Candidate

Lyuboslava Mitkova is a PhD candidate in the Department of Media and Public
Communications at the University of National and World Economy for the period 2021-2026.
She holds a Bachelor’s degree in Journalism and a Master’s degree in Public Relations from
the same department. In addition, she has completed training in digital marketing at SoftUni.
Lyuboslava Mitkova’s professional experience is directly related to the topic of her
dissertation. She has more than seven years of experience in public relations, strategic
communications, and digital marketing, including in the technology, corporate, and luxury
sectors. Her practical experience includes developing and implementing communication
strategies, creating specialized content, working with the media, organizing events, and
managing brand presence in the digital environment. She has worked as a Marketing and PR
Expert at Konica Minolta Bulgaria and currently holds the position of Social Media
Development and PR Specialist at Nemetschek, where she is responsible for B2B
communications and projects. Lyuboslava Mitkova is a member of the Bulgarian Public
Relations Society and participates in the communications group of the Council of Women in
Business in Bulgaria.

2. General Characteristics of the Presented Dissertation

The dissertation by Lyuboslava Sadkova Mitkova, titled “New PR Practices in the Technology
Sector: Similarities and Dissonances in Building the Corporate Image of the Technology
Giants Apple and Samsung,” examines a key stage in the transformation of public relations.
The work is devoted to the communication processes through which technology companies
build their public image in an environment of constant visibility, rapid communication
development, and the growing importance of social media, data protection, and the integration
of artificial intelligence into work processes. The dissertation comprises 323 pages and
includes an introduction, seven chapters, a conclusion, a bibliography of 309 titles, a statement



of contributions, publications on the topic, 10 tables, 35 figures, and 4 appendices containing
the results of the empirical studies. The topic is well chosen because it lies at the intersection
of PR theory, the practice of corporate communications, and the actual changes taking place
in the technology sector. Apple and Samsung are an appropriate choice for comparison. Both
companies are global, highly recognizable, and strongly dependent on the trust of their publics,
yet they construct their public presence in different ways. This allows the author to trace not
only the communication tools used by the companies, but also the managerial logic behind
their public behavior.

A positive impression is created by the fact that, in the dissertation, “new PR practices” are not
reduced to the use of social networks, digital platforms, or artificial intelligence tools.
Lyuboslava Mitkova examines them as sustainable organizational actions, managerial
decisions, and internal rules governing public behavior. This is an important clarification
because it shifts the focus from technology itself to the way companies build and maintain
trust, reputation, and public legitimacy when every action they take can quickly become public
and be assessed by consumers, the media, partners, and regulators.

The introduction outlines the aim, object, subject, scope, tasks, and hypotheses of the study.
The object of the study is public relations in the technology sector as part of corporate
communication and reputation management. The subject of the study is the new PR practices
and communication techniques through which Apple and Samsung build and maintain
corporate image, trust, and public legitimacy in a digital environment. Six hypotheses are
formulated, directing the analysis toward the relationship between technologies,
communication management, social media, artificial intelligence, ethical challenges, and
consumer trust. The structure of the dissertation is coherent. The first three chapters build the
theoretical foundation. The fourth chapter presents the research approach and the author’s
comparative matrix. The fifth and sixth chapters examine Apple and Samsung separately. The
seventh chapter summarizes the results and structures the comparison between the two
communication models of Apple and Samsung.

The first chapter introduces the main concepts without which the comparison between Apple
and Samsung would not be sufficiently clear. It discusses different definitions of PR, the
development of the profession, and the distinction between corporate identity, corporate image,
and reputation. The more convincing sections are those in which the author links PR to the
building of trust and the management of relationships with stakeholder publics.

The second chapter examines the digital transformation of PR. Here, the author shows how
changes in channels, platforms, and the speed of public communication affect the work of
communication specialists. Social platforms, issues related to transparency and data
management, as well as ethical risks, are described and critically assessed. A strong element is
the bibliometric review of publications in Scopus for the period 2010-2025, based on 1,017
articles. It helps to situate the topic within the broader academic field and to identify the areas
emerging as leading research directions.

The third chapter focuses on social media and artificial intelligence. This is one of the most
topical parts of the dissertation. Lyuboslava Mitkova examines not only the opportunities that
new technologies provide for PR, but also the risks they create: disinformation, unclear origin
of content, data protection issues, the need for human oversight, and ethical rules. The



dissertation rightly reaches the conclusion that when a technology company speaks about
innovation, security, or responsibility, publics expect these claims to be supported by actions.

The fourth chapter is among the most important parts of the dissertation because it is here that
the author presents her own contribution to the comparison between Apple and Samsung. The
matrix she proposes uses a scale from 0 to 3 and includes six criteria: symbolic and visual-
verbal consistency; coherence of channels and formats; dialogicality and quality of
relationships with stakeholder publics; legitimacy through behavior and values; publicly
recognizable competence and innovativeness; and data management and artificial intelligence
as both communication capacity and risk. This is a successful attempt to structure the analysis
logically and to avoid an arbitrary comparison of individual campaigns, messages, or isolated
and short-term communication actions. The same chapter also presents the empirical studies.
They include a pilot study among 9 communication practitioners conducted in May 2023, a
study among 17 communication practitioners conducted in June 2024 on generative artificial
intelligence in PR and corporate communications, and a consumer study among 147
respondents conducted between January and May 2024. These data provide a useful practical
background to the analysis and show how professionals and consumers assess and understand
some of the processes of innovation and communication transformation in business examined
in the dissertation.

The fifth chapter is devoted to Apple. Lyuboslava Mitkova analyzes the strategic logic through
which the company builds a recognizable and highly controlled corporate image. The chapter
examines brand positioning, PR strategy, social media, corporate culture, and the relationship
between product innovation and public perception. Apple is presented as a company that relies
on consistency, visual and verbal discipline, limited official channels, and carefully staged
public appearances.

The sixth chapter examines Samsung according to similar indicators. In the case of Samsung,
Lyuboslava Mitkova highlights a broader communication presence, a greater variety of
formats, stronger regional adaptation, and more visible work with different publics. In this
sense, Samsung is presented as a company with a more flexible and multi-format
communication model. This distinction between the two brands is one of the valuable aspects
of the dissertation because it does not mechanically oppose a “better” and a “weaker” model,
but instead shows two different logics of public positioning.

The seventh chapter summarizes the results of the analysis of Apple and Samsung and places
them within a common comparative framework. Two communication models are identified:
in the case of Apple, a model of centralized consistency and controlled public presence; in the
case of Samsung, a model of adaptive multi-format presence and coordination between product
lines and markets. The chapter has an important synthesizing role because it brings together
the results of the theoretical, case-based, and empirical analysis. The consumer study
conducted by the author is used as additional support for the conclusions regarding trust,
perception, and loyalty toward the two brands.

Methodologically, the dissertation uses several approaches: theoretical analysis and synthesis,
bibliometric review, survey research, and comparative analysis of two case studies of corporate
image building. This combination is appropriate for the topic because it allows the problem to
be examined from different perspectives: through academic sources and studies by various



organizations, through professional attitudes and consumer perceptions, and through the
specific communication positioning of two major companies. The author also examines the
introduction of artificial intelligence as a problem that raises questions of credibility,
accountability, transparency, and control. This makes the analysis more mature and closer to
the real challenges facing communication practice.

3. Evaluation of the Scientific and Applied Contributions

One of the scholarly merits that deserves to be highlighted is the definition of “new PR
practices” as more sustainable organizational actions, managerial decisions, and rules
governing public behavior. In this sense, the dissertation offers a more mature understanding
of changes in PR practice, in which technologies are viewed as an environment and a resource,
rather than merely as communication tools. A significant scholarly result is the conceptual
framework developed for analyzing corporate image in the technology sector. In this
framework, Lyuboslava Mitkova links corporate identity, public messages, ethical criteria,
data management, and organizational behavior. Thus, corporate image is examined
consistently as the result of what a company states, what it does, and how it maintains
relationships with different publics. A particularly important result is the author’s matrix for
the comparative analysis of Apple and Samsung. It introduces six criteria and a scale from 0
to 3 for assessing symbolic and visual-verbal consistency, channel coherence, dialogicality,
legitimacy through behavior and values, publicly recognizable competence and
innovativeness, as well as data management and artificial intelligence as both communication
capacity and risk. This matrix gives greater clarity to the comparison by preventing the analysis
from remaining at the level of general impressions of the two brands.

4. Evaluation of the Scientific and Applied Contributions

The scholarly and applied contributions of the dissertation are valuable for communication
practice in the technology sector. These contributions are related primarily to the possibility of
applying the dissertation’s conclusions in real communication practice. The procedure
developed for the comparative analysis of corporate image can be useful both for researchers
and for communication teams. The results related to the use of generative artificial intelligence
in PR also have practical value. The survey among communication practitioners shows that
70.6% of respondents report an improvement in the effectiveness of communication activities
when using Al, while, at the same time, a significant proportion of participants are unable to
clearly assess its effect. This is an important result because it shows that organizations often
lack sufficiently clear indicators for measuring the contribution of Al. The empirical results
from the consumer study are also significant because they add the audience perspective to the
analysis of corporate image. Consumer perceptions make it possible to examine the extent to
which the communication policies of Apple and Samsung are associated with trust, loyalty,
and willingness to recommend.

5. Evaluation of the Publications Related to the Dissertation

The four publications cover important aspects of the dissertation: PR in a pandemic
environment, communication changes in the technology sector, a comparison between
traditional and digital PR, and the impact of artificial intelligence on strategic communication
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planning. They were published in specialized peer-reviewed editions with editorial boards
between 2022 and 2024 and are sufficient for the period of doctoral studies.

6. Evaluation of the Author's Abstract

The abstract presents the main elements of the dissertation in a concise and coherent manner.
Its content accurately reflects the structure and logic of the dissertation and fulfills its purpose
of providing a sufficient and accurate overview of the study, its results, and its contributions.

7. Critical Remarks, Recommendations, and Questions

In substance, I have no critical remarks regarding the dissertation. All recommendations
concerning the structure of the content and the research that were made during the internal
defense of the dissertation have been taken into account by the doctoral candidate. I have the
following question for her: In the course of the study, you identify different communication
models for building and maintaining corporate image at Apple and Samsung. Which of the two
models do you consider more resilient in times of crisis, and why?

8. Conclusion

Among the main merits of the dissertation are the well-argued choice of topic, the clear
comparative focus, the extensive bibliography, the attempt to provide an original definition of
“new PR practices,” the development of the author’s own matrix, and the effort to combine
theoretical conclusions with case-study analysis and a synthesis of empirical data from the
author’s own studies. The dissertation demonstrates a good understanding of contemporary PR
practices in the technology sector and draws useful conclusions about the management of
corporate image and reputation in global companies. This gives me grounds to vote in favor of
awarding the educational and scientific degree of Doctor to Lyuboslava Sadkova Mitkova in
professional field 3.5 Public Communications and Information Sciences, doctoral programme
“Journalism,” at the University of National and World Economy.

09.05.2026, Sofia Signature: W
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