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OTHOCHO: IMICepTaLlMOHEH TPY/ 32 MPHUCHKIaHe HAa 00pa3oBaTeHa U HAy4YHA
CTEIIEH ,,A0KTOP* 110 Hayyra cneyuarnocm B YHCC: ”Opranuzauus u
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Tema Ha AucepTAMOHHUS TPYA:,,Hosu PR npakmuxu ¢ mexnonocuunus
cexkmop. Cxo0cmea u OUCOHAHCU 8 U32PANCOAHEMO HA KOPNOPAMUBHUSL UMUOIC
Ha mexnonocuueckume cueanmu Apple u Samsung”

OcHosanue 3a IPEJICTAaBIHE HA CTAHOBUIIETO: YYACTHE B ChCTaBa HA HAYYHOTO JKYPH 10
3aluTa Ha JUCePTAllMOHHUA TPpYA chriacHo 3amoBen Ne 837. . /19 mapt. Ha Pekropa Ha
YHCC.

1. Uudopmanus 3a 1ucepTranta

HucepranTkata ce € o0ydaBaja 1o JOKTOpCKa mporpama KeM kameopa Meouu u
obuecmeenu komynukayuu”’, paxynmem ~Hxonomura na ungppacmpyxmypama” na YHCC,
Hayuna cneyuanrnocm: ~Opeanusayus u ynpaeieHue, u3gvH cghepama Ha MamepuaiHomo
npouszeodcmeo” cvriaacHo 3anose]] Ha 3aMm. pexktopa no HUJ na YHCC Ne....
/...O0y4eHHEeTO € OCBIIECTBEHO B pedosHa/3a00una/c6o6oouna hopma B nepuoaa — 10 roHu
2026r.

2. O01ma XapaKkTepUCTHKA HA MpeICTABEeHUs INCePTALIMOHEH TPy

JlcepTalMOHHUAT TPYZ C€ CbCTOU OT Y BO[, CeeM IJIaBH, 3aK/II04eHne H Oudauorpadus.
Ts ceappxa 309 Hayunu 3araaBus. Ot Tsax 275 3arjaaBus ca Ha IyXIH e3ulu U 34
3arjaBMs ca Ha Obarapcku e3uk. Herosust o0ur odem e pecriektupant —323 ¢. B ocHoOBHUS
TekcT ca BkitoueHu 10 Tabaunm, 35 purypu u 4 npuiio:keHus, KOUTO TPEICTaBAT
IIOJIyYEHUTE PE3YNTAaTU OT IIPOBEJECHUTE OT TOKTOPAHTKATa EMIIMPUYHH U3CIIEABAHMSL.
Herosara cTpykTypa € OTIMYHO KOMIIO3UpaHa, a 00eMbT € JJOCTaThbUHO IOJIIM 3a €Ha
JOKTOPCKa AUCEPTALMSL.

JlycepTalMOHHUAT TPYA UMa OTJIMYHA CTPYKTYPA, TOH ChIbPKa CEIEM IJIaBU, KOUTO
BKJIIOUBAT TEOPETUYEH aHAJIN3 U IPOBEJEHU EMIIMPUYHHU U3CIIEIBAHNS, KOUTO UMAT CEPUO3HA
JI0Ka3aTeJICTBEHA CTOWHOCT. AKTYaJJHOCTTA HA UCEPTAIIMOHHATA TeMa Ipe/ICTaBs
yIIpaBJIEHUETO Ha KOPIIOPATUBHUSA UMHJIK B YCIOBHUS HA MHOTOOPOMHHM MEAMMHU KaHAIHU, IPH
KOHUTO TOM BCe MMOBeYEe 3aBUCH OT J100paTa KOOpAUHALUS MeXy TX. B HoBUTE ycioBus,
penuia KOMyHUKAlMOHHU PEIIeHUs ca CIEJCTBUE OT ObP30TO pa3BUTHE U TMHAMMKA HA
COLIMAJTHUTE MPEXU. YNPaBJeHNeTO HA KOPIOPAaTUBHUS UMUK O3HauaBa BbBEXKIaHE Ha
SICHU TpaBWJIa M KOOPAMHAIMS MEX/1y pa3IMuYHUTE METUIHHN KaHaIu U GOpMaTH.



To3u mpobem cTaBa MHOTO aKTyaJIeH U TOPaJy MHOTO OBbP30TO pa3BUTHE HA T€HEPATUBHHUS
M3KYCTBEH MHTEJICKT B ISNIOCTHUTE KOMYHUKAIIMOHHHU TTporieck. HeroBoTo BiMsiHUE € TBBPIS
MPOTUBOPEUYNBO, HO MU chiiecTBEHO MPOMEHsI poJisiTa M PyHKIIMUTE Ha crienuaiucta mo PR.
CraBa Bce O—HaJIOKHUTEITHO BCEKH eKCIepT B o0acTTa Ha PR nma 6amancupa mexay
ABTOMATHU3AIMATA U YOBELIKHS KOHTPOJ, MEXK]Y LICHTPATU3UPAHETO HA MOCTAHUATA— U
HEOOXOMMOCTTA OT TAXHOTO aJanTHPAHE KbM PA3IMYHU ayAUTOPUHU U KYITYPHU KOHTEKCTH.
[eara Ha qUcepTALIMOHHUSA TPY/A € Kak akTyanHute PR npakTuku ydactBaT B
M3TPaXIAHETO U PA3BUTHETO HA KOPIIOPATHBEH UMUK, TyOJIUYHO JTOBEPHE U JISTUTUMHOCT.
O0eKT Ha HAYYHOTO U3CJIeABaHe € Pa3BUTHETO HA PR B TEXHOIOTUYHUS CEKTOP KAaTO
CTPATETUYECKO 3BEHO OT KOPIOpAaTHBHATA KOMYHHUKAITUS U YIIPABICHUETO Ha MyOInYHaTa
penyTaius Ha oTeaHUTE opranu3anuu. [lpeamMer Ha HAYYHOTO U3cJIeABaHe Ca IPEAUMHO
HOBHUTE MPAKTUKHU B oOyacTTa Ha PR, KakTO M1 KOMYHHKAITMOHHUTE MTPAKTUKH, KOUTO
kommanuuTe Apple Samsung u3mnon3ear 3a u3rpaxaaHe U NOIbP)KaHe Ha KOPIIOPATUBEH
MMHJDK B YCIIOBUATA HAa TUTHTANIHA cpefa. HayunoTo n3cnenpane BkitouBa rnepuoaa :2010-
2025r. , KOWTO ce XapaKTepu3upa C yCKOPeHa AUTHTATIH3AN, ObP30 pa3BUTHE HA
1aTGOpMEHUTE KOMYHHUKAINH, U TpakTHUecko yyactre Ha MU kaTo HaucTuHa NpUIokKuMa
texnonorus B PR neliHocTTA.

OcHoBHaTa M3cjIeI0BaTe/ICKA Te3a Ha IOKTOpaHTKara € , ue HoBuTe PR npakTuku B
TEXHOJIOTUYHHUS CEKTOP C€ pa3BUBAT IJIABHO IMOJI BIUSHUE HA JUTUTATHATA TpaHCHopManus B
KOMYHHKAIIMOHHATA cpeia. B HOBUTE KOpEHHO MPOMEHEHU KOMYHUKAIIMOHHU YCIOBHUS,
MMEHHO COITMAIHUTE MeIuu U yaactuetro Ha U, ciopen Hes, ce mpeBpbIlaT B CBOETO pojaa
CTPYKTYpHU (aKTOpU, KOUTO IPOMEHST HAUMHUTE, C KOUTO OPTaHU3AI[UUTE OCHIIECTBSIBAT U
OIICHSBAT MyOIMYHATA KOMYHUKanus. U cieoBaTeIHO— MMEHHO T€ OKa3BaT CHIECTBEHO
BIIMSIHHE B TIpOIeca Ha U3rpak/IaHe Ha KOPIIOPATHBEH UMUK U JoBepue. J[ucepTallmoHHUAT
TEKCT MHOTO 33IbJI00YCHO aHAIM3MPA CHbBPEMEHHUTE Ta3apHA U KOMYHUKAIIMOHHU
koHTekcTH B EBpona, A3us u CAIll, KoUTO MO3BOJISABAT J1a C€ U3rpaxkaaT MOJEIN Ha
MEIUWHO IPUCHCTBUE, KYJITYPHA aJlallTallisl U CTPATETMUECKO MO3UIIMOHUPAHE.

3. Onenka Ha MOJIYYCHUTEC HAYYHHU U HAYYHO-TIIPUJIOKHU peE3yJITaTn

JlucepranusaTa U3M0/13Ba MHTErPAJIHA METON0JI0TUsl, KOATO ChUYETaBa TEOPETHYEH AHAIM3 U
OMOMoOMeTPHYeH NperJie] Ha U3CIIE0BATEICKOTO TOJIE, IPETIIE] Ha EMIMPUYHI
M3CIIEABAHNS M CPABHUTEIICH aHAIIU3 Ha JBa Ka3dyca. 103U METOAO0IOTHYEH OIX0/ ITO3BOJISABA
OCHOBHATa TeMa Ha JUCEPTALMOHHUSA TPY a Ce PasIIekK/1a U aHAIU31pa Ha HAKOJIKO
PaBHMINA—KATO NOHATUSA U OCHOBHHM MOJIEJIH, KATO HAy4HO I10JIe, KOETO CE€ pa3BUBA U
IIPOMEHSI, HO U KaTO peaJlHu MPaKTHUKH, KOUTO MOJIEKAT Ha HAOII0AeHUE U CPaBHEHHE.
JIOKTOpaHTKaTa OCTABsl OCHOBEH aKLEHT BbPXY NOCTUTHATUTE HAYYHU M HAYYHO—
NPUJIOKHHU Pe3yJITaTH, METOAOJIOTHS U U3II0JI3BaHA HAy4yHA JTUTEPATYpPa, KOSTO €
CIelMalIn3upaHa B 00J1acTTa Ha BPB3KHUTE C OOLIECTBEHOCTTA, CTPATETUYECKUTE
KOMYHHUKAIMH, KOPIIOpaTUBHATA UICHTUYHOCT U UMMJIK, AUTUTAIHATA TpaHCHOpMaLUs U
npuinoxenuero Ha M. Jlucepranusara npeayiara ¥ M31oJ3Ba MHOIO IIMPOKa HAy4Ha
JIUTEepaTypa— Hay4YHH MOHOTpa(uH, CTATUU U CTYJUH B PELIEH3UPAHU HAYYHU U3/1aHUS U
CrIeIaTM3UPAHU U3CICIBAHUS 110 Ta3H TeMa, JaHHH 0T SKOPUS, KOUTO JaBaT Bh3MOXHOCT 3a
OUOIMOMETPUYHO Pa3IIeXkaaHe Ha U3CIIEBAHOTO HAYyYHO nose. EMnupuyHara yacT ot
W3CIIEABAHETO BKIIIOYBA AHKETH U3CJICIBAHUS OHJIAH, KOUTO Ca IPEIHA3HAYCHHU 3a
KOMYHHUKAI[MOHHU MPAKTHUIIM U 3a OTpeduTenu Ha cMapTonu. [lonydeHnTe qaHHU CITy>KaT
3a MPOBEPKA Ha HAIIPAaBEHUTE TEOPETUYHU N3BOAM. HaydHUTE pe3ynaTaTu OT TOBA U3CIIE/IBAHE
MOrar Jia CIyat KaTo J00bp OPUEHTHP MPH AKTYATU3UPAHETO HA KOMYHUKAIIMOHHUTE
CTpaTeruy Ha TEXHOJIOTMYHUTE KOMITAHUHU, KaKTO U MPH (POPMYIHPaHETO Ha KOHKPETHH



MIOJINTUKH 3a €ETUYHOCT M MPO3pavyHOCT B X0/1a Ha npuiaradeto Ha MU B PR npakTtukure,
KaKTO U 32 o0y4yeHHe Ha ObJIeIIN eKCIIEPTH 110 BPB3KU C OOLIECTBEHOCTTA.

4. OueHKka HA HAYYHUTE U HAYYHO-NIPUJIOKHU IPHHOCH
4. 1. HayyHu NPUHOCH

JlycepTallMOHHUAT TPY/A € MHOTO MHTEPECEH, U MHOBAaTHBE, TOW C€ OCHOBaBa Ha MOJEpHA
MeToosiorusd. Hayuynure npuHocu Ha JOKTOpAaHTKAaTa MOraT Jia c€ CUCTEMaTU3HupaT 1o
ClIeTHUS HauMH: 3a MPHB BT B OBJATapCKO HAYYHO U3cie/iBaHe ce uaeHTtuduuupar Hosu PR
IIPaKTUKU B TEXHOJIOTUYHUS CEKTOP, Bb3 OCHOBA HA CXOJICTBA U Pa3IMuus B U3TPAKIAHETO HA
KOPIHOPaTUBHUS UMUK B HIKOM MHOTO Pa3BUTH 7100anHu Komnanuu. [1o HOB HauMH e
pa3paboTeHa KOHIIETITyaJHaTa paMKa Ha ChbBPEMEHHHUsI TMap B HOBUTE YCIOBHS Ha IH(poBa
TpaHcopMalys, KaTo pe3yaTaT OT ChIVIACYBAaHOCT MEX/1y UIEHTUYHU MapKepH, ETUYHU
KPUTEPHUH, TyOJUYHU TIOCIAHUS U JIp.

JloktopanTkaTa popmynupa ABa pa3IuuUMU CTPATETHYECKH KOMYHHUKAIIMOHHU MOJIEIH 32
MOAIBbPKAHE HA KOPIOPATUBHUS UMMJIK B TEXHOJOTUYHMSI CEKTOP, KaTO CE CUCTEMATU3UpPaT
pa3nuuuaTa B MyOIMYHOTO MO3UIIMOHUPAHE, U B YIIPABICHUETO HA KaHAIUTE MIPU
KOpPIOpAaTUBHU TUTaHTH KaTo Apple u Samsung.

JucepranusTa nokasBa, ye JUTUTATHUTE MIATHOPMHU, COLUATHUTE MEANH U PEIICHUsTA C
M3KYCTBEH MHTEJIEKT IPOMEHSAT CTPYKTypaTa U puThbMa Ha yOIMyHaTa KOMYHUKALUS U
3aCHUJIBAT U3UCKBAHETO 32 MPOBEPUMOCT, KOETO MTOCTABS KaTO YCIOBHUE SICHH MpaBuiIa 3a
YOBELIKHA KOHTPOJ U OTYETHOCT.

4. 2. Hay4HO-NIPHJIOKHU TPUHOCH

3a npbB BT y HAC , HOBUTE PR mpakTUKu B TEXHOJIOTUYHHS CEKTOP CE aHATU3UPAT C
MOMOIITA HA JIBYCTEIEHHO EMIIMPUYHO MU3CJIEBAHE, KOETO ChUeTaBa IJICJHUTE TOUYKH Ha
KOMYHUKAIIMOHHUTE MPAKTULIM U OLEHKUTE Ha moTpeduTenute. ToBa mo3BossaBa
napajesaHa MPOBEpPKa Ha U3BOAUTE OT JBETE CTPAaHU HA KOMYHUKALIMOHHUS MPOLEC.
JlokTOpaHTKaTa yMECTHO Ipuiara OuOJIMOMETpUYEH TIperyie] Ha Hay4YHOTO T0JIE 110
OTHOIIIEHUE Ha pa3BuTHeTo Ha MU, pa3rieganu ca OCHOBHU TEHACHUUH U TEMAaTUYHHU S7pa,
KOHMTO C€ U3MOJI3BAT MPHU TEOPETUIHUTE aHAIHM3HU, KOUTO pa3riiexaar yuactuero Ha U B
KopriopaTuBHaTa komyHukanus u PR.

HucepranusaTa pa3paboTBa MOJAEpHA MPOLEAypa 3a ChIIOCTABUM aHAJIN3 Ha KOPIOPAaTUBHUS
UMUK B TEXHOJIOTMYHHUS CEKTOP, KOSTO € MPUII0KMMA KaKTO 3a BbTPEIIHM OLIEHKH, Taka U
3a KOMyHHMKallMOHHA paboTa, KaTo ce popMyaupar U3UCKBAHU 3a IPO3PAYHOCT IIPU
CBHIIOCTABUM aHAJIU3 HA 3al1UTa Ha JaHHUTE, PEIaKIMOHEH KOHTPOJI U yIPaBJICHUE Ha
pHUCKa OT Bb3MOKHA HETOYHOCT M ChIIOCTABUM aHaJIU3 Ha KOPIIOPATUBHUS UMUK, Ta3u
JYcepTalus HAUCTHHA MOYKE J1a C€ U3I0JI3Ba KaTo y4yeOHO IoMarasio 3a KOpnopaTuBeH
UMUK, 1a pa3Bue 00yYUTEIHU MOAYJIH 1o nuuTtaineH PR.

5. OueHka Ha NyOJMKALMUTE 10 AUCEPTANUATA

JloktopanTtkata Jlto6ocnaBa MutkoBa e nmpeacTaBuiIia YeTUPU HAYYHH MMyOJUKAlMK IO TeMaTa
Ha CBOSITA JUCEPTALUs, KOUTO ca MMyOJIMKYBAaHU B CIIEHUATIN3UPAHT HAYYHU CIIHCAHUS 110
MUY 1 00IIECTBEHH KOMYHUKAIIMN, COOPHUIIM OT HAYYHH JTOKTOPAHTCKA CEMUHAPH, KOUTO
HAIbJIHO OTIOBApAT Ha M3UCKBAHUATA KbM €/1HA JIOKTOPCKA TUCHEPTALIUS.

6. Onenka Ha aBTopedepara



ABTopedepaTbT € MHOTO 1OAPOOEH, TON U3YepHaTeNIHO MPEACTABS IUCEPTALUOHHUAT TPYI-
10 ChIbpPXKAHKE, OTACTHH TJIaBU U naparpadu, OCHOBHA U3CIIEI0BATEICKa Te3a, HayuyHa
METOJIOJIOTHS U OTPAHUYEHUS Ha U3CIICABAHETO, HAYYHH PE3YJITATH U HAYYHU MIPUHOCU. A
CBHIIIO EMIIMPUYHATA YaCT OT TOBA MHOT'O OPUTMHAJIHO HAYYHO U3CJICABAHE.

7. Kpuru4nu 0es1e’kKH, NPenopbKU U BbIIPOCH

Hsimam kpuTHYHU O€JIEeXKKH KbM TOBA OPUTHHAIHO U TBBPAEC MHOBATUBHO HAYYHO
n3ciensaHe. OCHOBHaTa MU MPENOpbKa € TO J1a Ob/ie MyOJUKyBaHO, e/l U3BECTHA PEJaKIMs.
HeroBara ny6nukanus me Ob1e 0T TosisiMa 1Moji3a KbM Pa3IndHU TPYIU YNTATEIH— eKCIIEPTH
110 Meiuu, OpaH U KOPIIOPATUBEH UMHJIK, CIICLIMAIUCTH 110 T€HepaTUBEH U3KYCTBEH
MHTEJIEKT, IPOCBETCHU YATATEIIN.

8. 3akiouenune

Karo umam npensu opuruHaaHaTa TeMa Ha Ta3u AUCEpTalus, OTHacsIIa ce 10 HoBute PR
MIPAKTUKU B TEXHOJOTUYHUSA CeKTOp. CXO0/CTBAa U IUCOHAHCHU B U3TPAXKJAAHETO Ha
KOPIIOPAaTUBHUS UMUK Ha TEXHOJIOTHUECKUTE THranT Apple n Samsung”,3a161009€HOTO U
MoAPOOHO pasriiekaaHe Ha KOPIIOPATUBHUSA UMUK HA TUTaHTH Kato Apple u Samsung,
CEpUO3HUTE TIO3HAHMS Ha JJOKTOPAHTKATa B 00J1aCTTa HA TCHEPATHBHUS U3KYCTBEH HHTEIICKT,
HAMpaBeHUTE EMIUPUYHU U3CIIE/IBaHNUS, HATBITHO YOEIeHO MPernopbyBaM Ha yBaKaeMHs
HaydeH cbBeT YHCC na npuchau nayunata crenedn OHC ,,nokTop” Ha TOKTOpaHTKaTa
JIro6ocmaBa CagkoBa MuTKOBa 3a HeliHaTa aucepranus Ha Tema:” Hosu PR npaxmuxu 6
mexHonocuuHusicekmop. Cxoo0cmea u OUCOHANCU 8 U32PANCOAHEMO HA KOPNOPAMUEHUS
uMuOdc Ha mexnonoudeckume 2ucanmu Apple u Samsung”

Codwus, anpu, 2026r. ITonmuc: BB iireerererenerenanaees
npod. A. H. Musiko Iletpos



UNIVERSITY OF NATIONAL AND INTERNATIONAL ECONOMICS

OPINION
From: Prof. Milko Dimitrov Petrov, DSc, Sofia University “St. Kliment Ohridski”

Scientific discipline 3.5. “Public Communications and Information Sciences”

Re: Thesis for the award of an educational and scientific
degree of “Doctor” in the scientific discipline at UNWE: “Organisation and
Management Outside the Sphere of Material Production”.

Author of the doctoral thesis: Lyuboslava Sadkova Mitkova

Thesis topic: “New PR practices in the technology
sector. Similarities and differences in the building of corporate image
of the technology giants Apple and Samsung”

Basis for submitting the opinion: participation as a member of the academic jury for the
defence of the dissertation in accordance with Order No. 837. . /19 March of the Rector of
UNWE.

1. Information about the doctoral candidate

The doctoral candidate studied on the doctoral programme at the Department of Media and
Public Communications, Faculty of Infrastructure Economics, UNWE, scientific
specialisation: “Organisation and Management outside the Sphere of Material Production”
in accordance with Order No. ... of the Vice-Rector for Scientific Research at UNWE. /...The
programme was completed on a full-time/part-time/self-study basis during the period 10 June
2026.

2. General description of the submitted thesis

The dissertation consists of an Introduction, seven chapters, a conclusion and a
bibliography. It contains 309 academic titles. Of these, 275 titles are in foreign languages
and 34 titles are in Bulgarian. Its total volume is impressive — 323 pages. The main text
includes 10 tables, 35 figures and 4 appendices, which present the results obtained from the
empirical research conducted by the doctoral candidate. Its structure is excellently composed,
and the volume is sufficiently substantial for a doctoral thesis.

The thesis is excellently structured, comprising seven chapters that include theoretical
analysis and empirical research of significant evidential value. The relevance of the thesis
topic lies in the management of corporate image in an environment of multiple media
channels, where it increasingly depends on effective coordination between them. In the new
environment, a number of communication decisions are a consequence of the rapid
development and dynamics of social media. Corporate image management involves
establishing clear rules and coordination between the various media channels and formats.



This issue is becoming particularly pressing due to the rapid development of generative
artificial intelligence within overall communication processes. Its impact is highly
controversial, but Al is fundamentally changing the role and functions of the PR specialist. It
is becoming increasingly imperative for every PR expert to strike a balance between
automation and human control, between the centralisation of messages and the need to adapt
them to different audiences and cultural contexts.

The aim of this thesis is to examine how current PR practices contribute to the construction
and development of corporate image, public trust and legitimacy. The subject of the
research is the development of PR in the technology sector as a strategic component of
corporate communication and the management of individual organisations’ public reputation.
The subject of the research is primarily new practices in the field of PR, as well as the
communication practices that Apple and Samsung use to build and maintain a corporate
image in a digital environment. The research covers the period 2010-2025, which is
characterised by accelerated digitalisation, the rapid development of platform-based
communications, and the practical application of Al as a genuinely viable technology in PR
activities.

The doctoral candidate’s main research thesis is that new PR practices in the technology
sector are developing primarily under the influence of digital transformation in the
communications environment. In the radically changed communication landscape, it is social
media and the involvement of Al, she argues, that are becoming structural factors of a kind,
altering the ways in which organisations conduct and evaluate public communication. And
consequently, it is precisely these factors that exert a significant influence on the process of
building corporate image and trust. The thesis provides a very in-depth analysis of
contemporary market and communication contexts in Europe, Asia and the USA, which
enable the development of models of media presence, cultural adaptation and strategic
positioning.

3. Evaluation of the scientific and applied research results obtained

The thesis employs an integrated methodology that combines theoretical analysis and a
bibliometric review of the research field, a review of empirical studies, and a comparative
analysis of two case studies. This methodological approach allows the main theme of the
thesis to be examined and analysed at several levels — as concepts and fundamental models, as
a scientific field that is evolving and changing, but also as actual practices that are subject to
observation and comparison.

The doctoral candidate places a primary emphasis on the scientific and applied research
results achieved, the methodology, and the scientific literature used, which specialises in the
fields of public relations, strategic communications, corporate identity and image, digital
transformation, and the application of Al. The thesis draws upon and utilises a very broad
range of academic literature — academic monographs, articles and studies in peer-reviewed
academic journals, and specialised research on this topic, as well as data from Scopus, which
enables a bibliometric analysis of the field of study. The empirical part of the study includes
online surveys designed for communication practitioners and smartphone users. The data
obtained serve to verify the theoretical conclusions drawn. The scientific findings of this
study can serve as a useful guide when updating the communication strategies of technology
companies, as well as in formulating specific policies on ethics and transparency in the
implementation of Al in PR practices, and for the training of future public relations experts.

4. Assessment of scientific and applied scientific contributions



4.1. Scientific contributions

The doctoral thesis is highly interesting and innovative, and is based on modern methodology.
The doctoral candidate’s scientific contributions can be summarised as follows: For the first
time in Bulgarian academic research, new PR practices in the technology sector have been
identified, based on similarities and differences in the construction of corporate image in
certain highly developed global companies. A new conceptual framework for contemporary
PR has been developed in the new context of digital transformation, resulting from the
alignment of identity markers, ethical criteria, public messages, and so on.

The PhD candidate formulates two distinct strategic communication models for maintaining
corporate image in the technology sector, systematising the differences in public positioning
and channel management at corporate giants such as Apple and Samsung.

The thesis demonstrates that digital platforms, social media and artificial intelligence
solutions are altering the structure and rhythm of public communication and reinforcing the
demand for verifiability, which necessitates clear rules for human oversight and
accountability.

4. 2. Scientific and applied contributions

For the first time in Bulgaria, new PR practices in the technology sector are analysed using
a two-stage empirical study that combines the perspectives of communication practitioners
with consumer assessments. This allows for a parallel verification of the findings from
both sides of the communication process. The PhD candidate appropriately applies a
bibliometric review of the academic field regarding the development of Al; key trends and
thematic clusters are examined, which are utilised in the theoretical analyses addressing the
role of Al in corporate communication and PR.

The thesis develops a modern procedure for a comparative analysis of corporate image in
the technology sector, which is applicable to both internal assessments and communication
work, formulating requirements for transparency in comparative analysis of data
protection, editorial control and risk management regarding potential inaccuracies, and
comparative analysis of corporate image. This thesis can indeed be used as a teaching aid
for corporate image and to develop training modules on digital PR.

5. Evaluation of the publications related to the dissertation

PhD candidate Lyuboslava Mitkova has presented four academic publications on the topic of
her dissertation, which have been published in specialist academic journals on media and
public communications, and in proceedings of academic PhD seminars, and which fully meet
the requirements for a doctoral dissertation.

6. Assessment of the abstract

The abstract is very detailed; it provides an exhaustive overview of the dissertation in terms of
content, individual chapters and sections, the main research thesis, scientific methodology and
limitations of the study, scientific results and scientific contributions. It also covers the
empirical part of this highly original scientific study.

7. Critical comments, recommendations and questions



I have no critical comments regarding this original and highly innovative piece of research.
My main recommendation is that it should be published, following some editing. Its
publication will be of great benefit to various groups of readers — experts in media, branding
and corporate image, specialists in generative artificial intelligence, and informed readers.

8. Conclusion

Given the original topic of this dissertation, which concerns new PR practices in the
technology sector. “Similarities and Discrepancies in the Construction of the Corporate Image
of Technology Giants Apple and Samsung”, the in-depth and detailed examination of the
corporate image of giants such as Apple and Samsung, the doctoral candidate’s substantial
knowledge in the field of generative artificial intelligence, and the empirical research
conducted, | wholeheartedly recommend that the esteemed Academic Council of the
University of National and World Economy award the academic degree of Doctor to PhD
candidate Lyuboslava Sadkova Mitkova for her dissertation on the topic: “New PR Practices
in the Technology Sector. Similarities and differences in the corporate image building of the
technology giants Apple and Samsung”

M

Sofia, April 2026 Signature: BB T ereeeeneieeteeneraas
Prof. Milko Petrov, DR.Sc.



