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CY ,Cs. Kimument Oxpuacku®; ®KMK, Karenpa , KomyHukanuss v ayauoBU3yaJIHA
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Hayuna cnenuannoct: MeauiiHa ekocucrema

OTtHOCHO: JMICEPTALlMOHEH TPYJA 32 NPUCHKIaHe Ha oOpa3oBaTellHA W HAy4YHA CTEICH
WJIOKTOP® 10 Hayuna cneyuannocm ,JOpraHu3anusi W YIpaBJICHHE H3BBH
chepara Ha MaTepraIHOTO Mpou3BoacTBO B YHCC.

ABTOp Ha aucepTaunonHus Tpya: Jlrobocnasa CaakoBa MuTtkoBa

Tema Ha nucepranmonuus Tpya: HoBu PR npakTuky B TEXHOJIOTHYHHUSA CEKTOP
CxoacTBa M IMCOHAHCH B M3rPakKIaHETO HA KOPIOPATHBHUS UMUK HA
TEXHOJOTUYHUTE TUraHTu Apple u Samsung

Ocnosanue 3a TpeACTaBsSIHE HA CTAHOBHIIETO: YYacTHE B ChCTaBa Ha HAyYHOTO XKYPH IO
3allUTa Ha JUCEpPTAlMOHHUs TpyH chbriacHo 3amoex Ne 837/19.03.2026 wna Pexropa Ha
YHCC.

1. Nndopmanus 3a nucepranra

JIro6ocmaBa MuTkoBa nUMa MpUAOOUTH 0O0Pa30BATEITHO-KBATU(UKAIIMOHHN CTETICHU
,oakamaBwp* mo ,, KypHanmucruka*™ u ,,Maructsp’ mo ,,Bpw3ku ¢ odmectsenocrra®“ B YHCC.
JlucepTaHThT ce € 00ydaBalsl 10 AOKTOpCKa mporpama ,,OpraHuzaiys U yInpaBlIeHUE U3BbH
cdepaTta HA MATEPUATTHOTO TPOU3BOACTBO  (MEIMU U KOMYHMKAIIMN) KbM KaTeapa ,,Menuu u
obmectBeHn komyHukauuu“ Ha YHCC mno wayuna cneyuannocm ,,Opranvzanus u
yhnpaBleHHe U3BBH c(epara Ha MaTEpPHATHOTO MPOU3BOJCTBO CHIVIACHO 3aroBes Ha 3aM.-
pekropa mo HUJ] na YHCC Ne 1079/14.04.2021. O6y4eHueTo € oChIecTBEHO Mpe3 Mepruoia
30.03.2021 r. —30.03.2024 1.

2. O0ma xapakTepuCTHKA HA NMpPeACTABEeHUs JUCEPTALMOHEH TPY

CrpykTypara Ha JHCEpTAlMOHHUS TPYJ € OpPraHW3upaHa B TEMAaTUYHO CBBbP3aHU



IJIaBU, KOWUTO OOEIWHSBAT TEOPETUYHHS, AHAIUTUYHHUS W EMIIUPUYHUA KOMIIOHEHT.
JlycepTallMOHHUAT TPyl C€ ChCTOM OT YBOJ, CEleM TJIaBH, 3aKIIO4YeHHe U Oubmuorpadus.
OO6mmumaT 06eM € 0T 323 CTpaHMIIM U € HAITBJIHO JOCTaThUEH 3a JUCepTaIllMOHEeH TPY. B TekcTa
npucserBar 10 tabnumy u 35 urypu, Kakro u 4 MPUIOKEHUS, ChABPKAILU PE3YIATATUTE OT
MPOBEJICHUTE EMITMPUYHH H3CJICBAHUS BB3 OCHOBAa HAa 12 1IBIOOYMHHU HWHTEPBIOTA C
KOMYHUKAI[MOHHU €KCIIEPTHU U MOJUTUYECKU aKThopH. [{ucepTaiusita pasnonara cbC CEpuo3eH
oubmmorpadcku pecypc M ce XapakTepusupa ¢ J00pO CTPYKTYpHUpaHEe W JIOTHYecKa
MOCJIEI0BATEIHOCT. J(McepTalMOHHUAT TPy OTroBapsi Ha W3MCcKBaHusATa oT [IpaBuiHuKa 3a
mpuiiaraHe Ha 3aKoHa 3a pa3BUTHE HA akaJeMUyHusi cbcTaB B PenmyOnuka bwarapus.
W3non3BaHuTe W3TOYHMLM  JEMOHCTPUPAT OCBEJIOMEHOCTTa Ha  JUCEpTaHTa IO
npobieMaTukara, pasriexaaHa B IucepTaudoHHus TpyA. LluTupaneTo B nucepTaliioOHHUS
TPy € KOPEKTHO.

Hucepranmsita Ha JliobocnaBa CaaxkoBa MwutkoBa ,HoBu PR mpaktuku B
TEXHOJIOTHYHMS CEKTOP. CXOICTBA U IUCOHAHCH B M3TPAXKIAHETO HA KOPIIOPATUBHUS UMUK
Ha TEXHOJOTMYHHTE THWraHTH Apple m Samsung™ mpenmnara 3aapii0OYeHa TEOPETUIHA
UHTEpIpeTalysl Ha TMpoLEecUTe Ha [AWTUTaTHa TpaHchopmanuss B CbBpeMEHHaTa
KOMYHHKAI[MOHHA CpeJja U TMO-CIeUUaTHO Ha TAXHOTO BIIMSHUE BBPXY BPB3KUTE C
00IIECTBEHOCTTA KaTO MHTETPHUpPaH KOMIIOHEHT Ha YIPaBIECHCKHUS MPOLIEC.

OmnpenensiM TeMaTa KaTo aKTyaJHAa W 3HAYMMA MOPaau HIKOJIKO npuuuHH. [IspBO,
HoBuTe PR mpakTtuku mnperbprisBar (QyHIAMEHTaTHAa NpPOMSHA 3apajd JWHAMUKATa Ha
KOMYHHKAI[MOHHUTE IPOIECH, KAKTO M Ca IOJIOKEHW HAa CTPYKTYPHU U (PYHKIIMOHATHH
W3MEHEHUs T1OJi BB3ACHCTBHETO HA YyCKOpeHaTa MAUTUTAIM3AIUS W  HEMPEeKbCHATO
€BOJTIOMpAIINTE KOMYHUKAIIMOHHH MOojieni. BTopo, TpanchopMupanara MmeaunitHa eKocucTemMa
— JIOMUHHMpaHa OT COIIMATHUTE MpPEXKH, aITOPUTMUYHATA CEJICKIMsS U H3KyCTBEHaTa
KOMYHHKAIUS Ha ChIbP)KaHUE — KAaKTO M KOMYHUKAIIMOHHATa €KOCHCTEMa, KOSITO MHTETrpUpa
PR, xopmopaTuBeH HMHUIK U YOPABIECHCKH TMPOIIECH, IPOMEHAT YIPaBIEHUETO Ha
KOPIOPaTUBHUS UMUK M HauyWHA, MO KOiTo PR nefiHocTuTe BIUAAT BBPXY OOIIECTBEHHUTE
OTHOIICHUA. TpeTo, Mpu Ta3u HM3KIIOYUTENHA MEAWiiHAa TUHAMHUKA BCe MO-3HAYMMa CTaBa
poJiiTa Ha CTpaTernueCKUTe KOMyHUKAIMH. YeTBBPTO, AUTUTATHATA TpaHChHOpMAIIUs H3UCKBA
MOCTOSIHHU M3CJIe/IBaHUsI BHPXY OajaHca MEXJIy aBTOMATH3alMiITa HA KOMYHUKAIIHOHHHUTE
MPOIIECH W POJIsiITa HAa YOBEIIKATa KPEaTUBHOCT B CTPATErMUECKOTO IiaHupane. Crioaemnsm
apryMeHTa Ha JucepTaHTa, Y€ HMEHHO ,,TEXHOJIOTHYHHUSAT CEKTOpP € OCOOEHO MOIXOJISIII
KOHTEKCT 3a TaKbB aHAJIN3, 3aII0TO HETOBUTE KOMITAHUU Ca €THOBPEMEHHO O0EKT Ha BUCOKH
OOIIIECTBEHH OYaKBaHUS U M3TOYHHK Ha PEIICHUS, KOUTO MPOMEHAT HAaYMHA Ha MyOJIUYHO
obmryBane®. bux m06aBuil, Y€ TEXHOJOTUYHUAT CEKTOP M HETOBUTE BOJCIIM KOMITAHUU HE
caMmo ydJacTBaT B IMHAMUYHATa TpaHc(opMalrsi, HO U aKTUBHO MOJIEIUpAT caMaTa JIOTHKa Ha
MyOJUIHATE KOMYHHUKAIIHH.

JlucepTaniMOHHUAT TPY]l pas3mojiara ¢ MHOTO J00pe popMynrpanu 00eKT U NMpeaMeT
Ha U3CIIeI0BATEICKUs MHTEpeC. OOEKTHT € ONpeIeIeH KaTO BPB3KUTE C OOIIECTBEHOCTTA B
TEXHOJIOTHYHHS CEKTOp, Pa3TJIekKIaHU KaTO CTPATErHYECKH €JIEMEHT Ha KOpIopaTHBHATa



KOMYHUKaIlUsl U YIPaBICHUETO Ha OpraHu3anuoHHaTa penyrtauus. IIpeamersT oOxBara
HOBUTE PR mNpakTMKM M KOMYHMKAallMOHHHM TEXHHMKH, HU3IOJI3BAaHU OT TEXHOJOTHYHMUTE
komnaHuu Apple u Samsung 3a M3rpakJaHe M MOJAbP)KaHE HAa KOPIOPATUBEH HMUIK,
J0BEpHE W OOIIECTBEHA JIETUTMMHOCT 4Ype3 HHTEIPUPAHU KOMYHHKAIIMOHHM MOJICNU B
JUTUTAIHA CpeJa.

N3cneaBaneTo MMa SICHO IOCTAaBEHA WHeJ M IPOM3TUYAINM OT HeEsl CeAeM 3aJadM.
OcHoBHATa 1eJ € Ja ce aHaIu3Wpa BIMSHUETO Ha JUTUTANHATa TpaHc(hopMaius BBPXY
CTPaTErMYeCKUTE KOMYHUKAIMM U BPB3KUTE C OOLIECTBEHOCTTA B TEXHOJOTHMYHUS CEKTOp,
KAKTO U J1a C€ YCTAaHOBHM I10 KaKbB Ha4WH HOBUTE PR npakTUKu 1onprHAcAT 3a U3rpa)kK1aHEeTo
U TOAXBbPXKAHETO HA KOPIOPATUBEH HMMHUIDK, JOBEpue M OOlIecTBEHa JIETMTUMHOCT. B
CBhOTBETCTBUE C Ta3u 1ieJl ca (hOpMYJIUpPaHU KOHKPETHHU 3a7jau, HACOYEHHU KbM TEOPETHUYHOTO
000CHOBaBaHE Ha IMPOLECHTE HA TUTUTAIM3ALUS, WACHTU(QHUIMPAHETO HAa CHBPEMEHHU
KOMYHHMKAI[MOHHU MOJIEH U aHAIM3UPAHETO HA MPUIIOKEHUETO UM B MPAKTUKUTE HA BOJIEIIH
TEXHOJIOTHYHU KommaHuu Apple m Samsung. JloOpo BIledaTiieHHWE IpaBH MOCTaBEHATa
OCHOBHA M3CJI€/10BaTEJICKA T€3a U MIECTTE paOOTHU XUIIOTE3H.

3. OueHka Ha MOJy4eHUTe HAYYHH U HAYYHO-NIPUJIOKHHU Pe3yJITaTH

Pesynrarure oT M3cienBaHeTO ca SCHO OYEPTaHU M IPUTEKABAT KAaKTO TEOPETUYHA,
Taka U MPaKTHYECKa CTOHHOCT. M3MOM3BaHUAT TEPMUHOIOTHYCH anapaT € MOCIeI0BaTelIeH U
KOpeKTeH. TpyabT yCIIEIIHO HMHTErpupa TEOPETUYHU IIOCTAHOBKM C E€MIIMPUYEH aHAJIN3.
MGTOI[OJIOI‘I/ILIGCKI/UIT moaxoa OocCurypsaBa IIOCTUIaHECTO Ha IIOCTABCHUTC LCII W 3ada4u B
aucepragusiara. ITocTuraarure HAaYYHO-IIPUJIOKHU PE3YIITATU MPCACTABIISIBAT HAACKIHA
OCHOBa 3a MNpOQEeCcHOHATHO pa3padOoTBaHE HA KOMYHUKALMOHHM CTpaTeruu, 3a
¢dbopMynaMpaHeTO Ha KOMYHHMKAIlMOHHM TIOJIMTHKM Ha TEXHOJIOIMYHM KOMIIAHUM U 3a
npodecronanHa PR neitHoct. Te nmoanmomarat yChbBbPIIEHCTBAHETO HA KOMYHHKAIIMOHHOTO
yIpaBJIeHUE B TEXHOJIOTUYHHUS CEKTOP U OCUTYpsiBaT cTa0OmiiHA 0a3a 3a Mocje/Balld Hay4YHU
u3cieaBaHus B o0iacTTa.

4. Onenka Ha HAYYHUTEC H HAYYHO-IIPUJIOKHHA IIPUHOCHA

JucepranusaTra CbIbpKa CBIIECTBEHH IIPUHOCHM C HAY4YEH M HAYYHO-NIPUIIOKEH
xapakTep. CroJiensiM CTaHOBHILIETO Ha IUCEPTaHTa, Y€ B U3CJIEBAHETO c€ UACHTUDUIMPAT U
CTpYKTypupar HOBH PR MpakTHKM B TEXHOJOTHYHUS CEKTOP; pa3pabOTeHa € KOHLENTyalHa
paMKa 3a aHaJHu3 Ha BPB3KUTE C OOIECTBEHOCTTAa B yCIOBUATA Ha M(poBa TpaHchopMaIus;
dbopmynHMpaHu ca JBa SICHO pa3IMYUMM CTPAaTeTMYeCKH KOMYHHUKAI[MOHHH Mojiena 3a
M3TrpaXkJaHe Ha KOPIOPATUBEH UMUK B TEXHOJIOTMYHHMS CEKTOP. BaxkeH mpHUHOC € aHam3bT
Ha [pOMEHEHaTa CTPyKTypa Ha myOJuMYHaTa KOMYHHUKAalUMsi W HalpaBeHWs] H3BOJA 3a
He0o0X0IMMOCTTa OT MpaBUJjIa 3a YOBEIIKUsI KOHTpoJI. [IpruemMam kaTo MHOTO CEprHO3HU HAy4HO-
MIPUIOKHU TPHUHOCU JIBYCTEIIEHHOTO EMIIMPUYHO IPOYYBAHE B JHMCEPTALMOHHUS TPy,



paspaboTeHara IpolLeaypa 3a CbhIIOCTABUM aHAJIW3 HAa KOPHOPATUBHUS HUMHIX B
TEXHOJIOTUYHHS CEKTOP, IPAKTUYECKUTE HACOKH 3a U3IIOI3BAHE HA U3KYCTBEHUS UHTEIIEKT.

W3cnepBaHeTo OEMOHCTpUpPAa METOAOJIOTMYHA IIOCIEIOBAaTEIIHOCT M TEOPETHUYHA
3psUIOCT, U HECbMHEHO IIPEJCTAaBIIsABA BaKEH U3TOYHUK 32 CIELUAIUCTU 110 KOMyHUKALMK U
KOpIIOPATUBHU CTPYKTYpPH.

5. Ouenka Ha Ny0/JTUKAIMUTE MO JUCEPTANUATA

Hayunute nyOaukaruu Ha JIro0ociiaBa CajkoBa MUTKOBa 110 TeMaTa Ha AHCEPTALMATA
ca YeTHpPU W ca NyOJMKyBaHM B aBTOPUTETHU HAyYHU HU3JaHUSA. TSAXHOTO ChIBpKAHHE
MpeJICTaBsd MHOTO Jo0pe NyOJMKaIlMOHHA aKTHBHOCT M TEOPETHYHATa KOMIICTCHTHOCT Ha
I[I/IcepTaHTa. HY6J'II/IKaLII/II/ITe HOKpI/IBaT MHUHUMAJIHUTC HAIOWOHAJIHU HW3UCKBAHUA 34
npuckxaane Ha OHC ,,Jloktop®.

6. Ounenxa Ha aBTOpedepara

ABTopedepaTbT TOYHO Mpech3aBa ChAbPKAHUETO HA IOKTOpCKATa AucepTanus. 1o
ChIIbPKa BCUUKU HEOOXOIMMH PEKBU3UTH, pa3pabOoTeH € KOPEKTHO U B JOCTaThUHA CTEIEH
oTpa3siBa CTPYKTypara, CbIbPKAHUETO U MPUHOCHUTE MOMEHTH Ha JIOKTOpaTa.

7. KputuunHm 6ejie:KKH, NPenopbKH U BHIIPOCH

Hsamam kputuunu OeneXKud M BBIIPOCH, HO CHJIHO MPENOpbUBaM Ha JOKTOpPAHTA Ja
MPOBJIKHU paboTaTta cH 1o u3dpaHaTa npoOIemMaTuka.

8. 3akarouenue

[IpencraBenata moktopcka naucepranus oT JlrobocmaBa CankoBa MwutkoBa e
OpPUTMHAJIHO HAy4YHO HM3CJIEIBAHE, KOETO IMOKa3Ba CHUCTEMAaTU3UPAHU TEOPETUYHU 3HAHUA,
OpUTHHAJIHU Pa3ChXKIACHUS M HAy4YHO OOOCHOBAaHM W3BOJU. JIUCEPTAITMOHHUAT TPY.I
BIEYATJISIBA C TEOPETUYHATA OCHOBA, C AHAJIN3a U C MOJIYYEHUTE U3CIEA0BATEICKHU PE3yITaTH.
Ha TtoBa ocnoBanue nasam IIOJIOKUTEJIHA OLHEHKA =Ha nucepraumoOHHUS TPY X

Karo nmam npeBu1 kauecTBOTO Ha TO3U IUCEPTALMOHEH TPYA YOEAeHO MpernopbuBaM
Ha YBOKa€MHUTE YWICHOBE Ha HAYYHOTO KYPH Jla MPUCHASIT 00pa30BaTEIHATA M HAyYHA CTETICH
,JOkTop* Ha JltobocnaBa CankoBa MuTkoBa 3a HelHaTa mucepraius Ha Tema: ,,HoBu PR
MPaKTUKU B TEXHOJOTUYHUS ceKTop. CXOACTBAa U JHCOHAHCH B U3TPAXKAAHETO HaA
KOPIOPATUBHUS UMUK HA TEXHOJIOTMYHUTE TUTaHTH Apple m Samsung®.
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OPINION

From: Prof. Simeon Ignatov Vasilev, PhD

Sofia University “St. Kliment Ohridski”’; Department of Communication and Audiovisual
Production

Academic specialty: Media Ecosystem

Regarding: the dissertation submitted for the award of the educational and scientific degree
Doctor in the academic specialty Organization and Management outside the Sphere of
Material Production at UNWE.

Author of the dissertation: Lyuboslava Sadkova Mitkova

Title of the dissertation: New PR Practices in the Technology Sector:

Similarities and Dissonances in Building the Corporate Image of the Tech Giants Apple and
Samsung

Grounds for submitting the opinion: participation as a member of the academic jury for the
defense of the dissertation, pursuant to Order No. 837/19.03.2026 of the Rector of UNWE.

1. Information about the doctoral candidate

Lyuboslava Mitkova holds a bachelor’s degree in journalism and a master’s degree in public
relations from UNWE. The doctoral candidate pursued a PhD program in Organization and
Management outside the Sphere of Material Production (Media and Communications) at the
Department of Media and Public Communications of UNWE, in the academic specialty
Organization and Management outside the Sphere of Material Production, pursuant to Order
No. 1079/14.04.2021 issued by the Vice-Rector for Research of UNWE. The training was
carried out in the period 30.03.2021 —30.03.2024.

2. General characteristics of the submitted dissertation

The structure of the dissertation is organized into thematically connected chapters that integrate
the theoretical, analytical, and empirical components. The dissertation consists of an
introduction, seven chapters, a conclusion, and a bibliography. Its total length is 323 pages,
which is fully adequate for a doctoral dissertation. The text includes 10 tables and 35 figures,
as well as 4 appendices containing the results of the empirical research based on 12 in-depth
interviews with communication experts and political actors. The dissertation relies on a
substantial bibliographic corpus and is characterized by good structuring and logical
coherence. It meets the requirements of the Regulations for the Application of the Law on the
Development of the Academic Staff in the Republic of Bulgaria. The sources used demonstrate
the candidate’s awareness of the issues addressed in the dissertation. Citations are accurate and
properly formatted.

Lyuboslava Sadkova Mitkova’s dissertation “New PR Practices in the Technology Sector:
Similarities and Dissonances in Building the Corporate Image of the Tech Giants Apple and
Samsung” offers an in-depth theoretical interpretation of the processes of digital



transformation in the contemporary communication environment, and in particular of their
impact on public relations as an integrated component of the management process.

I consider the topic timely and significant for several reasons. First, new PR practices are
undergoing a fundamental transformation due to the dynamics of communication processes
and are subject to structural and functional changes under the influence of accelerated
digitalization and continuously evolving communication models. Second, the transformed
media ecosystem—dominated by social networks, algorithmic selection, and automated
content communication—and the broader communication ecosystem that integrates PR,
corporate image, and managerial processes are reshaping the management of corporate
reputation and the ways in which PR activities influence public relations. Third, in this
exceptionally dynamic media environment, the role of strategic communications is becoming
increasingly important. Fourth, digital transformation requires ongoing research into the
balance between the automation of communication processes and the role of human creativity
in strategic planning.

I share the candidate’s argument that “the technology sector is a particularly suitable context
for such an analysis, because its companies are simultaneously the object of high public
expectations and the source of solutions that change the way public communication functions.”
I would add that the technology sector and its leading companies not only participate in this
dynamic transformation but also actively shape the very logic of public communications.

The dissertation presents a well-formulated object and subject of the research interest. The
object is defined as public relations in the technology sector, examined as a strategic element
of corporate communication and the management of organizational reputation. The subject
encompasses the new PR practices and communication techniques used by the technology
companies Apple and Samsung to build and maintain corporate image, trust, and public
legitimacy through integrated communication models in a digital environment.

The study has a clearly defined aim and seven resulting research tasks. The main aim is to
analyze the impact of digital transformation on strategic communications and public relations
in the technology sector, as well as to determine how new PR practices contribute to building
and maintaining corporate image, trust, and public legitimacy. In accordance with this aim,
specific tasks are formulated, focused on the theoretical grounding of digitalization processes,
the identification of contemporary communication models, and the analysis of their application
in the practices of the leading technology companies Apple and Samsung. The formulation of
the main research thesis and the six working hypotheses makes a strong impression with its
clarity and coherence.

3. Evaluation of the scientific and applied contributions

The results of the study are clearly defined and possess both theoretical and practical value.
The terminology used is consistent and accurate. The dissertation successfully integrates
theoretical frameworks with empirical analysis. The methodological approach ensures the
achievement of the stated aim and research tasks. The scientific and applied results provide a
reliable foundation for the professional development of communication strategies, for the



formulation of communication policies in technology companies, and for professional PR
practice. They contribute to the improvement of communication management in the
technology sector and offer a solid basis for future scholarly research in the field.

4. Evaluation of the obtained scientific and scientific-applied results

The dissertation contains substantial contributions of both scientific and applied significance.
I concur with the candidate’s view that the study identifies and systematizes new PR practices
in the technology sector; develops a conceptual framework for analyzing public relations in
the context of digital transformation; and formulates two clearly distinguishable strategic
communication models for building corporate image in the technology sector. An important
contribution is the analysis of the transformed structure of public communication and the
conclusion regarding the necessity of rules ensuring human oversight. I regard as particularly
strong applied contributions the two-stage empirical study conducted in the dissertation, the
developed procedure for comparative analysis of corporate image in the technology sector, and
the practical guidelines for the use of artificial intelligence. The research demonstrates
methodological consistency and theoretical maturity, and it undoubtedly represents a valuable
resource for communication specialists and corporate structures.

5. Evaluation of the publications related to the dissertation

Lyuboslava Sadkova Mitkova’s scholarly publications on the dissertation topic amount to four
and are published in reputable academic outlets. Their content reflects strong publication
activity and demonstrates the candidate’s theoretical competence. The publications meet the
minimum national requirements for awarding the educational and scientific degree Doctor.

6. Evaluation of the abstract

The abstract accurately reflects the content of the doctoral dissertation. It includes all required
components, is correctly prepared, and sufficiently represents the structure, content, and
contributions of the dissertation.

7. Ciritical remarks, recommendations, and questions

I have no critical remarks or questions, but I strongly recommend that the doctoral candidate
continue working on the chosen research topic.

8. Conclusion

The doctoral dissertation submitted by Lyuboslava Sadkova Mitkova is an original scholarly
study that demonstrates systematized theoretical knowledge, original reasoning, and
scientifically grounded conclusions. The dissertation impresses with its theoretical foundation,
its analytical depth, and the research results achieved. On this basis, I give a POSITIVE
ASSESSMENT of the dissertation.



Given the quality of this dissertation, I confidently recommend that the esteemed members of
the academic jury award the educational and scientific degree Doctor to Lyuboslava Sadkova
Mitkova for her dissertation entitled: “New PR Practices in the Technology Sector.
Similarities and Dissonances in Building the Corporate Image of the Tech Giants Apple and

Samsung.” Digitally signed by

Simeon Simeon Vassilev
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