YHUBEPCUTET 3A HAITMOHAJIHO U CBETOBHO CTOITAHCTBO

CTAHOBMUIIE

Or: ooy. 0-p Ceemna Bnaoumuposa Ilanxkosa, kamedpa , Meduu u obwecmsenu
komynukayuu *“ - YHCC, nayuna cneyuarnocm ,, Opeanuszayus u ynpasienue uzevH cghepama
HA MamepuaiHomo npou3eo0cmao

OTtHOCHO: JUCEePTALMOHEH TPYH 3a NPUCHKIaHEe Ha oOpa3oBaTellHAa M HAy4YHa CTEICH
»JAOKTOP* 10 Hayuna cneyuarnocm ,,OpraHusanis W YIOPaBJIECHUE W3BBH
chepara Ha MmaTepraHOTO pou3BoicTBO B YHCC.

ABTOp Ha aucepTanHoOHHUS Tpy: Jllobocrasa Caokosa Mumxosa

Tema Ha nucepranmoHHus Tpya: Hosu PR npakmuku 6 mexHoio02u4Hus cekmop.

Cxo0cmea u OUCOHAHCU 6 U3SPANCOAHEMO HA KOPNOPAMUBHUS UMUONC HA MEXHOI02UUHUME
eueanmu Apple u Samsung

OcHnoeanue 3a TIpelICTaBsIHE HA CTAHOBUIIETO: y4acTHE B ChCTaBa HA HAYYHOTO XKYPH IO
3amuUTa Ha JUCEPTAIMOHHUS TPy chriacHo 3amoex Ne 837/19.03.2026 r. Ha Pekrtopa Ha
YHCC.

1. Nudopmanus 3a 1ucepraHTa

HucepranTkata Jlro0ocinaBa MuTkoBa ce € o0y4yaBasa Mo JIOKTOPCKa Mporpama KbM
kamedpa , Meouu u obwecmeenu KomyHuxkayuu', @axyimem , Hxkomomuxka Ha
ungppacmpykmypama‘*“ na YHCC no nayuna cneyuannocm ,,Opeanuzayus u ynpasienue
U36bH chepama Ha MaAMepuarHomo npou3600Ccmeo ‘‘ CbrilacHoO 3arnoBes Ha 3aM.-peKTopa 1Mo
HUJI na YHCC Ne 1079/14.04.2021 r. OO6y4eHHETO € OCBIIECTBEHO B pedosHa (hopma mpe3s
nepuoza 30.03.2021 — 30.03.2024 r.

2. O0ma xapaKTepuCcTHKA HA MPeACTABeHUs AUCEPTALUOHEH TPy

JucepramoHHUAT Tpyn Ha JlrobocnaBa MutkoBa Ha Tema ,,HoBu PR mpaktuku B
TEXHOJIOTUYHHUA ceKTop. CXOACTBAa U JUCOHAHCH B M3TPAXKJAHETO HA KOPIOPATUBHUS UMUK
Ha TexHoJoruyHuTe rurantu Apple u Samsung® e ¢ o0eM oT 323 cTpaHUIM U C€ CbCTOU OT
YBOJ, CEAeM IJIaBH, 3akjiroueHue (o0mo 267 cTpaHuIM), CIOpaBKa 3a HAyYHUTE MPHUHOCH,
oubmmorpadus (crabpxka 309 U3TOUHMKA, OT KOUTO 34 Ha OBJITAPCKU €3WK U 275 Ha 4yXI

GSI/IK), CITMCBK Ha HY6J'II/IKaHI/II/ITe 10 TEMaTa Ha JUCCPTALMUOHHHUA TPYA U IPUITOKCHUS.



CpabpKaHMeTO HAa [OUCEPTALMOHHMS TPy € MPEINCTABEHO MHOIO JETalIHO B
CTpYKTypaTa Ha TEKCTa, KaTO JIOTMYHO TPBIBa OT TEOPETUYHUTE OCHOBU HA BPB3KHUTE C
OOIIIECTBEHOCTTa W KOPIOpPAaTHUBHHUS MMHU/DK, NpEeMUHaBa Ipe3 mpodiemMarukara 3a
auruTanHara Tpancopmamus Ha PR, ponsta Ha COMaTHUTE MEOUM M HW3KYCTBEHUS
MHTEJNEKT B Ta3u Oo0JIaCT Ha KOMYyHMKAlIMUTE, 33 Ja CTUTHE O aHajlu3a Ha KOpIopaTHUBHATA
UJCHTUYHOCT, KOPIOPAaTUBHUA UMUK U HOBUTe PR mpaxkTuku Ha xommanuute Apple u
Samsung.

B yBosa na aucepranuonnus tpyn JlrobocnaBa MutkoBa sicHO € neduHHpaHa 1enTa
Ha U3CIEJBAaHETO — Ja [OKaXe Kak ,JJUruTagHata TpaHchopMaius IpOMEHs
CTpaTErMueCKUTe KOMYHUKALMU U BPB3KUTE C OOLIECTBEHOCTTa B TEXHOJIOTUYHUS CEKTOP U
kak HoBuTe PR mpakTuku ydacTBaT B M3rpa)/JaHETO M MOAJBP)KaHETO HAa KOPIOpPAaTUBEH
UMUK, JOBEPUE U 00IIECTBEHA JIESTMTUMHOCT . /loka3aHa € akTyaJlHOCTTa U 3HAaUMMOCTTa Ha
TeMaTa, KOPEKTHO ca OIlpelesieHd oOeKTa W IpeaMeTa Ha M3CIe/BaHe, O4YepTaHu ca
OCHOBHAaTa Te3a M 6 paOOTHU XUIOTE3U, MNOCOYEHH Ca MOCTABEHUTE IpPEJ H3CIEIBAHETO
3amaun. B aucepranmoHHUS TPy 3aabI00YEHO Ca MPEACTaBEHH CPABHUTEIIHUS aHAINA3 Ha
Ka3ycH, COOCTBEHH €MIIMPUYHU MPOYYBAHUS CPell KOMYHUKALMOHHHU €KCIEPTH, IIPOYyUBaHE
3a M3IMOJI3BAHETO HAa U3KYCTBEH MHTEJIEKT B KOMYHUKAIMOHHATA MPaKTHKa, TOTPEOUTEICKO
u3cieBaHe cpell MOoTpeOuTenu Ha cMmapT TenedoHu. M3mos3BaHara HayyHa JUTeparypa
MOKa3Ba MHOTO J00po IO3HaBaHE Ha BOJEIIM aBTOpU B cdepaTa Ha BPB3KUTE C
OOIIECTBEHOCTTa U KOPHOPATUBHUS MMHU[K, a ChIIO U HAa aKTyaJlHU M3CIIEABAHUS — KaKTO
OBJArapcky, Taka U 4y>KI0€3UYHH, CBbP3aHH ¢ IpoOIeMaTHKaTa Ha IUCEPTALHOHHUS TPY.

3. OueHka Ha NOJYy4YeHUTE HAYYHH M HAYYHO-TIPUJIOKHH Pe3yJITaTH

B mpomeca na wuscnenBane gokTropaHTtkara JlroOocimaBa MurtkoBa yOEIHTEIIHO
NoKa3Ba, ye npomenure B PR B nururanza cpena ca TpaliHU U OKa3BaT ChIIECTBEHO BIMSHUE
BBPXY KOPIOPaTUBHUSA UMUK Ha FOJEMUTE KOMIIAHUU B TEXHOJIOTMUYHUS CEKTOD, @ CBIIO U
4e permyTalMOHHMAT PUCK PSIKO € M30JUpaH KOMYHHKAIlMOHEH NpobiieM - Toil oOxBaria
TEXHOJIOTUYHH, ITPAaBHU U YIPABIEHCKU aclleKTH. BHUMaHMETO € HacOueHO KbM Ha4YMHUTE,
[0 KOUTO OpraHMU3alMUTe YIPaBIsSBAaT KOPIOPATUBHUS UMUK Ype3 CHUMBOJHKA, MYOJIUYHO
MIOBE/ICHUE U KOMYHUKALIMOHHY PEIICHUs B TUTUTAIHA CPENa.

IIpencraBena e paboTHa AepUHMIIMS Ha MOHATHETO ,.HOBHM PR mpaktuxu® um e

M3TOTBEHA MaTpHIla 3a aHalM3a HAa TE3W MPAKTUKH B KoMmImaHuute Apple m Samsung 1o 6



OCHOBHHU KpHUTepusi B mera u mecta riaBa. OcoOeH MHTepec MpelCTaBisBaT HallpaBEHUTE
M3BOAM Ha 0Oaszara HAa CPAaBHUTEIHMS aHAIW3 HAa KOMYHHMKAllMOHHHUTE MPAKTUKU Ha JBETE
KOMIIAaHUU B IUTUTAIIHA CpEJa.

IIpoBeneHuTe [BE AaHKETHM MPOYYBAHMsI Cpell KOMYHUKAIIMOHHU IPAKTHLIU
OTKpOsiBaT 001uTe NPOo(heCHOHATHYU MTPAKTUKU B AUTUTAIHA Cpe/ia U MPOOJIEeMUTE, CBbP3aHU
c ynorpebaTta Ha HM3KYCTBEH HHTEJEKT, YIPABIEHHWETO Ha pPHUCKA, JOBEPUETO M ETHUKaTa,
HaJIMYMETO Ha IIpaBWJIa U OTTOBOPHOCTU B HOBaTa cpefa. [IpoBeieHOTO aHKETHO Mpoy4BaHe
cpen 147 morpeOutenu moKa3Ba, Y€ YCTOWYMBOCTTA Ha MOTPEOMTENCKOTO TOBEICHUE [0
rojisiMa CTEIeH 3aBUCH OT MPABUIIHOTO YIPaBJICHUE Ha KOPIIOPATUBHUS UMUIK.

CpaBHUTEIIHUAT aHaIU3 Ha JBara OpaHAa IOKa3Ba KaKTO CXOJHUTE, Taka u
pa3IMYHUTE IPAKTUKU B TEXHUTE KOMYHUKAIIMOHHU CTPAaTEruy, KaTo akUEHTHT € [MOCTABEH
BBPXY YCTOHYMBOCTTa Ha MyOnu4yHHs o00pa3, IOCIEI0BAaTETHOCTTa B IyOJIWYHHUTE
KOMYHHKAIMH, JUAJI0ora ¢ HOTPEOUTETUTE U OTTOBOPHOCTTA KBM TSIX.

4. OueHkKa HA HAYYHHUTE M HAYYHO-TIPUJIOKHH IIPUHOCH

[Tocouyenute ot nokTopanTKarta JlrobocnaBa MUTKOBa TEOPETUYHU U MPAKTUKO-
MPUJIOKHU MPUHOCU ca OE3CHOpHHU, KaTO OCOOEHO BHHMAHME 3acily’kaBaT JBa OT TAX: 3a
II'bPBU IIBT B OBJIrapcKkaTa HayKa ce MACHTU(QUUUpAT U CTPYKTypupar HoBU PR mpaxTuku B
TEXHOJIOTUYHHUS CEKTOp, Bb3 OCHOBA Ha CXOJICTBaTa W JMCOHAHCHUTE B M3TPa)KTaHETO Ha
KOpPIHOpaTUBHUS HMHUDK Ha €IHM OT Hall-ycnemHuTe TIJ00alHM KOMIAHUM U ca
¢dbopMyIMpaHH /1Ba pa3IUYMMU CTPATErHYeCKH KOMYHMKAIIMOHHU MOJIeNa 3a MO IbpXKaHe Ha
KOPHOPaTUBHUS UMUK B TEXHOJIOTUYHMSI CEKTOP.

5. Onenka Ha myOJIMKAIMHUTE N0 JUCEPTALUATA

[IpencraBeHUAT CHOUCBHK C MyONMKAIUU JO0Ka3Ba CEPUO3HUAT U IpodecroHalleH

HAy4YHOU3CJIEJIOBATEICKU  MHTepec Ha  JokTopaHTta JlroOocmaBa MuTkoBa  KbM
npo0GyieMaTuKaTa Ha IMCePTaluOHHUS TPY/IL.

6. Omnenka Ha aBTOpe(depara

ABTopedepaTbT BB BHCOKa CTENEH CHOTBETCTBA HA TEKCTa Ha JAMCEPTAIlMOHHUS
TPy, IPEACTaBS OCHOBHUTE AakKIEHTH B CBHIBPKAHUETO M HAIPABEHUTE OT aBTOpa

32[,[[’5)160‘-ICHI/I U UHTCPCCHU U3BOJIH 3a HOBUTC PR IMMPAKTUKHU B TCXHOJOTHUYHUA CCKTOP.



7. KpuTnuHu 0ej1esKKHU, MPenopbKU U BHIPOCH

[IpenopbuBaM OMCEPTALMOHHUAT TpyHd Aa ObAe H3IaAEH ciel Heobxoaumara
npepaboTka KaTo MOHOTpadusl.

8. 3akuouenue

JlaBaM BHCOKa OLICHKa Ha IPEJICTaBEHUs AUCEpTalOHEH Tpyx Ha TeMma ,,HoBu PR
IPAKTUKM B TEXHOJOTMYHUSA CceKTop. CXOICTBA M JMCOHAHCH B U3IPaXIAaHETO Ha
KOPIIOPAaTUBHHUS UMUK Ha TEXHOJOTHMYHHUTE TMrantu Apple m Samsung” u mie riiacyBam

32" mpuckxaanero Ha OHC ,,mokTop* Ha JIro6ocnaBa CagkoBa MuTKoBa.

30.04.2026 . Tlogmuc: «..ovveeeeeie i
I'p. Codus



UNIVERSITY OF NATIONAL AND WORLD ECONOMY

DISSERTATION REVIEW

From: Assoc. Prof. Svetla Vladimirova Tsankova, PhD, Department of Media and Public
Communication — UNWE, Academic field: Organization and Management in the Service
Sector

Regarding:  Dissertation submitted for the award of a PhD Degree in Organization and
Management in the Service Sector at the University of National and World
Economy.

Author of the Dissertation: Lyuboslava Sadkova Mitkova
Dissertation Title: New PR Practices in the Tech Industry: Similarities and Contrasts in the
Corporate Image-Building of Tech Giants Apple and Samsung

Grounds for submitting this review: Participation as a member of the academic jury for the
dissertation defense, pursuant to Order No. 837/19 March 2026 issued by the Rector of
UNWE.

1. Information about the PhD candidate
The doctoral candidate Lyuboslava Mitkova was enrolled in a PhD programme of the
Department of Media and Public Communication, Faculty of Economics of Infrastructure, in
the academic field Organization and Management in the Service Sector, pursuant to Order
No. 1079 / 14 April 2021 issued by the Vice-Rector for Research. The candidate followed a
full-time doctoral programme in the period from 30 March 2021 to 30 March 2024.

2. Overview of the submitted dissertation
The dissertation submitted by Lyuboslava Mitkova entitled New PR Practices in the Tech
Sector: Similarities and Contrasts in the Corporate Image-Building of Tech Giants Apple
and Samsung comprises 323 pages and includes an introduction, seven chapters, and a
conclusion (267 pages in total), a summary of scientific contributions, a list of references
(309 sources, of which 34 are in Bulgarian and 275 in foreign languages), a list of the
publications related to the dissertation topic, and appendices.



The table of contents is developed in detail and reflects the clear and logical structure of the
dissertation. It progresses from the theoretical foundations of public relations and corporate
image, through issues related to the digital transformation of PR and the role of social media
and artificial intelligence in this communication field, and concludes with an analysis of
corporate identity, corporate image, and the new PR practices of the companies Apple and
Samsung.
In the introduction, Lyuboslava Mitkova clearly identifies the aim of the research, namely to
demonstrate how “digital transformation changes strategic communications and public
relations in the tech industry, and how the new PR practices contribute to the construction
and maintenance of corporate image, trust and public legitimacy”. The relevance and
significance of the topic are convincingly justified. The object and subject of the research are
correctly defined, the main thesis is clearly formulated, and six working hypotheses are
proposed, along with specific research tasks. The dissertation includes an in-depth
comparative case study analysis, empirical research conducted by the author among
communication professionals, an examination of the use of artificial intelligence in
communication practice, as well as consumer research among smartphone users. The
literature review demonstrates a strong command of key authors in the field of public
relations and corporate image, as well as up-to-date Bulgarian and international research
relevant to the dissertation topic.

3. Evaluation of the scientific and applied research results
In the course of the research, the doctoral candidate Lyuboslava Mitkova convincingly
demonstrates that transformations in public relations within the digital environment are
permanent and exert a significant impact on the corporate image of major companies in the
technology sector. It is also argued that the reputational risk is rarely an isolated
communication issue, as it encompasses technological, legal, and managerial dimensions.
Particular attention is paid to the ways in which the organizations construct and manage their
corporate image through symbolism, public behaviour, and communication strategies in the
digital environment.
The dissertation offers a working definition of the concept of “new PR practices” and
develops a matrix for analysing these practices in Apple and Samsung, based on six key
criteria, presented in Chapters Five and Six. Of particular interest are the conclusions derived
from the comparative analysis of the two companies’ communication practices in the digital
environment.
The study includes two questionnaire-based surveys among the communication practitioners,
which reveal prevailing professional practices in the digital environment, as well as key
challenges related to the use of artificial intelligence, risk management, trust, ethics, and the
establishment of rules and responsibilities in the new communication context. In addition, a



survey conducted among 147 users shows that the sustainability of consumer behaviour is
largely influenced by the effective management of corporate image.
The comparative analysis of the two brands highlights both the similarities and differences in
their communication strategies, with particular emphasis on the sustainability of public
image, consistency in public communication, dialogue with consumers, and corporate
responsibility towards them.

4. Evaluation of the scientific and applied contributions
The theoretical and applied contributions indicated by the doctoral candidate Lyuboslava
Mitkova are well substantiated and of significant value, with two in particular deserving
special attention: first, new PR practices in the tech industry are identified and systemically
structured for the first time in Bulgarian academic research, based on an analysis of
similarities and contrasts in corporate image-building strategies of two of the most successful
global companies, and second, two distinct strategic communication models are formulated
for the maintenance of corporate image in the technology sector.

5. Evaluation of the publications related to the dissertation
The list of publications presented reflects the doctoral candidate’s sustained and focused
research interest in the topic of the dissertation, demonstrating a serious and professional
academic engagement with the subject matter.

6. Evaluation of the dissertation abstract
The dissertation abstract largely corresponds to the content of the full dissertation. It presents
the main highlights of the study and clearly summarises the author’s insightful and
interesting conclusions regarding the new PR practices in the tech industry.

7. Critical observations, recommendations and questions
It is recommended that the dissertation be published in monograph form after the necessary
revisions and refinement.

8. Conclusion
| consider the submitted dissertation (New PR Practices in the Tech Industry: Similarities
and Contrasts in the Corporate Image-Building of Tech Giants Apple and Samsung) to be of
a high standard and will vote in favour of awarding the PhD degree to Lyuboslava Sadkova
Mitkova.

30 April 2026 Signature: ......................l.
Sofia



