YHUBEPCHUTET 3A HAINIMOHAJIHO U CBETOBHO CTOIIAHCTBO

PEIHEH3UA

Or: aou. a1-p Huxkoaaii KoiiueB Bankos
YHUBEpPCUTET 32 HAITMOHAIHO ¥ CBETOBHO CTOMAHCTBO, busnec dakynrer,
Karenpa ,,l I[peqnpuemadecTBo®, HaydHa CIEHAIHOCT , JIKOHOMUKA 1
ynpasienue ([lururanen Ouznec)®

OTHOCHO: JTUCEPTAIIMOHEH TPY/I 32 MPUCHXKIaHe Ha oOpa3oBareHa U HayyHa
CTeneH ,,JOKTop 1o mpodecroHamHo HanpasieHue 3.8. MkoHnomuka,
HayyHa crneuuainHoct ,, ilkonomuka u ynpasinenue (Uugyctpus) B

YHCC.
OcHoBaHue 3a Y4aCTHE B CbCTaBa Ha HAYYHOTO JKYPH I10 3allMTa Ha JUCEPTALMOHHUS
npeIcTaBsiHe HA Tpyx cbriacHo 3anosen Ne 1033/14.04.2026 r. Ha 3aMeCcTHUK-peKTOpa
peneHsusra: no HUJ na YHCC.
ABTOp Ha I'eprana JIrn6omupona Tonoposa
AUCEPTANHOHHUA TPYA:
Tema na »VMIAPKETHHI0BO IJIAHMPAHE B JUTMTAJHA cpeaa‘

AUCEePTANHOHHUA TPYA:
Hayuen pokosoauren:  mpod. a1-p Pagko AcenoB PajneB

1. Uadopmanus 3a nucepranrta

I'eprana Jlro6omupoa To1opoBa € JOKTOpPAHT MO JOKTOpPCKa mporpama ,,JIKoHOMUKa U yIpaBiieHue
(Uugyctpus)® kbM Katenpa ,,J inayctpuaneH OuzHec' nmpu Y HUBEPCUTETA 32 HAITMOHAIHO U CBETOBHO
cronancTBo. CohriacHo 3amoBen Ne 822/03.04.2019 r. T4 € 3auncieHa B pelAOBHA JOKTOPAHTYpa,
cyOcuaupaHa OT AbpkaBara, Mo mnpodecuonanHo HampasieHue 3.8. MkoHoMmHKa, ChC CPOK Ha
o0y4eHue TpHu rouHu, cuutano oT 26.03.2019 r. mo 26.03.2022 r., kaTo 3a Hay4YeH PHKOBOJIUTE €
onpeneneH npod. n1-p Panko Acenos Panes.

buorpapuynara cmnpaBka odepraBa NpoduI HAa KaHIUIAT, KOWTO Chue€TaBa HKOHOMHYECKO
oOpa3oBaHue, MPAKTUYECKHU YIPABICHCKU OMHUT U MPOo(ecHoHaHa aHTAXHUPAHOCT B chepH, MPsSKO
CBBpP3aHM C TeMaTa Ha qucepranuonnus Tpya. ['eprana Togoposa uma o6pazoBaTesiHa HOArOTOBKA B
objacTTa Ha HWKOHOMHKATa W YIPaBIEHUETO, BKIIOYUTEIIHO MarucTbpcKa cTeneH ,,busHec
ukonomuka“ or YHCC u OakanaBbpcka cTemneH 1o ,,MexIyHapOJAHU MKOHOMHYECKHU OTHOIIECHHUS
ot MkoHOoMHuecku yHuBepcuteT - Bapua. Tazu oOpasoBarenHa TpaeKTOpHS Ch3/aBa MOIXOMSIIA
OCHOBA 32 U3CJIE/IBaHE Ha BPb3KaTa MKy MAPKETUHTOBOTO IJIaHUpaHe, (pruHaHCOBaTa OTYETHOCT U
YIPABICHCKUTE PE3YJATATH.

[IpodecroHaHUAT OMUT Ha JAOKTOpAHTA € peJeBaHTeH KbM H3cleqBaHaTa mpobiemaruka. Karo
¢unancoB ananmuzatop BB ,,Dect Tuitm™ EOO/] T4 u3nbnHsBa OeifHOCTH, CBHP3aHU ¢ (UHAHCOBO
yIpaBJeHHE U KOHTPOJI, Ol0/KeTUpaHe, aHAIU3 U 3aIlIUTa Ha pEeHTAOUITHOCT U MHAHCOBU PE3yTaTH,
TpaHcpopMupaHe Ha CUETOBOJHU JaHHU B yIpaBieHCKa WH(OpMaIHs, KOHTPOJI HA WHBECTHIIHH,
JIOTOBOPH U M3ITBIHEHHE HA (DMHAHCOBU YCIOBHS, KAKTO ¥ MHUIIMUPAHE HA MPOIIECHU U CODTyepHH
ontumm3anuu. Kato MmeHnmkbp npoektd B ISIC Bulgaria yuacTBa B JoroBapsiHe U yIipaBJieHHE Ha
CTpPaTErnyeCKu NapTHbOPCTBA C YHUBEPCUTETH, YUWIINILA U UHCTUTYLIMH, IPEACTaBIHE HA bbirapus



B MEeXIyHapoaHu ¢opmaru, npuinarane Ha European Student Card B bwirapus, ymnpaBineHue Ha
npoekTy o Epazpm+ u onTuMu3anys Ha ONepaTUBHU M TEXHUYECKU MTPOIIECH.

Taka odepranusT mnpodecruoHaneH NpouI TMOKa3Ba CHIIECTBEHO CBHOTBETCTBHE C TeMara
,,MapKeTHHTOBO IIJIaHWpaHE B JuruTanHa cpena“. OnmurhT B OropKeTHpaHe, (PMHAHCOB KOHTPOII,
IIPOEKTEH MEHU/UKMBHT, padoTa € HHCTUTYLUH, CTPATErMUECKU IapTHbOPCTBA, KIMEHTCKA
KOMYHHKallMsl ¥ OpPraHU3allMOHHU IIPOLIECH Ch3JaBa IPEANOCTaBKA aBTOPBT Ja pas3riexja
MapKETUHIOBOTO IJIAHUPAHE HE CaMO KaTO KOMYHUKAIIMOHHA JIEHHOCT, a KaTo yIPaBJIEHCKU MIPOLIEC,
00BBP3aH C pecypcH, MOKa3aTelH, OTIETHOCT U (PUHAHCOBH PE3YIATATH.

2. O01ma xapakTepuCcTHKA HA NMPEeJICTABEHUs AMCEPTALMOHEH TPYA

[IpencraBeHusAT 3a pelieH3UpaHE OUCEPTAMOHEH TpyA Ha TeMa ,,MapKeTHHIOBO IJIaHUpPaHE B
JUTHUTaIHA cpefa‘ MpelCTaBsgBa 3aBbPIIEHO HAyYyHO HU3CJE/ABAaHE, CTPYKTYpUpPAHO B YBOA, TpHU
TJIaBH, 3aKJII0YEHUE, U3MO0JI3BaHa JUTepaTypa U HHAEeKCH Ha ¢urypu u tabmunu. B aBTopedepara e
MIOCOYEHO, Y€ TPYABT € ¢ 0011 06eM 230 ctpanuin, oT Kouto yBoJ 10 cTpaHuLM, U3JI0KEHNUE B TPU
riaBu 198 crpanuny, 3akitouenue 4 ctpanuiu, oudnuorpadus 12 crpanuiy, uHAEKC Ha purypure
3 cTpaHUIM U UHJEKC Ha Tabnunute | crpanuna. ucepranusaTa cbabpxka 49 durypu u 7 tabnuumy,
a OmOsmmorpadusita BkiaouBa 219 nzrounuka, ot kouto 84 Ha ObATaApCKU €3uK U 135 Ha aHrIMiicKH
€3HK.

CtpykTypara Ha TUCEpPTAIMOHHUS TPY/A € aJeKBaTHA Ha W3CJIEJOBATEJICKAaTa IIeJl U Cie/Ba siCHa
JIOTHKA ,,TEOpUA-METOAUKA-eMIIUpUYHa TpoBepka“. IlppBara TyIaBa W3rpaXkaa TEOPETUKO-
METOJIOJIOTHUECKaTa OCHOBA HA W3CJICJIBAHETO YpE3 aHaJIN3 Ha MAPKETHHTOBOTO IJIAHUpaHE KaTo
€JIeMEHT Ha MapKEeTHMHTOBaTa CHUCTeMa, (PMHAHCOBO OPHEHTHPAHOTO MAPKETHHTOBO TUIAHHMPAHE,
CBBP3BAaHETO HA €TANHWTE HA MApPKETHUHTOBHS Tpolec ¢ (PUHAHCOBHS acCMeKT W YIPABJICHCKUTE
M3MEpPeHUs Ha MapKeTHMHTOBOTO IUIAHMpAaHE B JWTUTajdHA cpeaa. Bropara riaBa pa3paboTBa
METOMYeCcKaTa paMKa Ha EMITMPUIHOTO M3CIICIBAHE BHB (PUPMHUTE OT CEKTOpA 3a OpraHu3upaHe Ha
crouTHs. Tperara riaBa MpEACTaBs aHAIW3a Ha pE3YITaTHTE OT EMIMPUYHOTO H3CIICBaHE,
BKJIIOYMTEIIHO aHAIM3 Ha BBHIIHATA Cpela, aHajdu3 Ha KOHKPETHHW CHOMTHS, 0000IIeHHEe Ha
(hMHAHCOBHTE PE3YNITATH U YIPABICHCKH U3BOJIH.

OHeHﬂBaM IIOJIOKHUTEIIHO (baKTa, € AUCCPTAUMOHHUAT TpPyd HE OCTaBa Ha pPaBHHUIIC 06H_II/I
IIOCTAaHOBKH, a HNpE€MHHAaBa KbM OIICPpAlIMOHATIM3UPAHE Ha KIIOYOBHU IIOHATHA KaTO IIJIaHHUPAHE,
KOHTPOJI, e(beKTI/IBHOCT N BBE3BPBHIIACMOCT. ABTOp'BT IMOCICA0OBATCIIHO IIPEBEXKAA TC3U ITOHATUSA B
U3MEPHUMHU  YHPABJICHCKU H (bHHaHCOBI/I IIOKa3aTcjii, KOCTO YCHJIBA HaydHaTa CTOMHOCT Ha
H3CJICABAHCTO U I'0 IIpaBU IIPAKO PEIICBAHTHO 3a YIIPABJICHCKATA IIPAKTHKA.

AKTyaJ'IHOCTTa Ha TEMara ¢€ 6e3cnopHa. Tsa IMpou3Tnuvda OT YCKOpPCHATA AUTUTAJIMU3alusl Ha
MapKETHUHIOBUTC HWHCTPYMCHTH, HAPACTBAIIOTO 3HAYUCHUC Ha AHAJIMTHUKATA W aBTOMATHU3allUsATa,
KaKTO M OT 3aCHJICHOTO HM3HMCKBAHC MAPKCTHHIOBUTC pa3xXxoJu Ha 6’LI[3T (I)I/IHaHCOBO O6OCHOBaHI/I,
KOHTPOJIMPYEMU U CBIIOCTABUMMU. B YCJIOBUATA Ha JUIHTAJIHA CpE€la MApPKETUHI'OBUTC ,Z[eﬁHOCTPI
Mmorar aga 6’LI[3T HU3MCPBAHU MO-NPEHU3HO, HO UMCHHO TOBa IMOpaXJAa WU HOB YIIPABJIICHCKH PHUCK:
PCUICHHUATA Aa CC IMOAYHMHABAT HA YaCTHUYHH OIICPATHUBHHU MCTPUKH, 0e3 JO0CTAaTb4YHO sICHAa BPB3Ka CbC
CTPAaTCTUYCCKUTEC L CJIN, (1)I/IH8.HCOBaTa JIOTHKa 1 YCTOﬁHHBaTa CTOMHOCT 3a OopraHu3anusAaTa.

To3u nmapagaokc € 1106pe YJIOBCH B AUCCPTAlIUATA. Z[I/IFI/ITaJ'IHaTa cpeaa npeaocCTaBs Bb3MOKHOCTH 34
HU3MEpPBAHC U ONTHUMH3AlMA, HO CBhHICBPEMCHHO HOCHU PHUCK OT ,,YIIPABJIICHUC I10 MeTpI/IKI/I“, aKo
JIMTICBA CTPATCTUYCCKO IUJIAaHUPAHC. B T03u cmucen TPyAbT € HABPEMCHCH, 3alIOTO pPAa3rjieixiaa
IUIAaHUPAHETO KAaTO MCEXAaHHU3BM 34 OamaHc MCKIAY MApPKETUHIOBUTE IICJIH, (1)I/IHaHCOBI/ITe
OTpaHHUYCHU, TIOBEACHHUCTO HA ayAUTOPUATA U YIITPABJIICHCKHUA KOHTPOJIL.

I/I360p’bT Ha CCKTOpa HAa OPraHU3UpPaHC U IPOBCIKIAAHC Ha CcHOUTHS € o AX0 JA111, ThI KaTo TOH ce
XapaKkTepusrnpa € BHCOKa HCEONPCACIICHOCT, CC30HHOCT, NWHAMHUKA Ha HpOI[a)K6I/ITC, OrpaHU4YCHO
BpEMC 3a YIPABJICHCKA pCAKIUA U CUJIHA 3aBUCUMOCT OT IMOBCACHUCTO HA ayAUTOPUSATA. B HO,[[06CH
KOHTCKCT MAapKCTHUHIOBUAT pa3Xxo CC IMPEBPHILA B €JHA OT MAJIKOTO aJallITUBHHU IPOMCHIIMBH, 1PE3



KOUTO OpPTraHU3alliATa MOXKE J]a BIIUSIC BbPXY MOCEIIAeMOCTTa, MPUXOAUTE U (PMHAHCOBHS PE3yJITaT.
ToBa npaBu cekropa 0coOEHO MOIXOMAII 32 €MIHMPUYHA TPOBEpPKa HAa (PMHAHCOBO OPHUEHTHUpPAHA
paMKa 3a MapKeTUHIOBO TJIAHUPAHE.

OOekThT, NpPEAMETHT, IEITa, 3aJaUYnTe, Te3aTa M XUIOTE3UTE Ca METOJUYECKH KOPEKTHO
dopmynupaan. OOEKT Ha wu3cieaBaHeTOo € (upma, CHeUaIM3UpaHa B OPTaHU3UPAHETO W
IMPOBCIKAAHCTO Ha C’I)6I/ITI/I$I, a MnpeaMCcTbT € MAPKCTHHIOBOTO INIAHUPAHC KAaTO HWHTCIPpHpPaAH
YIOPaBJICHCKU MOAXO0Hd, PAa3rICKAaH IIPE3 HCETOBOTO BJIMAHUC BbBPXY (1)I/IHaHCOBI/ITC pe3yiaTaTu.
OcHOBHATa IIeJ1 € JIa Ce U3CIIE/BA U JOKAXKE BIMSHUETO HA MAPKETHHIOBOTO TUIAHUPAHE B TUTUTATHA
U TMHAMHAYHO TIPOMEHSIIA CE Cpeia BPXY YCTOHYMBOTO MO00psiBaHe Ha (PMHAHCOBHUTE PE3yITaTH
4ype3 pa3pabOTBaHe, NpUIAraHe M BaJWIMpaHe Ha METOJUYECKA paMKa 3a HHTErpUpaHe Ha
MapKETHHTOBUTE pelieHUs ¢ (uHAHCOBAaTa OTYETHOCT, H3MEPHUMOCTTA M OICHKara Ha
HUKOHOMHNYCCKUSA C(bCKT Ha HUBO OTACIIHO CBHOUTHE U HA HUBO CANHHUIIA IIOCCTUTCII.

ITocraBenute 3a1auu cieaBaT JIOTUKATa HA LIENTA: OM MEeOPemuyHoOmo u3cie08ane Ha MapKemunea
U MApKemuH2080mMoO NAAHUPAHe, Npe3 AHAIU3A HA OUSUMANHUAL MApKemuHe, usmMepumocmmad,
AHATUMUKAMA, ABMOMAMUIAYUAMA U ANROPUMMUYHUME CUCMeEMU, 00 pa3spadomeaHne u eMnupudHo
npunazane Ha pamka 3a AHau3 Ha PasxooHa eghreKmusHoOCm, 6b36PbUAeMOCH U CbHOCHABUMOCHL.
Te3aTta e KOpeKTHO OOBBp3aHa ¢ UJesATa, Y€ B yCIOBUATA HA IUTUTAIHA U AMHAMUYHO IIPOMEHSIIIA ce
cpeAa 3HaYE€HUETO Ha MAPKETHHIOBOTO IUIAHMPAHE KaTo yIMpaBJeHCKa (DYHKIMs HapacTBa, 3aIl0TO
BB3MOXXHOCTUTE 3a BB3JCHCTBUE M WU3MEPUMOCT M3UCKBAT CHUCTEMHO, aJalTUBHO M (DUHAHCOBO
OPHUEHTHPAHO IUIAHUPAHE U KOHTPOJL.

MeTtoposnorusita € aiekBaTHA Ha TIPEAMETA | 11eJITa Ha U3CIeBaHeTo. TeopeTHIHaTa 4acT U3MoJI3Ba
CHUCTEMEH TOJIX0/1, aHAJIU3 U CHHTE3, MHIYKIUS U IEAYKIIHS, aHAJIOTH U MOJienupane. EMnupuanara
4acT € peallu3upaHa 4pe3 Ka3yCeH METOJl, OCHOBaH Ha PEalHW OTYETHU JITAaHHU 33 MApKETHHTOBH
Pa3xou U MPUXOAU, JAHHU OT AUTUTAIIHU TUIaT(GOPMHU U BHTPEIIHN (PMHAHCOBU OTYETH, JOIBIHEHU
C TepEHHU aHKETH cpel noceTuTenu. To3n KoMOMHMpaH MOIXO0 Ch3/1aBa Bb3MOXKHOCT 3a (pUHAHCOB
Y TIOBE/ICHYECKH MPOYUT Ha Pe3yNITaTUTE U NMOBUIIIABA BAIMJHOCTTA HA YIIPABICHCKUTE U3BOJIN.

W3non3Banara HayyHa JuTepaTypa TIOKa3Ba Jo0pa OCBEIOMEHOCT Ha JOKTOpaHTa IIOo
npobseMarukaTta. bubnuorpadusta BKIIOYBA 3HAYUTENCH Opol OBITAPCKH M UYXKICCTPAHHH
u3touHuim (219 u3ToyHMKa, OT KOUTO 84 Ha OBIArapcku €3WK M 135 Ha aHIIMICKH €3WK), KOUTO
MMOKPUBAT MapKETUHTOBOTO IJIaHUpaHe, IUTUTallHATa TpaHchopMmanus, puHaHcOBaTa €(PEeKTUBHOCT,
VIOpPaBIEHCKUS KOHTPOJI, aHAJIWTHKAaTa M U3MEPBAHETO Ha MapKETHHTOBUTE pPE3yJTaTH.
TepMuHonornyHata paMkKa €  JIOCTaThYHO  IMpelM3Ha 3a  H3cleABaHe C  MoJ00eH
MEeXAYAUCUUIUIMHAPEH XapaKTep.

3. OneHka HA MOJIyYeHUTe HAYYHHU U HAYYHO-NPUJIOKHH Pe3yJITaTH

HHC@pTaHI/IOHHI/IHT TPpyAd IOCTHUI'a OCHOBHATA CHU U3CJICA0BATCIICKA LCII. ABTOpLT YCIIsdBa Jia Uu3rpaau
TCOPCTUYIHO O6OCHOB8.H8., MCTOANYCCKN CTPYKTYpUpaHA U HNPAKTUYCCKHU IPUIIOKHMA paMKa, 4pe3
KOSATO MAapKECTUHI'OBOTO INIAHUPAHC CC PA3TJICKIAA KaTO UHTCTPHUPAH YIIPABJICHCKHU IIPOLECC, a HE KAaTO
HU30JIMpaHa KOMYHUKAIIMOHHA (1)YHKLII/I${. ToBa € cChblIeCTBEH pe3yiarar, TBHA KaToO IIOCTaBs
MApKCTUHIOBOTO PCIICHUC B 061uaTa CUCTEMAa Ha CTpATCTHYCCKUTC LCIHU, PECYPCHOTO
pasnpeaciICHuE, 6IO,H)KCTHI/I$I KOHTPOJI, OTYCTHOCTTA U q)HHaHCOBaTa PE3YITATHOCT.

Karo 3Haumm pe3yiarar ciieiBa Aa €€ OTKPOU KOHICIITYAJIHOTO H3SACHABAHC Ha c1a00CTUTE Ha
nokasareijia , JIPOUCHT MApPKETUHIOB pa3xod OT O6H_[I/I$[ pa3xoL[“. I[I/IcepTaI_[I/IOHHI/I}IT TPy
Y6C,Z[I/ITCJ'IHO IIOKa3Ba, Y€ TO3HM IMOKa3aTcI MOXKE Ja 6’5,[[6 IMOJIC3CH KATO HAa4YaJlHAa OpUCHTAUUs, HO €
OTpaHHUYCH KAaTO YIPABJICHCKU KpI/ITepI/Iﬁ, 3a1oTo O6H_[I/I$IT pa3xoa MOXKE a CC BJIMAC OT MHOKECTBO
HEMAapKCTHUHIOBU (I)aKTopI/I, a cr0uTHATAa MOTaT Ja C€ pasjin4aBaT CbIICCTBCHO I10 Mama6, HY6J'II/IK8.,
BpEMCBa JUHAMHWKaA U ITPUXOACH IMOTCHIHUAI.

C’LH_ICCTBCH MCTOAUYCCKHU PE3YITAT € MPCAJIOKCHUCTO 3a HOBA 0a3a 3a CpaBHCHHEC OTBB/ IIPOLICHTA
MapKETHHI'OB pa3xoJ OT 06IJ_II/I$I pa3xon. UIpe3 MOKAa3aTCJIM KaTO Pa3xo/] Ha MOCCTUTECI, MAPKCTUHIOB



pa3xoJ Ha MOCETUTEN, MPUXOJ Ha MOCETUTEN U JPYTH ChIIOCTABUMHU MOKA3aTeNId aBTOPBT Mpesiara
MO-TIPELIM3EH MOJIX0/1 32 aHATIHN3 HA €(PEKTUBHOCTTA. Ta3u NepCreKTHBa NO3BOJIsIBA CPABHEHUE MEXKTY
CBHOUTHA C pa3InyeH Manad U MKOHOMHYECKa CTPYKTypa U MOJIOMara rmno-o00CHOBAaHOTO B3E€MaHe
Ha yMPaBJICHCKHU PEILICHMUS.

[TonoxuTenHa OLEHKA 3acily)kaBa M €MIMpUYHATa IPOBEpKa Ha pa3paboTeHara paMKa B peajieH
Ia3apeH KOHTEeKCT. M3cnenBaneTo u3nomnssa pealH OpraHU3allMOHHU JTaHHU, JaHHHU OT JUTUTaIHU
w1aTOpMU ¥ aHKETH, KOETO IMO3BOJISBA JIa C€ MPOCIEAN Bph3KaTa MEKIY IUIAHUPAHU OIOIDKETH,
peaHo M3ITBJIHEHHE, TUHAMUKA Ha TPOJIaXOUTe, MOCENIaeMOCT, MPUXOAN U (PUHAHCOBU PE3YNTATH.
Ilo TO3M HauMH aucepranuATra HE OcTaBa B aOCTPAKTHO METOJMYECKO IIOJE, a JIEMOHCTpUpa
IIPUJIOKEHUETO HA paMKaTa BbPXY pPEaHU yIPABICHCKU CUTYallUH.

Hay4Ho-mpunokHata CTOMHOCT Ha pe3ylITaTUTE Cce€ H3pa3siBa BbB BB3MOXKHOCTTa Ja Ce
UACHTUQUIMPAT YIPaBICHCKU PEJIEBAHTHU CUTHAIM 32 ONTUMH3ALUS HAa PEKJIAMHUTE WHBECTUIUH.
IIpakTndeckara CTOMHOCT Ha AUCEpTAlMATa € B TOBA, Y€ MPEUIOKEHATa paMKa MO3BOJISIBA PAHHO
OTKpMBAHE Ha ,,TOUYKH Ha IpeyynBaHe*, MPH KOUTO JOIIBIHUTEIHUIT MApPKETUHIOB Pa3Xo/ HE HOCU
CbU3MEpPHUM IIpUxoJ. ToBa € 0COOEHO BaXKHO B CEKTOpPA HAa CbOUTHATA, KbJIETO BPEMETO 3 peaKkus €
OTPaHMYEHO, a BCSIKO 3a0aBsiHE B KOPUTHMPAHETO Ha OIO/HKETa M KaHAIUTE MOXE /1a Ce MPEBBbPHE B
NpsiK (PMHAHCOB PUCK.

JlucepTallMOHHUAT TPy YOEIUTENIHO CBbp3Ba IUIAHUPAHUTE OIOKETH, KOHTpOJIA BBPXY
U3IBJIHEHUETO, YIPaBICHUETO HAa PAa3XOJAWTE M OrpaHHYaBaHETO Ha (MHAHCOBHS pHUCK. B TO3M
CMHUCBJ MapKETUHIOBOTO IUIAHHPAHE € MPEJICTABEHO HE KaTo aJIMMHHMCTPATHBHA IMPOLEAYpa WU
KOMYHUKAI[IOHEH IUIaH, a KATO MHCTPYMEHT 3a ()MHAHCOBO YIpaBJIEHUE, KOMTO M03BOJIsIBA 110 -100pa
CBIIOCTAaBUMOCT, OTYETHOCT U KOHTPOJI Ha MAPKETUHTOBUTE PEIICHMUS.

4. OueHKa HA HAYYHUTE U HAYYHO-TIPUJIOKHH NPUHOCH

[Ipuemam 3asBeHUTE OT JOKTOpPaHTAa MPUHOCH KaTO pEaTHH, 3HAYUMH M CHOTBETCTBAIIM Ha
ChIIbP)KaHUETO Ha JAUCEPTAlMOHHUS Tpyd. Te ca 00OCHOBaHM B JIOTMKAaTa Ha H3CIEABAHETO U
MIPOU3THYAT OT Bph3KaTa MEKIy TECOPETUUHHSI aHAJIU3, METOANYECKaTa pa3paboTka U eMIUpUYHaTa
MPOBEpKa.

4.1. HayuyHo-TeopeTU4YHHN NPUHOCH

[IbpBUAT ChLIECTBEH HAYYHO-TEOPETHUEH IPHUHOC Ce H3pa3siBa B Pa3BUBAHETO Ha IMO3ULHUATA 32
MapKeTMHTOBOTO IIJJaHUpaHE KaTo HMHCTPYMEHT 3a (MHAHCOBO ympaBieHue. B mucepramnusta
MapKeTUHTOBUTE pELICHHs] ca WHTErpupaHu B oOliara JIOTMKa Ha OW3HEC YNPaBICHUETO U Ce
OIICHSIBAT [0 M3MEPHUMHU IOKA3aTelH, KOUTO CBHP3BAT MapKETUHIOBaTa aKTUBHOCT ¢ (pMHAHCOBaTa
pE3yATaTHOCT.

BTOpI/IHT HAaYyYHO-TCOPCTUYCH INPHHOC € CBBpP3aH C KOHLCUTYAJIU3UPAHCTO Ha BpPB3KATA MCKAY
MApPKCTUHIOBO IINIAHUPAHE, JUI'MTaJIHa CpC€laa, HU3MCPUMOCT H (1)I/IHaHCOBI/I pe3yiTaTu. ABTOp”bT
ApryMCHTHUpA, Y€ AUIuTajIn3anudra HE OTMCHSA H606XOI[I/IMOCTT8. OT IUIaHHUPAHC, a4 HAIIPOTHB -
3aCHJIBa HOTpe6HOCTTa OT sICHAa paMKa 3a KOHTPOJI, MHTCpHIpPCTAllMd Ha AAHHUTC H (I)I/IHaHCOBO
000CHOBaBaHe Ha MAapKCTHUHI'OBUTC PCUICHMA.

TpeTI/IHT MMPUHOC € KPUTUYHUAT MPOYUT HA TpaAUIHUOHHATA 0a3a 3a CpaBHCHHEC Ha MAPKECTHUHIOBUTC
pa3xogu. HpeI[JIO)KeHI/IeTO q)OI(y'C’bT Ja ce€ MpEeMECTH OT ,,MapKCTHUHI" KATO pa3x0,u“ KBbM ,,MaApKETUHT
KaTto I/IHBCCTI/II_II/ISI“, KOATO NOAJICI)KU Ha IIJTAaHUPAHE, U3SMEPBAHE, KOHTPOJI U OTUCTHOCT, IPECACTABIISIBA
BaKHa TCOPETHUYHA ITOCTAHOBKA C AICHO MMPAKTUYCCKO 3HAYCHUC.

4.2. MeTOo10I0OTHYHH IPUHOCH

Kato MCTOOOJIOTUYCH IMPUHOC OLICHABAM pa3pa60TBaHeTo Ha METOJUYCCKA paMKa 3a O6B’Bp3BaHC Ha
MapKCTHUHTOBUTC €TAIIA C q)HHaHCOBI/I KIIFOYOBHU IMOKA3aTCJIN U KOHTPOJI. Pamkara 1mo3BosisiBa eTanuTe
Ha MAapKCTHUHIOBOTO IUJIAHUPAHE Oa 6B,Z[aT OpCBCACHU B YIIPABJIICHCKHU BBIIPOCHU, IMOKA3aATCIN 3a
pa3sxoaHa C(I)CKTI/IBHOCT, BB3BPBIIACMOCT U CBIIOCTABUMOCT, KOCTO 4 IMpaBU NOAXOJAIIa KAKTO 3a
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AaHAJIM3, TaKa U 3a YIIPABJIICHCKO MPHUJIOKCHUC.

BaxkeH METOI0JIOTHYCH MPUHOC € M3MOJI3BAHETO HAa KOMOMHHUPAH MU3CIICI0BATEICKH JAU3aiH, KOHTO
chYeTaBa Ka3yCeH aHAJIU3 U U3CNeBaHe, 0a3upaHo Ha JaHHH. T0o3W JAM3aiiH MO3BOJISIBA CHIIOCTABKA
MCXKAY pa3jindHy YIHPABJICHCKU CHUTyalluM, IIPOCJIICAABAHC Ha JUHAMHUKATA Ha PE3YJITATUTC H
BaIMMPAHE Ha IPEUI0KEHATa paMKa B pealiHa OpraHu3alMoHHa Cpejia.

JIOBbJIHUTETHO ClIeBa Jja C€ OTKPOU TPUAHTyJIAlUATa HA U3TOYHHULM - BBTPEIIHOPUPMEHHU JTaHHHU,
JUTUTAIHY IW1aTGOopMU U aHKeTH. Ta3u koMOnHaLus MOBUIIaBa HAAEKJHOCTTAa HA U3BO IUTE, 3al10TO
cbyeraBa ((MHAHCOBH, ITOBEJICHUECKHU M YIIPABICHCKU U3MEPEHUS Ha MAPKETHHTOBOTO TUIAHUPAHE.

4.3. Hay4HOo-nIpHJIOKHM IPHHOCH

Hay4HO-NIpUioXKHUAT IPUHOC HA JUCEPTALMOHHUS TPy CE€ U3pa3siBa MPEIr BCUYKO B JOKA3BAHETO
Ha IPAKTUYeCKaTa MPUIIOKUMOCT Ha PAMKATa BbPXY pEaJIHA OpraHU3allMOHHU TaHHU. M3cnensanero
MOKa3Ba KAaK MapKeTMHTOBUTE WHBECTUIMM MOTaT Ja ObJaT MpocieAsBaHH, KOHTPOJIMpPAHU U
OLICHSIBAHM B YCJIIOBHSATA Ha JUTMTAIHA U3MEPUMOCT U MMa3apHa JUHAMMKA.

ChILeCTBEH MNPUIIOKEH pE3yNTaT € H3BEXKJIAHETO Ha YIPABICHCKU PEIIEBAHTHU CUTHAIM 32
ONTUMU3ALMS HA PEKIAMHUTE MHBECTHIMHU. Upe3 IMoKa3aTelIuTe Ha HUBO IMOCETUTEN U Ha HUBO
cbOUTHE MOTraT MO-pPaHO Ja c€ WACHTU(PUUIMPAT OTKIOHEHUS, Hee()eKTUBHM pa3XOlH, pa3iuyuus
MEXAY CbOUTHS U Bb3MOXKHOCTHU 32 KOPUTHPALLH JECHCTBUS.

Karo mpuioxeHn npuHoc cieBa Ja ce 0T4eTe U GOopMyIUpPaHETO Ha MPENopbKU 3a MOBUILIABAHE HA
CBIIOCTAaBUMOCTTA MEXJAy pa3iuuHu cbhOuTHsa. ToBa € 0coOEHO Ba)KHO NMPH CHOUTHUS C Pa3IUYEH
Maiab, CTpyKTypa Ha pa3xoJuTe, MyOyivKa, BpeMeBa AMHAMHUKA U MPUXOJieH NoTeHiuan. Pamkara
MojAroMara OrpaHi4aBaHeTo Ha (PMHAHCOBUS PUCK Upe3 MO-PaHEH U M0-KAa4eCTBEH KOHTPOJI BHPXY
MapKETHHIOBATa JUHAMUKA.

[TonoxwuTrenHa olleHKa 3acilyKaBa U MOTEHIMATBT Ha pa3paboTeHaTa pamka Ja 0bJie afanTupaHa KbM
JPYTy YCIYTH ¥ CEKTOPU C BUCOKA 3aBHCHUMOCT OT MOBEACHYECKU pe3ynTatu. Makap eMnupuyHara
MpOBEpKa Ja € peaju3upaHa B CEKTOp CHOWUTHUS, JIOTMKaTa Ha MOKAa3aTeJIUTEe W KOHTPOJHUS
MEXaHHU3bM MOXKe Jja ObJie MPUIIOKKUMA U B APYrH chepu, MpU yCIOBUE Ye ca HATMYHU JOCTAThYHO
HAJEKIHU TaHHU 32 Pa3X0JU, IPUXOJU U MOTPEOUTENICKO MOBEICHUE.

5. Ouenka Ha MyOJMKALMHUTE 10 AUCEPTANMUATA

B aBTopedepata ca mocoueHu Tpu myOIMKalKMU MO TeMaTa Ha JUCEPTAl[MOHHUS TPYI:

» Togopoga, I'. (2025). ,,JI3KkycTBEeH HHTEIIEKT B MAaPKETUHIOBOTO IIaHUpaHe: Bh3MokHOCTH 32
nonoOpsiBane Ha edexkrtuBHOocTTa®. COOpPHUK C JOKIagM OT 3-Ta HaydyHa KOH(pepeHUus
,Innovative Information Technologies for Economy Digitalization (IITED — 2025)%, YHCC,
Codus, c. 229-235.

* Tonopoa, I'. (2025). ,,CbBpeMEHHM aHAJIUTUYHU MOAXOIM 3a OLIEHKA Ha pe3yiaTaTUTe OT
JUTUTATHU MapKeTUHroBM KammaHuu‘. COOpHHMK C JOKIagu OT 3-Ta HaydHa KOH(pepeHIUs
,Innovative Information Technologies for Economy Digitalization (IITED — 2025)%, YHCC,
Codus, c. 116-122.

* TonopoBa, I'. (mox meuar). ,,MapKeTHHIOBO IUIAaHMpAHE HA MAJKU U CPEJHM MHPEANPHUITHS B
KOHTEKCTa Ha IMpUChEeIUHSABAaHETO Ha bbiarapus xbMm eBpo3oHara®. COOpHUK C JOKJIAAU OT
JlBajieceta MeXJAyHapoJHa HaydyHa KoH(epeHIMs Ha wMiagure ydeHM Ha @OuHaHCOBO-
cuetoBoaHuA pakynrer, YHCC, 67 noemspu 2025 r., Codus, benrapus.

[TocouenuTe myOaMKaLMK ca TEMAaTUYHO CBBP3aHU C JUcepTalnoHHUA TpyH. [IbpBata myOnukanus
oTpa3siBa Bpb3KaTa MEXIy H3KYCTBEHMS MHTENEKT M MapKeTMHIOBOTO IUIaHMpaHe, BTOpaTa €
HACcOYeHa KbM aHAJIMTHYHHUTE M10IX0/IH 32 OLIEHKA Ha IMTUTAaTHU MapKEeTUHIOBU KaMIIaHHH, a TpeTaTa
pasmupsBa npodiieMaTukara KbM MapKeTHHTOBOTO IUIAHMpPAHE HA MAJKH M CPEIHM MpPEANPUATHUS.
[To TO3M HaYMH MyOJIMKALMUTE OTPA3siBaT KIIOYOBU ACHEKTH OT JUCEPTAIlMOHHOTO M3CIE/IBaHE -
JUTUTATU3aHs, aHATUTHYHOCT, U3MEPUMOCT, TNIAHUPAHe U OLIEHKa Ha e()eKTUBHOCTTA.



OHCHHBaM Hy6JII/IKaLII/IOHHaTa AKTUBHOCT KAaTO AOCTATHbYHO CBBbP3daHa C TCMATa Ha AUCCpTAlUATA U
KaTO TOKa3aTel 3a IMyOJIMYHOCT Ha 4acT OT PE3yATaTUTE OT U3cieaBaHeTo. [IBe oT myOnukanuure ca
IpeJCcTaBeHu B COOpHHK OT Hay4yHa KoH(pepenus Ha YHCC, a Tperarta e mocoueHa KaTo IMoJ rmeyar.
Moxe na ce HampaBU H3BOJl, Y€ OCHOBHM E€JIEMEHTH OT JAUCEpPTAlMOHHATa MpoOieMaTHKa ca
anpoOUpaHu U pa3pOCTPAHEHU CPEJl HAYYHUTE CPE/IH.

6. Ouenka Ha aBropedepara

ABTOpedepaThT KOPEKTHO OTPa3siBa ChAbPKAHUETO, CTPYKTYpaTa, JOTHKaTa i OCHOBHHUTE PE3YITaTH
Ha JIMCEepPTAlMOHHUSA TPyA. B HEro ca npencraBeHu akTyalTHOCTTAa M 3HAYMMOCTTA Ha M3CJICBaHAaTa
npobiemMaTruka, OOeKThT, MPEAMETHT, M3CIEAOBATeNICKaTa Te3a, IeNTa, 3aJadyuTe, MOIXOIUTE U
METOJUTE Ha W3CJIEIBAHETO, OIPaHUYCHUATA, WHPOPMAIIMOHHOTO OCHTYpsSBaHE, CTPYKTypara Ha
TpyJa, OCHOBHOTO ChbJIbp’KaHUE, CIpaBKaTa 3a NMPUHOCHUTE, MyOJMKALMUTE W JEKiIapauuara 3a
OPUTMHAJIHOCT.

ABTopedepaThT JaBa J0CTaTHYHO IIbJIHA M KOPEKTHA MPEJICTaBa 3a XapaKkTepa Ha JUCEPTAllUOHHOTO
uscnenBae. B Hero sCHO ce mpocnensBa JOTHKaTa ,,T€OpUsA-METOAMKA-€MIIMPUYHA IIPOBEPKA“,
KaKTO M Bpb3KaTa MeEXAy MapKeTHMHIOBOTO IUIaHMpaHe, AUTUTAlHAaTa cpela, HU3MEpHUMOCTTa,
(uHaHCOBHS KOHTPOJ U pe3ynTatHocTTa. [IpencTaBeHuTe MPUHOCH CHOTBETCTBAT HA ChIIBPKAHUETO
Ha JMcepTalusTa U ca GopMyIHpaHu B JOCTaThUHO KOHKpETHA opMa.

CoeappkaHHETO Ha aBTopedepara CHOTBETCTBA Ha OCHOBHHTE IIOJIOKCHHSI, MPEICTABEHU B
JMCepTAllMOHHUSA TpYyA W TMpenocTaBs HeoOxoauMara uHGopManus 3a HAYYHOTO JKypU U
3aWHTepecoBaHaTa akajgemMuyHa oOmHocT. [lopamu TOBa 1MaBaM TIOJOXKHTENHA OIICHKA Ha
aBTopedepara.

7. KpuTnuHu 0eJie:KKHU, NPenoOpPbKUA U BHIIPOCH

[IpencraBeHusAT aucepTallMOHEH TPyH € pa3paboTeH Ha BHCOKO paBHUILE, C SCHAa METOAMYECcKa
pamka, 1o0pa JIoTHKa Ha U3JI0KEHUETO M OTUYETIIMBA MPUIIOKHA HACOUeHOCT. Kputnunure Oenexxku
10-J10JTy UMaT KOHCTPYKTHBEH XapakTep U HE MOCTaBAT 110 CbMHEHHE 00111aTa MOJIOKUTETHA OL[EHKa
Ha Tpy/a.

IIvpso, opanu M3MOI3BAHUS Ka3yceH MOJXoJ U (oKyca BbPXY €IHa OpraHu3alus B CEKTOpa Ha
CcbOUTHSATA, TPAHUIIUTE HA 000011aeMOCT U BBHHILIHATA BAJUAHOCT Ha pe3yITaTUTe clieBa Ja ObaaT
SICHO KOMYHUKHUpaHU Npu MyosinyHaTta 3amura. M3Boaure ca 0co6eHO MoJIe3HH 3a OPraHU3alluu ChC
CXOJIHA POEKTHA CTPYKTYpa, pa3Xo/iHa JJOTUKA U AUTUTAIHA U3MEPUMOCT, HO MPU MPEXBHPIIIHE KbM
JIpYrd CEKTOpH TpsOBa Ja ce OTYeTaT Pa3IMYMiITa B THPCEHETO, MOBEACHUETO Ha KIMEHTUTE U
CTpYKTypaTa Ha pa3xoJuTe.

Bmopo, npenopbYATENIHO € MMO-HATATHITHOTO Pa3BUTHE HA paMKaTa Jia BKIIFOUH MO-SICHO TepruHUpaHe
Ha HOPMATHBHU IparoBe W IEJEBH JMAMA30HU IPU IMOKA3aTeld KaTO MapKETUHIOB pa3Xxo]l Ha
MOCETUTEN U MPUXOJT Ha MOceTruTe. TakuBa mparope Ouxa IOJIIMOMOTHAIM B3€MaHETO Ha I0-paHHU
YIPaBJICHCKH pelIeHus, HO TpsOBa Aa ObaaT ¢GopMyaupaHd Taka, Y€ Ja HE BOAAT [0
CBPBXONTUMH3AIMS B KPAaTKOCPOUEH IIAaH 3a CMETKa Ha OpaHja, JIOSJTHOCTTa M JIBJATOCpPOYHATA
CTOMHOCT.

Tpemo, Kau4eCTBOTO M CBHIIOCTABMMOCTTA HAa AJAHHHUTC OT JUIHMTAJIHH HHaT(bOpMH U BBTPCIHIHA
OTUCTHOCT Ca KIIFOYOBO YCJIIOBUC 3a KOPCKTHOTO IMPUIOKCHUC HAa NPCIAIIOKECHATA paMKa. B 6’[>Z[6H_(I/I
MN3CJIICABaHUA Ou OMJIO IOJIE3HO Ja C¢€ pa3pa60T51T MHHHUMAJIHU MH3UCKBAHUA KbM JaHHHUTC,
BKIIFOUUTCIIHO IIpaBWJIa 3a IMPUIIMCBAHE HA PE3YyJITATU KbM KaHAJIW, PA3NpPEACIICHUC HA pa3xXodu U
OTUYUTAHC Ha OpraHnYHA eq)eKTI/I.

qeme'bpmo, poOJisiTa Ha BBHIIHATA CpCJa KAaTO MOJACpHUpalll (I)aKTOp BbB BpPB3KaTa , IIJIAHUPAHE -
pe3YJ'ITaT“ 3aCilIy’kaBa JOIIBJIHUTCIHO AHAJIMTUYHO Pa3BUTHUC. MaKpOI/IKOHOMI/I‘{CCKaTa cpeaa,
KOHKYPCHTHAaTa IWHAMHKA, CC30HHOCTTA, CONUAJIHUTC TCHACHIIUN U CHCL[I/I(I)I/IKI/ITG Ha ayauTopusTa



MOTaT CHIIECTBEHO J1a TPOMEHAT €(eKTa Ha MApPKETHUHTOBUTE PEIICHUS U CJIe/IBA Aa OBbAAT OTYUTAHH
npu OroJKeTHpaHe U KOHTPOJL.

KbM AOKTOPpaHTa MOorart aa 6"]))13T MOCTABE€HHU CJICIHUTE BLIIPOCHU:

* B kakea cmenen npeonodcenama mMemoouyecka pamKa modce 0a ce adanmupa Kvm opyau
CEeKMopU Ha YCay2ume U38bH OP2AHUUPAHEMO HA CbOUmMuUsl U Kakeu yciosus mpsaoea oa 6voam
U3NBAHEHU 3a makasa aoanmayus?

* Kax cnedsa Oa ce onpedensim YNpagieHcKU 0OOCHOBAHU Npacoge Npu NOKA3amenu Kamo
MAPKemuHe08 pazxo0 HA nocemumen U NPUXo0 HA Nocemumen, maxka we 0a ce uzdecHe
CBPBXONMUMUZAYUSL 8 KDAMKOCPOUEH NAAH?

* Kou evHwHU hakmopu agmopvm oyeHs8a Kamo Hall-CUTHO MOOEPUpawu 8pb3Kama Meicoy
MAPKeMuH2080Mo NAAHUPAHe U (PUHAHCOBUSL Pe3Vamam U KaKk me ciedéd 0a ce GKIYam 6
01002CcemHUsL U KOHMPOIHUS npoyec?

8. 3akirouenue

Hucepranmonnuar Tpya Ha ['eprana Jlrobomuposa TosopoBa Ha Tema ,,MapKeTHUHIOBO TUIAHUPAHE B
JUTUTAlIHA cpesia‘’ IPEICTAaBIIABA 3aBbPIIECHO HAYYHO U3CIIEABAHE, KOETO IEMOHCTPUPA CLIOCOOHOCT
3a caMOCTOSITeNIHA HaydyHOM3clenoBaTencka padora. TpynbT chueTaBa TEOPETHYHA OCHOBA,
MPUJIOKHA METOJIMKAa W €MIIMpUYHA MpOBEpKa BBbPXY pEalHHM JaHHHU, KaTo mpemiara (GUHAHCOBO
OPHMEHTHPAHAa paMKa 3a OLIEHKA, KOHTPOJI M ONTUMU3ALIMS HA MAPKETUHIOBUTE PEIIEHUS B TUTUTAIIHA
cpena.

N3cneapanero uMa siCHO U3pa3eH MPUHOC KbM YIIpaBJIeHCKaTa MpaKkTHUKa, Thi KaTo Impeyiara moaxo/1
3a IpEeBpbIllaHE HA MAPKETUHTOBOTO IJIAHUPAHE B MHCTPYMEHT 3a (prHaHCOBO ympasieHHe. Ypes
MOKa3aTeu Ha HUBO ChbOUTHE M HUBO €IMHUIIA TOCETUTEI aBTOPHT Ch3/1aBa Bb3MOKHOCT 3a M0-100pa
CHIIOCTAaBUMOCT MEXKAY pa3IU4YHU WHUIMATHBH, IMO-PaHHO HIACHTHU(HIMpaHEe HAa HeeEKTUBHU
Pa3xou U MO-Ka4yeCTBEH KOHTPOJ BbPXY MapKETUHIOBaTa TUHAMHKA.

[IpencraBeHUsT JOUCEpTAlMOHEH TPYyJ OTroBaps Ha M3UCKBAHMATA 3a NPUCHKIAHE Ha
oOpasoBaTellHaTa W Hay4yHa CTEMEH ,,JJOKTOp . ABTOpedeparbT KOPEKTHO OTpa3siBa ChAbPKAHUETO
Ha JWcepTalusiTa, MyOJUKAlMUTE ca TEMaTHYHO CBBpP3aHU C H3CIEABAHETO, a (OpMYIHpPaHUTE
Hay4YHHU, METOJOJOTUYHU U HAYYHO-TIPUIJIOKHU MIPUHOCH Ca PEATHU U 3aIUTUMHU.

Bb3 ocHOBa Ha HanpaBeHUSsI AHAJIU3 M TMOJIOKUTETHATA OLEHKA Ha TMpeJCcTaBeHHUs
AUCEePTAIMOHEH TPY/, aBTOpedepaTa, NOCTUTHATHTE HAYYHHU U HAYYHO-TIPUJIOKHHU Pe3yaTATH
U NPUHOCHTE HA M3CJIeBAHETO, JaBaM CBOSITA MOJIOKMTEJHA OLEHKAa W IpeljaramM Ha
YBaKaeMoOTO HAYYHO :KYpH Ja npuchau Ha ['eprana JlrnoomupoBa ToxoposBa o6pa3oBartesiHnaTa
U HAy4YHa CTeleH ,,JJOKTOP“ B mpogecnoHaJHO HampasieHue 3.8. UkoHOMHKA, MO Hay4yHa
crenuaJIHocT ,,Mkonomuka u ynpasiaenue (Mugycrpus)®.

Hara: 5 mai 2026200.
rp. Codus
Penienzent:

ooy. 0-p Huxonau Bankog



UNIVERSITY OF NATIONAL AND WORLD ECONOMY

REVIEW

By: Assoc. Prof. Dr. Nikolay Koychev Vankov
University of National and World Economy, Business Faculty,
Department of Entrepreneurship, scientific specialty “Economics and
Management (Digital Business)”

Regarding: a dissertation thesis for the award of the educational and scientific degree
“Doctor” in professional field 3.8. Economics, scientific specialty
“Economics and Management (Industry)” at UNWE.

Grounds for submitting participation in the scientific jury for the defence of the dissertation thesis

the review: pursuant to Order No. 1033/14.04.2026 of the Vice-Rector for Research
Activities of UNWE.

Author of the Gergana Lyubomirova Todorova

dissertation thesis:

Topic of the “Marketing Planning in a Digital Environment”

dissertation thesis:

Scientific supervisor: Prof. Dr. Radko Asenov Radev

1. Information about the doctoral candidate

Gergana Lyubomirova Todorova is a doctoral student in the doctoral programme “Economics and
Management (Industry)” at the Department of Industrial Business of the University of National and
World Economy. Pursuant to Order No. 822/03.04.2019, she was enrolled in a full-time doctoral
programme, subsidised by the state, in professional field 3.8. Economics, with a period of study of
three years, from 26.03.2019 to 26.03.2022, with Prof. Dr. Radko Asenov Radev appointed as
scientific supervisor.

The biographical reference outlines the profile of a candidate who combines economic education,
practical managerial experience and professional engagement in areas directly related to the topic of
the dissertation thesis. Gergana Todorova has an educational background in economics and
management, including a Master’s degree in “Business Economics” from UNWE and a Bachelor’s
degree in “International Economic Relations” from the University of Economics - Varna. This
educational trajectory provides an appropriate basis for examining the relationship between marketing
planning, financial accountability and managerial results.

The professional experience of the doctoral candidate is relevant to the research issues addressed. As
a financial analyst at “Fest Team” EOOD, she performs activities related to financial management
and control, budgeting, analysis and protection of profitability and financial results, transformation
of accounting data into managerial information, control of investments, contracts and fulfilment of
financial terms, as well as the initiation of process and software optimizations. As a project manager
at I1SIC Bulgaria, she participates in the negotiation and management of strategic partnerships with
universities, schools and institutions, representation of Bulgaria in international formats,
implementation of the European Student Card in Bulgaria, management of Erasmus+ projects and
optimization of operational and technical processes.
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The professional profile thus outlined shows substantial correspondence with the topic “Marketing
Planning in a Digital Environment”. Experience in budgeting, financial control, project management,
work with institutions, strategic partnerships, customer communication and organizational processes
creates prerequisites for the author to examine marketing planning not only as a communication
activity, but as a managerial process connected with resources, indicators, accountability and financial
results.

2. General characteristics of the submitted dissertation thesis

The dissertation thesis submitted for review on the topic ‘“Marketing Planning in a Digital
Environment” represents a completed scientific study, structured into an introduction, three chapters,
conclusion, bibliography and indexes of figures and tables. The dissertation abstract states that the
work has a total volume of 230 pages, of which the introduction comprises 10 pages, the exposition
in three chapters comprises 198 pages, the conclusion 4 pages, the bibliography 12 pages, the index
of figures 3 pages and the index of tables 1 page. The dissertation contains 49 figures and 7 tables,
while the bibliography includes 219 sources, of which 84 are in Bulgarian and 135 in English.

The structure of the dissertation thesis is adequate to the research objective and follows a clear
“theory-methodology-empirical verification” logic. The first chapter builds the theoretical and
methodological foundation of the study through an analysis of marketing planning as an element of
the marketing system, financially oriented marketing planning, the linking of the stages of the
marketing process with the financial aspect and the managerial dimensions of marketing planning in
a digital environment. The second chapter develops the methodological framework of the empirical
research in companies from the event organization sector. The third chapter presents the analysis of
the results of the empirical study, including an analysis of the external environment, analysis of
specific events, summary of financial results and managerial conclusions.

| positively assess the fact that the dissertation thesis does not remain at the level of general
propositions, but proceeds to the operationalization of key concepts such as planning, control,
efficiency and return. The author consistently translates these concepts into measurable managerial
and financial indicators, which strengthens the scientific value of the study and makes it directly
relevant to managerial practice.

The relevance of the topic is indisputable. It arises from the accelerated digitalization of marketing
tools, the growing importance of analytics and automation, as well as the increased requirement that
marketing expenditures be financially justified, controllable and comparable. In the conditions of a
digital environment, marketing activities can be measured more precisely, but this itself also generates
a new managerial risk: decisions may become subordinated to partial operational metrics without a
sufficiently clear connection to strategic objectives, financial logic and sustainable value for the
organization.

This paradox is well captured in the dissertation. The digital environment provides opportunities for
measurement and optimization, but at the same time carries the risk of “management by metrics” if
strategic planning is lacking. In this sense, the work is timely, because it examines planning as a
mechanism for balancing marketing objectives, financial constraints, audience behavior and
managerial control.

The choice of the sector of organizing and conducting events is appropriate, as it is characterized by
high uncertainty, seasonality, sales dynamics, limited time for managerial reaction and strong
dependence on audience behavior. In such a context, marketing expenditure becomes one of the few
adaptive variables through which the organization can influence attendance, revenue and financial
results. This makes the sector particularly suitable for the empirical verification of a financially
oriented framework for marketing planning.

The object, subject, aim, tasks, thesis and hypotheses are methodologically correctly formulated. The
object of the study is a company specialized in organizing and conducting events, while the subject
is marketing planning as an integrated managerial approach, examined through its influence on
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financial results. The main aim is to study and prove the influence of marketing planning in a digital
and dynamically changing environment on the sustainable improvement of financial results through
the development, application and validation of a methodological framework for integrating marketing
decisions with financial accountability, measurability and assessment of the economic effect at the
level of an individual event and at the level of a visitor unit.

The tasks set follow the logic of the aim: from the theoretical study of marketing and marketing
planning, through the analysis of digital marketing, measurability, analytics, automation and
algorithmic systems, to the development and empirical application of a framework for analyzing cost
efficiency, return and comparability. The thesis is correctly linked to the idea that in the conditions
of a digital and dynamically changing environment, the importance of marketing planning as a
managerial function increases, because the opportunities for impact and measurability require
systematic, adaptive and financially oriented planning and control.

The methodology is adequate to the subject and aim of the study. The theoretical part uses a systemic
approach, analysis and synthesis, induction and deduction, analogy and modelling. The empirical part
is implemented through the case study method, based on real reporting data on marketing
expenditures and revenues, data from digital platforms and internal financial reports, supplemented
by field surveys among visitors. This combined approach creates an opportunity for a financial and
behavioral interpretation of the results and increases the validity of the managerial conclusions.

The scientific literature used demonstrates good awareness on the part of the doctoral candidate of
the issues under study. The bibliography includes a significant number of Bulgarian and foreign
sources - 219 sources, of which 84 are in Bulgarian and 135 in English - covering marketing planning,
digital transformation, financial efficiency, managerial control, analytics and measurement of
marketing results. The terminological framework is sufficiently precise for a study of such an
interdisciplinary nature.

3. Evaluation of the scientific and scientific-applied results obtained

The dissertation thesis achieves its main research objective. The author succeeds in building a
theoretically grounded, methodologically structured and practically applicable framework through
which marketing planning is viewed as an integrated managerial process, rather than as an isolated
communication function. This is a substantial result, as it places the marketing decision within the
overall system of strategic objectives, resource allocation, budgetary control, accountability and
financial performance.

A significant result that should be highlighted is the conceptual clarification of the weaknesses of the
indicator “percentage of marketing expenditure in total expenditure”. The dissertation thesis
convincingly demonstrates that this indicator may be useful as an initial orientation, but is limited as
a managerial criterion, because total expenditure may be influenced by many non-marketing factors,
while events may differ substantially in scale, audience, time dynamics and revenue potential.

A substantial methodological result is the proposal of a new basis for comparison beyond the
percentage of marketing expenditure in total expenditure. Through indicators such as cost per visitor,
marketing cost per visitor, revenue per visitor and other comparable indicators, the author proposes a
more precise approach to efficiency analysis. This perspective enables comparison between events of
different scales and economic structure and supports more justified managerial decision-making.

The empirical verification of the developed framework in a real market context also deserves a
positive assessment. The study uses real organizational data, data from digital platforms and surveys,
which makes it possible to trace the relationship between planned budgets, actual implementation,
sales dynamics, attendance, revenues and financial results. In this way, the dissertation does not
remain in an abstract methodological field but demonstrates the application of the framework to real
managerial situations.

The scientific-applied value of the results is expressed in the possibility of identifying managerially
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relevant signals for optimizing advertising investments. The practical value of the dissertation lies in
the fact that the proposed framework allows for the early detection of “break-even points” at which
additional marketing expenditure does not generate commensurate revenue. This is particularly
important in the events sector, where reaction time is limited and any delay in adjusting the budget
and channels may become a direct financial risk.

The dissertation thesis convincingly links planned budgets, control over implementation, cost
management and limitation of financial risk. In this sense, marketing planning is presented not as an
administrative procedure or communication plan, but as an instrument of financial manage ment that
allows for better comparability, accountability and control of marketing decisions.

4. Evaluation of the scientific and scientific-applied contributions

| accept the contributions stated by the doctoral candidate as real, significant and corresponding to
the content of the dissertation thesis. They are justified within the logic of the study and arise from
the connection between theoretical analysis, methodological development and the empirical
verification.

4.1. Scientific-theoretical contributions

The first substantial scientific-theoretical contribution consists in developing the position of
marketing planning as an instrument of financial management. In the dissertation, marketing
decisions are integrated into the general logic of business management and are evaluated through
measurable indicators that connect marketing activity with financial performance.

The second scientific-theoretical contribution is related to the conceptualization of the relationship
between marketing planning, the digital environment, measurability and financial results. The author
argues that digitalization does not remove the need for planning; on the contrary, it strengthens the
need for a clear framework for control, data interpretation and financial justification of marketing
decisions.

The third contribution is the critical reading of the traditional basis for comparing marketing
expenditures. The proposal to shift the focus from “marketing as an expense” to “marketing as an
investment” that is subject to planning, measurement, control and accountability represents an
important theoretical proposition with clear practical significance.

4.2. Methodological contributions

As a methodological contribution, | assess the development of a methodological framework for
linking the stages of marketing with financial key performance indicators and control. The framework
allows the stages of marketing planning to be translated into managerial questions, indicators of cost
efficiency, return and comparability, which makes it suitable both for analysis and for managerial
application.

An important methodological contribution is the use of a combined research design that integrates
case analysis and data-based research. This design enables comparison between different managerial
situations, tracking of the dynamics of results and validation of the proposed framework in a real
organizational environment.

In addition, the triangulation of sources should be highlighted - internal company data, digital
platforms and surveys. This combination increases the reliability of the conclusions because it
integrates financial, behavioral and managerial dimensions of marketing planning.

4.3. Scientific-applied contributions

The scientific-applied contribution of the dissertation thesis is expressed above all in proving the
practical applicability of the framework to real organizational data. The study shows how marketing
investments can be tracked, controlled and evaluated in conditions of digital measurability and market
dynamics.
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A substantial applied result is the derivation of managerially relevant signals for optimizing
advertising investments. Through indicators at the visitor level and at the event level, deviations,
inefficient expenditures, differences between events and opportunities for corrective actions can be
identified earlier.

The formulation of recommendations for increasing comparability between different events should
also be recognized as an applied contribution. This is particularly important for events with different
scale, cost structure, audience, time dynamics and revenue potential. The framework supports the
limitation of financial risk through earlier and higher-quality control over marketing dynamics.

The potential of the developed framework to be adapted to other services and sectors with a high
dependence on behavioral results also deserves a positive assessment. Although empirical verification
was carried out in the events sector, the logic of the indicators and the control mechanism may also
be applicable in other areas, provided that sufficiently reliable data on costs, revenues and consumer
behavior are available.

5. Evaluation of the publications related to the dissertation
The dissertation abstract lists three publications on the topic of the dissertation thesis:

* Todorova, G. (2025). “Artificial Intelligence in Marketing Planning: Opportunities for Improving
Efficiency”. Proceedings of the 3rd Scientific Conference “Innovative Information Technologies for
Economy Digitalization (IITED - 2025)”, UNWE, Sofia, pp. 229-235.

* Todorova, G. (2025). “Modern Analytical Approaches for Evaluating the Results of Digital
Marketing Campaigns”. Proceedings of the 3rd Scientific Conference “Innovative Information
Technologies for Economy Digitalization (IITED - 2025)”, UNWE, Sofia, pp. 116-122.

* Todorova, G. (in press). “Marketing Planning of Small and Medium-Sized Enterprises in the
Context of Bulgaria’s Accession to the Eurozone”. Proceedings of the Twentieth International
Scientific Conference of Young Researchers of the Faculty of Finance and Accounting, UNWE, 6-7
November 2025, Sofia, Bulgaria.

The listed publications are thematically related to the dissertation thesis. The first publication reflects
the relationship between artificial intelligence and marketing planning, the second is directed toward
analytical approaches for evaluating digital marketing campaigns, and the third extends the issues to
the marketing planning of small and medium-sized enterprises. In this way, the publications reflect
key aspects of the dissertation research - digitalization, analytics, measurability, planning and
evaluation of effectiveness.

| assess the publication activity as sufficiently related to the topic of the dissertation and as an
indicator of the public dissemination of part of the research results. Two of the publications are
presented in a proceedings volume of a scientific conference at UNWE, while the third is indicated
as being in press. It may be concluded that major elements of the dissertation issues have been tested
and disseminated within academic circles.

6. Evaluation of the dissertation abstract

The dissertation abstract correctly reflects the content, structure, logic and main results of the
dissertation thesis. It presents the relevance and significance of the research problem, the object,
subject, research thesis, aim, tasks, approaches and methods of the study, limitations, information
resources, structure of the work, main content, statement of contributions, publications and
declaration of originality.

The dissertation abstract provides a sufficiently complete and accurate picture of the nature of the
dissertation research. It clearly traces the “theory-methodology-empirical verification” logic, as well
as the relationship between marketing planning, the digital environment, measurability, financial
control and performance. The contributions presented correspond to the content of the dissertation
and are formulated in a sufficiently specific manner.
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The content of the dissertation abstract corresponds to the main propositions presented in the
dissertation thesis and provides the necessary information for the scientific jury and the interested
academic community. Therefore, | give a positive assessment of the dissertation abstract.

7. Critical remarks, recommendations and questions

The submitted dissertation thesis has been developed at a high level, with a clear methodological
framework, sound logic of exposition and distinct applied orientation. The critical remarks below are
constructive in nature and do not call into question the positive overall evaluation of the work.

First, due to the case study approach used and the focus on a single organization in the events sector,
the limits of generalizability and the external validity of the results should be clearly communicated
during the public defence. The conclusions are particularly useful for organizations with a similar
project structure, cost logic and digital measurability, but when transferred to other sectors,
differences in demand, customer behavior and cost structure must be taken into account.

Second, it is advisable that the further development of the framework includes a clearer definition of
normative thresholds and target ranges for indicators such as marketing cost per visitor and revenue
per visitor. Such thresholds would support earlier managerial decision-making, but they should be
formulated in such a way as not to lead to over-optimization in the short term at the expense of the
brand, loyalty and long-term value.

Third, the quality and comparability of data from digital platforms and internal reporting are a key
condition for the correct application of the proposed framework. In future research, it would be useful
to develop minimum requirements for the data, including rules for attributing results to channels,
allocation of costs and accounting for organic effects.

Fourth, the role of the external environment as a moderating factor in the “planning-result”
relationship deserves further analytical development. The macroeconomic environment, competitive
dynamics, seasonality, social trends and audience specificities can substantially change the effect of
marketing decisions and should be considered in budgeting and control.

The following questions may be put to the doctoral candidate:

» To what extent can the proposed methodological framework be adapted to other service sectors
beyond the organization of events, and what conditions must be fulfilled for such adaptation?

» How should managerially justified thresholds be determined for indicators such as marketing cost
per visitor and revenue per visitor in order to avoid over-optimization in the short term?

» Which external factors does the author assess as most strongly moderating the relationship between
marketing planning and financial results, and how they should be incorporated into the budgeting
and control process?

8. Conclusion

The dissertation thesis of Gergana Lyubomirova Todorova on the topic “Marketing Planning in a
Digital Environment” represents a completed scientific study that demonstrates the capacity for
independent scientific research work. The work combines a theoretical foundation, applied
methodology and empirical verification based on real data, offering a financially oriented framework
for evaluating, controlling and optimizing marketing decisions in a digital environment.

The study has a clearly expressed contribution to managerial practice, as it proposes an approach for
transforming marketing planning into an instrument of financial management. Through indicators at
the event level and at the visitor-unit level, the author creates an opportunity for better comparability
between different initiatives, earlier identification of inefficient expenditures and higher-quality
control over marketing dynamics.

The submitted dissertation thesis meets the requirements for the award of the educational and
scientific degree “Doctor”. The dissertation abstract correctly reflects the content of the dissertation,
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the publications are thematically related to the study, and the formulated scientific, methodological
and scientific-applied contributions are real and defensible.

On the basis of the analysis carried out and the positive evaluation of the submitted dissertation
thesis, the dissertation abstract, the achieved scientific and scientific-applied results and the
contributions of the study, I give my positive assessment and propose to the esteemed scientific
jury to award Gergana Lyubomirova Todorova the educational and scientific degree “Doctor”
in professional field 3.8. Economics, scientific specialty “Economics and Management
(Industry)”.

Date: 5 May 2026
Sofia

Reviewer:
Assoc. Prof. Dr. Nikolay Vankov
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