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Haqua cneyuaiHocm

OtHocHO: AUCCPTAIUOHCH TPYA 34 IPUCHKAAHC Ha 06p8.30BaTeJIHa U Hay4YHa CTCIICH

LJAOKTOP* 110 Hayuna cneyuannocm B YHCC.

Ocnoeanue 3a MMpEaACTaBsAHC Ha PCLUCH3UATA: YUACTHC B CbCTaBa HA HAYYHOTO KYPH 10 3alllUTa

Ha aucepTauroHHus Tpya cbraacHo 3amosen Ne 1033/14.04.2026 na Pexkropa na YHCC.

ABTOp Ha JucepTAUMOHHUSA TPYA: [ epeana Jlrvbomuposa Toooposa

Tema Ha nMcepTANMOHHUSA TPYA: ,, MapkemuHne060 nianupamne 6 OUSUMAaIHa cpeoa

1. Wndopmanus 3a nucepranta

HuceprantsT ['eprana JlrobomupoBa TomopoBa ce e oOyudaBana MO JOKTOPCKa
nporpama KbM Karezpa ,,MIHayctpuanen ousznec Ha busnec ¢akynrer npu YHCC no Haydna
cnenuanHoct ,JkoHomuka U ympaBiaeHue (MHIycTpusi)® cbriacHo 3amoBen Ne 822
/03.04.2019 na Pextopa Ha YHCC. O06yueHHeTo € OChIEeCTBEHO MbPBOHAYAIHO B PEJOBHA, a
B IIOCJIEJICTBHE B 337104Ha opMa rpe3 nepuoaa 2019 —2026 r.

JlicepTaHThT pUTEkKaBa 100pa TEOPETUYHA MOATOTOBKA M MMa U3BECTEH MPAKTUYECKU
onuT B o0jacTTa Ha MapKeTWHra, (PMHAHCUTE M YHpPaBJIEHUETO B AuruTanHa cpepa. Ot
ChJIbP)KaHUETO Ha JUCEPTALMOHHUS TPYJ U W3MOJI3BAHUS aHAIUTUYEH MOJXOJA MOXKE /1a ce
3aKJIIOYM, Y€ aBTOPBT MMa 3abJI00YEHU MO3HAHMS KAaKTO B 00JacTTa Ha MapKETHMHIOBOTO
ylpaBJieHHEe, Taka M [0 OTHOIIEHHWE Ha (UHAHCOBHUTE AacleKTH Ha OPraHU3alMOHHOTO
IUTAHUPaHEe ¥ KOHTPOJIA.

B nporeca Ha 00y4eHHETO CH TOKTOPAHTHT € U3IBIHWI NMPEABUACHUTE IEHHOCTHU 110

UHIUBUAYAJTHUA yqe6eH N HAYYHOHM3CJICAOBATCIICKU IIJIaH. HpeHCTaBeHI/IﬂT ANCCPTAIUOHECH



Tpyd, KaKTO H HY6J'II/IKaI_[I/II/ITe Io Teémara, CBUACTCICTBAT 3a IIOCJICAOBaATCIHA
HaY4YHOU3CJICA0BATCIICKA pa60Ta H 3a (bOpMI/IpaHI/I YMCHHUA 3a CAMOCTOATECIHO IIPOBEKIAHE Ha

HAay4YHH HU3CJICABAHUA.

2. Oﬁma XAPAaKTEPUCTUKA HA NIPEACTABEHUN TUCEPTALNUOHECH TPYI

[IpencraBeHusAT nAMCEpPTaLlMOHEH TPyd Ha Tema ,,MapKeTHHTOBO IIJIaHHUpaHE B
JTUTHTAIHA cpefa“ € pa3paboreH B o0eM oT 230 cTpaHWIM ¥ BKJIIOYBA YBOJ, TPH TJIABH,
3aKJIFOYCHUE, HM3MOJ3BaHa JIMTEpaTypa, WHACKC Ha (UTYpUTE M WHACKC HA TaOJIUIUTE.
CrpyKTypaTa Ha U3CJIEIBAHETO € JJOTUYECKU U3JIbpKaHa U NOCIEN0BATEIHA, KATO OCUTypsIBa
IUIaBEH MPEXOJ OT TEOPEeTUYHHs aHalu3 KbM METOAHYecKara pa3pabdoTka U eMIupuyHaTa
MPOBEpKa Ha M3CJIe0BaTeNICKaTa Te3a.

Temata Ha aucepTamusaTa € akTyajdHa M 3HAUYMMa KAaKTO OT Hay4yHa, Taka U OT
MpakTUYecKa TJIeIHa Touyka. B ycioBuATa Ha YyCKOpEHa IWUTUTAIW3allds W TMOBHIICHA
JUHAMHMKA Ha Ta3apHara cpela MapKeTHHTOBOTO IUIaHHWpaHe MPUA00MBa BCE MO-TOJSMO
3HaUEHUE KAaTO WHCTPYMEHT 3a YIpaBJeHHE, KOHTPOJI M OLIEHKa Ha OpraHu3al[OHHATa
e(eKTUBHOCT. ABTOPHT AapPryMEHTHUPAHO IIOCTaBs aKIEHT BBPXY HEOOXOJAUMOCTTA
MapKETHUHTOBOTO IUIaHUPaHE Ja Ob/ie Pa3riek1aHO HE caMO KaTo KOMyHUKallMOHHA JIEHHOCT,
a Karo WHTETpUpaH VYOPaBIEHCKUA TpOIEeC, CBBP3aH C (PUHAHCOBUTE pe3ydTaTh W
OpraHU3alMOHHUS KOHTPOJI.

OO0exT Ha u3cinenBaHeTo € ¢upMa 3a OpraHU3UpaHe U TMPOBEXKIAHE HA CHOUTHSA,
(YHKIIMOHUpAIIN B YCIOBUATA Ha BHCOKA TMa3apHa JMHAMHKA M 3HAUWTETHA 3aBUCHUMOCT
MEX/1y MapKeTUHTOBHUTE PEIICHHs, TIOCEIaeMOCTTa U (PUHAHCOBUTE PE3YNTATH.

IIpeamMer Ha wu3cieABAaHETO € MAPKETUHIOBOTO IUIAHMpPAHE KaTO MHTETPUPAH
YIIPaBJICHCKH TTOJIXO0/I, pa3TIIeKIaH MPe3 Mpru3MaTa Ha HETOBOTO BIIMSIHUE BBPXY (PHHAHCOBUTE
pe3yJnTaTu.

OcHoBHAaTa 1eJ Ha JUCEPTAIlMOHHUA TPYJ € sSCHO (popMyIHupaHa U € HacoueHa KbM
W3CIIE/IBAHE U JOKa3BaHE Ha BIUSHUETO HA MAPKETUHTOBOTO IJIAaHUPAHE B JUTHTAIIHA Cpelia
BBpPXY (PMHAHCOBUTE pE3yJTaTH Ha OPTaHM3AIMUTE 4Ype3 pa3paboTBaHE W BAIHAMPAHE HA
METOAMYECKa paMKa 3a MHTErpUpaHe Ha MAPKETUHTOBUTE PEIIeHUs ¢ (PUHAHCOBATa OTYETHOCT
Y U3MEPUMOCTTA.

ITocTaBeHHUTE H3CJA€A0BATEJICKH 3aJa49M Ca JOTHYECKH O6B’Lp3&HI/I C noeiara Hu



0o0XBalmaT KaKTO TEOPETHYHHUTE AacCleKTH Ha MApKETUHTOBOTO IUIAHWpaHe, Taka |
pa3paboTBaHETO HA METOAMYECKA PaMKa U TIPOBEKIAHETO HA EMITMPUYHO M3CIICABAHE.

H3caenoBartesickara Te3a € apryMeHTHpaHO GOpMyJIMpaHa U TJIacH, 9 B YCIOBUATA
Ha JWTUTAIHA W JMHAMUYHO TIPOMEHSIIA C€ cpeAa 3HAUYEHUETO Ha MAapKETUHTOBOTO
IUTAHUPAHE KaTo yNpaBiieHCKa (DYyHKIHsI HApacTBa, ThH KAaTO Pa3IIUPEHUTE BH3MOXHOCTH 32
WU3MEPUMOCT M aHAIMTHKA W3UCKBAT CHCTEMHO W (DMHAHCOBO OPHEHTUPAHO IJIAHWPAHE U
KOHTPOIL.

[To moBox 0OekTa, OMX MCKall Jja OTIPaBsi MPENopbKa, 4e U3CIeABaHETO O MOTJIO Ja
ObJic pa3lIuPEHO, KaTO B HErO KaTo 0OEKT MOTraT jJa ObJaT BKIIIOYCHH MTOBeYe PUPMH OT TO3U
JMHAMUYeH cekTop. [IpeamersT, 1enTa, 3ajaunTe U Te3ata ca popMyJIMpaHu KOPEKTHO.

B yBojga aBTOpBT apryMeHTHpa akKTyalHOCTTa W 3HAYUMOCTTA HA HW3CJICIBaHATA
npobiemarnka. OOOCHOBaHA € HEOOXOJMMOCTTa MAapKETHHIOBOTO IUIAHWUpaHE Jaa Oblae
PasTIeKIaHO KaTO KIIFOYOB YIIPABICHCKH IPOILIEC B YCIOBUATA HA IUTUTATHA TpaHCHOpMAITHs,
HapacTBalla W3MEPUMOCT M BHUCOKAa KOHKYPEHTHa JuHamuka. dopMmyiupaHu ca 0OEKTbHT,
OpeaMeThT, IeNTa, 3aJadydTe M HW3CIeNOBaTelICKata Te3a Ha JAUCEPTAIMOHHUS TPYI.
HpeI[CTaBeHI/I Ca U3IOJIBBAHUTC MCTOAU U MOAXOU HA U3CJICABAHEC, KAKTO U OIrpaHUYUTECIIHATA
paMKa Ha aHanu3a. ABTOPBT KOPEKTHO OYepTaBa HayyHATa M MPAKTHYECKaTa 3HAYMMOCT Ha
W3CIeIBAHETO, KaTo Toa4YepTaBa HEOOXOAUMOCTTa OT TO-TACHA WHTErpamus Mexay
MapKETHHTOBOTO TUTAHUPAHE U (PMHAHCOBOTO YIIPABIICHUE.

H'pra riiaBa € TIIOCBETCHAa Ha TCOPCTHUKO-METOAOJIOTHUYHUTE ACIICKTH Ha
MapKeTHHTOBOTO IUIAaHMpaHe, IWTUTAHUS MapKeTHHT W JUTUTaldHaTta cpena. B Hes e
U3BBPIICH 3aAbJ00YeH aHali3 Ha MAapKETHHTOBOTO IUIAHHWpaHE KaTro eleMeHT Ha
MapKEeTMHTOBaTa CHCTeMa M KaTO OCHOBHA YyIpaBieHCKa (GyHKIHS. ABTOPHT pas3riiexia
MapKeTHHTa KaTO CJOXKHA CHCTeMa OT B3aWMOCBBP3aHH JICHHOCTH | apryMEHTHpa
HE0OXOUMOCTTa OT MHTErpaIusi MEeXAY CTPATETHMYECKUTE U ONEPATUBHUTE MAPKETHHTOBU
pElIeHuS.

C’BHIeCTBeHO BHUMAHHEC € OTACJIICHO HAa BJIUAHUCTO Ha AUTHUTAJIHATA Tpchq)opMaum{
BBpPXY MapKETUHIOBOTO yIpaBJIeHUE. AHATU3UPAHU €A Bb3MOKHOCTUTE, KOUTO MIPEAOCTABST
JTUTUTATHATE TEXHOJOTHH, aHAMUTUYHUTE mnatdopmu, CRM cucremure, MapKeTHHroBaTa
ABTOMATH3AIMSI U WHCTPYMEHTHUTE 32 M3KYCTBEH MHTEJCKT. ABTOPBT YCIEIIHO WHTErpupa

KJIACUYECKHUTE KOHLEMIMHN 32 MApKETUHIOBO IUIaHUPaHE ChC chBpeMeHHHTe Agile u Lean



MOJIXO/IM, KOETO MPHJIaBa Ha U3CJICBAHETO MOJICPECH U MHTEPIUCIUIUTMHAPEH XapaKTep.
TeopeTHYHUAT aHAIN3 JEMOHCTPHPA MHOTO JI00pa OCBEIOMEHOCT I10 pa3riiekIaHara

npoOiieMaTika ¥ 3adbJI00YCHO II03HABAaHE HA HaydHara JUTepaTypa B o0OJlacTTa Ha

MapKETUHTOBOTO YIPaBJICHUE, TUTUTATHUS MAPKETUHT U (PUHAHCOBATA €PEKTHUBHOCT.

Bropa ruiaBa e (okycupaHa BbPXY METOJOJIOTHSATA M METOJMYECKaTa paMmKa Ha
EMITMPUYHOTO U3CIIeBaHe. ABTOPBT pa3pabd0TBa MHTETPpUPAaHa paMKa 3a aHaJI|3 Ha BIUSHUETO
Ha MapKETHHIOBOTO ITUIAHUPAHE BbPXY (PMHAHCOBUTE PE3yJITaTH, OCHOBAHA HA IOKA3aTelu 3a
pa3xonHa e()eKTUBHOCT, BB3BPBIIAEMOCT U CHIIOCTABUMOCT MEXAY Pa3IUYHH CHOUTHUSA H
MapKETUHTOBU KaMITaHUH.

[TonoXuUTETHO Cclie/Ba J1a ce OIICHU M3IOJI3BaHETO HAa KOMOMHUpaH case-based u data-
driven momxoa, KOWTO TO3BOJSIBA ChYeTaBaHE HA KAYeCTBEH M KOJMYECTBEH AaHAJIM3.
dopmynupanu ca pabOTHH XHUITOTE3H, CBbP3aHH C BIUSHUETO HA MAPKETUHTOBOTO TUTAHUPAHE
BBPXY (DMHAHCOBUTE PE3YJITATH B YCIOBHUATA HA TUTUTAIIHA CPEJIA.

ABTOpPBT JEMOHCTpPHpA METOJOJOTHYECKAa KOPEKTHOCT, KaTo SCHO (opmMynupa
OTpaHUYCHUSATA Ha M3CICABAHETO, CBHP3aHH C KOH(HICHIIMATHOCTTa HAa YacT OT JaHHHTE,
CEeKTOPHHUS 00XBAT U OrPAaHMYCHUTE BH3MOXHOCTH 33 CTATUCTHYECKA TeHepaIn3aIlusl.

Bropa riiaBa uma ChIECTBCHO 3HAYCHHE 32 ISUIOCTHATA JIOTMKA HAa TUCEPTALIMOHHUS
TPYA, Thil KaTO Ch37aBa aHAIUTHYHATA OCHOBA 3a IOCJE/BallaTa eMIMpPUYHA MIPOBEpKa Ha
u3cienoBarecKara Tesa.

Tpera rinaBa mpeacTaBs EMIMPUYHOTO H3CIEABAHE W aHAM3a Ha IONyYEHHUTE
pesyatatu. M3cnenBaHeTo € M3rpajieHO BbPXY PpEATHH OpPraHM3allMOHHU JaHHU 32
MapKETUHTOBU Pa3X0/1, IPUXOAU U pe3yJITaTh OT NPOBEICHH CbOUTHS, TOIIBJIHEHH C TEPEHHU
AHKETH CPeJ] IIOCETUTEIH.

W3BBpIeH € aHau3 Ha BBHHIIHATA Cpela, Ha KOHKPETHH CHOUTHS M Ha (PMHAHCOBHTE
pe3yaTaTu, KaTo aBTOPBT YCIEIIHO MPOociesiBa Bpb3KaTa MEX/ly MapKETUHIOBUTE peIlIeHUs,
pa3xonHata e(eKkTHBHOCT M (uHaHCOBaTa ycToMuuBocT. OcoOEHO ILEeHEH NPUHOC HMa
M3IIOJI3BAHETO HA TIOKA3aTelM Ha HUBO €IWHUIA TOCETHTEN, KOETO IMO3BOJISBA IMO-100pa
CHIIOCTAaBUMOCT MEX/1y pa3InyHu (popmaTu U Maiadu Ha ChOUTHSL.

[TonyyeHurte pe3ynTaTu NOTBBPXKAABAT H3CIIEAOBATENICKaTa Te3a, Y€ CHCTEMHOTO
MapKEeTUHTOBO IUIAHHMPAaHE B JUTHUTAIHA Cpela JONpHHACA 3a MO-7A00pa YIpaBiIsieMOCT Ha

pa3xoauTe W OrpaHHyYaBaHe Ha (PUHAHCOBUS PHUCK. ABTOPBHT MPaBWJIHO IOJYEpTaBa, e



MapKETHUHTOBOTO IUIAHWPAaHE HE MPECTaBIIsIBa YHUBEPCAIHA TapaHIus 3a GUHAHCOB yCIeX, a
MHCTPYMEHT 3a YIIpaBJIeHHE, ONITUMU3ALMS U KOHTPOIL.

B 3akia0uennero ca 0000IIEHN OCHOBHHUTE PE3YJITAaTH W W3BOAM OT U3CIEIABAHETO.
ABTOpPBT apryMEHTHPAHO J10Ka3Ba, Y€ MAPKETUHIOBOTO IJIAHUPAHE B IUTUTAIIHA CPEJla CIeIBa
na Obje pa3riekIaHo KaTo MHTETpUpaH YIPABICHCKH MPOLEC, KOWTO chUyeTaBa IUIAHUPAHE,
M3MEpPUMOCT, aHAJIU3 U KOHTPOJI.

3aKJIIOYEHUETO € JIOTMYECKH CBBP3aHO C IOCTABEHUTE LENHM U 33Ja4d U KOPEKTHO
OTpa3sBa IOCTUTHATUTE HAyYHU U HAYYHO-IIPUIIOKHU PE3YJITATH.

Hanuue e MHOro 106pa 0CBEJOMEHOCT Ha aBTOpa IO pasriiexkaaHara mpodiieMaTHKa.
W3non3Banata mnuTepaTypa BKIIOYBA 3HAYUTENEH OpOH CBBPEMEHHH OBITapcKu H
YyXJECTpaHHU HAY4YHHM W3TOYHMIIM, CBBP3aHU C MAPKETUHTOBOTO YNPAaBJICHUE, JUTUTAIHUS
MapKeTUHI, MApKETUHIOBUTE aHAIU3M, (PUHAHCOBOTO YIpaBJIIEHWE M JAWTUTaJIHATA
TpaHcopmaiusi. ABTOPBT JEMOHCTPHUPA CIOCOOHOCT 32 KPUTHUEH aHAINU3 U 32 HHTETPUpPaHE

Ha pa3/IMYHU HAYYHHU IIOAXOAN U KOHICTILUH.

3. OueHka HA MOJTyYeHUTe HAYYHHU U HAYYHO-TIPUJIOKHU Pe3yJITaTu

Ilo oTHOmIEHME HA IOCTUTHATUTE HAYYHO-NPUJIOKHHM PE3yJTaTH Ha I'bPBO MSCTO
cieqBa 1a ce 0TOeNeKy 3aAbJI00UCHHUAT TEOPETUUECH aHATU3 Ha MAPKETUHTOBOTO TJIAHUPaHe
KaTo ympaBlieHCKa (YHKIUS B YCIOBUATA HAa JUTUTAIHA Cpefia. ABTOPHT YCIEIIHO HHTETpUpa
KIIACUMYCCKUTC KOHICIIIUHU 3a MapKeTI/IHFOBO ynpaBJ’ICHI/IC CBbC C”I)BpCMeHHI/ITe TCHACHIINH,
CBT)p?)aHI/I C JUururajau3anudara, aBTroMaTu3anusTa, U3I110JI3BAHETO HA JaHHU U HpI/IJ'IO)KeHI/IeTO
Ha U3KYCTBEHUS UHTEIEKT.

Oco0OeHo BHHMMaHHUE 3acily’kaBa pa3paboTeHaTa METOAMYECKa paMKa 3a aHallu3 Ha
BIIMAHHUCTO HaA MapKeTI/IHFOBOTO HJ'IaHI/IpaHe BT)pxy (1)I/IHaHCOBI/IT€ pe?;y.]'ITaTI/I. PaMKaTa
pa3rne>KI[a MapKeTI/IHFOBOTO HJ'IaHI/IpaHC KaTto HereKLCHaT ynpaBHCHCKI/I HMUKDBJI ,,HJ'IaHI/IpaHe
— U3I'BJIHEHUE — PE3YNTaT — KOPEeKIUsA“ U Ch3/1aBa yCIOBHUS 3a MO-100pa ChIIOCTABUMOCT
MEXy pa3IidHi MAaPKETUHTOBU UHUITMATHBH.

MeTo1010THATa HA U3CIICABAHETO € KOPEKTHO MoAOpaHa 1 apryMeHTupana. M3non3sax
e komOuHUpaH case-based u data-driven moaxos, Mo3BoJIsABAI ChUETaBaHE HA KAYECTBEHH U
KOJIMYECTBEHH METOIH.

EMHI/IpI/I‘-IHaTa 4JaCT Ha HU3CJICABAHCTO € M3rpaJiIcHa BHPXY pCalHU OpPraHU3aAlMOHHU



JTAHHH 332 MApPKETHUHTOBU Pa3XOH, MPUXOIN U PE3YIATaTU OT CHOUTHUS, JOIIBIHEHU C TEPEHHU
aHKeTu cpeq nocetuTend. ToBa MpuaaBa BUCOKA CTENEH Ha MPAKTUYECKa JOCTOBEPHOCT Ha
aHaImn3a.

W3cnenoBarenckara Te3a € MOTBbpACHA uype3 eMOUpu4Hus aHainu3. [lomyuenure
pe3yiTaTd IOKa3BaT, Y€ NpH Hajdudue Ha SICHO (OpMyIHpaHH MApKETUHTOBH LIEJH,
IUTAaHUPAHU O0JKETH U MOCIIEeA0BaTEIeH KOHTPOJI MApKETUHIOBOTO IJIAHUPAHE JOTPUHACS 3a
1o-7100pa ynpapiIsieMOCT Ha pa3XOJUTe U OrpaHHYaBaHe HA (PMHAHCOBHS PHCK.

[TonoXHUTETHO cenBa J1a ce OLEHH U (PaKThT, Ye aBTOPHT HE aOCOMIOTU3MPA POJIsTa HA
MapKeTHUHTOBOTO IJIaHUpaHe, a MoAYepTaBa, ye TO He € YHUBEpCcalHa rapaHius 3a (MHAHCOB

yCIICX, a UHCTPYMCHT 3a YIIPABJICHUC HA PUCKA, ONITUMHU3alUAd U KOHTPOJI.

4. Onenka Ha HAYYHUTEC H HAYYHO-IIPUJIOKHU IIPUHOCHA

W3BeneHuTe HaydyHU W MPAKTHKO-TIPUIOKHH MPUHOCH OT JAMCEPTALUMOHHUSA TPV,
Morar Jia ObJaT OTKPUTH U ca JIeJ0 Ha aBTopa. Te moraT ga 0b1aT 000c0OCHH B IB€ OCHOBHH
rpynu:

IIvpeo, meopemuunu.

1. KonmenTyam3upaHo € MAapKETHHTOBOTO IUTAHUpPAHE KaTo WHTErpupaHa
ynpaBieHCcKa GYHKIUS, 00Bbp3Ballla MApKETUHTOBUTE PEILIEHHUsI ChC CHCTEMaTa Ha (DMHAHCOB
KOHTPOJI M OTYETHOCT B YCIOBMSTAa Ha JUIMTaJHA CpeJa, a HE KaTo W30JupaHa
KOMYHUKAI[MOHHA JEHHOCT.

2. TeopetnaHo € 060CHOBAH MPEXOIBT OT ,,MAPKETHUHT KAaTO Pa3XoJ’ KbM ,,MapKETHUHT
KaTO MHBECTHULIMA®, MOJUIeKallla HA MJIAaHWpPAHE, U3MEPBAHE U OLIEHKA 4Ype3 IMOKa3aTeld 3a
€(EKTUBHOCT U BB3BPHIIAEMOCT.

3. KputnuyHo € mpeocMHUciIeHa TpaJuIIMOHHATa 0a3a 3a OIeHKa Ha MapKETHHTOBUTE
pa3xoau, OCHOBaHA Ha MPOIIEHT OT OOIIUsS Pa3xojl, KaTo € MPEJIOKeH aHAIUTUYEH MOAXOJ
ype3 IMOKa3aTelM Ha HUBO €JIMHMIIA TOCETHTEI, OCUTYpSBAIlM MO-BHCOKA ChIOCTABUMOCT
MEX1y MHUIIMATUBH C PA3IMYeH Mamad 1 MKOHOMHYECKa CTPYKTYpa.

4. Pa3zpaboTeHa € MHTETpHpaHA METOAMYECKAa paMKa 3a (PUHAHCOBO OPHUEHTHUPAHO
MapKETHMHTOBO TUIAHHpPAHE, KOSATO CBBP3BAa €TAUTE Ha MAapPKETUHTOBOTO YIIPaBJIEHUE C
Map>KWHAJTHU U KyMYyJIaTUBHU ()MHAHCOBH MOKA3aTeIN U MEXaHU3MH 33 KOHTPOJL.

Bmopo, npakmuko-npunosicnu:



5. Emmumpuuno e BamuaupaHa paspa0oTeHara paMKa dYpe3 aHauM3 Ha
pEaTHNOPTraHU3allMOHHN JAHHU OT CEKTOpa Ha OpraHu3MpaHe Ha ChOMTHS 3a mepuona 2022—
2025 r., KOeTO NO3BOJIABA MPOCIEASIBAHE HA BPb3KaTa MEXy MapKETHUHIOBUTE PELICHUS U
(hUHAHCOBUTE PE3yJITATH.

6. ®opMmynupaH € YIpPaBICHCKH IMPUIOKHAM MOJEN 3a IIAHUpaHE M KOHTPOJ Ha
MapKETHHIOBUTE MHBECTUIMH, KONTO MO3BOJISBA MO-PAHHO MJICHTU(HUIMPAHE HA TPAHUIUTE
Ha e(pEKTUBHOCT HA MAPKETUHTOBUTE PA3XOH, MOAIIOMara OrpaHu4aBaHeTo Ha (pruHAHCOBUS

PHCK ¥ MMa NOTEHIMAJ 32 aJlanTauus KbM JIPYTd CEKTOPHU Ha yCIIYTUTE.

5. Ownenka Ha ny0JIMKAUMUTE MO JUCEPTANMATA

[To nucepTanMoOHHUS TPYH, ca MPEACTaBEHH TpU MyOIUKANUU (JOKJIAIN) OT HAy4YHU
dopymu mposenenn B YHCC mpe3 2025 r. Te umMmar 3a men Ja Jajar BUAMMOCT Ha
u3cieABaHMATA 110 TIOKTOPCKAaTa AUCepTalys IPeACTaBeHa 3a 3alluTa.

1. Tomopoma, I'. (2025). M3KycTBeH HHTEIEKT B MAapKETUHTOBOTO IUIAHHPAHE:
Bb3moxkHocTu 3a mogoOpsiBaHe Ha edekTuBHOCTTa. COOpPHHK C JOKJIATU OT 3-Ta Hay4yHa
KoHpepeHms ,Innovative Information Technologies for EconomyDigitalization (IITED —
2025), YHCC, Codwus, c. 229-235. JlocThIHO
Ha:https://www.unwe.bg/doi/iited/2025/IITED.2025.14.pdf

2. Tonoposa, I'. (2025). CbBpeMeHHU aHATUTHYHU MMOAXO/IU 32 OIIEHKA Ha Pe3yATaTUTe
OT JIUTUTAIITHU MapKeTUHroBU KamnaHuu. COOpHUK C AOKJIaAH OT 3-Ta HayyHa KOH(pEpeHLIUs
»Innovative Information Technologies for Economy Digitalization (IITED — 2025)“, YHCC,
Codus, c. 116-122. locteiHo Ha: https://www.unwe.bg/doi/iited/2025/IITED.2025.28.pdf

3. TomopoBa, I'. (mox mewar). MapKeTMHIOBO IJIaHMpaHE Ha MaJKH M CpEIHHU
MpEeNNpHUATHs B KOHTEKCTa Ha MPUChEIUHABaHETO Ha bbirapus kbM eBpo3oHaTa. COOpHUK C
nokiagu oT JlBajecera MexAyHapoAHa HayyHa KOH(QEpeHIMs Ha MJaJuTe YYEeHH Ha

®dunancoBo-cuetoBogHM pakynrer, YHCC, 6—7 noemspu 2025 1., Codus, bbarapus.

6. Ounenka Ha aBTOpedepara

[IpencraBenusar aBtopedepar € pa3padOTeH B CHOTBETCTBHE C aKAaJIEMHYHUTE
HU3UCKBaHHUA 3a CHbABPIKAHUE, CTPYKTypa WU HAYUCH CTHII U KOPEKTHO OTpa3siBa OCHOBHHUTC

IOCTAHOBKH, JIOTUKATA U PE3YJITATUTC HA JUCCPTATUOHHUA TPYA.



ABTOpedepaThT € CTPYKTYPHpPaH SICHO U IIOCTIEI0BATEIHO U BKIIFOUYBA BCHUKH OCHOBHU
€JIEMEHTHU Ha JAMCEPTAILIOHHOTO U3CJe/IBaHEe — aKTyaJIHOCT M 3HAUMMOCT Ha TeMaTa, OOEKT,
IpeIMeT, Uu3cleloBaTelIcka Te3a, Lel M 3aJauyd, METOAOJOrHs, OrpaHUYEHUS,
MH(POPMALIMOHHO OCUTYPSBAHE, CTPYKTYPa U ChIBPKAHUE HA AUCEPTALUOHHUS TPy, OCHOBHU
pe3yNTaTi, HAyYHH U HayYHO-TIPHJIOKHU MTPUHOCHU U ITyOJIMKALUY IO TeMaTa.

B 0600m1enne Moxe 1a ce 3aKI04H, 4e aBTopedepaTbT KOPEKTHO, TOYHO U IOCTATHYHO
II'BJIHO NPEACTaBs] ChABPKAHUETO, METONOJIOTHATA, PE3YJATaTUTE U I[PUHOCUTE Ha
JUCEPTALMOHHHUS TPYJ U U3IIBJIHABA PEJHA3HAUEHNUETO CU Ja aJie ICHA U CUCTeMaTU3HpaHa

npeacraBa 3a IPOBEACHOTO HAYUYHO U3CJICABAHE.

7. Kputn4Hu 0es1e;KKH, NPENnOPbKHA U BbIPOCH

Hapen c Oe3crmopHHTE JOCTOWHCTBA Ha JUCEPTAlMOHHHS TPYJ MoOrar jaa Obaar
HaIpaBEHU U HAKOW KPUTHYHU 0eJIeKKU U NPEeNnOPbKHU:

1. EMOupuyHusT aHaiu3 € OrpaHUYeH JO0 KOHKPETEH CEKTOp M OpraHu3allMOHEH
KOHTEKCT, KOETO OIpaHnYaBa Bb3MOKHOCTTA 32 MO-ITUPOKO 0000I1aBaHe HA Pe3yJITaTUTE.

2. YacT OT M3MOJI3BAHUTE TOKA3ATENIN Ca W3YUCICHH PETPOCIIEKTUBHO, a HE ca OmiIn
JaCT OT TEKyllaTa YIpPaBJICHCKAa IIpaKTHKda, KOCTO OIpaHWYaBa BBb3MOXHOCTTA 3a
€KCIIEpUMEHTAITHO OTBBPKIACHUE Ha PE3yJITaTUTE.

3. bu 6mio none3Ho B ObACHIN M3CIEIBaHUs pa3padOoTeHaTa METOJUYEeCcKa paMKa Ja
6’[:]16 MNPpUIIOKCHA WU B APYI'M HKOHOMHUYCCKH CCKTOPHW W B CPABHUTCICH MCKIYHApPOIACH
KOHTCKCT.

4. B oThenHU 4acTU Ha TEOPETUYHHS aHAIM3 ce HaOJI0/1aBa U3BECTHA OMUCATEITHOCT,
KOsTO OW Moruia na ObAe peaylupana 3a CMeTKa Ha M0-3a1bJI00YeH KPUTUYCH aHAJIH3.

[Tocouenure Oenexku He HaMaJsIBaT Hay4YHAaTa CTOMHOCT Ha JUCEPTAL[MOHHUS TPYI U
HMAT MO-CKOPO MPENOPHUUTEIICH XapaKTep.

Bbnpocure KOUTO MOraT J1a ce 3a1a1aT KbM JIOKTOPAaHTA ca:

1. B nuceprailMOHHHMS TPy MapKETUHIOBOTO IUIAHMpPAHE € pasrjielaHo Karo
WHTETPHUPAH YIPABICHCKHU TIPOIIEC, TICHO CBBbp3aH ¢ (puHancoBara epextuBHOCT. Criopen Bac
AOKBAC MOXKE Ja JOCTUTHEC aBTOMATU3alUATa U U3II0JISBAHETO HA AJITOPUTMUYIHU CUCTEMU U
M3KYyCTBEH HWHTENEKT B MAapKETHHIOBOTO IUIaHUpaHe, 0e3 Ja ce 3ary0u crpaTernyeckara

yTpaBJIeHCKA poJisi Ha YOBEIIKHs (pakTop?



2. B aucepTanusaTa MapKETUHIOBOTO IUIAHUPAHE C€ Pas3riiek/ia KaTo MHCTPYMEHT 3a
ynpaBiieHHe Ha pa3xoaHara edextuBHOcT. Criopen Bac Bp3MoxkHO 1u € 1a Ob1e pazpaboTeH
YHHUBEPCAJICH MOJIeJl 3a OLIEHKAa Ha MapKETHHroBaTa e€(EKTUBHOCT, NPUIOKHUM B PA3IUYHU

OTpaciH, Wi crienrduKara Ha OTJSIHUTE HHYCTPUU U3UCKBA CEKTOPHO alalTHPAHH PaMKu?

8. 3akuarouenue

[IpencraBeHusAT aucepTalMOHEH TpyJ Ha Tema ,,MapKeTMHIOBO ILJJaHUpaHE B
OUrUTagHa cpeja“ MpelCTaBlsiBa CAMOCTOSTEIHO, 3aBBPIICHO U AKTyaJlHO HAay4dHO
H3CJICABAHE C ICHO U3Pa3eHU Hay4YHU U HAYYHO-IIPHUIIOKHU IPUHOCH.

JlucepTanThT JEMOHCTpHpa 3aAbJI00YEHM TEOPETUYHM IIO3HAHUS, YMEHHs 3a
CaMOCTOSITEJTHO HAy4yHO H3CJe/IBaHE U CIIOCOOHOCT 3a (hOpMyJMpaHe Ha MPaKTHUECKU
MMPHUIIOKUMHU U3BOAU U NPCIIOPBKH.

Cuutam, 4Ye JOUCEPTAMOHHMST TPyJ OTroBapsi Ha M3UCKBAHMATA Ha 3akoHa 3a
pa3BUTHETO Ha akaJeMUuHus cbcTaB B PenyOnuka bwiarapus u IlpaBunHuka 3a HEroBOTO
IPUIIOKEHHUE.

Ha ocHoBaHue Ha U3105KEHOTO J1aBaM IOJIOKUTENIHA OLIEHKA Ha AUCEPTALlMOHHUS TPY L
U TIpeJiaraM Ha yBa)kaeMOTO HAy4yHO KypH Ja npuchau Ha ['eprana Jlrobomuposa Tomoposa
oOpa3oBaTenHaTa M HaydHa CTeNeH ,,JOKTOP™ IO Hay4yHa CIHeluamHocT ,JkoHoMHKa U

ynpasieHue (MHAYCTpHs )™
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1. Information about the doctoral candidate

The doctoral candidate Gergana Lyubomirova Todorova was enrolled in a doctoral
programme at the “Industrial Business” Department of the Business Faculty at UNWE in the
scientific specialty “Economics and Management (Industry)” in accordance with Order No.
822/03.04.2019 of the Rector of UNWE. The training was conducted initially in full-time form
and subsequently in part-time form during the period 2019-2026.

The doctoral candidate possesses solid theoretical preparation and certain practical
experience in the fields of marketing, finance, and management in a digital environment. From
the content of the dissertation thesis and the analytical approach applied, it can be concluded
that the author has in-depth knowledge both in the field of marketing management and with

regard to the financial aspects of organizational planning and control.



During the course of study, the doctoral candidate fulfilled the activities envisaged in
the individual educational and research plan. The submitted dissertation thesis, as well as the
publications on the topic, demonstrate consistent research activity and developed skills for
conducting independent scientific research.

2. General characteristics of the submitted dissertation thesis

The submitted dissertation thesis entitled “Marketing Planning in a Digital
Environment” comprises 230 pages and includes an introduction, three chapters, a conclusion,
references, an index of figures, and an index of tables. The structure of the study is logically
sound and consistent, ensuring a smooth transition from theoretical analysis to methodological
development and empirical verification of the research thesis.

The topic of the dissertation is relevant and significant from both scientific and practical
perspectives. Under conditions of accelerated digitalization and increased market dynamics,
marketing planning is gaining ever greater importance as a tool for management, control, and
evaluation of organizational effectiveness. The author convincingly emphasizes the need for
marketing planning to be regarded not merely as a communication activity, but as an integrated
managerial process connected with financial results and organizational control.

The object of the study is an event organization company operating in conditions of
high market dynamics and significant dependence between marketing decisions, attendance,
and financial results.

The subject of the study is marketing planning as an integrated managerial approach
examined through the prism of its impact on financial performance.

The main objective of the dissertation thesis is clearly formulated and aimed at
examining and proving the impact of marketing planning in a digital environment on the
financial performance of organizations through the development and validation of a
methodological framework for integrating marketing decisions with financial reporting and
measurability.

The research tasks are logically linked to the objective and encompass both the
theoretical aspects of marketing planning and the development of a methodological framework
and implementation of empirical research.

The research thesis is convincingly formulated and states that under conditions of a

digital and dynamically changing environment, the importance of marketing planning as a



managerial function increases, since the expanded opportunities for measurability and
analytics require systematic and financially oriented planning and control.

With regard to the object of the study, I would recommend broadening the research by
including more companies from this dynamic sector. The subject, objective, tasks, and thesis
are formulated correctly.

In the introduction, the author substantiates the relevance and significance of the
researched issue. The necessity for marketing planning to be regarded as a key managerial
process under conditions of digital transformation, increased measurability, and high
competitive dynamics is convincingly justified. The object, subject, objective, tasks, and
research thesis of the dissertation are formulated. The methods and approaches used in the
research, as well as the limitations of the analysis, are presented. The author correctly outlines
the scientific and practical significance of the study, emphasizing the need for closer
integration between marketing planning and financial management.

The first chapter is devoted to the theoretical and methodological aspects of marketing
planning, digital marketing, and the digital environment. It provides an in-depth analysis of
marketing planning as an element of the marketing system and as a major managerial function.
The author considers marketing as a complex system of interconnected activities and argues
the necessity for integration between strategic and operational marketing decisions.

Considerable attention is paid to the impact of digital transformation on marketing
management. The opportunities provided by digital technologies, analytical platforms, CRM
systems, marketing automation, and artificial intelligence tools are analyzed. The author
successfully integrates classical concepts of marketing planning with contemporary Agile and
Lean approaches, which gives the study a modern and interdisciplinary character.

The theoretical analysis demonstrates very good awareness of the researched issues and
profound knowledge of the scientific literature in the field of marketing management, digital
marketing, and financial efficiency.

The second chapter focuses on the methodology and methodological framework of the
empirical study. The author develops an integrated framework for analyzing the impact of
marketing planning on financial results, based on indicators of cost efficiency, return, and
comparability between different events and marketing campaigns.

The use of a combined case-based and data-driven approach, allowing the integration



of qualitative and quantitative analysis, deserves positive evaluation. Working hypotheses
related to the influence of marketing planning on financial performance in a digital
environment are formulated.

The author demonstrates methodological accuracy by clearly outlining the limitations
of the study related to the confidentiality of part of the data, the sectoral scope, and the limited
possibilities for statistical generalization.

The second chapter is of essential importance to the overall logic of the dissertation
thesis, as it creates the analytical basis for the subsequent empirical verification of the research
thesis.

The third chapter presents the empirical study and the analysis of the obtained results.
The research is based on real organizational data on marketing expenditures, revenues, and
results from conducted events, supplemented by field surveys among visitors.

An analysis of the external environment, specific events, and financial results has been
conducted, with the author successfully tracing the relationship between marketing decisions,
cost efficiency, and financial sustainability. A particularly valuable contribution is the use of
indicators at the visitor-unit level, which allows better comparability between events of
different formats and scales.

The obtained results confirm the research thesis that systematic marketing planning in
a digital environment contributes to better cost management and limitation of financial risk.
The author correctly emphasizes that marketing planning does not constitute a universal
guarantee of financial success, but rather an instrument for management, optimization, and
control.

The conclusion summarizes the main findings and conclusions of the study. The author
convincingly demonstrates that marketing planning in a digital environment should be
regarded as an integrated managerial process combining planning, measurability, analysis, and
control.

The conclusion is logically linked to the objectives and tasks set and correctly reflects
the achieved scientific and scientific-applied results.

The author demonstrates very good awareness of the researched issues. The literature
used includes a significant number of contemporary Bulgarian and foreign scientific sources

related to marketing management, digital marketing, marketing analytics, financial



management, and digital transformation. The author demonstrates an ability for critical
analysis and integration of various scientific approaches and concepts.

3. Evaluation of the achieved scientific and scientific-applied results

With regard to the achieved scientific and scientific-applied results, first and foremost,
it should be noted that the dissertation contains an in-depth theoretical analysis of marketing
planning as a managerial function in a digital environment. The author successfully integrates
classical concepts of marketing management with contemporary trends related to
digitalization, automation, data utilization, and the application of artificial intelligence.

Special attention deserves the developed methodological framework for analyzing the
impact of marketing planning on financial performance. The framework considers marketing
planning as a continuous managerial cycle of “planning — implementation — result — correction”
and creates conditions for better comparability between different marketing initiatives.

The research methodology is appropriately selected and well justified. A combined
case-based and data-driven approach allowing the integration of qualitative and quantitative
methods has been applied.

The empirical part of the study is based on real organizational data on marketing
expenditures, revenues, and event results, supplemented by field surveys among visitors. This
gives the analysis a high degree of practical reliability.

The research thesis has been confirmed through the empirical analysis. The results show
that when clear marketing objectives, planned budgets, and consistent control mechanisms are
present, marketing planning contributes to better cost management and limitation of financial
risk.

It should also be positively assessed that the author does not absolutize the role of
marketing planning, but emphasizes that it is not a universal guarantee of financial success,
but an instrument for risk management, optimization, and control.

4. Evaluation of the scientific and scientific-applied contributions

The identified scientific and practical contributions of the dissertation thesis are clearly
distinguishable and represent the author’s original work. They can be grouped into two main
categories:

First, theoretical contributions:

1. Marketing planning has been conceptualized as an integrated managerial function



linking marketing decisions with the system of financial control and reporting in a digital
environment, rather than as an isolated communication activity.

2. The transition from “marketing as an expense” to “marketing as an investment,”
subject to planning, measurement, and evaluation through efficiency and return indicators, has
been theoretically substantiated.

3. The traditional basis for evaluating marketing expenditures, based on a percentage
of total costs, has been critically reconsidered, and an analytical approach using visitor-unit
indicators has been proposed, ensuring higher comparability between initiatives of different
scale and economic structure.

4. An integrated methodological framework for financially oriented marketing
planning has been developed, connecting the stages of marketing management with marginal
and cumulative financial indicators and control mechanisms.

Second, practical-applied contributions:

5. The developed framework has been empirically validated through the analysis of
real organizational data from the event management sector for the period 2022-2025, allowing
the relationship between marketing decisions and financial results to be traced.

6. A managerially applicable model for planning and controlling marketing
investments has been formulated, allowing earlier identification of the efficiency limits of
marketing expenditures, supporting the limitation of financial risk, and demonstrating potential
for adaptation to other service sectors.

5. Evaluation of the publications related to the dissertation thesis

Three publications (conference papers) related to the dissertation thesis have been
presented at scientific forums held at UNWE in 2025. Their purpose is to provide visibility to
the research conducted within the doctoral dissertation submitted for defense.

1. Todorova, G. (2025). Artificial Intelligence in Marketing Planning: Opportunities for
Improving Efficiency. Proceedings of the 3rd Scientific Conference “Innovative Information
Technologies for Economy Digitalization (IITED — 2025)”, UNWE, Sofia, pp. 229-235.

2. Todorova, G. (2025). Contemporary Analytical Approaches for Evaluating the
Results of Digital Marketing Campaigns. Proceedings of the 3rd Scientific Conference
“Innovative Information Technologies for Economy Digitalization (IITED — 2025)”, UNWE,
Sofia, pp. 116-122.



3. Todorova, G. (forthcoming). Marketing Planning of Small and Medium-Sized
Enterprises in the Context of Bulgaria’s Accession to the Eurozone. Proceedings of the
Twentieth International Scientific Conference of Young Researchers of the Faculty of Finance
and Accounting, UNWE, 6—7 November 2025, Sofia, Bulgaria.

6. Evaluation of the abstract

The submitted abstract has been prepared in accordance with academic requirements
concerning content, structure, and scientific style, and correctly reflects the main statements,
logic, and results of the dissertation thesis.

The abstract is clearly and consistently structured and includes all major elements of
the dissertation research — relevance and significance of the topic, object, subject, research
thesis, objective and tasks, methodology, limitations, information support, structure and
content of the dissertation thesis, principal results, scientific and scientific-applied
contributions, and publications related to the topic.

In summary, it can be concluded that the abstract correctly, accurately, and sufficiently
comprehensively presents the content, methodology, results, and contributions of the
dissertation thesis and fulfills its purpose of providing a clear and systematic overview of the
conducted scientific research.

7. Critical remarks, recommendations, and questions

Alongside the indisputable merits of the dissertation thesis, several critical remarks and
recommendations may be made:

1. The empirical analysis is limited to a specific sector and organizational context,
which restricts the possibilities for broader generalization of the results.

2. Some of the indicators used were calculated retrospectively rather than being part of
current managerial practice, which limits the possibilities for experimental confirmation of the
results.

3. It would be useful for future studies to apply the developed methodological
framework in other economic sectors and in a comparative international context.

4. In certain parts of the theoretical analysis, a degree of descriptiveness can be
observed, which could be reduced in favor of deeper critical analysis.

The above remarks do not diminish the scientific value of the dissertation thesis and are

rather of a recommendatory nature.



The following questions may be addressed to the doctoral candidate:

1. In the dissertation thesis, marketing planning is examined as an integrated managerial
process closely related to financial efficiency. In your opinion, to what extent can automation
and the use of algorithmic systems and artificial intelligence develop in marketing planning
without losing the strategic managerial role of the human factor?

2. In the dissertation, marketing planning is considered as an instrument for managing
cost efficiency. In your opinion, is it possible to develop a universal model for evaluating
marketing efficiency applicable across different industries, or do the specifics of individual
industries require sector-specific adapted frameworks?

8. Conclusion

The submitted dissertation thesis entitled “Marketing Planning in a Digital
Environment” represents an independent, complete, and relevant scientific study with clearly
expressed scientific and scientific-applied contributions.

The doctoral candidate demonstrates profound theoretical knowledge, skills for
conducting independent scientific research, and the ability to formulate practically applicable
conclusions and recommendations.

I consider that the dissertation thesis meets the requirements of the Act on the
Development of the Academic Staff in the Republic of Bulgaria and the Regulations for its
implementation.

On the basis of the above, 1 give a positive evaluation of the dissertation thesis and
propose that the esteemed scientific jury award Gergana Lyubomirova Todorova the

educational and scientific degree “Doctor” in the scientific specialty “Economics and

Management (Industry)”.
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