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OcHoBaHue 3a y4acTHe B ChbCTaBa HAa HAYYHOTO KYpH 110 3alllUTa Ha JUCEePTAl[MOHHUS
npeacTaBsine Ha TpyA cwriacHo 3anosen Ne 1033/14.04.2026 r. Ha 3aMeCTHUK-pEKTOpa
peleH3HsTA: no HUJI na YHCC.
ABTOp Ha I'eprana JIrn6omuposa Tonoposa
AMCePTALHOHHUSA TPYA:
Tema Ha

AMCEPTAUMOHHUSA TPYA: |, MapKeTHHIOBO ILUIAHUPaHe B IMTUTAJTHA cpeaa®
Hayuyen pvkoBoautesn:  mpod. a-p Paako Acenos Pages

1. Uadopmanus 3a 1ucepranTa

I'eprana JIro6omupoBa TogopoBa € TOKTOPAHT IO JOKTOpCKa rporpama ,, ikoHOMUKa 1 yIpaBJICHHE
(Uugyctpus)® kpM Katenpa ,,J inayctpuanes OuzHec mpu YHUBEpCHUTETA 3a HAIIMOHAITHO H CBETOBHO
cronancTBo. CohriacHo 3amoBen Ne 822/03.04.2019 r. Ta € 3auncieHa B pelAOBHA JOKTOPAHTYPA,
cyOcumupaHa OT abpikaBara, 1o npodecnoHanHo HanpasieHue 3.8. lkoHoMuka, cbc CpoK Ha 00y-
YEHUE TPHU TOJIMHM, cuyuTaHo oT 26.03.2019 r. no 26.03.2022 r., kato 3a Hay4eH PHKOBOJUTEN €
onpeneneH npod. n1-p Panko Acenos Panes.

I'eprana TomopoBa e bakamappp 10 ,MeXIyHApOAHM HMKOHOMUYECKA OTHOLIEHUA OT
Nxonomuueckun yauBepcuteT - Bapua u Maructsp or YHCC no cnenanHoct ,,busHec MKOHOMHUKA™.

[IpodecronanHUAT ONUT HA TOKTOpaHTa KaTo (pruHaHCOB aHanu3aTop BEB ,,Dect Tuitm*“ EOO/I, kato
MeHukbp npoektu B ISIC Bulgaria yuacTBa B joroBapsiHe M yIpaBJiCHHE Ha CTPATETHYECKU
MMAPTHBOPCTBA C YHUBEPCUTETH, YUYWIIMILA U UHCTUTYLMHU, NPEACTaBsIHE HAa bbiarapus B MeExAy-
HapoqHu ¢opmatu, mpunarane Ha European Student Card B bbirapus, ynpasieHue Ha TPOEKTH 10
Epa3bm+ 1 ontumusanus Ha ONEPATUBHUA U TEXHUYECKU MTPOLIECH.

HpO(l)eCI/IOHaJ'IHI/ISIT HpO(I)I/IJ'I Ha JOKTOPAHTKaTa IOKa3Ba CbLOTBETCTBUC C TEMaTa ,,MapKCTI/IHFOBO
IUIaHUPAHE B JUTHTAJIHA cpez[a“. OnuthT B 6IO)1)KCTI/IpaHe, (I)I/IHaHCOB KOHTPOJI, MPOCKTCH
MCHU/PKMBHT, pa60Ta C MHCTUTYUHH, CTPATCTUYCCKHU MAPTHHBOPCTBA, KIMCHTCKA KOMYHHUKAIIUA U
OpraHru3allMOHHU TMPOHCCH Cbh3JaBa IMPCANOCTABKU aBTOPBHT Ha PpPasrjacikKia MapKCTHUHI'OBOTO
IUIaHUPAaHE HC CaMO KAaTO KOMYHUKAIWMOHHA HeﬁHOCT, a KaTo yHpaBJICHCKU IIpoILeEC, O6B’Bp3aH C
peCypcCu, nmokKa3arejin, OTYCTHOCT U (I)I/IHaHCOBI/I pe3yiITaTu.



Cnenpa na ce nojaueprae, 4e JOKTOPAHTKATA € U3IbJIHUIA MUHUMAIHUTE N3UCKBAHUS - IPUTEKABA
OKC Maructsp, U3IbJIHAJIA € UHIUBUAYATHHS IJ1aH 32 00ydeHune, iMa He0OXOAUMHUS MUHUMYM OT
MyOJIMKALUY 110 TUCEPTAL[MOHHUS TPY/, IPEICTaBEH € 3a 00CHKIaHe AUCEPTALMOHEH TPy, KOETO €
OCHOBaHHUE Ts Ja ObJIe TOIyCHATA JI0 3alUTa.

2. O01ma xapakTepucTHKA HA NPEeJICTABEHUs IMCEPTALMOHEH TPYA

[IpencraBeHusAT 3a pelieH3UpaHE IUCEPTALMOHEH TPyJ Ha TeMa ,,MapKeTMHIOBO IUIAHHWPAaHE B
auruTanHa cpena’ e B o0 o6em 230 cTpaHUI, CTPYKTYpUpPaH B YBO/I, H3JI0KEHUE OT TPH TJIAaBU U
3akioueHue. bubnmmorpadusra Bxirousa 219 n3rounuka, oT KOUTo 84 Ha OBATApCKU e3uK U 135 Ha
AHTJIMICKA e3uK. B ocHOBHHUA TekcT uma 49 ¢urypu u 7 Tabnuiy, KakTo M CIIUCHK C MHIEKCH Ha
burypu u TabmuIy.

CrtpykTypara Ha JHCEpPTAllMOHHUS TPyI € U3rpajeHa B CBOTBETCTBHE C TMOCTaBeHATa
M3CJIeI0BATENICKA 1€, 32 TOCTUTAHETO Ha KOSTO Ca PeIleHH ChOTBETHU M3CIIEAOBATENICKU 3aa4H -
TEOPETUKO-METOIMUECKaTa OCHOBA CBBbP3aHa C aHAJIM3 Ha MAPKETHHIOBOTO IUIAHUPAHE KaTo IEMEHT
HAa MapKeTHHroBaTa CHUCTeMa, (UHAHCOBO OPHUEHTHPAHOTO MAapKETHHTOBO IUIAHHPAHE,
CHOTBETCTBAII0 HA €TalMTe Ha MAapKETHMHIOBUS Mpollec B JUTHTalIHa cperna. PaspaboreHa e
METOIMYecKaTa paMKa Ha EMIMPUYHOTO M3CIIEABaHE B KOMIIAHUU OT CEKTOpa 3a OpraHW3MpaHe Ha
cebutus. IlpoBeneHo e eMIMPUYHO HM3cieaBaHe, 00OOMIEHN ca M ca aHaIW3a Ha PE3ylTaTHTEe OT
EMITMPUYHOTO W3CIICABaHE, BKIIOYHTEIIHO aHAIN3 Ha BBHIIHATA Cpela, aHAIW3 HAa KOHKPETHU
cbOuTHS, 00001IeHE HAa (PMHAHCOBUTE PE3YATATHU U YIIPABICHCKH U3BOIH.

JlokTopaHTKaTa ¥ HEWHUAT HAy4deH PBKOBOJWTEN 3aciyXaBaT aaMHUpaIldd 3a aKTyaJHOCTTa Ha
TEéMAaTa, 3all0TO AWUTruTalIn3aluiaTa Ha MAPKETUHIOBUTC HWHCTPYMCHTHU TIIO3BOJIsIBA Ja C€
aBTOMATHU3UPAT MPOLECH, CBBP3aHU ChC 3aCUIICHOTO U3MCKBAHE MAapKETHUHIOBUTE pa3Xxou Aa Obaat
(uHaHCOBO 00OCHOBAaHM, KOHTPOJIMPYEMHU U ChIIOCTaBUMH. Hemro moBeye, B OUTHTaigHA cpena
MapKeTUHTOBUTE JEHHOCTH Morar Ja ObJaT HW3MEpBaHU MO-TPEHU3HO, 3a Ja C€ HaMaysiT
YIPaBIEHCKUTE PUCKOBE, CBBP3aHH C 00BBP3BAHETO HAa CTPATErMUECKUTE LIEIH, (PHAHCOBATA JIOTHKa
Y yCTOMYMBATa CTOMHOCT 3a OpraHu3aiusTa.

ABTropkata (Qopmynupa pabOTHU MOHITHS B U3MEPUMH YIPABIECHCKA W (UHAHCOBM IMOKA3aTENH,
M3MEpPBAHETO Ha KOWTO TMO3BOJIsIBA IOJy4yaBAaHETO Ha Bpb3KAa MEXAY OOIIHUTE TEOPETUUYHH
MTOCTAaHOBKH ¥ PE3YJITATH [0 U3MEPUMHU [TOKA3aTeIM Ha KIIFOUOBU MOHATHUS KaTo IUIaHUPaHe, KOHTPOJ,
€(EKTUBHOCT U Bb3BPBIIAEMOCT.

O6eKT’BT, npeaMEeThpT, LEJITa, 3aJa4uTe, TE3aTa M XHUIIOTE3UTE Ca MCETOAUYCCKH KOPEKTHO
(bopMmepaHH. Pemennre 3aa4iu cJI€aBat JIOrMKaTa Ha U3CJICABAHETO 3a IIOCTUTI'aHE Ha II0OCTaBE€HaTa
nci. Te3ara Ha aucepragusaTra € 06B"bp33Ha C ujaesra, 4€ B YCJIIOBUATA HA JUI'MTAJIHA U TUWHAMHWYHO
IMpoOMCHAIa C€ Cpc€la 3HAYCHHUCTO HAa MAPKCTUHI'OBOTO IUIAHUPAHE KaTO YIIPABJICHCKA q)YHKI_II/IH
HapacCTBa.

M3non3BaHaTra METOAOJIOTHSA € aJeKBaTHA Ha npeaMeTa 1M LeijitTa Ha U3CJICABAHCTO, KaTO YMCIIO CC
npujiarat CUCTCMHHUS IMMOAXOO, dHAJIN3 U CUHTC3, UHAYKIUA U ACAYKIUSA, aHAJIOTHA U MOJCINPAHC.
W3cnensanero e pealIn3upaHOo Ype3 Ka3yCeH MCTOJ, OCHOBAH Ha pCaJIHu OTYUYCTHU HOAaHHU 34
MAapKETHHIOBHU pa3xogu U MPUXOOU, JaHHU OT AUTHUTATIHU HJ'IaT(i)OpMI/I U BBTPCHIHU (I)I/IHaHCOBI/I
OTUCTH, ANONBIHCHU C TCPCHHU AHKETU CPCH IOCCTUTCIIN. To3su KOM6I/IHI/IpaH noaxona Cbh3aaBa
BB3MOXHOCT 3a (1)I/IH8.HCOB " NOBCACHYCCKHU IPOYUT HA PEIYITATUTC U MMOBUIIABA BAJIMAHOCTTA HaA
YIIPABJIICHCKUTC U3BOIU.

W3non3Banara HayyHa JUTepaTypa TMoOKa3Ba Jo0pa OCBEIOMEHOCT Ha JOKTOpaHTa IO
npobnemarukara. bubnmorpadusta BKIOYBA 3HAUMUTENEH OpOMl OBIATapCKU U UYKIECTPAHHU
u3touHuIM (219 u3TOUYHMKA, OT KOUTO 84 Ha OBJIrapcku €3WK M 135 Ha aHIJIMICKH €3WK), KOUTO
MOKPUBAT MAapPKETHHIOBOTO IJIaHUpaHe, JUTUTaIHATa TpaHcopmalus, GpuHaHCOBaTa €PEKTHBHOCT
U YIPaBIEHCKUS KOHTPOJ. T€pMUHOJIOTMYHATA paMKa € JOCTaThbUHO MpPElM3HA 3a U3CJE/IBaHE C
MOI00CH UHTEPIUCIIUTUTMHAPEH XapaKTep.



Moxe na ce TBbpau yOeleHo, Ye MPEeACTaBeHUST AUCEPTALMOHEH TPy Ha Tema ,,MapKeTUHTOBO
IJIaHUpaHe B AUTUTAIHA Cpelia’ € 3aBbPIICHO YHUKAIHO HAYYHO U3CJIe/IBaHeE.

3. OneHka HAa MOJyYeHUTe HAYYHHM U HAYYHO-TIPUJIOKHM Pe3yJITaTh

JlMcepTallMOHHUAT TPYA IOCTATa OCHOBHATa CH H3CIIEAOBATENCKa I, 3all0TO € H3rpajeHa
TEOPETUYHO 0OOCHOBAHA, METOJUYCCKH CTPYKTYpUPAaHA M MPAKTHYSCKU TPUIIOKUMA pPaMKa, Ipe3
KOSITO MAPKETHHTOBOTO TUTAHUPAHE C€ Pa3riIeka KaTo MHTETPUPAH YIIPABICHCKHU POIIEC, a HE KaTo
M30J1MpaHa KOMyHHUKaIlMOHHA QyHKIUsA. ToBa MOCTaBsi MApKETUHIOBOTO pEIIEHUE B 0011aTa cucreMa
Ha CTpPATETHYECKUTE IIETH, PECYpPCHOTO pasmpenesieHue, OIPKETHHS KOHTPOJ, OTYETHOCTTAa U
(duHaHCOBaTA PE3YATATHOCT.

JlcepTalMOHHUAT TPYA YOEIUTENHO JI0Ka3Ba CIa0OCTUTE Ha MOKa3aTels ,,[IPOLEHT MapKETHHIOB
pa3xoq OT oOmMs pasxoi, Makap 4ye TO3M IOKa3aTel MOXKe Ja ObJie MOJIe3eH 3a HadajHa
OpHEHTAIIMs], HO € OTPaHUYEH KaTo YIPaBJIEHCKU KPUTEPUHA, 3aI10TO OT €/IHA CTpaHa OOIIUAT pa3Xo/
MOJXKE J]a C€ BIIMSEC OT MHOKECTBO HEMapKETHUHIOBU (aKTOpH, a OT Apyra, CbOUTUATA MOraT Ja ce
pa3nanyaBaT ChILIECTBEHO MO PA3JIMYHU MOKA3aTea - Mauad, myOsnKa, HN3MEHEHHE BbB BPEMETO U
T.H.

ChILeCTBEH METOIMYECKU PE3YINITAT € MPEATI0KEHNETO 32 HOBa 0a3a 3a CpaBHEHHE Ype3 MOKa3aTeNn
KaTo pa3XoJl Ha MOCETUTEN, MApKETUHIOB Pa3xoJ] Ha MOCETUTEeN, MPUXOJ Ha MOCETUTEN U JAPYrd
CBIIOCTABUMU IOKA3aTeNH, KaTo ce Mpelara rno-mpeuu3eH MoAX0 3a aHAIN3 Ha e(eKTHUBHOCTTA.
ToBa mo3BojsiBa CpaBHEHHE MEXAY CHOUTHS C pa3iuueH Mamad U MKOHOMHUYECKa CTPYKTypa H
MOJNOMara no-o00CHOBaHOTO B3€MaHE Ha YIPABJICHCKU PELICHHUS.

Pa3paborenara pamka € NMpuiokKeHa B peajieH Ma3apeH KOHTEKCT, KaTo ca M3MOJ3BAHU pPEaTHH
OpraHM3al[MOHHU JaHHU, JaHHU OT JAWTUTAIHU IMJIATGOPMU M aHKETH, KOETO TO3BOJISIBA Ja ce
MpocieIn Bpbh3KaTa MKy IUIAHUPAHU OIO/KETH, PEaTHO U3IIbIHEHHE, JUHAMUKA Ha TPOJaaXXOuTe,
MOCEIaeMOCT, PUXON U (UHAHCOBU pe3ynTaTu. ToBa mpenocTaBsi Bb3MOKHOCTTA JIa C€ OTKPOSIT
paHHM YNPaBICHCKU CUTHAIM 32 ONTHUMH3AIU Ha PEKJIAMHUTE Pa3X0AH, KaTo C€ OTKPHUST ,,TOYKU Ha
MpeyynBaHe*, NP KOUTO JOMBIHUTEIHUAT MAPKETUHIOB Pa3XoJ HE HOCU ChbU3MEPUM IpPHUXOJ. 3a
YIPaBIECHUETO B CEKTOpA HAa CHOUTHUATA TOBA € U3KIIIOUUTEIHO BaXKHO, 3aI0TO BPEMETO 3a PEaKIUs
€ OrpaHHYEHO, a BCSIKO 3a0aBsiHE B KOPUTUPAHETO HA OI0/DKETa U KaHAJIMTE MOKE JIa Ce IIPEBbPHE B
NpsiK ((MHAHCOB PUCK.

HI/IcepTaHI/IOHHI/IHT TpyAa Y6CI[I/IT6J'IHO JOKa3Ba, 4€ YIIPABJIICHUECTO HA pa3xXxoJUuTC U OIr'paHNMYaBaHCTO
Ha (bl/IHaHCOBI/IH PUCK HC € aAIMUHUCTpAaTUBHA ITPOLCAYpPa NJIW KOMYHUKAIIMOHCH IJIaH, 4 MTHCTPYMCHT
3a (bI/IHaHCOBO YIIpaBJICHHUEC, KOWTO IT03BOJIsABA ITO-TOYHA OTYETHOCT U KOHTPOJ Ha MAapKECTUHI'OBUTE
PCUICHUA.

4. OeHKa HA HAYYHHUTE U HAYYHO-TIPUJIOKHH IPHHOCH

[Tpuemam 3asBeHUTE OT JOKTOPAHTA MPUHOCH KaTO OE3CIIOPHU M 3HAYMMU. Te ca IpsK pe3yaTar oT
W3BBPIICHOTO CAMOCTOSTEIIHO U3CIICIBAHE, KATO HA OCHOBATa HA aHAJIU3 HA TCOPHATA € TPETIOKEHA
METOJIMYECKA paMKa Ha M3CJICIBAHETO, C PE3YJITATHTE OT KOETO € HalpaBeHa IPOBEpPKa 3a MPUIIO-
®UMOCTTa. [T03BOJISIBAM CH J1a OIIEHS IPUHOCUTE KaTO pa3KpHBaHE HA HOBU CTPAHU HAa M3BECTHU
METOJI W TOJXOJH, YChBBPIICHCTBAHE M JIONBJIBAHE HA CHIIECTBYBAIIM METOJIU M TOIXOIU 3a
MpOoyYBaHe, MPAKTHYECKO MPHIIOKEHUE Ha pa3padOTeHUS U MPEIUIOKEH M0JIX0/1, HATPYIIBaHE HA HOBH
HayyHH (aKTH, aHaJIW3 W MPEIHU3UPAHE HAa METOJUYECKH IOJXOJ 3a YChBBPIICHCTBAaHE Ha
MapKETUHTOBOTO IJIAHUPAHEe U 000CHOBaBaHE HA METOJM 3a M3CJICIBaHE B YCIIOBUS HA JUTUTAITHA
cpena.

4.1. Hay4Ho-TeOpeTHYHU U METOAMYHHM IPHHOCH

1. I[Opa3BI/ITa € MOo3unusATa 3a MAPKETUHIOBOTO IJIAHUPAHC KATO MHCTPYMCHT 34 (bI/IHaHCOBO
YIIpABJICHHUEC, KATO MAPKCTHHTOBHUTC PCIICHUA Ca HWHTCIPpUPAHU B 06maTa JIOTMKA Ha OW3HEC



YIPABICHUETO M CE€ OILEHSIBAaT II0 M3MEPUMM II0KA3aTelM, KOUTO CBBP3BAT MapKETHHIOBATa
aKTUBHOCT C (PMHAHCOBATa PE3YATATHOCT;,

2. AprymeHTHpa ce Te3ara, 4e IUTHTAIN3auATa HE OTMEHS HE0OX0IMMOCTTa OT TUTAHUPAHE,
a HampOTHB - 3aCWJIBA TOTPEOHOCTTA OT SCHA paMKa 3a KOHTPOJI, MHTEpIpETals Ha JaHHUTE U
¢uHAHCOBO 000CHOBAaBaHE Ha MAPKETHHIOBUTE PELICHHS, C KOETO Bph3KaTa MEXIy MApKETHHTOBO
IUTAHUpaHE B YCIOBUSATA HA TUTHTAHA Cpela JaBa BB3MOXKHOCT 32 M3MEPHUMOCT U BpPB3Ka C
(UHAHCOBH pe3yiTaTH,

3. [Ipemnara ce HOBAa TEOPETHYHA IMOCTAHOBKA C SICHO MPAKTUYECKO 3HAYCHHE - (POKYCHT Ja
ce MPEMECTH OT ,,MapPKETHUHT KaTO pa3xol’ KbM ,,MAPKETUHI KaTO UHBECTULHUA ‘, KOSATO IMOJJIEKHN HA
IJITAaHUPAHE, U3MEPBAHE, KOHTPOJ U OTYETHOCT;

4. Pa3zpaboTeHa € u € NpujIokKeHa METOJYecKa paMKa 3a 0OBbp3BaHE HAa MapKETHUHIOBHUTE
eTanu ¢ GUHAHCOBU KIIFOUOBH MOKa3aTeNIM U KOHTPoJI. ToBa Mo3BOJIsiBa €TanuTe Ha MAPKETUHTOBOTO
IUIaHMpaHe Ja ObJaT OCUTYpEHM C IOKa3zaTelnMu 3a pa3XxoJHa e(EeKTHBHOCT, BB3BPBIIAEMOCT U
CBIIOCTAaBUMOCT, KOETO 5 IPABH MOAXO/IA1IA 32 YIPABJIECHCKO IPUIIOKEHUE.

5. [IpensnoskeH € u € NpuIoKeH KOMOWHUPAH U3CIIE0BATEIICKH MOIXO0/I, ChueTaBalll Ka3yCceH
aHaJIM3 U HU3CIIE/IBAHE, MO3BOJISIBAIO CHIIOCTABKA HA JAHHU OT PA3JIMYHU YIPABICHCKH CUTYallHH,
IIpOCIIe/IIBaHE HAa JUHAMHKaTa Ha pe3yJTaTUTE M BaJUIAUPAHE Ha IPEIIOKEHATa PaAMKa B peaslHa
OpraHM3allMOHHA Cpela, KaTo ca W3MOJ3BaHM pa3IMYHA HUHQOPMAIMOHHU HW3TOYHHULIM -
BbTPEIIHOGUPMEHN AAHHU, AUTUTAIHU TUNIaTGOPMH U aHKETH, KOETO TMOBHIIABA HAJAEKAHOCTTa Ha
M3BOJIUTE, MOJIy4eHU B KOMOMHALMSA OT (PUHAHCOBM, MOBEACHYECKU M YIPABIECHCKH U3MEPEHUS Ha
MAapKETHHIOBOTO IJIAHUPAHE.

4.2. Hay4HO-NIPUJI0KHH TPUHOCH

6. JlokazaHa e mpakTH4YecKaTa MpHIoKUMOCT Ha TIPe/ITIOJKeHaTa METOJMYECKa paMKa B peaHa
OpraHu3allMoOHHa Cpefa, a MOJIydCHUTE JaHHH MO3BOJISIBAT MApPKETHHTOBUTE WHBECTUIMH A3 ObAAT
MPOCIIESIBAHA, KOHTPOJMPAHU M OIECHSIBAaHMW B YCJOBHATA HA JUTHTAIHA W3MEPHMOCT W Ta3apHa
TMHAMUKA.

7. ObocHOBaHM ca MOKa3zaTelM 3a ONTHMHU3ALMS Ha WHBECTUIMM B pEKiiaMa Ha HUBO
MOCETUTEN M Ha HUBO CHOMTHE, KOETO IO3BOJISIBA MO-PAaHO Ja Cc€ WIACHTHU(PHUIHMPAT OTKIOHEHHUS,
Hee()eKTUBHU DPa3XOH, pa3ivuus MEXIy CbOUTHA U BB3MOKHOCTH 32 KOPUTHpAIlld JACHCTBUSL
dopmynHpaHu ca MoKa3aTeNld U MPENoPbKH 3a MOBUIIABaHE Ha ChIIOCTABUMOCTTAa MEXK/Ty Pa3IndHU
CbOUTHS, KOETO € 0COOEHO BaKHO MPH CHOUTHS C pa3iiMdyeH mailad, CTPYKTypa Ha pa3XoJuTe,
nyOiuKa, BpeMeBa TMHAMUKA U MPUXOJICH MOTEHIHAIL. .

5. Onenka Ha Ny0JIUKAIUNATE 0 IUCEPTANUATA

[Tocouenu ca tpu mybnukanuu oT 2025 r. Mo TemaTta Ha JUCEPTAMOHHUS TPYH, JIBE OT KOUTO ca
npejactaBeHu Ha HayuHa KoH¢pepenuus Ha YHCC u ca myOnukyBaHU B COOpHHMKA C JOKJIAIH, a
TpeTara e mpejcTaBeHa Ha Mexx1yHapo/iHa HaydHa KOH(EepeHIUs Ha MIIauTe yueHn Ha OUHAHCOBO-
cueroBoaHusa ¢akynter Ha YHCC u cpuo e nmyOnukyBaHa B COOpPHHKAa C Hay4yHH TPYIOBE.
[To3BosiBaM cH /1a OIeHS, Y€ MyOIUKAIMUTE TIPEICTABAT YacTH OT PE3YJITaTUTE OT U3CIIEABAHETO U
ca MpeJCTaBeHH IpeJ HayyHaTa OOIIHOCT, KAKTO U MpeJl BCUYKH 3aUHTEPECOBAHH OT MPAKTHUKATA,
KOETO TO03BOJISIBA €JIEMEHTH OT MPEUIOKEHUS] METOIUYEH MOAXOJ 32 MapKETUHIOBO IUIAHUPAHE B
JTUTUTaTHA cpefia Aa Ob/ie AUCKYTUPAH U U3MOJ3BaH, KbAETO € He0OX0IUMO.

6. Ouenka Ha aBTopedepara

ABTOpe(bepaT’bT KOPCKTHO O0Tpa3sBa CbAbPIKAHUCTO, CTPYKTYpaATa, JIOTHKATa 1 OCHOBHHUTC PC3YJITATU
Ha IUCCPTAllUOHHHUA TPYAO. HpCI[CTaBCHI/I Ca sICHO BCUYKHU CTAaIlll HAa HAYYHOTO U3CJICABAHC - IIPOYY-
BaHC Ha TCOpHATA, IPpCJIarane Ha METOJUKA HAa U3CJICIBAHC, IpUJIaraHC Ha MCTOJUKATA, I10JIy4YaBaHC
Ha pEe3yJiITaTu U NPOBCPKA HA ITPUTIOKUMOCTTA. ToBa e oCHOBaHHE [a I'0 OLICHS IOJOXKUTEIIHO.
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7. Kputu4Hu 0es1esKKHU, NPenopPbKU U BBIIPOCH

[IpencTaBeHUAT TUCEPTALMOHEH TPY/ € pa3pabOTEH C sICHA METOJUUYECKA paMKa, C IIPeJCcTaBsHe Ha
€TaluTe Ha U3CJIEABAHETO, MOJIYYEHUTE PE3YITaTH U BB3MOKHOCTUTE 33 TAXHOTO M3MOJI3BAaHE B
IpakTHKaTa. BeposiTHO 3a ekcriepTuUTe B Ta3u 00J1acT TeMaTukaTa Ou OMila OCHOBAHUE 3a AUCKYCHU
U HHTEpec, KOETO MM I03BOJISBA Ja MpenopbuyaM OTIEYaTBAHE Ha AMCEpTalusaTa ciiel HelHara
3alUTa U OTYUTAHE Ha HallpaBeHUTE Oesiex KU U BblpocHu. Mimam cineanure Bbpocu:

1. PG3YJITaTI/ITC OT MPUJIOKCHUA Ka3yCCH IOAX0d, B €HA OpraHu3alusi B CHGIII/I(bI/ILIeH CCKTOp
KaTo YIIpaBJICHHUC HA CHOUTHS HEM30EKHO MOCTaBs BBIIpOCa 3a TAXHATa NPEACTABUTCIIHOCT, KaKTO I10
OTHOIICHHWEC Ha LCJIUA CCKTOP, TaKa U IO OTHOIICHHWEC Ha U3IIOJI3BAHCTO HA METOJa B APYT'H CCKTOpI/I?

2. Mepuiio 3a KOPEKTHO MPUJIOKEHHUE HA 1aIeHA METOIUKA € KaYeCTBOTO U ChIIOCTABUMOCTTA
Ha JJAaHHUTE OT BBHILHU M3TOYHUIIM, HANpP. JUTUTATHM IUIATGOPMH M OT BBTPELIHATA OTYETHOCT.
Bb3MokHO 11 € B ObJemy u3ciaeiBaHus J1a ce pa3padoTIT MUHUMAIHU U3UCKBaHUS KbM JaHHUTE
WM TIPOIIeTypa, KOSITO OM MOTJIa J1a OTYeTe MHOTOOOpa3ueTo oT (JaKTOpH U TeXHHUTE eheKTH?

Te3u BBITPOCHU HE MOCTABAT MMOA CbMHCHHC 06IIIaTa IMMOJIOKHUTEIIHA OLICHKA Ha MPEACTABCHUSA
AUCEPTAUOHCH TPY/, a IIO-CKOPO AaBaT Bb3MOKHOCT Ha AUCCPTAHTA 1A 3alllUTHU CBOATA TE3a, KAKTO
€ MMPCIopbKa U U3BECTHA HACOKA 3a 6T)I[€HII/I H3CJICABaHUA.

8. 3akirouenne

[IpencraBeHUAT QUCEPTAMOHEH TPY/ OTroBapsl Ha M3MCKBAHUSTA 3a MPUCHKAaHE Ha 00pazoBaTel-
HaTa ¥ Hay4Ha CTENeH ,,JOKTOP®, KaTo MpeJCTaBsi OE3CIOPHU OPUTHHAIHU HAYYHU, METOJUYHH U
Hay4YyHO-TIPUJIOKHH MpuHOCcH. [IpencTaBeHo e 3aBbpIIeHO HayYyHO U3CIIEIBaHE, KOETO € HACOUYEHO 3a
peliaBaHe Ha MKOHOMHYECKU M yrpaBieHCKkH mpoOiem. [Ipoyuena e Hamuunara Teopus, popmy-
JUpaHa € U € MpeAjoKeHa METOJMKa Ha H3cienBaHe Ha mnpoliema. MeroaukaTta € MpHIIOKEHa,
MOJIyYeHU Ca YHUKAJIHM HAy4YHM pE3ylITaTh, Ha OCHOBaTa Ha KOUTO c€ Mpeijiara MpoMsiHa B
MOKa3aTeJIuTe 3a OLEHKAa M CIIOCOOHOCT 3a HaBpEMEHHa YIpaBJieHCKa peakuus, Oa3upaHa Ha
KOHKPETHH H3MEPUTEIH [0 MpeajoKeHuTe (UHAHCOBU IOKAa3aTeNM 3a OIEHKA, KOHTPOJ H
ONTUMM3ALMSI HAa MApPKETMHTOBUTE pEIIeHUs B JUTHTalHA cpeda U B KpallHa CMeETKa 3a
YCHBBPIIIEHCTBaHE Ha yIpaBiieHneTo. Moxke J1a ce TBBpIU yOeneHo, e MpeacTaBeHaTa Jucepranus,
3aeTHO C MYOJIMKALIMUTE C PE3YyJITaTUTE OT M3CJIEABAHETO, KAKTO M aBTOpedepara ca pe3yiaraT OT
L[EJICHACOYEHO CaMOCTOSITEIHO HAy4yHO H3CIIe[IBAaHE, KOETO HMa SICHO H3pa3eH IPHUHOC KbM
ylpaBjeHCKaTa HayKa M MpakThka. 1o mpeanara MmoAxoJ 3a HPeBpbhIIaHEe HA MAapKETUHTOBOTO
IUTaHUpAHE B JUTUTAIHA Cpelia B MHCTPYMEHT 3a (pmHaHCOBO yrnpaieHue. [Ipeanarar ce nokaszarenu
Ha HHUBO CBOMTHE W HHMBO €IUHHIIA TIOCETUTEN, KOETO Cbh3/laBa BB3MOXKHOCT 3a MO-100pa
CBIIOCTAaBUMOCT MEXKAY PpazIUYHU WHUIUMATHBH, IO-PAaHHO HJACHTH(HIMpaHEe HAa HeedEKTUBHU
Pa3xo/ ¥ MO-Ka4yeCTBEH KOHTPOJ BbPXY U3MEHSAIIATa ce Cpefa.

Ha ocHoBara Ha 3a1b/1004YeHHMs NMPOYUT HA NPEICTABEHHs JAMCEPTALNMOHEH TPYyH, NMyO/uKa-
IMUTe H aBTOpedepara, ONECHABAM MOJIYYCHUTEe OPUTHHAJIHHA HAYYHH, METOAUYHH U HAYYHO-
NPWJIOKHHA TPHMHOCH HA H3CJICABAHETO M JaBaM CBOSTa IOJIOKHTEIHA OLICHKA, KaTo
npeiaraM Ha yBa)aemMoTO HAy4HO KypH Ja npucbau Ha I'eprana Jlro6omuposa Toaoposa
o0paszoBaTeqlHATA M Hay4YHa CTeleH ,JO0KTOP“ B NpodecHOHAJHO HampasjeHue 3.8.
HNxonomuka, o Hay4yHa cnenuajHoct ,,ikonomuka u ynpasiaenune (Mngycrpus)®.

Codus, 07.05.2026 r.
UiieH Ha Hay4HOTO:!
npod. a-p Man [anmuropos
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1. Information about the doctoral candidate

Gergana Lyubomirova Todorova is a doctoral student in the doctoral program "Economics and
Management (Industry)™ at the Department of "Industrial Business™ at the University of National and
World Economy. According to Order No. 822/03.04.2019, she has been enrolled in a full-time
doctoral program, subsidized by the state, in the professional field 3.8. Economics, with a training
period of three years, starting from 26.03.2019 to 26.03.2022, and her scientific supervisor is Prof.
Dr. Radko Asenov Radev.

Gergana Todorova has a Bachelor's degree in "International Economic Relations"” from the University
of Economics - Varna and a Master's degree from the University of National and World Economy in
the specialty "Business Economics".

The doctoral student's professional experience as a financial analyst at Fest Team EOOD, as a project
manager at ISIC Bulgaria, involved in negotiating and managing strategic partnerships with
universities, schools and institutions, presenting Bulgaria in international formats, implementing the
European Student Card in Bulgaria, managing Erasmus+ projects and optimizing operational and
technical processes.

The doctoral student's professional profile shows compliance with the topic "Marketing Planning in
a Digital Environment". Experience in budgeting, financial control, project management, working
with institutions, strategic partnerships, client communication and organizational processes creates
the prerequisites for the author to consider marketing planning not only as a communication activity,
but as a management process related to resources, indicators, accountability and financial results.

It should be emphasized that the doctoral student has fulfilled the minimum requirements - she holds



an OCS Master's degree, has fulfilled the individual training plan, has the required minimum number
of publications on the dissertation, and the dissertation has been submitted for discussion, which is a
reason for her to be admitted to the defense.

2. General characteristics of the submitted dissertation thesis

The dissertation submitted for review on the topic "Marketing Planning in a Digital Environment"
has a total volume of 230 pages, structured in an introduction, an exposition of three chapters and a
conclusion. The bibliography includes 219 sources, of which 84 are in Bulgarian and 135 in English.
The main text contains 49 figures and 7 tables, as well as a list of indexes of figures and tables.

The structure of the dissertation is built in accordance with the set research goal, for the achievement
of which relevant research tasks have been solved - the theoretical and methodological basis related
to the analysis of marketing planning as an element of the marketing system, financially oriented
marketing planning, corresponding to the stages of the marketing process in a digital environment.
The methodological framework of the empirical research in companies from the event organization
sector has been developed. An empirical study was conducted, the results of the empirical study were
summarized and analyzed, including an analysis of the external environment, an analysis of specific
events, a summary of financial results and management conclusions.

The doctoral student and her scientific supervisor deserve admiration for the relevance of the topic,
because the digitalization of marketing tools allows for the automation of processes related to the
increased requirement for marketing costs to be financially justified, controllable and comparable.
Moreover, in a digital environment, marketing activities can be measured more precisely in order to
reduce management risks related to the binding of strategic goals, financial logic and sustainable
value for the organization.

The author formulates working concepts in measurable management and financial indicators, the
measurement of which allows for obtaining a connection between general theoretical statements and
results by measurable indicators of key concepts such as planning, control, efficiency and return.

The object, subject, goal, tasks, thesis and hypotheses are methodologically correctly formulated. The
solved tasks follow the logic of the research to achieve the set goal. The thesis of the dissertation is
tied to the idea that in the conditions of a digital and dynamically changing environment, the
importance of marketing planning as a management function is increasing.

The methodology used is adequate to the subject and purpose of the study, skillfully applying the
systematic approach, analysis and synthesis, induction and deduction, analogy and modeling. The
study was implemented through a case study method, based on real reporting data for marketing costs
and revenues, data from digital platforms and internal financial reports, supplemented with field
surveys among visitors. This combined approach creates an opportunity for financial and behavioral
reading of the results and increases the validity of management conclusions.

The scientific literature used shows a good awareness of the doctoral student on the issues. The
bibliography includes a significant number of Bulgarian and foreign sources (219 sources, of which
84 in Bulgarian and 135 in English), which cover marketing planning, digital transformation,
financial efficiency, management control, analytics and measurement of marketing results. The
terminological framework is precise enough for a study of such an interdisciplinary nature.

It can be confidently stated that the presented dissertation work on the topic "Marketing Planning in
a Digital Environment™ is a completed unique scientific study.

3. Evaluation of the scientific and scientific-applied results obtained

The dissertation achieves its main research goal because it has a theoretically grounded,
methodologically structured and practically applicable framework, through which marketing
planning is considered as an integrated management process, and not as an isolated communication
function. This places the marketing decision in the general system of strategic goals, resource
allocation, budget control, accountability and financial performance.
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The dissertation convincingly proves the weaknesses of the indicator “percentage of marketing
expenditure of total expenditure", although this indicator can be useful for initial orientation, it is
limited as a management criterion, because on the one hand the total expenditure can be influenced
by many non-marketing factors, and on the other hand, events can differ significantly in different
indicators - scale, audience, change over time, etc.

An essential methodological result is the proposal for a new basis for comparison through indicators
such as expenditure per visitor, marketing expenditure per visitor, revenue per visitor and other
comparable indicators, while a more precise approach to analyzing effectiveness is proposed. This
allows for comparison between events of different scale and economic structure and supports more
informed management decision-making.

The developed framework has been applied in a real market context, using real organizational data,
data from digital platforms and surveys, which allows for tracking the relationship between planned
budgets, actual execution, sales dynamics, attendance, revenues and financial results. This provides
the opportunity to identify early management signals for optimization of advertising costs by
discovering “tipping points” at which additional marketing expenditure does not bring commensurate
revenue. For management in the event sector, this is extremely important, because the reaction time
is limited, and any delay in adjusting the budget and channels can turn into a direct financial risk.

The dissertation convincingly proves that cost management and limiting financial risk is not an
administrative procedure or a communication plan, but a financial management tool that allows for
more accurate reporting and control of marketing decisions.

4. Evaluation of the scientific and scientific-applied contributions

| accept the contributions stated by the doctoral student as indisputable and significant. They are a
direct result of the independent research carried out, as a methodological framework for the research
was proposed on the basis of an analysis of the theory, with the results of which a check for
applicability was made. I allow myself to assess the contributions as revealing new aspects of known
methods and approaches, improving and supplementing existing methods and approaches for
research, practical application of the developed and proposed approach, accumulation of new
scientific facts, analysis and refinement of a methodological approach for improving marketing
planning and substantiation of research methods in a digital environment.

4.1. Scientific-theoretical and methodological contributions

1. The position on marketing planning as a financial management tool is further developed, with
marketing decisions being integrated into the general logic of business management and being
assessed by measurable indicators that link marketing activity to financial performance;

2. The thesis is argued that digitalization does not eliminate the need for planning, but on the contrary
- it strengthens the need for a clear framework for control, data interpretation and financial
justification of marketing decisions, whereby the connection between marketing planning in a digital
environment allows for measurability and a connection with financial results;

3. A new theoretical statement with clear practical significance is proposed - the focus should be
shifted from "marketing as an expense™ to "marketing as an investment", which is subject to planning,
measurement, control and accountability;

4. A methodological framework for linking marketing stages with financial key indicators and control
has been developed and implemented. This allows the stages of marketing planning to be provided
with indicators of cost effectiveness, return and comparability, which makes it suitable for
management application.

5. A combined research approach has been proposed and implemented, combining case analysis and
research, allowing for the comparison of data from different management situations, tracking the
dynamics of results and validating the proposed framework in a real organizational environment,
using various information sources - internal company data, digital platforms and surveys, which
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increases the reliability of the conclusions obtained in a combination of financial, behavioral and
management dimensions of marketing planning.

4.2. Scientific-applied contributions

6. The practical applicability of the proposed methodological framework in a real organizational
environment has been proven, and the obtained data allow marketing investments to be tracked,
controlled and evaluated in the conditions of digital measurability and market dynamics.

7. Indicators for optimization of advertising investments at the visitor level and at the event level have
been substantiated, which allows for earlier identification of deviations, inefficient costs, differences
between events and opportunities for corrective actions. Indicators and recommendations have been
formulated to increase comparability between different events, which is especially important for
events with different scale, cost structure, audience, time dynamics and revenue potential.

5. Evaluation of the publications related to the dissertation

Three publications from 2025 on the topic of the dissertation are indicated, two of which were
presented at a scientific conference of the UNWE and were published in the collection of reports, and
the third was presented at the International Scientific Conference of Young Scientists of the Faculty
of Finance and Accounting of the UNWE and was also published in the collection of scientific papers.
I would like to assess that the publications present parts of the results of the study and are presented
to the scientific community, as well as to all those interested in the practice, which allows elements
of the proposed methodological approach for marketing planning in a digital environment to be
discussed and used where necessary.

6. Evaluation of the dissertation abstract

The abstract correctly reflects the content, structure, logic and main results of the dissertation work.
All stages of the scientific research are clearly presented - studying the theory, proposing a research
methodology, applying the methodology, obtaining results and checking applicability. This is a
reason for me to evaluate it positively.

7. Critical remarks, recommendations and questions

The presented dissertation work is developed with a clear methodological framework, presenting the
stages of the research, the results obtained and the possibilities for their use in practice. Probably, for
experts in this field, the topic would be a basis for discussions and interest, which allows me to
recommend printing the dissertation after its defense and taking into account the notes and questions
made. | have the following questions:

1. The results of the applied case approach, in an organization in a specific sector such as event
management, inevitably raise the question of their representativeness, both in relation to the entire
sector and in relation to the use of the method in other sectors?

2. A criterion for the correct application of a given methodology is the quality and comparability of
data from external sources, e.g. digital platforms and from internal reporting. Is it possible to develop
minimum data requirements or a procedure in future studies that could take into account the diversity
of factors and their effects?

These questions do not question the overall positive assessment of the presented dissertation, but
rather provide the dissertation candidate with the opportunity to defend his or her thesis, as well as a
recommendation and some direction for future research.

8. Conclusion

The presented dissertation meets the requirements for awarding the educational and scientific degree
of "doctor", by presenting indisputable original scientific, methodological and scientific-applied
contributions. A completed scientific study is presented, which is aimed at solving an economic and
managerial problem. The available theory has been studied, a methodology for studying the problem



has been formulated and proposed. The methodology has been applied, unique scientific results have
been obtained, on the basis of which a change in the indicators for assessment and the ability for
timely management response is proposed, based on specific measures of the proposed financial
indicators for assessment, control and optimization of marketing decisions in a digital environment
and ultimately for improving management. It can be confidently stated that the presented dissertation,
together with the publications with the results of the study, as well as the abstract are the result of a
purposeful independent scientific study, which has a clear contribution to management science and
practice. It offers an approach for transforming marketing planning in a digital environment into a
tool for financial management. Indicators are offered at the event level and the visitor unit level,
which creates an opportunity for better comparability between different initiatives, earlier
identification of inefficient costs and better quality control over the changing environment.

Based on the in-depth reading of the presented dissertation, publications and abstract, I
evaluate the original scientific, methodological and scientific-applied contributions of the study
and give my positive assessment, proposing to the esteemed scientific jury to award Gergana
Lyubomirova Todorova the educational and scientific degree "*doctor™ in the professional field
3.8. Economics, in the scientific specialty **"Economics and Management (Industry)".

Sofia, 07.05.2026
Member of the scientific:
Prof. Dr. Ivan Paligorov
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