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1. Information about the PhD Candidate 

The PhD candidate was trained in a doctoral program at the Department of Industrial 

Business, Business Faculty of UNWE, in the scientific specialty “Economics and 

Management (Industry)” pursuant to Order No. 822/03.04.2019 of the Vice-Rector for 

Research Activities of UNWE. The training was conducted in part-time form during the 

period 26.03.2019 – 26.03.2022. 

2. General Characteristics of the Submitted Dissertation Thesis 

The dissertation thesis of Gergana Todorova focuses on marketing planning for event 

management and its impact on the financial results of companies. The total volume is 226 

pages. The submitted material for review includes an introduction, three chapters, and a 

conclusion. It contains 7 tables and 49 figures. The bibliography includes 219 sources, of 

which 84 are in Cyrillic and 136 are in English. 

 

The structure of the dissertation is logically constructed. It is subordinated to the main 

research thesis and oriented toward achieving the objective through the fulfillment of the 

defined tasks. 

The literature review demonstrates a balanced use of English and Bulgarian sources. The 

dissertation is substantial in volume. The illustrative material is sufficient both 

quantitatively and qualitatively. 

 



The relevance of the dissertation research is justified by the dynamic balance between 

customers and the organization; the role of marketing planning in the process; and the 

specifics and evolution of the digital environment. All this is considered in the context of 

integration between digital planning and performance indicators. 

 

Within the topic, the author combines service business, dynamic environment, digital 

transformation, marketing planning and costs, and the achievement of efficiency. 

 

The introduction contains the conceptual framework of the dissertation research. The 

scope, object and subject of the research, the aim and objectives, and the main research 

thesis are clearly defined. At this stage, the clarity and soundness of the concepts and 

ideas defended by the author become evident. The essence of the dissertation can easily 

be distinguished, namely: to investigate the influence of marketing planning, to develop a 

methodology for integrating marketing decisions, and to measure and evaluate 

effectiveness. 

3. Evaluation of the Scientific and Applied Results Obtained 

The evaluation of the obtained results can be made in several directions. The aspects of 

marketing planning (MP) and the digital environment have been studied. The stages of 

the MP process and financial indicators have been systematized. The microenvironment 

and its influence on financial results have been analyzed. A framework linking MP and 

financial indicators has been developed. Empirical research has been conducted, results 

have been analyzed, findings have been made, and hypotheses have been confirmed. A 

systems approach, case study method, and survey research have been used. Classical 

approaches such as Agile, Lean, PESTEL analysis, and PIMS logic have been applied. 

The tasks have been fulfilled, the objective has been achieved, and the thesis has been 

confirmed to a significant extent. 

4. Evaluation of the Scientific and Applied Contributions 

The dissertation thesis as a whole possesses merits that justify the definition of scientific 

contributions. 

 

1. The theoretical concepts related to marketing planning have been studied and 

interpreted. 

 

2. A methodological framework linking marketing planning, financial results, and a 

control system has been developed. 

 

3. Research has been conducted in the business sector for event organization. 

 



4. Generalizations and conclusions have been made, and a methodological framework for 

implementing MP has been developed. 

 

The report on contributions contained in the abstract accurately reflects the achievements 

of the doctoral candidate, although the first three contributions could be revised and 

combined. 

5. Evaluation of the Publications Related to the Dissertation 

The list of publications includes three titles. They are related to the topic of the 

dissertation thesis and reflect substantial parts of it. 

6. Evaluation of the Abstract 

The abstract meets the requirements and correctly reflects the main points of the overall 

content of the dissertation thesis. In structural and substantive terms, the dissertation 

thesis and the abstract are correct. 

7. Notes, Recommendations and Questions 

The proposed sixth contribution does not possess the characteristics and cannot be 

defined as a model. 

8. Conclusion 

The dissertation thesis represents a conscientiously conducted scientific research in a 

field of significant relevance. I find that the formulated objective and tasks have been 

achieved. The scientific contributions can be regarded as genuine achievements of the 

doctoral candidate. All this gives me grounds to provide a positive evaluation of the 

dissertation thesis and to recommend that the respected members of the Scientific Jury 

vote positively for awarding Gergana Todorova the educational and scientific degree 

“Doctor” in the scientific specialty “Economics and Management (Industry)”. 
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