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OcHnoeanue 3a IPEACTABSHE HA CTAHOBUILIETO: YYaCTUE B ChCTaBa HA HAYYHOTO
Kypu TI0 3allUTa Ha JUCEPTAllMOHHMUSA TpyA CbhIVIACHO 3amoBen Ne
1032/14.04.2026 r. na 3am. Pextopa mo HUJI na YHCC.

1. Nudopmanus 3a 1ucepranra

JucepranTsT ce € oOyuyaBan Mo JOKTOpCKa Mporpama KbM Katenapa
,2AHanycrpuanen ousnec” Ha YHCC mo HayyHa crienMaliHOCT ,,JIKOoHOMUKa U
ynpasieHue (MHIyCTpHs) cbriacHo 3amoBen Ha 3am.-pexktopa mo HUJ[ na
YHCC Ne 824/03.04.2019 r. OOy4yeHueTo € OChIIECTBEHO B pedosHa (hopma
npe3 nepuoaa 26.03.2019 r. — 26.03.2022 r.

2. O0ma xapakTepucTHKA HA NPEACTABEHHS JUCEPTALIMOHEH TPYA

[IpencraBeHusaT aucepTalmoHeH TPy € ¢ 0011 0oem oT 219 crpanunu, B
ToBa u4uciao 195 crpaHnum oOcHOBeH TekcT. JlucepramusATa H3M0a3Ba
oOuyaiiHaTa 3a MOAOOHM HAyYHU TPYJOBE CTPYKTypa - YBOJ, TPU IJIaBH,
3aKJIFOUYECHUE, U3II0JI3BaHa JIUTEPATYPA U MPUITOKEHUS.

JIucepTaHThT € HACOUMIJI HAYYHUSI CH MHTEPEC KbM MPECEUHUTE TOUYKHU Ha
IB€ JUHAMHYHO pa3BUBAlIM ce o00JacTu — JUTUTAJNEH MAapKeTHUHI U
npenocraBsiHe Ha codryep kato yciyra (SaaS). AKTyalHOCTTa Ha Temara €



00OCHOBaHa BBB BBBEJIECHUETO U I[I0OYMBA HAa YCTAaHOBEHOTO OT aBTOpa
(parMEeHTHUpPaHO M HEMBIHO HU3CJIEABAHE Ha IMPWJIOKEHWETO HAa TUTHTATHUS
MapKETHHI KOHKPETHO B KOMIIAHUH, IIpey1aramu SaaS Ou3Hec Mojie.

N3cnenoBarenckusaT GoKyc Ha U3CIEBAHETO HAMHUPA SICHO OTPaKEHUE B
n30paHuTe OOEKT M NIpeIMET Ha JucepTalMoHHUA TpyA. Karo obekt Ha
u3CIeBaHETO € u30paHa MapKeTHHroBaTa JEHHOCT Ha KOMIAHHUHTE,
npenjarany coTyep KaTo yciyra, a mpeAMeThT BKJIIOYBA MPUIIOKEHUETO Ha
KbM TMPHJIOKEHUETO JUTHTATHUS MapKeTHMHI KaTro CHCTeMa OT KaHallu,
WHCTPYMEHTH, TEXHOJOTHH, TOKa3aTeld W aHAIMTUYHU TOAXOAM 32
noJioMaraHe Ha ymnpaBlieHCKUTE perieHus. M3cnemnoBarenckaTta Te3a Ha Tpya
JIOTUYHO CJIe[[Ba 3asBEHUSl Hay4yeH MHTEpec, U30paHuTe OOEKT U MpeAMET Ha
U3CJIEIBAHETO U CE€ OCHOBaBa Ha NPUEMAHETO, Y€ ,,CTENEHTa U HAYMHBT Ha
IOPUJIO)KEHUETO Ha JWTUTAJIHUS MapKeTMHI B SaaS KOMIIAHMUTE OKa3BaT
CBILIECTBEHO  BIMSHHME BbpPXY TAXHATa TMa3apHa  €(EKTHUBHOCT U
KOHKYPEHTHOCTIOCOOHOCT®.

B croTBeTCTBHE C M3cieqoBaTeNcKara Te3a, € GopMysMpaHa OCHOBHATa
el Ha TpyJAa — pa3paboTBaHE HAa HMHTETpUpaH MOJEN 3a MNPUIOKEHHE Ha
JUTUTATHUS MAapKETHHT B SaaS OpraHM3alHWTe. 3a W3IBJIHEHUE Ha LEINTa, ca
AeuHUpAHU S IIeNId, KOWTO ca JIOTHYECKH OOBBP3aHU C Te3aTa, MpeaMeTa,
00€eKTa U 11eJITa Ha HAyYHUS TPY/I.

JlucepTaHThT € MPOYYHJI 3HAYUTENECH OpOd JIMTEpaTypHU U3TOUHHUIU —
185, karo mpeoOnamaBamata 4yact oT TiaX (78%) ca Ha aHIJIMICKU €3HK.
[IpernensT Ha 3aryiaBUATa B CMHCHKA HAa W3MOJ3BaHATa JHUTEpaTypa MOKa3Ba
IMIUPOK 00XBAT, BKJIIOYBAILl KAKTO KJIACUYECKH, TaKa U ChbBPEMEHHU U3TOUHUIU
B o0JlacTTa Ha MApKETUHIA, NUTUTAIHUS MApKETUHT, SaaS OU3HEC MOJEIHTE,
OM3HEC MHTEIUTCHTHOCT U YIIPaBJIEHUE Ha KIMEHTcKaTa cToiHocT. [IpaBuiHo e
U30paH  METOAMYECKUAT  HHCTPYMEHTApuUyM,  BKJIIOYBAIl  [OAXOJSIIN
KayeCTBEHH U KOJMYECTBEHU METOJAU C OIJIe]l OCUTYpsIBAaHE Ha 3aAbJI00YEH U
oOXBaTeH aHajIM3 M JOKa3BaHE Ha wu3cienoBaTesckara Teza. KopekTHo ca
MOCOYCHH U OTPAHWUYEHUS M 00XBAT HA AUCEPTALIMOHHUS TPYI.

3. OueHka HA MOJIyYeHUTEe HAYYHU U HAYYHO-TIPUJIOKHH Pe3yJITATH

CpabpkaHHE€TO Ha TpPUTE TJIABM ClEe[BA MOAXOAIIa JIOTMYecKa
IIOCJIEIOBATEIHOCT — TEOPETHUYHA OCHOBAa, METOJO0JIOTHYECKA paMKa U
EMITMPUYHO U3CIICIBAHE.

OCHOBHUTE Hay4YHH M HAYYHO-NIPWIOKHHU PE3YJTATH, TEMOHCTPUPAHU B
IbPBA TJIaBa MOXKE J1a C€ CUCTEMATHU3UPAT 110 CJIEIHNS HaYUH:

e  Jlur"uTaJIHUAT MApKETUHI € paslVielaH KaTo yIpaBJICHCKa

(GyHKIMS, OCHOBaHAa Ha M3MOJ3BaHE HA JJAHHU U NPU MpUJIaraHe Ha pa3indHU
KOMITOHEHTH.



e  O06001IeHN ca pa3TUYHUTE MAPKETUHTOBU CTPATETUN U TEXHUKHU.

e  U3Benenu ca cneuudukute Ha SaaS OM3HEC MOJENIa U € OYEPTAHO
CTPATETUYECKOTO 3HAUYCHWE Ha MPUJIAraHeTO Ha AUTUTATHUS MApKETUHT B Ta3d
o0Jacr.

e (CucremaTu3WpaHd ca T[peau3BUKaTe]ICTBaTa  mpea  SaaS
KOMIIaHUHTE, KOUTO OMPEACIAT BaXHOCTTA HA CTpaTerusTa 3a MpujaraHe Ha
TUTATATHAS MAPKETHUHT.

e l3BenmeHa e Bph3KaTa MEXAY TUTHUTATHHUS MApPKETUHT M KIIOYOBU
nHaukaropu Ha npencraBsHeTo kato CAC (Customer Acquisition Cost), CLTV
(Customer Life-Time Value), MRR (Monthly Recurring Revenue), Churn Rate,
NRR (Net Revenue Retention) u nip.

Ponsra Ha BTOpa T71aBa € 1a Aajae METOAUYECKa paMKa Ha EMITUPUIHOTO
u3cnenBane. BbB BTOpa riaBa Morar Ja c€ OTKpOST CIEAHUTE Hay4dHU
pe3yJTaTu:

e  PazpaboreHa e KOMILJIEKCHa METOIMYECKA paMKa HA eMIIUPUYHOTO
U3CIlie/IBaHe 3a M3CIEABAaHE Ha TMPUIOKEHUETO Ha JUTUTATHUS MapKETHUHT B
KOMITaHUH, TTpHIIarany SaaS Ou3Hec MOJIEII.

e Uurterpupane Ha  pa3NMYHU  KOHILENTyalHX  MOJAENTH B
METOoIMYecKaTa paMKa.

e  @dopmynupaHa € OCHOBHAa U3CIIEJIOBATEICKAa XHIOTE3a, 4Ye
,» JUTUTATHUTE MAPKETUHTOBU CIIOCOOHOCTH Ca MOJIOKUTEITHO U CTATUCTUYECKH
3HAUYUMO CBBP3aHU ¢ OM3HEeC €(hEeKTMBHOCTTA Ha SaaS KOMMaHUUTE, U3MEPEHU
ype3 MRR, NRR, Churn u LTV/CAC*. Jlepunupanu ca u 1mectT Mpou3BOTHU
XUMOTE3H.

o JlebuHupann ca TpM HHBA HAa aHAIU3 — MAapPKETUHTOBO-
TEXHOJIOTHYHO, OPTaHU3AIMOHHO U PE3YJITATHO.

e B crorBercTBHE ¢ pamkarta W JeDUHUPAHUTE XUIOTE3H €
o0ocHOBaH npodui Ha U3BaAKaTa — 62 pecnonaeHTa ot 6 SaaS komnanuu (3 oT
bovarapus u 3 dy)aecTpaHHH).

e 3BeneHa e CTpyKTypa Ha aHKETHUS UHCTPYMEHT B CHOTBETCTBHUE
¢ n30paHUTE TEOPETUYHH MOJICNIM M € HampaBeHa OOOCHOBKA Ha HM30paHUTE
M3CJICIOBATENICKH MMOAXOAU U METOIN HA U3CIIeABAHE.

e  (Cepuo3eH HaydeH pe3yaTaT € U CTPYKTYPHPAHETO HAa METOAHMKATa
B 5 erama, Clie/IBallly SICHA JIOTUKA U TTOCIIEA0BATEIHOCT.

Tpera rmaBa mpeacTaBs pe3ylATaTUTE OT MPOBEACHOTO EMITHUPUIHO
W3ClIeIBaHe BBH3 OCHOBa Ha pa3paboTeHaTa BBHB BTOpa TJlaBa METOAMYECKA
pamKa.

B Tpera rmaBa Morar f1a ce OTKpOST CJICTHUTE HAYYHH Pe3yITaTH:



e EmnupuyHO € MOTBBbpJEHA Bpb3KaTa MEXKIYy TEXHOJOTHYHATA U
OpraHMU3aIOHHA TOTOBHOCT Ha KOMIIAaHUUTE U pa3Butueto Ha DMC.

e  Pa3kputu ca KIIOYOBH 3aBUCUMOCTU ChC 3HAUMTETHA TEOpPETUYHA
Y NIPUJI0KHA CTOMHOCT

e [lpunoxkeHn ca JBa MoOJeNa Ha PErpeCMOHEH aHaINU3, Karo
OBJIHUAT MOJEN NOKa3Ba, 4ye Hail-cuiHo € BiuusHuero Ha DMC Bbpxy SaaS
KPI nanekca

e [lotBbpAeHH ca WET OT IIECTTE XWIIOTE3W, a €IHA € YACTHYHO
MOTBBP/ICHA.

e  @dopmynupaHu ca IMIeCcT OO MPENOPHKUA U TPU TUEpeHIIUPaAHH
MPETOPHKH 32 MPUIOKEHUE HA AUTUTAIHUS MAPKETHUHT B SaaS KOMITaHUU

e  Pa3paboTeH € MOJes Ha BHEApPSABAHE Ha JUTWUTAJICH MapKETHHI B
SaaS xoMmmaHuu, CTpyKTypUpaH B YeTHPHU (a3u.

4. OueHka HA HAYYHHUTE U HAYYHO-NIPUJIOKHU MPUHOCH

[IpuHOCHTE ca YaCTUYHO OMMCAHM B 3aKJIIOUEHUETO, HO CUUTaM, Y€ TOBa
MOXelIe J1a ObJie HalIPpaBeHO B MO-CUCTEMATU3UPaH U CTPYKTYpUPaAH BUJ C €T
o-100po0 OTKposiBaHe. M3XO0XKIallKh OT HW3JIOKEHHETO U TMOCTUTHATOTO OT
JMCEepPTaHTa, OCHOBHUTE MPUHOCH MOTaT Ja c€ OOOOMIAT U OLICHSAT IO CICIHUS
Ha4uH:

e Pazpaborena wmeromuuecka pamMKa, HWHTETpHUpalia pa3IudHU
TEOPETUYHU MOJIEIHU, 32 EMIMPUYHO M3CJICIBAHE HA BIUSHUETO HA AUTHUTATHUS
MapKETUHT BBPXY JIEWHOCTTA HA KOMIIAHUY, Mpejaramy SaaS Ou3HeC MOJIeN.

e IIpoBeaeHo eMnupu4HO H3cienBaHe cpen 62 pecrioHaeHTa ot 12
SaaS koMmaHuu, pe3yaTaTUTe OT KOETO JAEMOHCTpUpAT MPUIOKUMOCTTa Ha
pa3paboTeHaTa METOAMYECKA paMKa U I0Ka3BaT U3CIIEIOBATEICKUTE XUIIOTE3H

o  ®dopmynupaHe Ha MPENOPHKU 32 €(PEKTUBHO MPUIIOKEHHE U
yIpaBJIE€HUE HA IUTUTATIHUS MApPKETHUHT B SaaS KOMIIaHUU

e  Pazpaboren uermpudaszeH Mojen 3a BHEIPSBAHE HA JUTHUTATHUS
MapKeTUHT B SaaS KOMITaHWMH, BKIIFOUBAIIl KOHKPETHH JEHHOCTU HA BCska (asa,
NpEAJIOKEHUE 3a W3IO0JI3BaHM HMHCTPYMEHTH, MOKa3aTedu W TEpUOAM Ha
U3CIIEe/IBaHE.

5. Ouenka Ha NyOJMKANMUTE MO TUCEPTANUATA

JlucepTaHThT € MyOJIMKyBaJl CHIIIECTBEHA YaCT OT HAyYHUTE PE3yJITaTH B
YETUPU CAMOCTOATENIHU JIOKJIaJla OT HAayyHU KOH(EpPEeHIMHM U B CTaTUs B
ChaBTOPCTBO ¢ Hay4HHs pbkoBoauTenl. [lo mokazarenure ot rpyna I' e chOpan
00111 Opoit Touku 45, KOeTO MOKpHUBa MUHUMAJIHUTE HAIlMOHAJIHU U3UCKBAHUS
3a Ta3u rpyima.



6. Ouenka Ha aBTopedepara

ABTOpedepaTbT OTroBapss Ha H3UCKBAHUATA U TPEACTaBS KOPEKTHO
ChABPKAHUETO HA JUCEPTAIMOHHMS TPyl H ChAbpXKa OINUCAHUWE Ha
MMOCTUTHATUTE HAYYHU PE3YJITATH U MIPUHOCH.

7. Kputuunu 0eJie:KKH, IPeNnopbKU U BbIIPOCH

[IpeacTaBeHUsAT AUCEPTALIMOHEH TpPyJd  OTroBapsi HambJIHO Ha
M3HUCKBAaHMATA KbM TI0JI00CH pOJl HAyYHH TpyIoBe. M3mon3BaH e 1o0bp HaydeH
CTHJI Ha U3JIO)KEHUETO. ABTOPOBUTE UJEU U PE3YITATH Ca OMMUCAHU ACTAIIHO U
WIIOCTPUPAHU € TOIXOAIIN TaOIUIH, TPaPUKU U IPUITIOKEHHE.

OCHOBHMTE MU KPUTHYHHU OEJIEKKU Ca CBBP3aHU C METOJMYECKATa paMKa
OT BTOpA IJ1aBa U EMIIMPUYHOTO U3CJEABAHE, IPEACTABEHO B TPETA IJIaBa:

o Ha pa3nuuHu mecTta BbB BTOpa IJlaBa c€ FOBOPU 3a METCTENEHHA
ckayia (Hanpumep ctp.146) u cemeMmcrenenHa ckana (Hanpumep ctp.135), koeTo
Ch3/1aBa OObpPKBAHE KaKBa TOUHO CKaja Ha JIMKepT e u3noia3BaHa.

o Ha c1p.129 e mocodeHo, ue 3a (akTOpEeH aHAIM3 € H3IO0JI3BaH
Principal Component Analysis (PCA) 3a u3BexgaHe HAa OCHOBHHMTE TIpyIu
(akTOopu — CTpaTeruuecKku, TEXHOJOTMYHU U noBeneHdyecku. PCA obaue He e
KJIaCM4eCKu (DaKTOpEeH aHaiu3, a METOJl 32 HaMaJliBaHE Ha Pa3MEpPHOCTTa Ha
JaHHUTE Ype3 TpynupaHe Ha (PaKTOPHUTE MPOMEHJIMBYU B INIABHU KOMIIOHEHTH,
KOUTO OOSICHSIBAT MaKCHMajHa 4YacT OT oOIlara Bapuanusi B pe3yITaTHUTE
IPOMEHJIUBH.

o OT u3M0KEHWETO HE CTaBa fACHO Kak ce wuzuucassar ll-te
noakoHcTpykropu (TOE, TOA, TAM u ap.), yusaAto B3aMMHa KOpenamus ce
m3cienBa B tabmuma 3.15. IlocodyeHu ca Opoil Ha eleMEHTHTE W CKajga 3a
n3MepBane Ha TOE, TOA, TAM u ap., HO HE € SICHO KaK CTaBa arperupaHeTo
Ha €JIEMEHTUTE OT BCEKU KOHCTPYKTOP.

° Jlobpe Om Owio B HaA4yajJoTo Jia c€ BKIOYM Tabiouma ¢
U3II0JI3BAHUTE CHKPALCHUSI.

bux uckana ga oTnpass CI€AHUTE BBIPOCH KbM JIOKTOPAHTA:

1. Mma nu pa3nuka 1o OTHOWIEHUE HA IPWJIaraH HHCTPYMEHTApUYM U
MHTEPIPETUPAHE HA PE3YyJATATUTE OT KOPEJAUMOHHUS U PErPECHOHHUS AHAIIN3
ako KPI ca wu3mepenn O0OEKTMBHO (HampuUMep B3€TH WM M3YUCICHU OT
(MHAHCOBUTE OTUETH HA KOMIIAHUUTE) U upe3 cKkana Ha Jlukept?

2. [Ipunoxuma 1M € MeToAuYecKaTa pamMKa W EMIHUPUYHOTO
u3cleBaHe KbM KOMITAHMHM, MpeJiaraiy Ipyrd MOJAENIH Ha NPeoCTaBsIHE Ha
obnaunu yciyru kato laaS, PaaS? HeoOxonumo nu € aganTupaHe Ha paMkara,
OpEenopbKUTE U MOJIeNIa Ha BHEApsIBaHE?



8. 3akuouenne

JlucepTallMOHHUAT TPyA TPENICTaBIsABa 3aBbPIICHO CAaMOCTOSTEIHO
HAy4YHO HM3CIIeJIBaHE, NMOCBETEHO Ha aKkTyalHa TeMmaruka. [loctaBeHara uen u
3a/layuTe ca U3MBIHEHU YycCIenHo. B u3cienBaHeTo Moratr na ce OTKpOST
CBIIECTBEHHM HAYYHO M  HAyYHO-NIPWIOXKHU TmpuHOcU. Cuuram, uye
JUCEPTAlMOHHUAT TpPyJ OTroBaps Ha wusuckBanusita Ha 3PACPB, Ha
[IpaBunHMKa 3a HEroBOTO IMpWjaraHe, M Ha BBTPEUIHUTE HOPMATHUBHU
nokymentd Ha YHCC rp. Codus 3a mpuchxiiaaHe Ha oOpa3oBaTenHaTa
Hay4Ha CTEIIEH ,,JIOKTOp .

[Topamu Te3m chOOpakeHUsT JaBaM TMOJIOKUTEJIHA OIleHKa Ha
AUCEPTALIMOHHUSA TPYyA Ha Tema , IIpunokeHre Ha AUTHTAIHUS MapKETUHT B
KOMIITAHUWTE, Tpenjaramy copTyep Karo yciayra” W TpernopbuyBaM Ha
yBa)KaeMUTE wieHOBEe Ha HaydHOTO Kypw Aa HMpUCHIAT HA JOKTOpaHT SceH
[TnamenoB JlesnoB OHC , joktop” mo mnpodecnoHanHO HampasieHue 3.8.
HNkoHoMuka, HaydHa CHEIUAIHOCT ,, IKOHOMUKA U yIpaBieHue (MHIyCTpusi)”.

JlaTa / MscTo
15.05.2026 /rp.Baphna | 071000 (o
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From: Assoc.Prof. Yanka Georgieva Aleksandrova, PhD
University of Economics - Varna
Professional field: 4.6. Informatics
Scientific specialty: Informatics

Regarding: Dissertation for awarding the educational and scientific degree

"Doctor" in the scientific specialty "Economics and Management
(Industry)" at the UNWE.

Author of the dissertation: Yasen Plamenov Deyanov

Thesis topic: Application of Digital Marketing in Software as a Service
Companies

Grounds for submitting the opinion: participation in the scientific jury for the
defense of the dissertation according to Order No. 1032/14.04.2026. of Deputy.
The Rector of Research and Development of UNWE.

9. Information about the PhD student

The PhD student was enrolled in the Doctoral Programme at  the
Department of Industrial Business at the UNWE in the scientific specialty
"Economics and Management (Industry)" in accordance with the Order of the
Vice-Rector for Research and Development of UNWE No 824/03.04.2019.

10.General characteristics of the presented dissertation

The presented dissertation has a total volume of 219 pages, including 195
pages of main text. The dissertation uses the usual structure for such scientific
works - introduction, three chapters, conclusion, literature used and appendices.

The author has focused his research interest on the intersections of two
dynamically developing areas — digital marketing and software as a service
(SaaS). The relevance of the topic is justified in the introduction and is based on
the fragmented and incomplete research of the application of digital marketing
specifically in companies offering a SaaS business model, established by the
author.

The focus of the research is clearly reflected in the chosen object and
subject of the dissertation. The subject is the marketing activity of companies



offering software as a service, and the subject includes the application of digital
marketing to the application of digital marketing as a system of channels, tools,
technologies, indicators and analytical approaches to support management
decisions. The research thesis logically follows the declared scientific interest,
the chosen object and subject of the study and assumes that "the degree and
manner of application of digital marketing in SaaS companies have a significant
impact on their market efficiency and competitiveness."

In accordance with the research thesis, the main goal of the work is
formulated — the development of an integrated model for the application of
digital marketing in SaaS organizations. To fulfill the goal, 5 goals are defined,
which are logically related to the thesis, subject, object and purpose of the
scientific work.

The author has studied a significant number of literature sources — 185,
and most of them (78%) are in English. A review of the titles in the list of
references shows a wide scope, including both classic and contemporary
sources in the fields of marketing, digital marketing, SaaS business models,
business intelligence, and customer value management. The methodological
toolkit has been correctly chosen, including appropriate qualitative and
quantitative methods to provide an in-depth and comprehensive analysis and
proving the research thesis. The limitations and scope of the dissertation are
also correctly indicated.

11.Evaluation of the scientific and applied scientific results obtained

The content of the three chapters follows an appropriate logical sequence
— theoretical basis, methodological framework and empirical research.

The main scientific and applied scientific results demonstrated in
Chapter One can be systematized as follows:

1. Digital marketing is considered as a management function based
on the use of data and the application of various components.

2. The different marketing strategies and techniques are summarized.

3. The specifics of the SaaS business model are outlined and the
strategic importance of the application of digital marketing in this area is
outlined.

4. The challenges facing SaaS companies are systematized, which
determine the importance of the digital marketing implementation strategy.

5. The relationship between digital marketing and key performance
indicators such as CAC (Customer Acquisition Cost), CLTV (Customer Life-
Time Value), MRR (Monthly Recurring Revenue), Churn Rate, NRR (Net
Revenue Retention) and others is deduced.



The role of the second chapter is to provide a methodological framework
for empirical research. In the second chapter, the following scientific results can
be highlighted:

1. A complex methodological framework of empirical research has
been developed to study the application of digital marketing in companies
applying the SaaS business model.

2. Integration of different conceptual models into the methodological
framework.

3. A basic research hypothesis has been formulated that "digital
marketing capabilities are positively and statistically significantly correlated
with the business performance of SaaS companies, as measured by MRR, NRR,
Churn and LTV/CAC." Six derived hypotheses have also been defined.

4. Three levels of analysis are defined — marketing, technological,
organizational and effective.

5. In accordance with the framework and the defined hypotheses, a
sample profile was substantiated — 62 respondents from 6 SaaS companies (3
from Bulgaria and 3 foreign).

6. The structure of the survey tool in accordance with the selected
theoretical models is derived and the justification of the selected research
approaches and research methods is made.

7. A serious scientific result is the structuring of the methodology in
5 stages, following clear logic and sequence.

Chapter Three presents the results of the empirical research based on
the methodological framework developed in Chapter Two.

In the third chapter, the following scientific results can be highlighted:

1. The relationship between the technological and organizational
readiness of companies and the development of DMC has been empirically
confirmed.

2. Key dependencies of significant theoretical and applied value have
been revealed

3.  Two regression analysis models are applied, and the full model
shows that the strongest influence of DMC on the SaaS KPI index is

4.  Five of the six hypotheses have been confirmed, and one has been
partially confirmed.

5. Six general recommendations and three differentiated
recommendations for the application of digital marketing in SaaS companies
have been formulated

6. A model for implementing digital marketing in SaaS companies
has been developed, structured in four phases.



12.Evaluation of scientific and applied scientific contributions

The contributions are partially described in conclusion, but I believe that
this could have been made in a more systematic and structured form in order to
better stand out. Based on the presentation and the achievements of the
dissertation, the main contributions can be summarized and evaluated as
follows:

1. A methodological framework integrating wvarious theoretical
models has been developed for an empirical study of the impact of digital
marketing on the activities of companies offering a SaaS business model.

2. An empirical study was conducted among 62 respondents from 12
SaaS companies, the results of which demonstrate the applicability of the
developed methodological framework and prove the research hypotheses

3. Formulating recommendations for effective implementation and
management of digital marketing in SaaS companies

4. A four-phase model for the implementation of digital marketing in
SaaS companies has been developed, including specific activities of each phase,
a proposal for the tools used, indicators and research periods.

13.Evaluation of dissertation publications

The PhD student has published a significant part of the scientific results
in four separate papers from scientific conferences and in an article co-authored
with his scientific supervisor. A total of 45 points has been collected for group
D indicators, which covers the minimum national requirements for this group.

14.Evaluation of the abstract

The abstract meets the requirements and correctly presents the content of
the dissertation and contains a description of the scientific results and
contributions achieved.

15.Critical notes, recommendations and questions

The presented dissertation fully meets the requirements for this kind of
scientific work. A good scientific style of the exhibition was used. The author's
ideas and results are described in detail and illustrated with appropriate tables,
graphs and appendix.

My main critical notes are related to the methodological framework of
Chapter Two and the empirical research presented in Chapter Three:

1. At various points in Chapter 2, there is talk of a five-step scale
(e.g., p.146) and a seven-point scale (e.g., p.135), which creates confusion
about what exactly Likert's scale was used.
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1. On page 129 it is stated that Principal Component Analysis (PCA)
was used for factor analysis to derive the main groups of factors — strategic,
technological and behavioral. However, PCA is not a classic factor analysis, but
a method of dimensionality reduction by grouping the factor variables into main
components that explain the maximum fraction of the total variation in the
resulting variables.

2. It is not clear from the presentation how the 11 subconstructors
(TOE, TOA, TAM, etc.) are calculated, the mutual correlation of which is
examined in Table 3.15. The number of elements and a scale for measuring
TOE, TOA, TAM and others are indicated, but it is not clear how the
aggregation of the elements of each constructor takes place.

3. It would be good to include a table with the abbreviations used at
the beginning.

I would like to address the following questions to the PhD student:

l. Is there a difference in terms of the methods applied and the
interpretation of the results of the correlation and regression analysis if the KPIs
are measured objectively (e.g. taken or calculated from the financial statements
of the companies) and using the Likert scale?

2. Are methodological framework and empirical research applicable
to companies offering other models of cloud service delivery such as laaS,
PaaS? Is it necessary to adapt the framework, recommendations and
implementation model?

16.Conclusion

The dissertation is completed independent scientific research dedicated to
current topics. The goal set and the tasks were successfully completed.
Significant scientific and applied scientific contributions can be made to the
study. I believe that the dissertation meets the requirements of the Law on the
Prevention of Corruption and Corruption Act, the Regulations for its
implementation, and the internal normative documents of the UNWE Sofia.
Sofia for awarding the educational and scientific degree "Doctor".

For these reasons, I give a positive assessment of the dissertation on the
topic "Application of Digital Marketing in Companies Offering Software as a
Service" and recommend to the esteemed members of the Scientific Jury to
award PhD student Yasen Plamenov Deyanov with a PhD degree in the
professional field 3.8. Economics, scientific specialty "Economics and
Management (Industry)".

Date/Place
15.05.2026 /Varna Signature: .........cooevviiiiininnn..
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