YHUBEPCUTET 3A HAIIMOHAJIHO 1 CBETOBHO CTOITAHCTBO

PELOEH3UA

Ot:  npog. 0-p Tamsana Hetiuesa Heyesa-Ilopuesa
Yuusepcumem 3a nayuonanno u c6emogHo cmonamcmeo
Hayuna cneyuannocm ,, Mapxemune ** (LJenosa norumuka)

OTHOCHO:  JUCEPTALMOHEH TPY[ 3a MPUCHKAAHE Ha oOpa3oBaTeiaHa M HayyHa
CTENEH ,JO0KTOP* 1o mnpodecCHOHAIHO  HampaBieHue 3.8.
Nxonomuka, nayuna cneyuannocm ,, Mapxkemune“ 8 YHCC

OcHnosanue 3a TIpEICTaBSIHE HA PEICH3WSTA: y4acTHE B ChCTaBa Ha HAYYHOTO
Kypyd TO 3alUTa Ha JWCEPTAllMOHHUS TpPyA, ChriacHo 3amoBen Ne
1201/04.05.2026 r. Ha 3aM.-peKTOpa HAyYHOHU3CJEJOBaTelICKaTa JACHHOCT Ha
YHCC.

ABTOp Ha nucepTalMoOHHUS TpY: [ecucnasa Hedenuesa Pycenosa-Benuukosa
Tema Ha qucepraiMoHHus Tpyn: HmnyacuenHume nOKynKu OHAQUH
(no npumepa na dv12apcKume Kynyeauu)

1. Uudopmanms 3a 1ucepTaHTa

HucepranTbT ce € oOy4aBajd IO JIOKTOpPCKa Iporpama KbM KaTenapa
»MapKeTUHT M CTpaTernyecko IulaHupane’, ¢akyaTeT ,,YNpaBleHUEe U
anmuHuctpanusa™ Ha YHCC no HaydHa crenuanHoCT ,,MapKeTHUHT* CBhIJIaCHO
3amoBen Ha Pekropa Ha YHCC Ne596/22.03.2019 r. OGyueHHeTo ¢ CyOCHIupaHo
OT J’bprKaBara.

HecucnaBa PycenoBa mpumobuBa OKC , bakanaBbp® mo CHEIUATHOCT
.Y IKOHOMHKa—bH3HEC aJIMUHUCTpAIMS” CbhC cnenuanmu3anus ,,MeHUIKMBHT M
npennpueMayectBo* B HoB Obarapcku ynuepcuteT npe3 2009 r. Ilpes3 2018 r.
npugoouBa OKC ,Maructep® mo cnenuasHoct ,,OUHAHCOB MEHHKMBHT U
MapkeTuHr* c¢ mnpodecuonanHa kpanupuxanus ,JxkoHomuct* BBB Bucmie
yuunuine no 3actpaxoBaHe u guuancu. Ot 2019 r. e JOKTOpaHT KbM Kareapa
»MapkeTuHr u crparerndecko manupane” Ha YHCC.



HecucnaBa PyceHoBa wuma mnpodecuoHalieH OnuT B o0yacTra Ha
HEJBUKUMUTE HMOTH, YIPABIECHUETO, CUETOBOACTBOTO M 3acTpaxoBaHEeTo. B
nepuoaa 1996-1997 r. 3aema JUIBKHOCTTa OpOKEp HAa HEABHKUMHU HUMOTH BHB
¢upma ET ,Ilenctun‘. Ot 1998 no 2006 r. paboTu KaTo KacHep-CYETOBOAUTE U
MOJI na 6nanku o crpora ordetHOCT KbM 3K , bearapcku mmotu™ AJl u XK3K
,bearapcku umotu* AJl. Ot 2007 mo 2015 r. e ympaBuTen Ha cOOCTBEHATa CH
¢upma ,Jlenctun EOO/. [Ipe3 2018 r. 3aema JIIBAKHOCTTA €KCIEPT MPOJAXKOHN B
otaen ,,Mapkerunr u npogaxou* kem JXK3K ,,Crrimacue AJl. B nepuoma 2017—
2018 r. m 2021-2024 1. paboTH KaTO YNpaBUTE]I HAa KOMIUIEKCH OT 3aTBOPEH THII
BBB (prpma ,,CB0OOIHA TpaKTHKA .

JlecnucmaBa PyceHoBa mpurekaBa COUMAIIHA W OPraHU3AllMOHHU YMEHMS,
CBBp3aHU C YIPaABICHUETO HA XOpa U pecypcH. Ts Mma apTUCTUYHU 3aJI0KO0WH,
CBBp3aHU ChC CBUPEHE U IMEEHE, KAaKTO U CIIOPTHU YMEHHsS — OwWiia € TPEHbOp U
ChAUS IO TEHUC.

buoepaguunume oannu na Oucepmamma nokazeam, ue Jlecucnasa
Pycenosa e nuunocm ¢ wupoxu npogecuonanrnu unmepecu u 602am nPaKmuyecku
onum 8 0oaacmma Ha Heo8UICUMUIE UMOMU, 3ACMPAX08AHEMO, YNPABIIEHUEMO U
cuemosoocmeomo. Cvuje8peMenno 6 auyer niaH ms e KOJOPUMHA JUYHOCH CbC
COYUATHU, OP2AHUZAYUOHHU, APMUCTIUYHU U CHOPMHU YMEHUS.

2. O01a XapaKTepUCTUKA HA NPeACTABEHHU JUCEPTAIHOHEH TPY/

2.1. Obem u cmpyxmypa

Hucepranmonnuar tpya € B odem ot 250 ctp. CTpyKTypupaH € BBHB
BBBEJICHUE, TPU TJIaBH, 3aKIIOYEHUE, TPWIOKEHUS W M3MO0JI3BaHA U IIUTHpPaHA
muTepatypa. Toil ce Xapakrtepusupa ¢ I00pO CTPYKTypHUpaHE M JIOTHYECcKa
MOCIIEZI0BATETHOCT Ha Pa3TIICKIAHUTE BHIIPOCH.

2.2. Oyenka 3a. aKmyaiHocmma U 3HAYUMOCmMma Ha memama, obexkma,

npeomema, yeama, 3adauyume U OCHOBHAMA me3a HA OUCEPMAYUOHHUSL

mpyo

AKTyaJJHOCTTAa Ha pa3paboTkata € TOAPOOHO U aPryMEHTHUPAHO
npeacTaBeHa. Haif-o6mio, Ts1 ce 00yciaBsi OT HaOJrOJaBailara ce TeHACHIUS Ha
yBEJIMYaBaHE Ha WMMITYJCUBHHUTE TOKYIKH, B T.4. Ha WMITYJICHBHUTE OHJIAMH
MOKYIKA B CbBPEMEHHHUSI CBSIT U 3HAUYEHUETO HA TE3M MOKYIIKHU 3a OM3Heca.

3HaunMocTTa Ha paspaboTkata € HechbMHEHAa. Om 2nedHa mouka Ha
Ou3Heca, BHACSHETO Ha SICHOTa W pa3OWpaHe OTHOCHO SIBJICHUETO HWMITYJICUBHO
KyIyBaHe ¥ Ha (DaKTOPUTE, KOUTO BIUSAT BbPXY TO3W BHUJ MOKYNKH OM MOTJIO /a
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MOJNOMOTHE M3rPAKJAHETO HA €(EeKTUBHU MApPKETUHIOBHU cTpaTeruu. Tbhil kato
OHJIaWH MMIYJICUBHUTE TMOKYIKH ca cleuuuueH Mojena Ha MOTPeOUTEICKO
NOBEACHUE, TAXHOTO U3CIEABaHE OM MOIJIO J1a MOANOMOTHE aJrOpUTMHU3AIMAITA
Ha TOTpPeOUTEICKUST U300p, KOSTO MO3BOJISIBA HAa KOMITAHUUTE Ja TMPEACTaBST
ChABpPKAHUE W TPOAYKTH, aJalTHpPaHU 3a WHIAUBUAyaTHUS moTpeduten. Om
2fle0Ha mouka Ha nompeobumenume, AMITYJICUBHUTE TTOKYTIKH MOTAT Jia MOBUIIAT
TSAXHOTO HAaCTPOCHHE, Thil KaTO MMITYJICHBHOTO Ia3apyBaHE CE€ OCHILIECTBSIBA C
Hacjlala W YJIOBOJICTBHE M MOTPEOUTENUTE yCEeHlaT MIACTUE OT HaIpaBEHUTE
MOKYTIKU.

O0exT Ha u3cleBaHE ca OBJITApPCKUTE MOTPEOUTENM, KOUTO Ma3zapyBaT
OHJIAMH.

IIpenmer Ha wu3cneABaHE ca OHJIAMH MMITYJICHBHUTE TMIOKYNKH Ha
OBJITapCKUTE KYIyBauyud B bbiarapus B MPOMYKTOBUTE KATETOPHUU XPAHUTEITHU
IPOJYKTH, OOJEKJI0, 0enb0, TEKCTHJI, CTOKM 3a OWTa, KO3METUYHU MPOJIYKTH,
OMXyTa U aKcecoapH.

Obexmvm u npeomemvm HA OUCEPMAYUOHHUS MPYO €A KOPEKMHO
Gdopmynupanu.

Henra Ha pa3paboTkata € Ja ce H3CieaBa pa3MepbT Ha OHJIAWH
UMITYJICHBHUTE TIOKYTTKH ¥ IPHYUHUATE, KOUTO CTOAT 321 TAX.

3a MOCTUraHEeToO Ha LeJITa AUCEPTAHTHT (OPMYNIHpa NMeT U3Cae10BaATeICKH
3a/a4M.

H3caenoBaresicka Te3a rjach, 4Ye pas3lpOCTPAHEHOCTTA HA OHJIAWH
MazapyBaHETO € 3HAYMTEHO MO-HHUCKAa OT Ta3W Ha oQuiaifH, KaTo B paMKHUTE Ha
OHJIalH Ma3apyBaHETO Pa3MPOCTPAHEHOCTTAa HAa UMITYJICUBHOTO Ia3apyBaHE HE €
MO-HHCKA B CPaBHEHHE C MJIAHUPAHOTO, HE3aBUCUMO OT MPOYKTOBAaTa KaTeTOpus
u gemorpadckuTe/mcuxorpacKuTe rpynu.

JlepuHMpaHu ca 1eceT u3cJie10BaTeJICKH XUIOTE3H.

2.3. Usnonzeana nayuna aumepamypa

[TpunoxeHusAT CMChK HAa M3MOJI3BAHUTE MOHOTpaduu, YICOHUIM, HAYYHU
CTaTUU U JIOKJIAJI, MHTEPHET U3TOUYHMITU U JP. BKJIIOUBA 00110 265 N3TOUHUKA.

Hsznonzeanama  Hayywa  aumepamypa — c8uUOemeicmed  3ad  6UCOKA
0C8EOOMEHOC HA OUCEPMAanma no memama Ha OUCepmayuoOHHUus mpyo.

3.0OneHKa Ha CBHABP:KAHMETO HA [IMCEPTALMOHHUSI TPyd M Ha
NOJy4YeHHUTe HAYYHU U HAYYHO-TPUJI0KHU Pe3yJITaTH

B nwpea ecnaea nuceptaHTBHT THPCHM M J1aBa OTTOBOP Ha BbIpoca o e
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UMITYJICUBHO KynyBaHe®. 3a LeNTa MbPBO C€ MPEJICTABIT PAaHHUTE pa30upaHus 3a
UMITYJICHBHO KYyIyBaHE, HAaCOYEHH KbM HOMpeOUmencKomo noseoeHue 8
MazaszuHa, CIEl TOBa CE€ W3BEKIA CHUMYIUpawuam egexkm, KoOumo uma
npoOyKmvm TIPU UMITYJICUBHUTE TOKYIKH M CE€ akKIEHTUpa BBHPXY TOBa, Y€ B
THEIIHU JTHU (YOKYCbm ce U3Mecmed 8bpXy nompedumens, He208ume emoyuu u
yyecmea. OOCTOMHO ca pas3riefaHd yduTapHaTa M XEJAOHUCTHYHATA TEOpUS U
apryMEHTHUPAHO C€ OTCTOsIBa BIXKAAHETO, Y€  UMNYICUBHOCMMA  Npu
nazapysamemo  ce  005CHABA  MOYHO  C  XEOOHUCMUYHAMA  MeOopus.
Cucremarusupanu ca (pakTOpUTe, BIUACIINA BbPXY UMITYJICUBHOTO KyITyBaHE U €
U3TOTBEH 3aJbJIOOYEH aHalIM3 Ha HAyYHUTE U3CIEBaHUsA, IIOCBETECHU Ha
BIIUSIHUETO Ha Te3U (PaKTOpU. APTYMEHTHUPAHO Ca U3BEJECHU CTUMYJIUTE, MPUCHIIU
32 OHJAllH MMIYJICUBHOTO KymyBaHe. OTIMYHO BIEYaTJIEHUE MPaBU
MIPEACTABIHETO B CMHTE3UpAH BUJ HA M3CJIEIBaHUS Ha yeOCalWT (pakTopu BHPXY
OHJIAH MMIYJICHBHOTO KYITyBaHE, KaTO 3a BCAKO €IHO C€ MOCOYBA MMETO Ha
U3CIIEIOBATENs], TOAMHATA HA MPOBEKIAHETO MY, HE3aBUCUMUTE, 3aBUCHUMHUTE
IPOMEHJIMBU U U3IOJI3BAHUAT METO/I.

IIpencraBeHu ca OCHOBHUTE TEOPUM W  MOJENW, H3IOJI3BaHU B
M3CIIEIBAHUSTA, IOCBETEHN HA UMITYJICMBHUTE NMOKYINKU. Ha ocHOBara Ha nperien
Ha HayyHaTa JMUTeparypa, [OUCEPTAaHTHT YCTAHOBSIBA, Y€ Ca W3IOJ3BAHU
NpUOIM3UTENHO 35 pa3auyHd TEOPUM M MOJEIM B NPOyYBaHUATA Ha
MMITYJICUBHUTE TOKYNKH. B AucepTannoHHus Tpya ca pasrieaaHu 0OCTOMHO Haii-
MIMPOKO U3MoJ3BaHUTE OT TAX: Pamkara Ctumyn — Opranuzsm — Otrosop (S-O-
R), MogenbT Ha ronsamara netopka (BFM), Teopusita 3a KynTypHUTE U3MEpPEHUS,
Teopus 3a perynatopuusi ¢pokyc (RFT), Teopusara Ha KOHCTPYKTUBHOTO HHUBO
(CLT), Teopusta 3a nareHTHO cberosiHue — yepta (LST) u Teopusra Ha moToxa.
[ToxBanHO € ChCTaBSIHETO Ha Ta0JMIlA, B KOSITO B CUHTE3UPaH BUJ € MPEICTaBEeHa
BCSAKA €JHA OT TE€3W TEOPUU U MOJIENH, OT KOU M3CJIEeI0BATEIN U Mpe3 KOs roANHA
ca u3non3anu. OOBPHATO € BHUMAHKE HA U3I0JI3BAEMOCTTA U HA IPYTU TEOPUHU U
MOJEIIH.

Ilvpsa enasa ceudemencmea 3a OMIUYHO NO3HABAHE HA HAYYHAMA
aumepamypa no memama Ha OUCepmayuoHHus mpyo, KOPeKmHo YUMupawe Ha
U3NONI36AHUME TUMEPAMYPHU USMOYHUYU, YMEHUE 3a U3BbPUIBAHE HA KPUMUYEH
JUmMmepamypeH aHanus, ymeHue 3a cunmesupane u 0600wasane u ACHo u3passieane
HAa agmopo8omo BUNHCOAHE NO PA32NeHCOaHUNE 6bNPOCU.

Bmopa 2nasa ima meTononorudyecku xapakrep. B Hest e HanpaBeH o0cToeH
mperyies] ¥ 3aabJI00YCH CPAaBHUTENICH aHAJIM3 HAa METOAWTE 3a HM3CIEABaHE Ha
4



UMITYJICUBHOTO KYITyBaHE: KOJIMYECTBEHU METOJU, KAauyeCTBEHH HHTEPBIOTA,
HAOMIOCHUST W JIabopaTOpHM u3cieABaHus. JlMCepTaHThT YCTaHOBSIBA, Y€ B
U3CIIE/IBAHUATa HAa MMITYJCUBHOTO MOTPEOUTENICKO TOBEJICHUE, C€ H3MO0JI3BaT
MPEANMHO KOJIu4ecTBeHU MeTou. OIEHIBAHETO YECTO C€ M3BBPIIBA UPE3 CKaIU
ChC 3aTBOPCH Kpai, OICHSBAIIM HUBOTO HA CHIIIACHE IO CKAJIUTE 3a ,,ChIVIACHE —
HECBHIIIACUE™ WA MEXKY CEMAHTUYHH €JIEMEHTH.

CeppueBuHata Ha BTOpa TJilaBa € pa3pabOTBAaHETO Ha ISUIOCTHATA
METOJIOJIOTUYHA paMKa 3a EMIUPUYHO U3CIE[ABAaHE OTHOCHO  OHJIAlH
UMITYJICUBHUTE TOKYIKA Ha OBJITapCcKuTEe KynyBauu. [[/enma HAa M3CIEABAHETO €
Ha 0Oa3zara Ha M30paHM NPOMEHJIMBU Jla CE€ HM3MEPU HMITYJICUBHOTO OHJIAIH
KyITlyBaHEe W J1a C€ HalpaBH aHAIM3, 32 Ja CE OTKPHAT 3aBHUCHUMOCTH MEXIY
MMITYJICHBHUTE TIOKYTIKH U AeMorpadckute (pakTopu, UMITYJICHBHUTE TIOKYTIKH U
CTUMYJIUpANIUTE (PaKTOpH, UMITYJICHBHUTE MTOKYIKH U TIPOTYKTOBUTE KaTETOPHUH.
CbcTaBeH € HaydyHO OOOCHOBAH a8MOpPCKU U3CAe008AMENCKU MOOel, KOUTO
oOxBaila rpyna MOTPEeOUTENH, NPOAYKTOBH KaTerOpHH, NPEAUMCTBA 3a
nazapyBaHe OHJIAMH, HEJOCTAThLIM 3a Ma3apyBaHEe OHJIANH, (AKTOPH, BIUSCIIU
BHPXY HMMIYJCUBHOTO KYyIyBaHE€ M OIICHKAa Ha TEHJCHIHUATA 32 HUMITYJICUBHO
KyIlyBaHe, KaTO MEXIy BCHYKH TSIX C€ TBPCAT BPB3KM M 3aBHCHMOCTH.
H3zbopanusm memoo 3a cvoOupane Ha OAHHU € OHAAUH aHKema. 3a TEIUTE Ha
pa3paboTkaTa € U3MO0JI3BAHA He CAVUAUHA U38A0KA NO Memodd HA ,,0m308aume
ce”. Obemam Ha uzeadkama e 309 eounuyu. Pazpabomen e uzcnedosamencku
uncmpymenm om 18 ewnpoca, koumo obxeawam u3cieo8aHume napamempu.
Ilepuoovm na cvbupane Ha OanHume e wiecm meceyd. 3a CMamMuUCMuUyecKkama
obpabomka Ha OanHHume e U3NoON36aH npocpamuusm npooykm SPSS 22.
[ToxBamHO € cucTeMaTU3UpaHETO B TaOJMYEH BHUJ Ha Te3aTa, XHUIIOTE3UTE,
ChOTBETHHTC HOMEpa Ha BBIPOCHUTE OT aHKeTara, W3MOJ3BAaHU 34
NOTBBPKIABAHETO WM OTXBBPJSHETO WM, KAaKTO M TIPHIOKHHUS 32 BCEKHU
KOHKPETEH ClIydail CTaTUCTHYECKU METOA. T08a cv30asa npe2iedHoCm, CHOMA U
noKa3ea Jjlo2ukama u yerecboopazHocmma om 6CAKO npeonpuemo oelcmeue 8
uscne008amencKus npoyec.

Bmopa enasa ceuoemencmea 3a ymenusma na oucepmanma 0a paspabomu
uscne0osamencky Mooel U U3C1e008amencka npocpama Ha  KOHKPEmHO
eMNUPUYHO U3Ce08aHe, 6 KOHKPEmHUs CAyYau 3a u3cied8ame Ha OHIAAUH
UMNYICUBHUME NOKYNKU HA ObjleapcKume Kynysauu.

Tpema 2nasa € NOCBETEHA HA PE3YJITATUTE OT MPOBEJACHOTO HM3cieaBane. B
Ta3W TJIaBa Ha pa3paboTkaTta asmopkama 3a0vbibo4eHo U NpophecuoHaIHo
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uHmepnpemupa OaHHUmMe OMHOCHO U3CNe08aHUmMe NPOMEHAUBU, C8bP3AHU
nogedeHuemo Ha Ovieapckume Kynyéauu Npu OHIAUH UMNYICUGHUME NOKVYNKU, U
Ha 0a3a HA NOMELPHCOABAHEMO UNU OMXEbPIAHEMO HA U3CAEe008AMENCKUME
xunome3su, gopmynupa 060cHO8AHU U3B00U OM AHAIU3A.

OTinyHO BIIeYATIIEHUE Ch3/1aBa 00OOIIEHUETO, KOETO MPaBU JTUCEPTAHTET,
clell BCsAKA €IHAa OT TIJIABHTE W Bpb3KaTa MEXAY OTICITHHTE TJIaBH Ha
pa3zpaboTkara.

Paspabomenuam om Jecucnasa Pycenoséa npoekm Ha OucepmayuoHeH
mpyo noxkasea, ue oucepmanmvm 000pe No3HA8a Meopusima u Memoooar02uama
HA OHIIAUH U3CIE08AHUAMA U MONCE CAMOCOAMENHO 0a NPOBEHCOd MAKUBA.

4. OueHka HA HAYYHHUTE U HAYYHO-NPUJIOKHYU MPUHOCH

[IpuHocuTe, KOUTO C€ CHIBPXKAT B JUCEPTAIMOHHUS TpydA, ca OT
TEOPETUUYEH, METOIOJIOTHICCKH U TIPHIIOKECH XapaKkTep:

1) OOoraTeHO ¢ 3HAHHETO KAaTO € BHECEHA SICHOTa OTHOCHO SIBIICHHETO
,,AMITYJICHBHA TTOKYTIKa“‘, (DaKTOpUTE, BIMSACIIN BbPXY UMITYJICHBHUTE MMOKYIIKH U
MOJCIIUTC W METOAWTE 3a H3CIeABAHEC HAa HWMITYJICHBHOTO IIOBEICHHUE TIPH
MOKYTIKA.

2) PaspaboreHa e [JIOCTHA WM3CIEAOBATENICKAa mporpamMa B T.4.
U3CIIEJIOBATEJICKU  WHCTPYMEHTApuyM  (BBIOPOCHUK) 3a  HW3CIEJBAaHE HAa
UMITYJICUBHUTE TIOKYTIKH OHJIAMH.

3) UsBenenu ca crnennd(UKH Ha OHJIAWH HMMITYJICHBHUTE IOKYIIKH Ha
OBJITapCKUTE KYIyBauH, MOJIC3HU 32 MAPKETUHTOBHUTE CITCIIUATIUCTH, pabOTEIIN B
Ta3u 00JIaCT.

5. Ouenka Ha NMyOJIUKAIUUTE 1O JUCEPTALMUATA
JlucepTaHThT MMa YETUPH NYOJUKANMM — TPU CTATUM W €IUH JOKJIaj
JOKJIa/ I, MyOMKYyBaHU B HEpedEepUPaHU CIIUCAHUS C HAYYHO PEIlCH3UpaHe WU
MyOJIMKYBaHU B PEIAKTUPAHU KOJIGKTUBHU TOMOBE.
1) Pycenosna, /I., (2024). ,,IMIyJICUBHO KyITyBaHE B MapKeTUHTa OdJaiH
U OHJIAMH — CPaBHUTEIHO MU3CJIeABaHE Ha (PAKTOPUTE, KOUTO BIUSAT BbPXY TO3HU
tunt norpedbutencko mnosenenue, YHCC Codwusa, 2024, [okmam oT Tpera
MEXIyHapoaHa HaydHa KoHpepeHius ,,CTpaTerniyecko IIaHupaHe U MapKETHHT
B JIUTUTAJIHUS CBST" .
2) Pycenoma, JI., (2024). ,,CpaBHHTEJCH aHaJW3 HA METOIWUTE 3a

uscienBaHe Ha ummylicuBHOoTOo KymyBaHe, YHCC Codus, 2024, Cratus B
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coopHuk ,,Jlokropantcku yerenus 10 — [lyOnuyHa aaMUHUCTpaLUs B pa3BUTHE:
npe3apexaane’.

3) Pycenona, . (2025). , AMnysacuBHO ma3apyBaHe — IIbPBU PE3YJITaTH B
boearapust m HIKOU aBTOPCKH MJICH 32 UMITYJICUBHO TJIaCyBaHE Ha ObJITapuHA MpU
n3oopu®, Cratus B cnucanue ,,[lomutnuecku Xopuzontu*, 6poit 1, 2025.

4) Pycenosa, /1., (2026). ,,Psychology of impulse shopping“, Cratus B
criucanue ,,Psychological Research (in the Balkans)“, AxagemuuyHo wu3mgaHue
BAH, MHcTuTyT 3a M3ciieiBaHe Ha HACEJICHUETO U YoBeKa , Opoit 1, 2026.

Bcuuku nyonukayuu ca cévbp3anu ¢ memama Ha OUCEPMAayuoHHUsL mpyo.

6. Onenka Ha aBTopedepara

ABTopedepaTbT BbpXY Aucepranusara € B o0em oT 45 CTp. U ChIbpKa
BCUYKH HEOOXOJMMM PEKBU3UTHU W HU3UCKBAHUA 3a pa3zpaboTrBaHeTo My. Toi
OBJIHO M JIOCTOBEPHO BB3NPOM3BEXKAa B 0000IIEH BHUJ CTPYKTypaTa,
ChIBPKAHUETO U IPUHOCHUTE MOMEHTHU Ha JUCEPTALMOHHUS TPYA.

7. Kputu4nu 0ejiesKKu, NpenopbKu U BLIPOCH

HsmaMm kpuTuuHU O€NEKKH U BBIPOCH, a MPEnopbkara MU KbM KaHAUAATa
3a ,,JOKTOP® € Ja MPOIBKM C W3CJEeNBaHUATA B 00JIaCTTa Ha UMITYJICUBHUTE
ITOKYIIKH OHJIAMH.

8. 3ak/1r0ueHue

JucepTauMOHHUAT TpyA Ha TeMma ,, Munyicueuume HNOKYNKU OHIAUH
(no npumepa na b6vacapckume Kynyeauu) “, paspadoren ot JlecucnaBa Henemnuena
PycenoBa-BenuukoBa, nmpeacTaBisiBa 3aAbli0OUE€Ha HayyHa pa3paboTka ¢
MPaKTUKO-TIPUJIOKEH XapakTep. Tol € HamucaH TpoeCcHOHATHO M Ha BHCOK
Hay4eH CTHII.

Bwv3 ochosa Ha HayuHO-NPpUNIOMNCHUME NPUHOCU 8 OUCEPMAYUOHHUS MPYO U 8
cvomeemcmaue ¢ npuemume Kpumepuu 3a NPUCbHcOane Ha 0opazosamennama u
HayuHa cmenen ,,00kmop‘, npeonrazam oa 0vOe npucvoeHa Ha [lecucnasa
Heoenuesa Pycenosa-Benuuxosa obpazosamennama u HayuHa cmenew ,,00Kmop
no HayuHama cneyuainocm ,, Mapkemune .

20.05.2026 / Codus | B 0031150 (R
/mpod. n-p Tarsna Heuesa-Ilopuesa/
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“Marketing,” pursuant to Order No. 596/22.09.2019 of the Rector of UNWE. The
education was state-funded.

Desislava Rusenova earned a Bachelor’s degree in "Economics—Business
Administration" with a specialization in "Management and Entrepreneurship
from New Bulgarian University in 2009. In 2018, she earned a Master’s degree in
"Financial Management and Marketing” with the professional qualification
"Economist” from the Higher School of Insurance and Finance. Since 2019, she
has been a doctoral student in the Department of Marketing and Strategic
Planning at the University of National and World Economy (UNWE).

Desislava Rusenova has professional experience in the fields of real estate,



management, accounting, and insurance. From 1996 to 1997, she worked as a real
estate broker at the sole proprietorship "Penstyl". From 1998 to 2006, she worked
as a cashier-accountant and asset custodian of strictly accountable forms at
Insurance Company "Bulgarian Properties” AD and LIC "Bulgarian Properties”
AD. From 2007 to 2015, he was the manager of his own company, "Denstil"
EOOD. In 2018, he held the position of sales expert in the "Marketing and Sales"
department at LIC "Saglasie™ AD. From 2017 to 2018 and from 2021 to 2024, she
worked as a manager of gated communities at the firm "Svobodna Praktika".

Desislava Rusenova possesses social and organizational skills related to the
management of people and resources. She has artistic talents related to playing
musical instruments and singing, as well as athletic skills — she has been a tennis
coach and referee.

The dissertation author’s biographical data show that Desislava Rusenova
Is a person with broad professional interests and extensive practical experience in
the fields of real estate, insurance, management, and accounting. At the same
time, on a personal level, she is a colorful personality with social, organizational,
artistic, and athletic skills.

2. General description of the dissertation
2.1. Volume and structure

The dissertation is 250 pages long. It is organized into an introduction,
three chapters, a conclusion, appendices, and a list of references. It is well-
structured and presents the topics in a logical sequence.

2.2. Evaluation of: the relevance and significance of the topic; the scope;
the subject matter; the objective; the tasks; and the main thesis of the
dissertation

The relevance of this study is presented in detail and with sound reasoning.

In general, it stems from the observed trend toward an increase in impulse
purchases — including impulse online purchases — in today’s world and the
significance of these purchases for businesses.

The significance of this study is undeniable. From a business perspective,
providing clarity and insight into the phenomenon of impulse buying and the
factors that influence this type of purchase could help in developing effective
marketing strategies. Since online impulse buying is a specific pattern of
consumer behavior, studying it could support the algorithmization of consumer
choice, which allows companies to present content and products tailored to the

2



individual consumer. From the consumers’ perspective, impulse purchases can
improve their mood, as impulse shopping is carried out with enjoyment and
pleasure, and consumers feel happiness from the purchases they make.

The object of the study are Bulgarian consumers who shop online.

The subject of the study are the online impulse purchases made by
Bulgarian consumers in Bulgaria in the product categories of food products,
clothing, underwear, textiles, household goods, cosmetic products, jewelry, and
accessories.

The object and subject of the dissertation are correctly formulated.

The aim of this study is to examine the extent of online impulse purchases
and the reasons behind them.

To achieve this aim, the author has formulated five research objectives.

The research thesis states that the prevalence of online shopping is
significantly lower than that of offline shopping, and that within online shopping,
the prevalence of impulse buying is not lower than that of planned buying,
regardless of product category and demographic/psychographic groups.

Ten research hypotheses are defined.

2.3. Scientific Literature Review

The attached list of monographs, textbooks, scientific articles and reports,
online sources, etc., includes a total of 265 sources.

The scientific literature cited demonstrates the author’s thorough
familiarity with the topic of the dissertation.

3. Evaluation of the content of the dissertation and the scientific and
applied scientific results obtained
In the first chapter, the author seeks to answer the question, “What is

impulse buying?” To this end, the author first presents early understandings of
impulse buying focused on consumer behavior in the store, then highlights the
stimulating effect that the product has on impulse purchases, and emphasizes that
today the focus has shifted to the consumer, their emotions, and feelings. The
utilitarian and hedonistic theories are examined in detail, and the view that
impulsivity in shopping is explained precisely by the hedonistic theory is argued.
The factors influencing impulsive buying are systematized, and an in-depth
analysis of scientific research on the influence of these factors is provided. The
stimuli inherent in online impulsive buying are clearly identified. The synthesized
presentation of studies on website factors affecting online impulsive buying is
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particularly impressive, as each study includes the researcher’s name, the year of
the study, the independent and dependent variables, and the method used.

The main theories and models used in research on impulse buying are
presented. Based on a review of the scientific literature, the author finds that
approximately 35 different theories and models have been used in studies of
impulse buying. The dissertation provides a comprehensive examination of the
most widely used of these: the Stimulus-Organism-Response (S-O-R) Framework,
the Big Five Model (BFM), the Theory of Cultural Dimensions, the Regulatory
Focus Theory (RFT), the Constructive Level Theory (CLT), the Latent State-Trait
Theory (LST), and Flow Theory. It is commendable that a table has been
compiled summarizing each of these theories and models, indicating which
researchers used them and in which year. Attention is also given to the
applicability of other theories and models.

Chapter One demonstrates an excellent command of the scholarly literature
on the topic of the dissertation, proper citation of the sources used, the ability to
conduct a critical analysis of the literature, the ability to synthesize and
summarize, and a clear articulation of the author’s perspective on the issues
under consideration.

Chapter Two is methodological in nature. It provides a comprehensive
review and in-depth comparative analysis of the methods used to study impulsive
buying: quantitative methods, qualitative interviews, observations, and laboratory
studies. The author finds that quantitative methods are predominantly used in
studies of impulsive consumer behavior. Assessment is often conducted using
closed-ended scales that measure the level of agreement on "agree — disagree"
scales or between semantic items.

The focus of Chapter Two is the development of a comprehensive
methodological framework for an empirical study of online impulse purchases by
Bulgarian consumers. The aim of the study is to measure impulsive online
purchasing based on selected variables and to conduct an analysis to identify
relationships between impulsive purchases and demographic factors, impulsive
purchases and motivational factors, and impulsive purchases and product
categories. A scientifically grounded original research model has been developed,
covering consumer groups, product categories, advantages of online shopping,
disadvantages of online shopping, factors influencing impulse buying, and an
assessment of the trend toward impulse buying, with the aim of identifying
relationships and dependencies among them. The chosen method for data
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collection is an online survey. For the purposes of the study, a non-random
sample was used based on the "respondents” method. The sample size is 309
units. A research instrument consisting of 18 questions covering the parameters
under study was developed. The data collection period is six months. The SPSS 22
software was used for statistical data analysis. The systematic presentation in
tabular form of the thesis, the hypotheses, the corresponding questionnaire item
numbers used to confirm or reject them, as well as the statistical method applied
in each specific case, is commendable. This creates transparency and clarity and
demonstrates the logic and appropriateness of every action taken in the research
process.

Chapter Two demonstrates the author’s ability to develop a research model
and research program for a specific empirical study, in this case an investigation
of online impulse purchases by Bulgarian consumers.

Chapter Three is devoted to the results of the study. In this chapter, the
author provides an in-depth and professional interpretation of the data regarding
the variables under study, which pertain to the behavior of Bulgarian shoppers in
online impulse purchases, and, based on the confirmation or rejection of the
research hypotheses, formulates well-founded conclusions from the analysis.

The summary provided by the author after each chapter and the connection
between the individual chapters of the study make an excellent impression.

The dissertation project developed by Desislava Rusenova demonstrates
that the author has a solid grasp of the theory and methodology of online research
and is capable of conducting such studies independently.

4. Assessment of the scientific and applied scientific contributions
The contributions contained in this dissertation are of a theoretical,

methodological, and applied nature:

1) Knowledge has been expanded by clarifying the phenomenon of
“impulse buying,” the factors influencing impulse purchases, and the models and
methods for studying impulsive purchasing behavior.

2) A comprehensive research program has been developed, including a
research instrument (questionnaire) for studying online impulse purchases.

3) The specific characteristics of online impulse purchases by Bulgarian
consumers have been identified, which are useful for marketing professionals
working in this field.



5. Evaluation of the publications related to the dissertation
The doctoral candidate has four publications — three articles and one

conference paper published in non-indexed peer-reviewed journals or in edited
anthologies.

1) Rusenova, D., (2024). "Impulse buying in offline and online marketing
— a comparative study of the factors that influence this type of consumer
behavior”, UNWE Sofia, 2024, Report from the third international scientific
conference "Strategic planning and marketing in the digital world".

2) Rusenova, D., (2024). "Comparative analysis of methods for studying
impulsive buying”, UNWE Sofia, 2024, Article in the collection "Doctoral
readings 10 — Public administration in development: recharge".

3) Rusenova, D. (2025). "Impulse shopping — first results in Bulgaria and
some author's ideas for impulsive voting of Bulgarians in elections”, Article in
the magazine "Political Horizons", issue 1, 2025.

4) Rusenova, D., (2026). "Psychology of impulse shopping”. Article in the
journal "Psychological Research (in the Balkans)", Academic Edition of the
Bulgarian Academy of Sciences, Institute for Population and Human Research,
issue 1, 2026.

All publications are related to the topic of the dissertation.

6. Evaluation of the abstract
The abstract of the dissertation is 45 pages long and meets all the necessary

requirements for its preparation. It provides a comprehensive and accurate
summary of the structure, content, and original contributions of the dissertation.

7. Critical comments, recommendations, and questions
| have no critical comments or questions, and my recommendation to the

doctoral candidate is to continue their research in the field of impulsive online
purchases.

8. Conclusion

The dissertation titled "Impulse Buying Online (Following the Example of
Bulgarian Buyers)", authored by Desislava Nedelcheva Rusenova-Velichkova,
represents an in-depth scientific study with practical applications. It is written
professionally, in a high academic style.



Based on the scientific and applied contributions in the dissertation and in
accordance with the accepted criteria for awarding the educational and
scientific degree of "Doctor", | express my unequivocal opinion that Desislava
Nedelcheva Rusenova-Velichkova should be awarded the educational and
scientific degree of "Doctor" in the scientific field of "Marketing."
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