YHUBEPCHUTET 3A HAIMOHAJIHO U CBETOBHO CTOITAHCTBO

PELHEH3USA

BbPXY: AHCEPTALMOHHUA TPyA Ha Tema ,VIMIyJIcMBHHMTE NOKYNKW OHJIANH (1O
npuMepa Ha Obarapckure KymyBauH)” 3a mnpunoOuBaHe Ha oOpa3oBaTelHaTa W HaydyHaTa
CTeNeH ,,JIOKTOp* 1o mpodecruoHanHo HampasieHue 3.8. FIkoHOMHKa, Hay4YHa CHEIUaTHOCT
»MapKEeTUHI*,

npeacraseH ot: /lecuciaBa HenemueBa PycenoBa-BennukoBa - JOKTOpaHTKa peAOBHA
¢dbopMa Ha 00yueHHE B KaTepa ,,MapKeTHHT H cTparerndecko mianupane’ mpu Y HCC

¢ Hay4yeH pbkoBoauTes: npod. 1.H. Cumeon Jlenes XKenen

penen3sent: pod. A-p bosa Jlro6omupos [lypankes

Ha ocnoBanme ui. 9 ot 3PACPB, un. 30, an. 3, wi. 31 ot IIII3BPACPB u a1 99 ot
[IpaBuinuka 3a yueOHaTa aerinoct Ha YHCC, 3anosen Ne 1201/04.05.2026 r. Ha Pexropa Ha
YHCC, cpM u3bpan 3a wieH Ha Hay4yHo Kypu, a Ha I'bPBOTO 3acellaHUE Ha KYpUTO Ha
08.05.2026 r. cbM ompe/ieneH 3a peleH3eHT Ha AUCEPTAlMOHHUS TPY/I.

B um3nbiHeHWEe Ha 3aaBJDKEHHUSITA MU TPEACTaBSIM  CICIHUTE KOHCTATALIMH H
3aKJII0YEHHUsl, KaTO Ce€ cTapas Ja Cla3BaM Ha'bJIHO INPENOpbUMTENIHATA CTPYKTypa 3a

peLeH3us..

1. MHopmauma 3a guceptaHTa

Hecucnasa HenenmueBa PycenoBa-BennukoBa e poaena na 27 anpun 1975 r.

ITpe3 mepuona 2005-2009 Ts cnenBa B HoBust OBJIrapcku yHUBEPCHTET, B KOMTO
npuaoOuBa cremneH ,,0akanaBbp™ 1o ,,JIkoHoMuka™ chc crnenuanu3anus ,,MeHUHKMBHT U
npennpuemauectBo. Ilo-kbcHO, mpe3 mnepuoga 2017-2018 r. T4 mnpoabikaBa CBOETO
oOyudeHue BbB Buciiero yunnuiie no 3actpaxoBane U pUHAHCH, KbJIETO CE TUILIIOMHUpA C ITbJIEH
OTJIMYEH YCIEX U CTaBa ,,MATMCTBP* 10 NKOHOMHUKA, CIIEUAIHOCT ,,ODUHAHCOB MEHUP)KMBHT
1 MapkeTuHr*. HeliHaTa 110003HATEIHOCT U aKaJIeMUYEH UHTEPEC KbM HAyYHHS MAapKETUHT U
MEHUKMBHT S HAChpuaBarT J]a KaHIUJaTCTBA 3a JOKTOPAHTYPa, KaTo CJIe/1 YCIEIIHO U3IbpKaH
KOHKYpC € 3a4MCJICHa KaTo peaoBeH AOKTOpPaHT cbec 3amoBen Ne 596 or 22.03.2019 r. Ha
Pexropa na YHCC, nokropcka nporpaMa ,,MapkeTHHT, mpodeCHOHAIIHO HampasieHue 3.8.
-/ IKoHOMHKa“ KbM KaTeapa ,,MapKeTUHT 1 CTPATETNYECKO IUIAHUPAaHE™ C HAy4eH PbKOBOAMUTET

npod. 1.H. Cumeon Jlenes XKenes.



B oOmupnara cu aBTroOmorpadus Ta € onucaia nmoApoOHO Kak € KOMOWHHpaia CBOETO
clieZIBaHE C IPUJIOKEHNE Ha HAYYEHOTO B MPAKTHKATA, OT KOSTO € YepIuia ChII0 TO3HAHUS U
cneunpuyHa HHPOpPMALHUS.

JlokTopaHTKaTa BIajieeé Ha BUCOKO HUBO AHIVIMHCKM €3HK, KOETO CE WIIOCTpUpa OT
IIPaBUIIHOTO U3I0JI3BaHE HAa 0co0eHaTa MapKEeTUHIOBa TEPMUHOJIOTHSI B aBTOpedepara.

Karo uscnenosaren [lecucnaBa PycenoBa-BennukoBa WIoCTpupa CBOUTE KadyecTBa U
4pe3 AUCEPTALMOHHUS CH TPYH, KOMTO MO3BOJISBAT J]a KOMOMHMPA YCNEIIHO NPpUAo0uBaHe

HA HOBH 3HAHHUSA U TAXHOTO NMPUJIAarade B H3CjeaoBaTejiCKaTa rIpaKTUuKa.

2. Obula xapakTepucTiKka Ha NpeacTaBeHus AncepTaLuoHeH Tpya

JucepTraniuoHHUAT TPy HA TeMa ,,IMIyJICMBHUTE MOKYIIKM OHJIalH (10 mpuUMepa Ha
ObarapckuTe KymyBadn)” € B 00eM 250 CTpaHUIIU U € CTPYKTYPHpaH KaKTo ClIe/IBa: BbBEJICHHE,
TPH TJIaBU, 3aKJIIOUEHUE, NMPUIOKEeHUs, Oubnuorpadcka crnpaBka ¢ U3MOJI3BaHA U LIUTUPaHA
nuTepaTypa u HHGOpPMAIMOHHU U3TOYHHUIH. Jucepranusara ceabpxa 138 tabnunu, 19 purypu
u 26 rpaduku. bubamorpadusara ce cbCcTOM OT OO0MO 265 IUTUPAHM M H3MOJ3BaHU
JTUTEPaTypHU U HHPOPMAIIMOHHH U3TOYHHKA. .

3ariaBueTo Ha aucepTalMATa OTTOBOPSA HA ChAbP/KAHMETO. AKO YHUTATENAT ce
BIVIE[]a TO-BHMMATEIHO B CHOTBETCTBHUETO HA 3arjaBU€ U TEKCT, TO CbC CUTYPHOCT IIE
KOHCTaTUpa caMoO Ha HSAKOM MecTa (HaUCTHHA, B MHOTO OIpaHMYeH 00eM) 4e TeKCThT U3JM3a
U3BBbH PAMKHUTE Ha 3arjlaBUeTo, HO TE3H ,,0TKJIOHEHHUS ™ ca MOJIE3HU, TIOHEXE Ca HAlpaBeHU B
I10J13a Ha ThPCEHETO Ha JIOI'BJIHUTEIHU JI0Ka3aTeICTBa U AOMyCTUMA KOCBEHA apryMEeHTalusl.
Hamupam Tte3um ,,0TKIOHEHHMS 3a BaXKHU, NOHEXKE T€ MO €IUH WIH Pyl HAaYWH JOMNBJIBAT
o0IaTa KapTHHA Ha U3CIIeIBAHETO.

[TpaBuiiHO olIe B HAYAJIOTO c€ OTOENI3Ba Ye AKTYAJHOCTTA Ha IUCEPTALUOHHUS TPY L
MOXKeE J1a ce 000CHOBE OT TOHE YETHUPHU TEOPETUKO-TIPIIOKHU aprymeHnTa (c. 14), a uMeHHO:
TUHAMHKaTa Ha SBJICHUETO ,,MMITYJICHBHO KyIMyBaHe', IpU KOATO ce HaONIoJaBa pa3BUTHE U
yBEJIMYaBaHE Ha JieJia Ha TO3U TUI MOKYNKU; 3HAUEHUETO HAa UMITYJICUBHUTE MOKYIIKHU Cera U B
Obaemie 3a OM3Heca; JHIIcaTa Ha SCHOTa B OOSICHEHUATAa M NMPOTHUBOPEUMBUTE BB3TJIEAU B
HayyHaTa JIUTEpaTypa 3a SBJIEHUETO ,MMITYJICUBHO KyIyBaHe; IWIcaTa Ha Hay4dHU
n3cneaBaHus B bbirapus, cCBbp3aHH C ,,AMITYJICUBHOTO KyIlyBaHe .

3HaYMMOCTTa Ha M3CIEIBAHETO 3aK/lIoyaBa KakTo OT QaxTa, 4e ,,AMIYJICHBHOTO
KyIlyBaHe € UIKOHOMHYeCKH (PeHOMEH, KOMTO Mpua00KBa Bce MO-ToIsIMO 3HaYeHHE 332 BCEKU
OM3HEC U CBBP3aHUTE C HETO TakKa jKeJlaHU MPOoJaxOu, a ChUI0 U OT TOBA, Y€ UMIYJICUBHOTO

IIOBCACHUC Tpﬂ6Ba Aa HaMCpH CBOA aHAJIMTUYCH U MPOTHOCTUYCH MOJACI 3a OLCHKA Ha TO3U



(eHOMEH B TpW OCHOBHHW HaIlpaBJCHUs: 3a OW3HECA W HErOBUS OpaHI MEHHDKMBHT; 3a
NOTPeOUTENUTE; 32 MApPKETUHIOBaTa HayKa.

YcTaHoBsIBaM 4e 3HAUMMOCTTa Ha BBIIPOCa 3a ,,MMIYJICHBHOTO KYITyBaHE™ MPOU3THYA
U OT JIMIICATA HA J0CTATHYHO eMIMPUYHH U3cJeIBaHUA B bhirapus, KoUTo 1a mpociensT
KaKBO MMEHHO BJIHUSI€ BBPXY BB3NPUATHETO M CKIOHHOCTTA 332 TaKbB THUIl MOKYIKa, KOETO
o0yciaBsi HEOOXOAMMOCTTA OT NMPOBEKIAHe HA U3CJEABAHMSA, OTUUTALIN crelU(pUKUTE HA
MECTHHSI TMa3ap. B TO3M KOHTEKCT OCHOBHHUSAT H3CJIENOBATEICKH TNpoOIeM, KOHTO
JOKTOpaHTKaTa CH MOCTaBs 3a pelllaBaHe Ha MPaKTHKa, €: ,,Kou ca ¢pakTopuTe U ycja0BUATA,
KOMTO ONpeessiT ,MMIIyJICHBHOTO KynmyBaHe*“‘. ToBa € KOMIUIEKCEH BBIIPOC, KOUTO He e
pa3padoTBaH B 0bJIrapckaTa HAy4YHa clieHaJIH3UpPaHa JIuTepaTypa.

['opHuTEe MPUYMHE MU TO3BOJISIBAT Ja TBBPIS Y€ TeMaTa € HOBa, M3KJIKYHUTETHO
OPUTHHAJIHA M JOCTATHYHO AKTYAJIHA.

LeaTa Ha qUCEpTAMOHHUS TPY/I € J1a C€ U3CIIe[[BA Pa3MEPhT Ha OHJIAMH UMITYJICUBHUTE
MOKYIIKA M TPUYMHUTE, KOUTO CTOST 331 TIX. 3a pealM3MpaHeTO Ha TOCTaBEeHATa IeNl U
npreMaHe WA OTXBBPJISIHE HA M3AUTHATUTE XHUIIOTE3H, JUCEPTAMOHHUS TPy Ce ONHTBA JIa
pely ciIeHUTE CBHP3aHU 3aJa4M: J1a ce€ MPOydYd HaydyHaTa JIMTEpaTypa U Ja C€ OTKPOST
pa3IMYHUTE TJIETHU TOUKH 33 €CTECTBOTO U (paKTOpUTE, 00YCIABAIIM OHJIAWH UMITYJICUBHUTE
MOKYIIKM; Ja C€ W3BeNaT KOHIENTyallHa W OIlepaluoHaiHa JAe(GUHUIUS Ha OHJIAWH
WUMITYJICUBHUTE TOKYTIKH; JIa c€ pa3paboTH Mporpama 3a eMIIHPUYHO H3CIIe/IBaHEe HA OHJIAIH
MMITYJICUBHUTE NOKYIIKH; J]a C€ OCBILECTBY EeMITUPUYHO U3CIIE/IBAHE HA OHJIAIH UMITYJICUBHUTE
MOKYIIKM Bb3 OCHOBA Ha pa3paboTeHaTa W3CIeOBaTeNICKa Mporpama; Ja ce aHaJlIu3upar u
WHTEPIPETHpPAT pE3yNTaTUTE HAa EMIMPHUYHOTO H3CJIEIBAaHE HA OHJIAWH WMITYJICHBHUTE
MOKYIIKHA, KaTo OCHOBHO BHHMAaHHE C€ OTAEIM Ha TECTBAHETO Ha pPabOTHHUTE XHITOTE3H,
3ajierHanu B nporpamara (c. 17).

O0eKT Ha QUCEPTALIMOHHUS TPYA ca OBJIrapcKuUTe MOTPEOMTENM, KOUTO Ia3zapyBaT
onyaiiH. IIpeameT ca OHJAIH UMITYJICHBHUTE TOKYITKM Ha OBJTapcKuTe KyIyBauu B beirapus
B IIPOJYKTOBUTE KaTETOPHH: XPAHUTEIHH MIPOIYKTH, 00JIEKI0, O€Ih0. TEKCTHII, CTOKH 3a OUTa,
KO3METHYHH MPOJYKTH, OMXKyTa U aKCecoapu.

dopmynrpaHa € u3cjeg0BaTe1cKa Te3a, YUATO BATUIHOCT CE TECTBA B MTOCTIE/IBAIIIUTE
IJIaBU: pa3NpOCTPAaHEHOCTTA HA OHJIAMH Ma3apyBaHETO € 3HAYMTEIHO MO-HHMCKA OT Ta3H Ha
o(rmaifH, kKaTo B paMKUTEe Ha OHJIAMH MMa3apyBaHETO Pa3MpPOCTPAHEHOCTTA HA MMITYJICUBHOTO
nazapyBaHe HE € IMO-HUCKa B CpPaBHEHHE C IUIAHUPAHOTO, HE3aBHCHMO OT IPOAYKTOBATa

KaTeropus u 1eMorpadCcKkuTe/mcuxorpad)CKuTe rpymm.



Te3ata e KOHKpeTHU3HpaHa B jJeceT M3cJedoBaTeJcKH xunore3u. Hapex c T4x, BbB
BCSAKO M3clieiBaHe ca (HOpMYyITUpaHU U creuuuYHu paOOTHH XHUIOTE3H, MOJUIeKAIld Ha
CTaTHUCTUYECKA IPOBEPKA.

Hanbiino ogo0psiBaM oax0/a XUIIOTE3UTE 14 ce TeCTBAT eMIIUPHYHO Ype3 OTAeJHU
U3CJeIBaHMS, KaTO C€ THPCAT BPB3KUM U 3aBUCHUMOCTH MEXAY: Ipyla MOTpeOUTeNd 10
nemorpadcekure (akTopu TIOJ, BB3PACT, 0Opa3oBaHUE, JOXOIH, CEMEHHO IOJIOKEHUE W
HACEJICHO MSICTO; 110 CEeJIeM MPOAYKTOBH KaTeTOPHHU - XpaHUTEIHH MPOIYKTH, 00JIEKIO0, 0eNbo,
TEKCTUJI, CTOKM 3a OuWTa, KO3METUYHM MPOAYKTH, OWXKyTa M aKCecoapu; OHJIaWiH
(dakTopu/BB3NpUETH KaTO MPEeAUMCTBAa 3a OHJIAWH HUMIYJCUBHO Ia3apyBaHe; odaiin
(bakTOpH/BB3NPUETH KAaTO HEJOCTAThIM 3a Ma3apyBaHE OHJAWH, HO ca (aKTopu, KOUTO
CTUMYJIUPAT O(JIaifiH UMITYJICHBHUTE MOKYIIKHA; MOTUBUpPAIIH (HDaKTOPH, KOUTO BIHSAT BHPXY
MMITYJICHBHUTE TIOKYIIKH U OIICHKA Ha TeHACHIIUATAa KbM UMIYJICUBHO Ma3apyBaHE Bb3 OCHOBA
Ha aJanTHUPaHU OCEM TBBPACHUS OT CKalIM 32 U3MEPBaHE Ha CKIOHHOCTTAa Ha MOTpPEOUTETUTE
71a TIPaBSIT UMITYJICUBHU TIOKYIIKH.

Omnwucanu ca KOPEKTHO OTPAHUYMTETHUTE PAMKH, B KOUTO C€ OCHIIECTBSIBA HAYYHOTO
u3cneaBaHe. B u3cienBaHeTo ca BB3MPUETH — OTHOBO IMOAYEpTaBaM, Y€ TOBA € IPaBHIICH
MOAXO/ — TPH THIIA OTPAHUYCHHUSI, KOUTO ca KOPEKTHO onucanu (c. 19-20).

B crpykTypHO OTHOLIEHME AMcepTalMsITa € H3rPajeHa CTPOWHO M JIOTMYHO.
W3nom3Bana e Tpu3BeHHa cTpyktypa. Crnopen MeH T (CTpyKTypara), OamaHChT MEXIY
4acTUTE W Hali-Bede TAXHOTO ChIbP>KAaHUE MPEJCTaBAT B MPUSITHA CBETIMHA JOKTOPAHTKATa
HecucnaBa PyceHoBa-BennukoBa KaTo MOAEpPEH H3cieNoBaTel W MOHATHO HU3passiBall ce
KoJIera.

IIspBa raaBa, o3arnaBeHa ,,EcTecTBO W 00sicCHEHHWE HA WMITYJICUBHUTE TOKYIKH.
Odnaitn/onnaita ¢akropu. OCHOBHM TEOpUH U Mojaenu.* (c. 22-92) e onmuT ga ce mpoyuyar,
0000IIAT ¥ HHTETpUpaT TEOPETUYHU ITOCTAHOBKHU U J]a C€ U3rPpajii KOHIIENTyalHaTa OCHOBA Ha
U3CIIEABAHETO, KAaTO C€ U3SACHABAT KOHIENTYAIHUTE U U3CIIEJOBATEICKM OCHOBU Ha TeMarta, /1a
Ce pasriiefaT CHIIECTBYBANINTE HAyYHH TIOAXOMM W EMIHPUYHU W3CICIBAHUS BBPXY
,,AMITYJICHBHOTO KYITyBaHEe*, KOETO aBTOpKaTa MpaBHIHO JedUHUpA KaTO ,,HEIIaHUpaHa
MOKYIIKa 32 MOTPeOUTENs, KOWTO M3MUTBA CHOHTAaHHO, BHE3AIHO JKEJaHWE Jla KyIyBa, T.C.
HAJIUIIE € UMITYJICUBHOCT (CHJIHA U TOCTOSTHHA MOTHBALIHS ), KOATO € MPEAN3BUKaHA OT CTUMYJIN
(ummyncu). Hsma kak 1a mpormycHa, Y€ MO ChHIIECTBO TOBAa € OrPOMHO ITO3HABATEIHO
u3cieiBaHe Ha CPAaBHUTEITHO HOB (JEHOMEH, KOETO U3CIIe/IBaHe € 0a3upaHo BbpXY IPOYUBAHETO
Ha OrpOMHA Hay4Ha JuTeparypa u 6oratu MHGOPMAIIMOHHU M3TOUYHHUIU, HO Upe3 OTIMYEH

HU3CICA0BATCICKHU (I)I/IJ'IT’bp U YyJCCCH HAY4YCH CTHUII U aKaACMUYCH n3ka3! MHOTo TO4HO €



OCBIIECTBEH 0030pEH Mperyie] I cUCTeMaTu3upaHe Ha (PaKTOpUTE, KOUTO OKa3BaT BIUSHUE
BBPXY ,,MAMITYJICHBHOTO KYITyBaHe, MOJYEPTaHM ca MPHUCHIIMTE CTUMYJIH 32 OHJIANH
,,AMITYJICHBHOTO KYITyBaHe™ M Ca ONHCAaHU NPO(PECHOHATHO OCHOBHHTE TEOPUU I MOJEIH,
MIpUJIaraHy B U3CIICABAHUATA HA ,,AMITYJICUBHUTE MOKYIIKU .

Bropa rnasa, ¢ HaumeHoBaHue ,,[Ipernen Ha Hay4YHATa JIUTEPATypa MO METOJOJIOTHUS
Ha W3ClIEIBaHETO Ha OdQuIaifH/OHJAH WMIYJICUBHUTE TOKYNKH. MeTojojorus Ha
eMIIMPUYHOTO u3cienBaHe. (c. 93-124) e ¢ TEOPETUKO-METONOJIOTUYEH U METOJAMYECKH
xapaktep. B Hes ce oOocHOBaBaT M30paHHTE METOJOJIOIMYHU MOAXOIU U CE TMPEACTaBs
pa3zpaboTeHaTa eKCIEpUMEHTalHa paMKa Ha M3CIEABAHETO Ha TO3U BHJI MOTPEOUTEICKO
MOBEJICHUE, TNPWUIAraHUTE METOAW W TPEACTaBSIHE HAa METOOJOrHATa Ha EMIIMPUYHOTO
M3CcJeBaHe B HACTOSIIMAT HaydeH Tpya. OIeHsBaM Ta3u 4acT KaTo BH3JIOBA 32 YCIEUTHOTO
MOCTUTaHE HA AHATUTUYHU W MPOTHOCTUYHM PE3YJITaTH OT OCHIIECTBEHOTO M3cienBane. [lo
ChHILMS HAUMH, IPUEMaM KaueCTBOTO HA Ta3W YacCT KaTO U3KIFOUYUTEIIHO BUCOKO U aKaJeMHYHO,
KOETO Ha MHOTO MeCTa HaJIXBbPJIsi OOMYaifHUTE CTAHJAPTH HA TIOBEYETO JUCEPTALIUH.

Tpera riaBa, Hocema UMETo ,,AHaJTU3 U UHTEPIPETAHS Ha UMITYJICUBHATE TTOKYIIKH
npu Obarapckure KymyBauun™ (c. 125-215) e ¢ emmupuueH xapakrtep. TS mpenctaBs
pe3yNTaTuTe OT MPOBEICHUTE M3CIE/BaHUA, aHAIU3Hpa e(hEeKTUTEe U U3BEXKIa TCOPETUYHU U
MPAaKTUYECKH HM3BOJU 3a ,,AMITYJICHBHOTO KyIyBaHE“, Karo CTHra J0 NOTBBP)KIAABaHE WIIH
OTXBBPJISIHE Ha npeaBaputTenHure aecer xunoresu (c. 209-210). Yetupu oT XUNOTE3UTE ca
NOTBBPJICHH, YETUPH Ca OTXBBPJIEHU M JIBE Ca YACTMYHO MOTBBPJIEHH, KOETO € ChIIECTBEHO
MOCTH)KEHUE Ha U3CIIEJIBAHETO, MIOHEKE U OTXBBPICHUTE XUIIOTE3H MIIIOCTPUPAT ONpeAeTIeHU
XapaKTEPUCTUKH HA OTHOIICHUSTA.

B 3akiiouenuero (c. 216-217) ce chabpkarT JOKa3aHUTE OCHOBHU TMOCTAHOBKH U
M3BOJM Ha TUCEPTALIMOHHUS TPY L.

Oco0eHaTa LEHHOCT Ha JUCEPTAllMOHHMS TpPyA € ue H3CleABa ,,UMITYJICHUBHOTO
KyIyBaHe* 4pe3 CHUCTEMHHs TOJXOJ KaTo KOMILIEKCeH Mpolec, B KOWTO ce MperurmraT
MEHHUDKBPCKH, KYJITYpPHH, MapKETHHTOBH W CTpATeTHYECKH W3MepeHus. M3crnenBaHeTo
JI0Ka3Ba, 4e KyMyBaHETO MPEJICTaBlIsABa aJalTHBHA CHCTeMa, CllocoOHa Jia ce mpeodpassiBa
MOJl BB3JEHCTBUETO HA MAapKETUHTOBUTE pELICHHs, HACOYEHM Ja CHUTHAJTU3UpaTrT 3a
3HAYUMOCTTa Ha OpaH/a B JUTUTATHA Cpea.

[lpuemam cTpyKTypaTa (JOrMKaTa Ha H3CJeABaHe) 32 MHOTO CIIOJNyWINBA, a
MOJTHECEHUTE OLIEHKH U U3BOJM — TOYHHM M KOPEKTHO (JIMYHOCTHHU) opMyiHpaHu. bamanebT
MesK/1y YACTUTe Ha TUCePTAllMOHHMS TPY/ € CIa3eH M MO3BOJIsIBA aHAJIM3 U OLIEHKA KaKTO Ha

TCOpHATA, TaKa U HA MIPAKTHUKATA.



E3uKbT e siceH M HaydeH, JUCEPTAlMOHHUAT TPy € OoraTo rapHupas ¢ Gurypu u
wirocTpanuu. YeTeHeTo Ha AucepTalusaTa ce yJIeCHsBa OT akTa 4e TOKTOPAHTKATa MOHSATHO
MPEJICTaBs KaKTO aHATM3UPAHUTE WM KPUTHUKYBAHUTE UY>KIU HJIEH, TaKa U COOCTBEHUTE CU
BIDKIAHMSI, U3BOAM U 3aKitodeHusl. [IpounThT Ha AUCEepTAlMOHHUSA TPy € 00JeKYEeH MMopaau
TOYHHUTE ABTOPCKH OLeHKM U npenopsku. e no6ass, ye Ha (hoHa Ha MpouuTa HA APYTU
JTUCEPTAIlK, Ta3u IIE C€ YeTe JIKO M MPHUSATHO JaKE OT HECHEUHUAMCTH, HE3aBUCHUMO Y€
ChABPAKA U CII0KHU XaPAKTEPUCTUKHU Ha PA3JIMUHUA OTHOILICHHUS.

JloOpochBecTHO € u3cie/lBaHa KJjacHMuecka W MOJIepHa, Halla U YyXJa Hay4dHa
JuTepaTypa u HH(popMannoHHa 6a3a, o610 265 u3roununy. Karo KoJau4ecTBO M Ka4eCTBO
[I0JI3BaHaTa JIMTEpaTypa € IOoBeue OT JOocTaTbyHA. ToBa CTapaHuWe Ha JIOKTOpaHTKara €
MIOXBAJJHO M HE € CaMOIIeJIHO, a € TapaHlMs 3a KayeCTBOTO Ha HAlpaBEHUTE U3BAaIU U

HU3BCACHUTC IIPCAJIOKCHUA.

3. OueHka Ha nostydeHnTe Hay4YHn N HaydHO-TIPUINOXHWN pe3ynTtaTt

Bcexkn nucepraumoHeH TPya TpsAOBa 1a WJIIOCTPHPA KATerOpM4YHO TPH HellAa:
nvpeo, Y€ aBTOpPKATa € MPOYdYHiia 3aabJI0O0OYEHO OCHOBHATA M MOJEpHATa JHMTEepaTrypa Iio
W3CIICIBAaHUTE BBIIPOCH; 6MOpo, Y€ € M30pana yJadHa METOJOJIOTHS M METOAMKA Ha CBOCTO
u3cle/BaHe, aJeKBaTHH Ha HaJUYHUTE WMH(DOPMALMOHHU W3TOYHWUIIA, mpemo, 4Ye €
OCBILECTBUIIA CAMOCTOSTEIIHO U3CIIEBaHE, 3aBbPIUINIIO C SICHU U KaTErOPUYHU J10Ka3aTEJICTBA,
W3BOJM U MPEMOPHKH.

Karo penienzent cbM 006JiekueH oT (akTHTE, KOUTO MU TIO3BOJISIBAT /1 JJaM Hali-BHCOKA
OlLlCHKA HA JHCEPTALIMOHHUSL TPYA [0 TE€3W TPU HaIpaBiIeHUs Ha u3cieaBaHeTo. Hemro
I0BEYE, HAa MHOTO MEeCTa aBTOpKaTa HaJAXBbpJs TPAAULMOHHUTE OYaKBAHUS U C€ MPEACTaBS
KaTo CaMOCTOSITETHO MUCJEI] W 3a7bJIO0OYECH H3CIE0BaTeN, KOMTO HE ce ChoOpaszsiBa C
,»MOJIHATa"* TMHEIHA JIOTUKA B U3BOJIUTE U MPENOpbKUTE. TOBA € NOMBIHUTEIICH IUIFOC HE CaMO

3a aBTOpKaTa, HO U 34 HEHUHUA HAy4YCH PBbKOBOJUTCII, a ChIIO — 34 06yanam0T0 3BCHO.

4. OueHKa Ha Hay4YHUTE 1 Hay4YHO-NPUNOXHM MPUHOCK

ThbpceHuTe MPUHOCH Ca SCHU W CPAaBHUTEITHO TOYHHU, KAaTO CH TMO3BOJSBAM Ja TH
CUHTE3UpPaM:

4.1. Ilpoyuenu, obobwenu u unmezspupanu ca OCHOGHU MeOPEeMUUHU NOCMAHOBKU 8
cneyuanusupanama HayyHa Jaumepamypa 3d 3HAYEeHUemo u poasima Ha ,,UMRYICUGHUMNE
nokynku‘ 6 nompebumenckomo noeeoenue. VI3BeAeHO € aBTOPOBO OIpeaclieHUE 3a

HMITYJICHBHA IIOKYIIKA, CXEMaTU3WpaHHu Cca (i)aKTopI/ITe, KOUTO HMAT OTHOUICHUE KbM



HMMITYyJICHBHUTE TOKYIKHM, AaHIM3HPAHU ca MOJEIUTE M METOAWUTE B H3CJIEIBAHUATA Ha
HUMITYJICHBHOTO TIOBE/ICHUE U TCHICHIIUATA KbM UMITYJICMHBHOCT Ha TOTPEOUTEITUTE.

4.2. Ilpoyuenu, ananuzupauu KpumuuyHo, 00OOWEHU U UHMeSPUPAHU Cca OCHOBHU
meopemuyHu NOCMAHOBKU OMHOCHO U3CIe008AMeNCKUmMe UHCMPYMEHmMU 3d KA4ecmeeHo U
KOJIUYEeCmeeHo u3zciedgane Ha ,,UMHYICUBHOMO Kynysawe“ U e U38bpuieHa emMnupuyHa
gepughuxayus Ha meopemuyHus Mooel Bb3 OCHOBA Ha ISIOCTHA M3CJIEI0BATEICKa Iporpama
(TeopeTuyeH aBTOPOB MOJIEJ, METOJMKA) 3a U3CJIC/IBAHE HA OHJIAMH UMITYJICUBHUTE TTOKYIIKU
Ha Obarapckute noTpedurenu. PazpaboTeH u MpuUiiokeH e eKCIIepUMEHTaICH U3CIIe0BATEICKU
MHCTPYMEHTapuyM (aBTOPOB BBIIPOCHUK) 3a U3CJIE/IBAHE HA OHJIAH MMITYJICMBHUTE MOKYIIKU
Ha OBJATapCKUTE TMOTPEOUTENH, KOWTO ChHIIEBPEMEHHO OCUTYpsSiBA BB3MOXKHOCT 32
BB3IPOU3BOJAMMOCT M TMPUIOKEHHWE B PaA3JIMYHU MPOAYKTOBH KATETOpHUH W ObIeHIn
U3cleABaHUS.

4.3. Ocvwecmgeno e camocmosmenHo usciedsame, 006e10 00 YEHHU HAVUHU U
npakmuyecku us3eoo0u u npenopvku. To € OCHOBa 3a MPOYYBAHUATA HAa UMIIYJCHUBHOTO
MOTPEOUTEINICKO TTOBEICHUE U TTOAIIOMAarane Ha MapKETUHTOBUTE CICIIHAIMCTH B Ta3H 00J1acT,
a ChLIO U 3a MPEBEHIUS Ha MPUCTPACTABAHETO Ha OHJIAWH Ma3apyBaHETO OT CTpaHa Ha

AbpiKaBara.

5. OueHka Ha nybnukaummTe No guceprauyusaTa

[pencraBenu ca 4 mMyOJIMKAIMKM, BCHYKUATE Ca MO0 TEMaTa Ha JUCEPTAI[MOHHUS TPY.
[Ty6nukanuuTe ca KaTeropuyHa WIIOCTpays Ha (aKTa, 1o Ta3u TeMa € paboTeHO OTTOBOPHO,
Ye 3HAYUTEJIHA YacCT OT XUIIOTE3UTE M BBIIPOCHUTE Ca MPEIBAPUTETHO TECTBAHU Ha aBTOPUTETHU
bopymu.

[Ipu nmpoBepka He HAaMUpaM (PaKTH 32 IJIATMATCTBO. J[eKIapupaHo e, 4e HacTosIIaTa
JMCEpTalUsl € M3ISUI0 aBTOPCKHM TMPOIYKT M B HEHHOTO pa3pabOTBaHE HE ca M3IMOJI3BaHH B

HapyYHUICHUC HAa aBTOPCKUTC UM IIpaBa 9yKIU HY6J'II/IK8.I_II/II/I )51 pa3pa60TKI/I.

6. OueHka Ha aBTOpedepaTa

OHeHSIBaM BHCOKO KOPEKTHOCTTA U CTCIICHTA HA OTPa3dsiBaHC HA CbABPKAHUETO Ha

JTUCEPTAIIMOHHMS TPy B aBTOpedepara.

7. KpuTnyHm 6enexku, npenopbku U BbNPOCK

Hsamam KPUTHYIHHA 0eJIe’KKM  KBbM AUCCPTALIUOHHUA TpPYH. H3xoxgaiiku OT

O6CTO$ITCJ'ICTBOTO, 4C aBTOpKaTa I[ecncnaBa PYCCHOBa-BeJ'II/I‘{KOBa pa3ChbiKaaBa 33)1’5.]160qu0 u



C Hay4Ha CMEJIOCT U OTTOBOPHOCT, CH IO3BOJIIBAM Ja MPENOpbYaM B CIEJBAILMA HEUHU
M3CIEIBAaHMs J1a TPONBIDKH Ja oborarsBa Ta3u NMpoOJIeMaTHKa B HIKOW AONMbJIHUTETHH
HAINIPaBJICHUS HA U3CJIe[BaHe!

7.1. KyarypHa cnenuu4HOCT M KOHTEKCTyaJiHa BajduaHocT. [IpeoOianaBamara
4acT OT Teopuute, nuTHpanu ot aBTopkaTta (Rook & Fisher, 1995; Beatty & Ferrell, 1998;
Verplanken & Herabadi, 2001) ca pa3paboTeHM ¥ BaluAWpaHd B 3aIa/HU,
unauBuayanuctuuan kyatypu (CAILl, 3anagna EBpomna). He e pemien BbOpOCHT 10 KakBa
CTENEeH KOHCTPYKTHUTE ,,AMIYJICUBHOCT®, ,,CAMOKOHTPOJ M ,,KyyBa4€CKH HMITYJIC* HMaT
€HAKBO IICUXOMETPUYHO IMOBEIACHUE B KOJEKTHUBUCTUYHU WM CMECEHHM HWKOHOMHKHU KaTO
benrapusa? CeimectByBa 1M ,,0BJITapCKU MOJAET HAa WMIIYJICHBHO KyIyBaHe, KOWTO ce
pa3nuyaBa OT YTBBPACHUTE 3aIalHA MOAEIH — 3acera JIMIICBAT eMUYHH (€mic) U3CIICABAHUS -
T.€. TAaKMBa, KOUTO Ja H3cienBaT (peHoMeHa OTBBTpE, upe3 kauecTBeHu Mmeronu? IlocraBam
TOBa HEM3CJIEIBAHO JIOKPAii MoJie, TOHEeXe aBTOpKaTa Ha JAUcepTaluaTa € JbJI00K0 HaBIIsI3/1a U
B KYJITYpOJIOTHUSTA.

7.2. Onaaiin cnenuduKaTa U IUTUTAJIHUTE TpUurepu. TpagunmonHaTa JIuTepaTypa
ce (hokycupa Bbpxy GU3NYECKUS pUTEI (BU3yallHA CTUMYIIAlUs Ha padTa, TAKTUIICH KOHTAKT,
OTpaHMYEHO BpeMe B MarasuHa). Heperienure BbIIPOCH TPHU ,,AMIYJICUBHOTO KyIyBaHe™ ca:
KaK aNropuTMHYHATA MepcoHaimm3anus, push HoTH(UKanmuuTe W OE3KPatHOTO CKPOJIBaHE
MIPOMEHAT MeEXaHW3Ma Ha MMIIYJICUBHOTO KyIyBaHe cHpsAMO odQuailH cpenaTta; Jgaju
,»JUTUTAJIHATA UMITYJICUBHOCT € pa3JIn4eH KOHCTPYKT MJIM CaMO KOHTEKCTyaJlHa Bapualus Ha
TpaJuIMOHHATa; KaKBO € BIMSHUETO Ha ,,KyIH cera, miatu nocie (,,buy now, pay later” —
BNPL) ycnyrure v eIHOKJIMKOBUTE IUIALAHUS BbPXY KOIHMTHBHATA OLEHKA Ha PUCKA MPHU
MMITYJICHBHUTE TIOKYTIKH?

7.3. KaTteropuaJiHuTe pa3jiu4usi U NPpoayKToBaTa cnennduka. B nosedero mera-
aHAJM3U TPOAYKTUTE C€ arperupaT B LIMPOKU KaTeropuu, 0e3 IudepeHlupaH aHaIu3.
Hepemenu craBat BHIIPOCUTE, NMPU T€3U KaTeropuu (XpaHa, 00JIeKJI0, 0€7b0, TEKCTHII, CTOKH
3a OuTa, KO3METHKa, OMKyTa) ChUIECTBYBA JIU XuUepapxus (moapenda mno cTerneHu, HUBa Win
paHr) Ha UMITYJICUBHOCTTa MEX/Ty TSAX U aKO J1a — KaKBa € TeopeThyeckara i 000CHOBKA; KAKBU
ca Pa3UKUTE MIPU UMITYJICUBHU MTOKYIIKH IPU XETOHUYHH VS. YTUIMTAPHHU NPOIYKTH (6€7150TO
U KO3METHKaTa ca CBbP3aHU C TAJIOTO M HUICHTUYHOCTTA — ChHIIECTBYBA JIM cHenu(uyueH
»AHTUMEH"* TUIl UMITYJICUBHO KyITyBaHe, KOUTO HE Ce yJIaBsl OT OOIIUTE CKajH)?

7.4. lemorpagcky ¥ COHUMOMKOHOMUYECKH MOJAEPATOPH, KAKTO M NMOCJICAHIH OT
»HMIIYJICHBHOTO KyNyBaHe“ W NMOCT-MOKYIHO NnoBeAeHue. TpsOBa mo-HaTaThK Ja ce pemar

BBIIPOCHU U OT APYT THUIL: BJIHAC JIM I'CHECpAMOHHATA NPUHANJIC)KHOCT IO pa3IMdCH HAYUH B



boearapus (Hamp. MOKOJICHHETO, U3PACHAIIO TI0 BpeMe Ha ,,IIpexoma®, vs. Miaaute AUTUTAITHA
HOMAaJIH); KaK JIOXOJHOTO HEPaBEHCTBO MOJEpHpa UMIYJICHUBHOTO KYITyBaHE; ChIIECTBYBA JIH
nupPoOBO pazzesieHue MEXAY I'paj U CeJlo MPHU MMITYJICUBHOTO KyIyBaHe, KOETO (HITpUpa
HMMITYJICHBHOCTTA; CBIIECTBYBa JIM ,,AMIYJICHBHa 3aBHCHUMOCT (compulsive vs. impulsive
continuum) B ObJITapcKaTa OHJIAWH cpeaa’?

MmMa u BBIIPOCH OT TIO-BHCOK KJIac, YMHTO OTTOBOP M3HMCKBAa MHOTOTOJAUINHA padoTa
HA eKHIH OT Y4YeHH, HalmpuMep, CHIISCTBYBAT MapajelHU, HO HECBBP3aHU TCOPETHYHU
TEUEHUs - KOTHUTHMBHA mcuxojorus (self-regulation), moBeaeHuecka WKoHOMHKa (nudge
theory), conmaiina nicuxosorus (Marepuaan3bM), HeBpoHayka (dopaminergic reward system),
HO JIMTICBA MHTETPATHBEH MOJEJ, KOWTO J1a CBbP3Ba MHKpPO-HHUBO (HEBPOHAyKa), ME30-HUBO
(mmatdopMeH u3aiiH) U MakpO-HUBO (KyJTypa, HKOHOMHKA) IPU HMIIYJICUBHOTO OHJIAH
KyIlyBaHe.

3amaBaM Te3U BHIIPOCH HE 3aI0TO AbPrKa Ja MoJIyda OTTOBOPH IO BpeMe Ha 3aluTara,
a 3a /1a MpeAIokKa AONMbJIHUTETHH Bb3MOKHOCTH 32 NMPOYYBAHHMS M ThpCceHe HA HOBH
pa3chiK/IeHus, OLeHKH W pe3yJraTH, ocobeHo B Oblemu wu3cienBanus Ha Jlecucnasa
PycenoBa, moHexe TS ©Ma ChIIECTBEH MOTEHIIMA K OTPOMHHU HATPYMBAaHUs B Ta3u 00JIaCT, aKO

MMPOABIIKU C HAYUHO-IIPCIIOAaBaTCJICKaA HeﬁHOCT.

3aknro4yeHue

JlucepTaluoHHUAT TPy OTrOBapsl Ha BUCOKUTE M3UCKBAHUS 32 ChUeTaBaHE Ha TEOPUs,
MPaKTUYECKH U3CJIEIBAHUS M MIPOU3TUYAIIN OT TOBA U3BOJU. TOH ChIbpKa Hay4YHU, HAYYHO-
MIPWIOKHU U NIPUJIOKHM PE3YJTaTH, KOUTO IPEACTABISABAT OPUTHMHAJIEH IIPUHOC U OTrOBAPSAT
Ha M3MCKBAaHUATA Ha 3aKOHA 3a pa3BUTHE Ha aKaJeMUYHMS cbcTaB B PemyOnuka bearapus
(BPACPDB) u IlpaBunnuka Ha YHCC. [lucepTallMOHHUAT TPyA MOKa3Ba, Y€ JOKTOPAHTKATA
HecucnaBa PyceHoBa-BeiuykoBa npurekaBa 3HaHUS U NPOogecHOHAJIHU YMEHHUs, KaTo
JEMOHCTPHpA Ka4eCTBA 3a CAMOCTOSATEIHO ITPOBEXKAAHE HA HAYUYHH U3CJICIBAHUS.

[Topaau ropensnokeHoTo, 1aBaM CBOSITa KATErOPMYHA BHCOKOIOJIOKUTEIHA OlleHKA
4pe3 MPOBEJEHOTO OT MEH M3CIIEABAHE BbPXY PELEH3UPAHUTE M0-TOpe TUCEPTALUOHEH TPY/,
aBTopedepar, myOIMKau, IOCTUTHATH PE3YJITaTH U IPUHOCH, U IIpeJijiaraM Ha OYUTaeMOTO
HAY4YHO KypH Aa NPHUCHAM 00pa3oBaTeIHATA U HAYYHATa CTeleH ,,/J0KTOp* B o0iacT Ha
Buciieto oOpasoBanue 3 ,,CouManHd, CTOMAHCKM W TPAaBHU HAyKH, NpopeCHOHATHO
HanpaBineHue 3.8 ,JkoHOMMKa®, HaydHa cnenuaiaHocT ,MapkernHr Ha J[lecucnaBa

Henenuesa PycenoBa-Bennukona.



Ha ¢unanHoto 3acenaHume Ha HAydyHOTO KYpH Mpu NyOnuyHaTa 3allura Ha

JTUCepTAIMOHHUS TPY/ Iie riacyBaM yboeneHo c ,,JIA“!

Penensenrt:

11 maii 2026 r. (npogh. 0-p bosan JIvwoomupos /lypankes)
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REVIEW

of: the dissertation titled ,,Impulsive Online Purchases (Based on the Example of
Bulgarian Shoppers)” for the award of the academic and scientific degree of ,,Doctor” in the
professional field 3.8. Economics, scientific specialty ,,Marketing,”

submitted by: Desislava Nedelcheva Roussenova-Velichkova—full-time doctoral
student in the Department of Marketing and Strategic Planning at the University of National
and World Economy

under the supervision of: Prof. Simeon Denev Zhelev, Ph.D.

reviewer: Prof. Boyan Lyubomirov Durankev, Ph.D.

Pursuant to Article 9 of the Higher Education Act, Article 30(3) and Article 31 of the
Regulations for the Implementation of the Higher Education Act, and Article 99 of the UNWE
Academic Regulations, Order No. 1201/05/04/2026 of the Rector of UNWE, I have been
appointed a member of the Scientific Jury, and at the first meeting of the jury on May 8, 2026,
I was designated as a reviewer of the dissertation.

In fulfillment of my duties, I present the following findings and conclusions, striving to

fully adhere to the recommended structure for a review.

1. Information about the Dissertation Author

Desislava Nedelcheva Roussenova-Velichkova was born on April 27, 1975.

From 2005 to 2009, she studied at New Bulgarian University, where she earned a
Bachelor’s degree in Iconomics with a specialization in Management and Entrepreneurship.
Later, from 2017 to 2018, she continued her studies at the Higher School of Insurance and
Finance, where she graduated with highest honors and earned a Master’s degree in Economics,
specializing in ,,Financial Management and Marketing.” Her curiosity and academic interest in
scientific marketing and management encouraged her to apply for a doctoral program, and after
successfully passing the competitive selection process, she was enrolled as a full-time doctoral
student by Order No. 596 of March 22, 2019, issued by the Rector of UNWE, the doctoral
program in ,,Marketing,” professional field 3.8. ,,Economics,” at the Department of Marketing

and Strategic Planning, under the supervision of Prof. Simeon Denev Zhelev, Ph.D.



In her extensive autobiography, she has described in detail how she combined her
studies with the practical application of what she learned, from which she also drew knowledge
and specific information.

The doctoral candidate has a high level of proficiency in English, as evidenced by her
correct use of specialized marketing terminology in the abstract.

As aresearcher, Desislava Rusenova-Velichkova demonstrates her qualities through her
dissertation, which allows her to successfully combine the acquisition of new knowledge with

its application in research practice.

2. General Description of the Dissertation

The dissertation, titled ,Impulsive Online Purchases (Based on the Example of
Bulgarian Shoppers),” is 250 pages long and is structured as follows: introduction, three
chapters, conclusion, appendices, and a bibliography listing the literature and information
sources used and cited. The dissertation contains 138 tables, 19 figures, and 26 graphs. The
bibliography consists of a total of 265 cited and used literary and information sources.

The title of the dissertation corresponds to its content. If the reader examines the
correspondence between the title and the text more closely, they will certainly find that only in
a few places (indeed, to a very limited extent) that the text goes beyond the scope of the title,
but these ,,deviations” are useful, as they are made in the interest of seeking additional evidence
and permissible indirect argumentation. I find these ,,deviations” important, as they in one way
or another complement the overall picture of the study.

It is correctly noted at the outset that the relevance of the dissertation can be justified by
at least four theoretical and practical arguments (p. 14), namely: the dynamics of the
phenomenon of ,,impulse buying,” in which a growth and increase in the proportion of this type
of purchase is observed; the significance of impulse buying now and in the future for business;
the lack of clarity in explanations and the conflicting views in the scientific literature regarding
the phenomenon of ,,impulse buying”; the lack of scientific research in Bulgaria related to
»impulse buying.”

The significance of the study stems both from the fact that ,,impulse buying” is an
economic phenomenon that is becoming increasingly important for every business and the
much-desired sales associated with it, but also from the fact that impulsive behavior must find
its own analytical and predictive model for assessing this phenomenon in three main areas: for

business and its brand management; for consumers; and for marketing science.



I find that the significance of the issue of ,,impulse buying” also stems from the lack of
sufficient empirical research in Bulgaria that tracks what exactly influences the perception and
propensity for this type of purchase, which necessitates conducting research that takes into
account the specifics of the local market. In this context, the main research problem that the
doctoral candidate sets out to solve in practice is: ,,What are the factors and conditions that
determine ‘impulse buying’?” This is a complex issue that has not been explored in the
Bulgarian specialized scientific literature.

The above reasons allow me to assert that the topic is new, highly original, and
sufficiently relevant.

The aim of this dissertation is to examine the extent of online impulse purchases and the
reasons behind them. To achieve this objective and to confirm or reject the proposed
hypotheses, the dissertation seeks to address the following related tasks: to review the scientific
literature and identify the various perspectives on the nature and factors driving online impulse
purchases; to derive a conceptual and operational definition of online impulse purchases; to
develop a research program for the empirical study of online impulse purchases; to conduct an
empirical study of online impulse purchases based on the developed research program; to
analyze and interpret the results of the empirical study of online impulse purchases, with a
primary focus on testing the working hypotheses outlined in the program (p. 17).

The subject of this dissertation is Bulgarian consumers who shop online. The subject is
the online impulse purchases of Bulgarian buyers in Bulgaria in the following product
categories: food, clothing, underwear, textiles, household goods, cosmetics, jewelry, and
accessories.

A research hypothesis has been formulated, the validity of which is tested in the
following chapters: (1) the prevalence of online shopping is significantly lower than that of
offline shopping (2) the prevalence of impulse shopping is not lower compared to planned
shopping, regardless of product category and demographic/psychographic groups.

The thesis is articulated in ten research hypotheses. In addition, each study formulates
specific working hypotheses that are subject to statistical testing.

I fully endorse the approach of testing the hypotheses empirically through separate
studies, seeking connections and dependencies among: consumer groups based on demographic
factors such as gender, age, education, income, marital status, and place of residence; seven
product categories—food, clothing, lingerie, textiles, household goods, cosmetics, jewelry, and
accessories; online factors/perceived as advantages for online impulse shopping; offline

factors/perceived as disadvantages for online shopping, but which are factors that stimulate



offline impulse purchases; motivating factors that influence impulse purchases and an
assessment of the tendency toward impulse shopping based on eight adapted statements from
scales measuring consumers’ propensity to make impulse purchases.

The limitations within which the scientific research is conducted are accurately
described. The study adopts—and I emphasize again that this is the correct approach—three
types of limitations, which are accurately described (pp. 19-20).

In terms of structure, the dissertation is well-organized and logical. It employs a three-
part structure. In my opinion, this structure, the balance between the sections, and above all
their content present the doctoral candidate Desislava Rusenova-Velichkova in a favorable light
as a modern researcher and a colleague who expresses herself clearly.

The first chapter, titled ,,The Nature and Explanation of Impulse Purchases.
Offline/Online Factors. Major Theories and Models” (pp. 22-92), is an attempt to examine,
summarize, and integrate theoretical frameworks and to establish the conceptual foundation of
the study by clarifying the conceptual and research foundations of the topic, reviewing existing
scientific approaches and empirical studies on ,,impulse buying,” which the author correctly
defines as ,,an unplanned purchase by a consumer who experiences a spontaneous, sudden
desire to buy, i.e., there is impulsivity (strong and persistent motivation) triggered by stimuli
(impulses). I cannot fail to note that this is essentially a massive cognitive study of a relatively
new phenomenon, a study based on the examination of a vast body of scientific literature and
rich information sources, yet presented through an excellent research filter and a superb
scientific style and academic expression! A very precise overview and systematization of the
factors influencing ,,impulse buying” has been provided; the inherent stimuli for online
»impulse buying” are highlighted, and the main theories and models applied in studies of
»impulse buying” are professionally described.

Chapter Two, titled ,,Review of the Scientific Literature on the Methodology of
Research into Offline/Online Impulse Purchases. Methodology of the Empirical Study.” (pp.
93-124) is of a theoretical-methodological and methodological nature. It justifies the selected
methodological approaches and presents the developed experimental framework for studying
this type of consumer behavior, the methods applied, and the methodology of the empirical
research in this scientific work. I consider this section to be pivotal for the successful attainment
of analytical and predictive results from the conducted research. Similarly, I regard the quality
of this section as exceptionally high and academic, which in many places exceeds the usual

standards of most dissertations.



The third chapter, titled ,,Analysis and Interpretation of Impulsive Purchases Among
Bulgarian Shoppers” (pp. 125-215), is empirical in nature. It presents the results of the
conducted research, analyzes the effects, and draws theoretical and practical conclusions
regarding ,,impulse buying,” ultimately confirming or rejecting the ten preliminary hypotheses
(pp. 209-210). Four of the hypotheses are confirmed, four are rejected, and two are partially
confirmed, which is a significant achievement of the study, since even the rejected hypotheses
illustrate certain characteristics of the relationships.

The conclusion (pp. 216-217) contains the proven main theses and conclusions of the
dissertation.

The particular value of this dissertation lies in its examination of ,,impulse buying”
through a systematic approach, treating it as a complex process in which managerial, cultural,
marketing, and strategic dimensions intertwine. The study demonstrates that purchasing
constitutes an adaptive system capable of transforming under the influence of marketing
decisions aimed at signaling the brand’s significance in a digital environment.

I find the structure (the research logic) to be very well-conceived, and the presented
assessments and conclusions—accurate and correctly (personally) formulated. The balance
between the parts of the dissertation is maintained and allows for analysis and evaluation of
both theory and practice.

The language is clear and scholarly, and the dissertation is richly illustrated with figures
and diagrams. Reading the dissertation is made easier by the fact that the doctoral candidate
clearly presents both the analyzed or critiqued ideas of others and her own views, findings, and
conclusions. Reading the dissertation is made easier by the author’s precise assessments and
recommendations. I would add that, compared to other dissertations, this one will be an easy
and enjoyable read even for non-specialists, despite the fact that it contains complex
descriptions of various relationships.

Classical and modern, domestic and foreign scientific literature and information sources
have been thoroughly researched, totaling 265 sources. In terms of both quantity and quality,
the literature used is more than sufficient. This diligence on the part of the doctoral candidate
is commendable and is not an end in itself, but rather a guarantee of the quality of the

conclusions drawn and the proposals made.



3. Evaluation of the Scientific and Applied Research Results

Every dissertation must clearly demonstrate three things: first, that the author has
thoroughly studied the fundamental and contemporary literature on the topics under
investigation; second, that she has chosen an appropriate methodology and research methods,
adequate to the available information sources; third, that she has conducted independent
research, resulting in clear and definitive evidence, conclusions, and recommendations.

As a reviewer, I am relieved by the facts that allow me to give the highest rating to the
dissertation in these three areas of research. Moreover, in many places the author exceeds
traditional expectations and presents herself as an independent-minded and thorough researcher
who does not conform to the ,,trendy” linear logic in her conclusions and recommendations.
This is an additional plus not only for the author, but also for her academic advisor, as well as

for the academic department.

4. Assessment of the scientific and applied scientific contributions

The contributions sought are clear and relatively precise, and [ will summarize them as
follows:

4.1. Key theoretical concepts in the specialized scientific literature regarding the
significance and role of ,,impulse purchases” in consumer behavior have been examined,
summarized, and integrated. The author has proposed a definition of an impulse purchase,
outlined the factors relevant to impulse purchases, and analyzed the models and methods used
in studies of impulsive behavior and the tendency toward impulsivity among consumers.

4.2. Key theoretical frameworks regarding research instruments for qualitative and
quantitative research on ,impulse buying” have been examined, critically analyzed,
summarized, and integrated, and an empirical verification of the theoretical model has been
conducted based on a comprehensive research program (the authors’ theoretical model,
methodology) for studying online impulse purchases by Bulgarian consumers. An experimental
research instrument (author’s questionnaire) was developed and applied to study online impulse
purchases by Bulgarian consumers, which simultaneously ensures reproducibility and
applicability across different product categories and future studies.

4.3. An independent study was conducted, leading to valuable scientific and practical
conclusions and recommendations. It serves as a foundation for research on impulsive
consumer behavior and supports marketing professionals in this field, as well as for the

prevention of online shopping addiction by the state.



5. Evaluation of the Publications Related to the Dissertation

Four publications are presented, all of which are on the topic of the dissertation. The
publications clearly demonstrate that the topic has been addressed responsibly, and that a
significant portion of the hypotheses and research questions have been previously tested in
authoritative forums.

Upon review, I found no evidence of plagiarism. It is declared that this dissertation is
entirely the author’s own work and that no third-party publications or research were used in its

development in violation of their copyrights.

6. Evaluation of the Abstract

I highly commend the accuracy and the extent to which the abstract reflects the content

of the dissertation.

7. Critical Comments, Recommendations, and Questions

I have no critical comments regarding the dissertation. Given that the author, Desislava
Roussenova-Velichkova, reflects deeply and with scientific courage and responsibility, [ would
like to recommend that in her future research she continue to explore this topic in several
additional areas of study:

7.1. Cultural specificity and contextual validity. The majority of the theories cited by
the author (Rook & Fisher, 1995; Beatty & Ferrell, 1998; Verplanken & Herabadi, 2001) were
developed and validated in Western, individualistic cultures (the U.S., Western Europe). The
question remains unresolved as to what extent the constructs ,,impulsivity,” ,,self-control,” and
,purchasing impulse” exhibit the same psychometric behavior in collectivist or mixed
economies such as Bulgaria? Is there a ,,Bulgarian” model of impulsive buying that differs from
established Western models—so far, there is a lack of emic studies, i.e., those that examine the
phenomenon from within using qualitative methods? I raise this largely unexplored field
because the author of the dissertation has also delved deeply into cultural studies.

7.2. Online Specifics and Digital Triggers. Traditional literature focuses on physical
retail (visual stimulation on the shelf, tactile contact, limited time in the store). Unresolved
questions regarding ,,impulse buying” include: how algorithmic personalization, push
notifications, and endless scrolling alter the mechanism of impulse buying compared to the

offline environment; whether ,,digital impulsivity” is a distinct construct or merely a contextual



variation of the traditional one; what is the impact of ,,buy now, pay later” (BNPL) services and
one-click payments on the cognitive assessment of risk in impulsive purchases?

7.3. Categorical differences and product specificity. In most meta-analyses, products are
aggregated into broad categories without a differentiated analysis. Unresolved questions remain
regarding these categories (food, clothing, underwear, textiles, household goods, cosmetics,
jewelry): is there a hierarchy (order by degree, level, or rank) of impulsivity among them, and
if so, what is its theoretical basis; What are the differences in impulsive purchases between
hedonic vs. utilitarian products (underwear and cosmetics are related to the body and identity—
is there a specific ,,intimate” type of impulsive buying that is not captured by general scales)?

7.4. Demographic and socioeconomic moderators, as well as the consequences of
»~impulse buying” and post-purchase behavior. Other types of questions also need to be
addressed: does generational affiliation have a different impact in Bulgaria (e.g., the generation
that grew up during the ,, Transition” vs. young digital nomads); how does income inequality
moderate impulse buying; is there a digital divide between urban and rural areas regarding
impulse buying that filters impulsivity; does ,,impulsive addiction” (compulsive vs. impulsive
continuum) exist in the Bulgarian online environment?

There are also more complex questions whose answers require years of work by teams
of scientists; for example, there are parallel but unconnected theoretical strands—cognitive
psychology (self-regulation), behavioral economics (nudge theory), social psychology
(materialism), neuroscience (dopaminergic reward system)—but there is no integrative model
that connects the micro-level (neuroscience), meso-level (platform design), and macro-level
(culture, economy) in the context of impulsive online purchasing.

I am raising these questions not because I insist on receiving answers during the defense,
but to suggest additional opportunities for research and the pursuit of new insights, assessments,
and findings, particularly in Desislava Roussenova’s future research, as she possesses
significant potential and a wealth of accumulated knowledge in this field should she continue

her academic and teaching career.

Conclusion

The dissertation meets the high standards for integrating theory, practical research, and
the resulting conclusions. It contains scientific, applied scientific, and applied results that
represent an original contribution and meet the requirements of the Law on the Development

of Academic Staff in the Republic of Bulgaria (LDASRB) and the Regulations of the University



of National and World Economy (UNWE). The dissertation demonstrates that doctoral
candidate Desislava Rusenova-Velichkova possesses the knowledge and professional skills
required, demonstrating the ability to conduct independent scientific research.

For the reasons stated above, I give my unequivocally positive assessment based on my
review of the dissertation, abstract, publications, results achieved, and contributions reviewed
above, and I propose that the esteemed academic jury award the educational and scientific
degree of ,,Doctor” in the field of higher education 3 ,,Social, Economic, and Legal Sciences,”
professional field 3.8 ,,Economics,” scientific specialty ,,Marketing,” to Desislava Nedelcheva
Rousenova-Velichkova.

At the final meeting of the academic jury during the public defense of the dissertation,

I will vote with conviction ,,YES”!

Reviewer:

May 11, 2026 (Prof. Dr. Boyan Lyubomirov Durankev)



