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1. Uudpopmanus 3a 1ucepTaHTa

JlucepTaHThT ce € o0ydaBall IO JOKTOpPCKA mporpama MapkeTuHr, npoheCuoHAITHO
Hanpasienue 3.8. Ikonomuka, kbM Kartenpa ,,MapKeTHUHT U CTpaTEeruuecko MjiaHupaHe™ Ha
®axynrer ,,Ynpasiaenue u agmuHuctpauua Ha YHCC cwrioacHo 3anoBesn Ha Pekrtopa Ha
YHCC No596/ 22.03.2019 r. OGy4eHneTo € OCBIIECTBEHO B peoBHA (opma mpe3 mepruoaa
2019-2024 r., a npe3 2026 r. JlecucnaBa PyceHoBa — BennukoBa € oTumciieHa ¢ paBo Ha
3aIuTa.

JlucepTanThT TONy4yaBa OakamaBbpcka cTemeH mno HWkoHomumka — busnec
anmunucTpanus ot HoB Owirapcku ynuBepcurer mpe3 2009 r. Ilpes 2018 r. mpunoOusa
MarucTbpcka crerneH no @UHaAHCOB MEHUKMBHT U MApKETHUHI OT Bucumiero yuumuiie no

3acTpaxoBaHe U (PUHAHCH.



2. O6oma XapaKTEPUCTUKA HA MPEACTABCHUS TUCEPTALMOHECH TPYI

[IpencraBeHusAT aucepTalMOHEH TpyA € B obem oT 250 cTpaHWMIM W BKIIOYBA
BBBEJICHNE, TPU IJIaBH, 3aKJIIOUEHUE, NMPUIOKEHUS U U3MOI3BaHa Jureparypa. OT rienHa
TOUYKa Ha 00eMa M CTPYKTypaTa CH HACTOSIIMAT TPYJ MMa IMapamMeTpH, KOUTO ChOTBETCTBAT
Ha M3MCKBAHMATA KbM TO3M THUI HAyYHU NMPOAYKTHU. /[McepTanMOHHUAT TPyJ OTroBaps Ha
M3UCKBaHUATA Ha wi. 27, an. 2 ot [lpaBuiHuKa 3a mpuiarane Ha 3aKOHA 3a pPa3BUTHE HA
aKaJeMU4YHHs cheTaB B PemyOnmka bearapus.

BvB BBBemeHHMETO HaA TpyAa OUCEPTAHTHT, CIEABAWKM noOpaTa MpPaKTHKa, €
MPEACTaBWII 3aMUCHIBT U METOANYECKATA paMKa Ha AUCEPTALUATA CH.

[lo orTHOmEHWE HA axkmyalHocmma Ha4 memama W 3HAYUMOCHIMA HA
uscnedeanemo 6e3 CbMHEHHE MOXE Ja CE TBBPIH, Y€ T€ ca HaIUIE. APryMEHTUTE 32 TOBa
TBBPJCHUE Ca CUCTEMaTU3UPaHU A0OpE OT aBTOpa B HAKOJIKO MOCOKH. ITbpeo, 3HaUeHNETO
Ha W3CJIEeIBAaHETO 3a OWM3HEca € CBBP3aHO C HAPACTBAHETO HA Jela Ha WMITYJICHBHHTE
MOKYIIKH, TPOJUKTYBAHO OT YBEJIMYaBaHE Ha OJaroChbCTOSHUETO Ha MOTPEOHUTENHUTE H
HapacTBaHE Ha TOTPEOMTENCKUTE BB3MOKHOCTU. Bmopo, 3acUICHOTO TpPOSBICHHE Ha
MMITYJICHBHOTO KYIyBaHE MOXE Jla CE€ CBBP)KE M C MpexoJa OT TpaJMIMOHHA cpeaa 3a
THProBUss Ha APeOHO KbM CHBPEMEHHU OHJAMH KaHaIM, KaTo eJNEeKTPOHHA THPrOBHSL.
Tpemo, He Ha TIOCIIEAHO MSCTO, JMIICaTa HA €IUHEH MOAXOJA U YTBBPICHO pazOupaHe 3a
€CTECTBOTO M MPUYMHUTE 332 UMITYJICUBHUTE NOKYNKHU. OT MpakTUyecKa IiejHa TOYKa TOBa
W3CIEABAHETO IMOANOMAara MapKETUHIOBUTE CIELUAIMCTH Ja OCMHUCIAT pojisiTa Ha
MMITYJICHBHUTE TMOKYNKH KaTO MAapKETHMHIOB (DEHOMEH M Ja aJanThpaT MapKETUHIOBUTE
CTpaTEruy Ha KOMIIAaHUMTE.

Obexmvm u npeomemvm Ha u3ciedgane ca TPABUIHO (QoOpMyJIUpaHU U
CBHOTBETCTBAT Ha CHIBPKAIIOTO ce B paboraTa m3cienBane. Obexm Ha WU3CIECABAHETO Ca
ObATapcKUTEe MOTpPeOWTENN, KOMTO Ta3apyBar OHIAiH. IIpedmem Ha W3CIEIBAHETO ca
OHJIAH WMITYyJICUBHUTE TOKYNKH HAa OBJTAPCKUTE KYIyBadW B MPOTYKTOBHTE KaTErOpHUU
XpaHUTEITHU TPOAYKTH, 00JIEKII0, 0€lIb0, TEKCTHII, CTOKU 3a OWTa, KO3SMETUYHH MPOTYKTH,
OMXyTa U aKCecOoapHu.

dopMyIupOBKaTa Ha yeama - Ja CE€ U3CIENBAa pa3Mepa HAa OHJIAlH MMITYJICUBHUTE
MOKYIIKA W TPUYMHHUTE, KOUTO CTOAT 3aJ TIX — € Npelu3Ha U aJeKBaTHa Ha M30paHHTE
OOEKT M MpeIMET Ha U3CIIEABAHETO.

Taxa ¢popmynupanaTa men AUCEPTAHTHT MpeoOpa3yBa B 00OCHOBAH KOMILIEKC OT MET

u3cned06amesiCKu 3a0a4u, KOUTO ca JOTMYECKU MOAPEAEHH U ICHO (POPMYJINPAHH.



Tezama, KoSITO AUCEPTAHTHT € 3aALIUTHI, € Y€ Pa3MpPOCTPAHEHOCTTA HA OHJIANH
Ma3apyBaHETO € 3HAYMUTENHO MO-HUCKA OT Ta3u Ha odiaiiH, KaTo B paMKHUTE Ha OHJIAH
Ma3apyBaHETO PA3NPOCTPAHEHOCTTAa HA HMITYJICMBHOTO I1a3apyBaHE HE € II0-HUCKAa B
CpaBHEHHE C IUIAHUPAHOTO, HE3aBUCUMO OT MPOJYKTOBaTa Kareropus u aemorpadckure/
ncuxorpadckure Tpynu. 3a JI0Ka3BaHETO Ha Ta3u Te3a aBTOPBHT € Qopmynupan 10
Xunome3u, KOUTO Ca JIOCTaThbYHO KOHKPETHH; MPOBEPKATa MM I03BOJISIBA J]a CE€ MOCTUTHE
MOCTaBEeHaTa 11eJ1; 1 HacOuBaT U3CJIEABAHETO B IIPaBUIIHA MTOCOKA.

H3nonzeanama nayuna naumepamypa BkiIouBa 260 U3TOYHHMKA — KHUTH U
MOHOTpauu, CTaTMM B HAyYHU CIHUCAHUA W JOKIAAUM OT HAYYHH KOH(EPCHIIHH.
JIuTepaTrypHHUTE U3TOYHUIIN Ca HA OBITAPCKH U HA aHTIIMHACKH €3WK. bposT Ha nuTHpaHuTe
W3TOYHWIIM CHOTBETCTBA HAa W3HUCKBAaHUATA KbM TMOJOOHO HAyYHO TBOPYECTBO.
bubmmorpadusita e peneBanTHa 3a o0O€KTa M TpeaMeTa Ha H3CIEIBaHE M OTpas3siBa
CHBPEMEHHHTE TIOCTHKEHUS TI0 Pa3TIICKIAHUs KPBI' OT BBIIPOCH. AHAIM3UPAHUTE HAYYHU
M3TOYHUIM CBUACTEICTBAT 3a MHOTO J00pa OCBEIOMEHOCT Ha [AHCEpPTaHTa IO

HpO6HeMaTI/IKaTa Ha JUCCPTAMOHHUSA TPYI.

3. OueHka Ha MOJyYeHUTE HAYYHH U HAYYHO-TIPUJIOKHH Pe3yJITaTH

CtpykTypata Ha TpeACTaBEHUs] TPy OTpa3siBa JIOTMYECKaTa IIbJIHOTA Ha
M3CJIEIBAHETO U € M3PA3 Ha CHIIECTBYBAILUMUTE BPB3KU M 3aBUCHUMOCTH MEXIY CIEMEHTUTE
Ha W3JIO)KEHHETO - KAaKTO MEXIY OTICIHHUTE TIJIaBH, TaKka W MEXAYy TOYKHTE B THiX.
JlornmueckaTta moapenda Ha TIIaBUTE JaBa BB3MOXKHOCT Ha aBTOpa Jla CH 3a/laBa TOYHHTE
BBIIPOCH KBbM H3CIIEJAOBATEIICKHs MPOOJIeM W Ja MpaBU KOPEKTHH OOOOIIEHUS OTHOCHO
MMITYJICUBHUTE MOKYNKU. CTUIBT U €3UKBT Ha JIOKTOPAHTA C€ OTJIMYABaT C HAyYHOCT, KaTo
B CBILIOTO BpEMeE ca pa30upaeMu U SICHU.

B nwpeama 2nasa na paborata e HampaBeH aHAJIM3 HA MPEIXOIHUTE H3CIICABAHUS
BbPXY HUMIYJCHBHOTO KYIyBaHE; B T.4. KaK, 3alll0 U KbAC IMOTPEOUTEITUTE MPaBAT
VMMITYJICUBHM TMOKYIIKH; KaKBM TEOpPUM W MOJEIM C€ MpuwiaraT B U3CIEIBaHUSATA Ha
VMMITYJICHBHOTO I1a3apyBaHeE.

HaydHute W HaydyHO-TIPMIIOKHHU pE3yJTaTH B Ta3u YacT Ha paborara Morar jaa ce
0000mIaT 1Mo cnennus HauuH: IIppeo, cucTeMaTU3UpPaHU ca KakTO MO-PaHHHUTE, TaKa U IO-
KbCHUTE pa3OuWpaHus 3a HWMIYJCHBHOTO KYyITyBaHE, KaTO Ca M3CJICIABAaHU MHOXECTBO
neUHUIIMN Ha TOBA SIBJICHUE, HAa YHSITO OCHOBA aBTOPHT Mpejjiara U 3alinuraBa coOOCTBEHO

pa3bupane 3a Hero. Bmopo, cucrematuzupaHn ca (QaKTOPHUTE, BIHACHIN BBPXY



HMMITYJICUBHOTO KyITyBaHE — KaKTO OHJIAMH, Taka U o(dJaiiH; U3CleABaHU ca cneuuuIHuTe
CTUMYJIM, KOUTO BB3JCUCTBAT BbPXY OHJIAMH UMITYJICUBHOTO KymyBaHe. Tpemo, HaydeH
pe3yiaTaT B I'bpBaTa IiaBa IpeICTaBIsiBa U U3BEKAHETO HA OCHOBHUTE TEOPUU U MOJIEIIU B
W3CIIe/IBAaHUSATa HAa HUMITYJICUBHOTO KyIyBaHe. VIMITyJICHBHOTO KynyBaHE C€ H3CJeliBa OT
Pa3IMYHU U3CIEI0BATEICKU NUCIUIUIMHU - MAPKETUHT, HH(OOPMAIIMOHHU CUCTEMH, OU3HEC
Y yIpaBJICHUE - U CE U3IMOI3BAT Pa3IMuHUA OCHOBOIIOJIATAId TEOPHH.

[IpaBu BmeuaTiieHue, 4Ye H3IOKEHUETO € no0pe opranmsupano. Kopekrno ca
UUTUPAHU HW3MOJ3BAHUTE JIUTEPATYPHU H3TOUHHUIIM. MHOro Ba)XXKHO €, Y€ JIUCEPTAHTHT €
n3pasuil COOCTBEHO MHEHHE U € J1al apryMEHTH KO€ OT UyKJIUTE CTAHOBUIIA IPUEMa, U KOE
— He.

Bmopama 2nasa e mocBeTeHa Ha METOJOJIOTHATA Ha wu3cienBaHero. HayuHo-
MIPUJIOKEH PE3yNTaT B HEs, HA NBbPEO MACMO, € HANPABCHUST CPABHUTEJICH aHAU3 Ha
MpUJIAraHUTE METOJHM B MPOYYBAHHUATA Ha MHOXKECTBO YYCHH W MPAKTHIM B 00JacTTa Ha
MMIYJICUBHOTO Ta3apyBaHe. Ha émopo macmo, 060CHOBaHM Ca M3CIECAOBATEICKHUIT MOEI
M H3CleloBaTelICKaTa MporpaMa 3a €MIHMPUYHO HU3CIEIBAHE HA OHJIANH HMITYJICUBHUTE
MOKYTIKA Ha OBITApCKUTE TOTPEOUTENN; apryMEHTHUPAHH Ca CTATHUCTUYECKUTE METOH,
M3MOJI3BaHU 3a aHAJU3 Ha JaHHUTE NP JOKa3BaHE Ha Te€3aTa, XUIOTE3UTE U HAMUPAHETO HA
BpPB3KH 0€3 JAePUHUPAHU XHUIOTE3U. Tpemo, HAYIHO-TIPUIIOKEH Pe3yJTaT B Ta3W 4acT Ha
M3CJIENIBAHETO € pa3padOTEeHUSAT MHCTPYMEHT 3a ChOMpaHe Ha JaHHWUTE, 1 0OOCHOBKAaTa Ha
1eJieBaTa ChbBKYIMHOCT, MOJIeIa 1 00eMa Ha W3BaIKaTa.

B mpemama znasa mna paborata € HampaBeH aHajdW3 Ha peE3yJNTaTUTE OT
EMIIMPUYHUTE MPOYYBAHUS 32 UMIYJICUBHOTO KymyBaHe. OCHOBHUTE HAayYHHU U HAYyYHO-
MPUJIOKHU PE3YITaTH, 10 KOUTO JOCTUTa IUCEPTAHTa, ca CIACIHUTE:

IT'vpeo, pa3npoCcTpaHEHOCTTa HA OHJIAWH Ma3apyBaHETO € 3HAYUTENIHO IMO-HUCKA OT
Ta3u Ha o@uailH, KaTo B paMKUTE Ha OHJIAiH [a3apyBaHETO pa3NpOCTPAaHEHOCTTa Ha
HMMITYJICUBHOTO Ta3apyBaHE HE € MO-HHCKa B CPaBHEHHUE C IUIAHUPAHOTO, HE3aBHUCHUMO OT
MPOYKTOBATA KaTeropus u neMorpadckure/ mcuxorpadCKu rpymu.

Bmopo, oCHOBHOTO, KOETO MOTHBHUpPA OBJTAPCKUTE MOTPEOUTETN, KOUTO Ca B3EIH
y4acTUE€ B M3CJECABAHETO, J1a MPABSAT UMIYJCUBHU MOKYNKU Ca MAPKETUHTOBUTE (PaKkTopu
1IeHa, OTCTHIIKH, MPOMOIINHU, OE3IUIATHA JOCTABKH, MTOAAPBIN, OOHYC MAKETH U B To—ciaaba
CTETeH - N300paKEHUATA Ha TIPOIYKTa.

Tpemo, xenute MMAT TMO—BHUCOKA CKJIOHHOCT KbM HMMIYJCHUBHOCT OT Ta3W Ha
MbxeTe. Kato usio, ¢ u3kiroueHue Ha mnoisa, aemorpadckute pakTopu HE BIUSSIT BbPXY

CKJIOHHOCTTa Ha HOTpe6I/ITGJII/ITG, B3CJIM y4YaCTHC B M3CJIICABAHCTO, Ja I1a3apyBaT



HEIUIAaHUPAHO.
Bendko or6ens3aHo mo-rope OTHOCHO MOCTUTHATHUTE HAYYHH M HAYYHO-TPUIIOKHH
pe3yaTaTd MU JJaBa OCHOBAHME /1A 3aKJII04Ya, Y€ IOCTAaBEHUTE 3aJa4M Ca U3IIBIHEHH, a C TOBA

€ MMOCTUTHATA U IECJITa HA JUCCPTATIVMOHHUA TPY .

4. OueHka HAa HAYYHHUTE U HAYYHO-NIPUJIOKHH NPUHOCH

B aBTopedepara nucepraHThT € (opMysHpan YeTUpH MpuHOca. Te ca omucaHu B
aBTOope(epaTa Ha TpyJa U 3aTOBA HE I'M BB3NPOM3BEKIaM TyK. BaxkHOoTO €, ye nmpuemam 3a
HAJIMYHY B JIUCEPTAlMATa Ha BCUYKU MPUHOCH, Makap 4e OM Morio Te aa ce ¢hopMyaupar

MaJIKO MMO-CTCTHATO U MMO-CUHTC3UPAHO.

5. Ouenka Ha rlyﬁ.mmaumne mo jucepranuara

JlucepTaHTBT MPEACTaBs YETHUPU MyOJIUKAIIMA — TPU CTATHH U €IUH JOKJIaJl, KaKTO
cienBa:
1.Pycenosa, /1., (2024). ,,iMnyJicuBHO KyIllyBaHE B MapKeTHHra o(JjailH U OHJIAlH —
CPaBHHUTEJIHO M3ClIe/IBaHE Ha (AKTOPUTE, KOWUTO BIUSAAT BBPXY TO3U THII
norpebutencko moenenue, YHCC Codwusa, 2024, Jloxmam ot Tpera
MEX/yHapoJHa Hay4yHa KOHpepeHuus ,, CTpaTernyecko MmiaHupaHe U MapKEeTUHT B
JIIUTUTAJIHAS CBAT
2.PycenoBa, /l., (2024). ,,.CpaBHHUTENEH aHalIM3 Ha METOAMTE 3a H3CIIEBAHE Ha
umnyiacuBHoto KynmyBane®, YHCC Co¢wus, 2024, Cratus B cOOpHUK ,,
Hokropantcku uvereHuss 10 — IlyObnuuna agmMuHHCTpanus B pa3BHTHE!
npe3apexaane
3.Pycenosa, /. (2025). ,,MmnyncuBHO ma3zapyBaHe — I'bpPBHM pe3yaTaTv B bearapus u
HSKOM aBTOPCKM MJIEW 3a MMITYJICUBHO TIJlacyBaHe Ha ObJIrapvHa Ipu H300pH‘,
Crarus B criucanue ,,[lomurnyaeckn Xopuszontu, 6poit 1, 2025.
4.Pycenosa, ., (2026). ,,Psychology of impulse shopping”. Cratus B crnmcanue
,Psychological Research (in the Balkans)“ , Akanemuuno uzgaane bAH, UactutyT
3a M3CIIeJIBaHE HA HACEJIICHUETO U YOBeKa , Opoii 1, 2026.
[TyOnukamuure ca MO Temara Ha JOUCEpTalUsATa W MPEACTaBAT TNpea HaydHaTa
OOIIHOCT CBHIIECTBEHH YacTH OT Tpyna. [lo cBoure Tum n 0b6eM myOIMKAIUUTE MOKPUBAT

MUHHMAJIHUTE HAllMOHAIHU U3UCKBaHUs 3a npuchxaane Ha OHC ,, JlokTop®.



6. Ouenka Ha aBTOpedepara

ABTopedeparsT € mpeACcTaBeH Ha OBJITAPCKU U HA aHTJIMHCKU €3UK U € B 0011 00eM
or 85 crpanmmu. ABTopedepaThT ChIbpKAa BCHYKH HEOOXOomWMH elleMeHTH. B Hero

KOPCKTHO, TBJIHO W aICKBATHO € OTPA3C€HO ChbABPIKAHUCTO HA NUCCPTAIITUOHHUA TPYA.

7. KpuTHYHH 0eJIe:KKH, IPENOPbKH U BLIIPOCH

BbB BbBeAEHHMETO Ha M3CIEABAHETO KOPEKTHO Ca OMHCAHU HETOBUTE OTPaHUUYCHUSI.
BbB Bpb3ka ¢ orpaHuyeHUsiTa MPABWIHO € IOCOYEHO €JIHO OT TSAX — a HMEHHO, 4Ye
M3Cclie/IBAHUTE MPOJYKTOBHU KaTerOpHUH ca Mo MpelieHKa Ha aBTopa. B pesynrar Ha ToBa cpen
W3ClIeIBAHUTE NPOAYKTOBU KAaTErOpUU HsIMa YCIyrd. BbOpochT MM €: KakBU ca

OYaKBAHHUATA HA aBTOpa OTHOCHO MPOABJICHUATA HAa 3aKOHOMCPHOCTHUTC, YCTAHOBCHU B

JTUCEPTANNATA, TI0O OTHOIIEHNE HA UMITYJICUBHUTE TIOKYTIKH HA YCITYTH?
8. 3axurouenue
[IpencraBeHUAT AWCEPTAIMOHEH TPYA € CaMOCTOSTEIHO TPOBEICHO HAYYHO

H3CJICABAHC C ACHO OTKPOCHU PE3YJITATH U HAYIHO-IIPUIIOKHU IMTPUHOCH, CbOTBCTCTBAIIIO HA

HU3NCKBAaHHUATA KbM HOZ[O6€H HAY4CH TpPYyA. ToBa MH J1aBa OCHOBaHMeE JIa NIpeNnopbyaM Ha

HAYYHOTO KYpH jaa npuchbau Ha JlecucaaBa HeneauyeBa PyceHoBa — BeamukoBa

o0pa3oBaTeJHATA H HAVYHA cTeneH ,.JIOKTOp* mo Hay4YHa CHeIHAJHOCT ,,MapKkeTHHr.

A3 caMHuAT 1IIe IJIACYyBaM yoeaeHo ¢ ../la%.

15.05.2026 .
Codus npo¢. a-p Kpacumup Mapunos
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Re: Dissertation for the award of the academic and scientific degree of “Doctor”
in the scientific discipline of “Marketing”” at UNWE
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1. Information about the doctoral candidate

The doctoral candidate studied on the PhD programme in Marketing, professional
field 3.8. Economics, at the Department of Marketing and Strategic Planning, Faculty of
Management and Administration, UNWE, in accordance with Order No. 596 of 22 March
2019 of the Rector of UNWE. The programme was undertaken on a full-time basis during
the period 2019-2024, and in 2026 Desislava Roussenova-Velichkova was granted the right
to defend her thesis.

The doctoral candidate obtained a Bachelor’s degree in Economics — Business
Administration from New Bulgarian University in 2009. In 2018, she obtained a Master’s
degree in Financial Management and Marketing from the Higher School of Insurance and

Finance.



2. General description of the submitted thesis

The presented thesis comprises 250 pages and includes an introduction, three
chapters, a conclusion, appendices and a bibliography. In terms of its length and structure,
this thesis meets the requirements for this type of academic work. The thesis complies with
the requirements of Article 27(2) of the Regulations for the Implementation of the Law on
the Development of Academic Staff in the Republic of Bulgaria.

In the introduction to the thesis, the author, in accordance with best practice, has
outlined the rationale and methodological framework of the thesis.

As regards the topicality of the subject and the significance of the research, it can
undoubtedly be argued that these are present. The arguments supporting this assertion are
well systematised by the author in several respects. Firstly, the significance of the research
for business is linked to the rise in the proportion of impulse purchases, driven by an
increase in consumer prosperity and growing consumer opportunities. Secondly, the
increased prevalence of impulse buying can also be linked to the transition from traditional
retail environments to modern online channels, such as e-commerce. Thirdly, and not least,
the lack of a unified approach and established understanding of the nature and causes of
impulse purchases. From a practical perspective, this study helps marketing professionals to
understand the role of impulse buying as a marketing phenomenon and to adapt companies’
marketing strategies.

The research objective and subject are correctly formulated and correspond to the
research contained in the study. The research focuses on Bulgarian consumers who shop
online. The subject of the study is the online impulse purchases made by Bulgarian shoppers
in the product categories of food, clothing, underwear, textiles, household goods, cosmetics,
jewellery and accessories.

The formulation of the aim — to investigate the extent of online impulse purchases
and the reasons behind them — is precise and appropriate to the chosen object and subject of
the study.

The author transforms this objective into a well-founded set of five research tasks,
which are logically arranged and clearly formulated.

The thesis defended by the author is that the prevalence of online shopping is
significantly lower than that of offline shopping, and that within the context of online
shopping, the prevalence of impulse buying is no lower than that of planned buying,

regardless of product category and demographic/psychographic groups. To prove this thesis,



the author has formulated 10 hypotheses that are sufficiently specific; their testing enables
the set objective to be achieved; and they guide the research in the right direction.

The academic literature used comprises 260 sources — books and monographs,
articles in academic journals and papers from academic conferences. The sources are in
Bulgarian and English. The number of cited sources meets the requirements for such
academic work. The bibliography is relevant to the object and subject of the research and
reflects current achievements in the range of issues under consideration. The analysed
scientific sources demonstrate the doctoral candidate’s very good knowledge of the subject

matter of the thesis.

3. Assessment of the scientific and applied scientific results obtained

The structure of the presented work reflects the logical completeness of the research
and expresses the existing links and interdependencies between the elements of the
exposition — both between the individual chapters and between the points within them. The
logical arrangement of the chapters enables the author to pose the precise questions
regarding the research problem and to draw accurate conclusions concerning impulse
buying. The PhD candidate’s style and language are distinguished by their scientific rigour,
whilst remaining comprehensible and clear.

The first chapter of this thesis provides an analysis of previous research on impulse
buying, including how, why and where consumers make impulse purchases, and which
theories and models are applied in studies of impulse buying.

The scientific and applied research findings in this section of the thesis can be
summarised as follows: Firstly, both earlier and more recent understandings of impulse
buying are systematised, with numerous definitions of this phenomenon examined, on the
basis of which the author proposes and defends his own understanding of it. Secondly, the
factors influencing impulse buying — both online and offline — are systematised; the specific
stimuli that influence online impulse buying are examined. Thirdly, the first chapter also
presents and summarises the main theories and models in the study of impulsive buying.
Impulsive buying is studied by various research disciplines — marketing, information
systems, business and management — and different foundational theories are employed.

It is striking that the presentation is well organised. The literature sources used are
correctly cited. It is very important that the doctoral candidate has expressed his own

opinion and has provided arguments as to which of the other researchers’ views he accepts



and which he does not.

The second chapter is devoted to the research methodology. The primary scientific
and applied result in this chapter is the comparative analysis of the methods applied in
studies by numerous scholars and practitioners in the field of impulse buying. Secondly, the
research model and research programme for the empirical study of online impulse purchases
by Bulgarian consumers are justified; the statistical methods used to analyse the data in
proving the thesis, the hypotheses and identifying relationships without defined hypotheses
are substantiated. Thirdly, the scientific and applied result in this part of the study is the
developed data collection tool, and the justification of the target population, the model and
the sample size.

The third chapter of the thesis analyses the results of empirical studies on impulse
buying. The main scientific and applied scientific findings reached by the author are as
follows:

Firstly, the prevalence of online shopping is significantly lower than that of offline
shopping; within online shopping, the prevalence of impulse buying is not lower than that of
planned buying, regardless of product category and demographic/psychographic groups.

Secondly, the main factors motivating Bulgarian consumers (who took part in the
survey) to make impulse purchases are marketing factors such as price, discounts,
promotions, free delivery, gifts, bonus packages and, to a lesser extent, product images.

Thirdly, women have a higher tendency (propensity) towards impulsivity than men.
Overall, with the exception of gender, demographic factors do not influence the propensity
of consumers who took part in the study to shop unplanned.

All of the above regarding the scientific and applied scientific results achieved leads
me to conclude that the set tasks have been fulfilled, and with this, the aim of the thesis has

been achieved.

4. Assessment of scientific and applied scientific contributions

In the abstract, the author has identified four contributions. These are described in the
abstract of the thesis and I therefore do not reproduce them here. The important point is that

I accept that all contributions are present in the thesis, although they could have been

formulated in a slightly more concise and synthesised manner.
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5. Assessment of the publications related to the thesis

The doctoral candidate presents four publications — three articles and one report, as
follows:

1. Roussenova, D., (2024). ‘Impulse buying in offline and online marketing — a
comparative study of the factors influencing this type of consumer behaviour’,
UNWE Sofia, 2024, Paper from the Third International Scientific Conference
‘Strategic Planning and Marketing in the Digital World’

2. Roussenova, D., (2024). “A Comparative Analysis of Methods for Studying
Impulsive Buying”, UNWE Sofia, 2024, Article in the collection “Doctoral Readings
10 — Public Administration in Development: Recharging”

3. Roussenova, D. (2025). “Impulse Shopping — Initial Findings in Bulgaria and Some
Original Ideas on Bulgarians’ Impulse Voting in Elections”, Article in the journal
“Political Horizons”, Issue 1, 2025.

4. Roussenova, D., (2026). “Psychology of impulse shopping”. Article in the journal
“Psychological Research (in the Balkans)”, Academic Publication of the Bulgarian
Academy of Sciences, Institute for Population and Human Studies, issue 1, 2026.

The publications are on the topic of the thesis and present significant parts of the
work to the scientific community. In terms of their type and scope, the publications meet the

minimum national requirements for the award of the academic degree of “Doctor”.

6. Assessment of the abstract

The abstract is presented in Bulgarian and English and has a total length of 85 pages.
The abstract contains all the necessary elements. It accurately, fully and adequately reflects

the content of the thesis.

7. Critical comments, recommendations and questions

The introduction to the study correctly describes its limitations. In relation to the
limitations, one of them is correctly noted — namely, that the product categories studied are
at the author’s discretion. As a result, there are no services among the product categories

studied. My question is: what are the author’s expectations regarding the manifestations of

the patterns identified in the thesis in relation to impulse purchases of services?
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8. Conclusion

The presented thesis is an independently conducted piece of scientific research with
clearly defined results and scientific and applied contributions, meeting the requirements for

such a scientific work. This gives me grounds to recommend to the academic jury that

Desislava Nedelcheva Roussenova-Velichkova be awarded the academic and scientific

degree of ‘Doctor’ in the scientific discipline of ‘Marketing’.

I myself will vote a resounding ‘Yes’.

15 May 2026

Sofia Prof. Dr Krasimir Marinov
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