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OTHOCHO:  AMCEPTALMOHEH TPYJ 3a MPUCHXKJIaHEe Ha 00pa3oBaTelIHa U HAy4YHa
CTENEH ,J0KTOP* MO HayyHa CHEHHATHOCT ,,MapKkeTuHr* B

YHCC.
ABTOp Ha IUCEPTAUUOHHUS TPYA: Jecucnasea Heoenuesa Pycenosa-
Benuukosa
Tema Ha qUCEPTAMOHHUS TPYA: Hmnyncuenume nokynku oHIauH

(no npumepa Ha dvicapckume Kynysaii)

Ocnoeanue 3a NpeJICTaBsIHE HA CTAHOBUIIIETO: yYacTHUE B ChCTaBa HA HAYYHOTO
Kypu MO 3alluTa Ha JUCEPTAlMOHHUSA TPyA ChracHo 3amoBen No
1201/04.05.2026 . Ha Pextopa Ha YHCC.

1. Uudopmauus 3a q1ucepranra

HecucnaBa PycenoBa-BenmukoBa € 3auncieHa B oOpa3oBaTeinHaTa U
HAay4yHa CTeneH ,JOKTOpP® 1O JOKTOpCKa mporpama ,MapkeTuHr®,
npodecuonanno Hampasienue 3.8 , JikoHOMHUKa*, KbM KaTeqpa ,,MapKeTHHT U
CTpaTeruvecko IUlaHupane Ha (akynaTeT ,,YNpaBieHUEe U aJMUHUCTpALIUS
Mpy YHUBEPCUTETA 3@ HALMOHAIIHO U CBETOBHO CTOMAHCTBO, CHIJIACHO 3alOBE
No 596/22.03.2019 1. Ha Pektopa na YHCC. JlucepraHTKarta 3amod4Ba
oOyuenuero cu Ha 05.03.2019 r. B pemoBHa (opMa HaA JOKTOpAHTYpa,
¢uHaHcupaHa OT AbpKaBaTa. B xona Ha oOyueHueTo popMara Ha MOATOTOBKA €
npoMeHeHa B 3ajno4yHa. Crej M3MBJIHEHUWE Ha MPEIBUACHUTE B y4eOHUS U
HAYYHOHU3CIEIOBATEICKUS IUIAH JEWHOCTM MW YCIEIIHO NPHUKIOYBAHE Ha
JIOKTOpaHTypara, cbe 3amoBen Ne 642/04.03.2026 r. na Pexropa mna YHCC
JlecucmaBa PycenHoBa-BenuukoBa € oOT4MClIeHA C MPaBO Ha 3alUTa Ha



IUCEPTALIMOHEH TPYJ 3a MPUCHKAAHE Ha oOpa3zoBaTelHaTa M HayyHa CTEHEH
,»JJOKTOP®* 10 Hay4Ha CIEeIIUAIHOCT ,,MapKeTUHT .

2. O0ma xapakTepuCTHKA HA MPeCTABEHUs JUCEPTALMOHEH TPY/

[IpencraBeHusT qUcepTallMOHEH TPY/ Ha Tema ,, IMIyJICUBHUTE MOKYIKU
OHJIAMH (IO mpuMepa Ha OBIArapCKUTE KyIMyBauu)“ € MOCBETEH Ha aKTyalleH U
3Ha4YMM MpoOJieM B 00JIacTTa HA MapKETUHIa M MOTPEOUTEICKOTO MOBEICHHUE.
TpynsT € ¢ o0 06em ot 250 cTpaHuIlM ¥ BKJIIOYBA BbBEJCHUE, TPHU TJIABH,
3aKJIIOUEHHE, MPUIIOKEHUsT U Oubnuorpadcka cmpaBka. M3mom3Banu ca 265
JTUTEepaTypHU U MHOOPMALIMOHHM W3TOYHMKA, a U3JIOKEHUETO € MOAKPEIECHO
ChC 3HAUUTENICH Opoit Tabnuiy, GUrypu u rpaduxu.

TemarTa e akTyaJiHa KakTO B Hay4deH, Taka U B MPAKTUYECKHU ACMEKT
nopajau JUHAMUYHOTO PAa3BUTHE HA €JIEKTPOHHATA THPrOBHS M HAPACTBAIIOTO
3HAQYeHUWE Ha UMIIYJICMBHUTE TOKYNKHM B OHJIAMH cpena. [lombiaHuTeneH
apryMEHT 3a 3HaYMMOCTTa Ha U3CJIEIBAHETO € JIUIICcAaTa Ha JOCTaThbUHO HAYYHU
pa3paboTku mo Temarta B buirapus.

Heara Ha nucepTalMOHHUS TPYH € sICHO (OpMyJHpaHa U € HacouyeHa
KbM HU3CJIe/IBAaHE HA pa3Mepa Ha OHJIAaWH UMIYJICUBHUTE MOKYIKA U TPUYUHUTE,
KOUTO CTOSIT 3] TSIX. 3a peaJu3upaHeToO W ca MOCTaBEHM KOHKPETHU 3aJlauu,
CBBpP3aHU C TEOPETHUYHOTO H3ACHSIBaHE Ha mpolieMa, pa3padOTBAHETO Ha
METOJI0JIOTHS 3a U3CIIE/IBAHE U MPOBEXKAAHETO HA EMITUPUYEH aHAJIU3.

O0GexT Ha wu3ciaeABaHETO ca OBIATApCKUTE NOTPEeOUTENIH, KOUTO
rnazapyBaT OHJIAIH, a MpeaMeT Ha M3CJAEABAHETO Ca OHJIANH UMITYJICUBHUTE
MOKYIIKK B ONPENIeNIEHH MPOIYKTOBH Kareropuu. GopMyIUpOBKUTE HA 00EKTa
U TIpeJIMeTa ca CHU U ChOTBETCTBAT HA U3CIe0BaTeNcKaTa MpoOaeMaTHKa.

OcHoBHaTa Te3a € JIOTMYECKM OOOCHOBaHA M C€ OCHOBaBa Ha
MPEANONIOKEHUETO, Y€ Makap OHJalWH ma3apyBaHeTo Ja € 1o-ciiabo
pasnpocTpaHeHo OT odJailH Mma3apyBaHETO, B paMKHUTE Ha OHJIANH cpejaTa
MMITYJICHBHUTE TOKYIKH HE ca MO0-CJIad0 pa3NpOCTPaHEHH OT IUIAHUPAHUTE
MOKYIKHU. 3a mpoBepkaTa 1 ca GopMyiaupaHu AeceT pabOTHU XUIIOTE3H.

N3non3Banata HayyHa JUTepaTypa € oOlINpHA, aKTyalHa U peJieBaHTHA
Ha MpeJMeTa Ha U3CieNBaHeTo. T oOXBalla 3HAYUTENEH Opoil KIIaCMYeCcKU U
ChBPEMEHHHU IMyOJIUKAI[UU, KOETO € TO03BOJUJIO H3TPaXKJIaHETO Ha J00pa
TEOpPETUYHA OCHOBA 3a MOCIIEIBAIIIOTO EMIIMPUYHO U3CIICIBAHE.

KaTto msio mucepTalluOHHUST TpPyJ C€ OTJIMYaBa C J00pa CTPYKTypa,
scHO (OPMYJIMPAHHU U3CIIEIOBATENICKU MapaMeTpHu U 3aAbJI00OYEHA TEOpPETUUHA
MOATOTOBKA, KOUTO Ch3/1aBaT HEOOXOJUMUTE MPENOCTABKUA 3a MOCTUTaHE Ha
MMOCTABEHUTE HAYYHU IIEIH.



3. OueHka HA MOJIyYeHUTE HAYYHU U HAYYHO-TIPUJIOKHH Pe3yJITATH

JlucepTalluOHHUST TPyA € HACOYEH KbM U3CIE/BaHE Ha OHJAWH
UMITYJICHBHUTE TOKYNKUA cpell ObIrapcKuTe NOTpeOuTenu — mpoOiaeMaTuka,
KOSITO € CPaBHUTENHO c1abo pa3zpaboTeHa B ObiArapckara HaydHa JIMTEpaTypa.
B pesynrar Ha mpoBENEHOTO M3CJIEABAHE Ca MOJIYUYECHH peaulla HAaydyHU U
HAay4YHO-TIPUJIOKHU PE3yJITaTh, KOUTO JOMPUHACAT 3a MO-A00pPOTO pa3zdbupaHe
Ha CBHIIHOCTTA, (AKTOPUTE U MPOSIBICHUATA HA UMITYJICUBHOTO MOTPEOUTEICKO
MOBEJICHUE B OHJIAMH cpena.

Hayuynata cTOMHOCT Ha H3CJIEABAHETO CE€ M3pa3siBa Mpeau BCHUYKO B
CUCTEMATU3UPAHETO U KPUTUYHUS aHAIU3 Ha CHIIECTBYBAIIUTE TEOPETUUHU
MMOCTAHOBKM OTHOCHO MMITYJICUBHOTO KymyBaHe. /[ucepTranTkaTta € W3BbplInia
3a1bJI00YEH Tperyie] Ha OCHOBHUTE KOHIIENIUU, (GaKTOpU, TEOPUU U MOJIETH,
W3MOJI3BaHU B U3CJIEABAHUITA HA UMITYJICUBHUTE TIOKYIIKH, KaTO € aHaJIn3upasa
KaKTO KJIACMYECKUTE TMOJXOAH, Taka U CHBPEMEHHUTE HWHTEpHpeTaluud Ha
SBJICHUETO B KOHTEKCTA Ha €JIEKTpOHHATa ThproBus. OcoOeHO BHUMAaHUE €
OTZIEJICHO Ha cHenu(UKUTEe HAa OHJIAMH cpelaTta U Ha (aKTOpUTEe, CBHP3aHU C
yeOcaliToBere, JTUTUTATHUS MapKEeTHHT, aNrOpUTMHU3ALUATA Ha
NOTpeOUTENICKUST U300p W BIMSHUETO Ha COLMAIHUTE MpPEXU BBPXY
MOTPEOUTEIICKOTO MOBECHUE.

KaTto chiiecTBeH HayuyeH pe3yliTar Moxke J1a Oblie OIIEHEH ONMUTHT Ha
aBTopa Aa (GopMmyiHpa KOHIUENTYaJHO U OINEpalMOHATHO OINpeleNieHue Ha
OHJIAH HMMITYJICUBHUTE TMOKYNKH, KaKTO MW Ja W3rpaau CoOOCTBEHa
U3CleloBaTelICKa paMKa 3a aHaldu3 Ha sBiIeHuetro. Pa3zpaboreH € aBTOpOB
M3CJIeIOBATEJICKA MOJIEeN, KOUTO 00eAnHsIBa AeMorpad)CKku XapaKTEPUCTUKH Ha
MOTPEOUTENNTE, TMPOAYKTOBU KaTeropuu, OHJAMH u oduaitH  dakropw,
MOTHBATOpU 3a HMMITYJICUBHO KyIyBaHE€ M IIOKa3aTeld 3a CKIOHHOCT KbM
uMIyJcuBHOCT. [lo TO3W HauMH € Ch3AaZeHa ISJIOCTHA METOJI0JI0ThYecKa
OCHOBA 3a MPOBEK/IAHE HA EMIIUPUYHOTO U3CIIEBAHE.

Hayuyno-npuiioxxHute pe3yiaraty ca CBBbpP3aHHM C  IPOBEACHOTO
eMIUpUYHO mpoyuBaHe cpen 309 Obarapcku oHnaiH mnorpedutenu. YUpes
MPUJIOKEHUTE CTATUCTUYECKH METOJIM Ca YCTAHOBEHU 3aBUCHUMOCTU MEXKITY
yecToTaTa Ha HMIYJCHUBHUTE TMOKYNKM ¢ pa3gudyHu  JgeMorpadcku
XapaKTepUCTUKW Ha TMOTPEOUTENUTe, KAKTO U BIUAHUETO Ha peauiia
MapKETUHTOBU CTUMYJIH U ()aKTOPHU Ha OHJIANH cpeflaTa BbPXY MOKYIMATEIHOTO
noBenenue. [lomydenuTe pes3yiaTratd TMO3BOJSBAT Ja ce UAeHTUUIUpaT
MPOAYKTOBUTE KAaTerOpUU, B KOUTO HUMITYJCUBHUTE TOKYNKH ca Hak-
pa3npoCTpaHEHH, KAKTO M OCHOBHHTE MOTHUBHU, KOUTO CTUMYJIUpAT
MOTPEOUTENHUTE KbM MMOJJOOHO MOBEICHUE.

CrnenBa TOJIOKUTENIHO Jla CE€ OIEHM H3IOJ3BaHATa METOMOJOTHS Ha
u3cienBaHeTo. Ts € siCHO apryMeHTUpaHa U ChOTBETCTBA HA MIOCTaBEHATA 1Ied U



dbopmynupanuTe xunore3u. M3mon3BaH € KOJIUYECTBEH MOJXOJ YPEe3 aHKETHO
MPOYYBAHE, pPEATUZUPAHO TMOCPEACTBOM CTAHAAPTU3UPAH BBIPOCHUK. 3a
00paboTKaTa M aHaIN3a Ha JAHHUTE Ca MPUIOKECHH MOIXOAIIN CTATUCTUUECKH
MHCTPYMEHTH, BKIIOYUTENHO XU-KBAApaT aHaiIW3, TECTOBE Ha MaH-YUTHU U
Kpbckan-Yonuc, panros koepunueHt Ha CriupMaH U METOJIM Ha OMHcaTeHaTa
cTaThCcTUKa. M3M0A3BaHETO HA PA3IMYHU CTATUCTUYECKH MTPOLETYPH MOBUIIABA
HAJICKJTHOCTTA Ha IIOJYYEHUTE pe3yaTaTd U IMO3BOJISIBA MPOBEpKa Ha
IMOCTABEHUTE U3CJICA0BATEIICKH XUIIOTE3H.

CumraMm, 4Ye IIOCTaBeHaTa II€JI € IIOCTUTrHAaTa B 3HAYWUTEIHA CTEICH.
JlucepTaHTkaTa yCHEUIHO € aHaIW3upaja pa3Mepa U crnenuduKuTe Ha OHJIANH
UMITYJICHBHUTE TOKYNKUA U € HACHTU(UIMpaTa OCHOBHUTE (PaKTOpH, KOUTO
BIIMSISAIT BBPXY TAXHOTO MOposiBieHHE. DOpMyIHMpaHUTE 3aa4d ca WU3IIBIHCHU
MOCJIETOBATEIHO U JOTHYHO — OCBILIECTBEH € MPErJIe]] HAa Hay4yHaTa JIUTEpaTypa,
pa3paboTeHn ca JOePUHHUIIMA W H3CIASTOBATEICKH MOJEH, IPOBEAECHO €
EMIIMPUYHO U3CJIEABAHE U Ca AHAIM3UPAHU MOJTYUYEHUTE pe3yiaratu. ToBa naBa
OCHOBAaHHME Jia C€ MpUEME, Y€ AUCEPTALUOHHUAT TPYJ MOCTUTa MOCTABEHUTE
M3CJIE0BATENCKH LIEU U PEAIN3HpAa KAKTO HAYYHU, TaKa U HAYYHO-TIPUI0KHU
pe3yJITaTu ¢ 3HAYEHHE 32 TEOPUSATA U MPAKTUKATA HA MAPKETHHTA.

4. OneHKa HA HAYYHUTE U HAYYHO-TIPUIIOKHH MPUHOCH

[TocouenuTe OT AHMCEpTAHTKATa HAYYHU M HAYYHO-TIPUIIOKHH TPUHOCH
ca KOpPeKTHO (OpMyJTUpaHH M CHOTBETCTBAT HA CHABPXKAHUETO Ha
aucepTanuoHHus Tpya. [lpmemMam rv KaTo IsUI0, KaTO CYMTaM, 4€ Te ca
pe3ynTaT OT CaMOCTOSITeITHA H3CJIe0BaTeNcKa padoTa.

Cpen TO-CBINECTBEHUTE HAyYHH TPUHOCH CJIEBA J1a C€ OTKPOST
CHUCTEMATU3UPAHETO HA TEOPETHUYHUTE IIOCTAHOBKH, (aKTOpH, TEOPHUH U
MOJIEINIH, M3IOJI3BAHN TP U3CJICIBAHETO HA MMITYJICUBHOTO KYITyBaHE, KaKTO U
pa3paboTBaHETO Ha aBTOPOB H3CIENOBATEIICKM MOJAET M METOJOJIOTHUSA 32
aHaJM3 Ha OHJIAHH UMITYJICHBHUTE TIOKYTIKH.

OCHOBHUAT HAyYHO-TIPWJIOKEH TIPUHOC € CBBP3aH C MPOBEIACHOTO
EMITUPUYHO U3CIIEBAHE Cpe OBJITapCKU OHJIAWH MOTPeOUTENH, Ype3 KOeTo ca
YCTAaHOBEHU OCOOCHOCTUTE HA OHJIAWH MMITYJICHBHOTO TOBEJEHUE, BIUSHUETO
Ha pa3TuYHU JAeMorpad)CKu XapaKTePUCTUKH M POJsATa HA MapKETHHTOBUTE
CTUMYJIA BBpPXY HWMITYJICUBHHUTE TMOKYNKH. [lomydeHnTe pe3yiaTaTd wuMaT
MpaKTUYeCKa TPWIOKHUMOCT W MoraT Ja ObJaT W3MOJ3BaHU  TPHU
pa3pab0TBaHETO HA MAPKETUHTOBH CTPATETUH U TIOJUTUKH 32 CTUMYJIMpPAHE Ha
npoaaxxOuTe B OHJIANH cpena.

B o00o6mienue cuutam, ye AUCEPTALUOHHUSIT TPYJ ChAbpPKA HAYUYHU U
HAyYHO-TIPHJIOKHHU TPUHOCH, KOUTO 000TaTSIBaT W3CJICIBAHMUATA B 00IacTTa Ha



HOTpe6I/IT€HCKOTO IIOBCACHUEC U OHJIAMH MapKETHHIa U MIpPeACTaBJIsABAT JTUYHO
ACJI0 Ha JUCCPTAaHTKaTa.

5. OuneHka Ha NyO0JIMKALMUTE M0 JUCEPTANUATA

[To Temara Ha AQuCEepTAlMOHHMS TPYJ NMCEPTAHTKATA € MNpPEeACTaBUiIa
YETUPU HAYYHU MyOJIMKAlUK — €IUH JOKJIAJ OT KOH(EpeHIus U TpU HAyIHU
CTaTUH, TOCBETEHM Ha pa3JUYHU AacleKTH Ha HWMITYJCUBHOTO KYyITyBaHe,
(dakTopuTe, KOUTO MY BIMUSAT, METOJUTE 3a HErOBOTO W3CIEIBAHE U
pe3yaTaTuTe OT MPOYUYBAHUSATA B OBIATAPCKU YCIOBUSL.

Cuuram, ye myOJIHMKAUUTE Ca TEMATUYHO CBBP3aHU C JIUCEPTALMOHHUS
TPYA U OTpa3siBaT OCHOBHU HETOBU HJEH, pe3yaTaTyd U u3BOoIU. [lo cBOs BHUI,
o0eM U HAy4YHO ChAbpPXKAHUE TE€ TOKPUBAT MUHUMAIHHUTE HAIMOHAIHU
M3UCKBAHUS 32 MPUCHKIaHE HA 00pa3oBaTelHaTa U HayyHa CTEMEH ,,JJOKTOP ™ 1
JaBaT JIOCTaTbYHO OCHOBAHME Ja C€ IIpUEeME, 4Ye€ pe3yiaTaTUTe OT
OUCEPTALIMOHHOTO H3CJIE/IBAHE Ca MOJYYWIH HeoOXoAaumaTa MyOJIMYHOCT B
HAay4YHOTO MPOCTPAHCTBO.

6. Ouenka Ha aBTOpedepara

ABtopedepaTbT € B 0011 0o0eM OT 45 CcTpaHWMIIM M € IPEeACTaBeH Ha
OBITAPCKU U aHTJIMACKYU €3WK. TOH € M3roTBeH B ChOTBETCTBUE C YCTAHOBEHUTE
aKaJleMUYHU W3UCKBAHUS ¥ CBHIbPKAa BCUYKA HEOOXOIWMH CTPYKTYPHU
enemerT. Cuntam, ue aBTopedepaThT KOPEKTHO, ITBIHO U aJIEKBATHO OTpa3sBa
ChABPKAHUETO HA JUCEPTANMOHHUS TPY/I.

7. KputuuHu 0ejie;KKH, MPEeNOPbHKU U BHIPOCH

[IpencraBeHUAT AUCEPTALIMOHEH TPY/ CE OTINYaBa C aKTyaJlHa TEMATHKA,
CepHO3Ha TEOPETHUYHA TMOJTOTOBKA M 3HAYMTENICH 00eM eMmmupuyHa padoTa.
Hapen ¢ HeroBute 0e3crnopHU AOCTOMHCTBA Moratr Aa ObAaT GopMyiupaHu U
HSIKOW KPUTHYHU OCJIEKKHU U TIPETIOPHKH, KOUTO UMAT KOHCTPYKTUBEH XapaKTep
U Ca HaCOYEHU KbM OBJEIIOTO Pa3BUTUE HA U3CIEABAHETO.

Ha mbpBo MsicTO, nrcepTaHTKaTa pa3paboTBa COOCTBEH M3CIIEA0BATEICKU
MOJIENT ¥ HW3MOJ3Ba aBTOPOB WHCTPYMEHTAPUYM 3a CHOMpAaHE HAa EMITMPUYHU
naHHu. B nuceprauuoHHMs Tpy o0aye JUICBa M0-3abJI00YEHO 00CHKIaHe Ha
HAJCKIHOCTTA W BaJWAHOCTTa HAa W3MONA3BaHUTE wu3Mepurenu. He ca
MPEJICTaBeHN IMOKa3aTeId 3a BHTPENIHA CBHIVIACYBAHOCT W HAACKIHOCT Ha
CKamuTe, KOETO OW JONpUHECTIO 3a ONBJIHUTETHO apryMEHTHpaHe Ha
KaueCTBOTO Ha W3MOJ3BAaHUS W3CIIENOBATEICKH HHCTPYMEHT, OCOOCHO MpHu
M3MEPBAHETO Ha CIIOKHH TMOBEJCHYECKH XapaKTEPUCTUKH KAaTO CKJIOHHOCTTA
KbM UMITYJICHBHO KyITyBaHe.



Ha BTOpo wMsicTO, B TeOpeTHYHATa dYacT € OTAEJICHO 3HAYUTEITHO
BHUMaHWE  Ha  QJITOpUTMH3AIMATa  HAa  MOTpeOuTelcKus  wu300p,
MEPCOHATM3UPAHUTE TMPEMOPHKU M BIUSHUETO HA JUTUTATHUTE TEXHOJIOTHUHU
BBPXY MOTPEOUTEIICKOTO TOBEACHHE. B eMmupuyHOTO M3cieqBane obade Te3u
(dakTopu HE ca aHANM3UpPaHU MPSAKO, MOPaTU KOETO ce HaOJIoJaBa M3BECTHO
HECHOTBETCTBHUE MEXKAY TEOPETUYHUS AaKICHT W PEATHO HM3MEpPEHUTE
mokaszatenu. ToBa OTKpHBa BBH3MOXKHOCTH 3a OBJCHIN H3CICABAHUS BBHPXY
poJiAiTa HA AITOPUTMHUTE M W3KYCTBEHUS HHTENEKT Tpu (OPMHUPAHETO Ha
UMITYJICHBHYU TIOKYTIKY B OHJIAH cpefa.

Ha Tpero wmscro, oHJaiiH ma3zapyBaHETO € pas3liielaHO CPaBHUTEITHO
00001IeH0, 0€3 SCHO pa3rpaHryYaBaHe MeEXAy pasznuyHute ¢GopMu Ha
€JIEKTPOHHA THPTOBUS — TPAJAUIIMOHHU CJICKTPOHHU Mara3uHu, MapKeTIUICHCH,
COIMAJIHA TBHPTOBHS Ype3 COIUMATHH MPEXH W MOOWIHA TBPIOBHUS dYpe3
MPWIOKEHUS. B CHIIOTO BpeMe Te3W KaHAM C€ XapaKTePU3HPAT C pa3IndHU
MEXaHU3MH 32 BB3JICUCTBUE BHPXY MOTPEOUTEINTE U ChOTBETHO OMXa MOTJIN Ja
TeHepUpaT Pa3INIHA MOJEIH Ha UMITYJICHBHO ToBeAeHuE. [lo-neTaitmtHOTO MM
pasrpaHudaBaHe OuM O0OTAaTHIIO aHaIM3a M OW MO3BOMIO (hOpMYyIHpaHETO Ha
MO-KOHKPETHH MPAKTUIECCKU TTPETIOPHKH.

Ha 4eTBBpTO MSCTO, MBPBHUTE [IBE€ TJIaBU HAa JWCEPTAMOHHUS TPYI ca
MOCBETEHU Ha TMOJAPOOEH TEOPETHUYCH IpErJie]] Ha CHIISCTBYBANIUTE HAYYHU
MMOCTAaHOBKH U 3aeMaT 3HAUYMTEIHA YacT OT o0Ius o0eM Ha pa3paboTkaTta. ToBa
BOJM JI0 M3BECTCH AucOaIaHC MEXIy TEOPETUYHATA M eMITMpUYHATa YacT. bu
MOTJIO Ja C€ TOMHUCIM 3a TMIO-CHJIHA KOHIICHTpAlMs BBHPXY aHaIHW3a U
WHTEpIpETAUITa HAa CMIHPUYHUTE pE3yiATaTH 3a CMETKa Ha dYacT OT
omucaTeIHUs TUTepaTypeH 0030p.

Ha meTo msicTo, B eMOIUPUYHOTO U3CIEABAHE Ca MPUIIOKEHHU TTOIXOISTITN
CTATUCTUYECKH METOJM, BKIIOUYMTEITHO OMHCATEIIHA CTAaTUCTUKA, XU-KBaJapaT
aHanmu3, TectoBe Ha Man-Yurtau u Kpbckan-Yonmc, KakTo © paHroB
koepuuuent Ha CnupmaH. Bbnpexu ToBa, mpenBuja oOema Ha chOpaHaTa
nH(popMaIus U KOMIUIEKCHUSI XapaKTep Ha u3cienBaHus (eHoMeH, Ou MOTJIO
7a ce OOMUCIH W3IMOJI3BAHETO W Ha MHOTOMEPHU CTAaTUCTUYECKH METOIU 3a
aHanu3 Ha nanHute. [IpunaraneTo Ha perpecHoHeH aHaiau3, (PaKTOPEeH aHaIn3
WM JAPYTH MHOTOMEPHHM TEXHUKH OW TIO3BOJIMIIO T0-33BJI00YEHO M3CICABAHE
Ha B3aWMOBPB3KUTE MEXKIY pa3TIekIaHUTE (DAKTOPU, KAKTO U TO-TPEIU3HO
OIICHSIBAaHE HA TAXHOTO OTHOCHWTEIHO BIIUSHHE BBHPXY CKJIOHHOCTTa KBM
UMITYJICHBHO KYITyBaHE B OHJIAlH Cpena.

[Tocouenute OeneXKu HE HaMajsiBaT HaydHaTa CTOWHOCT Ha
TUCEPTAIMOHHUS TPYA, @ MOraT Ja OBJaT pas3riekIaHu KaTo MPErmopbhKH 3a
HETOBOTO TO-HATATBITHO Pa3BUTHE W HAITPAKIAHE.

B Ta3u Bpb3Kka Oux OTIpaBuia U CISTHUTE BBIIPOCH KbM THUCEpPTaHTKATA!



IIspBu BbOpoOC: B TeopeTnuHara 4acT OTEIATEe 3HAYMTCITHO BHUMAHUE
Ha aJroOpuTMH3AIMATa Ha MOTPEOHMTEIICKHS H300p M IEepCOHATU3UPAHUTE
npenopbku. Kak oreHsBaTe pojsdTa Ha TE3W MEXaHU3MH 3a (OpPMHUpAHETO Ha
UMITYJICHBHU TIOKYIIKM W CUWTATe JIM, Y€ Te Ie CEe TPEBbPHAT BHB BOJEII]
(hakToOp 3a OHJIAMH MOTPEOUTEIICKOTO MTOBEACHUE MPE3 CIICABAIINTE TOIUHH?

Bropu Bbnpoc: B nucepraiinoHHus TPyl C€ YCTAHOBSIBA, Y€ PA3TINIHUTE
MPOTYKTOBU KATETOPHH CE€ OTJIMYABAT ChC CHIECTBEHO pa3juvHa CTETNEH Ha
CKJIOHHOCT KbM MMITYJICHBHO KymyBaHe. Ha kakBo cmopen Bac ce apiokar te3u
pasmuYMs W KOW XapaKTePUCTUKH Ha TMPOAYKTA OMPEIEISIT IMO-BUCOKATa
BEPOSTHOCT TOH /a Ob/Ie 3aKyIeH UMITYJICHBHO B OHJIAiH cpena’?

Taka QopmynmupanuTre O€IeKKH W BBIOPOCH ca OT KOHCTPYKTHUBEH
XapakTep W HE TIIOCTaBAT TOJ CHhMHEHHWE HAyYHUTE KadecTBa Ha
TUCEPTAIMOHHUS TPYI, a IEJST MO-HATATHIIHO Pa3BUTHE W 3abiI00YaBaHE Ha
MIPOBEICHOTO M3CJICABAHE.

8. 3akuouenne

Bb3 oOCHOBa Ha W3BBpIICHATa OLEHKAa CYATAM, Y€ NPEACTABEHUSIT
IUCEPTALMOHEH TPYyJA MPEICTABISABA CAMOCTOSTEIIHO M 3aBBPIICHO HAy4YHO
U3CJIeIBaHE MO aKTyaJleH W 3HAa4YUM HayuyeH npoOieM. B Hero ca mocTursatu
HAayYHU U HAYYHO-TIPWIOXKHU PE3yiTaTd U ca (HOpMYyJIUpPAHU MPUHOCH, KOUTO
oboraTsiBaT Hay4yHUTE WU3CIEABaHUS B o00JacTTa HAa MOTPEOUTEICKOTO
MOBEJAECHNUE U OHJIATH MAPKETHUHTA.

ToBa MM naBa OCHOBAaHME [1a JaM CBOSITa NMOJIOKUTEJHA OLEHKA Ha
OUCEPTALMOHHUS TPyJ M Jla MpEemioka Ha yBaxkaeMoro Hayuno xypu na
npuchau Ha [lecucnaBa HenenueBa PycenoBa-BennukoBa oOpasoBaTenHaTa u
Hay4yHa CTeNeH ,JJOKTOpP“ 1O JOKTOpCKa mporpama ,MapkeTuHr®,
npodecuonanHo Hanpasienue 3.8 MlkonHomuka.

Csuios, 01 ronu 2026 r. UJeH HA HAYYHU KYPH: «ovvveveeeennnnnnnnn
(mou. n-p Mapycs CMokoBa)
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1. Information about the doctoral candidate

Dessislava Rusenova-Velichkova was enrolled in the educational and
scientific degree programme Doctor of Philosophy (PhD) in the doctoral
programme Marketing, professional field 3.8 Economics, at the Department of
Marketing and Strategic Planning, Faculty of Management and Administration,
University of National and World Economy, pursuant to Order No.
596/22.03.2019 of the Rector of UNWE.

The doctoral candidate commenced her studies on 05.03.2019 in a full-
time, state-funded doctoral programme. During the course of her studies, the
study mode was changed to part-time. After fulfilling all activities envisaged in
the study and research plan and successfully completing the doctoral
programme, pursuant to Order No. 642/04.03.2026 of the Rector of UNWE,
Dessislava Rusenova-Velichkova was deregistered with the right to defend a



dissertation for the award of the educational and scientific degree Doctor of
Philosophy (PhD) in the scientific specialty Marketing.

2. General characteristics of the dissertation

The dissertation entitled “Impulse buying online (Following the example
of Bulgarian buyers)” addresses a topical and significant issue in the field of
marketing and consumer behaviour. The thesis comprises 250 pages and
includes an introduction, three chapters, a conclusion, appendices, and a
bibliography. A total of 265 literary and information sources have been used,
while the presentation is supported by a substantial number of tables, figures,
and graphs.

The topic is relevant both from a scientific and a practical perspective
due to the dynamic development of e-commerce and the growing importance of
impulse buying in the online environment. An additional argument supporting
the significance of the study is the limited number of scientific publications on
the subject in Bulgaria.

The objective of the dissertation is clearly defined and aimed at
investigating the extent of online impulse buying and the reasons underlying
them. To achieve this objective, specific research tasks have been formulated,
related to the theoretical clarification of the problem, the development of a
research methodology, and the conduct of an empirical analysis.

The study examines Bulgarian consumers who engage in online
shopping, with a particular focus on online impulse buying behaviour in
selected product categories. This focus is clearly defined and fully consistent
with the scope and objectives of the dissertation.

The dissertation is built around the research proposition that although
online shopping is less widespread than offline shopping, impulse buying is not
less common than planned purchasing within the online environment. Ten
working hypotheses have been developed to verify this proposition.

The scientific literature used is extensive, up-to-date, and highly relevant
to the focus of the study. It encompasses a considerable number of both
classical and contemporary publications, providing a solid theoretical
foundation for the subsequent empirical research.

Overall, the dissertation is characterised by a well-structured
organisation, clearly defined research parameters, and thorough theoretical
preparation, which create the necessary prerequisites for achieving the stated
research objectives.



3. Evaluation of the scientific and applied research results

The dissertation is devoted to the study of online impulse buying among
Bulgarian consumers — a research area that has received relatively limited
attention in Bulgarian academic literature. As a result of the research conducted,
a number of scientific and applied research findings have been obtained,
contributing to a better understanding of the nature, determinants, and
manifestations of impulse buying behaviour in the online environment.

The scientific value of the study lies primarily in the systematisation and
critical analysis of the existing theoretical approaches to impulse buying. The
doctoral candidate has carried out an extensive review of the main concepts,
factors, theories, and models used in impulse buying research, examining both
classical approaches and contemporary interpretations of the phenomenon in the
context of e-commerce. Particular attention 1s devoted to the specific
characteristics of the online environment and to factors related to websites,
digital marketing, the algorithmisation of consumer choice, and the influence of
social media on consumer behaviour.

A significant scientific result is the author's attempt to formulate both a
conceptual and an operational definition of online impulse buying, as well as to
develop her own analytical framework for investigating the phenomenon. An
original research model has been designed, integrating consumers’ demographic
characteristics, product categories, online and offline factors, impulse-buying
motivators, and indicators of impulsiveness. In this way, a comprehensive
methodological foundation for the empirical study has been established.

The applied research results are associated with the empirical survey
conducted among 309 Bulgarian online consumers. Through the application of
appropriate statistical methods, relationships were identified between the
frequency of impulse buying and various demographic characteristics of
consumers, as well as the influence of a number of marketing stimuli and online
environmental factors on buying behaviour. The findings make it possible to
identify the product categories in which impulse buying is most prevalent, as
well as the main motives that encourage consumers to engage in such
behaviour.

The research methodology deserves a positive assessment. It is clearly
justified and fully consistent with the stated objective and the formulated
hypotheses. A quantitative approach was employed through a questionnaire-
based survey using a standardised research instrument. Appropriate statistical
techniques were applied for data processing and analysis, including Chi-square
analysis, Mann-Whitney and Kruskal-Wallis tests, Spearman’s rank correlation
coefficient, and descriptive statistical methods. The use of multiple statistical



procedures enhances the reliability of the findings and allows for the testing of
the research hypotheses.

In my opinion, the stated objective has been achieved to a considerable
extent. The doctoral candidate has successfully examined the scope and
characteristics of online impulse buying and has identified the main factors
influencing its occurrence. The research tasks have been accomplished in a
logical and consistent manner through a review of the relevant literature, the
development of definitions and a research model, the implementation of an
empirical study, and the analysis of the results obtained. This provides
sufficient grounds to conclude that the dissertation achieves its research
objectives and generates both scientific and applied research results that are
relevant to marketing theory and practice.

4. Evaluation of the scientific and applied research achievements

The scientific and applied research achievements identified by the
doctoral candidate are correctly formulated and correspond to the content of the
dissertation. I generally accept them and consider them to be the outcome of
independent research work.

Among the more significant scientific achievements are the
systematisation of the theoretical approaches, factors, theories, and models used
in the study of impulse buying, as well as the development of an original
research model and methodology for analysing online impulse buying.

The principal applied research achievement is associated with the
empirical study conducted among Bulgarian online consumers, through which
the characteristics of online impulse buying behaviour, the influence of various
demographic characteristics, and the role of marketing stimuli in impulse
purchases have been identified. The findings have practical relevance and may
be used in the development of marketing strategies and policies aimed at
stimulating online sales.

In conclusion, I consider that the dissertation contains scientific and
applied research achievements that enrich the existing body of knowledge in the
fields of consumer behaviour and online marketing and represent the personal
achievement of the doctoral candidate.

5. Evaluation of the publications related to the dissertation

The doctoral candidate has presented four scientific publications related
to the topic of the dissertation — one conference paper and three scientific
articles addressing various aspects of impulse buying, the factors influencing it,
the methods used for its investigation, and research findings obtained in the
Bulgarian context.



I consider the publications to be thematically consistent with the
dissertation and reflective of its main ideas, findings, and conclusions. In terms
of their type, volume, and scientific content, they meet the minimum national
requirements for the award of the educational and scientific degree of Doctor of
Philosophy (PhD) and provide sufficient evidence that the results of the
dissertation research have been adequately disseminated within the academic
community.

6. Evaluation of the dissertation abstract

The dissertation abstract comprises a total of 45 pages and is presented in
both Bulgarian and English. It has been prepared in accordance with established
academic requirements and contains all the necessary structural elements.

In my opinion, the dissertation abstract accurately, comprehensively, and
adequately reflects the content of the dissertation. It provides a clear
presentation of the research problem, objectives, methodology, principal
findings, and scientific and applied research results achieved by the doctoral
candidate.

7. Critical remarks, recommendations, and questions

The dissertation is distinguished by the relevance of its research topic,
solid theoretical preparation, and a substantial volume of empirical work.
Alongside its unquestionable merits, several critical remarks and
recommendations of a constructive nature may be formulated with a view to the
further development of the research.

First, the doctoral candidate develops an original research model and
employs a self-designed research instrument for collecting empirical data.
However, the dissertation lacks a more in-depth discussion of the reliability and
validity of the measurement instruments used. Indicators of internal consistency
and scale reliability are not presented, although their inclusion would have
provided additional support for the quality of the research instrument,
particularly when measuring complex behavioural characteristics such as
consumers’ propensity for impulse buying.

Second, considerable attention is devoted in the theoretical part of the
dissertation to the algorithmisation of consumer choice, personalised
recommendations, and the influence of digital technologies on consumer
behaviour. However, these factors are not directly examined in the empirical
study, resulting in a certain discrepancy between the theoretical emphasis and
the variables actually measured. This opens opportunities for future research on
the role of algorithms and artificial intelligence in shaping impulse buying
behaviour in the online environment.



Third, online shopping is examined in a relatively general manner,
without a clear distinction between different forms of e-commerce, such as
traditional online stores, marketplaces, social commerce through social media
platforms, and mobile commerce through applications. At the same time, these
channels are characterised by different mechanisms of consumer influence and
may therefore generate different patterns of impulse buying behaviour. A more
detailed differentiation among them would have enriched the analysis and
enabled the formulation of more specific managerial and marketing
implications.

Fourth, the first two chapters of the dissertation are devoted to a
comprehensive review of the existing theoretical literature and occupy a
substantial proportion of the overall volume of the thesis. This results in a
certain imbalance between the theoretical and empirical parts of the study.
Greater emphasis on the analysis and interpretation of the empirical findings, at
the expense of part of the descriptive literature review, could have further
strengthened the dissertation.

Fifth, appropriate statistical methods were employed in the empirical
study, including descriptive statistics, Chi-square analysis, Mann-Whitney and
Kruskal-Wallis tests, as well as Spearman’s rank correlation coefficient.
Nevertheless, given the volume of data collected and the complex nature of the
phenomenon under investigation, the use of multivariate statistical techniques
could also have been considered. The application of regression analysis, factor
analysis, or other multivariate methods would have enabled a more in-depth
examination of the relationships among the variables under study and a more
precise assessment of their relative influence on consumers’ propensity for
impulse buying in the online environment.

The above remarks do not diminish the scientific value of the
dissertation. Rather, they should be regarded as recommendations for its further
development and extension.

In this regard, I would like to address the following questions to the
doctoral candidate:

Question 1: In the theoretical part of the dissertation, considerable
attention 1s devoted to the algorithmisation of consumer choice and
personalised recommendations. How do you assess the role of these
mechanisms in shaping impulse buying behaviour, and do you believe that they
will become a leading factor influencing online consumer behaviour in the
years ahead?

Question 2: The dissertation findings indicate that different product
categories exhibit substantially different levels of susceptibility to impulse
buying. In your opinion, what factors account for these differences, and which



product characteristics are most likely to increase consumers’ propensity for
impulse buying in the online environment?

The above remarks and questions are constructive in nature and do not
call into question the scientific quality of the dissertation. Their purpose is to
encourage further development and deeper exploration of the research topic.

8. Conclusion

Based on the evaluation conducted, I consider that the submitted
dissertation represents an independent and completed piece of research
addressing a topical and significant scientific problem. The dissertation has
produced scientific and applied research results and presents achievements that
contribute to the advancement of research in the fields of consumer behaviour
and online marketing.

This provides sufficient grounds for me to give a positive assessment of
the dissertation thesis and to recommend that the esteemed Scientific Jury
award Dessislava Nedelcheva Rusenova-Velichkova the educational and
scientific degree of Doctor of Philosophy (PhD) in the doctoral programme
Marketing, within the professional field 3.8 Economics.

Svishtov, 01 June 2026 Member of Scientific Jury: ...............
(Assoc. Prof. Marusya Smokova, PhD)



