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OTHOCHO: BFTPENTHO OOCHKAaHE HAa IPOCKT Ha AUCEPTAIIMOHEH TPY/ 3a IPUA0ONBaHE
Ha oOpa3oBaTeliHa M HayYyHa CTETICH ,,JOKTOp“ ¢ aBTOp fcen [lnmamenoB JlesHOB — JOKTOpaHT
KbM Karenpa ,,J inaycrpuanen buznec

Tema Ha nucepTAUMOHHUA TPYA: ,, [Ipunodcenus na oueumannus MapKkemume 6
KoMnaunuume, npediazawu cogpmyep kamo ycayea“

1. O011 mperJiel ¥ AKTYAJHOCT HA JUCEPTANUOHHUSA TPY/

[IpencraBeHUAT TPOEKT HA JUCEPTANMOHEH TPYJ € C KIacH4ecka W JIOTHYECKH
W3IbpKaHa CTPYKTYpa, BKIIIOYBAIA YBOJ, TPU OCHOBHU TJIaBH, 3aK/FOUCHUE, M3IIOJI3BaHA
JuTepaTypa U IpUJIoKeHus, ¢ odur ooeM ot 223 crpanunu. TemaTta € 6€3CIIOPHO aKTyaJsIHA,
HAYYHO 3HAYMMA W NPAKTHYECKH PeJeBAHTHA, ThH KaTo pas3riiexaa eIuH OT Hai-
JTMHAMHYHO Pa3BUBAIIUTE CE CETMEHTH Ha JUTHTAITHATA HKOHOMHUKA — SaaS MHAYCTPUATA, B
KOHTEKCTa Ha TpaHCPOopMUpamaTa ce poss Ha JUTUTATHAS MaPKETHHT.

YBoabT TIpeJCTaBs aKTyaTHOCTTa, OOCKTa, MpeaMeTa, Te3ara, IeNuTe, 3aJaduTe,
METOJIUTE M OTpaHWYCHHATA Ha m3ciensaHero. IIbpBa raaBa — ,,TeopeTHUHH acleKTH Ha
JTUTATATHUS MapKETUHT B KOMIIAaHWH, Tpemaramu codTyep Karo yciayra®“, e ¢ obem 73
CTPAaHMIM U M3TPAXKJIA TEOPETUIHATA paMKa Ha M3CJICIBAHETO, KaTO aHAIM3HUPa CBOJFOIHATA
Ha MapKeTHHTa, JUTUTAIHUS MAapKeTHHT M crnenudukara Ha SaaS mojaena. Bropa riaasa,
MMOCBETCHA HA METOJIOJIOTHATA W METOJMKaTa Ha HM3cieABaHeTo, oOxBamia /1 cTpaHumu u
Mpe/ICTaBs M3CJIEN0BATENICKUS AU3aiiH, KOHIENTYalHUs MOJIEN, XUIOTE3UTE, METOIUTE U
nokasarenuTe 3a aHanus. Tpera riiaBa, chIbpiKalla EMIMPUYHOTO U3CIEABAaHE U aHAIM3a Ha
pe3yATaTUTe W BKIIOYBA MPOBEpPKA Ha Xumore3ute, aHanu3 Ha SaaS KPI u mpakrtuuecku
W3BOJIU. U CHHTE3Upa TEOPETUUHUTE U IPUIIOKHUTE pe3ylTaTu. B nucepranusara ca BKIIOUYEHU
Haja 30 Tadauuu u 18 purypu, kKopekTHO HOMEpUpPaHHU U peeprupaHu B TEKCTA.

Oco0eHO CHJIHO BIIEYATICHHE MIPABU SICHO 3asiBEHUSIT GOKYC BbPXYy HHTErpauusaTa
MeKIy TUTMTATHUS MAPKEeTUHT, OM3Hec MojieJia U U3MepuMuUTe OU3Hec pe3yaTaTH, KOETO
MO3UIMOHUpA TpyJa OTBBJ KIACHYECKUTE OINKMCATEIHU aHajJu3d M IO HacoyBa KbM
AHAJINTHYHO U YNPABJIEHCKO OCMHCJ/sIHE Ha MAapKETHHIa KaTo CHCTeMa 3a Ch3JaBaHe Ha
CTOMHOCT.

[IpoexTbT uaeHTuUIIMpa H3CJAeA0OBATEJCKA MPAa3HUHA, CBbpP3aHA C JMIcCAaTa Ha
WHTETPUPAHA MOJICH 32 aHAIM3 HA AUTUTAIHUS MapKETUHT B SaaS KOMIIAHUHUTE, OCOOCHO B
OBJrapcKu U peruoHaneH KoHTeKcT. ToBa ch3naBa 1o0pa ocHoBa 3a (hopMupaHe Ha HAYYHU U
MIPUJIOKHU TTPUHOCH.

2. OneHKa Ha CTPYKTYpPaTa U CbAbPKAHUETO

VYBOIBT HA JUCEPTAIIMOHHUS TPYJ U3IIBIHSIBA ITBIHOLEHHO CBOSATA METOJOJIOTHYHA U
KOHIIENTyaJdHa (YHKIUS, KaTo BBBEXJA H3CICIBAHETO B KOHTEKCTa HA JUTUTAIHATA
TpaHcopMmanys Ha OM3HECa M HApacTBAIIOTO 3HAYEHUE Ha SaaS ceKTopa KaTro eluH OT Haii-
JMHAMHYHO Pa3BUBALINTE C€ CETMEHTH Ha JUTHTAIIHATa UKOHOMHUKA. ABTOPBT apryMEHTHpa
aKTyaJTHOCTTa Ha TeMaTa 4ype3 JeTyKTHBEH MOJIXO0J — OT OOIIUTE MPOIECH Ha JAUTHUTATH3AIUS
Y TEXHOJOTUYHO Pa3BUTHE, pe3 TpaHCPopMalmaTa Ha OU3HEC MOJIEIUTE U MapKETUHTOBHUTE
NPaKTHKH, O CrenupryHaTa pojisi Ha JUTHTATHUS MAPKETUHT B KOMITAHHMTE, MPEJiaraiiu
co(dryep karo yciyra.

B yBoma sicHo ca ¢opmynupaHu 00eKTHT M NMpeIMeThbT Ha HM3CJIeABAHETO, KaTo
00ekThT oOxBama SaaS KOMIAHWUTE KaTo JUTHTAIHO POJCHH OW3HEC OpraHu3aluy, a
peAMETHT € (POKYCHPaH BhPXY HPHIIOKEHHETO U POJISATA Ha TUTUTATHAS MAPKETHHT B TSXHATA



nazapHa jieifHocT. ToBa pa3rpaHndeHne € KOHIENTYaTHO KOPEKTHO U Ch3/aBa MPEANOCTaBKU
3a MOCJIeIOBATEIHO PAa3BUTHE HA U3CIICABAHETO.

WzcnenoBarenckara Te3a e (GopMyinupaHa SICHO M OTpa3siBa crneuudpukara Ha SaaS
61/I3HCC MOJICJIa, KaTO aKOCHTHPA BBPXY AUTHTAJIHHUA MAPKCTHHI KaTO CI/ICT€M006pa3YBaH_I
€JIEMEHT 32 yIPaBJICHHE Ha KIIMEHTCKUTE B3aMMOOTHOIICHHS, MTA3apHUS YCIIEX U MPUXOIHATA
YCTOI\/JI‘-II/IBOCT Ha koMmrmanmute. OcHOBHAaTa meJl Ha JUCCPTAaUMOHHUA TpPpyd € JOTMYCCKH
M3BEJICHA OT Te3aTa W € JIOMbJIHEHA ¢ KOHKPETHHU M3CIIEOBATENICKH 33/1a4M, KOUTO 00XBaIaT
KaKTO TEOPETUYHHUS aHAIN3, TAKa U EMIIMPUIHOTO U3CIIEBAHE U pa3pabOTBAHETO HA PUIIOKEH
MOJIEIN.

B yBoza ca mpencraBeHu U MOAXOAUTE M MeTOAUTE HA M3CJIeIBAHETO, KAaTO aBTOPHT
apryMEeHTHpa H3MO0J3BAaHETO HA CHCTEMEH, CPAaBHHUTEIECH W TMPEIMETEH IOJAXOJ, KaKTO M
MNprUjIaradHeTo Ha KOJMYECTBCHU M KAa4YCCTBCHU MCTOJAU 34 C"I)6I/IpaHe W aHaJlu3 Ha JaHHU.
OTnemneHo € MSCTO W Ha OrPAaHUYEHHMATA W 00XBATa Ha M3CJeBAHETO, KOCTO IOKa3Ba
METOJIOJIOTHYHA 3PSJIOCT U OCh3HABAHE HA TPAHUIMTE HA HATIPAaBEHUTE U3BOJIH.

B 3akmrounTenHaTa 4acT Ha yBOJA € OUepTaHa CTPYKTypaTa Ha JAMCePTAIMOHHHUSA
TPYA, KaTO Ce€ OCUTypsiBa IJIABEH MPEX0J] KbM ITbpBa TJlaBa W c€ Moa4YepTaBa JIOTHYecKaTa
MOCIIEIOBATEITHOCT MEXKTy OTJICIIHUTE YacTH Ha U3CIICIBAHETO.

B 06006mmenne, yBoabT € 100pe CTPYKTypHUpaH, KOHIIENTYATHO U3IbPKaH U aIeKBATEH
Ha W3HWCKBAHMATA 3a JWCEPTAIlOHEH TpyHd. ToW cbh3laBa sICHA paMKa 3a TOCIEIBAIIUs
TEOPETUYEH U eMIIMPUYEH aHAJIW3 U apryMeHTHpa yOeauTenHo n30opa Ha Temara, 00eKTa U
npeaMeTa Ha M3CIIeIBaHeTo.

B mbpBa riaBa Ha IUCEPTAIMOHHHUS TPYI aBTOPBT IOCIEIOBATEIIHO H3TPaXkIa
TEOpPETUYHATa OCHOBA Ha W3CIIEABAHETO, KAaTO MPOCIENSBA E€BOJIIOIMATA HA MapKETHHIa OT
KJIacCHYeCcKa Ia3apHO OPHUEHTHpPAHa JAEHHOCT KBbM CBHBPEMEHHA YNPABJICHCKA KOHIICTIIIHS,
MHTErpHUpalna MpoLEeCcCuTe 10 Ch3JaBaHe, KOMYHHKHpAaHE W YIpaBJIEHHE Ha CTOMHOCTTa 3a
KiaueHTa. V3105keHreTo JeMOHCTpUpa 100po Mo3HaBaHE HAa OCHOBHHUTE TEOPETUYHH IIKOIU U
MOJXOIM B MApKETHHIa, KaTO TPEICTaBEHHUTE NCPUHUIMH U MHTEPIPETAIMH Ca KOPEKTHO
o 0paHu 1 aJIeKBaTHO MO3MIIMOHUPAHH B HAYYHUSI KOHTEKCT Ha U3ClIeIBaHeTO. Bhpeku ToBa,
Ha MecTa ce HaOmoaaBa mpeodiazlaBaHe Ha ONMMCATENICH IOIX0/, KOETO Ch3/1aBa ycellaHe 3a
y4eOHMKOBO M3JI0’KEHHE M OTPaHWYaBa Bb3MOXXHOCTHUTE 32 MO-SICHO N3pa3siBaHE Ha aBTOPCKATa
MO3HILHUSL.

B xona Ha aHanm3a Ha mpexoJia OT TPAAULIUOHEH KbM JUTUTAICH MAapKETHHT aBTOPBT
apryMEHTHPAHO M3BEXJa BIMSHUETO HAa AWTMTAIHUTE TEXHOJOTHUU BHPXY TpaHC(OpMaIusTa
Ha MapKETHHTOBUTE INPOIECH W KOMYHMKALMOHHHTE MOJENHU. J[MTUTATHUAT MapKETHHI €
NPEAICTaBEeH KaTo Ka4YeCTBEHO HOB €Tall B pa3BUTHETO Ha MAPKETUHIOBATa TEOPUS U IPAKTHKA,
XapaKTepu3upall ce ¢ BUCOKA CTENEH Ha W3MEPUMOCT, HHTEPAKTHBHOCT U OPUEHTAIMS KbM
naHHHU. Berpeku ToBa, Bpb3KkaTa MeX1y OOIINTE XapaKTePUCTHKH Ha AUTUTAHHUS MapKETUHT
Y HErOBOTO KOHKPETHO IPUJIOKEHUE B SaaS KOMIAHUUTE OM Morjia Ja ObJie JIOMBIHUTEIHO
3aabI00YeHa, 3a 1a Ce moauepTae Mo-sCHO crienu(uKaTa Ha pa3rieKIaHus CeKTOP.

Pasrnexnanero Ha SaaS Ou3Hec Mozena B IbpBa IjaBa MPEJICTaBIIsABA €IHO OT Haii-
CUJIHUTE 3B€HA B TEOPETUYHATA YaCT Ha AUCEPTALMOHHUS TPyJ. ABTOPBT YCIEUIHO O4epTaBa
OCHOBHMTE XapaKTepUCTUKM Ha coTyepa Karo YyciIyra M apryMeHTUpa Herosara
MPUHAIICKHOCT KbM T.HAp. ,,pOJICHH AUTUTAIHU " OusHecH. [IpencraBsneTo Ha abOHaAMEHTHHUS
MoOjiell, HEeMaTepUaIHUs XapakTep Ha MPOAYKTa M MOCTOSHHATa Bpb3Ka C KJIMEHTa Cbh3/aBa
700pa 0OCHOBA 32 OCMUCIISIHE Ha CelU()UYHUTE MApPKETUHTOBY NTPEeIM3BUKATEIICTBA Mpes SaaS
KOMIAHUUTE. B TO3M KOHTEKCT TUTHTAIHUAT MAapKETUHI MPaBHJIHO € MO3ULUOHUPAH KaTo
CTPYKTYpEH €JIeMEHT Ha OM3HeC MOoJIeNa, a He KaTo crioMaraTesHa KOMYHHKallMOHHA (QDYHKITUS.

AHamU3bBT Ha MACTOTO M POJIATA HA JAUTHUTATHHUS MApKETHHT B SaaS opraHu3aluure
MOKa3Ba CTPEMEX KbM HAArpaXJaHe Ha TEOPETHUYHHUTE MOCTAHOBKH C YIPABJIEHCKA JIOTHKA.
ABTOpPBT pasriexnaa JUTHTANIHUS MapKETHHI KaTO KOOPAWHAIIMOHEH MEXaHM3bM MEXIY
MPOILIECUTE 0 MPUBIMYAHE, AaHTAKUPAHE U 33bpiKaHEe HA KIIMEHTUTE, KOETO ChOTBETCTBA HA
CbBPEMEHHHUTE pa3OMpaHus 3a yIpaBlIeHUE Ha KIIMEHTCKUS KU3HEH LUKbI. Bbnpeku ToBa, 6u



Ouyo 1enaecho0pa3Ho Tasu poJisd Ja ObJe MO-ACHO KOHIENTyalu3HpaHa 4Ype3 BHBEXKJAHE Ha
0606H_[aBaIJ_[I/I MCKJWHHU U3BOAH, KOUTO A IMOATOTBAT MIPEX0aa KbM MCTOJ0JIOTUYHATA paMKa
Ha M3CJICJIBAHETO BBB BTOPA IJIaBa.

B 00600mienne, mbpBa ri1aBa M3MBIHSABA CBOATA TEOPETHYHA (YHKIUS M OCHTYpsiBa
HeoOXo/MMaTa KOHIIETITyalHa OCHOBA 3a IMociienBamms aHanu3. Hapen ¢ ToBa, peieH3eHThT
CUUTA, Y€ Upe3 pelyllMpaHe Ha ONMMCATSITHUTE MMaCa)KH, 3aCHJIBAHE HA aBTOPCKUS CHHTE3 M I10-
sCcHO (oKycHpaHe BbpXy SaaS crnenudukara, riaBata Ou MOrja jJa MOCTUTHE OIIEe MO-BHCOKA
HaydYHa IIJIBTHOCT HW aAHAJIMTH4YHA CTOﬁHOCT, CBOTBCTCTBAIlla Ha HU3HCKBaHHUATA 3a
JMCEPTAMOHEH TPY/I.

BTtopa riaBa e nocBeTeHa Ha METOJIOJOTUATA U METOMKATA HA U3CIICBAHETO.

BTopa rjiaBa Ha AMCCPTAIMOHHUA TPyA KMa KIIFOYOBO 3HAYCHUEC 3a HaAyYHAaTa BAJIMJTHOCT
Ha U3CJIC€aABaHECTO, TBH KaTO B Hes ABTOPBT U3rpaKga MCTOJOJOTUYHATA paMKa 1 apryMEHTHUPaA
n300pa Ha M3CIIeI0BATEICKH TOAXO0/I, METOIM U MHCTPYMEHTH. [ J1aBaTa ¢ JIOTMuecKH CBbp3aHa
C TCOPETHYHUTE IOCTAHOBKH OT ITbPBA IJ1aBa U ICMOHCTPUPA CTPEMEK KbM TOCIIEIOBATEIHOCT
MEXKIy KOHIICTITyaJTHaTa OCHOBA U EMITMPUYHOTO U3CIIC/IBAHE.

ABTOp’I)T KOPCKTHO TIO3MIOHUOHHpA H3CJICABAHCTO B PAMKUTEC Ha CBBPECMCHHUTEC
MCTOJAOJIOTUYCCKU IMOAXOJW B MAPKETUHIA, KATO AKICHTHPA BBPXY HeO6XO)II/IMOCTTa oT
HUHTCrpaivsa MCXIAY TCXHOJOTMYHH, OpraHUu3allMOHHU U MapKCTHHIOBU (baKTOpI/I IIpru aHaJIUu3
Ha SaaS kommnanuute. [TOJOKUTETHO Clie/iBa ]a C€ OICHU CTPEMEXBT KbM H3TpaXkJaHe Ha
CUCTCMCH W UHTCPAUCHUIIIIMHAPECH IMOAXO/, KOHUTO HAaAXBBPJIA TPAJUOUOHHUTE OIHMCATCIIHU
MapKCTHUHIOBU H3CJICABAHUA W CE€ HACOYBA KbM aHallu3 Ha 3aBUCHUMOCTH W TIPHUYHUHHO-
CIICICTBEHHU BPH3KH.

MeroonorndeckaTra paMka € aJIeKBaTHO 000CHOBaHa, KaTo M300pBT HAa KOJMYECTBECHH
M KauecTBEHH METOAW CHOTBETCTBA HA IOCTABEHHUTE €M M M3CJIEJOBATEIICKH BBIIPOCH.
KomOnHMpaHneTo Ha KOHTEHT aHAJIN3, AaHKETHO MIPOYYBAHE U IBIOOYMHHN HHTEPBIOTA Ch3/1aBa
MPEANIOCTAaBKY 3a MO-TTBJIHO ¥ MHOTOCTPAaHHO M3CNIEABAHE HA MPUIOKEHHETO Ha JTUTUTATHUS
MapKeTHHI B SaaS kommnanuuTe. ToBa MO3BOJIAIBA HE CaMO HU3MEPBAHE HA OMNpPEIEICHU
MOKAa3aTeld, HO M HHTEPIIPETHPAHE Ha YIPABICHCKH NMPAKTUKHU U PEIICHHS.

B cpIioTo Bpeme B H3II0KEHUETO ce HaOJIIoAaBa U3BeCcTHA (pparMeHTapHOCT, CBbp3aHa
C pa3NpeesIeHNeTO Ha METOIOJIOTHYHHTE EIEMEHTH MEeXAy OTAeTHuTe noarouku. Ha mecra
pa3rpaHUYEHUETO MEXIy METOIOJIOTHS, METOJWKa W H3CJIEJOBATEICKH [U3aiiH He e
JIOCTaThYHO SICHO, KOETO MOXK€ Ja 3aTpyJHH BB3NPUEMAaHETO Ha JIOTHKaTa Ha
M3CIIeI0BaTeNICKUs Mosien. bu Ouio nenecho0pa3Ho MO-SICHO CTPYKTypupaHe u oboOmaBaHe
Ha M3MOJI3BAHUTE IOJXOJM, KAKTO M I0-KaTErOPHYHO (hopMylupaHe Ha TAXHATA OIS 3a
MOCTHTaHe Ha U3CJIEI0BATEIICKATA TIETI.

[TonoxuTenHa cTpaHa Ha BTOpa IJIaBa € BKJIIOYBAHETO HAa aHAIUTUYHU DPAMKH U
nokasaren, cbo0pazeHu cbe crenudukara Ha SaaS OusHeca. ToBa moka3Ba pa3OupaHe 3a
HEOOXO0JMMOCTTA OT aJalTHPaHEe Ha KIIACHYECKUTE MAPKETUHIOBH METOI KbM a0OHAMEHTHHS
MOJIeN ¥ TUTUTaIHATa cpeaa. Brrnpeku ToBa, OM MOTJIO MO-5CHO J1a Ce apryMEHTHpa Bph3KaTa
MEXIy H30paHUTE TOKa3aTedW W IIOCIENBAIlUS aHAIW3 B TpeTa IjaBa, C Lel Mo-mo0pa
METOI0JIOTHYHA MPOCIIECIIMOCT.

B 0000menne, Bropa TiaBa MpeAOCTaBs aJeKBaTHAa METOJOJOTHYHA OCHOBa 3a
NPOBEXKJAaHE HA EMIMPUYHOTO W3CIEABAHE M OTroBaps Ha HW3UCKBaHMATA 3a HaydHa
aprymeHTanusi. PereH3eHThT cuMTa, 4e upe3 MO-SCHO CTPYKTYypHpaHE Ha METOJOJOTUYHHUS
amapar, penylypaHe Ha IOBTOPEHHATa W II0-KaTETOPUYHO OOBBP3BAHE Ha METOAUTE C
M3CIIEI0BATEIICKUTE 1IENH, TJIaBaTa OM MOTJIa Jla MOCTUTHE M0-BHCOKA SICHOTA U aHAIUTHYHA
3aBBPIICHOCT.

TpeTa riaaBa CbAbpXKa CEMIMPUYHOTO M3CICABAHE, aHAJIN3 Ha PEIYITATUTE U
MPaKTUYICCKU U3BOIU.

TpeTa rj1aBa NpCACTaBJIsIBa ICHTPpAJIHATA U Hali-ChIIIECTBEHA YacT Ha AUCCPTAIUOHHU A
TPYA, B KOATO aBTOPBHT pCaindvpa CMIIMpHUYHATA MPOBCPKAa Ha HU3BCACHUTC TCOPCTUYHHU



MMOCTAaHOBKM M METOJIOJIOTMYHU pelleHus. ['7aBata € JIOTMYecKH IMOocienoBaTeaHa, a00pe
CTPYKTYpPUpaHa U SICHO OPUEHTHpaHA KbM IOCTHIaHE HAa OCHOBHATa M3CJEA0BATENICKA LT,
KaTo JIEMOHCTPHUPA CIOCOOHOCT 32 CAMOCTOSITEIIHO MPOBEKIAHE U MHTEPIIPETUPAHE HA HAYYHO
H3CICABaHE.

B mHauanoro Ha riaBaTa aBTOPBT SICHO (OPMyIUpA IETUTE, H3CICIOBATCICKUTE
BBIIPOCH U XUIIOTE3UTE, KATO TH 0OBBP3Ba C pa3pabO0TEeHHs KOHIIETITYalleH Moiel. To3u moaxon
ch37aBa Jo0pa aHAIWTHYHA paMKa M YJISCHSIBA MPOCICIIBAHETO HA JIOTHKATa MEXIY
TEOpEeTUYHATa 4acT, METOIOJIOTHATA U eMIUPUUHUTE pe3ynTatu. [1onoxkuTenHo cienBa aa ce
OIIEHU CTPEMEXBT KbM HMHTETPUPAHE HA TEXHOJIOTMYHH, OPraHU3AlIMOHHU U MAPKETHHTOBU
(baxTOpH, KOETO CHOTBETCTBA Ha KOMILJICKCHHS XapakTep Ha SaaS OuszHec Mozena.

[IpencraBeHUAT U3CIEIOBATEICKA MOJIEI € aJIeKBATHO apryMEHTHUPAH B ChOOPa3eH ChC
cnenudukaTa Ha JUTUTATHUS MApKETHHT B SaaS KOMIIAHUHUTE. ABTOPBHT JIEMOHCTPHpPA
pazOupaHe 3a HEOOXOAMMOCTTA OT M3IMOJ3BaHE Ha CHENU(PUUHMU TOKa3aTeNH, CBBP3aHU C
KJIMEHTCKUS )KU3HEH IUKBJI, 33 IbP’KAHETO U MPUXO0HATA YCTOMYMBOCT. BKitouBaHeTo Ha SaaS
KPI karo CAC, CLV, MRR, Churn u Retention gompunacs 3a TO-BHCOKa MpPAKTHYECKa
PEeNeBaHTHOCT Ha M3CJIEABAHETO U MO3BOJIIBA M3MEPBAHE HA peaTHU OU3HEC pe3ysITaTH.

EmmupuynaTa 6aza € mpeacTaBeHa KOPEKTHO, KaTo ca ONMHMCAHU XapaKTePUCTUKHUTE Ha
M3BaJKaTa M TPOLECHT Ha chOWpaHe Ha naHHU. KoMOMHMpaHETO Ha KOJWYECTBEHH U
KaueCTBEHM JaHHH T03BOJISIBA MM0-33IbJI00YEHO MHTEPIIPETUPAHE HA PE3YJATATUTE M HAMaJsIBa
pUCKa OT €IHOCTPAaHHU HW3BOAM. AHAIW3bT HA JIAHHHUTE € MPOBEJCH MOCIIeI0BATETHO, KaTo
pe3yATaTUTE ca SICHO CTPYKTYpUPAHHU U JIOTUYECKH CBBP3aHU ¢ (POPMYyTUPAHUTE XUTIOTE3H.

Bbrnpekn Te3um TOJOXKHUTEIHM CTpaHW, HAa MecTa aHaIM3bT OM MOTBI Ja Oble
JOTBJIHUTEITHO 3aJbJ00OYEH Ype3 I0-5CHO pa3rpaHHyYaBaHe MEXKIy OIHCAaHUETO Ha
pe3yNTaTUTE M TAXHATA MHTEpIIpETaus. B oTAaenHn moATouky mpeodiagaBa MpeacTaBsIHETO
Ha JIaHHH, 0€3 JI0CTaTHYHO SICHO W3BEXKIAHE HA YITPABICHCKUTE U MAPKETHHTOBY UMILIUKAITUH.
bu 6uno nenecr006pa3HO MO-KATETOPUYHO Ja C€ MOoAYepTac Kak YCTAHOBEHHUTE 3aBUCHMOCTH
BIIASISIT BBPXY CTPATETHUECKUTE PEIICHUs B SaaS KOMITAaHHHTE.

[IpoBepkara Ha XHIOTE3UTE € M3BBPIICHA KOPEKTHO M B CHOTBETCTBHE C M30paHUs
METOJIOJIOTUYEH TOAX0J. ABTOPBT apryMEHTHPaHO 0000IaBa pe3yaTaTUTE M T'M CBBP3Ba C
M3CIIeIOBATEICKATE IeH. [l0JOKUTENTHO BIIEUATIICHWE IPaBU CTPEMEXBT KbM CHHTE3 H
M3BEXJIaHe Ha 0000IIEeHN 3aBUCUMOCTH, KOUTO HAIXBBPJIAT KOHKPETHUTE EMIIMPUYHU JaHHU
Y UMAT MO-IIHPOKO MPHUIIOKHO 3HAUYCHHUE.

[IpakTrueckuTe U3BOIU U NMPEMOPHKH, GOPMYJIMpPaHHU B Kpas Ha TjlaBaTa, ca aJcKBaTHH
1 JIOTMYECKHU MPOU3THYAT OT aHa/In3a. Te Moka3BaT OpUEHTAlMs KbM PEATHUTE YIPaBICHCKH
npobseMu Ha SaaS KOMIAHWMHUTE W TOJYEPTAaBaT POJIATA HA JUTHTAIHHUS MAapKETHHI KaTo
cucteMeH (akTop 3a mazapHO pa3BUTHE. BbIpeku ToBa, MPENOPBKUTE OMXa MOTJIM Ja ObIaT
Oll[e TIO-SCHO CTPYKTYPHUPAHU U MPUOPUTUUPAHH, 32 J]a C€ MOAUepTae TAXHATA TPUIOKUMOCT
B pa3JINYHU TUIIOBE SaaS opraHu3aIuu.

B 0600menue, Tpera riaBa M3MBIHSABA YCIENIHO CBOSITAa OCHOBHA (pyHKIMS — na
BAJIUJIMpPa TCOPETUYHUTE M METOJOJOTHYHUTE IMOCTAHOBKH Ype3 EMIMPHYHO H3CIICIBAHE.
Penien3eHTHT cuMTa, Ue ciej AONBIHUTENIHO 3aCUJIBAHE HA aHAIMTUYHATA WHTEPHpPETALUs U
mo-sicHo (opMyIUpaHe Ha YIMpaBICHCKUTE MMILTUKAIlMHU, TJaBaTa IIe MpeACTaBisgBa CHUIICH
apryMeHT B MOJIKperna Ha HaydyHaTa M MpakTU4YeckaTa CTOMHOCT Ha IMCEPTALUOHHUS TPY/I.

B 3akiarouyenuero ce O606H_[aBaT OCHOBHUTC PC3YJITATH U CC MOAUYCPTaBa poOJIATa Ha
AUTUTAITHUA MAapKETHHT KaTO KJIFOYOB Q)aKTop 3a KOHKypeHTOCHOCO6HOCT u YCTOIZQHB pacTeixK
B SaaS KOMITaHUUTE.

3. KpurnuHu 0eJie:KKH U BbIIPOCH

° MeTO,Z[OJ'IOFI/ILIHaTa paMKa ¢ I[06pe CTPYKTypUpaHa, HO Ha OTACIHU MCCTa
Pa3srpaHUvuCHUCTO MCEKAY MCTOJAOJIOIrud, MCTOJUKa W H3CJICAOBATCICKU IlHSB.fIH HE €
JOCTAaTBh4YHO SCHO. Bb3aukBa BBIIPOCHT: Kou ca ocHoBHHTE APryMmMeHTH Ha aBTOpa NpH



1300pa UMEHHO HA KOMOMHAIMSATA OT KOJUYECTBEHH M KAYeCTBEHH METOIM U KaK TS
AOTPHHACH 32 NM0-BHCOKA BAJIMIHOCT HA pe3yJraTure?

e B emnupuunaTa yact ycnemso ca usnossBaHu SaaS KPI nokazatenu xato CAC,
CLV, MRR, Churn u Retention. B Ta3u Bpb3ka 61 0110 HHTEPECHO aBTOPHT Aa nosichn: Kou
OT pa3rjexIaHuTe NMOKA3aTeJH CIOpe] Hero MMaT HAW-CHJIHO CTpaTernyecko 3HaYeHue
3a YCTOMYHMBOTO Pa3BUTHE HA SaaS KOMIAHUUTE U 321107

¢ B tpyna ce aHanu3upa poJiAta Ha JaHHUTE U U3MEPUMOCTTA B TUTUTATHUSI MAPKETHUHT .
B ta3u Bpb3ka npezacrasisiBa uatepec: Kak aBTopbT OLeHsIBa BJMSHHETO HA H3KYCTBEHUS
HHTEJIEKT H AaBTOMATH3AIUATA BbPXY 0b/1e0TO Pa3BUTHE HA JUTHTAJIHUS MAPKETHHI B
SaaS unaycrpusra?

4. 3aKJIIOYHUTETHA OLIEHKA

Hucepraumonnuar tpyn Ha fcen IlnamenoB /[lesnoB Ha Ttema ,Ilpunoxenuss Ha
JTUTUTATHAS MAPKETHHT B KOMITAHUHTE, TMpeJyiaraiy coPpTyep KaTo yciayra™ mpeacTaBlisiBa
3aBBpIICHO HAy4YHO U3CJE/IBaHe, KOETO JEMOHCTpUpa CIOCOOHOCT 3a CaMOCTOSITENIHA
Hay4yHoOM3cleqoBaTeNcka paboTta. TpyabT chueTaBa TEOPETUUYHA OCHOBA, MPUJIOKHA METOAUKA
Y eMIIMpPUYHA TPOBEPKA BBPXY pEeaTHH JaHHH, KaTo Impejyiara GMHaAHCOBO OpUEHTHpaHa paMKa
3a OIIEHKa, KOHTPOJ ¥ ONTUMH3AIUs HA MAPKETUHTOBUTE PELICHHS B IUTUTANIHA Cpea.

[IpencraBeHusAT AUCEpPTALIIOHEH TPy OTroBaps HAa U3MCKBAHMSTA 3a MPUCHKIAHE Ha
oOpa3oBaTenlHaTa M Hay4YHa CTeNeH ,JOKTOp“. ABTOpedepaTbT KOPEKTHO OTpassiBa
ChJIbP)KaHUETO Ha JUcepTanusaTa, NyOoIuKaluuTe ca TEMAaTUYHO CBbP3aHU C U3CJIE/IBAHETO, a
dbopMynHpaHUTe HAyYHH, METOAOJOTHYHM W HAYYHO-TIPWIIOKHU TPUHOCH Ca peaTHu H
3alUTUMH.

Bb3 ocHOBa Ha HampaBeHMsI aHAIU3 U IOJIOKUTEIHATAa OLEHKAa Ha IPeACTaBEeHUs
JMICepTaIlMOHEH TPy, aBTopedepaTa, NOCTUTHATUTE HAYYHU U HAYYHO-TIPHIIOKHU PE3yNITaTH
U TPUHOCUTE Ha HU3CIEABAHETO, JlaBaM CBOSITa IOJIOKHUTENHA OLEHKAa W MpelaraMm Ha
YBaXa€MOTO HAYYHO Xypu na mpuchau Ha Scen IlnamenoB JlesHoB oOpa3oBaTenHara u
Hay4Ha CTeNeH ,,JOKTOp* B mpodecuoHanHo HampasieHue 3.8. , JIkoHomMuKa“, mo Hay4dHa
cnienanHocT ,,MikoHomuka u ynpasinenue (Mamyctpus)®.

Jara:
PemeH3eHT:............oooiiii
/mpo@. n1-p Xpucro Karpanmxuen/



REVIEW

By: Prof. Dr. Hristo Katrandzhiev, Department of Marketing and Strategic Planning, UNWE

Regarding: Internal review of a draft dissertation submitted for the acquisition of the
educational and scientific degree of "Doctor" by Yasen Plamenov Deyanov — doctoral
candidate at the Department of Industrial Business

Title of the dissertation: “Applications of Digital Marketing in Software-as-a-Service
Companies”

1. General Overview and Relevance of the Dissertation

The submitted dissertation draft follows a classical and logically sound structure,
comprising an introduction, three main chapters, a conclusion, a list of references, and
appendices, with a total volume of 223 pages. The topic is undeniably relevant, scientifically
significant, and practically applicable, as it examines one of the most dynamically developing
segments of the digital economy — the SaaS industry, in the context of the transforming role of
digital marketing.

The introduction presents the relevance, object, subject, thesis, objectives, tasks,
methods, and limitations of the research. Chapter One — “Theoretical Aspects of Digital
Marketing in Software-as-a-Service Companies” — spans 73 pages and builds the theoretical
framework of the study by analysing the evolution of marketing, digital marketing, and the
specifics of the SaaS model. Chapter Two, dedicated to the methodology and research design,
covers 71 pages and presents the research design, conceptual model, hypotheses, methods, and
analytical indicators. Chapter Three contains the empirical research, analysis of results, and
practical conclusions, and synthesises the theoretical and applied findings. The dissertation
includes over 30 tables and 18 figures, correctly numbered and cross-referenced in the text.

A particularly strong impression is made by the clearly stated focus on the integration
of digital marketing, the business model, and measurable business outcomes, which positions
the work beyond classical descriptive analyses and directs it towards analytical and managerial
reflection on marketing as a value-creation system.

The project identifies a research gap related to the absence of integrated models for
analysing digital marketing in SaaS companies, particularly in the Bulgarian and regional
context. This provides a solid foundation for formulating scientific and applied contributions.

2. Evaluation of Structure and Content

The introduction of the dissertation fully fulfils its methodological and conceptual
function by situating the research within the context of the digital transformation of business
and the growing importance of the SaaS sector as one of the most dynamically developing
segments of the digital economy. The author substantiates the relevance of the topic through a
deductive approach — from the general processes of digitalisation and technological
development, through the transformation of business models and marketing practices, to the
specific role of digital marketing in software-as-a-service companies.

The introduction clearly formulates the object and subject of the research: the object
encompasses SaaS companies as digitally native business organisations, while the subject is
focused on the application and role of digital marketing in their market activities. This
distinction is conceptually sound and creates the conditions for a coherent development of the
research.

The research thesis is clearly formulated and reflects the specifics of the SaaS business
model, emphasising digital marketing as a structuring element for the management of customer
relationships, market success, and revenue sustainability. The main objective of the dissertation



is logically derived from the thesis and is complemented by specific research tasks covering
both the theoretical analysis and the empirical investigation and development of an applied
model.

The introduction also presents the research approaches and methods, with the author
justifying the use of systemic, comparative, and subject-matter approaches, as well as the
application of quantitative and qualitative methods for data collection and analysis. Space is
also devoted to the limitations and scope of the research, demonstrating methodological
maturity and an awareness of the boundaries of the conclusions drawn.

In the concluding part of the introduction, the structure of the dissertation is outlined,
ensuring a smooth transition to Chapter One and underscoring the logical sequence between the
individual parts of the research.

In summary, the introduction is well-structured, conceptually sound, and adequate to
the requirements for a doctoral dissertation. It provides a clear framework for the subsequent
theoretical and empirical analysis and convincingly justifies the choice of topic, object, and
subject of the research.

In Chapter One,

the author systematically constructs the theoretical foundation of the research by tracing
the evolution of marketing from a classical market-oriented activity to a contemporary
managerial concept integrating the processes of creating, communicating, and managing value
for the customer. The exposition demonstrates a sound knowledge of the main theoretical
schools and approaches in marketing, with the definitions and interpretations presented being
appropriately selected and adequately positioned within the scientific context of the research.
Nevertheless, a predominantly descriptive approach is observable in places, which creates an
impression of textbook exposition and limits the opportunities for more clearly expressing the
author’s own position.

In the course of analysing the transition from traditional to digital marketing, the author
convincingly draws out the influence of digital technologies on the transformation of marketing
processes and communication models. Digital marketing is presented as a qualitatively new
stage in the development of marketing theory and practice, characterised by a high degree of
measurability, interactivity, and data orientation. Nevertheless, the connection between the
general characteristics of digital marketing and its specific application in SaaS companies could
be further deepened in order to more clearly highlight the distinctiveness of the sector under
examination.

The examination of the SaaS business model in Chapter One represents one of the
strongest elements in the theoretical part of the dissertation. The author successfully outlines
the core characteristics of software-as-a-service and substantiates its belonging to the so-called
“digitally native” businesses. The presentation of the subscription model, the intangible nature
of the product, and the ongoing customer relationship provides a sound basis for understanding
the specific marketing challenges facing SaaS companies. In this context, digital marketing is
correctly positioned as a structural element of the business model, rather than as an auxiliary
communication function.

The analysis of the place and role of digital marketing in SaaS organisations reveals a
desire to build upon the theoretical propositions with managerial logic. The author examines
digital marketing as a coordination mechanism between the processes of customer acquisition,
engagement, and retention, which corresponds to contemporary understandings of customer
lifecycle management. Nevertheless, it would be appropriate for this role to be more clearly
conceptualised through the introduction of summarising interim conclusions that prepare the
transition to the methodological framework in Chapter Two.

In summary, Chapter One fulfils its theoretical function and provides the necessary
conceptual foundation for the subsequent analysis. At the same time, the reviewer considers
that, by reducing descriptive passages, strengthening the author’s synthesis, and focusing more



clearly on the SaaS specifics, the chapter could achieve an even higher level of scientific density
and analytical value commensurate with the requirements of a doctoral dissertation.

Chapter Two is dedicated to the methodology and research design.

Chapter Two of the dissertation is of key importance for the scientific validity of the
research, as it is here that the author constructs the methodological framework and justifies the
choice of research approach, methods, and instruments. The chapter is logically connected with
the theoretical propositions of Chapter One and demonstrates a commitment to consistency
between the conceptual foundation and the empirical investigation.

The author correctly positions the research within the framework of contemporary
methodological approaches in marketing, emphasising the need for integration between
technological, organisational, and marketing factors in the analysis of SaaS companies. The
commitment to building a systemic and interdisciplinary approach that transcends traditional
descriptive marketing research and moves towards the analysis of dependencies and causal
relationships is to be assessed positively.

The methodological framework is adequately substantiated, and the choice of
quantitative and qualitative methods corresponds to the stated objectives and research
questions. The combination of content analysis, survey research, and in-depth interviews
creates the conditions for a more comprehensive and multifaceted examination of the
application of digital marketing in SaaS companies. This allows not only the measurement of
certain indicators but also the interpretation of managerial practices and decisions.

At the same time, a degree of fragmentation is observed in the exposition, related to the
distribution of methodological elements across the individual subsections. In places, the
distinction between methodology, research design, and research method is not sufficiently
clear, which may impede understanding of the logic of the research model. A clearer structuring
and summarising of the approaches employed, as well as a more categorical formulation of their
role in achieving the research objective, would be advisable.

A positive aspect of Chapter Two is the inclusion of analytical frameworks and
indicators tailored to the specificities of the SaaS business. This demonstrates an understanding
of the need to adapt classical marketing methods to the subscription model and the digital
environment. Nevertheless, the connection between the selected indicators and the subsequent
analysis in Chapter Three could be more clearly articulated, with a view to improving
methodological traceability.

In summary, Chapter Two provides an adequate methodological foundation for
conducting the empirical research and meets the requirements for scientific argumentation. The
reviewer considers that, through a clearer structuring of the methodological apparatus, a
reduction of repetitions, and a more categorical linking of methods to research objectives, the
chapter could achieve greater clarity and analytical completeness.

Chapter Three contains the empirical research, analysis of results, and practical
conclusions.

Chapter Three represents the central and most substantial part of the dissertation, in
which the author carries out the empirical validation of the theoretical propositions and
methodological decisions formulated earlier. The chapter is logically sequential, well-
structured, and clearly oriented towards achieving the main research objective, demonstrating
the capacity for independently conducting and interpreting scientific research.

At the outset of the chapter, the author clearly formulates the objectives, research
questions, and hypotheses, linking them to the developed conceptual model. This approach
creates a sound analytical framework and facilitates the tracking of the logic between the
theoretical part, the methodology, and the empirical results. The commitment to integrating
technological, organisational, and marketing factors is to be assessed positively, as it
corresponds to the complex nature of the SaaS business model.

The research model presented is adequately substantiated and aligned with the specifics
of digital marketing in SaaS companies. The author demonstrates an understanding of the need



to use specific indicators related to the customer lifecycle, retention, and revenue sustainability.
The inclusion of SaaS KPIs such as CAC, CLV, MRR, Churn, and Retention contributes to the
higher practical relevance of the research and enables the measurement of real business
outcomes.

The empirical basis is presented correctly, with the characteristics of the sample and the
data collection process described. The combination of quantitative and qualitative data allows
for a deeper interpretation of results and reduces the risk of one-sided conclusions. The data
analysis is conducted systematically, with results clearly structured and logically connected to
the formulated hypotheses.

Despite these positive aspects, in places the analysis could be further deepened through
a clearer distinction between the description of results and their interpretation. In certain
subsections, the presentation of data predominates without a sufficiently clear derivation of the
managerial and marketing implications. It would be advisable to more categorically highlight
how the identified dependencies affect strategic decision-making in SaaS companies.

The testing of hypotheses has been carried out correctly and in accordance with the
chosen methodological approach. The author substantiates the summarised results and links
them to the research objectives. The commitment to synthesis and to deriving generalised
dependencies that transcend the specific empirical data and have broader applied significance
makes a positive impression.

The practical conclusions and recommendations formulated at the end of the chapter are
appropriate and logically follow from the analysis. They demonstrate an orientation towards
the real managerial challenges of SaaS companies and underscore the role of digital marketing
as a systemic factor for market development. Nevertheless, the recommendations could be
structured and prioritised more clearly, in order to highlight their applicability across different
types of SaaS organisations.

In summary, Chapter Three successfully fulfils its primary function — to validate the
theoretical and methodological propositions through empirical research. The reviewer
considers that, following a further strengthening of the analytical interpretation and a clearer
formulation of the managerial implications, the chapter will represent a compelling argument
in support of the scientific and practical value of the dissertation.

The conclusion summarises the main results and underscores the role of digital
marketing as a key factor for competitiveness and sustainable growth in SaaS companies.

3. Critical Remarks and Questions

The methodological framework is well-structured, but in certain places the distinction
between methodology, research design, and research method is not sufficiently clear. The
following question arises: What are the author’s main arguments for choosing precisely this
combination of quantitative and qualitative methods, and how does it contribute to the higher
validity of the results?

In the empirical part, SaaS KPI indicators such as CAC, CLV, MRR, Churn, and
Retention are successfully employed. In this regard, it would be of interest for the author to
clarify: Which of the examined indicators does he consider to have the greatest strategic
significance for the sustainable development of SaaS companies, and why?

The dissertation analyses the role of data and measurability in digital marketing. In this
context, the following is of particular interest: How does the author assess the influence of
artificial intelligence and automation on the future development of digital marketing in the SaaS
industry?

4. Final Assessment

The dissertation thesis of Yasen Plamenov Deyanov, entitled “Applications of Digital
Marketing in Software-as-a-Service (SaaS) Companies”, represents a completed scientific



study that demonstrates the author's ability to conduct independent research. The dissertation
combines a solid theoretical foundation, an applicable methodological framework, and
empirical validation based on real-world data, offering a financially oriented framework for the
evaluation, control, and optimization of marketing decisions in a digital environment.

The presented dissertation meets the requirements for the award of the educational and
scientific degree of Doctor (PhD). The dissertation abstract accurately reflects the content of
the dissertation, the publications are thematically related to the research topic, and the identified
scientific, methodological, and applied contributions are genuine and well substantiated.

Based on the conducted analysis and the positive assessment of the dissertation, the
dissertation abstract, the achieved scientific and scientific-applied results, and the contributions
of the research, | express my positive evaluation and respectfully recommend that the esteemed
Scientific Jury award Yasen Plamenov Deyanov the educational and scientific degree of Doctor
(PhD) in Professional Field 3.8 Economics, in the scientific specialty “Economics and
Management (Industry)”.

Date:

REVIBWET

(Prof. Dr. Hristo Katrandzhiev)
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