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Ocnoganue 3a Ipe/ICTaBSHE HAa PEIICH3MATA: yYacTHE B ChCTaBa Ha HAYYHOTO JKYpPH 10 3alUTa
Ha JIMCePTaMOHHMS TPy chriaacHo 3amoBen Ne 1315/20.05.2026 r. na Pektopa
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Tema Ha JaHcCepTAUMOHHUSI TPYA: , Bwsmooxcnocmmu 3a mpancgopmupane Ha

mypucmudeckama UHOYCMpUsi NOCPeOCMBOM CMApm MexXHOLo2uume U  U3KYCMEEHUs.
unmenexkm’”’

1. Uadopmanus 3a qucepraHTa

JucepTadThT ce € 0OydaBas Mo TOKTOPCKa MporpaMa KbM kameopa ‘‘Uxkonomuxa Ha
mypusma’’, ¢gaxyimem “Vxonomuka Ha wuHppactpykrypata” Ha YHCC mo wHayyna
cneyuannocm 3.8 Hkonomuka, wHayuna cneyuanHocm. , Mkonomuka u ynpaeéneuue
(mypuswvm)”’, ceriaacuo 3amoBea Ha 3am.-pektopa mo HUJ] mva YHCC Nel228/26.04.2024 .
OO6yueHuneTo e OCHIIECTBEHO B 3a0ouna (popma mipe3 nepuona 16.04.2024 r. no 16.04.2028 r.

2. O01ma xapakTepuCTHKA HA JUCEPTANMOHHUS TPYI

CrpykTypara Ha TUCEpTAlMOHHHS TPy € OajaHcHpaHa U BKJIIOYBA TPU IVIaBU — YBO/,
3aKJIIOYEHHE M M3I0JI3BaHa JUTeparypa U MPWIOKEHUs B o0m obem ot 235 cTpaHHIIM.
W3Benenu ca cnuchk Ha purypu, TabIuIM, IpUIOKEHUS U ChKpalieHus. M3non3sanu ca o01o
193 m3rounnka Ha wHGOpPMAIHs, OT KOUTO 26 Ha OBJTApCKU €3UK M 167 — Ha aHIIIMIACKH.
[Tpunoxxenusita ca 4.

B naucepranoHHusS TPyl ce OTKpOsiBA CEpHO3HATa aHTAKUPAHOCT Ha aBTOPa KbM
M3clieIBaHaTa TEMAaTHKA, KAKTO U CTPEMEXBT KbM 3a1bJI00UEHO M MOCIEI0BATEIHO HAyYHO
U3CIie/IBaHe.

TpynsT ce xapakTepusupa ¢ A00bp aKaJeMUYeH CTUII U MPEIHU3eH HAy4eH €3UK, KOETO
JOTIPUHACS 32 ISUIOCTHOTO MOJIOKUTEITHO Bh3IIpUEeMaHe Ha pa3paboTkara.

B yBoaa Ha Tpyaa kopekTHO € QopMmynupaHa HAy4YHATa 3HAYMMOCT, CBBp3aHa C
W3clieIBaHe Ha B3aMMOBPB3KUTE MEXKIY TEXHOJIOTHYHU HHOBAIIMH, TOTPEOUTEIICKO TOBEACHNE
U opraHmu3anioHHu Oapuepu. O0eKTbT Ha U3CJIEIBAHETO € TypUCTHYeCKaTa WHAYCTPUS B
boearapus, n3cienBana B KOHTEKCTa Ha TI100AIHUTE MPOLIECH HA AUTUTAIHA TpaHcopMallus,
¢ ¢oxyc xotenuepckusi 6uzHec. IIpeamMeTsbT Ha M3CIEIBAHETO CE CBBHP3BA C MPOILIECUTE HA
BHEJIPSIBAHE U YNpPaBJIEHHE Ha cMapT TexHosoruute u MU B Typusma, peci. XoTeInepcTBOTO
U TAXHOTO BIIUSIHUE BBHPXY MOTPEOUTEIICKOTO MOBEACHHUE, OPraHU3AIMOHHUTE MPAKTHKU U
KaueCTBOTO Ha TYPUCTHYECKOTO M3KUBSIBaHE. SICHO 000cO0eHa € 1 OCHOBHATA LieJI Ha TPYy/a,
a IMEHHO — JIa C€ aHaIu3upa TpaHCHOPMAIIMOHHUSAT MOTSHIINAT HA JUTUTATHUTE TEXHOJIOTHI
B xoTenuepcTBoTO. [locTaBeHu ca 6 n3cienoBaTeICKy 3a4a4u, KOUTO Ca U3ITBIHEHU B X0/1a Ha



TPYAa, KAKTO U 4 XHIOTEe3M, KOUTO CBILIO Ca U3CIECBAHU U 10Ka3aHu. [IpaBuiiHO U3BenEHH ca
OTpaHMYEHUS Ha U3CIIEBAHETO.

B yBojHaTa yacT € HaJMYHO IPEACTaBSHETO HA U3MOJI3BAHUTE B U3CIIEBAHETO METOAU
U CTIOCOOH.

IIspBa rnaBa Ha Tpyna, o3arjaBeHa ,,[€OpEeTMUYHHM OCHOBU Ha JUTHUTAJIHATA
TpanchopMmamus B TypusMma“ ce (Gokycupa BbpPXy HM3BEKJaHE HAa KOHIIETITyallHa paMKa 3a
aHaJIM3 Ha IMPOLIECUTE Ha AUTUTalIHA TpaHchopmalus B TypUCTHUYECKaTa WHIYCTpUs, KaTo
noctaBs POKYC BbPXY CMapT TEXHOJOTHHUTE M M3KYCTBEHUS MHTEIIEKT KaTo KIIFOYOBU (PaKTOPH
3a CTPYKTYpPHHU U yIIpaBJIEHCKHU IPOMEHU B cekTopa. Hapen ¢ ToBa ce pa3riexaar pa3sBUTHETO
U TpaHchopManusaTa Ha TYPUCTHYECKUTE YCIYT'H, OCHOBHUTE TCHIACHIIUU B JUTUTATU3AIHIITA
U OTPAKEHHWETO Ha JAMHAMUYHO IPOMEHSIIOTO C€ MOTPEOUTEICKO TOBEJIEHUE BBPXY
MPOLIECUTE HAa MOJIEPHU3AIMS B TYPUCTUUYECKUTE MPEANpUATUs M JecThHauuu. CrnenuaneH
aKIEHT € ITOCTaBEeH BbPXY 3HAYCHUETO Ha CMAPT TEXHOJIOIMUTE U U3KYCTBEHUS MHTEJIEKT KAaTo
KJIIOYOBM KOMIIOHEHTH Ha ChBPEMEHHaTa TypUCTHYECKa Cpela, KAaKTO U  BBPXY
HEOOXOMMOCTTa OT aJanTHpaHe Ha TPAJUIMOHHUTE YIPABIEHCKA MOJEIU 4pe3 I0-
e(eKTUBHO ChUETaBaHE HA TEXHOJIOTMUYHUTE PEIICHUS C YOBEUIKUS (HaKTOP.

[Io Hamre MHEHUe, MPEKATIEHO PaHO B Tpyja ce npeacrassar ,,Kpurepuii 1%, , Kpurepuit
2“ B mbpBa TOYKAa Ha TPyHAa, B yacTTa, cBbp3aHa ¢ ‘“‘TpaHcopmalius Ha TypucTHUEcKaTa
WHJyCTpUS B YCIOBHS HA IUTUTANM3anus . B mo-BUCOKa CTENEH MOAX0K/A J1a HAMEPU MSCTO
B 1.3., KbJIETO Ce MpeCTaBAT TEOPETUYHU MOJIENIN U KOHIETITYaTHU PaMKH.

B 1.1.1. no noaxoAd1i HAYUH € MpeICTaBeHa €BOJIOIMATA HAa KOHLENTYaTHUTE TOIX0/IH,
B KOHTEKCTa Ha JUTUTAIHUS Typu3bM. [IpaBuiiHO € mocoueHo, KaTo MO3UILIMS Ha aBTOpa, ye
Hal-pe3ylTaTeH € CHUHTE3UPAHUAT MOJAXOJ, MPU KONUTO TEXHOJOTHMHTE C€ IMOCOYBAT KaTo
HEOOXOMMH, HO HEIOCTAThYHU 3a TpaHC(HOPMAITMOHHH TIPOIECH.

OcoOeHocCT npeAcTaBisABaT U3MOA3BAHUTE OT aBTOpPA HETUIIMYHU 3a CHelHalu3upaHara
ObJTapcKa TEPMUHOJIOTHS, TIOHSTHS, KaTo “Tuiaropmuzaius’. ABTOPBHT BU3UPA TUTUTATHUTE
mnatdopmu, oT Tuma Ha booking.com, airbnb.com. [IpenoprunTenHo € 1a ce U3MoOa3BaT BeUe
MOMYJISIPHU TEPMHUHU, KaTO HaIIp., AMTUTANIHA I1atdopma.

[To moBoJI cro/ieIeHOTO BUXK/AaHE Ha aBTOPa, ue “ruiaropmeHara cpeia Hajara MoJel
Ha ,,TUTUTAIHO A0BEpHe"’, B KOMTO UMUHKBT Ha MPEANPUITHETO CE Ch-Ch3/1aBa OT OBJIACTCHUS
noTpeOduTeN”, UMa I0CTa HESICHU MOCTAHOBKH, U3IOJI3BAHH KaTO TEPMHUHOJIOTHS 3a IIeJIUTE Ha
Typu3Ma. bu 6uso mo6pe, ako aBTOPBT r'u € 0OSCHUII MO-ACHO, 03 J1a 3acThIIBA CreIMbUIHA
tepmuHosorus ot IT cekropa. [TonobHu TepMunu ca Ae3MHTEpMEANALINS, PEUHTEPMEAUALUs,
OHTOJIOTMYHA XUIIEP MePCOHATN3AIMS, [IPOCYMATOP.

B mppBara yact Ha TpyAa ce pasriexia U TeOpHsTa Ha MPEKbCBAHETO, KOSITO € CBhp3aHa
C JurhranHata TpaHchopManuss M HaMHpa TMPOsIBIEHWE B aBTOMATHU3alMATa Ha
pe3epBAIMOHHUTE CHCTEMHU.

Jlpyro moHsATHE, KOETO € HETUNUYHO 3a WKOHOMHYECKaTa, yYIpaBleHCKaTa U
TypUCTHYECKaTa JIEKCHKa, € (OpMyIUpOBKa KaTo “TIOAPUBHHU IMPOMEHHU’, MPEACTaBEHO B
KOHTEKCTa Ha Ma3apHaTa U yrpaBJeHCKa JIOTHKa OoT aBTopa. Pa3bupa ce, TepMUHBT € CBBp3aH
¢ TpaHchopMaIuTe, HO HE € TUITMYEH 3a Hay4yHO U3pa3siBaHe.

NHTepec npencrasiisiBa NpeICTaBEHOTO OT Hesl BINMSHNE Ha IPOMEHSIINTE CE KIIMEHTCKU
OYaKBaHUS, Bb3 OCHOBA Ha JUTHMTalHaTa TpaHchopMalus, OT IJ.T. Ha HY)XXJla OT MUTHOBEHA
KOMYHHKAaIMS U Cb-Ch3JaBaHE HA CTOMHOCT, KBbAETO TEXHOJOTUATA IEUCTBA KATO MEAUATOD U
MI03BOJISIBA HA TOCTA J]a IEPCOHAIM3HMPA MPECTOS B TYPUCTUUECKUTE OOCKTH.

Hesicnara n Hemomuduupana TEpMUHOJIOTHS IPEUH 32 ICHOTO B3IPHUEMAaHEe Ha TEKCTa.
[TonsTusTa “npecKpUNTUBEH aHANM3™ U “npeackazareaHuar ananus (Predictive Analytics)” ca
€/IHO U CBHII0 MOHATHE, IPEJCTAaBEHO MO pa3InyeH HauuH. B Obarapckara JmtepaTypa MoKeM
J1a U3M0JI3BaMe MOHITUETO “IPOTHO3TUYEH aHaIN3 .



BbB BTOpaTa yact Ha ImrbpBa rjiaBa KOHIEHIUATA 32 CMApT TypU3Ma Ce MPEACTaBs KaTo
MoJeN Ha HHPOpPMAIIMOHHA €KOCHUCTEMa, CIIOCOOHA J1a pearupa Ha HAIUYHOTO TYPHUCTHUYECKO
ThpceHe. bu 6uno 1oOpe aBTOPHT Ja M03HABA U [IUTUPA TYPUCTHICCKH TUCEPTAIIUU, KOUTO ca
MyOMKYBaHH IO MOAO0OHA MpOoOIeMaTHKa, KaTo HalpuMep, HAyYHUTE MyOIHKAIMu Ha J-P
Janaun Anexos.

[TonoxkuTEeTHO BIEYATICHHE TPABH CHCTEMATU3UPAHETO HA U3TOYHUITUTE Ha big data B
TPHU KJIFOYOBH KAaTETOPUU: MOTPEOUTEIICKH TeHEPUPAHO ChAbpPXKAHUE - 0T3uBH B MHCTarpam u
TukTok; TpaH3aKIIMOHHU W OTIEPATUBHU JAHHM - pe3epBanmoHHuTe cuctemu GDS u 6aHkoBU
TpaH3aKIMU; JAaHHU OT CEH30pU U ycTpoicTBa - GPS xoopaunaTi oT MOOMIIHY MPUITOKESHHS.

Bropa ramaBa cbc 3arnaBue ,METOJNOJIOTMYHM OCHOBM Ha U3CIEABAHETO Ha
Tpanc(OpMaIllMOHHUSI TOTEHIMAd  Ha cMmapT TexHosoruute U Al B TypucTtuyeckara
WHIYCTPHUA * IPEJCTaBs METOI0JIOTHS Ha IPEJCTABEHOTO EMIIMPUYHOTO M3CJIC/IBAHE HA CMAPT
TEXHOJIOTUUTE U HM3KYCTBEHHS] MHTEJEKT B XOTEJICKHS CEKTOp, TMOCPEICTBOM JW3aiiH Ha
W3CIIeIOBATEIICKUS TIpoliec, (popMyIupaHe Ha HAYYHUTE XUTIOTE3U, NeUHUPAHE HA 1IETIEBUTE
rpynu ¥ u300p Ha CbOTBETHUTE MHCTPYMEHTH 32 aHAIM3 U MIPOBEPKA Ha PE3yaTaTUTE.

ABTOPBT yMeENO MpaBH MPEXO] OT IbpBa KbM BTOpA TJIaBa, KaTO HACOYBA YMTATENS 3a
nmpoMmsiHaTa Ha (OKyca KbM METOJIOJOTHYHUTE MOMEHTH, KOETO IeNH Ja CE€ IPOBEpH
MPUJIOKUMOCTTA Ha pas3TiieJaHUTe KOHIENTYyaTHH MOJIEIM B KOHTEKCTa Ha XOTEIUEPCTBOTO.

B Tasm wact MsACTO HaMUpaT TEXHOJOTUYHUTE WHOBAIUM, CBBP3aHM C ISUIOCTHATA
apXuUTEKTypa Ha TpEeKUBABAHETO. PasriemaHu ca BBIOPOCH, CBBP3aHU C HJAEATA Kak
TEXHOJIOTUUTE TPaHCPOPMUPAT Ch3AaBAHETO HA CTOMHOCT U B3aMMOICHCTBUATA MEXKTY YOBEK
Y MalmHa. ABTOPBT NMPEACTABS IU3aiTH Ha U3CJIEI0BATEIICKU MPOIIEC, KaTo MO J9epTaBa poisiTa
Ha XOTeJIMePCTBOTO, KaTo Bojael nHoBaTop Ha Al-6a3upanu pemenus u [oT. [enra, koaro cu
MOCTaBsl aBTOPHT € Ja Ce ouepTae TEKYUIUs TUTHTaJeH MPO(Ui Ha TYPUCTUUYECKUSI CEKTOP B
boearapusi, karo ce wuaeHtuduuupar Oapuepure IMpea MbJIHATaA My TEXHOJIOIMYHA
peKkoHpUTyparms.

ABTOPBT U BbB BTOpA IJIaBa U3M0JI3Ba TEPMUHU, HETUIIMYHU 3a YIPABIEHCKATa TEOPUS
U TpaKkTHKa, KaTo MpeAcTaBs IMpeaMeTa Ha H3CIeABAaHETO, 4pe3 MpPOLECH, CBbpP3aHU C
“mady3us’.

BbB BTOpa rnasa ce nopa3BuBa UAESTA, MOCTaBEHAa B MIbPBA, Y€ CMApT TEXHOJOTHUUTE
BIIUSIAT BBPXY NOTPEOUTEICKOTO MOBEICHUE U MPEKUBSIBAHE.

JIOKTOpaHTHT MpeICTaBs aBTOPOB KOHIIETITyaJIeH MOEN, KOUTO CIY»H KaTo aHAIUTUYHA
pamKa 3a EMOUPUYHOTO U3CIEABaHE U ThPCU B3aUMOBPB3KU MEK/Ty YOBEIIKHS KalluTal, CMapT
TEXHOJIOTUUTE U U3KYCTBEHUSI UHTEJIEKT U KAYECTBOTO 32 U3KHUBSBAHETO HA TOCTUTE.

ABTOPBT MpeACTaBs HAKOJIKO XUIIOTE3H, Bb3 OCHOBA, HA KOUTO pa3paboTBa cucTeMa OT
WHIUKATOPU U U3MEPUMH TIOKa3aTeNl, KOUTO MMO3BOJISIBAT CTATUCTUYECKU aHATIN3 Ha BPB3KUTE
MEX1y OCHOBHUTE M3CJIEIOBATEIICKU MMPOMEHIIUBH (T€ ca MPeICTaBEeHU HarJeJHO B aBTOPOBA
TabnMIA).

ABTOPBHT MPaBUIHO MPEACTaBS apryMEHTUTE CH 3a M300p Ha XOTelCKaTa MHIyCTpHUs,
KaTo (OKyC Ha U3CIIEIBAHETO.

[IpencraBeHa € M KOHIIENTyaJlHa Bpb3Ka MEXAY TEOPUITA U EMIUPUUYHUS MOJIEN, Upe3
Mpollec Ha omepaluoHanu3anus. Bpb3kaTta MeXIy TeopHusTa W eMIHUpUKaTa aBTOPBT
MpeJICTaBs B HSAKOJKO HANpaBIIEHUS, CBbP3aHU ChC 3HAUEHHETO HAa YOBEUIKHS KOHTAKT U
€MOIMOHAJIHATA YJIOBJIETBOPEHOCT HA TOCTa, MPU B3aUMOJCHCTBUE C M3KYCTBEH WHTEJEKT;
BB3IIpUETaTa MOJE3HOCT U Bh3MpPHUETATa JIEKOTA 32 U3MOJI3BaHE HA U3KYCTBEHHS! MHTEJEKT B
XOTeJcKaTa UHIYCTPUSI U POJIATA HA YOBEIIKHSI KalMTal, B YCIIOBUATA HA TUTUTATH3AIIHUS.

[IpeacraBeHuAT eMnUpUYHUA MOJEN JaBa BB3MOKHOCT Ja C€ MPOCIeau JOKOJIKO
BHenpsiBaHeTO Ha KoHKpeTHH pemieHus (IoT, Al cucremu, aBTOMaru3amus) B XOTEICKUTE
MPEeNNPUATHS JOMPUHACS 32 MHTETPUPAHETO UM B OOIaTa MHTEIUTeHTHA €KOCHUCTeMa Ha
JECTUHAIUSATA.



Pa3zpaboTBaHeTo Ha aHKETHATa KapTa € OCHIIECTBEHO B CHOTBETCTBUE C MPUHIIUIINTE HA
KOJIMYECTBEHUTE EMIMPUYHU HM3CIICABAHUS M CJIEJBa JIOTHKATa HA ONEpalMOHaIM3alus Ha
OCHOBHHTE M3CJIC0BATEICKH IPOMEHIIBH.

B Tperara riiaBa Ha aucepTanioOHHUS TPYA ,,Pe3ynraTi u aHanu3: Tpanchopmanus Ha
XOTeJICKaTa MHIYCTPUS Ype3 CMApT TEXHOJOTHMH W M3KYCTBEH MHTENEKT ca NpeICTaBeHU
pe3yATaTuTe OT EMIIMPUYHATA IIPOBEPKA HA XUTIOTE3UTE, (OPMYIIMPAHU B IIPEIXOIHATA TIABA,
KakTO W aHAJIW3BT W HMHTEPIPETALHUsATa Ha TPOBEICHOTO H3CIICABAHE, B KOHTEKCTa Ha
BHEIPSBAHETO HA CMAapT TEXHOJOTUU M M3KYCTBEH HMHTENEKT B XOTEIHEPCKAaTa MHIYCTpPUS.
AKIEHTBT € IIOCTaBeH BBPXY YCTAHOBSBAHETO HAa YCTOWYMBHU B3aWMOBPB3KH MEXKITY
MOTPEOUTENICKATE HAarjacH, pPEaTHOTO TIOTPEOUTENICKO TOBEACHHWE W IpUJIaraHuTe
YIIPaBJICHCKHU TPAKTUKU B YCIIOBUATA HA TUTHTAIIHA TPaHCHOpPMAITHSL.

B 1. 3.1. ca BKIIIOYEHH, KaKTO PE3YyJITaTH OT MPOBEACHUTE ITbPBUYHU MPOYYBAHUS, TaKa
1 000CHOBKA Ha M3MOJI3BAaHUTE METOM 32 TSIXHATA IPOBEPKA.

EmnupuanuTe AaHHM ca ChOpaHM dUYpe3 CTaHJApTHU3UPAHO AHKETHO IPOYyYBAHE,
peanusupano mnocpenactBoMm (Google Forms, koero mo3BosisiBa e€peKTUBHO CchOMpaHe U
CTpyKTypHupaHe Ha nHpopManusara. CtaTucTuyeckaTa 00paboTKa € U3BbpLIeHa CbC copTyepa
SPSS, kaTo ca mpuII0KeHN METOIM Ha OIIMCATEIHA CTATUCTHKA, KOPEIAIMOHEH U PETPECHOHEH
aHaJN3 C I[1eJ1 YCTAaHOBSIBAHE HA 3HAYMMHU BPB3KH MEX]Ty U3CIICIBAHUTE TPOMECHIIUBH.

N3cnenBanero o0XBaria e OCHOBHH I'PYITH PECIIOHJCHTH — MOTPEOUTENTN Ha XOTEIICKU
YCIYyTH W TIPEICTABHTENH Ha XOTEJICKUAS MEHWDKMBHT. TO3HM IIBOCH IMOAXOJ TIO3BOJISIBA
€THOBPEMEHHO HM3CJIE/IBaHE HAa ThPCEHETO U MpPEIaraHeTo.

WuTepec mpencTaBisBaT CHCTEMATHU3alUsATAa W AHAIM3BT, TOJIYYEHH OT EMIMPHYHH
pe3ynTaTH, KOMTO MOKa3BaT SICHO M3pa3eHa KOHLEHTpalus Ha MPearNOYUTaHusATa, KaTo Hakl-
BUCOK [IsUI HMaT PpECHOHJIEHTUTE, KOUTO TMOCOYBAT BAKAHIMOHHUTE JKUJIMILA KaTo
MpeANovYnTal THUI HAcTaHsABaHE, KaTo T€ ca JOMUHUpAIIU B u3Bajakara. Ha BTopo mscro ca
MOTPEeOUTENUTE, MPEANOYNUTAIIN YETUPU3BE3THH XOTEIH, KaTO TO3U CETMEHT C€ CBBP3Ba C
MPEeANOYUTaHUs 32 BUCOKO HUBO Ha TUTHUTAIN3ALMs C MIKMPOKA AOCTHIHOCT. Ha TpeTto MscTo
ca MoTpeOuTeNnTe Ha TPU3BE3AHU U NET3BE3JHU XOTENIH, KOUTO OuUepTaBaT JBa PAa3IUYHU
noTpeduTencku npoduina - eIHUTE - ThPCELIU I0-BUCOKO KayecTBO U IEPCOHAIHO
oOciyXBaHe, a IPYrUTe - CBbP3aHU C ThPCEHE Ha MHTETPUPAHU TEXHOJOTUYHU perieHus u Al-
0a3upaHu yCIyTH.

3a nmpoBepKa Ha CTATHCTUYECKATa 3HAYMMOCT C€ U3IMO0J3Ba ¥ aHAJIU3, KOWTO MO3BOJISIBA
Jla ce HaIpaBH U3BO/I 32 YCTOMUMBA 3aBUCUMOCT MEXy THIIa HACTaHSIBaHE M MHTEH3UBHOCTTA
Ha U3M0JI3BaHE HA TUTUTATHUTE TEXHOJIOTHH.

B pe3ynTar Ha eMIHPUYHOTO U3CIIEABAHE € OLEHEHO BB3IPUEMAHOTO BIMSIHUE HA CMapT
TEXHOJIOTUUTE BBPXY KaUYECTBOTO HA TYPUCTUYECKOTO MPEKUBSIBAHE, Upe3 S-CTEleHHa CKaa,
KaTo pe3ylTaTuTe SCHO MOKAa3BaT MOJIOKUTEITHO BB3NPUSATHE M CHIHOTO BIUSHUE HA CMapT
TEXHOJIOTUUTE, OI[EHEHO OT PECIIOHACHTHUTE.

WNurepec mpexacraBnsiBa u3BeAeHara (urypa, cBbp3aHa ¢ OIlEHKa Ha MOTEHIMAaia Ha
bparapus 3a pa3BuTHE Ha BUCOKOTEXHOJIOTHYHU XOTEIH, KbJETO YIaCTHUIIUTE B IPOYUBAHETO
JaBat Hail-BucoK nmoTeHuuan ot Haja 40%. Te3u pe3ynraTu M0o3BOJIABAT J1a CE HAIPAaBU Bpb3Ka
MEXJly MHIUBUAYAJHUTE HArJlaCl W BB3NPHUATHETO Ha MOTPEOUTENNTE 3a Pa3BUTHETO Ha
TypUCTHYECKHs Na3ap B bbarapus, kaTo BHCOKOTEXHOJOTrH4eH. [loTpeburenure He camo
npreMaT TEXHOJOTMUTE Ha MUKPOHHBO, HO U Pa3MI03HABAT MOTEHIIHANA 32 TAXHOTO MO-IIHPOKO
UHTETpHUpaHe.

B pesynrar Ha o6oOmiaBaHe Ha pe3yiATaTUTe OT aBTOpa, IO IOBOJ HAarjacuTe U
MOBEJICHUETO HAa TYPUCTUTE 3a MHTEIPUPAHETO HA CMApT TEXHOJOTHMHTE U HM3KYCTBEHUS
MHTENEKT B TYPUCTUYECKOTO IMOTpeOsieHne, aBTOPBT M3BEXAa IMIECT (akTopa Ha BIMSIHUE,
CBBbpP3aHM C JUTUTAHA MHTETpalus; NPEANOYUTaHUS KbM XUOPHIHU MOJETH MEXIY
TEXHOJIOTUM M YOBEUIKO B3aMMOJEHCTBHE; THPCEHETO HAa WHTETPUPAHU PELICHHs, KOUTO



noo0psiBaT NMpeXUBSIBAHETO, 0€3 /1a HapyIIaBaT COLMAIHUS My XapaKTep; U3BEXIa ce mpar
Ha JIUTUTallHA 3psUIOCT, CBbp3aH C Jo0aBeHaTa CTOMHOCT, Hail-Bede 4pe3 MEepCOHATU3ALUS;
BB3IPHEMaHe Ha AUTHTAIHATa TpaHc(hopMalys, Bb3 OCHOBA HA HATPYIIAH OIMHUT M MOJIE3HOCT.

ABTOpPBT TpPOBEXJAa IOMBIHUTEITHO HM3CIEABAaHE, B KOETO (OKyC € MpeajaraHeTro -
CIOCOOHOCTTA HAa XOTEJICKUTE MPEIIPUSATH 32 BHEIPSIBAHE HA CMApT TEXHOJIOTUH U M3KYCTBEH
uHTenekT. [lomydenuTe pe3ynraTu ca CBbp3aHU C UISHTH(PHUIUPAHUTE KIIOYOBUTE (HaKTOPH,
KOUTO OIPENENISIT BHEAPSBAHETO HA MHTEIIUT€HTHU TEXHOJIOTUH, KAaKTO U J1a CE U3CJIEIBAHUTE
OTpaHHYEHUs, KOUTO 3a0aBST TO3U MPOLEC HA OPraHU3aLMOHHO HUBO.

3. OneHKa HA MOJyYEeHUTEe HAYYHHM U HAYYHO-TIPUJIOKHU Pe3yJTaTH

3akmrounTeNHaTa 4acT Ha JAMCEPTAlMOHHHUSA TPy € KOPEKTHO M TOCIEA0BATEIIHO
CTPYKTYpHpaHa.

JlokazaHa € OCHOBHATa 1171 ¥ € 0000IIeHO U3ITBIHEHUETO Ha MIOCTABCHUTE IIECT 3a4auu
B yBOJIa Ha Tpyaa. [loka3aHu ca 4eTUpUTE TTOCTABEHU XUIIOTE3W U Ca M3BEJICHU PE3yATaTH U
Hay4YHHUTE MPUHOCHU — SICHO (POPMYJIMPAHU U TTOCIIEOBATEITHO MPEICTABEHHU.

Ouepranu ca TEPCHEKTUBU 3a OBIEIIM HAYYHH HU3CIEIBAaHUS, KOETO JOINpHHACS 3a
CTOMHOCTTA HAa IUCEPTAMOHHUS TPYI.

Kamo mayunu u wnayunmo-npunoscnu pesynmamu om mpyoa modxce 04 OMKPOUM

cneoHume:

e ABTOpOBaTa TMO3ULMSA, CBbp3aHa C UMIUIEMEHTUpaHeTo Ha big data mnpu
YIPaBJICHUETO Ha JECTUHAIIMUTE WMa TMPUHOCEH XapakTep, Thil KaTO IMPEJCTaBs
KOHIEMIMATA 32 MPEX0] OT “‘MacoB MAPKETHUHI KbM “Na3apeH CErMEHT OT €IUH
YOBEK .

e HayyHo-npuiokeH pe3yiaTar MNpecTaBisiBa KOHIEHIMATA OT aBTOpa 3a ‘“‘yMHa
JIECTUHAIMA , TIPEHECEHAa Ha MUKPO HUBO, Ype3 aHajiu3 Ha “‘yMHHUS XOTeN , KaTo
OCHOBHA OIlEpaTHUBHA €AWHMIA. EMIMPUYHUAT MOJEN MO3BOJSABA Aa C€ MPOCIEAN
JIOKOJIKO BHeApsiBaHETO Ha KOHKpeTHH pemieHus (IoT, Al cucremu, aBToMaTu3anus)
B XOTEJCKUTE NpeInpusThs JONpHUHACA 3a HHTErpUpaHeTo UM B oOmiarta
VWHTEJIUI€HTHA €KOCUCTEMA Ha JIECTUHALIUATA.

e  OT I'JI.T. HA NOJYYEHUTE PE3YJITATU OT EMIIMPUYHOTO U3CIEABAHE, ABTOPHT U3BEXKAA
[IOCTAaHOBKATa, Y€ TUIIHT MPEINOYNTAHO HACTaHABAaHE MOXeE Jja ObJie UHTEePIpPETHUpaH
KaTo MOBEJCHYECKH MapKep 3a CTENEHTa Ha JUTHTAIHA aHTaXUPAHOCT - KOETO MMa
MIPUHOCEH XapakTep.

e B TeopeTHuYeH IJIaH NMOCTUTHATUTE PE3YJITATH OT E€MIIMPUYHOTO H3CIIEJIBAHE CE
BIMCBAT B KOHLIENIMATA 32 UKOHOMUKATa Ha CHOJIEISHETO, IPU KOSITO JUTUTAIHUTE
mwiatgopmu TpanchopMHUpaT HauMHA HA MOTpEOJICHHE Ha TYPUCTUYECKH YCIYTH,
KaKTO U B pamkara Ha Smart Tourism, KbJETO T€XHOJOTHHUTE HYHKIIHMOHUPAT KATO
MHTETPAJIHA YacCT OT TYPUCTUYECKOTO IPEKUBSIBAHE.

e Jlpyr mocturHar pe3yaTaT B EMIHMPUYHHUS aHAIM3 € CBBP3aH C H3BOJA, 4Ye
KOHKYPEHTHOTO TMpEeIMMCTBO Bede He ce (opMupa OT €aMOTO HalIMyue Ha
TEXHOJIOTHH, & OT KAYeCTBOTO Ha TAXHATa UHTETpaIisl B KIMEHTCKOTO IIPEKUBSIBAHE.

e ABTOPBT MOCTaBsl SICEH CTPATETMYECKU aKIEHT, BbH3 OCHOBAa Ha IIOJYYECHHTE
pe3ynTaTH, CBBbpP3aH C U3BOJAA, 4e OBACHICTO HAa HMHAYCTpHATa HE € B IThJIHATA
aBTOMAaTu3alus, a B WHTEJIUTCHTHATa WHTErpalMsl HAa TEXHOJOTHMM W YOBEIIKH

¢axTop.

4. OneHKa Ha HAYYHHUTE U HAYYHO-TIPUJIOKHH IPHUHOCH
B nay4Hus Tpyn MoraT Ja ObJaT OTKPOEHH CIEJHUTE OCHOBHH IPUHOCH:
1. Pa3zpaGoTeHa e HHTerpHpaHa KOHIENTyaJHa paMKa 3a aHAJIW3 Ha JUTHTAJHATa
TpaHchopMalMst B XOTEJCKaTa HHIYCTPHUS, KOSTO CHUCTEeMAaTHU3Upa M OOEqUHSBA



TEXHOJIOTUYHUTE, OPraHU3alMOHHUTE W  TOBEJCHUYECKHTE  W3MEpPEHHS  Ha
TpaHcHOpMaAITMOHHUS TIPOIIEC.

2. YcraHOBEHa € 3aBUCHUMOCT MEX/y CTEIEeHTa Ha MEePCOHAIM3ANNS Ype3 HHTEIUTCHTHU
TE€XHOJIOTMH, TOTPEOUTEIICKOTO JOBEpUE U  BB3NPUEMAHOTO KayecTBO Ha
TYPUCTHUECKOTO NMPEXKUBIBAHE, KATO CHLIEBPEMEHHO € apI'yMEHTHUPAHO HAIMYUETO HA
IpaHUIM Ha e(peKTUBHATA aBTOMATH3AIIHSL.

3. IlpemnoxkeH e MHTErpUpaH YIPABICHCKH MOJEN 3a TUTUTAHA TpaHcopmanus Ha
XOTEJICKUTE TPEANPHUATHS, OPHEHTHpPAaH KbM IIOCTUTAHE HA CHHXPOH MEXIY
TEXHOJIOTUYHATa €()EeKTUBHOCT, OpraHW3allMOHHATa aJalTHBHOCT M KAuyeCTBOTO Ha
MOTPEOUTEIICKOTO TPEKUBSIBAHE.

5. Onenka Ha myOJMKaLMUTE 110 JUCEPTANUATA

JIOKTOpaHTBT TPEACTaBs TPH WHAWBUAYATHH MYOIWKAIIMH — BCHYKH OT TAX MPSIKO
CBbp3aHM C TeMara Ha nauceprauusara. [lyOnukanuure KacasT possiTa Ha W3KYCTBEHUS
MHTEJIEKT B TpaHC(HOPMAIUATa HA XOTEJICKaTa HHIAYCTPHS; CHHEPTruiaTa MeXAy Al 1 YoBemIKst
(akTop, XyMaHOLIEHTpUYHATa IUTUTalIHA TpaHcPopmanus B Typusma. [IpencraBenu ca u ase
JOIIBIHUTEITHH TYOIHUKAIlNH, U3BbH HOPMAaTHBHO M3MCKYEMHUTE, CHIIO CBHP3aHH C TeMara Ha
Tpyna.

[Tocouenute myOnuKamuu OTrOBapsST Ha M3UCKyEMHUTE, KAKTO CIIOpe] HAI[MOHATHUTE
M3UCKBaHMS, Taka U cnopen cranaaptute Ha YHCC.

6. Ouenka Ha aBTopedepara

ABTOpedeparsT BKIIOYBA U3UCKYEMUTE PEKBU3UTH, ChCTaBa Ha HAyYHOTO KYPH, KaKTO
U PEKBU3UTHUTE HA AMCEPTALMOHHUS TPYH — YBOJ, C aKTyaJdHOCT U 3HAYUMOCT, CTPYKTypa U
ChIIbp)KaHUE, KAaKTO W CHHTE3UPAHO H3JIOKEHHWE Ha JUCepTaluATa MO0 TPUTE INaBH U
npuiIoxkeHusTa. ABropedeparbT MPEACTaBs U U3BEJCHUTE OT JOKTOpaHTa HAyYHH MPUHOCH,
KOWTO B HACTOSIILIOTO CTAHOBHUIIIE ca MOIU(GUIIMPAHU U IPepabOTeHH OT PELEH3EHTA.
7. KpuTu4Hm 0ejiesKKH, NMPeNnopbKH U BLIPOCH

e [lpenopbuBamM Ha [JOKTOpaHTa Ja ce 3aabi0oyu B ObJarapckara TypHUCTHYECKa
JTuTepaTypa U JEKCHKa, 3a ]a MOXKe C JIeKOTa Jja alanTHpa YyKI0E€3UKOBUTE MOHATHUS,
a He Jla T IpeJICTaBs B OyKBaJieH MPeBOJI.

e Ot mpexacraBeHaTa JIEKCHKAa JU4YM, Y€ JOKTOPAHTHT HAMA MPAKTUUYECKU OMUT B
TYpUCTHUECKHUS OH3HEC, KOETO Ch3/aBa 3aTPyJHEHHUsS B IPECH3TABAHETO W
HMHTEPIPETUPAHETO HA CHEHATN3UpaHaTa TEPMUHOJIOTHSL.

e [Ilpeanaram Ha aBTOpa B ObJCIIM pa3pabOTKH, MPU H3MOI3BAHE HA M3KYCTBEH
WHTEJEKT, J1a OCMHCIS MPEeAoKeHUTe (OPMYITHPOBKH M Ja TH aJanTupa, CHpIMO
ObarapckaTta M3cie0BaTeNICKa JIEKCUKA.

Bwnpoc kvm doxmopanma: Kou oT HanmpaBeHUTE U3BOM OMXa CIIOMOTHANIM 32 Pa3BUTHE Ha
boearapus kaTo cMapT JeCTHHALMA U 32 IOBUILIABaHE HA MOTPEOUTENICKOTO U3KUBSIBaHE?

8. 3akinloueHue

JlMcepTalMOHHUAT TPyl NMPEACTaBIABA JOOPOCHBECTHO OCBIIECTBEHO, OPUTHHAIIHO U
MaIlabHO Hay4yHO-TIPHJIOKHO M3CIE[BaHE B aKTyaJHa o0JacT Ha HAyYHUTE M3CIIEABAHUS IO
Typu3bM. Toi otroBaps Ha usuckBaHusAtra Ha 3PACPB u na IlpaBuiHHKa 3a HETOBOTO
npuiarane. ToBa MU J1aBa OCHOBaHHUE Ja J1aM HOJ0MCUMETHA OWeHKa 33 TIPUCHKIAHE Ha
oOpa3oBaTenHaTa M Hay4yHa CTeNeH ,JIOKTOp~ B MpodecHOHAlHO HampaBieHue 3.8
HkoHOMUKa, JOKTOpcKa mporpama ,lkoHomuka u ympaBieHue (TypusbM)’ Ha Acnec
Toooposa bauesa.

Peniensenr:
[Tpod. n-p Mapuana SneBa
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the UNWE.

1. Information about the PhD candidate

The PhD candidate studied under the PhD program at department “Economics of tourism”,
Faculty “Economics of infrastructure”, UNWE in the scientific specialty “Economics and
Management (Tourism)”, in accordance with the Order of the Vice-Rector for Research and
Development of the UNWE No. 1228/26.04.2024. The study was carried out in part-time form
during the period 16.04.2024 to 16.04.2028.

2. General characteristics of the presented dissertation paperwork

The structure of the dissertation is balanced and includes three chapters - introduction,
conclusion and references and applications in a total volume of 235 pages. A list of figures,
tables, applications and abbreviations is provided. A total of 193 sources of information were
used, of which 26 in Bulgarian and 167 - in English. There are 4 applications.

The dissertation highlights the author's serious commitment to the research topic, as well
as the desire for in-depth and consistent scientific research.

The work is characterized by a good academic style and precise scientific language,
which contributes to the overall positive perception of the work.

The introduction of the paperwork correctly formulates the scientific significance
associated with the study of the interrelationships between technological innovations,
consumer behavior and organizational barriers. The object of study is the tourism industry in
Bulgaria, studied in the context of the global processes of digital transformation, with a focus
on the hotel business. The subject of study is related to the processes of implementation and
management of smart technologies and Al in tourism, respectively. hospitality and their impact
on consumer behavior, organizational practices and the quality of the tourist experience. The
main goal of the work is also clearly defined, namely — to analyze the transformational
potential of digital technologies in the hospitality industry. Six research tasks were set, which
were fulfilled in the course of the work, as well as 4 hypotheses, which were also researched
and proven. The limitations of the study are correctly stated.

The introductory part contains a presentation of the methods and techniques used in the
study.

The first chapter of the work, entitled “Theoretical foundations of digital transformation
in tourism”, focuses on deriving a conceptual framework for analyzing the processes of digital



transformation in the tourism industry, focusing on smart technologies and artificial
intelligence as key factors for structural and management changes in the sector. In addition, the
development and transformation of tourism services, the main trends in digitalization and the
impact of dynamically changing consumer behavior on the modernization processes in tourism
enterprises and destinations are examined. Special emphasis is placed on the importance of
smart technologies and artificial intelligence as key components of the modern tourism
environment, as well as on the need to adapt traditional management models by more
effectively combining technological solutions with the human factor. In our opinion, "Criterion
1", "Criterion 2" are presented too early in the work in the first point of the work, in the part
related to "Transformation of the tourism industry in conditions of digitalization”. It is more
appropriate to find a place in 1.3., where theoretical models and conceptual frameworks are
presented.

In 1.1., the evolution of conceptual approaches in the context of digital tourism is
appropriately presented. It is correctly stated, as the author's position, that the most effective is
the synthesized approach, in which technologies are indicated as necessary, but insufficient for
transformation processes.

A peculiarity is the concepts used by the author that are atypical for specialized Bulgarian
terminology, such as “platformization”. The author refers to digital platforms, such as
booking.com, airbnb.com. It is recommended to use already popular terms, such as, for
example, digital platform.

Regarding the author's shared view that "the platform environment imposes a model of
"digital trust”, in which the image of the enterprise is co-created by the empowered user", there
are quite vague statements used as terminology for tourism purposes. It would be good if the
author had explained them more clearly, without advocating specific terminology from the IT
sector. Similar terms are disintermediation, reintermediation, ontological hyper-
personalization, prosumer.

The first part of the paper also examines the theory of disruption, which is related to
digital transformation and is manifested in the automation of reservation systems.

Another concept that is atypical for economic, management and tourism vocabulary is a
formulation such as "disruptive changes", presented in the context of market and management
logic by the author. Of course, the term is related to transformations, but it is not typical for
scientific expression.

Interest is the influence of changing customer expectations, based on digital
transformation, from gl.t. of the need for instant communication and co-creation of value,
where technology acts as a mediator and allows the guest to personalize their stay at tourist
sites.

Unclear and unmodified terminology hinders the clear perception of the text. The
concepts of “prescriptive analysis” and “predictive analytics” are the same concept, presented
in a different way. In Bulgarian literature, we can use the concept of “predictive analysis”.

In the second part of the first chapter, the concept of smart tourism is presented as a
model of an information ecosystem capable of responding to the available tourist demand. It
would be good for the author to know and cite tourism dissertations that have been published
on similar issues, such as the scientific publications of Dr. Danail Alekov.

A positive impression is made by the systematization of big data sources into three key
categories: user-generated content — reviews on Instagram and TikTok; transactional and
operational data — GDS reservation systems and bank transactions; data from sensors and
devices — GPS coordinates from mobile applications.

Chapter two, entitled “Methodological foundations of the study of the transformational
potential of smart technologies and Al in the tourism industry”, presents a methodology for the
presented empirical study of smart technologies and artificial intelligence in the hotel sector,



through the design of the research process, the formulation of scientific hypotheses, the
definition of target groups and the selection of relevant tools for analysis and verification of
the results.

The author skillfully makes a transition from the first to the second chapter, guiding the
reader to change the focus to the methodological moments, which aims to verify the
applicability of the considered conceptual models in the context of the hotel industry.

This part deals with technological innovations related to the overall architecture of the
experience. Issues related to the idea of how technologies transform value creation and
interactions between humans and machines are examined. The author presents a design of a
research process, emphasizing the role of the hotel industry as a leading innovator of Al-based
solutions and 10T. The author's goal is to outline the current digital profile of the tourism sector
in Bulgaria, identifying the barriers to its complete technological reconfiguration.

In the second chapter, the author also uses terms that are atypical for management theory
and practice, presenting the subject of the study through processes related to "diffusion™.

In the second chapter, the idea put forward in the first is further developed, that smart
technologies influence consumer behavior and experience.

The PhD student presents the author's conceptual model, which serves as an analytical
framework for the empirical study and seeks interrelationships between human capital, smart
technologies and artificial intelligence and the quality of the guest experience.

The author presents several hypotheses, based on which he develops a system of
indicators and measurable indicators that allow statistical analysis of the relationships between
the main research variables (they are presented visually in the author's table).

The author correctly presents his arguments for choosing the hotel industry as the focus
of the study.

A conceptual connection between the theory and the empirical model is also presented,
through a process of operationalization. The author presents the connection between theory and
empirics in several directions, related to the importance of human contact and the guest's
emotional satisfaction when interacting with artificial intelligence; the perceived usefulness
and perceived ease of use of artificial intelligence in the hotel industry and the role of human
capital in the context of digitalization.

The presented empirical model makes it possible to track the extent to which the
implementation of specific solutions (IoT, Al systems, automation) in hotel enterprises
contributes to their integration into the general intelligent ecosystem of the destination.

The development of the questionnaire was carried out in accordance with the principles
of quantitative empirical research and follows the logic of operationalization of the main
research variables.

The third chapter of the dissertation “Results and Analysis: Transformation of the Hotel
Industry through Smart Technologies and Atrtificial Intelligence” presents the results of the
empirical verification of the hypotheses formulated in the previous chapter, as well as the
analysis and interpretation of the conducted research, in the context of the implementation of
smart technologies and artificial intelligence in the hotel industry. The emphasis is placed on
establishing sustainable relationships between consumer attitudes, real consumer behavior and
applied management practices in the context of digital transformation.

Section 3.1. includes both results of the primary studies conducted and justification of
the methods used for their verification.

The empirical data were collected through a standardized questionnaire survey,
implemented using Google Forms, which allows for effective collection and structuring of
information. Statistical processing was performed with the SPSS software, using descriptive
statistics, correlation and regression analysis methods in order to establish significant
relationships between the studied variables.



The study covers two main groups of respondents — hotel service users and hotel
management representatives. This dual approach allows for simultaneous research of demand
and supply.

Of interest is the systematization and analysis obtained from empirical results, which
show a clear concentration of preferences, with the highest share of respondents indicating
holiday homes as the preferred type of accommodation, as they dominate the sample. In second
place are users preferring four-star hotels, as this segment is associated with preferences for a
high level of digitalization with wide accessibility. In third place are users of three-star and
five-star hotels, which outline two different user profiles - one - seeking higher quality and
personal service, and the other - related to the search for integrated technological solutions and
Al-based services.

To check the statistical significance, y* analysis is used, which allows for a conclusion to
be drawn about a stable dependence between the type of accommodation and the intensity of
use of digital technologies.

As a result of the empirical study, the perceived impact of smart technologies on the
quality of the tourist experience was assessed using a 5-point scale, with the results clearly
showing a positive perception and the strong impact of smart technologies, as assessed by the
respondents.

Of interest is the figure derived related to the assessment of Bulgaria's potential for the
development of high-tech hotels, where the participants in the study give the highest potential
of over 40%. These results allow us to make a connection between individual attitudes and
consumers' perception of the development of the tourist market in Bulgaria as high-tech.
Consumers not only accept technologies at the micro level, but also recognize the potential for
their broader integration.

As a result of summarizing the results by the author, regarding the attitudes and behavior
of tourists regarding the integration of smart technologies and artificial intelligence in tourist
consumption, the author derives six factors of influence related to digital integration;
preferences for hybrid models between technology and human interaction; the search for
integrated solutions that improve the experience without violating its social character; a
threshold of digital maturity is derived, related to added value, mostly through personalization;
perception of digital transformation, based on accumulated experience and utility.

The author conducts additional research, in which the focus is on the supply - the ability
of hotel enterprises to implement smart technologies and artificial intelligence. The results
obtained are related to the identified key factors that determine the implementation of smart
technologies, as well as to the studied limitations that slow down this process at the
organizational level.

3. Evaluation of the obtained scientific and scientifically applied results

The final part of the dissertation paperwork is correctly and consistently structured.

The main goal is proven and the implementation of the six tasks set in the introduction
of the work is summarized. The four hypotheses are proven and the results and scientific
contributions are derived — clearly formulated and consistently presented.

Prospects for future scientific research are outlined, which contributes to the value of the
dissertation.

As scientific and scientific-applied results of the work, we can highlight the following:

* The author's position related to the implementation of big data in destination
management is of a contributing nature, as it presents the concept of a transition from "mass
marketing" to "a market segment of one person".

» The scientific-applied result is the author's concept of a "smart destination", transferred
to a micro level, through an analysis of the "smart hotel" as the main operational unit. The
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empirical model allows us to track how much the implementation of specific solutions (10T,
Al systems, automation) in hotel enterprises contributes to their integration into the general
intelligent ecosystem of the destination.

» The author derives the proposition that the type of preferred accommodation can be
interpreted as a behavioral marker for the degree of digital engagement — which has a
contributory nature.

* In theoretical terms, the results achieved from the empirical study fit into the concept
of the sharing economy, in which digital platforms transform the way tourism services are
consumed, as well as into the framework of Smart Tourism, where technologies function as an
integral part of the tourism experience.

» Another result achieved in the empirical analysis is related to the conclusion that
competitive advantage is no longer formed by the mere presence of technologies, but by the
quality of their integration into the customer experience.

* The author places a clear strategic emphasis, based on the results obtained, related to
the conclusion that the future of the industry is not in full automation, but in the intelligent
integration of technologies and the human factor.

4. Evaluation of scientific and scientifically applied contributions

The following main contributions can be highlighted in the scientific paperwork:

1. An integrated conceptual framework for analyzing digital transformation in the hotel
industry has been developed, which systematizes and unites the technological, organizational
and behavioral dimensions of the transformation process.

2. A relationship has been established between the degree of personalization through
intelligent technologies, consumer trust and the perceived quality of the tourist experience,
while at the same time the existence of limits to effective automation has been argued.

3. An integrated management model for digital transformation of hotel enterprises has
been proposed, oriented towards achieving synchronization between technological efficiency,
organizational adaptability and the quality of the consumer experience.

5. Evaluation of the dissertation publications

The PhD student presents three individual publications — all of them directly related to the
topic of the dissertation. The publications concern the role of artificial intelligence in the
transformation of the hotel industry; the synergy between Al and the human factor, the human-
centric digital transformation in tourism. Two additional publications are also presented,
beyond the regulatory requirements, also related to the topic of labor.

The indicated publications meet the requirements, both according to national requirements
and according to the standards of the UNWE.

6. Evaluation of the dissertation abstract

The dissertation abstract includes the required details, the composition of the scientific jury,
as well as the details of the dissertation work — an introduction, with relevance and significance,
structure and content, as well as a synthesized presentation of the dissertation in the three
chapters and appendices. The abstract also presents the scientific contributions made by the
doctoral student, which in this opinion have been modified and revised by the reviewer.

7. Critical notes, recommendations and questions

* | recommend the PhD student to research deeply the Bulgarian tourism literature and
vocabulary in order to easily adapt foreign language concepts, rather than presenting them in
literal translation.

* From the presented vocabulary, it is clear that the PhD student has no practical experience
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in the tourism business, which creates difficulties in recreating and interpreting specialized
terminology.

* [ suggest that the author, in future developments, using artificial intelligence, make sense
of the proposed formulations and adapt them to the Bulgarian research vocabulary.

Question to the PhD student: Which of the conclusions drawn would help develop Bulgaria
as a smart destination and enhance the user experience?

8. Conclusion
The dissertation represents a conscientiously implemented, original and large-scale
scientific and applied research in a current field of scientific research in tourism. It meets the
requirements of the Law on Tourism and the Regulations for its implementation. This gives
me reason to give a positive assessment for awarding the educational and scientific degree
“PhD” in the professional field 3.8 Economics, PhD program “Economics and Management
(Tourism)” to Agnes Todorova Bacheva.

Reviewer:
Prof. Dr. Mariana laneva
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