YHUBEPCUTET 3A HAITMOHAJIHO 1 CBETOBHO CTOITAHCTBO

PEIHEH3UA

Ot:  npogh. 0-p Mapuana Bvpoanosa bosxcunosa
Cmonancka akademus ,,/]. A. llenos” - Ceuuios
Hayyna cneyuannocm Uxonomuka u ynpasierue

OTHOCHO:  AMCEpTaLMOHEH TPY/ 3a MPUCHXKIaHE HAa 00pa3oBaTesHa U HAy4yHA
CTENEH LAOKTOP* 10 Hayywa cneyuanHocm HKkonomuka u
ynpaenenue (mypuzvm) B YHCC.

Ocnosanue 3a npedcmaessne Ha peyeH3usma: yJacTue B ChCTaBa Ha HAYYHOTO
Kypyu 10 3alllUTa HA JIUCEPTAIMOHHHMS TPYA  CBIJIACHO  3aroBe]
Ne1314/20.05.2026 r. na 3am.-pexropa no HUJI na YHCC.

ABTOp Ha auceprauioHHus Tpyn: Awnezen Tooopoe Cmoiikoe
Tema Ha nucepranmoHHus TpyA: ,/ducumanuzayua Ha  KOMYHUKAUUOH-
Hama nOJAuUMuUKa 6 mypusma u c60000Homo epeme*

1. Uudopmanus 3a 1ucepraHTa

Hoxtopant Anren TomopoB CtoiikoB ce e oOyudaBal MO JOKTOpPCKa
nporpaMa KbM Karteapa ,, IkoHomuka Ha Typusma” npu ¢akynret ,, IkoHomuka
Ha wuHppactpykrypata“ B YHCC no Hayuna cnenumanHoct HMkoHoMuka u
ynpaBieHue (Typu3bM), cbriacHo 3amoBenq Ha Pekropa Ha YHCC
Ne715/12.03.2021 r. OOGy4eHHETO € OCBIIECTBEHO IIBPBOHAYAIHO B PEIOBHA
dopma, cren koeto TS € TpaHchopMHpaHa B 3aJ04YHA, CHIVIACHO 3aroBe
Ne238/29.01.2025 r. Ha 3am.-pexrtopa mo HUJI ma YHCC, cbc cpok Ha
noktopantypara go 02.03.2026 r. Csc 3amoBen Ha Pextopa na YHCC
Ne1301/20.05.2026 r. Auren CTOHWKOB € OTYMCIICH OT JOKTOpPAHTypa ¢ MpaBo Ha
3allluTa Ha JUCEPTAllMOHEH TPYA, IMOpaaud IMOJOKUTEIHO pelIeHue Ha
oOydJaBamiara KaTelpa 3a TOTOBHOCTTa 3a 3allUTa Ha AHWCEpTAIUsATa Tpen
Hay4HO KYpH.

Bucmiero cu o6pazoBanue qokTopaHThT € 3aBbpiiwi B YHCC - Codus
mpe3 2018 r., cnenmanHocT ,,Mkonomuka Ha Typusma“, OKC ,0akanaBbp‘,
npe3 2019 r. ce mumiomupa B OKC ,mMaructep®, mMarucrppcka mnporpama



,MexyHaposieH TypusbM®, a mpe3 2022 r. npuaoOrBa U MarucThbpcka CTEIeH
1o ,, MEeHUKMBHT Ha HEABMKMMATA COOCTBEHOCT B ChIIUS YHUBEPCHUTET.

ITo Bpeme Ha oOyueHuero cu Aunren CTOMKOB € 3aemMal PBHKOBOJIHU
M300pHU JUTH)KHOCTH, a HMMEHHO: mpenacenared Ha CTyIEHTCKH CBBET NpH
YHCC (deBpyapu 2019-tonu 2023 T1.), CBBETHUK [0 COIMATHO-OMTOBU
BBIIpOCH Npu HalnumoHamTHOTO NPENCTaBUTEICTBO HA CTYACHTCKUTE CBHBETU
(HIICC) B P bwarapus (rouu 2023-suyapu 2024 r.), a ot ¢eBpyapu 2024 r. u
noHacrosimeM € npenaceaaren Ha HIICC. Toa e moka3atesncTBO 3a HETOBUTE
JUJEPCKU KaYECTBA U JIOBEPUETO KbM HETO.

2. O0ma xapakTepuCTUKA HA MPeJCTABEHHU S JUCEPTAIMOHEH TPY/

Jlucepranusara TpeACTaBisBa CTPOHWHO, JIOTHYECKO W 3aABJI0OYCHO
u3clie/BaHe, KOeTo ce cbcTou OT 240 CTpaHUIM OCHOBEH TEKCT, CIOJYWIMBO
MOJKpENeHn ¢ TpaduyeH, TaOIM4eH W 0o0pabOTeH MO TOAXOASI] HaYWuH
EMITUPUYCH MaTepHall.

CtpyKkTypata Ha JUCEPTAIIMOHHHS TPYI € KIdcuuyeckd u CPaBHUTCITHO
banrancupana, CbCTaBeHa OT YyBOJ, TPU TIJIaBH, 3aKIOYCHHUE, CIHUCHK Ha
U3I0JI3BaHaTa juTepatypa W 1 mnpuinoxkenue. PaspaboTkata € HarJieJgHo
WIIOCTpUpaHa MmocpeAcTBOM 7 Tabimnu u 44 purypu.

[IpenienkaTta Mu, KaTo PEIEH3EHT, €, 4e memama Ha JUCEPTAIMOHHUS
TPyl C€ OTJIMYaBa ¢ aKTYaJHOCT, NMPaAKTHUYECKa 3HAYUMOCT U JUCEPTAOUITHOCT.
AKTyaJIHOCTTa Ha W3CJICIBAHETO HA TUTUTAIU3AIMATA HA KOMYHUKAI[MOHHATA
MOJINTUKA B TypU3Ma M CBOOOJHOTO BpeMe INIPOU3THYA OT JIBIOOKUTE
TpaHchopMaluk, KOUTO TPOTHYAT B ChBpPEMEHHAaTa HMKOHOMHKA, BKJI. B
TYPUCTHYECKUS CEKTOP, IOJ BB3JCHCTBUETO HA JUTUTAIHUTE TEXHOJOTHH.
[IpoMeHsAT ce W KOMYHUKAITMOHHUTE TPOIECH B TypHU3Ma, KaTO MOCTEICHHO
TPAAUITMOHHUAT MApPKETUHT C€ 3aMEeHS OT JUTHTATHH KOMYHUKAIMOHHU
MOJICJIH, B CHOTBETCTBHE M C NMPOMEHECHHUTE IMOTPEOUTENICKH MPEIMOYUTaAHHUS.
ITo Moe MHeHHWe, B clelMajIu3upaHaTa HaydHa JUTEpaTypa IMOYTH JIUIICBAT
MaIaOHU HayYHO-TIPUIIOKHHU M3CIICIBAaHUS 110 Ta3W KOHKPETHA MpoOyieMaTHKa.
AKTyaJIHOCTTa Ha Temata € Jo0pe ImpeAcTaBeHa B YBOJia Ha IUCEPTaLIHUsTA.

Ilenma Ha nucepTallMOHHUS TPyA € ,Ja C€ aHaIu3upa M OICHH
KOMYHHKAIlTHOHHATa TIOJIUTHKA HA TYPUCTHYCCKUTE TMPEANPHUATHS H
JECTUHAIIMY B YCJIIOBUATA HA TUTHUTAIHATA TpaHCcHopMarmus dpe3 u3cieaBaHe Ha
HEWHOTO BB3JICHCTBUE BBHPXY MOBEJACHUETO, BB3MPHUATHATA U TYPUCTHUYCCKUTE
MpeKUBSIBAHEC Ha TIOKOJIeHWE Z, ¢ oriea pa3paboTBaHe Ha MOJICT 3a
YCHBBPIIEHCTBAHETO W.“ 3a TOCTUTaHe Ha 1enta ca jAchuHuUpanu 6
M3CIICIOBATEIICKH 3a0auu, KOWUTO KOPECTIOHJHMpAT C IIOCTaBeHaTa Iiell Ha
M3CJIEIBAHETO.



Obexm Ha W3CIEABaHE Ca TyPUCTHUECKHUTE MPEANPUATHS, Pas3TICKIaHH
KaTo €JIEMEHTH OT ChbBpEMEHHATa AUTUTAIHA TYPUCTHYECKAa €KOCUCTEMA, KOSITO
B KOMYHHUKAIIHSTA C€ OCBHIIECTBSIBA B MHOIOKaHATHA TUHAMUYHA CpeJia.

Ilpeomem Ha wu3cneABaHE € KOMYHHUKAl[MOHHATa TOJUTHKA Ha
TYPUCTUYECKUTE MPEANPUITHS B TYPUCTHUUECKH paiioH ,,Codus®, B ycioBusara
Ha UTHTaIHa TpaHcopmanus 1 HEMHOTO BB3JIEHCTBUE BBPXY MOBEACHUETO U
BB3IPUATUATA HA ITIOKOJICHUE Z.

OcHOBHaTa mesa Ha HAaydHUS TPYyJl CE OCHOBaBa Ha TBBPACHHETO, Y
IUTUTAIA3AIMAATa HAa KOMYHUKAIIMOHHUTE WHCTPYMEHTH W TIOJUTHKUA Ha
TypUCTHUECKUTE mpeanpustus B pailoH Codusi okazBa ChHIIECTBEHO, HO
JBYTIOCOYHO BB3/ICHCTBUE BBPXY MOKOJICHHE Z - OT €JHa CTpaHa, MOBHIIABA
aHTaXUPaHOCTTa, HHHOPMUPAHOCTTA U MPHUBIEKATEITHOCTTA HA JECTUHAIUATA,
a OT JApyra, Cb3/laBa PUCKOBE, CBHP3aHU C HHQPOPMAIMOHHO IPEHACHIIAHE,
HEIOBEpHE KbM JTUTUTATHOTO CBhAbPKaHHE W OTciIabBaHe Ha aBTCHTUYHOTO
TYPUCTHUYECKO TPEKUBSIBAHE.

B nucepranmoHHus TpyA Te€3aTa € MOJKPETNieHa U ¢ TPH XUIIOTE3H.

Cunram, Ye menTa, 3aJaunTe W HM3CIEJOBaTEICKa Te3a Ha pa3padoTkara
ca 1obpe hopmynupanu, a OOEKTHT U MPEIMETHT Ca SICHO OUYEPTAHHU.

B nucepranmoHHus cu TpyA aBTOPBHT JEMOHCTPUpPA YMEHHUS 33 YMEJO
OopaBeHEe ¢ HayyHM TIOHATHUS U TMPUIbPKAHE KbM HaydYeH CTHJI Ha
U3JI0’KEHUETO.

[IpaBunHO ca MapKupaHH OCHOBHHUTE O2paHUUUmMenHu yclosusi Ha
U3CIIEABAHETO.

W3non3Banata aumepamypa € OMeCTeHa B CUCHK oT 176 3arnaBus (60
- Ha kupwinna u 116 - Ha maTuHMIA), KOHTO CBHIETEIICTBA 3a 3abj100ouecHaTa
OCBEJIOMEHOCT Ha JOKTOpaHTa OTHOCHO U3CIEJBAaHUATA HA KOHKPETHUSA
pasucKkBaH MpoOJIEeM OT OBITapCKH W TPEAUMHO OT UYXKIW aBTOPH.
JluTepaTypHUTE MU3TOYHUIM Ca aHAIM3UPAHU U 00OOIIEHU 10 HEOOXOAUMHUS 3a
JTUCEPTALMOHHO U3CJIC/IBAHE HAUNH.

3. OneHka Ha NMOJyYeHUTEe HAYYHH U HAYYHO-TIPUJI0KHH Pe3yJITATH

CTpyKTypupaHETO W ChIBPKAHHUETO HA M3CICABAHETO € JIOTUYHO H
MOCJICTOBATEIHO.

JlucepTaluOHHUAT TPYA ChABPKA TEOPETUYHH, METOJOJIOTHUYECKH U
MIPUJIOKHU aCTIEKTH, TIO3UITMOHUPAHU B OT/ICITHU TJIaBH HA pa3paboTKaTa.

ITvpsa enasa /c. 7-71/ € ¢ TeopeTHYEH W MMOCTAHOBHYUCH XapaKTep, KOCTO
¢ mpaBuiHO. TS € OCHOBa 3a HANPaBEHOTO M3CJIC/IBAHE B CJIC/IBAIMTE TJIaBU HA
aucepranuaTa. lTa3W TiaBa € CTPYKTypHpaHa OT Tpu maparpada, B KOUTO
MOCJICTOBATEIHO C€ W3SICHABAT: TEOPETHYHUTE OCHOBM M KOHICTIIMKA Ha
MapKeTHHTa B KOHTEKCTAa Ha Typu3Ma W CBOOOJHOTO BpeMe, Karo ce



aHAIM3UPAT €TaluTe Ha pa3BUTHETO MY - 0T Mapketusr 1.0 1o Mapketunr 5.0
n 6.0, mpu KoMTO BOAEIIa POJS MMAT TEXHOJOTMUTE U HPOMEHSIIOTO C€
MOTPEOUTENICKO TMOBEACHUE, MAPKETMHIOBaTa KOMYHMKAallMOHHA IOJIUTHKA B
Typu3Ma, pasriiekjaHa KaTo CTpaTerMuecKd MHCTPYMEHT 3a HaMalsiBaHE Ha
uH(pOpMAIlMOHHATA ACUMETPHs, H3rpaKJaHe Ha JOBEpUE W Cbh3JaBaHE Ha
KOHKYPEHTHU NpEeIUMCTBA B TYPUCTUYECKHUS CEKTOp, IUTHTAIu3alusITa B
Typu3Ma, HHTEpPIPETUpaHa KaTO MHOTOIUIACTOB IMpOIec, KOWTO oOxBalia
BBTPEIIHUTE OpPraHU3alMOHHU JIEMHOCTH U BBHIIHUTE KOMYHHKAIIMOHHU
B3aMMOJIeCTBUs ¢ moTpeOutenute. B Tazu riaBa crnenuaiHo OuUX OTKpoumsia
HampaBeHUs KPUTUYEH aHalM3 Ha CTAaHOBUIIATa Ha peAula OBJIrapcku Hu
Yy>KJECTPaHHU YYE€HHM 3a CBIIHOCTTa U OCOOEHOCTHTE Ha MapKETUHIOBUTE
KOHIENIMU U CBOOOJTHOTO BpeMe, Ha YMATO 0a3a € pa3Kpura U apryMeHTUpaHa
B3aMMOBpB3KaTa MEXIYy CBOOOJHOTO BpeME, TYPUCTUYECKOTO MOBEIACHUE U
JTUTUTATHUTE MAPKETUHTOBH KOMYHUKAITUH.

Bmopa enasa /c. 72-132/ ¢ mocBeTeHa Ha HAIMOHAJHATA M PErHOHAIIHA
NOJIMTUKA U MAapKETUHTOBUTE PELICHUsS, CBbP3aHU C TE€3U MOJUTUKU. T ce
chCcTOM OT Tpu mnaparpada. B mbpBus nmaparpad e pasriegaHa HalOHajgHAaTa
NOJIMTUKA M MapKeTHUHTroBUTE perieHus. Bropu maparpad e dbokycupan Bbpxy
pervoHajgHaTa TypUCTUYECKAa TOJUTUKA U JIEMHOCTUTE Ha OpraHu3alduTe 3a
yIpaBlieHWEe Ha TYPUCTHUUECKUTE DPAMOHM, KAaTO € OTKpO€Ha poJiiTa UM B
pa3pabOTBAHETO U MPUJIATAaHETO HA KOMYHHMKAIMOHHM cTtpateruu. [locneaHust
naparpad aHalu3Mpa poJsiTa HA JUTHTAM3AlMITA HAa KOMYHHUKAIIMOHHATA
MOJIMTUKA HA HAIIMOHATHO U PETHMOHAJHO PABHHUIIIE.

Tpema 2nasa /c. 133-222/, cheraBena ot Tpu maparpada, vMa IpaKTHKO-
MPUJIOKEH XapaKTep M € C Hal-roJiiMa CTOMHOCT. B Hes B Hal-BHCOKA CTENEH
poJMYaBaT W3CIEIOBATEICKUTE YMEHMUS Ha JOKTopaHTa. B Hawamoto # e
U3BEJICHa METOJ0JIOTMYHATA paMKa Ha W3CIeBaHETO. Ts € u3rpaZeHa BbPXY
celieM KpuTepus 32 KOMIUIEKCHA OllEHKa Ha KOMYHHUKAIIMOHHUTE MOTPEOHOCTH
Ha mokosienue Z. IlpeacraBeH e 00XBaThT HAa EMIHUPUYHOTO M3CIIE/IBAHE,
MIPOBEEHO Ype3 aHKETHO MpoyuBaHe cpel 310 pecioHAeHTH OT OKoJIeHue Z, ¢
MIOCTOSIHEH aJipec B 00XBaTa Ha TypUCTHYECKH paiioH ,,Codus®. [IpoyuBaneTo e
peamm3upano B nepuoga 8.01-17.02.2026 r. upe3 onnaiiH muatrhopmu u
colMaiHu Mpexu. BsB BTOpHU naparpad ca nmpeacTaBeH!u TEOPETUYHUTE OCHOBH
Ha KOHIENTyaJIHHs Mojed. Toill MHTerpupa eBOJIIONUATa HA MApKETHUHTOBHUTE
KOHIICTI[MK, T[OBEJACHUETO Ha TMOKOJIeHWe 7, JWruraiu3aiusita Ha
TypUCTUYECKATa TIOJUTUKA, OJKU3HCHHWS IHKBJI Ha JCCTHHAIMHUTE U
CTpPaTeTMUYECKUTE AaHAJUTUYHU HMHCTPYMEHTH B €IUHHA U3CIIEeI0BATENICKa
paMka. B Tpetu naparpad e u3BbplIeH aHaJIN3 Ha pe3yJTaTUTE OT MPOBEIEHOTO
EMIIUPUYHO TMPOYYBAHE M € MPOEKTUPAH MOJEN 3a YChBBHPIICHCTBAHE Ha
KOMYHHUKAIIMOHHATA MOJUTUKA HA TYPUCTUUYECKUTE MPEANPUSITUS C MTOKOJICHUE



Z. MopaenbsT BKIIOYBAa OCHOBHU €Tall Ha BHEAPSBAHE U MpeJiara MpakTHISCKU
HACOKH 32 HETOBOTO MPUJIOKEHUE B TYPUCTUUYECKH paiioH ,,Codus‘.

[TomoxuTenHa KOHCTAaTamusl €, Y€ BCSAKAa TjaBa Ha JUCEpTaIsaTa
3aBBpIIBA C OOOOIICHUS W UW3BOAM, KOUTO OTpa3siBaT CTAHOBUIIETO Ha
JOKTOpaHTA 0 M3CJICABAHUTE MPOOIEMHU.

B nucepranmoHHUS CH TPYJ MOKTOPAHTHT JEMOHCTPHpAa yMCHHS Ha
U3CIIeIOBATEl, KaTo aKyMynupa, 0000IIaBa W aHAIM3UPA TOJSIMO KOJIUYECTBO
uHpopmalus, 00paboTeHa ¢ NOAXOAAIIM HAYYHU METOJY, Bb3 OCHOBA Ha KOETO
TOW MpaBU 0OOCHOBAHU MPEIIOKCHUS.

[Tpu pa3paboTBaHETO HA JMCEPTAIMOHHUS TPYJ € HM3IOJI3BaH HAOOp OT
HAyYHOM3CJICAOBATEICKH N00X00U U Memoou, KaTo: CHCTEeMEH IOIXO0/,
UCTOPUYCCKH, WHIYKTUBCH W JICAYKTUBEH METOJM, aHaJlu3 W CHHTE3,
CpPaBHUTEIICH aHaJIu3, KOHTEHT aHaJM3, AHKETEH METOJ M CTaTUCTHYECKH
MeTou. B yBoma Ha nucepTanysaTa JOKTOPAHTHT € MPEJACTABHII YacT OT TSX.

JlocTaThb4HO SICHO M apryMeHTHpaHo JOKT. AHrenm CTOHWKOB IOCTHIra
OCHOBHATa CH M3CJIC/IOBATEJICKA 11 U PelllaBa MMOCTAaBEHUTE M3CIICIOBATEIICKU
3agaud. I1o To3u HauMH TOHW JOKa3Ba U M3CIIEA0BATEICKATA CH TE3A.

B 0600611enue, Hanuie € cBoeodpa3eH U3CIeA0BATEIICKU MOIX0 1, U30paH
OT JOKTOpPAHTA, U YCIICITHO MPUJIOKEH 3a MOCTUTaHEe HAa PeaTHU pe3yJITaTu MpH
HAIMCBAaHETO Ha JHUCEepTAallMOHHMS Tpyad. Jloka3arencTsa 3a HAIMYHETO HA TE3H
pe3yiTaTH, OCBEH B IIJIOCTHATA MTOCTPOMKA HA TUCEepTalMsiITa, MMa 0000IIEeHH U
CHUHTE3UPAHU B 3aKITIOUCHHETO.

4. OueHka HA HAYYHHUTE U HAYYHO-TIPUJIOKHHU MPUHOCH

[MpeayoskeHUSIT 32 OLEHKA  JUCEPTAI[MOHCH TPYA  IPUTEKABa
JI0Ka3aTeJICTBA 32 HAYYHO-TIPHIIOKHHU PE3yJTaTH, MPEICTABCHU KATO PEIICHHS
1o u3cjenBaHuTe npobsemu. M3Benenute B aBTopedepara HaydyHH M HAY4HO-
HPUIOKHUA TPUHOCH OTrOBapsT Ha JCHCTBUTCIHUTE NMPHUHOCHH MOMEHTH B
AUcepTalysITa W ca JIMYHO JIelo Ha JokTopaHta. OCHOBHUTE HaydHU
JOCTOMHCTBAa Ha JWCEPTAIIMOHHUS TPYI MOTAT Ja CE OYepTasT B CIICIHHUTE
HACOKH:

ITvpso, oborareHW ca TEOPETUYHHTE IIOCTAHOBKH 3a MapKeTHHTa M
KOMYHHKAIIMOHHATA TIOJUTHKA B TYpU3Ma, Ype3 OOBBbpP3BAHE HA CBOJIOIUATA HA
MapkeTHHroBUTe KOHIenuuu (or Mapketunr 1.0 mo Mapkerunr 6.0) ¢
NPOIECUTe Ha JUTHTATU3AIUs ¥ TpaHcpopMmarusi Ha TYPHUCTHUICCKUTE
KOMYHHKAIlNM, W € pa3KpuTa W apryMeHTHpaHa B3aMMOBPH3KATA MEKIY
CBOOOJIHOTO BpeMe, TYPHCTUICCKOTO TIOBEICHNE U JUTUTATHATE MAapPKETHHIOBH
KOMYHUKAIINH /Hay4eH TPUHOC/.

Bmopo, w3BBpIICH € 3ambi00YeH aHaJM3 Ha HAIMOHAJIHATA |
perroHajiHaTa TYpPUCTHYECKAa IIOJIMTHKA B bhirapus B KOHTEKCTa Ha



OUTuTanHaTa  TpaHcdopmanus, KaTo ca  H3BEACHU  CHEeUUPUUHHUTE
XapaKTEPUCTUKH, TPOOTIEMHU U BB3MOKHOCTH HA KOMYHUKAIIMOHHATA TIOJIUTHUKA
Ha TYpUCTUYECKHUTE JIECTUHAUMM M OpraHu3aluyd 3a YIOpPaBJIC€HUE Ha
TYPUCTUYECKUTE PAlOHU /HAyYHO-TIPUIIOKEH PUHOC/.

Tpemo, uneHTU(UIMPAHN ca OCHOBHUTE TEHIAECHIMU U 3aBUCUMOCTHU MpPU
IUTUTATU3ALMITa HA KOMYHUKAIlMOHHATa MOJIMTUKA B TypU3Ma, BKIIOUUTEITHO
poJisiTa Ha JUTUTAIHUTE T[JIATHOPMH, COLMAIHUTE MPEXH, H3KYCTBEHHS
MHTEJNEKT U MHTEPAKTUBHUTE TEXHOJOTMM 3a (OpMHpaHEe Ha MOTPEOUTENICKO
MOBE/ICHUE U TYPUCTUUECKO MPEXKUBSIBAHE /HAYUHO-TIPUIIOKEH TPUHOC/.

Yemewvpmo, Bb3 OCHOBA HA EMIIMPUYHO U3CJIEJIBAHE CPEJl NIPEACTABUTENN
Ha TOKOJIeHne Z B TYpUCTHYECKH paiioH ,,Codusa’, ca ycTaHOBEHU KIIIOUOBUTE
dakropu, BaMselM BbpPXYy HU300pa W  H3MOJA3BAHETO Ha JUTHTAIHU
KOMYHHUKAIlMOHHU KaHAJIM, KAKTO U BbPXY JIOBEPUETO, YAOBIETBOPEHOCTTA U
HaMEPEHHUETO 3a MOBTOPHO MOCELIEHUE Ha JECTUHALUATA /TIPUIIOKEH IPUHOC/ .

Ilemo, pa3paboTeH € aBTOPCKM MOJEN 3a YCbBBPIICHCTBAHE Ha
KOMYHHUKAllUOHHATAa TOJUTHUKA HA  TYPUCTHUECKUTE MPEANpUITHS U
JECTUHAIIMM 4Ype3 JAWTUTATHM PpEIIEHUs, OCHOBAaH Ha HWHTETpallus MEXIy
CbBPEMEHHM  MApKETHMHIOBM  KOHIICTIUH, JUTUTAIHA  TEXHOJOTHMH U
MIOBEJICHYECKH XapaKTEPUCTUKN Ha TOKOJIEHUE Z /HayYHO-TIPUIIOKEH TPUHOC/ .

5. OneHka Ha mMy0JIMKAIMUTE 0 JUCEPTANUATA

[IpencraBeHusAT CHOUCHK C MyOJUKalMKM, CBBP3aHU C TemaTa Ha
JTUCEPTALIMOHHUS TPYI, BKJIOYBA: 1 caMoCToATeNHA CTyaus; 2 HAYYHU CTaTHUU
(1 or TaX e camocTosTenHa) W 1 HaydeH Aokiaz (B chaBTOPCTBO). Toii ¢
JI0KA3aTeJICTBO, Y€ BXKHM YAaCTH OT JAMCEpTallMATa Ca CTaHAIU OOIIECTBEHO
JOCTOSIHME M ca TOJNY4YWIM HaydHa oleHka. CrnenuanHo Oux OoTIWYuiIa
caMOCTOsITeJTHaTa CTaTUs B PEHOMHUPAHOTO crnucaHue «busHec yrpaBieHUE»,
KOeTO € MHJeKcupaHo B Scopus. IlybGnukaruure Gpopmupar 53,33 mouku, mipu
MUHUMaIHO u3uckyemu 30 Touku, cbriacHo usuckBanusta Ha 3PACPB 3a
npugobuBane Ha OHC «mokTop».

6. Ouenka Ha aBTOpedepaTa

PasuckBanute B aucCepTAllMOHHHS TPy OCHOBHH AaCIEKTH HAMHUPAT
MACTO B TpeacTaBeHus: aBropedepar. HeroBoto chabpxaHue KOPECTIOHIUPA C
OCHOBHHUS TPYJ, KaTO TPEACTaBS B CHHTE3UPAH BHUJl M3CICABAHUS TPOOIIEM.
ABTOpedepaTbT € CBhCTaBEH OT wecm uacmu, KOUTO BKIIOYBAT: o0O0ma
XapaKTepUCTHKA; CTPYKTYpa, CHHTE3UPAHO U3JIOKEHHUE, CITpaBKa 3a MPUHOCHUTE;
COUCHK Ha MyOJHMKAIMUTE TIO JUCEPTAMOHHUS TPyA H JCKIapamus 3a
OpPUTHHATHOCT.



/. KpuTnuHu 0ejie;KKH, NPeNnopbKH U BHIPOCH

Hsamam cbiiecTBeHr KpuTHYHU Oenexkku. ABTopedepaThT O Ccriedenud,
aKoO B HEro ca BKJIIOYEHU MOBEYE BU3YAJIHH MHTEPIIPETALMU HA WU3CIIECJIBAHETO
(purypn).

[Ipenopbkata MU KbM aBTOpa € Aa NPOIBJIKA HAYYHUTE CU U3CIEIBaAHUS
Mo Ta3W akTyajlHa mpoOJjeMaThka, KaTo pasliupud oO0xBaTa Ha Iasapa,
BKJIIOUBAHKHA MOTPEOUTENM C Pa3IUYHU JEMOTpadCKU XapakTEpUCTHUKU U
3a1bJ00YM aHaJIM3a Ha IUTUTATHUTE KOMYHUKAIIMU B TYpU3MA.

WNurtepecHara mnpoOiemaTuka, pa3suCKBaHa B JAUCEPTALMOHHUS TPV,
nopaxia HIKOM BbIpOCcU. bux jkenana JOKTOPaHTBT J1a OTTOBOPU HA cledHume:

1. 1o xakBa CTeneH NpeJIoKEHUAT OT JOKTOPAHTa MOJIEN € MPUIIOKUM U
KbM ocTaHanute mokosenus typuctd (Y, X u Baby Boomers) u xaksu
afganTanuu Ouxa OWJIM HEOOXOAMMM 3a HETOBOTO YCIEIIHO NpuJjaraHe B IO-
HMIUPOK JeMorpadcku 0OXBaT?

2. JIOKTOpaHTHT 3allUTaBa T€3aTa, Y€ TUrHTAIM3alusITa UMa JIBYIOCOYHO
BB3JIEUCTBUE BBPXY TYPUCTUUYECKOTO TMPEKUBABAHE — E€IHOBPEMEHHO
MOBHINIABA aHTAXKUPAHOCTTA U MHPOPMHUPAHOCTTA, HO CHIIEBPEMEHHO Ch3]1aBa
PHUCKOBE OT MUH(POPMAIIMOHHO MPEHACHIIIAHE U 3ary0a Ha aBTEHTUYHOCT. B Ta3u
Bpb3Ka, KaKBM KOHKPETHHM MEXaHW3MHU WM YIPABIECHCKH WHCTPYMEHTH
JOKTOPAHTHT OM MpPErnopbyal Ha TYPUCTHUUECKUTE MPEINPUSNTHS 3a MOCTUTAHE
Ha OamaHc MeXAy AWTWTaIu3aluATa M 3ala3BaHeT0 Ha aBTEHTHYHOTO
TYPUCTUYECKOTO MPEKUBIBAHE?

8. 3akuoueHue

JlucepTalluOHHUAT TPYJd € OpUTMHAJICH HAyYHOU3CIIEIOBATEICKU
nponykT. Tol mpeacTaBisBa ompeneieH MPUHOC KbM TEOPHSITa W MPEAUMHO
KbM TYpPUCTHYECKATa MPAKTHKA, OTrOBaps Ha HEOOXOJAMMHTE W3MCKBAHHS 3a
pa3zpabotBane u HamucBane, cbriiacHo 3PACPB u IlpaBuiHuka 3a HEroBOTO
npuiarade. ToBa MM J[JaBa OCHOBaHHME C YOEJCHOCT Ja TMpeasioka Ha
nountaeMoTo HaydHo Kypu Ja B3eME HOI0MCUMENHO peuleHue 3a
MpUCHAKAaHE Ha 0O0pa3oBaTe/iHaTa U Hay4yHa CTENEH “IOKTOp” MO MKOHOMUKA
Ha okTOpaHT Anzen Tooopoe Cmoiikoe, 3a KOETO a3 11e riacyBam ¢ “/Ja”.

16.06.2026 . Penensenr:
/mpod. n-p Mapusina boxxunosa/
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1. Information about the dissertation candidate

The PhD student Angel Todorov Stoykov studied under the doctoral
program at the Department of Tourism Economics at the Faculty of
Infrastructure Economics at UNWE in the scientific specialty of Economics and
Management (Tourism), in accordance with the Order of the Rector of UNWE
No. 715/12.03.2021. The training was initially carried out in a full-time form,
after which it was transformed into a part-time form, according to Order No.
238/29.01.2025 of the Vice-Rector for Scientific Research of the UNWE, with
the term of the doctoral studies until 02.03.2026. By Order of the Rector of
UNWE No. 1301/20.05.2026, Angel Stoykov was expelled from doctoral
studies with the right to defend a dissertation, due to a positive decision of the
teaching department regarding the readiness to defend the dissertation before a
scientific jury.

The PhD student completed his higher education at UNWE-Sofia in
2018, “Economics of Tourism" specialty, with a Bachelor's degree, in 2019 he
graduated from Master's degree program " International Tourism ", and in 2022



he also acquired a Master's degree in "Real Estate Management"” at the same
university.

During his studies, Angel Stoykov held leading elected positions,
namely: Chairman of the Student Council at the University of National and
World Economy (February 2019-June 2023), Advisor on Social and Domestic
Affairs at the National Representation of Student Councils (NRSC) in Republic
of Bulgaria (June 2023-January 2024), and since February 2024 he is currently
the Chairman of the NRSC. This is proof of his leadership qualities and the
trust placed in him.

2. General characteristics of the presented dissertation

The dissertation is a coherent, logical and in-depth study, consisting of
240 pages of main text, successfully supported by graphical, tabular and
appropriately processed empirical material.

The structure of the dissertation is classical and relatively balanced,
consisting of an introduction, three chapters, a conclusion, a list of references
and 1 application. The development is clearly illustrated by 7 tables and 44
figures.

My assessment, as a reviewer, is that the topic of the dissertation is
distinguished by its relevance, practical significance and dissertationability. The
relevance of the study of the digitalization of communication policy in tourism
and leisure stems from the profound transformations that are taking place in the
modern economy, incl. in the tourism sector, under the influence of digital
technologies. Communication processes in tourism are also changing, as
traditional marketing is gradually being replaced by digital communication
models, in accordance with changed consumer preferences. In my opinion,
there is almost no large-scale scientific and applied research on this specific
issue in the specialized scientific literature. The relevance of the topic is well
presented in the introduction to the dissertation.

The goal of the dissertation is "to analyze and evaluate the
communication policy of tourism enterprises and destinations in the conditions
of digital transformation by studying its impact on the behavior, perceptions
and tourist experiences of generation Z, with a view to developing a model for
its improvement." To achieve the goal, 6 research tasks have been defined,
which correspond to the set goal of the study.

The object of research is tourism enterprises, considered as elements of
the modern digital tourism ecosystem, which in communication takes place in a
multi-channel dynamic environment.



The subject of research is the communication policy of tourism
enterprises in the Sofia tourist region, in the conditions of digital transformation
and its impact on the behavior and perceptions of generation Z.

The main thesis of the scientific work is based on the assertion that the
digitalization of communication tools and policies of tourism enterprises in the
Sofia region has a significant, but two-way impact on Generation Z - on the one
hand, it increases engagement, awareness and attractiveness of the destination,
and on the other, it creates risks related to information overload, distrust of
digital content and weakening of the authentic tourism experience.

In the dissertation, the thesis is supported by three hypotheses.

| think that the goal, objectives and research thesis of the work are well
formulated, and the object and subject are clearly outlined.

In his dissertation, the author demonstrates skills in skillful handling of
scientific concepts and adherence to a scientific style of presentation.

The main limiting conditions of the study are correctly marked.

The literature used is included in a list of 176 titles (60 - in Cyrillic and
116 - in Latin), which testifies to the doctoral student's in-depth awareness of
the research on the specific problem under discussion by Bulgarian and mainly
foreign authors. The literary sources are analyzed and summarized in the
manner necessary for a dissertation research.

3. Evaluation of the obtained scientific and scientific-applied results

The structuring and content of the study is logical and consistent.

The dissertation contains theoretical, methodological and applied
aspects, positioned in separate chapters of the work.

The first chapter /p. 7-71/ is of a theoretical and prescriptive nature,
which is correct. It is the basis for the research carried out in the following
chapters of the dissertation. This chapter is structured by three paragraphs,
which consistently clarify: the theoretical foundations and concepts of
marketing in the context of tourism and leisure, analyzing the stages of its
development - from Marketing 1.0 to Marketing 5.0 and 6.0, in which
technologies and changing consumer behavior play a leading role; marketing
communication policy in tourism, considered as a strategic tool for reducing
information asymmetry, building trust and creating competitive advantages in
the tourism sector; digitalization in tourism, interpreted as a multi-layered
process that encompasses internal organizational activities and external
communication interactions with consumers. In this chapter, |1 would especially
highlight the critical analysis of the opinions of a number of Bulgarian and
foreign scholars on the essence and characteristics of marketing concepts and
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leisure, on the basis of which the interrelationship between leisure, tourist
behavior and digital marketing communications is revealed and argued.

Chapter two /pp. 72-132/ is dedicated to national and regional policy and
marketing decisions related to these policies. It consists of three paragraphs.
The first paragraph examines national policy and marketing decisions. The
second paragraph focuses on regional tourism policy and the activities of
tourism management organizations, highlighting their role in the development
and implementation of communication strategies. The last paragraph analyzes
the role of digitalization in communication policy at the national and regional
levels.

The third chapter /pp. 133-222/, consisting of three paragraphs, has a
practical and applied nature and is of the greatest value. It is in it that the PhD
student's research skills are most evident. At the beginning, the methodological
framework of the study is outlined. It is built on seven criteria for a
comprehensive assessment of the communication needs of generation Z. The
scope of the empirical study, conducted through a questionnaire survey among
310 respondents from generation Z, with a permanent address within the scope
of the Sofia tourist region, is presented. The study was implemented in the
period 8.01-17.02.2026 through online platforms and social networks. The
second paragraph presents the theoretical foundations of the conceptual model.
It integrates the evolution of marketing concepts, the behavior of generation Z,
the digitalization of tourism policy, the life cycle of destinations and strategic
analytical tools into a single research framework. In the third paragraph, an
analysis of the results of the empirical study is carried out and a model for
improving the communication policy of tourism enterprises with Generation Z
is designed. The model includes basic stages of implementation and offers
practical guidelines for its application in the Sofia tourist region.

A positive finding is that each chapter of the dissertation ends with
summaries and conclusions that reflect the PhD student's opinion on the
researched problems.

The PhD student demonstrates researcher skills by accumulating,
summarizing, and analyzing a large amount of information that has been
processed using appropriate scientific methods, based on which he makes
substantiated proposals.

In developing the dissertation, a set of research approaches and methods
were used, such as: systematic approach, historical, inductive and deductive
methods, analysis and synthesis, comparative analysis, content analysis, survey
method and statistical methods. In the introduction to the dissertation, the
doctoral student presented some of them.
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PhD student Angel Stoykov, achieves his main research goal and solves
the research tasks set in a sufficiently clear and reasoned manner. In this way,
he also proves his research thesis.

In summary, there is a unique research approach chosen by the doctoral
student and successfully applied to achieve real results in writing the
dissertation. Evidence for the presence of these results, in addition to the overall
structure of the dissertation, is summarized and synthesized in the conclusion.

4. Evaluation of the scientific and scientific-applied contributions

The dissertation work proposed for evaluation has evidence of scientific
and applied results, presented as solutions to the researched problems. The
scientific and applied contributions presented in the abstract correspond to the
actual contributions of the dissertation and are the personal work of the PhD
student. The main scientific merits of the dissertation work can be outlined in
the following guidelines:

First, the theoretical statements on marketing and communication policy
in tourism are enriched by linking the evolution of marketing concepts (from
Marketing 1.0 to Marketing 6.0) with the processes of digitalization and
transformation of tourism communications, and the interrelationship between
leisure time, tourist behavior and digital marketing communications is revealed
and argued /scientific contribution/.

Second, an in-depth analysis of the national and regional tourism policy
in Bulgaria in the context of digital transformation was carried out, highlighting
the specific characteristics, problems and opportunities of the communication
policy of tourist destinations and organizations for managing tourist areas
/scientific-applied contribution/.

Third, the main trends and dependencies in the digitalization of
communication policy in tourism have been identified, including the role of
digital platforms, social networks, artificial intelligence and interactive
technologies in shaping consumer Dbehavior and tourist experience
[scientific-applied contribution/.

Fourth, based on an empirical study among representatives of Generation
Z in the Sofia tourist region, the key factors influencing the choice and use of
digital communication channels, as well as trust, satisfaction and intention to
revisit the destination, have been identified /applied contribution/.

Fifth, an original model has been developed for improving the
communication policy of tourist enterprises and destinations through digital
solutions, based on the integration of modern marketing concepts, digital
technologies and behavioral characteristics of generation Z /scientific-applied
contribution/.
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5. Evaluation of dissertation publications

The presented list of publications related to the topic of the dissertation
includes: 1 independent study; 2 scientific articles (1 of them is independent)
and 1 scientific paper (co-authored). It is evidence that important parts of the
dissertation have become public knowledge and have received scientific
evaluation. | would especially like to highlight the independent article in the
renowned journal "Business Management"”, which is indexed in Scopus. The
publications form 53.33 points, with a minimum required of 30 points,
according to the requirements of the Act on the Development of Academic Staff
in the Republic of Bulgaria for acquiring the educational and scientific degree
of "Doctor".

6. Evaluation of the abstract

The main aspects discussed in the dissertation work are presented in the
presented abstract. Its content corresponds to the main work, presenting the
research problem in a synthesized form. The abstract is composed of six parts,
which include: general characteristics; structure; synthesized exposition;
reference to the contributions; list of publications on the dissertation work and a
declaration of originality.

7. Critical remarks, recommendations and questions

| have no significant critical remarks. The abstract would benefit from
including more visual interpretations of the research (figures).

My recommendation to the author is to continue his research on this
current issue by expanding the scope of the market, including users with
different demographic characteristics, and deepening the analysis of digital
communications in tourism.

The interesting issues discussed in the dissertation raise some questions. |
would like the PhD student to answer the following question:

1. To what extent is the model proposed by the PhD student applicable to
other generations of tourists (Y, X and Baby Boomers) and what adaptations
would be necessary for its successful implementation in a wider demographic
range?

2. The PhD student argues that digitalization has a two-way impact on
the tourism experience — it simultaneously increases engagement and
awareness, but at the same time creates risks of information overload and loss
of authenticity. In this regard, what specific mechanisms or management tools
would the PhD student recommend to tourism enterprises to achieve a balance
between digitalization and preserving the authentic tourism experience?
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8. Conclusion

The dissertation is an original research product. It represents a certain
contribution to the theory and primarily to the tourism practice, meets the
necessary requirements for development and writing, according to the Act on
the Development of Academic Staff in the Republic of Bulgaria and the
Regulations for its implementation. This gives me reason to confidently
propose to the esteemed Scientific Jury to make a positive decision to award the
educational and scientific degree of "Doctor" in Economics to PhD student
Angel Todorov Stoykov, for which I will vote *"Yes".

16.06.2026 Reviewer:
/Prof. Mariyana Bozhinova, PhD/
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