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As a member of the Scientific Jury for the final defense of the dissertation “Consumer
Preferences for Food Products (The Case of Olive Oil in Albania)” I was selected as a
member of this Scientific Jury on the basis of Ordinance 2884 from 02.12.2020 of the Vice
Rector in Scientific Research Activity at the University of National and World Economy.
During the first meeting of the Scientific Jury that took place on 10.12.2020 it was decided
that I have to prepare Review regarding the doctoral dissertation mentioned earlier.

1. Information about the candidate

Morena Boja was born in the city of Durres (Albania) in 1989. She completed her higher
education at the Agricultural University of Tirana, Faculty of Economics and Agro Business.
Her bachelor's degree is in the field of Economics and Agricultural Policies. She has gained
also a master's degree is in the field of Economics and Rural Development Policies. Morena
speaks fluently Albanian, English and Italian.

Morena Boja joined the doctoral program “Marketing” the Department of Marketing
and Strategic Planning (Faculty of Management and Administration at University of National
and World Economy).

Morena Boya's professional background includes work in several different financial
institutions. Her job positions are related to personal banking and borrower analysis. Among
the academic positions held so far I will mention the work of the doctoral student as a
lecturer at the Mediterranean University of Albania, Tirana (Mediterranean University of
Albania, Tirana). She gave lectures in Management, Marketing, Human Resources, Ethics
and Business Communication.

During her education in the doctoral program “Marketing” Morena has fulfilled all
requirements and has passed all compulsory and optional exams. She has also realized all



necessary publications. On the basis of the above mentioned facts I can state that the doctoral
candidate has fulfilled all requirements stated in her Individual study plan.

2. General characteristics of the submitted thesis

The submitted doctoral dissertation contains 213 pages. Its structure includes a List of tables
and graphs, Introduction, 3 Chapters, Conclusions, Recommendations and Bibliography. In
fact this is a standard and wide spread structure for a doctoral thesis in the field of
“Marketing”. The structure of the dissertation can be assessed as logical and relevant. The
dissertation contains 81 tables and 20 figures inside. The Bibliography includes contains 236
paper publications and websites. The sources are written in English, Italian and Albanian.
The data base of the Bibliography is huge and contains adequate titles and authors. The
inspection of the bibliography proves that Morena Boja has studied all important literature
recourses and previous researches and as a substantial understanding about the research
background of the dissertation’s topic.

Morena Boja has also submitted a synopsis, publications connected with the topic of
the dissertation and a list of scientific contributions. It means that all formal requirements are
kept and a procedure for awarding a PhD academic degree can be started.

The topic of the dissertation can be assessed as important and focused on a not well
studied area (especially in Albanian context). This topic is important because the production
of olive oil has been classified as a top priority sector of the Albanian economy and the
sector has been included in a number of public support mechanisms. The producers of olive
oil in Albania are encouraged to take part in financial support schemes thanks to which they
can invest in improving the quality of the finished product or in any other elements such as
certification of origin, enhancement of the packages used, development of the commercial
network and distribution channels, etc.

The research goal of the dissertation is clear and precise research goal: “This project aims to
investigate consumer preferences on credence attributes such as organic and 1SO certification
origin, brand for olive oil in a post-communist country in transition with weak institutions
and widespread consumers’ distrust on third party certification”. Logically driven on the
basis of the research goal are the research tasks. There are seven of them and include the
following:

1. To identify the relevant literature review to consumer preferences for food products
and consumer preferences for olive oil especially.
To develop the methodological framework to guide the research
To design an effective survey that help us obtain the necessary data
To analyze the data collected
To evaluate and discuss the results produced by the data analysis
Conclusions and implications of this study
Identify the research constraints and indicate future research suggestions
The research tasks are sufficiently specific and their fulfillment gives leads to the
achievement of the research goal.
The object of research is well-defined: those are Albanian consumers aged over 18 engaged
in purchasing food, incl. olive oil, for their households.
The subject of research is clearly stated and it encompasses the consumer preferences of
Albanians aged over 18 for foods in general and for olive oil in particular.
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Both the object of research an the subject of research are clearly and precisely formulated
and fit to the research goal.

In order to achieve her goals, the candidate identifies two groups of hypotheses. The
first group includes hypotheses associated with the influence of olive oil’s external attributes
related to building consumer trust (product quality certification; organic product certification;
product origin; the existence of a product brand) on consumer preferences for this product.
The second group of hypotheses refers to the impact of consumer social-economic factors
(such as age, gender, education, income) on the willingness to pay.

3. Assessment of the scientific and applied results achieved

In the introduction of the dissertation Morena Boja has outlined the significance of
the topic; she has defined the object and the subject of the research, as well as the main
research goal and the research. The candidate has also formulated the research hypotheses to
be tested in the course of the research.

In the first chapter of the dissertation Morena Boya reviews the theoretical
formulations related to consumption, incl. with its evolution, as well as the concepts of the
factors that influence consumer preferences. She has analyzed the basic concepts in the
classical, Keynesian and neoclassical conception of consumption. The author has also
commented several different theories of consumer preferences. This is a good approach
because it reveals to path for further study of trends in food consumption.

| would like to express my positive attitude towards accepted approach by Morena
Boja in this first chapter. Her approach includes presentation the concept of the product
quality (including its attributes and the relationship of this concept with consumer
preferences. The other component of this approach is connected with the impact of brands on
consumer preferences. The candidate has clarified important issues of the research subject
from the point of view of product quality concept as well as from the point of view of brand’s
impact on consumer preferences. The author of the dissertation has cited a large number of
studies, revealing the role of the brand in establishing market identity, in strengthening the
resilience to the actions of competitors, in expanding margins, in ensuring better cooperation
by intermediaries in distribution channels, in the ability of consumers to -successfully
identify the needs that a particular brand can meet, etc. Morena Boja has taken into
consideration that the rising significance of the brand as a strategic instrument in marketing
and business.

This chapter of the dissertation also contains critical analysis of previous research
publications devoted on consumer preferences for olive oil. Morena Boja has discussed the
changes in Albania during the last decades and their reflection of olive oil consumption. It is
important to mention that there has been a change in consumer behavior and lifestyle as a
result of economic growth, an increase in the quality of life, rapid urbanization and trade
liberalization. According to the candidate these changes impact seriously the food market.
Demand for olive oil, an important component of the Albanian diet, has been growing over
the past two decades.

As a Reviewer | appreciate the contribution of the first chapter of the dissertation — it
gives a good critical view towards the literature in that field, makes important comments on
interrelation among main product concepts in the context of olive oil and Albanian specifics.
The style or writing is academic, clear and correct.



In the logical arrangement of the first chapter, the author asks the exact questions to

the research problem, makes very correct summaries of the current views of researchers in
the field of consumer preferences for food, and at the same time manages to present his own
opinion. The doctoral student's style is scientific, but at the same time understandable and
Clear.
The second chapter of the dissertation is devoted on methodological issues. Morena Boja has
followed an interesting and according to my opinion successful approach. She has developed
her methodological framework after analyzing important previous publications and mainly
their methodological parts. The candidate has focused his research effort on the certification
and labeling. She has argued that these factors are of great importance when studying
consumers’ preferences in the case of olive oil. Other sets of factors (attributes) that have
been incorporated into the methodological framework are the demographic ones ((age,
gender, education, and income), the so called credence factors (Certification, Organic,
Origin, Brand, Packaging, Quality), the price, the consumers’ perceptions towards the
connection “olive oil consumption — human health”, consumers’ knowledge about food
certification, etc.

The data has been collected via a structured questionnaire of type “face-to-face”. The
questionnaire consists of 24 questions. The sampling model is a random one and it consists of
Albanian citizens living in Tirana and Durres who: (1) consume olive oil; (2) have bought
olive ail in recent the months; (3) are purchasing food for their household. The sample size
equals 400 respondents.

The candidate has constructed a sound methodological framework. She has taken into
consideration the strengths of similar methodological frameworks published in previous
publications and has improved their weaknesses. The final result is a comprehensive and
relevant research methodology.

Data analysis and results interpretation are presented in the third chapter. The doctoral
candidate has tested the “confidence building attributes” by the means of binary logistic
regression, Chi-square tests, and McNemar and Kruskal-Wallis tests. Linear regression is
applied in the process of testing the impact of socio-economic factors on consumers’
readiness to pay for olive oil.

Finally, | can state that the conclusions of the Ph.D. candidate are scientifically proven and
their importance is high for the academic community as well as for the practitioners.

Major results could be summarized as follows (not listing all results of the
dissertation project):

1) Consumers tend to prefer cold pressed oil.

2) The origin of olive oil is more important for Albanian consumers compared to
olive oil brand — for Albanians it is more important to buy Albanian olive oil than
branded olive oil (especially if the famer is a familiar person).

3) Glass bottles are mostly preferred.

4) Most consumers do not consume certified olive oil (certified as organic).

5) Consumers associate price with olive oil quality, the region it comes from, the
brand it has and the packaging it is sold in.

6) Olive oil quality is what matters most to consumers as they express their
willingness to pay a higher price for higher quality.

My conclusion about the third chapter of the dissertation is that a precise work has

been done in the process of data analysis and results interpretation.



4. Scientific contributions — an evaluation

When evaluation the scientific contributions of the dissertation firstly | would like to
point out that obviously the presented research is valuable, one of the firs (if not the fist) of
this kind in Albania. It is conducted competently and | can outline the following
contributions:

o A thorough analysis of previous studies in the sphere of food certification and
consumer preferences and especially in the context of Albanian olive oil and
Albanian consumers.

o Development and testing of a methodological framework for studying consumer
preferences towards olive oil in Albania.

o Analysis of Albanian consumer preferences for olive oil products. Analysis and
description of factors that affect the Willingness to pay and consumer preferences for
olive oil. Formulation of managerial and practical recommendations.

5. Assessment of the thesis publications

The candidate has declared 4 publications connected with the topic of the dissertation
- 2 conference reports and 2 papers (published in indexed academic journals). Morena Boja
has published 2 scientific reports in volumes of international scientific conferences. She has
also published 2 scientific papers in indexed academic journals. | have no doubt that these
publication fulfill all requirements of the University of National and world Economy

6. Assessment of the synopsis

The synopsis truly reflects the major components of the dissertation. It contains 24
pages and the volume is adequate. The content of the synopsis also is adequate to the
dissertation from one side and to the requirements of the University of National and World
Economy from the other.

7. Critical remarks, recommendations and questions

The topic on the one hand concerns problems related to the goals and objectives of marketing
and on the other hand consumer behavior for food, which problems are extremely complex,
multifaceted and related to the production, financial, accounting, marketing and commercial
option of enterprises. This complexity is growing in the modern "unified global information
fabric”, which is becoming an active organism with artificial intelligence, building a diverse
marketing policy. Technologies in the relation "production-sales-consumer preferences for
food" have been developed to the extent that people are becoming market cells for sales and
consumption of increasingly diverse and of different quality food. Perhaps this complexity
and multifaceted nature of the researched problem is the main reason for the certain
inaccuracies admitted in the work, despite the limitations made. With a view to greater
applicability of the obtained results in the real business practice | will allow myself to make
the following remarks and recommendations, which are not of a nature to hinder the general
positive evaluation of the dissertation:

/ 1/ There is a need for a more correct and in-depth review of contemporary authors working



on issues related to the topic. | mean, the candidate used relatively older literary sources. The
most recent are several from 2010 and 2011.

/ 2 | In the future in her research work, it would be useful for the candidate to make more
efforts to build on what has been achieved and to form conclusions, based on a representative
study of the problem among different types of enterprises and sectors of the food industry.

CONCLUSION

The submitted dissertation “Consumer Preferences for Food Products (The Case of
Olive Oil in Albania)”, presented by Morena Suleiman Boja, contains significant and original
scientific contributions. According to my opinion it meets the requirements of Bulgarian
legislation as well as the requirements of University of National and World Economy. My
evaluation of the entire dissertation is positive. That’s why my estimation is positive and I
propose to the respected members of the Scientific Jury to award Morena Suleiman Boja the
scientific and educational degree “Doctor of Philosophy”, scientific direction “Economy”,
scientific specialty “Marketing”.

04.01.2021, Plovdiv Prof. Bozhidar Hadjiev D.Sc.



PELNEH3UA
Ot: npod. A.uk.H. uHxK. Boxkunap UBanos Xaaxkues
VYHuBepcuret no xpanutenHu texHoioruu u UMW npu BAH;
Oonact Ha BucIIe oOpazoBanue 3. ColuaiHu, CTOIAHCKYU U NipaBHU Haykw, [TH: 3.8.
«xonomukay, Hayunu cnenuannoctu: 05.02.18,, Mkonomuka u ynpasnenue”; 05.02.10 ,,CBETOBHO CTONAHCTBO
U MEXIYHAPOJAHA HKOHOMHYECKU OTHOILIEHHUS ¥ 0 KOMIETSHIIUU

»Mapkerusr” u ,,[IpunoxHa cuxonorus’,

OtHocHo: [lyicepTaiiMoHeH TPy 3a NPUCHXKAaHE HA 00pa3oBaTeNlHA W HAaydHA CTETeH ,,JJOKTOP™ II0

Hay4Ha cnenuaitaoct Mapkeruar B YHCC

ABTOp Ha TucepTaunoHHus Tpya: Mopena Croueiiman Bosi (Morena Sulejman Boja)

Tema na nucepranuoHHus Tpya: [loTpeduTenckuTe NpeAnoOYNTaHNs 32 XPAHUTEIHH — MPOAYKTH (110

npumepa Ha 3extuna B Anbanus) Consumer preferences for food products (The case of olive oil in Albania)

OcHoBaHHe 32 MpeACTaBsIHE HA PelleH3UsATa: YJacTHe B ChCTaBa Ha HAYYHO XKypH IO 3aIINTa Ha
JIUCepTalOHHUS Tpyd chriacHo 3amosen Ne2884/02.12.2020 r. ma 3am. Pexropa mo HUJ] ma YHCC. Ilo
BpeMe Ha IIbpBaTa Cpellla Ha HAay4yHOTO JKypH, checTosna ce Ha 11.12.2020 r., Gemre pemieHo, 4ye TpsOBa ma

IIOArOTBA PeueHsym BBPXY JOKTOPCKATa AUucepTanus.

1. Wudopmanus 3a KAHIHAATKATA

Mopena bost e ponena B rpax dypec (Andanus) mpe3 1989 r. 3apppmmia e BUCIIETO ci 00pa3oBaHHE B
Arpapans yHuBepcuteT B Tupana, @akynTeT o HIKOHOMHKA U arpodusHec. Helinata GakamaBbpcka CTEIEH € B
obnacTTa Ha MKOHOMHUKATa M arpapHUTE MOJMTHKH. 3aBbpIIMIA € U MarucTbpcka CTENeH B obnacTra Ha
MKOHOMHUKAaTa M MOJIMTHUKHUTE 3a pPa3BUTHE Ha CEJCKUTE pailoHn. MopeHa TroBOopH CBOOOJHO albaHCKH,
AHTIMHACKU ¥ UTATHAHCKH.

Mopena bost mpe3 2017r. ce mpuckeaMHsABAa KbM JOKTOpPCKa Iporpama ,,MapkeTHHT™ KBM KaTeapa
»MapKeTHHT ¥ cTpaTernyecko mianupane” (Pakynrer Mo MEHHDKMBHT M a]MUHHCTpALMs B Y HUBEPCUTETA 3a
HalMOHAITHO M CBETOBHO CTOITAHCTBO).

IMpodecnonanausat onur Ha Mopena bos BkimouBa paboTa B HAKOJIKO pa3IMuHN ()MHAHCOBH MHCTUTYLIHH.
PaGotHuTe i Mo3MIMHK ca CBBP3aHM C JMYHO OAHKMpaAHE W aHAIM3 Ha KpeaurornoiydaTtenaure. Cpen 3aemMaHuTe
Jocera akaJeMHYHM MJITBXKHOCTH IIe CIOMEHa paborara Ha JOKTOpaHTa KaTro IpenojaBaTell B
CpenuzeMHOMOpCKUs yHUBepcuTeT B Anbanus, Tupana (Cpeaw3eMHOMOPCKH YHHMBEPCHTET B AnbaHwus,
Tupana). Tst Bogu JeKIMH M0 MEHUKMBHT, MAPKETHHT, YOBEIIKH PECYPCH, €THKa M On3Hec KoMyHHKanus. I1o

BpeMe Ha 00y4eHHETO CH B IOKTOPCKa mporpama ,,MapkeTuHr” MopeHa € M3IIbJIHNAIIA BCHIKH H3UCKBAHUS H €



n3abpKaia 3aIbJKUTCITHUTE U I/136I/IpaCMI/I m3muTH. B3 ocHOBA Ha TOPECIIOMCHATUTC (baKTI/I Mora ga 3asaBs, 4€

HAOKTOPAHTHT € U3ITBJIHUI BCUIKU U3UCKBAHUSA OT I/IH,HI/IBI/II[yaHHI/I}I yqe6eH IJIaH.

2. OO0mia xapakTepuCTHKA HA IHCEPTAIMOHHUS TPYA

JokTtopckata aucepraums chabpxka 213 crpanunm. CTpykTypara i BKJIIOYBAa CHHMCHK Ha TaOJIUIM U
rpaduky, BbBEICHUE, 3 TJIaBH, 3aKIIOYCHUS, NPENOPbKU U OnOnuorpadus. BepmHoCT TOBa € cTaHAapTHa M
IIMPOKO pa3mpOCTpaHeHa CTPYKTypa 3a JOKTOpCKa mucepTanus B obmactra Ha ,,Mapketunr”’. CTpykTypaTa Ha
IHicepTalusaTa MOXKe 1a OBbJe OIleHEeHa KaToO JIOTMYHA M peneBaHTHA. T cpappika 81 tabmimmm un 20 durypw.
Bubmmorpagusra BrimouBa 236 XapTHEHH NTyOnuKamwu W yeOcaiiToBe. V3TOUHMIWMTE ca Ha AHTIHMICKH,
UTaJIMAaHCKH U anbaHcku. bazata nanHu Ha bubnanorpadusra e 3HAYUTENHA U ChIbPrKA TTOAXOASAIIN 3arJIaBUs U
aBropu. IlpoBepkara Ha OuOmuorpadusita nokasBa, ye MopeHa bos e mnpoyumia BakHM JIMTEpaTypHH
M3TOYHUIIM U NIPEANIIHH U3CIIeABaHMs, KOETO € 0a3a 3a pa3paboTBaHe Ha AUCEPTAMOHHOTO U3CJIE/IBAHE.

Mopena bos e npencraBuia u aBTopedepar, myOJUuKaIiK 10 TeMaTa Ha JUCEPTALUATA U CIIUCHK C HAYYHHU
npuHocu. ToBa o3Ha4aBa, ye GopMalHUTE M3MCKBAaHMS CE CIAa3BaT U MOXE Jla Ce CTapTUpa Mpoleaypa 3a
MPUCHXKIAHE HA HAy4YHa CTEIeEH ,,JJokTop”.

Temata Ha AucepTalUsATa MOXKE Jla C€ OIEHM KaTo BakHAa M (POKyCHpaHa BBPXY HEIOCTATHYHO MPOYYCHA
obmact (ocobeHo B anbaHCKM KOHTEKCT). Ta3um TeMa € 3HaumMa, Thi KaTo HMPOM3BOJICTBOTO Ha 3€XTHH €
KIacu(pUIUPaHO KaTO NPHUOPHUTETEH CEKTOp Ha an0aHCKaTa MKOHOMHMKA M CEKTOPBT € BKIIOYECH B peauIa
MEXaHU3MU 3a AbpiKaBHA MOAKpEIaA. HpOI/I?;BOI[I/ITe.HI/ITe Ha 3eXTHH B AnbOanusa ce HaCcbp4daBaT Aa y4dacCTBaT B
cxeMH 3a (hpMHAHCOBa IIOJKpela, OnarojapeHHe Ha KOMTO T€ MOraT Jia WHBECTUpAT B MOJOOpsiBaHE Ha
Ka4eCTBOTO Ha KpaﬁHHH MPOAYKT WM BBB BCAKAKBU JPYTHU CJICMCHTH KaTO CepTI/ICbHHI/IpaHe Ha Opousxoja,
1oZi00psiBaHe Ha OIIAKOBKHTE, pa3paboTBaHe HAa THPrOBCKAa MpeXa M KaHAJM 3a pa3NpOCTpaHEeHHe | Ip.

WzcnenoBarenckara men Ha JUCEpTalUsATa € KOHKPETHA: ,, 103 TPOEKT HMMa 3a [eJl Ja H3CIIe/Ba
NIPEANIOYNTaHMATa Ha TOTPEOUTENNTE 10 OTHOLICHHWE Ha aTpUOYTHTE HA JOBEpUETO KaTo opraHudeH u [SO
cepTu(dUKaT, MapKa Ha 3eXTHHA B IIOCTKOMYHHUCTHYECKA JbPXKaBa B MPEXOJ ChC CIaOM MHCTHTYIIMH M IITUPOKO
pasnpocTpaHeHu notpedurenu ...“. Jlorndyeckd BOJEGHM OT M3CIIEAOBATENICKATa LeJl Ca H3CIIEI0BATEIICKUTE
3aja4n. Te ca ceZieM U BKIIOYBAT CJIEJHOTO:

¢ Ja C€ HallpaBU KPUTUYCH aHAJIN3 HA Hy6JII/IKaL[I/II/ITe mo Hpo6neMa 3a HOTpe6I/ITeJ'ICKI/ITe npeanoYnuTanus
KbM XPaHUTCIIHUTEC MPOAYKTH, B T.4. KbM 3CXTHUHA,

* 11a ce pa3padOTH METOJ0JIOTHIECKa PaMKa, KOSITO J]a HACOYBa M3CIIE/IBAHETO;

*Jla ce MpoBeJie EMIIMPUYHO NIPOYUYBaHE, C KOETO J1a ce ch0epaT HeoOXOAUMHUTE JIaHHU;

* J1a ce aHAIM3UpaT cChbOpaHHUTE TaHHMY;

* 11a ce OOCBHAAT M OLCHAT PE3YyJITATHTE, IOIyYSHU OT aHaJIM3a Ha JaHHHTE;

ezia ce hopMynMpaT 3aKIOUSHHS M PUIIOKESHHUS 33 IPAKTHKATa;

* Jla Ce 1MocoYaT OrpaHUYCHHUsTa, B KOUTO € MPOBEACHO MPOYYBAHETO, U JIa Ce TOKaXKaT Bb3MOKHOCTHUTE 32

OBIEIIN U3CIIEABAHUS.



W3caenoBaTeliCKUTe 3a4a4d Ca JOCTAThYHO KOHKPETHH W TSIXHOTO H3ITBJIHCHHE BOIW IO IOCTHTAHE Ha
menrta Ha u3cieaBanero. OOEKTHT Ha HM3cienBaHEe € AoOpe MeUHUpaH: TOBA Ca ANOAHCKH MOTPEOMTENH Ha
BB3pacT Haja 18 romuHH, KOUTO KyIyBaT XPAHUTEIHU MPOAYKTH, BKJI. 3€XTHH, 332 HYKIHTC HA TCXHHUTE
JOMakuHCTBa. [IpeMeThT Ha U3CIIEIBAHETO € SCHO MOCOYEH U 00XBallla MOTPCOUTEIICKUTE MPESAMOYUTAHUS HA
I0aHIIUTEe HAa BB3PACT Hal 18 romuHM KBM XPaHUTE KaTO IUIO U MO CICHUATHO KbM 3exTuHa. OOCKTHT Ha
U3CEIBAHE M TPCAMETHT HA HW3CJICJBAHETO Ca SICHO M TOYHO (OPMYIHMPAHW W OTrOBapsT HA IENTa Ha
u3CIeIBaHeTo. 3a Jia peanu3npa U3CieoBaTesicKaTa Iefl, KaHanaaTkara ¢ qeuHupana [Be rpymnd XUIMOTE3u.
[TppBara rpyna BKJIIOYBA XUIOTE3H, CBbP3aHH C BIUSHUETO HA BHHIIHHUTE aTpUOyTH HA MACIMHOBOTO MAcCIio,
CBBp3aHM C M3rPaXKIAHETO HA JIOBepHe Ha nortpedutenure (cepTUdUIMpaHe Ha Kav4eCTBOTO HA MPOJYKTa,
ceprudUIMpaHe HA OPraHWYHU MOPOAYKTH, TPOU3XOJ HA MPOAYKTa; HAIUYHE Ha Mapka) BbpPXY
MPEANOYUTAHUATa HAa MOTPEOMTEIWTE KBbM TO3M MPOAYKT. Bropara rpyma XwWmote3d ce OTHACS [0
BB3/JICHCTBUETO HA MOTPEOMTEIICKUTE COIHATHO-UKOHOMHYECKU (hakTopu (KaTo Bb3pacTt, MOJj, 0Opa3oBaHUE,

JIOXOJ) BBPXY JKEIaHUETO Ja TUIamaT.

3. OneHka Ha MOCTUTHATHTE HAYYHH U HAYYHO-TPUJIOKHHU Pe3yJITaTH

B®B BBBeieHHETO Ha AucepTanusaTa Moperna bos e oueprana 3HAYCHHETO Ha TEMaTa, ONpeeniIa € 00eKTa
U TpeaMeTa Ha H3CIEIBAaHETO, KAKTO M OCHOBHATa H3cienoBarencka nen. KangumaTkata cbIo Taka €
(dbopMynHpana U3CIeAOBATEIICKUTE XUIIOTE3H, KOUTO Jla ObJaT TECTBAaHM B XOAa Ha M3CiIeABaHETO. B mbpBaTa
rmaBa Ha jaucepranuara MopeHa bos mpaBu mperyien Ha TeopeTHUHHTE (DOPMYIHMPOBKH, CBBP3aHH C
MOTpeOJIeHUEeTO, BKJI. C HEroBaTa EBOJIOLMWS, KAKTO M KOHLENLIMHTE 32 (AKTOPUTE, KOUTO BIUSAT Ha
MOTPEOUTEIICKUTE TpeANnounTanns. T € aHaIn3upaga OCHOBHHUTE MOHATHSA B KJIacHUeckaTa, KeHHCHAHCKATa |
HeOKJIacHyecKaTa KOHLENIHs 3a MoTpedJeHneTo. ABTOpKATa ChIIO Taka € KOMEHTHpala HAKOJKO Pa3indHU
TEOPHH 3a MOTPEOUTEIICKUTE MPEANOYNTaHus. ToBa € 100bp MOAX0/, 3alI0TO PA3KPHBA ITBT 32 MO-HATATHIIHO
IIpOyYBaHe Ha TEHACHIUUTE B KOHCYMAalsATa Ha XpaHHU.

bux uckan na u3passd MO3UTUBHOTO CH OTHOLIEHHE KbM BB3IMpPHETHs Noaxo] oT Mopena bos B Ta3u nmbppBa
riaBa. HeWHUAT moaxos BKIIOYBA MpPEJCTaBIHE Ha KOHIEMIMATA 32 KaYeCTBOTO HA NMPOAYKTA (BKIIOUYUTEITHO
HETOBUTE aTpuOyTH M BpbB3KAaTa Ha Ta3W KOHLENIMA C IPEANOYMTaHHITa Ha MoTpedutenure). pyrusrt
KOMIIOHEHT Ha TO3M IIOJXOJ € CBBP3aH C BB3JCHCTBHETO HAa MapKUTE€ BBPXY MPEINOYUTAHUATa Ha
norpebutenure. Kanaunarkara e n3sCcHMIA Ba)KHU BBIPOCH B M3CJIEABAHETO OT IVIEJHA TOYKA HA KOHIIEIIUATA
3a Ka4YeCTBO Ha MPOAYKTA, KAKTO U OT IJIEJHA TOUKA Ha Bb3JCHCTBUETO Ha MapKaTa BbpXY IPEANOUYUTAHUATA HA
norpedutenure. JlokTopaHTKara € IMTHpajia rojsiM Opod NpoydBaHWs, pa3KpHBAIIM poisiTa Ha OpaHia 3a
YCTAHOBSBAaHE HAa WUAEGHTHUYHOCT Ha T1a3apa, 3a yKpelmBaHE Ha YCTONYMBOCTTA CHpSIMO JeicTBUATAa Ha
KOHKYpPEHTHUTE, 3a pa3IlUpsBaHe Ha Map)KOBETE, 32 OCHTYpsIBaHE HA I0-00pO CHTPYIHHYECTBO OT CTpaHa Ha
MIOCPEIHUIINTE B TUCTPHOYIMOHHWUTE KaHAIM, 32 BB3MOXKHOCTTA MOTPEOMTENUTE MO-YCHENIHO [a
UACHTUGHUIHPAT HYXKANUTE, KOUTO KOHKpPEeTeH OpaHa MOKe J1a YIAOBJIETBOPH, U JP.

Ta3u rmaBa Ha AUCEpTaNMATA CHIBPXKA CHIIO KPUTHICH aHANIN3 HA NMPEIUIIHHU TyOINKAIH, TIOCBETEHN Ha

MOTPEOUTENICKUTE TMPEANOYUTAHUS KbM 3eXTHHA. MopeHa boka muckyTtupa mnpomeHuTe B AnbGaHus mpe3



MIOCJIEAHUTE JECETHICTHSI M OTPaKCHUETO UM BBPXY MOTPEOICHUETO HA 3eXTHH. BaxHO € 1a ce crioMeHe, de €
HaJUIe MPOMsSHAa B IOBEACHHETO M HAYMHA HA JKMBOT HA NOTPEOMTENUTE B PE3yiITaT HA MKOHOMHYECKHUS
pacTex, MOBUIIABAHETO Ha KayecTBOTO Ha >KUBOT, Obp3aTa ypOaHM3anus M JHOEpaiu3alys Ha THProBUSTA.
Cnopen TOKTOpaHTKaTa Te3M MPOMEHH BIIHSSAT CEPHO3HO Ha XPaHUTEIHUS Maszap. TbpceHeTo Ha 3eXTHH, BaXKEH
KOMITOHEHT Ha aji0aHCKaTa J1eTa, HapacTBa Npe3 IMOCIECIHNUTE BE IECETUIICTHS.

Kato peneH3eHT oneHsBaM NpUHOCA Ha TbpBaTa IJlaBa Ha JUCEPTalusITa - TS 1aBa JOOBP KPUTHYEH HOTIe]
KBbM JIUTEpATypaTa B Ta3W 0OJAcT, NMpaBHM Ba)XKHM KOMEHTapH OTHOCHO B3aMMOBPB3KAaTa MEXKTYy OCHOBHHTE
MPOXYKTOBH KOHLETIIMK B KOHTEKCTa HA 3e€XTHHA M anmOaHckute crenudukn. CTHIBT € akaJeMHUUeH, SCCH U
MIPEIU3EH.

B pamkure Ha WBpBa TINaBa IOKTOPAaHTKAaTa IPAaBWJIHO OPHEHTHpPA H3CICIBAHETO, NMPaBH KOPEKTHU
000011IeHNsT Ha aKTyaJHUTE BB3IJIEOM Ha W3CIe0BaTeNMTe B 00JacTTa Ha MOTPEOUTEICKUTE IPEIIOUYNTAHUS
KbM XpaHUTE M B CHUIOTO BpEeMe yCIsBa Ja IMPEACTaBH COOCTBEHOTO CH MHeHMe . V3ka3bT € HaydyeH, HO B
CBIIIOTO BpeMe pa3bupaeM U sSCeH.

Bropara riaBa Ha JqucepranusATa € IOCBETEHAa Ha METOJOJIOTHYecKH BbIpocH. MopeHa bosi e m3bpana
MHTEPECEH W CIIOpeN MEH YCIICIIeH MOAXoA. Ts e pa3paboTmia cBOsTa METOJOJIOTHYHA paMKa Clel KaTto e
aHaIM3Wpana BaXHMW NPEAWIIHM IMyOJNWKAllMM W TJIABHO TEXHHTE METOIMYECKH dacTH. J[oKTopaHTKara e
HAacoYMJia CBOWTE H3CJIEJOBATEICKH YCHINS KbM CEPTUQHUIUPAHETO M ETUKETUpAHETo. Tsi TBBpAM, 4Ue Te3U
(akTopu ca OT TONIMO 3HAYCHWE IIPH H3ydaBaHE HA NPEANOYMTAHMATA Ha MOTpeOuTeNnuTe (B Ciaydas KbM
3extuH). [pyru Habopu oT Qakropu (arpuOyTn), KOUTO ca BKIIOYEHH B METONOJOTMYHATA paMKa, ca
JaeMorpadcekure (Bb3pacT, Moy, oOpa3oBaHME W JOXOJX), Taka HapedyeHHTe (HakTOpu Ha JOBEPUETO
(cepruduuppane, OpraHuueH MPOM3XO0J, OpaHI, ONAaKOBKA, Ka4yeCcTBO), LiEHATa, BB3NPHUATUITA Ha
MIOTPEOUTENNTE B pElalusTa ,, KOHCYMaIis Ha 3€XTHH - YOBEIIKO 3JpaBe”, 3HaHWATA Ha IOTPeOUTENUTE 32
cepruduIMpane HA XpaHUTe W Ap. JlaHHWTE ca chOpaHW uYpe3 CTPYKTYPHpPaH BBIPOCHHK OT THIA ,,JIHIE B
mure”. BeIpocHUKBT ce cheTor OT 24 BBIpoca. MonenrbT HAa U3BAJKATa € CIIy4acH M TS BKIIOYBA alOAHCKU
rpakAaHy, xKuBeey B Tp. Tupana u rp. Jypsc, kouro: (1) koHCyMHpaT 3eXTHH; (2) ca KyIMyBaJld 3€XTHH Ipe3
nocienHUTe Mecery; (3) masapyBaT XpaHa 3a JJIOMakMHCTBOTO cu. OOeMbT Ha m3Bajakara Bb3aM3a Ha 400
pecrionieHTH. Moxe Na ce mpueme, 4e AOKTOpaHTKaTa € M3rpajuiia MpaBuiiHa METOI0JIOrMYHa pamka. Ts e
B3€J1a MPEBK CUIIHUTE CTPAHU Ha MOJOOHU METOJ0JIOTUYHH PaMKH, IyOJIMKYyBaHU B IPEIUIIHM ITyOJIMKAIINY,
U e noxo0puia HAKOM TeXHM cinadocTu. KpalHusT pesynrar e u3depraTenHa U IOAXO/sIIa METOI0IOTHS 3a
n3CIIe/IBaHe.

AHanu3bT Ha JAHHATE M MHTEpIpeTalMsATa Ha pe3ylTaTuTe ca IIPEACTaBeHH B TpeTrara IJiaBa.
KannmnaTtkara e tectBana BIMSHHETO Ha "(akTopuTe 3a M3rpakiaHe Ha JoBepue" BBPXY MOTPEOHTEIICKUTE
NIpeANoYnTaHus Ha 0azaTa Ha OMHApHA JIOTMCTHUYHA perpecus, kakTo U upe3 Chi-square, McNemar u Kruskal-
Wallis. Tpunoxena e JMHEHHA perpecusi P TECTBAHETO HA BH3ACHCTBHETO HA COIMATHO-HKOHOMHYIECKHUTE

(hakTOpH BHPXY KETAHNETO Ha MOTPEOUTEHNTE /1a TUIAIIAT 32 3€XTHH.
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W nakpas, Mmoxe Ja ce nmpuemMe, 4e 3akioueHusaTa Ha MopeHa bosi ca Hay4yHO JOKa3aHU U 3HAYUMH KaKTO
3a aKaJIeMHYHaTa OOLIHOCT, TaKka U 3a mpakTunuTe. Kato B Ta3u Bpbh3Ka OCHOBHHUTE PE3yNTAaTH MOTaT Aa ObaaT
0000111eHN, KakTo ciiesBa (06e3 u30posiBaHe HA BCUYKH PE3YITATH OT AUCEPTALMOHHUS ITPOEKT):

1) TlotpebuTenuTe NpeaMOYHTAT CTYACHO MPECOBAH 3CXTHH;

2) TIpou3xombT Ha 3eXTHHA € MO-BaXKCH 3a aJOAHCKHUTE MOTPEOUTENTN OT MapKara 3eXTHH - 33 aln0aHIUTe
€ TMO-Ba&XHO Ja KyNyBaT all0aHCKH 3€XTHH, OTKOJKOTO MAapKOBHUs 3€XTHH (OCOOEHO aKo JIMYHO
TT03HABAT IIPOU3BOIAUTEISA);

3) CrbkiueHUTE OYTHIKA Ca HAW-TIPEATOTUTAHH.

4) TloBedeTo MOTPEOUTETH HE KOHCYMHUPAT CEPTHOHITMPAH 3EXTHH (CEPTUPUIIMPAH KATO OPTAaHHUCH).

5) IlorpeburenuTe CBBP3BAT LEHATA C KAYSCTBOTO HA 3¢XTHHA, PETHOHA, B KOWTO € MPOU3BEICH, MapKaTa
U OIIaKOBKATa,

6) KauecTBOTO Ha 3eXTHHA € Hall-Ba)XKHO 3a MOTPEOUTENNTE, Thil KATO TE W3Pa3sABAT FOTOBHOCTTA CH Ja
IUIATST TI0-BUCOKA II€HA 32 IT0-BUCOKO Ka4eCTBO.

[IpeaBua ropenocoYeHOTO 3aKJIFYSHUETO MU OTHOCHO TpeTaTa IilaBa Ha JUCEpTalMsATa €, Y€ € U3BbpIIeHa

KOPCKTHa pa60Ta B IIponeca Ha aHaJIN3 HAa JaHHUTC U UHTCPIIPETALNA HA PE3YJIITATHUTC.

4. OueHka Ha HAYYHHUTe NMPHHOCH

ITpn onenka Ha HayYHWTE NPUHOCH HA AWCEPTAIMATA IBPBO OMX MCKal Ja 0TOEeXka, e MpeICTaBeHOTO
M3CIIe/IBaHe € C BUCOKA TEIKECT — TO MOXKE OM € €IHO OT MbPBUTE (aKO HE M IIBPBOTO) OT TO3M BUA B ANOaHMs.
[IpoBeneHO € KOMIIETEHTHO U B HEr0 MOTaT Jla Ce OUepTasT CIeTHUTE IPUHOCH:

e V34yepnaTeneH aHanM3 Ha MPEAXOAHHUTE NMPOYUYBAHHUS B 00JACTTAa HA CEPTH(UIMPAHETO Ha XPaHUTE H
NIPEANIOYNTaHNATA Ha IIOTPEOMTENINTE W OCOOCHO B KOHTEKCTa HA alOaHCKHA 3€XTHH M AJI0AHCKHUTE
MTOTPEOUTEITH.

e Pa3paboTBaHe M TecTBaHE Ha METOAOJOTMYHA paMKa 3a H3ydaBaHe Ha IPEANOYUTAHHMATA Ha
MOTpeOUTENNTE KbM 3eXTHHA B AnOaHus.

e AHanM3 Ha NPEANOYMTAHMATA HA ANOAHCKUTE MOTPEOMTENM KbM 3€XTHHA. AHAJIN3 U OIHCaHHE Ha
(aKTopu, KOMTO BIUSIAT BBPXY JKEJIAHMETO 3a IUIAI[AHE W BBPXY IPENNOYHUTAHUATA HAa MOTPEOMTENUTE Ha

3exTuH. opMysiMpaHe Ha yNPaBICHCKU IPENOPBKH.

5. OuneHka Ha MyOJMKaLMUTe
Kannmnatkara e npesacrasmia 4 myOiaMKaIiy, KOUTO ca CBbP3aHM C TeMara Ha JucepTanusiTa - 2 JoKiana
OT Hay4HHU KOH(EepeHUHH W 2 Hay4yHu ctaTuu. MopeHa bos e myOnukyBasia 2 HaydHH JIOKJIaJa B TOMOBE OT
MEXAYHapOoJHH HaydyHH KoH(epeHimu. OCBeH TOBa € NyOJMKyBaja 2 HAy4YHM CTaTUH B WHJIEKCHPAaHU
aKaJIeMU4YHU crucaHusa. He ce cpMHsABaM, ye Te3n INyONMKalMW OTTOBapsT Ha BCHYKM W3UCKBAHUS Ha

YHI/IBepCI/ITCTa 3a HAITMOHAJIHO M CBECTOBHO CTOIIAHCTBO.
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6. Ouenka Ha aBTOpedepaTa
ABTOpedepaThT B TOJsIMa CTEIIEH OTpa3sBa JOCTOBEPHO AWCEPTAIMATA — KAKTO MO OTACTHH EIEMEHTH,
Taka W Kato Isu10. Pa3paboreH ¢ B o6eM ot 24 crpanunm. ChIbpKaHUETO Ha aBTOopedepaTa € aJeKBaTHO Ha
ChIBPKAHUETO HA TUCEPTAIIMOHHUSA TPYl. MoXKe a ce Kaxke, 4e aBTopedeparhbT ChOTBETCTBA HA M3HCKBAHUATA

Ha YHI/IBepCI/ITETa 3a HAllMOHAJIHO U CBE€TOBHO CTOMMAHCTBO OT ApYyrara.

7. KputuuHu 0e1eKKU U NPenopbKH

Temara oT eHa cTpaHa 3acsra NPoOJEeMH CBBP3aHM C IEJIHWTE M 3aJaddTe Ha MapKeTHHIa a OT Ipyra
CTpaHa 3acsira IOTPEOUTENICKOTO MOBEICHHE 3a XpaHH, KOMTO IpoOJieMH ca H3KIIOYUTENHO CJIOXKHH,
MHOTOAQCIIeKTHH W CBBP3aHM C IPOM3BOJCTBCHATa, (PMHAHCOBATA, CYCTOBOJHATA, MAapKETHHrOBaTta WU
THProBCKaTa ONLMS HA NpenupusThsTa. Ta3u CIOXKHOCT HapacTBa B ChBPEMEHHATa «EAWHHA CBETOBHA
nH}oOpMalMOHHA THhKaH», KOSITO CE MpPEBpbBILA B JCHCTBAIl OPraHU3bM C HM3KYCTBEH HHTENIEKT H3Tpakial]
pasHooOpa3Ha MapKeTHHIOBAa TMOJHMTHKA. TEXHONOrMHUTE B  pejauusara  «IIPOM3BOACTBO-NPOJAKOU-
MOTPEOUTEIICKH MPEANOYUTAHUS 32 XPaHH» Ca Pa3BUTH JIO CTENEH B KOSTO XOpara ce MPEBPBILAT B Ma3apHH
KJIETKH 32 POJaKOH M 32 KOHCYMaIlHs Ha BCE II0-Pa3HOOOPAa3HH U C PA3IMYHO KayecTBO XpaHu. Moxe OH Ta3u
CJIOKHOCT W MHOTOACIIEKTHOCT HAa HM3CJIC/IBaHUs MpoOJieM ¢ OCHOBHATa IPHYMHA 3a JONMyCHAaTHTEe B paboTara
OIpe/ICNICHd HETOYHOCTH BBIPEKH HaNpaBeHUTe orpaHnyeHus. C Orex mo-royisiMa INPHIOKHMOCT Ha
NOJyYeHUTE PEe3yiITaTd B peajHaTa OM3HEC NpaKTHKA INe CH I03BOJIA Ja HAlpaBsl CICTHUTE OCNEeKKH H
MPENOpPBKH, KOUTO HE Ca OT ECTECTBO JIa TIONpeyar 3a o0IiaTa MOoJI0KUTEHA OlIeHKa Ha JUCEPTAllMOHHUS TPY !

/1/ Vima moTpeOHOCT OT MO-KOPEKTEH M 3aAbJI00uYeH Mperyiel Ha ChBPEMEHHH aBTOPH, PabOTEINd IO
BBIIPOCH CBBbp3aHM C Temara. Vimam TpenBul, 4Ye KaHAWAATKaTa € H3I0J3Bajia CPABHUTENHO MO-CTapH
JuTeparypHu u3rounuuu. Hail-HoBute ca Hsikonko Takusa oT 2010 u 2011 roauna.

/2/ B Obpeme B CBOsITa HAyYHO-M3CIEAOBATENCKA paboTa, OM OWMJIO TIOJE3HO KaHTUAATKaTa Ja IOJIOXKHU
NOBeYE YCHIIWS 3a HAArpakJaHe Ha MOCTUTHATOTO M 3a popMHpaHe Ha M3BOIH, Ha 6a3a €IHO MPEICTABUTEIIHO
u3cieBaHe 3a mpodiieMa cpell pasIMyH! BUIOBE MPEINPHATHS U CEKTOPU Ha XPaHUTEIHATA HHIYCTPHSI.

3AK/IIOYEHHUE
[MpencraBenusar ot Mopena bost nucepraunonen tpya “Consumer Preferences for Food Products (The
Case of Olive Oil in Albania) cpappxka opurnHanHu HaydHu TpuHOCH. Criopen MeH TOH OTroBapsi Ha
M3UCKBAHUSITA HA OBJITapCKOTO 3aKOHOJATENICTBO, KAKTO M HAa M3MCKBAHUATA HA YHUBEPCUTETA 332 HAIL[MOHAIHO
U CBETOBHO CTOIIAHCTBO 3a 00pa3oBaTellHa W HaydHa cTeleH ,,JJokrop”. OIeHKaTa MU Ha JuUcepTanusaTa e
MIOJIOKUTEIHA, TIOPaAM KOETO NpejularaM Ha yBa)KaBaHWTE WICHOBE HA HAYYHOTO )KypH /A2 NMPHCHAAT Ha
Mopena Croaeiiman bosi HayuyHaTta o0pa3oBaTelHaTa W Hay4Ha cTemneH ,,/lokTop“ B mpodecuonanano

HanpaBJienue ,,MkoHOMHKA*, HAy4YHA CIIeHAJHOCT ,,MapKkeTHHI*.
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