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1. Wndopmanus 3a nucepranra

JlucepTaHThT ce € o0ydaBaj IO JOKTOpPCKa Mporpama KbM Kareapa ,,MapKeTUHT U
cTparernuecko ruiaHupasne’ b dakynrer ,,Yrpasnenue n agmuauctpanus Ha YHCC no
Hay4yHa CIELUAIHOCT ,,MapkeTHUHr* cbriiacHo 3anoBe] Ha 3aMm.-pekropa no HUJ[ na YHCC
ot 2017 r. JIokTOopaHTypara € OCBIIECTBEHa B CaMOCTOsTeNHA (opMa Ha OOydYEeHHUE Cpelly
MHIMBUAYAJIHO 3a1uiamane npes nepuona 2017-2020 r.

Mopena bos e poaena npe3 1989 r. B lypwc, Anbanus (Durres, Albania). Bucmero
cu obOpazoBaHue 3aBbpuiBa B CelickocTonmaHckus yHuBepcuteT Ha Tupana (Agricultural
University of Tirana), ®akynter nmo ukoHomuka u arpodusnec (Faculty of Economy and
Agro Business). bakanaBbpckata il crteneH e mno ,JIKoHOMHKa M CEJICKOCTONAHCKU
nonmutuku’ (Economy and Agricultural Policies), a marucrepckara — no ,,JIkoHoMHKa U
pa3BuTHe Ha cenckute paiionn (Economy and Rural Development Policies). lucepTantsbT
BJIaJiee aJ0aHCKH, aHTTIMICKU U UTATMAHCKU €3U1LIH.



[Mpodecnonannara Ouorpaduss Ha Mopena bos BriIouBa paboTa B  HIKOJKO
pa3nuyHu (PUHAHCOBM HMHCTUTYIUU HA MO3MIMH, CBBP3aHH C IMEPCOHAIHO OaHKUpaHE H
aHaJIM3 Ha Kpeautonosydatenu. Cpes 3aeMaHUTE O MOMEHTA aKaJIEMUYHM JUTHKHOCTHU LI1€
rocoya paborata Ha JOKTOpaHTa KaTo npenojasaren B Cpean3eMHOMOPCKUS YHUBEPCUTET
Ha Anbanus, rp. Tupana (Mediterranean University of Albania, Tirana) mo TUCHUIUITMHUATE
MenuxkMbHT, Mapkerunr, Yosemku pecypcu, Etuka u OuszHec KOMYyHHKalus
(Management, Marketing, Human Resources, Ethics and Business Communication).

OOyueHneTo Ha JOKTOpAaHTa € OCBIIECTBEHO IPH CTPOr0 TNPUABPKAHE KbM
UHAUBUAYaIHUS ydeOeH muiaH. [lonoxeHu ca 3aJbJDKUTEIIHUTE JOKTOPAHTCKU W3MHTH 3a
npodecroHanHo HanpasieHue ,,Jikonomuka“ (biok A) v JOKTOpAaHTCKUTE M3MHUTHU 32 HAy4HA
cnenuanHoct ,,Mapkerunr (bimox bB); kakTo M ca peanu3upaHu IJIAaHUPAHUTE HAYYHU
nyOJIMKaMu — eaHa CTYAMs, €HA CTaTHs, ¥ JBa JOKJIaJa OT HAy4YHH KOH(EpEHIUH.
KazaHoro o3HauaBa, 4ye AMCEPTaHTHT IIOKPHBA HAI'BJIHO HW3UCKBAHUATA, 3AJI0KEHH B

UHIUBUAYATHHA yqe6eH IJIaH.

2. OOma xapakTepucTHKA Ha NpeICcTaBeHH sl IMCePTALMOHEH TPYA

JucepranmoHHUAT Tpya Ha Mopena bos e paspaboreH B o6mr obem ot 213 ctp. u
BKJTIOYBA JICKJIApAllMi M CIHUCHK ¢ Tabmuim u rpaduku (9 crpanunm); yBoa (9 crpanuim);
167 cTpaHuMLIM OCHOBEH TEKCT, pa3lpeleseH B TP IJIaBU; 3aKJIOUeHUEe U npenopbku (7
cTpanuiy); uHpopmaunoHHu wu3ToyHMLIM (17 crpanunm). Karo mnpunoxenue e naneH
BBIIPOCHUKBT Ha u3cienBaneTo (5 crpanunu). CTpyKTyparta Ha MpeACTaBEeHUs TPY/l OTpa3siBa
Joruyeckara NbBJIHOTa HAa M3CIEIBAHETO U € H3pa3 Ha ChIIECTBYBAIIUTE BPB3KH U
3aBUCHUMOCTH MEXIY €JIE€MEHTUTE Ha U3JI0KEHHUETO - KaKTO MEXy OTACIHUTE IJIaBH, TaKa U
MEX/y TOUKUTE B TSIX.

buGnuorpadusra BrmouBa 236 U3TOYHHMKA — HAyYyHU MOyOJIMKAlMM U
WHCTUTYLIMOHAJIHU CalTOBE, OCHOBHO 3a cTaTucThyecka HHpopmauus. I3mons3Banure
M3TOYHMIIM Ca Ha aHTJIMHCKU, UTAIMAHCKU M ajJOaHCKU e3uK. Jlureparypara € BHYUIUTEIHA,
HO peleBaHTHA; JJ00pe moadpaHa € MW OTpa3siBa CHBPEMEHHUTE TMOCTHMIKEHHUS TI0
pasmiiexaaHuss KpbI' OT BBIPOCU. AHATU3WpaHUTE HAYYHH W3TOYHHMIIM CBUIETENICTBAT 3a
MHOT0 Jo0OpaTa OCBEJOMEHOCT Ha JHUCEepTaHTa MO MpobjemMaTHKaTa, pas3riexJaHa B
JUCEePTALMOHHUS TPYA.

JIOKTOpaHTHT € mpeacTaBui u: aBTopedepar (synopsis); COUCHK C IMyOJHKAIUUA TI0
TeMara Ha JUCEPTAIUATa; U CIIHCHK ¢ ThPCEHUTE MpuHOCH (contributions); ciiemoBaTeIHO ca
U3MBIHEHU (OpMaTHUTE U3UCKBAHUS, 3a Ja Ob/ie peleH3upaH TUCEPTaluOHHUAT TPy U Ja
ce MPUCTHIIM KbM IpOoLIeypaTa 3a NPUCHKIaHE Ha JOKTOPCKATa CTENEeH, ChINIacHO 3aKoHa 3a
pa3BuTue Ha akajaeMuuHus cberaB B Pb, IlpaBunHuka 3a mpunaraHero My, M BbTpelIHaTa
HopMaTuBHa ypenba Ha YHCC.



Temama Ha OucepmayuonHusi mpyo KaTETOPUYHO MOXKE Jla CE ONpeAeTH KaTo
aKTyajqHa ¥ 3HaunMa. OCHOBaHMsI 3a TOBA TBbPJCHUE OTKPUBAME B IIOHE JIBE IOCOKHU:

Ha nbpBO MsICTO, AMCEPTAHTHT M10KA3Ba, Y€ MPOU3BOJCTBOTO HA 3€XTUH € 00SBEHO 3a
IIPUOPUTETEH CEKTOp 3a ajdaHcKaTa MKOHOMMKA. B pesynrar Ta3u AeMHOCT € BKJIIOYEHA B
peauua MexaHu3MM 3a nyonuuHa nojakpena. KoMmmaHuuTe OoT cekTopa ce HacbpyaBaT Aa
yJacTBaT B CXeMH 3a (PMHAHCOBO MOANIOMAaraHe, C YMUATO IOMOII J@ HMHBECTHpPAT B
noo0psiBaHE HAa KAuyeCTBOTO Ha TOTOBUS NMPOJYKT; WJIM B JPYI'H €IEMEHTH, KaKBHUTO ca
cepTHU(HIMpPaHe HA CTpaHaTa Ha IMPOU3XOJ; MONOOpsIBaHE HA H3MOJI3BAHUTE OIAKOBKHU;
pa3BUTHE HA THProBCKAaTa MPEXa U NTUCTPUOYIIMOHHUTE KaHAH, U T.H.

Bropara nocoka, B KOATO AMCEPTALIMOHHUAT TPYI HOCH CBOUTE AaKTyaJHOCT U
3HAYUMOCT, C€ OTHAcsl J0 poJisiTa Ha IMOTPEOUTENCKUTE IMPEANOYUTAHUS B MapKETHUHTA.
[lonkpensMe 3amuTeHaTa OT aBTOpa MO3MIMS, Y€ B ChbBPEMEHHUTE OM3HEC YCIIOBHUS, IPU
KOUTO KOHKYPEHLHUATa € BCE I[10-CUJIHA, ONPEIENISIHETO Ha JKEJaHUATa, HYXKIUTE W
MPEINOYNTAHUATA HA TIOTPEOUTENNTE; YCTAHOBSIBAHETO HA TOBA KAaKBO, KOTa, KbJE M KakK I
Obpae M30paHO OT TAX, UMa (PYHAAMEHTAIHO 3HAYCHHE 32 MAPKETHHIOBHTE OIEpalvy Ha
KOMITaHUUTE.

Kaszanoro mo-rope HM JaBa OCHOBaHME Ja 00OOIIMM, Y€ TeMaTa Ha HACTOSIIOTO
u3cieBaHe € akTyajlHa M 3HauMMa, M 4eé 3axBalllaliku ce C Hed aBTOPBHT JIEMOHCTpUpa
3a1J100YEHO pa3drpaHe Ha HEWHAaTa MHOTOACIIEKTHA MPUPO/IA.

Obexmvm Ha u3ciedéanHe B JUCEPTAIMOHHHUS TPYA € SICHO OYepTaH — TOBa ca
norpeburenute B AnbOaHus Ha Bb3pacT Haj 18 r., KOUTO ca aHraXUpaHU C MOKYIKaTra Ha
XpaHa, B T.4. 3eXTHH, B TEXHUTE JIOMAKHHCTBA.

Ilpeomemvm Ha u3cneoéane € TOYHO ((HOpPMyIUpaH — TMPEANOYUTAHHATA Ha
norpeburenute B AnOaHus Ha Bb3pacT HaJ 18 I. KbM XpaHUTEIHU MPOAYKTH KaTo LSJIO, U B
9aCTHOCT - KbM 3€XTHHA.

BB3MokHOCTHTE, KOUTO Taka JehUHHpPAHUTE OOEKT M TNpenaMeT MPeAOCTaBIT Ha
U3CcIe0BaTeNsl, ca CTUMYJIMPAIN TIOKTOpaHTa KbM (pOopMysMpaHe Ha M3CIIe0BaTeICcKa el U
CBBpP3aHU C Hesl 3aJauu.

U3zcnedoeamencka yen € aa ce TpoydyaT TMOTPEOUTEIICKUTE MPEANOYUTAHUS KbM
CBBpP3aHUTE C U3rpaKIaHe Ha JOBEpUE Yy MOTPEOUTENs BBHIIHU aTpUOyTH Ha MPOIYKTa,
KaKBUTO ca: cepTU(UKaLUATA HAa IPOAYKTA 32 KAU€CTBO; CepTU(UKAIUATA HA MPOAYKTa KaTo
OpraHMYeH; IPOU3X0/la Ha MPOIYKTa; HAIU4Yue Ha OpaH Ha MPOAYKTa, B YCIOBUATA HA MOCT-
KOMYHHCTHUYECKa CTpaHa B MPEXOJl, UMallla clabu MHCTUTYLUHU U MIMPENIO ce HeloBepHe Ha
noTpeduTenuTe KbM cepTuduirpaHe Ha MPOIYKTHUTE OT CTpaHa Ha TPETH/ HE3aBUCHUMHU
OpraHu3aIHH.

Taka dopmynupanara 1ea JOKTOPAHTHT NpeodOpasyBa B JIOTHYECKH OOOCHOBAH
KOMIUIEKC OT ceoeMm U3Cie008amencKu 3a0auu:



e Ja ce HampaBd KpPUTHYEH AaHAIM3 HAa NyOJMKaUMUTe IO Tmpodiiema 3a
HNOTPEOUTENICKUTE TPEANOYUTAHNS KbM XPAaHUTCIHHUTE TPOAYKTH, B T.4. KbM
3eXTHHA;

® 1a ce pa3pabdoTH METOIOJIOTHYECKA PaMKa, KOSITO JJa HACOUBa M3CIIECIBAHETO;

® Jla ce MPOBEJE EMIIMPUYHO MIPOYUBAHE, C KOETO JIa ce chOepar He0OOXOAUMHTE JaHHU;

® J1a ce aHAIM3UPAaT ChOpPaHUTE JaHHH;

e 1a ce OOCHAAT U OLEHST PE3yATaTUTE, TOJyYSHU OT aHAJIM3a Ha JTAHHUTE;

e 1a ce GOpMyIHpAT 3aKIIOUEHHS U IPUII0KEHHS 32 IIPAKTHKATA,;

® J1a ce MocoyaT OrpaHUYEHHsTa, B KOUTO € IPOBEJCHO MPOYYBAHETO, U J1a CE IMOKaXKaT
BB3MOXKHOCTHUTE 32 OBJICIIN U3CIIECIBAHNUS.

N36poeHnTe N3CIeI0BaATEICKH 33/1a49H Ca JOCTAThYHO KOHKPETHH; U3ITBIHEHHETO UM
II03BOJISABA JIa C€ TMIOCTUTHE ITOCTAaBeHATA 11eJ1; M HACOUBAT U3CIIEABAHETO B IIPABUIIHA ITOCOKA.

3a 7ja MOCTUTHE LIETUTE CH, JOKTOPAHTHT (hOopMyIupa ABe rpynu xunomesu. IIsparta
rpyna BKJIIOYBA XHUIIOTE3H, CBBP3aHU C BB3JICHCTBHETO HAa CBBP3AaHUTE C HM3TPAKIAHE HA
J0BEpHE y TOTpeOHTENs] BHHIIHU aTpuOyTH Ha 3€XTHHA (CepTH(HKAIMi Ha MPOAYKTa 3a
Ka4dyeCTBO, CepTI/I(l)I/IKaIII/Iﬂ Ha MPOAYKTA KaTO OpPraHrnyicCH, IIPOU3X0J Ha NPOAYKTA, HAJIUYUCTO
Ha OpaHJ Ha TPOAYKTA) BBPXY HOTPEOUTEICKUTE MPEATOYUTAHUS KBM TO3U IPOJIYKT.
BTopaTa I'pynma XUIIOTE3W C€ OTHACAT 10 BBSI[CfICTBI/IGTO Ha COIMO-UKOHOMHUYCCKUTEC
¢bakxTopu Ha moTpeduTes (KaTo Bb3pacT, 1MoJl, 00pa3oBaHKE, JOXO/H) BbPXY TOTOBHOCTTA 32
3aIulaliaHe Ha MPOAYKTa.

3. OueHka HA MOJTyYeHUTEe HAYYHHU U HAYYHO-NIPUIIOKHH Pe3yJITaTu

3.1. Ocnogénu Hayunu u HAYYHO-RPUIONCHU pPE3YIMamu, HOCHMUZHAMU 6
oucepmayuoHHus mpyo

B y600a Ha Tpynma nucepTaHTBT € OOOCHOBAJ AKTyaJHOCTTAa M 3HAYMMOCTTA Ha
Temara; AepUHHpan € O0eKTa M NpeaMeTa Ha HM3CIEeBAHETO, KAKTO M OCHOBHATa LeJl U
NPOM3TUYAIIATE OT Hes 3afadd. B Ta3m wact ca QopMynMpaHM M H3CIEIOBATEIICKUTE
XHITOTE3H, KOUTO Ja OBAAT MPOBEPEHH B X0J1a HA H3CIIEIBAHETO.

B nwpea cnasa wa nuceprammonHus Tpyn Mopena bos mpaBm mpernen Ha
TEOPETHYHHUTE MTOCTAHOBKH, CBBP3aHH C TIOTPEOJICHUETO, B T.4. C HETOBaTa EBOJIOIHS, KAaKTO
M Ha KOHIENIHMUTE 3a (AKTOPHTE, KOWTO BB3JEHCTBAT BBPXY NPEANOYHTAHHITA HA
MOTpeOUTETUTE.

Ome B HAYaJIOTO JOKTOPAaHTHT MAapKHUpPa OCHOBHUTE KOHIICTIIIMH B KIACHYECKOTO,
KEHHCHAaHCKOTO M HEOKJIACHYECKOTO CXBalllaHEe 3a MOTPeOJIeHHETo. ABTOPHT HPEACTaBS U
HSIKOJIKO pa3jMYHH TEOPHH 3a TIOTPEOHTEICKHTE TPEANOYUTAHNS, C KOETO ITOCTaBs

HGO6XO)II/IMaTa OCHOBA 3a IMO-HATaThIIHOTO M3CJICABAHC HAa TCHACHIUUTC B HOTpe6J'IeHI/IeTO



Ha XPaHUTEJIHU IPOAYKTH.

B sornueckara mnociieoBaTeIHOCT HA IbpBa IV1aBa CE€ BIIMCBA M IPEJCTaBSHETO HA
KOHIICTIIMATA 3a KAueCTBOTO Ha NPOAYKTa KaTO CBBKYINHOCT OT HETOBH aTpuOyTH,
yIOBJIETBOPSIBAIIM [IPEABAPUTEIHO 3aJI0KEHUTE HM3UCKBAHMUS KbM NPOAYKTa — TE3U Ha
oTpeOUTENUTE.

C BKIIOYBAaHETO Ha JHMCKYCHSTa 3a BB3JACHCTBUETO Ha OpaHIOBETE BBPXY
IIPEANIOYUTAHUATA HA MOTPEOUTENNUTE, JOKTOPAHTHT YMEJIO HAaco4YBa HM3JI0KEHUETO, KaTo
KOHKpETH3Upa M U34CHABA OT pa3jiMYHU IJIEJHM TOYKM IpeaMeTa Ha U3CJIEIBaHE Ha
HacToAIIaTa JUCepTaLus.

JIOKTOpaHTBT OTOENsA3Ba, Y€ OpaHAUHIBT CE€ € IPEBbpPHAI B HMHCTPYMEHT CbC
CTpaTernyecko 3HaA4€HHUE, KOETO CTUMYJIMpaA U3CIEABAHUITA, HACOUEHU KbM pa3KpHUBaHE Ha
BAXHOCTTA Ha MpEANOYMTAHHUATAa KbM Mapkara. Llutupanu ca ronsm Opoil m3cienBaHus,
pa3KpuBaly poJisiTa Ha OpaH/a 3a yCTaHOBSIBAaHE Ha MJCHTHUYHOCT Ha I1a3apa, 3a yKpelBaHe
Ha YCTOMUYMBOCTTA CIPSIMO JEHCTBUATA HA KOHKYPEHTHUTE, 3a Pa3IIUpsBaHE HA Map>KOBETE, 3a
OCUTYpsIBAHE Ha IM0-100p0 CHTPYJHUYECTBO OT CTpaHa Ha MOCPEAHHUIMUTE B
IUCTPUOYIIMOHHUTE KaHAJIH, 34 BB3MOXKHOCTTA TOTPEOMTENUTE IO-YCIEHIHO J1a
UACHTUPUIHPAT HYXKAUTE, KOUTO KOHKPETEH OpaHa MOKE J1a YAOBIETBOPH, U T.H.

Ta3u yacT Ha WH3CIEABAHETO CHIBbPKA U KPUTUYHUS aHAJIU3 Ha JIOKTOpaHTa Ha
nyOJIMKaIMUTE OTHOCHO TIOTPEOMTEICKUTE MPEAIOYUTaHUSI KbM 3€XTHHA. ABTOPBT
oT0ensi3Ba, ye B JUTepaTypaTa € LIMPOKO MPEJCTaBEHO CXBALIaHETO, Y€ MPOU3XOABT Ha
3€XTHHA € OCHOBHMAT (akTop, KONTO BB3/EHCTBA BBPXY MOTPEOICHUETO HA TO3U MPOIYKT.
Crnopen apyru wu3ciefoBaTeiad MOTPeOJEHUETO Ha 3€XTHHA 3aBUCU TJIABHO OT IMOJI3UTE,
CBBP3aHU CBC 3PaBETO, M C BKyCOBUTEe My KadecTBa. [lo oTHomeHue Ha AnOaHus e
or0ernsi3aHa MPOMsSHATa B MOTPEOUTENCKOTO MOBEJECHUE W HAUMH HA J)KMBOT B PE3yJTaT Ha
MKOHOMMYECKHS PacTeX, MOBUILIABAHETO HAa KaYeCTBOTO Ha JKUBOT Obp3aTa ypOaHM3aIUs U
nubepanu3upaHeTo Ha TbproBusatra. Ha Te3u mnpomeHH aBTOPHT OTJaBa IMOCTENEHHOTO
oopMsHE Ha HSAKOJIKO pa3jMYHU eTaka Ha ra3apa Ha XpaHU. ThpCEHETO Ha 3eXTUH, KOWTO
MIpe/ICTaBIsIBAa BaKEH KOMIIOHEHT OT XpPaHEHETO Ha ajl0aHIUTe, HapacTBa Mpe3 MOCIETHUTE
JIBE JI€CETUIIETHUS.

B noruueckara noapenda Ha mbpBa riaBa aBTOPbHT CH 33JaBa TOYHUTE BHIPOCH KbM
U3CIe0BaTeICKUSl MpoOiieM, TMpaBU MHOTO KOPEKTHH OOOOIIeHHs 3a ChBPEMEHHHTE
CXBalllaHUSl Ha H3CIeJOBaTeNIMTEe B O0JIacTTa Ha MOTPEOUTENICKUTE MPEANOYUTAHUS KbM
XPaHUTEITHUTE MPOAYKTH, KAMO €OHOBPEMEHHO C MO068d YCHA8a 0a npeocmasu U c80emo
cobcmeeno muenue. Cmunvm Ha OOKMOPAHMA ce OMAUYABA C HAYYHOCH, HO 6 CBHUjOmOo
gpeme e pasbupaem u sceH.

3.2. Memooonozusn na uzcineoséanemo

MGTO,I[OJ'IOFI/ISITa Ha HU3CJICABAHCTO Ha HOTpe6I/ITCJ'ICKI/ITe OpeANnOUYUTaHuA KbM



3eXTHHA Ha an0aHCKU Ma3ap € NpeAcTaBeHa BbB BTOpaTa IilaBa Ha AUCEPTALUsTA.

[IpeioskeHUAT OT JOKTOpPAHTAa MOJEN Ha M3CIEIABAaHE OTYHUTA IMOCTUTHATOTO OT
NPEIUIIHN W3CJECIBAaHUS 10 OTHOIICHHE Ha MPOMEHJIMBHUTE, KOUTO BB3ACUCTBAT BBPXY
B3€MaHETO Ha peuieHue oT morpedurenure. B Hero ca BkmodeHu aemorpadceku akropu
(BB3pacr, o, 00pa3oBaHUE U JOXO/H); CBBP3aHH C H3TPAXKIaHE HA JOBEPUE Y MOTPEOUTEIS
BBHIITHY aTpUOYTH Ha 3eXTHHA (cepTU(dHKAIMI HA TPOIYKTA 33 KA4eCTBO, CepTU(dUKAIHS Ha
NPOAYKTa KaTO OpraHWuYeH, MPOM3XOJ] Ha MPOAYKTa, HAIW4YKe Ha OpaHI Ha NPOIYKTa,
OMaKOBKa); ApYyru (akTOpH, Karo IIeHa, IMO3HAaHWE 3a cepTU(UKanusATa Ha TNPOIYKTa,
MO3HATOCT Ha OpaHIa, BB3MPUATHS 3a BB3ICHCTBHETO HA 3€XTHHA BBPXY 3APABETO.
Wsrpagenusat or Mopena bost moen e ocHoBa 3a ¢popMynupaHe Ha IOCOUYEHHUTE MO-TOPE JIBE
IPYIH XUTIOTE3H.

PazpaGoTeHusiT OT MJOKTOpaHTa W3CIEAOBATEIICKA HHCTPYMEHT IIPE/ICTaBIISABA
CTPYKTYpPHUpPAH BBIIPOCHUK € 24 BBIIPOCa, U3IOJI3BaH 110 BpEME Ha HHTEPBIO C PECIIOH/ICHTA.

N3Bagkara ce cbeTom OT ai0aHCKH Tpa)kaaHH, skuBeelun B Tupana u Jlypbc, KOUTO
KOHCYMHpAT 3€XTHH, KOUTO Ca KyIyBaJd TO3U MPOIYKT Ipe3 MOCICTHUTE MECELH, U KOUTO
ca OTTOBOPHM 3a TMOKYIIKaTa Ha XPAHUTEIHW CTOKM OT JOMAakMHCTBOTO. M3Baakara e
ciydaiiHa, a 00embT i € 400 pecrioHaeHTa.

OT TIT. Ha Memoloume 3a 0bpabomka HA OaHHU, TUCEPTAHTHT OOOCHOBABA
HEOO0XOMMOCTTa OT TECTBAaHE IO PA3IMYCH HAYMH HA PA3JIMYHUATE XUIOTE3H. XHUIOTE3UTE,
CBBp3aHU C BB3JICHCTBHETO Ha CBBP3aHUTE C HM3TPAKIAHE Ha JIOBEpHE Yy TOTpeOHTENs
BBHIITHYU aTPUOYTH HA 3eXTUHA BHPXY MOTPEOUTEIICKUTE TPEIOYUTAHHS KbM TO3U MPOIYKT,
ca TECTBaHW 4Ype3 OWHApHA JIOTUCTUYHA perpecus, XHU-KBaapaT TECTOBE, W TECTOBE Ha
MakHemap wn Kpbckan-Yomuc. XHIIOTE3UT€ OTHOCHO BB3JIECHCTBHETO HA  COLHMO-
MKOHOMHUYECKUTE (HaKTOPH Ha MOTPEOMTENsT BbPXY TOTOBHOCTTA 32 3allIalllaHe Ha MPOAYKTa
ca TECTBaHU 4pe3 OOMKHOBEHA JIMHEWHA perpecus.

3.3. H3nvainenue Ha nocmagenume 3a0auu U NOCMUZAHE HA Ueama Ha
oucepmayuoHHus mpyo

Pesynrature, mnodaydeHHM OT JOKTOpaHTa 4Ype3 EMIHPUYHO NpOy4yBaHE Ha
MOTPEOUTENCKUTE MPEANOYUTAHUS KbM 3€XTHHA Ha ajnOaHCKMs Ma3ap, ca MpeJCTaBEeHU B
mpemama 21a6a Ha AUCEepTaIUsTA.

Pesynrarure nokassar, 4e moTpeOUTENNTE MPEANIOYUTAT OCHOBHO CTY/IEHO MPECOBAH
3€XTHH, U TI0-MaJIKO — OCTaHaJIUTE BUAOBE. VIHTEpECHO €, Ye PECHOHEHTUTE HE IbpKaT Ha
OpaHAMpaHeTo MPHU 3eXTHHA — 32 TAX € MO-BaXKHO J]a 3HAAT, Y€ MPOAYKTHT € aJl0aHCKU U, MO-
BB3MOXHOCT, J1a TO3HAaBaT JUYHO (epMepa, KOUTO ro € MPOor3Bell.

[lo oTHomIeHHWE Ha OMakOBKaTa Ce€ MPEANOYUTAT CThKIEHUTE OyTHiku. OTHOCHO
cepTu(ULIMpPaHETO HA MPOAYKTAa KaTO OpraHUYEH - MOBEYETO MOTPEOUTENN HE KOHCYMHUpaT
MPOJIYKTH, KOUTO ca cepTUUIUPAHU KAaTO OpraHuyHH. [IpOTHBOMOIOKHO € MOJI0KEHUETO



ChC 3€XTHHA, CEPTH(HIMPAH 10 CUCTEMaTa 3a Ka4eCTBO - MIOBEYETO MOTPEOUTEH 3asBsBAT,
4ye KOHCYMHpPAT 3€XTHH, KOHTO € cepTu(UIMpaH 3a KauyecTBo.

[Tonyyenure or Mopena bost pesynraTu mokas3Bar, 4e MOTPEOUTENHUTE CBBHP3BAT
[[eHaTa C KayeCTBOTO Ha 3€XTHHA; KaKTO U C PETMOHA, OT KOWTO MPOM3X0XKJa; ¢ OpaHna,
KONTO HOCH; U C OIIAKOBKaTa, B KOATO ce mpeasiara. lHTepecHo e, 4ye KaueCTBOTO Ha 3€XTHHA
€ Hal-Ba)XHOTO 3a MOTPEOMTENTUTE — T€ M3pa3sABaT FOTOBHOCT Jia 3aIlIaTsT MOBEYE 3a IO-
BHCOKOTO Ka4eCTBO.

4. OuneHka HA HAYYHHUTE M HAYYHO-NIPUJIOKHH IIPUHOCH

B mpexncraBeHus 3a pernieH3upaHe AUCEPTAMOHEH TPYJ JOKTOPAaHTHT JEMOHCTPHUpPA
3HaHUS 32 TOTPEOUTEICKUTE NPEANIOYUTAHMS KbM 3€XTHHA Ha all0aHCKUS 1Ma3ap U yMEHHs Ha
M3CJe0BaTe]l Ha MHOTO BHCOKO HHMBO. ToBa € OCHOBaHME 3a BHCOKAaTa MM OILIEHKa 3a
MIPEJCTaBEHUs TPY/.

Cunnume cmpanu Ha oucepmayusma MoraT Jia ce 00OOIIST 110 CIICAHNS HAYNH:

® KOHIETITyaIW3alHUATa Ha TOTPEOMTEICKUTE MPEANOYUTAaHUS KBbM  3€XTHHA,
000CHOBaHa B IIbPBa U BTOpA IJ1aBa;
e u30paHa u TNpUIIOKEHA aJeKBaTHA M3CJIEIOBATENICKa TMPOIEAypa, BKIIOYBAIIA

KOMOMHAINS OT METOMIM;

®  QJICKBATHO MPHJIOKEH CTATHCTUYECKH MHCTPYMEHTAPHYM;

e u3BeJeHU 00OOIIEHUS ChC CUIIHA MIPAKTUYECKA CTOWHOCT.
Jlucepmayuonnusm mpyo uma cieonume 6e3cnopHu npurocu (contributions):

e Teopernuen npuHoC:

1. HampaBeH e KpUTHYEH aHAIN3 M Ca CHCTEMAaTH3MPaHH MPEAXOTHUTE MPOYIBAHUS
BBPXY MOTPEOMTENICKUTE TPEANOYNTAHUS KbM XpaHH B KOHTEKCTa Ha
MOTpeOJIEHNUETO HA 3EXTHH.

e Hay4yHO-npHI0KE€H NPHUHOC:

1. Pa3pabotena u anpoOupaHa € METOAMKA 3a EMIIMPUYHO U3CJIEBaHEe Ha
MOTPEOUTENCKUTE TMPEANOYUTAHUS KbM 3€XTHHA B crnenu@uuHuTe 32 AnOaHUS
YCIIOBHSL.

e [IpakTUKO-TIPUTIOKHU TPUHOCH:

1. JlokazaHo € HAJIMYMETO Ha CTATUCTUYECKU 3HAUMMHM PazIuuusi MEXKIy (pakTopure,
KOUTO BB3/ICHCTBAT BHPXY TOTOBHOCTTA 32 3aIUIAN[aHe U BHPXY IMOTPEOUTEIICKUTE
MPEIIOYATAHUS CIIPSIMO 3€XTHHA.

2. ®opmynupaHH ca TPENOPHKH, KOWTO Ja IOAIMIOMOTHAT OCBIIECTBIBAHETO Ha
MapKETHHTOBU CTPATETHH 110 OTHOIICHWE Ha TPOM3BOJCTBOTO U MOTPEOICHUETO
Ha 3€XTHUH.



5. Ouenka Ha Ny0/JTUKAIMUTE MO JUCEPTANUATA

[IpounTsT Ha nmyOauKauuuTe Ha JOoKTOpaHT MopeHna bos - 1 ctynus, 1 cratus u 2
JOKJIa/la - COYM, Y€ T€ ca CBBbpP3aHU C TE€MaTa Ha M3CJE/BAHETO W IMOKa3BaT HEHHHS TpacH
M3CJIEeI0BATEIICKH HHTEPEC KbM Ta3H MPOOJIeMaTHKA.

B crynusra ,, Consumer preferences versus product certification (The case of olive oil
in Albania)” ce w3cnenBar pa3MYHUATE TIEAHH TOYKH KBM TOTPEOUTEICKUTE
MPEANOYUTAHUS 32 XPAaHUTEIHU IPOAYKTH. BHIMaHUETO € HACOUeHO CIIeIMaTHO KbM Ma3apa
Ha 3¢XTUH B AJ0aHUs, KAKTO U KbM CEpTH(PHIMPAHETO HA 3€XTHHA B PA3BUBALUTE CE CTPAHU
u B AnbGanus. Pasrnemanu ca pa3nu4HUATE HMHCTPYMEHTH, 4Ype3 KOUTO C€ KOHTPOJIUpPAT
XpaHUTEITHUTE MPOAYKTH, KaKTO M BB3JCHCTBUETO Ha cepTU(UIMPAHETO BHPXY M300pa Ha
noTpeOuTENUTE.

Crarusita ,, The Importance of Food Certification for Olive Oil Market in Albania“ e
MIOCBETEHA Ha POJIATa Ha cepTU(UIIMPAHETO B CEKTOpa Ha 3exTuHa B Anbanus. LlenTa e na ce
HaNpaBy MpErJie] Ha CXEMHTE 3a cepTu(uImpane, H3MOA3BaHN B CEKTOpA HA 3€XTHUHA, KAKTO
W J1a ce OuepTasT MpeIuMCTBaTa Ha BCAKA CXeMa 3a cepTuduumpane.

Hoknanet ,, Certification of food products and the impact on the market “ pasriexna
CHCTEMHUTE 32 HAachpuaBaHE Ha IOTPEOJCHHETO M 3allUTa HAa XPAaHUTEITHUTE IMPOIYKTH,
IIpUJIaraHyu B EBPOIIEHCKUS ChIO3.

Hoxnanst ,,Analysis of Consumer Preference for Olive Oil Attribute in Albania*
aHaIM3Upa BB3JICHCTBHETO, KOETO OIpENeIeHH aTpuOyTH Ha TPOAYKTa HMAaT BBPXY
MPEINOYNTAaHUATa Ha MOTPeOUTENUTe TMPH TOKynKara Ha 3exTHH. CTaBa Jyma 3a TakuBa
,,BBHITHU® 332 TPOAYKTa aTpuOyTH KaTo IIeHa, cepTH(dUKanus, HaJIMYUEe Ha W3rpajeHa
THProBCKa MapKa, MsICTO Ha TIOKYIIKaTa, ¥ MACTO Ha ONTAaKOBAHETO Ha MPOJYKTa.

6. Ounenxa Ha aBTOpedepara

ABTopedepaTsT € ¢ 06eM 24 cTaHJapTHU CTPAHUIIM U B HETO ca MPEACTaBEHU TOYHO
U II'BJIHO CHABPKAHUETO U CTPYKTYpaTa Ha IUCEPTALUITA, KAKTO U IIOCTUTHATUTE PE3yJITaTH.

7. KpuTn4yHuU 0e/Ie:KKH, IPENOPBbKU U BHIIPOCH

HsmaMm kpuTuuHM Genexku KbM JOKTOpaHTa, KaKTo W BbhIpocH. [Ipenopbkata Mu e
J1a MMPOABIKM HAYYHHUTE CH M3CIIEIBAHMS, KATO ONOJI30TBOPH HM3CJIEIOBATEICKHS TOTEHINAT,
C KOMTO pasmoJiara.

8. 3akarouenme

[IpencraBeHUAT [UCEPTALMOHEH TPYA € CaMOCTOSITENIHO IPOBEIEHO Hay4yHO



U3CIIEIBAHE C $CHO OTKPOEHU pe3ylTaTM W HAayYHU M HAyYHO-IPWIOKHU IIPUHOCH,
CHOTBETCTBAILIO HAIIBJIHO HA M3UCKBAHUATA KbM MOJI00CH HAy4eH TPYA.
Tosa mu dasa ocHosanue 0a npenopbyam ¢ 8bmpeuina yoedenocm Ha yeaxcaemomo

HAVYHO Jrcypu_0a_npucwvou Ha ooxmopaum Mopena Croaeuman bos obpazosamennama u

Hayuna cmener , Jokmop“ no nayuma cneyuaanocm ,, Mapxkemun2“. A3 camusm e

2AAcy6eam KamezsopuiHo u V660€H0 c . Ma -,

04.01.2021 r., Codus nou. 1-p Kpacumup Mapunos
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9. Candidate information

The candidate studied under a PhD program in the Marketing and Strategic Planning
Department at UNWE Management and Administration Faculty in the academic specialty of
Marketing under Ordinance issued by UNWE research activity Vice-rector in 2017. The
doctorate followed an individual plan of study in return of individual payment during the
2017-2020 period.

Morena Boja was born in 1989 in Durres, Albania. She graduated the Agricultural
University of Tirana, at the Faculty of Economy and Agro Business. She has a Bachelor’s
degree in Economy and Agricultural Policies, and a Master’s degree in Economy and Rural
Development Policies. The candidate speaks Albanian, English and Italian.

Morena Boja’s personal biography includes jobs for a number of different financial
institutions at positions related to personal banking and credit analysis. Among the academic
positions she has taken so far I would like to point out her job as a lecturer at the
Mediterranean University of Albania, Tirana in Management, Marketing, Human Resources,
Ethics and Business Communication.

The candidate’s education strictly followed her individual plan of study. She has
taken the mandatory doctoral examinations in the discipline of Economics (Block A) and the
doctoral examinations in the specialty of Marketing (Block B). Also published were the
planned academic publications, incl. a study, an article and two academic conference reports.
The aforesaid shows that the candidate fully meets the requirements included in her
individual plan of study.
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10. General characteristics of the submitted thesis

Morena Boja’s thesis has been written on a total of 213 pages and includes statements
and a list of tables and graphs (9 pages); introduction (9 pages); 167 pages of main body
divided into three chapters; a conclusion and recommendations (7 pages); sources of
information (17 pages). Attached is the research questionnaire (5 pages). The structure of the
submitted work reflects the logical completeness of the research and is an expression of the
connections and relations existing between the elements of the main body — both between the
separate chapters and between their items.

The references include 236 sources: scientific publications and institutional websites
used mainly for access to statistical information. The sources used are in English, Italian and
Albanian. The bibliography is massive, but relevant; it is well-chosen and shows the current
achievements in the range of issues discussed. The scientific sources analyzed prove the
candidate’s sufficient knowledge of the matters examined in the thesis.

The candidate has also submitted a synopsis; a list of publications on the thesis topic
and a list of intended contributions, which means that all formal requirements for the thesis to
be reviewed have been met and the procedure for awarding a PhD academic degree can be
started pursuant to the Act on development of academic staff in the Republic of Bulgaria, its
implementing regulations and the internal rules and regulations of UNWE.

The thesis topic can be definitely defined as relevant and significant. The grounds for
such conclusion can be found in at least two directions:

Firstly, the candidate shows that the production of olive oil has been classified as a
top priority sector of the Albanian economy. Hence, this activity has been included in a
number of public support mechanisms. Companies in this sector are encouraged to take part
in financial support schemes thanks to which they can invest in improving the quality of the
finished product or in any other elements such as certification of origin, enhancement of the
packages used, development of the commercial network and distribution channels, etc.

The second direction in which the thesis is adequately relevant and important refers to
the role of consumer preferences in marketing. We do support the author’s opinion that
taking into consideration the modern-day business environment of ever-increasing
competition, identifying the consumers’ wants, needs and preferences and finding out what,
when, where and how they are to make their choices are of fundamental significance for the
companies’ marketing activities.

The aforesaid gives us grounds to summarize that the topic of the current research is
relevant and important and that by choosing to work on it the author shows her deep
knowledge of its multi-aspectual nature.

The target of the thesis research is well-defined: those are Albanian consumers aged
over 18 engaged in purchasing food, incl. olive oil, for their households.
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The subject of research is clearly stated, i.e. the consumer preferences of Albanians
aged over 18 for foods in general and for olive oil in particular.

The opportunities that the so defined target and subject provide for research have
encouraged the candidate to formulate a research objective and the tasks related to it.

The research objective is to investigate consumer preferences for the external product
attributes related to building consumer trust, such as product quality certification; organic
product certification; product origin; the existence of a product brand in a post-communist
country in transition with weak institutions and widespread consumer distrust of product
certification made by third/independent organizations.

The so defined objective is transformed by the candidate into a logically valid set of
seven research tasks:

e to make a critical analysis of publications on the issue of consumer preferences in
foods, incl. to olive oil;

¢ to develop a methodological framework to guide the research;

e to carry out an empirical research to collect the necessary data;

e to analyze the collected data;

e to discuss and evaluate the data analysis results;

e to come up with conclusions and practical applications;

e to identify any research restrictions and reveal any possibilities for further research.

The said research tasks are sufficiently specific and their performance enables the
achievement of the set objective and guides the research into the right direction.

In order to achieve her goals, the candidate identifies two groups of Ahypotheses. The
first group includes hypotheses associated with the influence of olive oil’s external attributes
related to building consumer trust (product quality certification; organic product certification;
product origin; the existence of a product brand) on consumer preferences for this product.
The second group of hypotheses refers to the impact of consumer social-economic factors
(such as age, gender, education, income) on the willingness to pay.

11. Assessment of the scientific and applied results achieved

11.1. Key scientific and applied results achieved in the thesis

In the introduction of her work the candidate has given proof of the relevance and
significance of the topic and has defined the target and subject of research, as well as its main

objective and the resulting tasks. This part also identifies the research hypotheses to be
verified in the course of research.
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In the first chapter of her thesis Morena Boja reviews the theoretical statements
related to consumption, incl. its evolution, as well as the concepts of factors influencing
consumer preferences.

Right from the beginning the candidate sets out the major concepts in the classical,
Keynesian and neoclassical theories of consumption. The author also presents several
different theories of consumer preferences, thus building the necessary solid ground for
further research of food consumption trends.

The logical sequence of chapter one also includes presentation of the concept of
product quality as an aggregate of its attributes satisfying preset product requirements, i.e.
those of the consumers.

By including the issue of the impact of brands on consumer preferences the candidate
competently guides the exposition, specifying and explaining from different points of view
the subject of research of this thesis.

The candidate points out that branding has become a tool of strategic importance that
stimulates research aimed at revealing the significance of preferences for the brand. Quoted
are a number of studies showing the role of the brand for creating market identity,
strengthening sustainability in comparison with competitors, increasing margins, ensuring
better cooperation by agents in distribution channels so that consumers could more
effectively identify their needs a specific brand can satisfy, etc.

This part of the research also contains the candidate’s critical analysis of publications
on consumer preferences for olive oil. The author points out that the literary sources widely
focus on the concept that the origin of olive oil is the key factor influencing the consumption
of this product. According to other researchers the consumption of olive oil depends mainly
on its health benefits and taste. As far as Albania is concerned, attention is drawn to the
change of consumer behavior and lifestyle as a result of its economic growth, enhanced
quality of life, fast urbanization and trade liberalization. According to the author such
changes are the reasons for the gradual formation of several different food market tiers. The
demand for olive oil, which is a major ingredient in the Albanians’ diet, has been increasing
for the last two decades.

In the logical sequence of chapter one the author asks the right questions regarding
the issue of research, makes quite correct summaries of the contemporary concepts of
researchers in the field of consumer preferences for foods, and at the same time successfully
shares her own opinion. The candidate’s style of writing is scholarly, but also clear and
comprehensive.

11.2. Methods of research

The methods of research of consumer preferences for olive oil on the Albanian
market are shown in the thesis second chapter.
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The method of research suggested by the candidate takes into account what has been
achieved in previous studies regarding the variables influencing consumer choice. It features
demographic factors (age, gender, education and income); olive oil’s external attributes
related to building consumer trust (product quality certification; organic product certification;
product origin; the existence of a product brand, packaging); other factors such as pricing,
knowledge of product certification, brand awareness, perceptions of the impact of olive oil
on health. The model constructed by Morena Boja is the basis for identifying the
abovementioned two groups of hypotheses.

The research tool developed by the candidate is a structured questionnaire containing
24 questions to be used while interviewing respondents.

The sample features olive oil consuming Albanians living in Tirana and Durres, who
have purchased this product in recent months and are responsible for the purchase of foods in
their households. The sample is random and covers 400 respondents.

From the point of view of the data processing methods, the candidate justifies the
need of testing different hypotheses in different ways. The hypotheses connected to the
impact of olive oil’s external attributes related to building consumer trust on consumer
preferences for this product are tested by using binary logistic regression, Chi-Qquadrat-
Tests and McNemar's and Kruskal-Wallis tests. The hypotheses regarding the impact of
consumer social-economic factors on the willingness to pay are tested by means of a simple
linear regression.

11.3. Performance of the tasks assigned and achieving the thesis objective

The results achieved by the candidate through empirical research of consumer
preferences for olive oil on the Albanian market are included in the thesis third chapter.

The results show that consumers mostly prefer cold pressed olive oil while the other
types are less preferred. It is interesting to point out that the respondents are not keen on
olive oil branding, what they find more important is that the product is Albanian and, if
possible, that they personally know the farmer who produced it.

With regard to packaging glass bottles are preferred. As far as organic product
certification is concerned most consumers do not consume products certified as organic. It is
the opposite with olive oil quality certification as most consumers say they consume quality
certified olive oil.

The results achieved by Morena Boja indicate that consumers associate price with
olive oil quality; the region it comes from, the brand it has and the packaging it is sold in.
The interesting thing is that olive oil quality is what matters most to consumers as they
express their willingness to pay a higher price for higher quality.
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12. Assessment of the scientific and applied contributions

In the thesis submitted for review the candidate demonstrates her knowledge of
consumer preferences for olive oil on the Albanian market and her skills of a top level
researcher. Those are grounds for my high grade of the submitted written work.

The thesis strong points can be summarized as follows:

e conceptualization of consumer preferences for olive oil well-grounded in chapters one
and two;

e selecting and applying an adequate research procedure including a combination of
different methods;

e adequately used statistical set of tools;

e drawn summaries of strong practical value.
The thesis has the following indisputable contributions:

e Theoretical contribution:

2. A critical analysis is made and the previous studies of consumer preferences for
foods in the context of olive oil consumption are classified.

e Scientifically applied contribution:

2. Methods of empirical research of consumer preferences for olive oil in the

conditions specific for Albania have been developed and tested.
e Practically applied contributions:

3. The existence of statistically significant differences between the factors
influencing the willingness to pay and the consumer preferences for olive oil has
been proven.

4. Recommendations are given to facilitate the implementation of marketing
strategies with regard to olive oil manufacturing and consumption.

13. Assessment of the thesis publications

Reading of Morena Boja’s publications, i.e. 1 study, 1 article and 2 reports reveals
that they are related to the research topic and confirm her lasting researcher’s interest in such
issues.

The Consumer preferences versus product certification (The case of olive oil in
Albania) study examines the different points of view to consumer preferences in foods.
Attention is drawn in particular to the olive oil market in Albania, as well as to olive oil
certification in the developing countries and in Albania. It reviews the various tools used to
control foodstuffs, as well as the influence of certification on consumer choices.

The Importance of Food Certification for Olive Oil Market in Albania article deals
with the role of certification in the olive oil sector in Albania. Its aim is to review the
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certification schemes used in the olive oil sector, as well as to identify the advantages of each
separate certification scheme.

The Certification of food products and the impact on the market report examines the
systems used for stimulating consumption and protecting food products as implemented in
the European Union.

The Analysis of Consumer Preference for Olive Qil Attribute in Albania report
analyzes the impact that certain product attributes have on consumer preferences when
purchasing olive oil. We are speaking of “external” product attributes such as pricing,
certification, the existence of an established commercial brand, point of purchase and point
of product packaging.

14. Assessment of the synopsis

The synopsis covers a total of 24 standard pages and it accurately and fully
summarizes the contents and structure of the thesis as well as the results achieved.

15. Critical remarks, recommendations and questions

I have no critical remarks or questions for the candidate. My only recommendation
for her is to continue her scientific research making good use of the researcher’s skills she
possesses.

16. Conclusion

The submitted thesis is an independently conducted scientific research that has clearly
outlined results and scientific and applied contributions fully meeting the requirements for
such scientific written works.

All of the aforesaid gives me grounds, using my firm belief, to recommend the

respectable examining committee to award the candidate, Morena Sulejman Boja, a PhD

academic degree in the specialty of Marketing. I, personally, shall categorically and

decidedly vote positively for her.

04.01.2021, Sofia Assoc. Prof. Krasimir Marinov PhD
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