CTAHOBMUIUE

OTHOCHO AucepTaLunoHeH Tpya Ha Tema ,loTpebutencku npegnounTaHuns
3a XpaHuTesIHKU NpoAykTu (Mo npuMmepa Ha sextTuHa B Anb6aHua)™, 33
npucbXxaaHe Ha obpasoBaTtenHa W HaydyHa creneH ,Jokrop” nmno
rnpodgecuoHanHo HanpasneHune 3.8. ,MkoHoMuka", HayuHa

cneuunanHocr ,Mapkerunr”

OdokropaHT: MopeHa CyneiiMmaH bBos, YHuBepcUTEeT 33 HaUUOHANHO U

CBETOBHO CTOMNAHCTBO
HayueH pbkoBoguren: MNMpod. a4-p Xpucto MBaHos KaTpaHaxues

ABTOp Ha craHoBuuero: [ou. A-p KpuctusiH LLHopk MocTamxusH, Hos
BbNrapCcku YHUBEPCUTET

I. OBLUA XAPAKTEPUCTUKA HA OUCEPTALIMOHHUA TPY

AincepTraumoHHmaT Tpya e B 06eM oT 213 cTpaHuuM 1 e CTPYKTYpupaH
B YBOJ, M3NIOXEHWE OT TPU INaBK, 3aKTHOYEHUE, NPENOPBKU, NMPUIOKEHME —
BbMNPOCHUK OT MPOBEAEHOTO M3CNEABAHE W 3HAUYUTENEH Mo 06eM CMUCHK C
nsnonseaHa nutepatypa. KbAeTo € HeobxOoAMMO, TEKCTLT € OHarfedeH C
Tabnuumu, urypu n rpaduku.

Temata Ha anceprauusaTa 6€3CNOpPHO € aKTyanHa U 3HayuMMa, KakTo oT
HayyHa, Taka “ OT NPUIOXHa rneaHa Toyka. ToBa € Taka, Tbil KaTo OT edHa
CTpaHa AnbGaHus e AbpxXasa, B KOSATO TermbpBa Ce 3acuiBa ponsita u
3HAYEHMETO Ha MAPKETUHIOBUTE WHCTPYMEHTM, @ TOBa HEMUHYEMO e
CBbp3aHO C Mo-A06pO u3CneaBaHe U MO3HaBaHE Ha MOTPebUTEeNncKUTe

Hasuuu 1 npeanountanms. OT Apyra CTpaHa uscnefBaHeTo ce (oKycupa



BbpXy 6bp30060pOTEH NPOAYKT BbB BUCOKOKOHKYpPEHTHa Cpepa, KOeTo
npeanonara CUCTEMHU MApPKETUHIOBU YCUNIMA OT CTpaHa Ha KOMMaHuuTe,
onepupalliy B TO3M cektop. Bcumuko ToBa obycnaess HeobxoaumocTTa OT
noaobeH TUN wu3CnNeaABaHUs W npaBy AUCEPTAUMOHHUA TPYA 3HAYUM U
MPUHOCEH.

CTunbT, KakTo Ha AUCEepPTauuMOHHUA TPYA, Taka u Ha asTopedeparta, €
CbobpaseH C M3UCKBaHUATa 3a NOAOBGEH Tun HayyHW TEKCTOBE, MOKa3Ba
KOMMETEHUMUATa Ha AOKTOPaHTa U HEroBUTE U3CNEA0BATENCKNA ThPCEHUS.

NybnukaunumTe KbMm TpyAa — O0O6WO 4YeTMpun Ha 6pon, uMaTt npsako
OTHOLLUEHUE KbM pasuUCKBaHUTE npobnemu v AEMOHCTpUpaT UAEN, KOUTO Ca
pasBuTK W OTpa3eHu B paboTaTta Ha AOKTOpaHTa.

ACHO ca pasnucaHn WU3C/EAO0BATENICKUTE Uenu M 3afauu, npeaMeT u
0bekT Ha u3CneaBaHeTo, M3MON3BaHaTa MW3C/1ef0BaTe/ICKa METOoA0NOorus,
KaKTO M KOHKPETHUTE XMUMOTE3N, KOUTO LLLE CE U3CNEeABaT OT AOKTOPAaHTa.

MbpBa rnaea npasu nurtepatypeH o0630p Ha Marepuanu no Temarta U
npeaxogHu npoyysaHus. Brtopa rnaea € nocBeTeHa Ha pas3paborBaHe Ha
METOLOSIOrNA Ha U3CNeABaHETO C HeobXoAMMUA UHCTPYMEHTapuyMm. B Tperta
rnaBa [OKTOPAHTBLT U3BEXAa pe3ynTaTu OT U3CNEeABaHETO, a Ha TaXHa 6aza
npaBu U KOHKPETEH aHanu3 W u3BexAa nNpenopbku. Tyk 6ux uckan aa
aKLEHTUpam, Yye npenopbKuTe ca aapecmpanH KbM KOMMNaHUUTE, onepupaiim
B TO3M CEKTOp, C KOETO Ce noadepraBa nNPWUIOXKHUA XapakKTep Ha
AVCEPTaLMOHHUS TpyAa.

Ha 6a3a Ha Tasu CTpyKTypa Mora Aa HanpaBs U3Boj, Ye paborarta Ha
AOKTOpaHTa MopeHa Bosa cnepsa normyHa v nocneposaTesiHa CTTPYKTYpa, B
paMKMUTE Ha KOSATO SICHO Ce o4yepraBa OCHOBHaTa TeMa Ha W3CcnelBaHe,
AKTYanHOCTTa W U KOHKPETHUTE TEe3MU, KOUTO Ce MPEACTaBAT M 3alurasar.
N3non3BaHUAT Noaxos OT OB6LOTO KbM KOHKPETHOTO, OT TEOPUSI KbM aHanus
W OCMUCNAHE B TMPaKTUYECKU U3MEpEeHUs f[aBa MbiHoUeHeH 06xBaT Ha

U3cnegBaHeTOo.

II. OLUEHKA HA HAYYHO-IMPU/TOXHUTE NMPUHOCHK



Hamupam onucaHute B asTtopedeparta Ha MopeHa bog npuHOCKM Ha
ANCEPTALMOHHUSA TPYA 3@ WM3MbJAHEHUW W KOPEKTHO opMynupaHu. bux
OT/INYUN U3BEXAAHETO Ha KOHKPETHU MPEnopbKy KbM GuU3HEca B TpeTaTa
yact Ha paboTaTa KaTo CbLECTBEH MPUHOC OT MPUIOXKHa rnefHa Touka.
BasupaHu Ha NPOBEAEHOTO u3CNenBaHe, Te NpPeacTaBnsBaT CUCTEMHMU,
JIOTUYHU M apryMeHTUpaHM HacoKM 3a No-edeKTUBEH MapKETUHI OT CTpaHa

Ha KOMNaHWUTE B TO3U CEeKTOop.

II1I. KPUTUYHMU BEJIEXXKWU, NPENOPDBKU, BBIMPOCHU

benexkure n NperiopbKkuTe KbM AOKTOpaHTa MoraTt ga 6baart CBeseHu Ao
CNefHoTO:

e B orpaHuydeHusaTa, noco4yeHum B paboTaTta Ha [OKTOpaHTa e

MOCOYEHO, Y€ U3CNEeABaHETO € OCbLIEeCTBEHO B ABa rpaja -

TupaHa v Opay. bu 6uno nobpe na ce usBene CTaTUCTUKE KakBea

4YacT OT KOHCyYMauusaTa Ha 3eXTUH B CTpaHaTa Ce peanusupa B

TE3W ABa rpaja M KakBa 4acT OT obliaTa KOHCYMauus - U3BbH

TAX, B OCTaHaNWTE HaceneHu MecTta. Taka pesyntatute oT

uscneaBaHeTo buxa 6UNM 3alUMTEHW KaTo pEeneBaHTHU CnpsMo

usnarta ObpXXaBa, KOSATO € rnocoyeHa KaTto obxeaT Ha TemMaTa B

HEeMHOTO 3arnasme. ToBa, paszbupa ce, e apebeH aAertann v no

HUKaKbB Ha4YMH HE OMaJsioBaXaBa HUTO W3CNEABAHETO, HUTO

pesynratute OT HEero W CbOTBETHUTE HAYYHO-MPUIIOXHMU

MPUHOCK, OLLE noBeye Ha CTp. 97 OT AUCEepPTaUMOHHUSA TPYA ca

MOCOYEHN AOCTaTbyHO APrymMeHTu B rnonsa Ha usbopa Ha Teswn

ABa rpaga.

Bbnpoc:



e MHOrokpatHo Cce noag4yeprTasa WM3BOALT, 4e anbaHckure
norpebutenu He OTAaBaT ronsaMo 3HayeHue Ha 6paHfa 3eXTuH,
3a CMEeTKa Ha CcTpaHaTta Ha npowu3xoh. Kak [OKTOpaHTbT Cu
obsacHaBa cnabaTta ponsa Ha 6paHaa? CohliecTBYBaT /IM KaMnaHuu
Ha 3exXTWH B AnbaHuns, KOUTO ca POKYCUPaHN BbpPXY U3rpaxaaHe
Ha 6paHA? AKO pocera TakuMBa KamnaHuu B Tasuv MNPOAYKTOBA
KaTeropuss He ca rMpaBeHKu, TO CblUECTBYBa M Bb3IMOXHOCT
MbpBaTa KOMMaHWA, KOATO rO Hanpasy YCrewHo, Aa m3rpaan
cuneH 6paHa WM paa TpadHcdhopmupa  noTpeburtenckute
npeanounTaHusa? Kak ToBa uWie Ce 0Tpasu Ha BAUSIHUETO Ha
CTpaHaTta Ha npousxon? Tosa, pasbupa ce, ca CaMO XMMOTE3MN,
HO 6u 6uno n6ONUTHO Aa Ce MNpeacCTaBu rnegHarta TodKa Ha

AOKTOPpaHTa no T4X.

IV. SAK/NTKOYEHMUE

OVCepTauMOHHMAT Tpya € B 3aBbplleH Bua, OTroBaps Ha
M3UCKBaHMATA 3a noaobeH HayyeH Tpya W CbAbpXa HeobxogumaTa
N3CneaoBaTencKka 4acT U U3BOAM.

Mo Tasu npuunHa faBaM MNOJOMUTENIHA OLEHKa 32 ANCEPTALMOHHUS
TpyA Ha MopeHa CyneimaH bos, KaHaMaaTCTBalla 3a HayyHata u

obpa3oBaTtesiHaTa CcTeneH ,A0KTOp" B HayyHa obnact 3.8 ,MkoHoMmMuka“,
HayuyHa cneyunanHocTt 05.02.26 ,MapkeTuHr®.

7 gHyapu 2021 r.
N3roTBu CTAHOBULLETO:

(aouy. a-p Kpucrusan lNocragxuvsH)




SCIENTIFIC STATEMENT

About dissertation work on topic ,Consumer Preferences for Food
Products (The Case of Olive Oil in Albania)", for maintaining the
educational and scientific degree "Doctor" in the scientific specialty 3.8.
Economics, Marketing

PhD student: Morena Sulejman Boja, University of National and World
Economy

Supervisor: Professor Hristo Katrandjiev, PhD

Author of the scientific statement: Associate Professor Kristiyan
Postadzhiyan, PhD

I. GENERAL CHARACTERISTICS OF PHD THESIS

The dissertation includes 213 pages structured in an introduction,
three chapters, a conclusion, recommendations, an appendix - a
questionnaire from the research and a significant list of bibliography. Where
necessary, the text is illustrated with tables, figures and graphs.

The topic of the dissertation is undoubtedly relevant and significant,
both from a scientific and applied point of view. On one hand, Albania is a
country where the role and importance of marketing tools is still being
strengthened, and this is inevitably linked to better research and knowledge
of consumer habits and preferences. On the other hand, the research
focuses on a fast-moving consumer good in a highly competitive

environment, which implies systematic marketing efforts by companies



operating in this sector. All this determines the need for this type of
research and makes the dissertation significant and with contribution.

The style of both the dissertation and the abstract is in line with the
requirements for this type of scientific texts, and reveals the competence of
the PhD student and her research needs.

The publications based on the work - a total of 4 publications, are
directly related to the issues discussed and are demonstrating the ideas
that have been developed and reflected in the work of the PhD student.

The research goals and tasks, subject and object of the research, the
used research methodology, as well as the specific hypotheses that will be
studied by the PhD student are clearly described.

The first chapter provides a literature review of materials on the topic
and previous studies. The second chapter is devoted to the development of
research methodology with the necessary tools. In the third chapter the
PhD student presents the results of the research, and on that basis she
makes a specific analysis and makes recommendations. Here I would like to
emphasize that the recommendations are addressed to the companies
operating in this sector, which emphasizes the applied nature of the
dissertation.

Based on this structure, I can conclude that the work of the PhD
student Morena Boja follows a logical and consistent structure, within which
the main topic of research, its relevance and the specific ideas that are
presented and defended are clearly outlined. The approach used by Morena
Boja: from the general to the specific areas of research, from theory to
analysis in practical dimensions, gives a full scope of the research.

II. EVALUATION OF THE OBTAINED SCIENTIFIC AND
SCIENTIFIC-APPLIED RESULTS

I find the contributions of the dissertation work described in Morena
Boja's abstract to be fulfilled and correctly formulated. I would like to



highlight the presentation of specific recommendations to the business in
the third part of the work as a significant contribution from an applied point
of view. Based on the research, they represent systematic, logical and
reasoned guidelines for more effective marketing by the companies in this

sector.

I11. CRITICAL REMARKS, RECOMMENDATIONS AND
QUESTIONS

The remarks and recommendations to the PhD student can be reduced to
the following:

e The limitations described in the dissertation state that the
research was conducted in two cities - Tirana and Durres. It
would be good to derive statistics on what part of the
consumption of olive oil in the country is realized in these two
cities and what part of the total consumption - outside them, in
other settlements. Thus, the results of the study would be
applied as relevant to the whole country, which is indicated as a
scope of the topic in its title. This, of course, is a small detail
and in no way belittles either the research or its results and the
relevant scientific and applied contributions, moreover, there
are enough arguments in favor of the choice of these two cities

on page 97 of the dissertation.

Question:

e The conclusion that Albanian consumers do not pay significant
importance to the olive oil brand, on account of the country of
origin, has been repeatedly emphasized. How does the PhD
student explain the weak role of the brand? Are there olive oil
campaigns in Albania that focus on brand building? If such



campaigns in this product category have not been developed so
far, is there a possibility for the first company to do so
successfully to build a strong brand and transform the
consumer preferences? How will this affect the influence of the
country of origin? These, of course, are only hypotheses, but it
would be interesting to present the PhD student's point of view

on them.
IV. CONCLUSION

The dissertation is completed and follows the requirements for such
scientific work, containing the necessary research and conclusions.

For this reason, I give a positive assessment of the dissertation of
Morena Sulejman Boja, applying for educational and scientific degree
"Doctor" in the scientific specialty 3.8. Economics, Marketing.

7 January 2021

(Associate Professor Kristiyan Postadzhiyan, PhD)




