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I. OBIIA XAPAKTEPUCTUKA HA IUCEPTALIMOHHUSA TPY [

1. AKTyaJIHOCT H 3HAYUMOCT HA u3cjecaBaHaTra npoﬁneMaTmca

N360pbT Ha TeMaTa € NPOJAUKTYBAaH OT HApPACTBAHETO HAa 3HAYEHUETO U MEPCIEKTUBHOCTTA
Ha yelHeC Typu3Ma y Hac Mpe3 MOCICAHUTE TOJUHH W YCKOPEHOTO pa3BUTHE Ha IU(PPOBUTE
TeXHONOTHH. HacrosmusaTr aucepraMoHeH TpPyA € HAcOYeH KbM HACHTU(HUIMPAHETO,
aHAJIM3UPAHETO U OTKPOSBAHETO HA 3HAUYEHUETO U edekTa oT uudpoBU3aLuATa B yETHEC TypU3Ma
Karo OOEKTHBHO Hajaraio ce YyCJIOBHME, INOBMIIABAIO KOHKYPEHTOCHOCOOHOCTTa Ha YelHeC
OOEKTHUTE M OKa3BaIO BIMSHUE BHPXY TYPUCTHUECKOTO U3KUBSBAHE B TAX.

AKTYaJIHOCTTA Ha TeMaTa Ha HACTOSILETO U3CIIeBaHe ce 00yciIaBst OT HEOOXOAMMOCTTA J1a
Ce OLICHH peasTHUAT e(eKT B yelIHeC Typu3Ma, BCIeICTBUE Ha U (poBU3aLUATA, KATO 3HAYUM (pakTop
B ChbBPEMEHHOTO pa3BUTHE OCOOCHO cjeJl MaHAeMHUYHAaTa OOCTAaHOBKA OT IOCIEAHUTE TOJUHH.
TexHosoruure MpPOMEHSAT TYPUCTHUECKUSI CEKTOp, a B bbiirapus JIunCBaT akTyajdHUd JAHHU U
u3cieBaHUsl OTHOCHO KOpEJallMOHHATa BPb3Ka MEXJIy TEXHOJOTMYHMS HANpEAbK M YEIHEC
typusMa. [locnenHoro necerunerue e Oensi3aHO OT yCKOpeHa IU(pPOBa MMIUIEMEHTALUs, KOSTO
M3HCKBA 33]1bJIOOYEHO U3CIIE/IBaHE OTHOCHO HEWHATa CTENEH Ha INPOSIBIECHUE U Bb3JIEHCTBUE BBPXY
cekTopa u norpedurenure. L{npposuzanusara ce mpeBpbia BB BOACUIO H3CIEAOBATEICKO TOJE U
BBJIIHYBa KaKTO HAyYHHTE, Taka U OM3HEC CpeauTe, KOMTO BCE IMOBEYE OCH3HABAT MOTEHIMATA Ha
HEHHUTE BB3MOKHOCTH. HaBnM3aHETO Ha ChbBPEMEHHMTE TEXHOJOTMH IIOCTaBs Ha IPEJIEH IUIaH
BBIIPOCU CBBP3aHU C TOBA JJO KAKBa CTENEH U B KAKBU I'PAHULIN CE CIy4YBa TO3M MPOILEC, U KAKBO €
HEroBOTO MKOHOMHYECKO M COLUAIHO OTpakeHue. HacTosmusar nucepraliMoHeH TPy UMa 3a Liell
71a 1ajie OTTOBOP Ha TOPENOCOYEHUTE BBIIPOCH.

Pasrnenanure oOcCTOSATENCTBA ONMpENENsAT aKTyaJlHOCTTa Ha MpoOieMaTukara, CBbp3aHa C
edexTa oT nM(ppoBU3aLUATA B YEIIHEC TYpU3Ma U pa3riekJaHEeTO i KaTo CTpaTernuecka CThIIKa KbM
BOJICIINTE MO3UIM HA TypUCTHYECKHs Na3ap. B Ta3u Bpb3Kka ce ompenensT MOTUBHUTE 3a U300p Ha
TeMa Ha IUCePTALUOHHUS TPYI.

B ocHoBata Ha paspaboTkaTa CTOM HEOOXOJMMOCTTa OT ONPEIENsHE poJiATa Ha
U(POBU3ALMATA B TYPUCTHUECKHUS YEIIHEC CEKTOP U ThPCEHE Ha HOBU BBb3MOXKHOCTHU 3a Pa3BUTHE
Ha MpeagaraHeTo B OTTOBOP HA M3MEHEHUTE MOTPEOUTENICKU OYaKBAHMSL.

3HauyMMoOCTTa Ha TeMaTa Ha JUCEPTAlMOHHUSA TPyA C€ MOJCUIBA OT MKOHOMHYECKOTO
3HaYEHHE Ha YyeJIHeC TypHu3Ma, MOpaad BIUSHUETO MY BBPXY LEIUS TYPUCTHUECKU CEKTOP.
Hectunauus bearapus ce HykJae OT 3acHUJIBaHE Ha TEKYIIMTE CH TMO3UIMHM HA TYPUCTHUECKUS
yeJHec Ia3ap, a OLIeHsBaHEeTO Ha eeKTa oT Hu(pOBU3ALUATA B CEKTOPA U CTPEMEKBT KbM HOBHUTE

TCHACHI NN U U3UCKBAHUA € OCHOBOIIOJJIAralo 3a 6T)JIQHIOTO Ppa3BUTHC.
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2. O0eKT U mpeAMeT HA U3CJIeIBAHETO

O0eKT Ha MPOyYBaHE B JUCEPTALMOHHUSA TPy € HN(POBU3ALUATA B yEITHEC TypH3Ma.

IIpenmer Ha u3cinenBaHe € HEHHUAT e(eKT BbPXY YEJIHEC CeKTopa B bbirapus, kaTo Bb3
OCHOBa Ha AaHalM3 Ha CBETOBHM MPAKTUKHM M aBTOPOBU IMpOyuBaHMUS B cdepara ce TBPCIT
BB3MOXKHOCTHU 32 Pa3BUTHE HA HOBU NPOAYKTH U YCIYTH B YEJIHEC TyYpU3Ma, OCHOBAHU KaKTO Ha
U poBU3AIMATA, TAKa U HA HEOCTAThYHOTO i BHEJPSBAHE B OBJITAPCKUTE TYPUCTHUYECKH YEITHEC

00€eKTH.

3. Hes u u3cjien0BaTeICKH 3a1a4H

OcHoOBHATAa 1eJ1 HAa IUCEPTALIMOHHMS TPY/J € Ja c€ YCTaHOBU €(PEeKThT OT LHU(POBU3ALUATA
BBPXY YEJIHEC Typu3Ma, KaTo Ha Ta3u OCHOBA CE M3BEAAT KOHKPETHH MPENOPBKHU 3a M0100pEeHus Ha
ousHeca B bparapus, Taka 4e menecho0pa3HO Ja ce M3IMO0NI3Ba NU(POBUAT HANPEABK B CBETOBEH
Mainab u Jia ce ajantupa KbM yellHec IIpe/ularaneTo B crpanara. [locturaneTo Ha Taka nocraBeHara
1eJT IPEJOpeelis PELIaBaHeTO Ha CIETHUTE U3CIIEJOBATEIICKU 3a/1aUH:

1. JlutepatypeH 0030p M aHaJIW3 HA KOHIEMLIMUTE U MOJEIUTE B YEIIHEC TypU3Ma,
CBBp3aHU ¢ HeroBaTa nudpoBusanus. Vi3Bexpane Ha €AMHHO ONPEesICHIE 3a yeTTHEC Typr3Ma, upes3
KOETO C€ LeJIM eTMMUHUPAaHe HA OCHOBHUTE IPOTUBOPEUHS, CBbP3aHU C TEPMUHOJIOTHATA.

2. OO6oOuaBaHe Ha OCHOBHHUTE CHBPEMEHHHM TEHICHLUHU B LU(POBU3ALUATA B YEIHEC
TypHu3Ma.

3. AmnanmusupaHe Ha HOBUTE W3MCKBAHUS M MOTPEOHOCTH Ha YEITHEC TYPUCTHTE U TIpeTe
Ha 100puTe CBETOBHU MPAKTUKU, OCHOBAaHHU Ha U(POBUSI YEIIHEC TYPUIBM.

4. OueHka Ha cTeneHTa Ha uudpoBU3aLUs B yeslHec TypusMa B bbarapus Ha Oazarta Ha
aBTOPOBO I'BPBUYHO M3CJIEIBAHE U KPUTUYEH aHAIN3 HA BTOPUYHU IIPOYUYBaHUs IO TEMAaTa.

5. U3BbpiuiBaHe Ha KPBCTOCAH aHANU3, OT IJIeJJHA TOYKA HA MOTPEOUTEIN U €KCIEPTH, C
oryeJ chOMpaHe Ha Hy>KHaTa MHQOpMAIUs U U3BEXKAaHE Ha 3aKII0UYEHUS U MPENOPBKHU 33 CEKTOpa,

HAaCOYCHU KbM HETOBOTO YCHbBBPUICHCTBAHC U HAMHUPAHC HAa HOBU HOTpe6I/ITeJ'ICKI/I HUIIIN.

4. OcHOBHA Te3a U XMIIOTE3H

C Hacrosmus HaydeH TPy 3alllUTaBamMe Te3aTa, ye HABJIM3aHETO Ha IU(pOBU3AIMATA B
yelHec TypHu3Ma Bb3/IeHCTBA BbPXY CEKTOpa, KaTo e(eKThT OT Hed, OT €JHa CTpaHa, ce U3MepBa ¢
MOJIOKUTETTHO ¥ BIUSHUE BHPXY YCHBBPIICHCTBAHETO HAa TPEJIaraHeTO B yeIHEC OOCKTUTE W
MOBUIIIABAHE HA YJOBJIETBOPEHOCTTa Ha MOTpeOUTENHWTE, a OT JApyra CTpaHa, IOMpUHACS 3a

Cb3aBaHCTO HA HOBU TYPHUCTHUUYCCKU MPOAYKTHU, CBBP3aHU C MPCAJIAaraHeTo Ha JUTHTAJICH JETOKC,
6
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THU KaTO PABHUIIETO Ha IU(POBU3AIMS B yeITHEC OOCKTUTE BCE OIIE € HUCKO M MOTPEOUTEHTE
THPCIT BB3MOKHOCT 32 OTKBCBaHE OT IU(PPOBUTE TEXHOJIOTHMH, KOMTO 3HAYUTEIHO JOMUHHUpPAT
€KEIHEBUETO M. bbirapusi ©Ma NoTeHLMAN 3a Pa3BUTHE U B ABETE HACOKHU.

JlokazBaHeTO Ha Te3aTa CE€ OCBIIECTBABA YpE3 CJIEAHUTE PadOTHH XHIIOTE3H,
MOTBBPKJACHUETO WM OTXBBHPJSHETO HA KOWUTO 1€ MOCIY>KH KaTo OCHOBa 3a pa3paboTBaHETO Ha
HACOKH U MPENOPHKU KbM O0EKTUTE, 3aHUMABAIIIU CE C YEJIHEC TYPU3IbM:

Xumnorte3a 1: Yennec TypusMbT € €IUH OT Haii-Obp30pa3BUBAIINTE CE€ BHIIOBE TYPH3BM,
KakTo B bpirapus, Taka v B CBETOBEH MaIad, mopaau KOETO € OT ChIIECTBEHO 3HAYCHHUE HETOBOTO
MO03HABaHE U YCTOWYMBO yIIPaBIICHUE.

Xumnore3a 2: HoBurte uppoBr TEXHOJIOTUH MpeAiaraT peaua Bb3MOKHOCTH 33 pa3BUTHE
Ha yelHec ceKkTopa. TSAXHOTO UMIUIEMEHTHpaHe POMEHS 00JIMKA Ha yeITHeC TYPU3Ma, KaTo YCIEIIHO
paboTaT B moyi3a Ha MOTPEOUTENUTE Ype3 MOAOOpeHa MOTHBALMSA W OJaromoixydure, KakTo U
MoI00peH ISUIOCTEH MPOIYKT/yCcayra.

Xunore3a 3: YckopeHara 1mudpoBu3anus B KMBOTa MOXE Ja JIOBEAEC U JI0 JUTHTAIHA
IIPEHATOBAaPEHOCT, KOATO Ipeipasioiara 00pa3yBaHEeTO Ha HOBA [Ta3apHa HHUIIA B YEJIHEC TypHU3Ma -

JIIUTUTAJIEH JETOKC.

5. MeTono0/10ru4ecK MHHCTPYMEHTAPUYM

Peanusupanero Ha neduHUpaHuTe B pa3paboTKaTa LIETU Ce MOCTUra 4pe3 U3IMOJI3BaHE Ha
CBBKYITHOCT OT H3CJIeI0BATEJICKU MOIX0AN M METOM U TTO-KOHKPETHO 0OXBaIa:

) CucreMeH MOIXO0/I;

e  EKCIepTeH aHAIN3;

e  MeTou Ha MO3HAHUETO — AHAJIU3 U CUHTE3;

e  HAYKTUBHU U JEAYKTUBHU METOJIH;

e  Merox Ha HAOIIOAECHUETO;

e  AHKETHO NIPOYYBAaHE;

e  CpaBHHUTEJIEH aHAJIM3;

e  JleCKpUNTHUBHM U CTATUCTUYECKU METOJIH;

e  MeTtoa HA ABIIOOYMHHOTO HHTEPBIO.

[IpencraBeHn ca BB3MOXKHOCTHTE INpea bbiarapus 3a pa3BUTHE M INpEAJaraHe Ha JETOKC
NpPOAYKTH B cdepara Ha yelHeC Typu3Ma U YCHOPEAHOTO BHEIpsBaHEe Ha LH(poBU3aLUATA.
Pasrnenanu ca u TeopeTMYHM MOCTAHOBKU MO TeMara Ha 0a3a Hay4YHM TPYAOBE M H3CIEABaHMUS,
pa3paboTeHH OT Pa3IMYHU aBTOPH B 00J1aCTTa HA TYpU3MA.

3a cpOupaHe Ha MbpBUYHATA HH(POPMALIKS 32 LIEJIUTE Ha HAYYHOTO M3CIIEABAHE € TPOBEICHO

aHKETHO MPOYYBaHe ¢ 0T30Balu ce 272 pecrioHAeHTH U 20 1bI00YMHHN UHTEPBIOTA, CPEJ] KOUTO U

7
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(bopMaHu pa3sroBOpPY ¢ MPEICTaBUTEIN Ha MUHUCTEPCTBA U TypHCTHYECKHs On3Hec. Bp3 ocHOBa Ha
MOJTy4YEHUTE EMIIMPUYHH PE3YyJITAaTH Ca M3BEICHH NPETOPHKH 3a OBJCHIOTO pa3BUTHE Ha YEITHEC
TypH3Ma B CTpaHaTa.

Pesynrarture OT H3CleIBaHETO, KOUTO Ca C METOJOJOTMYEH XapakTep, Morar aa Obiar
NPUIOKEHH ITPH pa3paboTKaTa Ha MPOCKTH, CBBP3aHU C yEIHEC TypHU3Ma U HETOBOTO Pa3BHUTHE Ha
teputopusita Ha benrapus. OcBeH ToBa, Te Morar Ja OBJaT HM3MON3BAHM M KaTO IOMOIICH
WHCTPYMEHT NP pa3paboTKaTa Ha MOJUTHKH 32 Pa3BUTHE, CTUMYJUpPAHE U YIIPaBICHHE HA YeITHEC
TypHU3Ma.

JlucepTaunoHHUAT TPYA HAMA MPETEHIMHU J1a MPEACTaBH M3YEpPIIaTeTHO BCHUKU BB3MOXKHU
acrieKTH Ha NU(POBH3ALMATA U JUTUTATIHUS JETOKC M aalTHPAHETO MM B yEIHEC OOEKTHTE B
CTpaHarTta. YTOouHEeHH ca OCHOBHH U CHGI_II/I(i)I/I‘-IHI/I IOHATHUA W MMOCTAHOBKH, KOUTO Ca aJallTUPpaHU
cb0oOpa3Ho pasriexaanara mpobiematika. OcTaHaTUTEe acHeKTH Ha HU(POBU3ALUATA B YEITHEC
Typu3Ma U e(peKTHT OT Hes Il MOJUISKAT Ha aHAIM3 B CIEABAIIM OBJICIIN HAYYHU pa3paboTKu Ha

aBTOpAa.

6. OrpaﬂmmTe.mm YcioBus HA U3CJICABAHETO

B paMkuTe Ha HACTOSIINS AUCEPTAIMOHEH TPY/ Ca IIOCTABCHU CIICHUTE OTPAHUYEHHS

1. EMOMpUYHOTO H3CIEABaHE € IOCTaBEHO BHB BPEMEBHM OrPAHMYCHHUS — IIEPHOJ Ha
npoBexxaane — ot 1 mait 1o 30 cenremBpu 2021 1.

2. He Moxe n1a ce TBBPIIU ChC CHTYPHOCT, Y€ M3IOJI3BAHUAT B aHKETHOTO IIPOYYBAHE METO/T
Ha W3BaJKaTa HA OT30BAJUTE C€ PECHOHJCHTH OCHTypsBa IIBJIHA TPEICTABUTEIIHOCT Ha
u3cneaBaneto. [locaenHOTO Baku U 3a IBJIOOUYMHHUTE MHTEPBIOTA MPEABH OpOst HA YYACTHUIIUTE,
KOUTO HE MOraT Jia AaJaT ISUIOCTHA MPEACTaBUTETHOCT Ha M3CJIEBAHETO U CMECBAHETO Ha cra C
yeIIHeC Typu3Ma.

3. 3a HyXIHTe HAa aHAIM3a € W3IO0J3BaHA TPEIUMHO NHhPBHYHA HWH(OOPMANHS OT
EMIUPUYHOTO MPOYYBaAHE, MOPaIH JTUTcaTa Ha OPHUIIMATHU ONEPATUBHUA U CTATHUCTUYECKHU JIaHHHU,

KaKTO U BTOPUYIHU U3TOYHHUIHN HA I/IH(I)OpMaI_[I/IH.

7. I3T0YHNIM HA HH(OPMAIIMOHHO OCUTYPSIBaHe

[IpoydeHuTe B HACTOSAUIMS JUCEPTALMOHEH TPY]l JUTEPAaTypHU U3TOYHHIIA MOraTt aa ObaaT
CUCTEMATU3UPAHU B CIICTHUTE TPYIIU:

®  CbBpEMEHHU MOHOrpaduu U HayYHU TPYJOBE Ha OBITapCKU U YyXKAECTPaHHHU aBTOPH,
KaKTO U CTYJUH U CTAaTHH, pa3riiexaaniy npodiemMaTikaTa 3a HM(ppoBU3aLusiTa U yeJTHeC Typu3Ma;

e  CIENUATU3UPAHU U3/1aHUs Ha CTONAHCKH, TYPUCTUYECKU M OpaHIIOBU OpraHU3alu;

e  3aKOHOBM M HOPMAaTHMBHHU aKTOBE B 00JIaCTTa Ha TypU3Ma U JPYTH CBbP3aHU OTPACIIH;



EdexTsT oT tudposuzanusTa BbpXy yenHec Typusma, Jenunma Jlumosa

®  CTAaTUCTUYECKH U3JaHUS Ha MEXKIYHAPOJIHU TYPUCTUYECKHM OpraHU3allud U Ha
Hanmonanuus ctaTuCTUYECKH UHCTUTYT;
e  UHTEepHET HH(pOpMAIHS;

L4 ABTOPOBHU IMIPOY4YBaHUSI.

8. HayuyHa HOBOCT M M0JIE3HOCT

JlucepTallMOHHUAT TPyA C€ XapakTepu3upa ¢ HaydyeH M HayuHO-TIPUJIOKEH XapakTep.
Amnanusupana e npoOieMaTHKa, U3MCKBaIlla TOBUIICHO MO3HAHUE U pa3OHpaHe ¢ Lel HoJo0peHune
Ha OBJTapcKusi yenHec TYpH3bM dYpe3 HU(pPOBH3AIMs, KOETO € MPEAroCTaBKa 3a IPOMEHH,
TpaHCPOPMUPALIU TO3H BUJI CIIELIMATIU3UPAH TYPU3BM.

Jluncara Ha JOCTAThYHO OMUT B 00JIaCTTa HA LU(POBOTO HAJATPAXKAaHE B yeIIHEC TypHU3Ma U
aJaliTUPaHETO My KbM YEJHEC IpEAJaraHeTO Ha HAlMOHAJHO HHUBO IMpHUjaBa aKTyaJHOCT Ha
JUCEPTAllMOHHUSA TPYJ OT IJIelHa TOYKA HAa HErOBOTO YCBHBBPIIEHCTBAHE M IOJOOpsSBaHE Ha
LSAJIOCTHUS MPOAYKT/ycmyra. OTpaxeHHeTo OT HU(PPOBU3ALUATA BbPXY YeIIHEC Typu3Ma clie[Ba Ja
ObJie M3CJIEIBAHO U OLICHEHO, KaKTO OT IJIeJJHAa TOYKa Ha OW3Heca, Taka U OT IJeJiHa TOYHa Ha
noTpeOUTENUTE, 32 Ja Ce MpeIprueMaT CbOTBETHUTE MOT00PEHNUsI, KOUTO J1a TOBEAAT ASCTUHAIMATA
710 3HaYMMH TMO3UIMK Ha yelHec masapa. M3Boaure ca agpecupaHu KbM OW3HECa, KOWTO MO CBOS
MpEeIeHKa MOXe Jla Ce BB3IMOJ3Ba Hail-e()eKTUBHO OT MHCTPYMEHTHUTE Ha IH(pOBH3aIHATA U
JTUTUTATIHUS IETOKC.

OTnenHu aBTOPOBU UJEHU Ca MIPEICTABEHU B IPYTH MyOJIMKALUK Ha aBTOPA, IPSIKO U KOCBEHO
CBBpP3aHM C TEMaTa Ha AUCEPTALlMOHHUS TPy, TPH OT KOUTO ca OTPAa3eHU B CTaTUU, €HA B CTYIUS,

a OCTaHAJIMTC B C60pHI/II_II/I C HAYYHU JOKJIaAU B CTpaHaTa.

II. CTPYKTYPA U CBABP/KAHUE HA TUCEPTAIIMOHHMUS TPY ]

1. Crpykrypa Ha IucepTALMOHHUSA TPYI

HacTosmusat nucepraniioHeH TPy € CTPYKTYpHpPaH B CHOTBETCTBHE C MOCTABEHUTE
OCHOBHHU IIeJIM U 3ajauu, U30paHus mpeaMeT u 00eKT Ha uicneaBaHe. HeroBust obem e 240
CTaHJIAPTHH CTPAHMIIA, OT KOWTO 7 CTpaHWIU ca yBoja, 208 cTpaHHIM - OCHOBEH TEKCT,
CTPYKTypHpPaH B TPH IJIaBH, 3 CTPAHUIIH - 3aKITIOUYCHHE, 16 CTpaHMIM - U3ITOJI3BaHA JTUTepaTypa

u 6 cTpaHuuy - npuioxkeHus. OCHOBHUAT TEKCT chabpka 36 purypu u 30 Tabmury.
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2. Chabp:kaHue HA TUCEPTALMOHHUS TPY/

CIIMCBK HA TABJIMIIN

CIIACHK HA ®UT'YPU
YBOJI

I''IABA ITBPBA: CbCTOSSHUE U PABBUTUE HA TEOPETUYHATA MUCDHJI

3A IU®POBU3SAIIUMSATA B YEJIHEC TYPU3MA

1.1. TMonsiTHeH anmapar ¥ TS PMUHOJIOTUYHYU YTOYHECHUS 32 IU(DPOBU3AIUATA B YEIIHEC TypU3Ma
1.2. PeTpocnekTUBEH aHAJIU3 HA yeTHEC Typu3Ma i Hu(poBH3AIUATA

1.3. C"beeMeHHO CbCTOAHUC W TCHACHIHWHW B PA3BUTHCTO Ha I_II/I(prBI/ISaI_II/IHTa B YCJIHEC

Typu3Ma
I''IABA BTOPA: METOAOJIOTNHNYECKU ACIIEKTU HA IU®POBU3SALIUATA

B YEJIHEC TYPU3MA

2.1. V3uckBaHus M NOTPEOHOCTH HA MOTPEOUTENHNTE KbM HU(PPOBU3AIUATA B YEITHEC TypU3Ma
2.2. lludpoBuzanus B TYPUCTUYECKOTO MpEJIiaraHe Ha YEIHeC YCIyTu

2.3. Meroauka 3a onpe/einsHe Ha eekTa OT HUPPOBU3AIMATA B YEITHEC TypHU3Ma

TI'JIABA TPETA: AHAJIN3 U OIEHKA HA IU®POBU3AIIUSITA B

YEJHEC TYPU3MA U Bb3MOKHOCTHU 3A YCBBBPIIEHCTBAHE

3.1. EkcriepTHa orieHKa Ha Mpe/IaraHeTo B YeITHeC 00CeKTH

3.2. AHanu3 u OIICHKa Ha HOTpe6I/ITeJ'ICKI/ITC HN3UCKBAaHUsS KbM L[I/I(i)pOBI/IBaI_II/I}ITa B YyCJIHEC

Typu3Ma
3.3. Hacoxkwu u 3axiitoueHus 3a pa3BUTHE HA yelaHec Typu3ma B bearapus
3AK/IIOYEHHUE

MN3MOJI3BAHA JIMTEPATYPA

IMPUJIOKEHUA

IIpunoxkenne Nel. AHkeTHa KapTa 3a MOTPEOUTENIN OTHOCHO YEIHEC MPEANOYUTAHUATA Ha
OBArapCKus TYpHUCT

Ipunioxenne Ne2. JIbn004MHHN UHTEPBIOTA C €KCIIEPTU Ha OBITAPCKUS yeITHEC Ma3ap
I[Ipunoxenne Ne3. Criuchbk Ha UHTEPBIOMPAHUTE EKCIIEPTH Ha OBJITAPCKUS YEITHEC

TYPUCTHUYECKH Ia3ap
10
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III. CHUHTE3NPAHO U3JIO’)KEHUE HA JMCEPTALIMOHHMUSA TPY [

I'JTABA ITbPBA
CBbCTOAHUE U PABBUTUE HA TEOPETUYHATA MUCDBHJI 3A HUD®POBU3ALIUATA B
YEJHEC TYPU3MA

IIbpBa riaBa ,,ChCcTOSIHME W PA3BUTHE HA TEOPETHYHATA MHUChJ 32 HHU(PPOBU3ALMATA B
yeJlHeC TypU3Ma” HU3ACHSBA CBbp3aHaTa C IMpeAMeTa Ha M3CIEABAHE TEPMHHOJIOTHSA, KAaKTO M
M0COYBA peIMlia aBTOPH, pabOTWIM B Ta3u cdepa W u3cienBaiu npodiemarukata. M3BbpiieH e
PETPOCIIEKTUBEH aHAIN3 Ha Pa3BUTUETO HA yeIHeca OT CaMOTO My 3apak[aHe, KOeTO I'o MpeicTaBs
KaTo MOCTOSHHO pa3BHUBAlll C€ KJIIOYOB CEKTOp ¢ IBJIOOKM Tpaauiuu. B Ta3u riasa ce 3acsarar u
rio0anHuTe MU(PPOBH U yelTHeC TeHICHIMH, KAKTO W TEPCIEeKTUBUTE Ha bhiarapus xaTo yeiHec
TypUCTHYECKA ECTUHAIIHS.

ITaparpad 1 or mepBa rnaBa pasriexja MOHATHMHUA amaparT U TEPMHUHOJOTHYHUTE
YTOUHEHU 3a LU(POBU3ALMATA B yETHEC TYpHU3MA.

VYenHec KOHIENIUATA CbC CBOMTE BUCOKH TEMIIOBE Ha PAacTeX CE MPEBPHIIa B III00aeH
¢denomen. C nen M3sCHsABaHE Ha CHUIHOCTTA W crienu(UKaTa My, Ha IIBPBO MSCTO CE€ pasriIekaaT
TEOPETUYHHUTE KOHLEIMIMH, KAacaellld yeIHeC Typu3Ma M HEroBOTO LU(POBO HAATpa)JaHe KaTo
UHAYCTPHS, OT YUUTO OCOOCHOCTHU c€ ONpeeist 1 HEOOXOJUMOCTTa OT MpeiaraHe 1 00oco0sBaHe
Ha Tas3u ¢popmMa CrenHaIn3upal TypU3bM, JOMPHUHACSIIA 32 Bb3CTAHOBSBAHE HE CAMO Ha )KU3HEHUTE
CHJIM Ha WHAMBHJIA M HETOBaTa peKpealysi, HO U Mo1o0psiBaHe Ha 3/IpaBOCIOBHOTO MY CHCTOSIHHE —
MICUXUYECKO, (PU3MUYECKO U eMOIIMOHAITHO.

3a u3sCHsBaHE Ha LleNTa Ha JAMCEPTALMOHHUS TpPyX € HeoOXoauMo jaa ce JaeuHHpa,
aHanu3upa U o0ocobM crnenudukara U NOHATUHHUAT amapaT, Kacaell yellHeC Typu3Ma Karo
CTeNMaNM3UpaH BUJ TYpH3bM W HEroBaTa IU(poBH3aIys. 3a meiTa ce apryMeHTHpaMme Ha 0asza
HUCTOPUYECKOTO pa3BUTHE Ha YeJlHeC Typu3Ma, HOpPMaTHBHaTa ypenda, KOSTO H3ACHSIBA
CepTHU(QUIMPAHETO HAa BUIOBETE LIEHTPOBE B CTpaHaTa, CBETOBHUTE TEHJICHIIMH, KAKTO U Pa3IMYHU
ABTOPOBHU KOHIICTINH U AeHUHUIIHA. ABTOPHT Mpe/iiara eIMHHO ONPEIeICHUE 3a YeITHEC TyPU3bM,
C KOETO IIeNTM eTMMIHAPAaHe Ha OCHOBHU TEPMHHOJIOTHYHU MPOTHBOPEYUHSI.

B bwarapus mpoGrneMaThkaTa OTHOCHO LM(pOBU3aLUATa B YyelIHEC Typusma € Oerso
u3cie/BaHa, HO B CHEIMaIM3UpaHaTa JIMTepaTypa UMa peaulia aBToOpy, YUUTO HAYYHH TPYJIOBE ca
MTOCBETEHH Ha YEITHEC Typu3Ma, cpell KOUTO OMXMe MOTJIH J]a OTKPOMM OT 4yXaecTpaHHuTe: J[oH
Apnen, JIxon B. Tpasuc, Mionep u Kaydpman, a-p. Xanbepr vnH, Maiispc, Cynaun u Yumep,

Anamc, K., a cpen Obirapckute: Pu6os, M., 'eoprues I'., Bacunesa, M., Benukosa, E., SIluea, M.
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U APYTH.

[IupokusT 06XBaT HA MOHATUETO MIPABU TPYIHO pa3pabOTBAHETO HA €IMHHA JeHUHUIIHS.

PaznuunuTe cTaHOoBHINA TPENUCBAT HA TEPMUHA ONPEICICHU OCHOBHH XapakTepucTuku. Ha
0a3za pasrienaHuTe B Tpyla ACPUHHUIMH MOXEM J1a 000COOUM CIICTHUTE LIECT eJIeMEHTAa, KOUTO
M3rPaXKIAT yelHeca:

° Cma;

° Pemakcanms;

e  Kpacora;

° AKTHBHOCT;

e  Pexum Ha xpaHeHe;

e  Kauecrno.!

VYenHec Typu3MbT MOXKE /12 C€ IPAKTUKYBA HA MECTa KAaTo CIa U YEJIHEC LIEHTPOBE U XOTEH,
(duUTHEC TEHTPOBE, KYPOPTH U PEIMTHO3HHM yOexwuia. JlecTHHANMATa B yeITHEC TypU3Ma YecTo €
QITEPHATUBHO MPOCTPAHCTBO, B KOETO YOBEK MOXKE Jla C€ 3aHMMaBa ChC caMOaHaIU3 0e3 CTpec U
pasceiiBane, naned oT aoMa. HacTtosmusaT Tpya u3cienBa CIEIHUTE MECTa 3a MPAKTUKYBAHE Ha
yeIHEeC TYPU3IbM: Cna U YellHec YeHmpose u Xomeiu, Kakmo u (umuec yeHmpoae.

B pesynarar ot mpuBeneHUTE OINpeNeicHHS W W3JIOXKEHUTE paschxacHus B [laparpad 1,
aBTOPBT MpejJiara cliegHata Ae()MHULUSA 32 YeJIHEC: YAT0CHHA CIMPAmeZuiecKu yeaeHacodyena
dunocoua 3a rxcueom, cvuemasawia paznuUYHU NPAKMUKU U OCUHOCHU, OCHOBABAWU Ce HA
X0nucmuyeH nooxoo, umawia 3a yejl yCv8bpPUICHCMEAHe HA UHOUBUOA U Hecoeume JUYHU
6B3MONCHOCHU, KAKMO U 00CMU2AHEe 00 ONMUMAIHO 30paese, 0a1ancC u XapMoHus. YeaHecvm He
e npocmo opma Ha anmepHAmMUEHA MeOUWUHA, A yYeHUe, YUAMO OCHOBHA Yell € 0a NOOYUHUM
HAYUHA CU HA JHCUGOM HA CIPAMEZUS, KOAMO eTUMUHUDPA Pa3eumuemo Ha 6oaecmu. Y eIIHECHT
HE ce OrpaHny4aBa J10 ONPEJIEIICH IEPUOJI OT BpEME HIIM KOHKPETHU MPOIIEAYPH, a € CBbp3aH C HAUYMHA
HU Ha KUBOT. CTPEMEXBT € KbM MPOMSHA, KOSATO J1a HAMEPU MPHIOKEHUE BHB BCUUKH CHEPH OT
YKUBOTA HH, BKIIFOYUTEIIHO U Typu3Ma. ToBa mpenocTaBs MHOKECTBO Bb3MOKHOCTH 32 Pa3BUTHE U
peauna TpyaHOCTH.

VYennec TypusmbT B bbirapus € usnpaseH npej pa3iuiHy NPeAn3BUKATEICTBA, KaTO €IHO
OT TSIX € CBBP3aHO C M3MCKBAHETO 3a CIEeIMaIN3upaHa CylepCcTPyKTypa 3a MPeJoCTaBsiHE HAa CBOUTE
ycnyru. EnuH ot mpoGieMuTe B TO3U CEKTOP € HeIOCTaThYHATa PETyialus, T.e. yeITHEeC YCIyTuTe He
ce Mmpenajarat camo OT KaTeropu3UpaHu IIEHTPOBE U XoTenu crnopen Hapenbara 3a kateropusanus
Ha CpeJCcTBaTa 3a MOJCIOH, MECTa 3a HACTaHsSBAHE M 3aBEACHUS 3a XPaHEHE M pPa3BICUCHUS
M3UCKBAHMS, CBBP3aHU C HM3TPaXKIaHETO, 00OpyABaHETO, OOCITY)XBAaHETO W KBAIM(PHUKAIMITA Ha

CIIYKUTCIIUTE, HO U OT TaAKWBA, KOUTO HC OTTOBAPAT HA HYKHUTC N3HUCKBAHUSA. C MAapKCTHUHTOBA LT

! Benukosa, E., (2011), TeopeTHKO-METO0IOIMYECKH BBIIPOCH Ha yeiHec TypusMa, Codust: Asanrapn I[Ipuma, c. 39-67.
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peauna mMecta 3a npeOMBaBaHE Ha HALIMOHAJIHO HUBO C€ MPUYUCIABAT KbM CHEIUMAIU3UPAHUTE B
chepara XOTeNH U IEeHTPOoBE.?

VYnorpebara Ha aymara yelqHEC y HAac € HEJOCTaThYHO pEryjupaHa U MoXe na Obie
M3IONI3BaHA OT BCEKW HaBiuzan] OuszHec. ToBa BoAM 10 3a0iyXKIeHHE Ha OBITapCKUTE H
MEXIYHapOAHUTE TYpUCTH. B nombiHeHHe KbM 3akoHa 3a Typu3Ma, KOWTO LIETH Jla Ch3Aajle
YCIIOBUS 32 Pa3BUTHE HA CHEIUAIU3UPAHUTE BUI0BE TYPU3bM, YACT OT KOUTO € U YEeITHEC TYPU3MBT,
U 3a pemnraBaHeTo Ha mpobirema MunucrepctBoro Ha Typu3ma (MT) BeBexkna HAPEJIBA Ne2 ot
29.01.2016 r., xosT0 Hapenba MO-KBCHO ce OTMEHS U ce u3gaBa Hapenba Ne 04-14 ot 9 okromBpHu
2019 r., u3sicHsABaIIA YCIOBUATA U Pelia 3a cepTUUIIMpPaHEe HA PA3TUYHUTE BUJOBE CIla LIEHTPOBE y
Hac — ,0amHeosieueOeH (MEOUKBI CIa) MEHTbp , ‘‘clla MeHTbp , ‘yelnHec UEHTBP U
“TaacoTepaneBTHYEH IeHThHp .3

Crnopen MT non yernec yenmwp TpsiOBa aa ce pazoupa: “...EHTBP, B KOWTO ce MpejiaraT
pa3zHoO0pa3HU PEKPEeaTUBHU U KO3METUYHO-pa3KpacsBally MPOIEeypHy, POrpaMu U aHTUCTPECOBU
pUTYyaIl, KAKTO U XOJIMCTUYHM TMOAXOIU 32 MOCTHUTaHe Ha (PU3MYECKO, eMOIMOHAIHO, AYXOBHO,
MHTENIEKTYaTHO, TPO(ECHOHAIIHO U COMATHO OIarochCTOsHKE Ha TmdHOCTTa “.% M3nonzeanemo na
6004 He e 3a0bJIHCUMENHO, HO € Bb3MOXKHO.

CIIA yeumwvp e: ,,CaMOCTOSITENIEH WIM H3TPAJCH KbM MSICTOTO 3a HACTaHsSBaHE ICHTHD,
HaMUpalll ce B IpaJicka WM KypoOpTHa cpela, B KOHWTO ce mpujarat pasHOOOpa3HU MpPOLEAypH,
IporpaMH W PUTYaH, BKIIOYBALIM M3IMOJ3BAHETO HAa BOJA - MHUHEpajHa, U3BOpHA W JpyTa,
paspelnieHa OT 3aKOHa, W/WiH JiedeOHa KaJl, U/WiIi MOpCKa BOJIa, W/UJIH JPYTH €CTECTBEHU MPUPOIHU
(dakTopu, ype3 MpHIaraHe Ha KJIACHYECKU W HETPAAUIIMOHHU METOAM Ha BBH3JIECHCTBUE, LIETSIIH
AHTHCTPEC, PENaKC U MCUXO0-(DU3MUYECKO BBH3CTAHOBSIBAHE, KAaKTO M HACOUYEHHW KbM KpacoTaTa Ha
YOBEIIKOTO TS0,

banneoneueben (meouxvn CIIA) ieHTHP Ce onpeness KaTo: ,,...[IEHTbpP, B KOWTO ce mpejjiarar
TepaneBTHUYHU MPOLEeAypH, Oa3upaHu Ha eCTECTBEHH JieueOHM (akTopu (MHUHEpallHa BOJA W/UIU
nedeOHa Kam).“

Taﬂacomepaneemuuen yeHmwvp OT CBOsA CTpaHa CC ONpCAcysd Karo: ,,...CaMOCTOATCIICH WJIN

M3TpajZieH KbM MSCTOTO 3a HacTaHsBaHE LIEHTBHP, HAMUpAI] C€ B IpaJiCKa WJIM KypopTHa cpela B

2 Excruuka-I'no6an merpuxc® 1331, (2019), 3apasen Typussm, [Iponykros ananus, ¢. 12. JIocTbIHO HAa:

https:/tourism.government.bg/sites/tourism.government.bg/files/uploads/2019 gg/produktov_analiz_-
zdraven_turizam.pdf.

3 Hapen6a Ne 04-14 ot 9 oxromepu 2019 T. 33 ycioBusiTa M pejia 3a cepTuuIMpane Ha “OanHeosneuebeH (MEIUKbI Cria)

LEHTHP”, “‘clla LeHTbp’, “yeIHec UEHTBP U “TelacoTepaneBTUYEH HEHThP . JJOCTBIIHO Ha:

http://www.tourism.government.bg/sites/tourism.government.bg/files/documents/2019-10/naredba_spa.pdf, (moceren Ha

14.07.2020).

4 3akoH 3a TypusMa, B cuia ot 26.03.2013 r. JIocTbIHO Ha:

http://www.tourism.government.bg/sites/tourism.government.bg/files/documents/2020-

03/zakon_za_turizma_posl._izm._i_dop_vd. br.17 ot 25 fevruari_2020.pdf , (moceren Ha 14.07.2020).

® TTak Tam.

® TTak Tam.
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OJIM30CT 10 MOPCKUS OpsT, B KOWTO ce IpeiaraT MporpaMy U pUTyald, BKIFOYBAIIN U3OJI3BAHETO
Ha MOpPCKa BOJIa M/WJIK €CTECTBEHH MTPOU3BOIHU MPOIYKTH, U/UITU IMMaHHA KaJl, Upe3 KJIaCUUeCKU U
HETPAIUIIMOHHA TEPANeBTHYHA METOJM Ha BB3JICHCTBUE, IENANM BH3CTAHOBSBAHE HA TICUXO-
€MOIMOHATHOTO U (pU3NUYECKO 3IPaBe, KAKTO M HACOUEHH KbM KPacoTaTa Ha YOBEIIKOTO TSI0™.’

HeoOxonum e kpuTHueH aHanu3 Ha onpeaeneHusita. Crnopen Hac, npuseaeHute B Hapenbara
oIpejeNieHUs] He U34epnBaT B IOCTaThYHA CTENEH CMUCHIA, KOWTO ce Bjiara B OTACIIHUTE BUIOBE
neHTpoBe. Taka HampuMmep, yelnHeC LEeHTHPHT B CBETOBEH Mamlad mpejyiara MHOTO IO-TOJSIM
CIIEKTBHP OT YCIYTH U MO Ae(PUHUIUSA ChABPKA B TEPMUHOJIOTHYEH acleKT NoHsaTuero ,,CITA «.

3a yenume na nacmosiwus mpyo npuemame, ye oadeHume Oe@DUHUYUU ce HYHCOAsm Om
oopabomka u HeobXo0UMOCH OM NPUOIUNCABAHE HA CMUCHIIA UM 00 CEEMOBHO NpUEmume NOHAMUSL.
B npomusen cnyuaii couwgecmsysa puck om gveedxcoane 8 3a0ayHcoeHue Ha MercOynpuemus mypucm
U OBA20CPOUHOMO MY OMONCKEAHE OM Oba2aPCKUA NPOOYKm.8

['maBHa meJs Ha TpyAa € yCTaHOBsIBaHE Ha edeKkTa OoT HuPOBU3AIMATA B YEIHEC TypU3MA.
[Tonstuero ,,eext™ mpeacTassi rolsiMo pazHOOOpa3ve OT 3HAYEHUS U YMOTPeOH, MHOTO OT TiX,
CBBpP3aHM C HAyYHU EKCIIepUMEHTH. B HacTosmiara pa3paboTka 1me pasriiexaaMme TepMuHa ,,eexT"
Kato pesyarar.’

N3noxkeHOTO Hanmara W3SICHSIBAHETO Ha peAulla TEPMUHU Karo ,,JUTHTAJIM3ANHA®,
HiudpoBuzanmua“ u ,AUCHTAJIEH JAETOKC®, JEXald B OCHOBaTa Ha JAMCEpPTAllMOHHUS TpyA. B
CHelMaIi3upaHaTa JUTepaTypa MMa OrPOMHO pa3HooOpa3ue OT HW3CJICABAHHUS M KOHIICIIIUH,
CBBp3aHM C IUPPOBH3ANMITA W JUTHTAIU3ANMATA, KATO CE€ W3MOJ3BAT HSIKOJKO CXOIHH,
CBHILIEBPEMEHHO U SICHO pa3MHUHABAIIH c€ AePUHHUIINH, KAKTO B OPraHU3alMOHHO OTHOIIIEHUE, TaKa U
B mo-mmpok obmectBen konTekcT.!? Hue ce cwhriacssame ¢ TBbpAeHHeTo Ha JlyTnreH u kom.!!
OTHOCHO BB3IPHEMAHETO Ha JIBaTa TEPMUHA KaTO CKBUBAJCHT. B JombiHEeHWe, cuuTame, 4e Oe3
HAJTMYUETO Ha IIU(PPOBU3ALINS, TUTHTATN3AIUATA € HEBB3MOKHA. 32 IeJTUTe HAa TPYAa, H3MoJ3BaMe
ABaTa TEPMHUHA B3aMMO3aMeHsIeMO, HO CMsSITaMe, Ye B O'b/ielle ce HAJ1ara u3Besk/iaHe Ha eIMHHU
AepuHMUMM M SICHO pa3rpaHuyaBaHe. ToBa e pemiaBan] Opolec 3a MHHHUMH3UpPaHE Ha
TEPMHUHOJIOTUYHOTO OOBPKBAaHE M HAChpYaBaHE Ha BPB3KUTEC MEXKIY aKaJIEMUYHHTE CpPE.IH,
WHIYCTPHATA U CTAPTUPAITUTE PUPMHU.

ABTOPBT pasriiexaa JAUTHTAIN3ANUATA KATO YCKOPUTEN, AOMPHHACAI] H3KIHOYUTETHO

MHOI'0 3a pacTCiKa Ha TypuU3Ma. I[I/IFI/ITa.HI/BaI_[I/ISITa HEC € IMPOCTO IIPpOM:AHA, a 3aAbJDKUTCIIHATA

Tpanchopmalus M ycClIOBHE, MPe3 KOETO Typu3MbT TpsSOBa 1a MpeMuHe, 3a Ja € ¢PeKTHBEH U

7 Tlax Tam.

8 Jlumosa, 1., (2020), Bpaemiero Ha cna TypusMa B Buiarapus, o0uneiiHa MEKyHAPOIHA HAYYHA KOHPEPEHIUs

,» I ypU3MBbT-0TBBI 0OYakBauusta“, M3narencku kommmiekc-Y HCC, Coduwus, c. 379-388.

° Tepsues, B., (2020), Kpurepuii 3a usmeppane Ha conuansara epextusHoct. COOpHMK ,,MOpETO — 'paHUIa U BpaTa‘,
SSRN, c. 82-90. JocTtenuo Ha: https://ssrn.com/abstract=3752370.

10 TTak Tam.

1 L yytinen, K., Yoo, Y., Boland Jr., R. J., (2016), Digital product innovation within four classes of innovation networks,
Information Systems Journal (26:1), p. 47-75.
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KOHKypeHTeH. Typuctudeckara naaycTpus pe3 X XI Bek e 00yciioBeHa OT peBOJIOIIMOHHMSI PACTEX
Ha WHGMOPMAIMOHHUTE M KOMyHMKAnuoHHHM Texnonormu (MKT).}? Jlurmraanara cebp3aHocCT,
Nutepner Ha Hemara (Internat of Things IoT), npumiaranero Ha WHTepHeT B
aBTOMATU3ALUATA, Ch31ABAHETO HA CMAPT JeCTHHALMHA U XO0TeJIH, H3KYCTBEHHAT HHTEJEKT ca
camo vact ot TeHaeHuuute Ha XXI Bek. Bcuuko ToBa mpeasiara MHOrO HOBU Bb3MOKHOCTH TPEJ
Typu3Ma.

JlHec Typu3MbBT OBbpP30 Ce MPOMEHS BCIIEJACTBHE HA HU(POBU3AUATA, KOSTO OT CBOSI CTpaHa
JaBa BB3MOXHOCT 32 I'bBKAaBa OpPraHM3alUs Ha CBOOOJHO BpeMe M TOYHMBKA, KOHKYpPHpANKu
TPaJAULIMOHHUTE TYPUCTUYECKU O0(EepPTH C MHAUBUAYAIHO IPOCKTHUPAHU TakuBa. IHpopMalimoHHuTE
TEXHOJIOTUH (MHTEpHET, MOOMIHN KOMYHHKAIMH, 3D) nonpuHacsT 3a BHEAPSBAHETO HA TUTUTATHUS
TYpU3bM B paMKUTE HAa HOBH IJIOOAJTHM TYypUCTHYECKH MH(OpMAIMOHHHM cucTeMH. Bce moBeue
TYPUCTUYECKU areHIMM, IpeJylaraild MacoBH TYPUCTHYECKH IMPOJIYKTH, CEra ce MpPeopUEeHTUpaAT
KbM HOBHUTE M3MCKBaHUS HA KJIMEHTUTE U C€ CTPEMST Jia BbBEJAT ChBPEMEHHUTE HH(DOPMAIIMOHHU
TEXHOJIOTUU B CBosTa padora. BypHOTO pa3BuTHE Ha HU(PPOBUTE TEXHOJOTHH U MacCOBOTO UM
BHEJpsIBAaHE BOJU U 10 JUTUTATIHA IPEHATOBAPEHOCT U YMOpA, KOSITO Ipepasnoiara oopa3yBaHEToO
Ha HOBa Ia3apHa HMILIA - JUTUTAJIeH JAeTOKC, /1aBalla Bb3MOXXHOCT Ha NOTPEOUTENIUTE Ja ce
OTTBHPCST OT HATPYIAaHUs TEXHOCTPEC.

B rtekymmus maparpad ca nmpuBeNeHM M U3SICHEHHM peAulia, CBBbP3aHH C MpoOJieMaTuKara,
TEPMUHU KaTo: O(MIalH/IETOKC ACCTUHALMWS, AWTUTAJICH YEIHEC, CMapT TYPU3bM H YeIlHeC
TEXHOJIOTUU. ABTOPBT CUMTA, Y€ 3aCETHATUTE IMOHATHUS ILIE MPOIBIIKAT Ja ObJaT KIIOYOBU 3a
Pa3BUTHETO HA yEIIHEC TypHU3Ma.

Ot Bcuuko pasrienano B [laparpad 1 Ha mbpBa riaBa Moxke 1a Objie HalpaBeH M3BOJ, 4e
TYpU3MBT U JTUTHTAIHATA TpaHchopManms € U3KIIOYUTENHO akTyalHa Tema 3a bearapus, nopaau
ToBa U MunucrtepctBoro Ha Typusma (MT) mpe3 mocineaHMTe TOAMHU aKLUEHTHUPA BBPXY Hesl.
[MudpoBuTe  TEXHOJOIMM  3HAUYMUTEIHO  TpaHCGOpMHpaAT  TypHCTUYECKaTa  MHIYCTpus,
PEBOJIOLMOHU3UPAT TYPUCTUUECKUTE MPEANPUITUS, MPOIYKTH U ONUT, OM3HEC EKOCHUCTEMHU U
JIECTUHALINU.

VYenHec Typu3MbT OT CBOS CTpaHa € IIMPOKOOOXBAaTHO MNoHsTHE. V3BexmaHero Ha mo-
BCceoOXBaTHA M MbJIHA AeQUHUIUSA crioMara 3a MO-100pOoTO M [CHO pa3OupaHe Ha HEWHUTe
(GyHIaMEHTH M J]aBa OCHOBA 3a IPOBEXJaHE Ha OBACIIM M3CIEeIBaHUS. YEIHEC TYPU3MBT Ce
YTBBpPKIaBa KaTo €1H OT Hail-Obp30pa3BUBAILUTE C€ BUJIOBE aJTEpHATUBEH TypU3bM B IN10OasieH

Mama6, nmopaauv KO€To € OT ChbIIECTBECHO 3HAYCHHNE HETOBOTO ITO3HABAHE.

IMaparpa¢ 2 na mppBa riaaBa 00XBalla UCTOPHUYECKOTO PA3BUTHE HA YeITHEC Typu3Ma

12 Putos, M., (2020), TypusmbT B 00cera Ha IUTUTAIHATE TEXHOJIOTUH, I00MIEHHA MEKITyHAPOIHA
Hay4Ha KoH(pepeHuus “TypusmbT-0TBbI ovakBanusta”’, YHCC, Codus, c. 21-30.
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HEroBOTO ITM(POBO HAATPaKIAHE.

VenHechT ce IPaKTUKyBa OT BEKOBE M MMa JIPEeBHU KOPEHU, HO YTBBPK/1aBa CbBPEMEHHUS CU
o6uk mpe3 1950 - 1970 r. KonnenmusTa 3a yeiaHeca U CaMUsIT TS PMUH UMAT KOMIUIEKCHO MUHAJIO.
Ot exna cTpaHa, HSIKOM OCHOBHM HJIEH, 3aJIOKEHH B TEPMHHA, C€ KOPEHAT B aMepHKaHCKara
KyJATypHa uctopusi oT XIX Bek, a OT Apyra crpaHa, AeUHHpPAHETO Ha MOHATHETO, POKYCHPAHO
BbPXY aKTUBHOTO MOJIbpKaHE Ha 3/paBETO Ype3 MpOoMsSHA B HAUMHA HA >KMBOT, Bb3HHKBA U CE
yTBBpxaaBa mpe3 50-re roguan Ha XX Bek. [ oguHM MO-KBCHO CE TIOSIBSIBA B yelTHEeC BIKeHUeTo. C
TEUEHHE Ha BPEMETO TEPMUHBT MPUA00MBa BCE MO-TOJISIMa BAKHOCT M 3HAYCHUE U TaKa Ce CTHUTa JI0
CBETOBHATa My MOMYJSPHOCT KbM JHEIHA /1aTa.

B tekymms naparpad ca pasriegaHd BaKHU MOMEHTH, JI0Ka3Balld OypHOTO pa3BUTHE Ha
QITEPHATUBHUTE MTOXBATH U MEIUIIMHA TIpe3 XX BeK. Bcuuku u3cinenoBaTend U TepaneBTH, HMAIU
MIPUHOC B Pa3BUTHETO HA XOJIIMCTHKATA, JOTPUHACAT U 32 3apaXK/IaHETO Ha yellHeca, TAKbB, KAKBBTO
ro mo3HaBame aHec. CBIIMHCKOTO pa3BUTHE M ChbBpEeMEHHaTa ymoTpeda Ha TepMHUHA ,,yelHec
3arnouBa npe3 60-Te roguHu Ha XX BEeK ¢ eMOeMaTHYHaTa TBOpUYecka padoTa Ha A-p XanoepT JIbH
(,Yennec ot Bucoko HuBo*) ot 1961 r.13 Cnexpammure romuan ce cBBp3BaT ¢ MMeHa KaTo JIKOH
Tpasuc, Jon Apaen, n-p bun Xetnsp u apyru.

B Hamm aHM qurdtanuzanusaTa € CUiIHO 00Bbp3aHa ¢ Typu3Ma. MoxkeM J1a TBBPIUM, 4e T €
3aefna [EHTPaIHO MACTO B HOBaTa KOHIIEMIMS 3a yenHec Typu3bM. C mosiBaTa, pa3npocTpaHEeHHETO
1 OBbP30TO pa3BUTHE HA KOMITIOTPHUTE, & MO-KbCHO U Ha KOMIIOTHPHHUTE MPEXKH, 3aII04Ba HOBA €pa.
WNuoBanuuTe B AUTUTAIHATA UKOHOMHKA JIPACTHYHO MPOMEHSIT UMHUKAa HA MHOTO MHIyCTpUU. B
pe3ynraT Ha HU(PPOBU3ALMATA, TYPU3MBT ChHIO HaBJIHM3a B HOBa €pa - €para Ha JMTHTAJIHUSA
Typusbm.

Moxe 51a ce Kaxke, 4e MOTCHIUAIBT 32 MHOBAIMH B CEKTOpa Ha Typu3Ma 0e OTKIIIOUYEH upe3
napagurmara 3a gururanHa tpaHchopmanus — Typusbm 4.0. Uunycrtpus 4.0 ce mosiBu ¢
BBBEXKJIAHETO HAa HOBH TEXHOJIOTUHU OT IIU(PPOBO MOKOJIEHUE, KOUTO CE CUUTAT 32 TEXHOJIOTUYECH MHUKC
oT uH(OpMaIMd, H3IYUCICHUS, KOMYHHUKAIMs M CBBP3aHOCT, W BKIIOYBAT TEXHOJOTHUU KaTo
COIMAJTHU, MOOWIHH, AHATUTUYHU, OOJIAYHM W3YHUCIICHWS, WHTEPHET Ha HeIaTra, HW3KYCTBEH
WHTEJIEKT U OJIoK4eitH. Te3u TeXHOJIOTUYHN WHOBAIIMH MOTAT Ja OBIaT BHEAPESHU KaTO TEXHOJIOTHU
3a ympaBlieHHE Ha MPeaNpHeMauecTBOTO, 3a Ch3/1aBaHe HA MHOBATUBHU TYPUCTHUYECKH MPOYKTH,
YCIIYTH U NPEXUBABAHUS M 33 pasOMpaHe M CBBP3aHOCT Ha TypHcTHueckus masap.l® UeTsbprara

TypUCTHYECKA pPEBOJIIOLUSA ce OelleXU KakTO ChC CHJIHA aBTOMATH3alMs, poOOTH3alus U

13 Dunn, H. L., (1961), High level wellness, Arlington VA.

4 Happ, E., Ivancso-Horvath, Z., (2018), Digital tourism is the challenge of future — a new approach to tourism,
Knowledge Horizons — Economics, Vol. 10, No. 2, p. 9 — 16.

15 Kindzule-Millere, 1., Zeverte-Rivza, S., (2022), Digital transformation in tourism: opportunities and challenges,
Proceedings of the 2022 International Conference “ECONOMIC SCIENCE FOR RURAL DEVELOPMENT” No 56, p.
476-486. DOI: 10.22616/ESRD.2022.56.047.
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ChBPEMEHHU TEXHOJIOTHH, TaKa U C TAKUBa, KOUTO Ca €BOJIIOUPAIIU C TEUEHUE HAa BPEMETO.

Jurutannara tpanchopmanus U KoHIenusaTa 3a Uamyctpust 4.0 mpoMeHST 3HAYUTEITHO
TYPUCTHYCCKATA UHAYCTPUA NPEC3 MOCICIHUTC NCCCTUIICTHA U 1 NMPEBPHINAT BbB BAKCH ACIICKT 3a
KOHKYPEHTOCTIOCOOHOCTTa, pacTeka M YCTOMYMBOCTTa HAa TYPUCTHUCCKUTE MPEATPHUSATHSI.
Jlururanuzanusata 700aBs CTOMHOCT KbM TYPUCTUUYECKHUTE MIPOAYKTH U MIPEKUBIABAHUS, IPEIOCTABS
MHO>KE€CTBO HOBH Bb3MOKHOCTHU 3a OM3HEca U IoMara 3a MOCTUraHe Ha JAbJATOCPOYHO KOHKYPEHTHO
npeaAuMCTBO U YAOBJICTBOPCHUC HA KIIMCHTUTC.

XPpoHOI0rHYecKaTa MOCIeI0BATETHOCT U PA3BUTHE HA yeJIHECA HU ITOKA3BaT KaK MOETAIHO
MOHATHETO C€ € U3rPaauiIo 10 ChbBPEMEHHOTO My ThJIKyBaHe M pa3bupane. [Ipe3 mocnemnute
JIECETUJICTHS yelHEeC KOHLEMIUATAa HEChbMHEHO C€ MPEBPhIIa OT MOJAHO yBJedeHHe B OCh3HATA
NMOTPEOHOCT, KOETO OENeKH CTPEMEX KbM yChbBBPIICHCTBAHE HA MHIUBUIA. Y €IIHEC KOHIICIIUATA
€ HOBa Kpadka B CBOJIOOMATA Ha COHHUAIHO-UKOHOMHUYCCKUTC B3aUMOOTHOMICHUSA Ha HAICTO
ChBpeMUeE, KOSITO MMa II'BJIHUS MOTEHIMAN Ja MpeJHadepTae IbTs 3a 3aBpblllaHe KbM IpHUpoaTa.
Hapen ¢ ToBa, yenHec Typu3MbT Mpe3 MOCIEAHUTE TOJWHU CE MHTETPHpa C AUTUTAIM3ALMITA U
MIPOMEHSI OIle IMOBeYE IMocoKara cu Ha pa3sutue. Lludposusanusara, oT cBos CTpaHa, ChIIO ThPIU
pa3BuTHE, 3a Ja JOCTUTHE 10 THEUTHUTE CH HUBA, KOUTO MPOMEHAT HE CaMO YEIHEC CEKTOpa, HO U

siaTa TYpUuCTUICCKa HHAYCTpPUA.

IMaparpa¢ 3 Ha mbpBa riaaBa U3sICHSABA TEKYIIOTO ChCTOSHUE U TEHJECHIIUUTE B Pa3BUTHUETO
Ha MU POBU3AIMITA B YeJIHEC Typu3Ma. B To3u nmaparpad ce KOHKpeTHU3upar BOJACIIN TEHACHIIUN U
WHOBAIIMM TIpPEJl yelHeC Typu3Ma, KbM KOHMTO MOXKEM Jila OTHECeM UHOUBUOYANUIAUUAMA,
NPUOPUMUBUPAHEMO HA 30pasemo, 2100aIu3ayusama, MOOUIHOCMMA U U3NOI386aHEMO HAd UHIEPHem
U MexHoN02U3AYUAMaA.

Pasrnexxna ce yenHec pa3BUTHETO B OlpeielieHd pernoHu karo Espona, CeBepHa AMepuka
n Kananma, Jlatuncka Awmepuka u Kapubute, bnuskus M3tok u CeBepHa Adpuka, A3uaTcko-
Tuxookeanckus pervon U Cybcaxapcka Adpuka. Ctura ce 10 3aKIII0OYEHUETO, Y€ Ca UHyCTPUsITa
MMa 3aCWICHO 3HaueHue B EBpora, JyXOBHUAT acleKT Ha yelHec TypusMma - B A3HATCKO-
Tuxookeanckus peruoH, gurutanuzanusira - B CeBepHa Amepuka u Kanaga u ce HaOnsira Ha
MPUPOIHATA CBHP3AHOCT B OCTAHAIUTE PETUOHH. Modicem 0a mebpoum, ue 8cexku eOuH pecuoH 3aiaza
Ha ceoume CUIHU CMPAHU U pewasa 0a 2u NpeebpHe 8 OCHOBHO KOHKYPEHMHO Npeoumcmeo,
passusawo onpedenen acnekm om yeirec mypusma. 11lupokooOxXBaTHOCTTa Ha yeTHEC OHATHETO,
OT CBOSI CTPaHa, J1aBa Bb3MOXHOCT TOBa J1a ce Ciay4yu. 3abens3Ba ce CUIHA MOJKpena U HaTUCK OT
CTpaHa Ha MPaBUTEJICTBAaTa U OM3HECA B Pa3jIMYHUTE PETHOHM 3a Pa3BUTHE HA 3[PaBEH, B T.4. U
yelnHec Typu3bM. BaxkHO yTouHeHHE e, 4e nudpoBH3aIUATa HE € YeleH MPUOPUTET 3a YacT OT
pasriaegaHuTe PETUOHHU, & TOYHO OOPATHOTO — AUTUTAITHUAT JIETOKC W TIPUPOJTHHUTE PECYPCH, KOUTO
B M10-100pa CcTereH OTroBapsAT Ha UMUJIKa U pecypcHaTa o0yCclIOBEHOCT Ha IbPKaBUTE.
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Hacrwsounara kpusa npe3 2020 r., Bcneacrsue Ha Covid-19, cs3aane ycmoBus 3a 3a0bp3BaHe
Ha TIpoleca Ha JWTHTAIN3aIMs B yelHec cekropa. Ha 6a3za ToBa MOXKEM Jja OTKPOHWM CIICIHUTE
OBbJeIY MPOrHO3M 32 YEIHEC TypU3Ma:

1. 3npaBero, moBeue OT BCAKOra, € MPUOPUTET 32 HACEIICHUETO;

2. Ilpensum OypHOTO pa3BUTHE Ha yellHECA MPe3 MOCICIHUTE TOAUHU MOXKE J]a CE 0YaKBa
3ara3BaHe WM JIOpU YBEIMYaBaHE HAa TO3W TEMIT Ha pa3BuTHE, BbIIpekn Covid-19;

3. 3aBuiIeHa JIMYHA OTTOBOPHOCT KbM COOCTBEHOTO HU 37PaBE;

4. Hanarane Ha 3HauHuTeNeH (HOKYC BbPXY XUT'HECHATA,

5. YckopsBaHe Ha Ipoleca Ha JUTUTAIU3aIus B cekTopa. Jlopu cien Bb300HOBSIBaHETO
Ha JICHHOCTTAa HAa XOTEJUTE, BKJI. M YEITHEC XOTEIUTEe W IICHTPOBE, C€ CHOII0ABAT ONpEICIICHH
IpaBUjIa KaTo Cla3BaHE Ha JMCTAHIMA, 3aBUIICHA XUTHMEHA M JIPYTH 32 HEONpeeNeH Mepuoj OT
Bpeme. ToBa, OCBEH ye W3iara CeKTopa Ipen NpeAU3BUKATEIICTBOTO Jla ONEpUpa B yCIOBHS Ha
pelylnupaH IEepCcOoHal, TeHepHpa M HOBH WHOBAallMM M WU KaTO NPWIOKEHHUS, CIIOMAararid
0E3KOHTAKTHOTO 00CITyKBaHE;

6. 3aBuIICHM OYaKBaHHUS HA TYPHCTUTE KbM MecTaTa 3a npebuBaBane. Cpen BoaemuTe
TEH/ICHIINH Cce OYepTaBaT noJo0psBaHe Ha HU(POBOTO U3KUBIBAHE HA TYPHCTUTE,

7. Typuctute TBPCAT MOAOOPEHO YAOOCTBO M TIEPCOHANIM3MpAHE B MecTaTa 3a
HacTaHsBane.'®

Typucmuueckama uHOycmpus onpeoeieHo ce MmMpaHchopmupa 6 Cbomeemcmeue ¢
pazeumuemo Ha Hogume mexHono2uu. Karo OCHOBHM TEHAEHUMHM B Ta3H HACOKA MOXEM Ja
OTKPOUM CIIEJIHUTE:

o  Macoso uznonzeéane Ha MOOUIHU meledoHU 3a pe3epeupane U YeKupawe - CIOpen
usciensane Ha Google ot 2018 r. TypucTUTe NpEANOYUTAT Aa pe3epBUpaT U IUIAHUPAT LSJIOTO CH
I'bTYBaHe Mpe3 MOOMITHOTO yCcTpoHcTBO. Ta3u TeHaeHus e BanuIHa 3a nazapu karo Muaus (87%),
bpazumus (67%), Anonus (59%), CALLL (48%) u apyru. MoOuiHHTE yCTpOKWCTBAa BOJAT U JIO TIO-
roJIsIMa BEPOSATHOCT 3a Pe3epBalys B MOCIe HATa MUHYTa;

o  [lepconanuzayus - OU3HECHT ce crapae Ja Habupa pa3HooOpa3Ha MH(pOpMaIUs 3a
CBOWTE KIMEHTH KAaTO CKOPOIIHO ThPCEHE, IbPBA/TIOCIEIHA pe3epBalys, OT3UBU U JIPYyTH, 32 Aa
NPEUIOKU TMOA0OpEH MpPOAYKT, Oa3upaH Ha JMUHUTE NpeanountaHus. Cropea u3cieiBaHe Ha
Google xopara ca CKJIOHHM Jia IUIaTAT MOBEYE 3a MPEAOCTABSIHUTE UM YCIIYTH, aKO €Ha Mapka
nepcoHanm3upa WHGOpPMAIMATa W BB3MOKHOCTHTE 32 IUIOCTHO TPEXKHBSIBAHE MO BpeMe Ha

IIbTYBAaHE, HA 0aza TuYHU MMpEAIIOUYUTAHUA U OIIUT. HaHHI/ITe OT U3CJICABAHCTO ITOKa3BaT, Y€ IMOBEUC

16 Tumosa, II., (2020), Ouakpanus 3a yenHec Typusma cien kpusara Covid-19, coopuuk ,, TypussM U CBEp3aHOCT,
Wznaresnctso ,,Hayka u ukonomuka“ MY -Bapha, ¢. 611-618.
17 Google, Phocus Wright, (2018), How smartphones influence the entire travel journey in the U.S. and abroad. TocTsmmo

Ha: https://www.thinkwithgoogle.com/consumer-insights/consumer-travel-smartphone-usage/, (moceren ua 25.08.2020).
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or 35% oT aHKeTHpaHWMTE ca CKIOHHM Ja HMHBECTUpAaT IoBeue (UHAHCOBU CpEACTBA B
TIepCOHATM3UPAHN YCITyTH; e

o Jlupexmua KOMYHUKAYUS Npe3 NPULONCEHUS 30 CbOOUeHUs - PA3THUYHUTE IPUIOKCHHUS
3a ChOOLICHUS MJIM MECUHJDKBPU Ca €JMH OT Obp3UTE U yIO0OHH HAYMHH 32 BPb3Ka MEXIy XOpara.
Cnopen Business Insider 4oBek MHCTaJIHMpa M M3MOJI3Ba CpelHO 27 MPHUIOKEHHUS Ha TeledoHa CH
MECEUYHO, KaTO OCHOBHHUTE MPUIIOKEHHUS 3a cboOmeHus ca Messenger, WhatsApp, WeChat u Viber.
ToBa TBBp/EHUE ce MOTBBPKIABA M OT MOpTaJia 3a cTaTucTUYecka nH(opmarus Statista. Criopen
TEXHH JaHHU M30POCHUTE IO-TOpe MPHUJIOKEHHS HMMaT OKOJIO 4 MIpA. MOTPEOMTENM W TOBa
AaBTOMATHYHO T'W IMPEBPBIIA B WICAICH HAYMH 32 TYypOIEPATOPUTE Jia KOMYHHKHPAT ChC CBOUTE
KIIMEHTH B peaHo Bpeme;®

e U3kycmeen unmenekm - Mpe3 MOCICAHUTE TOJUHUA POJISITA HA U3KYCTBCHHS MHTEIICKT,
nopu B cepara Ha TypusMa, € BCe MO-rojisiMa. B ompeseseH MOMEHT OT CBOETO IbTyBaHE HIIU
pe3epBUpaHe MOYTH BCEKU TYPUCT UMa B3aMMOICHUCTBHUE C YaTOOTOBE MM MalllMHU. Yambomoseme
ca ce MPEBbPHAIM B €JHH OT Hai-U3I0JI3BAHUTE HHCTPYMEHTH Ha yeO caliTOBETe, 3apaay TsAXHaTa
edexktuBHOCT. YaTOOTOBETE CIECTSBAT BpPEME W PECYpCH, B IO-TOJSIM IPOICHT OT CIIy4auTe
KITMCHTUTE JIOPH HE 3a0elsA3Bar, 4e BJu3aT BbB B3aUMO/ICHCTBIE UMEHHO C 4aTOOT, 2 CBOEBPEMEHHO
Te yCIABAT Ja NIPEJIOCTABAT HA KITMEHTHTE TI0JIe3HH OTTOBOPH ;2

®  Bupmyanna peanHocm 3a HACUMEHO C eMOYUU U3HCUBSIBAHe - BUPTYyaJTHATa PEATHOCT
reHepupa J00aBeHa CTOMHOCT Ha Typuctudeckute odeptu. JJoOpa mpakThka € M3MOJI3BAHETO Ha
BUpPTYyaJlHa PEATHOCT 3a MOArOTOBKATAa HAa EKCKYpP30BOAM, KOMTO BHUPTYaJHO MOTaT Jia TMOCETST
3a0eeKUTETHOCTH U /12 TIOI0OPAT OBIEOTO CH TipescTaBsHe. 2!

[TpuBeneHOTO mMO-TOpe naned He HW3YeprBa BCHYKM CHBPEMEHHH TEHICHLIMH W J00pH
MPAaKTUKH B yEJTHEC Typu3Ma, 0a3upaHH HAa HOBUTE TEXHOJOTHH. MOXeM Ja CIIOMEHEM OTHOBO
HapacTBalaTa ynorpeba Ha MOOMJIHMUTE YCTPOICTBA, KOATO IIe CTaHE OOCKT Ha JOIMBIHUTEIHU
NpOy4YBaHMs B ClienBaIluTe naparpady Ha HACTOSIIHMs TpyH. Ta3u TeHICHIMsS 00XBalla H3IISII0
TYpUCTHUYECKHSI OW3HEC M HaBJIM3a CTPEMIJIaBO B XoTeluepckus OpaHm. OCBEH OHJIAMH
pe3epBalruTe € BaXKHO J1a 0TOETICKUM M HOBHTE BH3MOKHOCTH 32 MOOMITHO HACTaHsIBaHE/HAITyCKaHe

(check in/check out), MoOumHY Mnamanus, MUQPOBU KIIFOYOBE, ITBJIEH KOHTPOJ Ha cTasTa upe3 10T

U peauia IpyTH.

18 Think with Google, (2017), The future of travel: New consumer behavior and the technology giving it flight. Toctsmro

Ha: https://www.thinkwithgoogle.com/marketing-resources/new-consumer-travel-assistance/, (moceren na 25.08.2020).

19 Statista, (2019), Most popular global mobile messenger apps as of April 2019, based on number of monthly active users

(in millions). JoctenHo Ha: https://www.statista.com/statistics/258749/most-popular-global-mobile-messenger-apps/,

(moceren Ha 25.08.2020).

20 PWC, (2017), Bot.Me: A revolutionary partnership, How Al is pushing man and machine closer together, Consumer

Intelligence Series. JlocrsrHo Ha: https://www.pwc.com/us/en/industry/entertainment-media/publications/consumer-

intelligence-series/assets/pwc-botme-booklet.pdf.

2 Excrmka-T'no6an merpuxc J133]1 , (2019), 3npasen TypussM, [IpoaykToB ananus, ¢. 12. JJocTbIIHO Ha:

https:/tourism.government.bg/sites/tourism.government.bg/files/uploads/2019 gg/produktov_analiz_-
zdraven_turizam.pdf.
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W3non3BaHeTo Ha MOOWJIHHM YCTPOWCTBA, B T.4. XOTEJCKH M MOOWJIHU TNPUIOXKEHHS, JaBa
JIOCTBIIHOCT HA TYpHCTUTE, KAKTO M MO-TOJISIMO yI00CTBO, I'bBKAaBOCT M aBTOHOMHOCT. Bbmpekn
Ka3aHOTO, MOOMJIHATA TEXHOJIOTUS HE OMBa Ja ce TPEeTUpa KaTo 3aMECTUTEN Ha TPAJULUOHHHUTE
yciayru. Bmecto ToBa, OuBa J1a ce pasriekaa KaTo Bb3MOKHOCT 3a IpeieuHUpaHe U HoAo0psiBaHe
Ha 00CITy’)KBaHETO Ha TOCTUTE, KaTO KOMOMHHUpA TPaJUIMOHHUTE MapaMeTpu Ha 0OCITy>KBaHETO C
muQpoBH, 3a Ja Ch3AaAC MO-TIEPCOHATU3UPAHO, OE3MPOOIIEMHO W JIOCTHIIHO H3KUBSIBAHE Ha
TypucTuTe.??

BuenpsiBanero Ha nudpoBH3anuATa B YEIHEC MHIYCTPUATA MOJIKpENs W MmomolpsiBa
TYPUCTHYECKOTO H3KUBSABAHE. BBIPEKH NPOTUBOPEYMBUTE MHEHHS OTHOCHO TEXHOJIOTHHTE,
TSXHOTO 3HAUYEHHE 32 ChbBPEMEHHUS YEITHEC TYPU3bM II€ MPOIBIKH J1a HApacTBa.

B 3axiroueHue Ha IbpBa IJ1aBa MOrar J1a C€ HAaNpaBsT CIETHUTE U3BOAM U 0000IeHHUs 3a
PE3YITATUTEC, IOCTUTHATH OT PCHIABAHCTO HA 3a1a4n 1un 2, IMOCTAaBCHU B YBOJIa HA AUCCPTALITMOHHHNA
TpyA. OT npuBeeHUTE A0 TYK U3CIEBAHMS U aHAJIM3H, [1030BaBaIllM CE HA MHOXKECTBO pa3pabdOTKu
Ha peauIa M3CieIoBaTeN B ChOTBETHATa O0JIACT, CE CTUTA 0 M3BOJA, Y€ VelnHec Mypusmvm
npuoodUBa 6ce NO-201AMA BAHCHOCM U 3HAUEHUe 3a MoOeprume xopa. To3u 6u0 mypuzvm e OcHosen
3a peouya 0eCmuHayuy u CROMaza 3a yCmoudugomo um pazeumiue.

PemraBaneTo Ha ropecroMeHaTHTE 3a/au, KOPECIIOHIUPAIIN C W3CIIEA0BaTEICKaTa 4acT B
I'bpBa IJ1aBa, HU J1aBa Bb3MOXKHOCT J1a 00001uM, 4e e jgoka3zana Xunore3a 1. Ts riacu, ye yenHec
TypU3MBT € €IUH OT Hall-Obp30pa3BUBALLUTE CE€ BUAOBE TYpU3bM, KakTo B bbiarapus, taka u B
CBETOBEH Maiad, mopaay KOETO € OT CHIIECTBEHO 3HAUYEHHE HETOBOTO IO3HABAHE M yCTOWYMBO
ynpasieHue. JlokazaTeslcTBO MNpeACTaBIsABAT JOOpUTE MPaKTUKK B 001acTTa, MPUOPUTETHUTE
acleKTH B TEOpHUsATA U MPAKTUKATa U HOpMaTHBHATa ypezoa B cdepara.

Hacrosmara aucepranus € ONWUT Jia U3SCHU MOHATHETO ,,yeJIHeC™ U J1a N3CJIeABa KaK TO Ce
TpaHcopMHUpa BCIEACTBHE HAa HOBHTE TexHosoruu. IIpen yemHec TypusMa ce odepraBa
MEPCHEeKTHBA 3a Pa3BUTHE, KOSATO ce 00yciaBs OT Pa3BUTHUETO HA TEXHOJOTMUTE U MHOBAI[MUTE.
JlururanuzanusTa B CEKTOpa UMa passinyHu nposiBieHus. OT elHa CTpaHa ce OTKPOsBa 3aCUIICHO
ThPCEHE Ha BUCOKOTEXHOJIOTMYHA XOTelcKa 0a3a, y100cTBa U IUPPOBO HAATPAKIaHE, KOUTO BHACST
JOI'BJIHUTENIHA CTOMHOCT KbM TYPUCTHUYECKOTO HM3KMBSIBAHE, a OT Jpyra CTpaHa, IpeKOMepHara
nudposa ynorpeda npenpasmnoiara oopa3yBaHeTO Ha HOBH MMa3apHU HUIIM KaTO AUTUTAJICH JETOKC,

KOHTO pa6OT$IT B I10J13a Ha HOTpeGI/ITCHI/ITe.

22 T'posnesa, P., (2020), Kak MOOUIHUTE TEXHOJIOTHH POMEHUXA TPAJAUIMOHHOTO XOTENIMEPCTBO (110 IIPUMEpa Ha
CBETOBHHUTE XOTEJICKU OpaHoBe), COOpHHUK ,, Typr3MbT-0TBB] 04akBaHusTa, M3narencku xommiekc-YHCC, c. 642-650.
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I''/TABA BTOPA
METOAOJIOTHYECKHU ACIIEKTH HA IU®POBU3SALIUATA B YEJIHEC TYPU3MA

Btopa rnaBa ,,MeTomo/siornyecku acnekT Ha uu@poBH3alUATA B yeJlHeC Typu3mMa“
U3SICHSIBA BBIPOCUTE, CBHP3aHU C H3HMCKBAHUATA U NOTPEOHOCTHTE HA IMOTPEOUTENIUTE KBM
uudpoBHU3aAIUATA B yEITHEC TypU3Ma, Pa3Tiek/ia TEeKYIOTO NMpesiaraHe Ha YeJIHeC YCIYTH U OIHCBa

METOJIMKaTa 3a ONpe/eNsiHe Ha edekTa OT HUPPOBU3AIMITA B YEITHEC CEKTOPA.

B IMaparpad 1 Ha BTOpa riaBa aBTOPHT PA3IIIekKAa HOBUTE U3UCKBAHUS U MOTPEOHOCTH HA

yellHeC MoTpeOuTennTe KbM U(POBHU3AIMITA B CEKTOPA.

[TpocrensiBaiiku BOACIIUTE YEITHEC TCHCHIMH, ICHO OTKPHUBAME ITPOMSIHA B OTPEOHOCTHUTE,
HYXIUTe ¥ MOTHBHTE Ha TypucTUTe. EJHA OT IJIaBHUTE NMPUYMHM 32 TOBA € UMEHHO MaCOBOTO
BBHBOKIAHE M M3M0J3BaHEe HA NU(PPOBUTE TEXHOJOIHH Ha TYPUCTHYCCKHS mMa3ap. TeHICHIIUITA 32
nudposm3anus B cexkropa (“digital everything”) ce yckopsiBa IpacTHYHO TOJ BB3IACHCTBHETO Ha

Covid-19, a ekcriepTy IPOrHO3UPAT, Y€ TOBA IIE OMPECITH HAIIKS TOCT-BUPYCEH CBSIT.
B Tpyna ca u3BeicHH ClieIHATE KIACH(PUKAIMH Ha YEITHEC TyPHUCTUTE:
e  COOpel MOTHBA 3a MPEANPHETOTO MbTYBaHE: IbPBUYHH U BTOPHYHH;

L4 CIIOpC TAXHAaTa aKTUBHOCT: (1)I/I3I/I‘-IGCKI/I AKTUBHU WU HACOUCHHU KBbM BBHTPCIIHUSA TTOKOM

Ha yMa U JyXa;

e  CIIOpe] B3aUMOJEHMCTBHETO Ha YEIHEC Typu3Ma ChC CIla MHAYCTpUATA: MOTPEeOUTENH,
OpPUEHTHPAHU KbM yeIIHeCa, HO aKTUBHO M3IOJI3BAIIY CTIa YCIYTUTE U HEAKTUBHU CTa MOTPEOUTENH,

AHanu3upanKu Beue U3BECTHOTO HU OTHOCHO €CTECTBOTO Ha yeJIHECa, MOXKEM Ja TBbPAUM,
Ye B OCHOBAaTa Ha BCHUYKO CTOM OTIFOBOPHHUAT WHIAMBH/, KOHUTO C€ CTPEMHU KBbM YKpENBaHE U
3amas3BaHe Ha 3/paBeTo cH. B pesynrar neduHupame yemHeC TypuUCTa KaTO: 0M2080peH U CUTHO
3aUHmMepeco8an KoM 30pdeemo CU Y08eK, KOUMO noiaed YCUius U 2pudcu 3da Guzuieckomo,
VYMCMBEHOMO U 0YX08HOmMoO cu Onrazocvcmosnue. Totl pazyuma Ha anmepHamueHume nOOXoou u
YVelHec yuenus, 3a 0a nocmucHe yeaume cu. Yeanec mypucmume ca CKIOHHU 0a ce noonazam Ha
PA3IUYHU NPOPUAAKMUYHU U NOOOBbPIHCaAuU npocpamu. Umam pazeumo 30pasHo camocwv3nanue. I1o
Haule MHeHue, YelHec mypucmume mMo2am 0a ce K1acu@uyupam no MHO20 U pa3iuiHu Kpumepuu,
HO 3a yeaume Ha HACMOAWUSL MPYO, 00pbUjamMe BHUMAHUE UMEHHO HA MeXHUme OCHO8HU MOMUBU 3d

npeonpuemane Ha MaKv8 U0 NbMYBAHe.

Vennec TYPUCTHUTEC OIPCACIICHO C€ PLKOBOIAT OT ofceranuemo 3a noduskd, OI’I’IOMX,
nosuwiasaHe Kavecnieomo Ha Jcueom u coyuaiHume ()edHocmu, KOraTo rnmoceuiaBaT yeJaHeC 00eKTH.

T’prCHCTO Ha yCJIHCC YCIIYI'Y 3aBUCH U3LAJTIO OT UHANBUAYAJIHUTEC MOTUBU HA MIBbTYBAIIIUTE, TCXHUTC
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LEHHOCTU U HYXIH.
23

Enno ot mocnennute nmpoyuBanus Ha GWI“° 0THOCHO MOTHMBHTE Ha yeIIHEC MOTPeOUTENnTE
HU ToMara Ja pasz0OepeM TexHuTe Hyxau. Ha 0a3a pe3ynratute MOKeM Ja H3BEAEM HIKOJKO
HUHTCPCCHU 3aKIIIOYCHHUA. Ha II'bPBO MACTO, ITO-TOJIAMA 4aCT OT KCJIIAHUTC YCIIHCC ACCTUHALIUH, KOUTO
norpeduTenuTe OMxa MOCETHNIM, ca KOHIIGHTPUPAaHU B A3Hs, KOETO HE € M3HEeHanaa, Mopaau
MHOBaTHBHATa XOTeJICKa UH(PpaCTpyKTypa U MPUPOAHATAa 00YCIOBEHOCT Ha KOHTHUHEHTa. Criopen
OCHOBHUTE TPUYMHU 32 MPEANpPUETO IIbTYBaHE C€ YTBBPXKAABAT: pecmapmupane Ha

b1a2ocvcmosHuemo u omvpceare om edceonesnusi cmpec (Bux ®dur.2.1.3).

MpoueHTHO nsparkeHue (%)

] HaCTpOVIBaHe nnun
noacunBaHe Ha IM4HOTO

6narocbCcTosiHME
B OTTbpCBaHE OT CTpec U

penakcauuna

noaobpsBaHe Ha
MEHTa/IHUA yesHec

H noaabpikaHe Ha fo6po
34paBe M YyBCTBO 3a YeNHec

B 1yXOBHO U3XKNBABaHE

NPUKNHOYHEHCKU aKTUBHOCTU

@urypa 2.1.3. OCHOBHM IPUYHMHHU 32 TPEANPHEMaHe Ha YeIHEC IbTyBaHe

Hsmounurx: GWI, Wellness Tourism Initiative 2020 global survey results.

C uen pazOupane MOTPeOHOCTUTE HA YEITHEC TYPUCTUTE TPSIOBa J1a CE aHAIU3UPAT TEXHUTE
OYaKBaHMs, KOTaTO BeYe ce HaMUpaT B JecTuHarumsATa. OCHOBaBallKHM CE€ HA CHIIOTO MPOYUBAHE,
MOXKEM Ja pasrpaHUuYUM HpUpoOHama 00YCI08EHOCH], OP2AHUYHAMA XPAHA U KA4eCmEeHomo
HacmauseaHe KaTo OCHOBHHM OYaKBAaHUS HA TYPUCTHUTE.

[Ipe3 nocnennute rogunan ce 3abemnsa3Ba OypHo passutue Ha KT, koeto HEyceTHO TpoMeHst
TYpPUCTUYECKOTO MbTyBaHE U H3IKMUBsBaHE. HoBUTE IMPPOBHM TEXHOJIOTMM ca ABUTATEIN 3a
WKOHOMHMYECKH W COLMAaIHU TpaHchopMaiuu, ocoOeHo B obOiiacTta Ha auetata u (urHeca.
YcTpoiicTBaTa 3a caMOTIpOCIIeIsiBaHe CTaBaT BCE MO-Pa3NPOCTPAHEHU U IPOMEHST HAUYMHA, IO KOMTO
MOJIEpHUTE X0pa HaOII0aBaT 3/paBeTo CH, KaTO Ce Hajlara euH MOo-NIPEeBaHTUBEH MOAX01. Bee mo-
TOJISIM OpO# yelrHec MPUIIOKEHHS ca JOCTHITHH 33 MACOBHSI TIOTPEOUTEN M YCIICITHO CE MHTETPUPAT

KbM YCIHEC U3KHNBSABAHCTO. Ta3u HapacTBalla M3IIOJ3BA€EMOCT Ha HOBHUTE Ye€JHEC M 3/IpaAaBHHU

B GWI, Wellness Tourism Initiative 2020 global survey results, GWI. Toctenro na: https://globalwellnessinstitute.org/wp-
content/uploads/2020/05/GWI_FACT_SHEET LEISURE-TRAVEL_ 2020.pdf, (moceren ua 01.09.2020).
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MPUJIOKEHHUSI N3MCKBA U3CIICBAHE U aHAIM3HPAHE.

Ha 0a3a pasriienanata Hay4Ha JUTEeparypa ce 3a0ens3BaT KOHTPACTHH pe3ynTtartd. Hskon
MPOYYBAHUS JEMOHCTPHUPAT MOJIOKHUTEITHN e(DEKTH OT JUTUTATHHUTE YCTPOHUCTBA BHPXY HauWHA HA
XpaHeHe, GU3MUecKa aKTUBHOCT, YEIHEC HUBA, IOKATO APYTH MOAYEPTaBAaT HETaTUBHU MIPOSIBIICHHUS,
MOTUCKAIIM WHIUBUANTE. Bunpexku ye mexHoloUYHUme peuieHus 3a NOoCmucame Ha yeiHec u
nooovpaicare Ha 00OPo 30pase Cvlyecmaysam om 00Cma epeme, YAiomo OuzHec noje, C8bP3AaAHO C

YeJNHeC mexHolocusima, e 6ce ouge Ha ONHOCUMENIHO He3PAl eman.

C men otkposiBaHe Ha e()eKTa U BB3ACUCTBHETO OT HOBUTE HU(DPOBH TEXHOJIOTHH BHPXY
yeIHEeC MOTPEOUTEIUTE ca pasriieJaHy PeIuIa U3CICABAHMS U CBEP3aHUTE C TAX Pe3yJITaTH B oOcera
HAa JAUTUTAJIHUSA TPEHbOP, MOOMJIHMTE YyeJlHeC TPUWJIOKEHHMS H HOCMMHTE TeXHOJIOTHH.
IIpusedenomo 0asa 6b3MONHCHOC HA ABMOPA Oa HANPABU 3AKIIOYEeHUe OMHOCHO 8b3MONCHOCMUME
Ha yenHec mexHoaocuume u MmAXHOMO NOMEHYUAIHO UHMeZpUpaHe KvM Npeoiazanemo 8 yeiHec
obexmume 6 cmpanama 3a n000OpeHUe Ha NOMPeOUMENCKOMO UBHCUBABAHE.

BceneactBue Ha 3a0bp3aHus HAUMH Ha KUBOT, YEJIHEC MOTPEOUTENUTE UCKAT J1a MOIydaT He
MIPOCTO OOCTONHM TaHHU OTHOCHO TEKYII[OTO CH 3/IpaBHO CHCTOSIHME, a IEPCOHATN3UPaHA LISTTOCTHA
cTparerus. Hapen ¢ ToBa, Te MMar HyXJa OT MO-TOJIIMO B3aUMOJICHCTBUE C YaTOOT, TUTHTAIICH
TPEHBOP WIIH MOCPEIHUK, KOWTO Ja MM JIaJie CIeIHAM3UpaHu HACOKHM M OBJICII IUIaH 3a JICHCTBUE.
JlururanuzanusaTa 1 HoBUTe UGPOBU TEXHOJIOTUM TIOMAaraT Ha yeJTHeC MOTPEOUTENUTe 1a CIeAsIT
CBOWTE YEJIHEC U 3/[paBHU HUBA, HE3aBUCHUMO KbJe ce Hamupart. [1o-To3u HauuH Te Morat Obp30 Ja
YCTaHOBSAT MPOOJIEMHUTE 00JIACTH B TEXHHS JKUBOT M Ja OTpearupar cBoeBpeMeHHo. Criopen Hac,
OCHOBHUTE NMPUYMHH, TTOPAJH KOUTO YEIIHEC MOTPEOUTENTE W3IMOI3BAT HOBUTE TEXHOJIOTHH, Ca
CBBP3aHH ChC CAMONPOCIEOABAHE U OMYUMAHE HA JUYEeH NPOcpec, NPOMAHA 8 HAYUHA HA HCUBOM,
yeenuuasaune Ha uzuyeckama akmueHOCM, HAMANABAHEe U NOOObPICAHEe HA 30PABOCIIO8HO Me2lo,
nooobpseane Ha 06UOMO 30PABHO CbCMOSHUE U Kayecmeomo Ha Hcusom. UHTerpupaHeTo Ha TO3HU
BH/ TEXHOJIOTHM KBbM YejJHec mnpemiaraHero B bobiarapusi 6u J0Beji0 10 TOBHUIIEHA
NoTpeduTeICKA YA0BJIETBOPEHOCT.

MosxeM na o0oOIIMM, Y€ HOBUTE M3HCKBAHUS HA yEIHEC MOTPEeOUTENUTE ce CBEXIAT 10
roJisiMa CTEMEH B M3IMOJI3BAHETO Ha IU(GPOBU TEXHOJIOTUU U OE3KOHTAKTHO OOCIyXKBaHE, BBIIPEKH
TOBA yeITHEC TYPUCTHUTE MPOSIBABAT MHTEPEC U KbM oIiaiiH mpexxuBsiBanusATa. [lopaau Te3u mpuanHA
pasriexaaMe TUTMTAJTHHUS J€TOKC KaTo ChBPEMEHHA YEeIIHEeC TeHACHIINSI 1 MOTUBUTE, CTOSIIHU 331
HEro.

E>keTHEeBHOTO M3IMOJI3BaHE HA TEXHOJIOTHH Ch3/1aBa HATUCK BBPXY XOpaTa, KOUTO pe3ysThupa
B CTpeC MIIM HaTpeXKeHHe M 4ecTo JIOBEXK/a J0 CHHAPOMA Ha m3uepnBaHeTo.?* OcHOBHATA LN Ha

nudpoBU3aMATA € J1a TOJOOpU U YJIECHU JKMBOTAa HU, HO NMpEKOMEpHarTa il ynorpeba mpuUYnHsABA

% Haber, M., (2013), A trip to camp to break a tech addiction, NewYork Times. J{ocTbnHo Ha:
http://www.nytimes.com/2013/07/07/fashion/a-trip-tocamp-to-break-a-tech-addiction.html, (oceren Ha 10.09.2020).
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npo6iemu. Harnenen npuMep € BIOIIEHOTO OJaroChbCTOSHUE U MOCIEABAINTE KIMHUYHH SIBICHUSA,
Karo jaenpecus. Mumepeenyuume Ha 0eMOKCUKAYUAMA CA NPEOTIONCEHU KAMO YMeNo peuieHue 3a
Hamanaeaune Ha OMpuyamenrHume 6b30eUcmeus Om Usnou36anHemo Ha CMapmeoHnu u opyau yugdposu
MeXHONo2UU U BIUAAM  NOJONACUMENHO  8bPXY  ONACONONYYUEMO  UAU  COYUATHUME
83aUMOOMHOUIEHU. >

[Ipe3 rogunute npexomepHara ynotpebda Ha MKT ce cBbp3Ba ¢ TeXHOCTpeC, TPEBOKHOCT,
Jenpecusi, HapyLIeHUsI Ha CbHS U MHOTO JPYI'M KJIMHUYHU CUMITOMU. 3a J1a CE EIUMHUHUPAT TE3U
npobJemMH, ce MOsBsIBa KOHLEMIHATA 3a TUTUTANEH AeTOKC. MMaiiku mpeaBu BCUYKH H30pOCHU
HEraTUBHU MPOSIBICHUS, MPOU3XOXKIAIM OT HupoBHU3alMATa, HamaTa ObJella MpPorHo3a e, 4ye
OposIT Ha MecTaTa 3a HacTaHsBaHE, KOUTO MpeJyiaraT AUTUTAIeH IETOKC TYPU3bM, IIe Ce YBEeInYH,
KaKTO U TBHPCEHETO, IJIABHO 3apaJili OIPOMHMSI TEXHOCTPEC, KOWTO H3IMUTBAT CHBPEMEHHUTE
MOTPEOUTEIH.

Om npusedenomo 6 mexkywus napazpagh, e Hanpaeex u3800 3a 000coOABAHEMO HA 08e
Hanpaeienus 8 yeanec mypusma. OUUmAnu3ayua u oucumanen oemokc. Te 6 nau-nvina cmenen
ompasaeam Hosume U3UCKEAHUs U NOMPeOHOCMU HA YelHec nompebumenume.

JlururanHara JETOKCHKAIMsl C€ pas3riexjJa Karo CpeACTBO 3a IIOBMILIABAaHE Ha
0I1arOChCTOSIHUETO, KOETO MMa MOJIOKUTEITHO BB3JCHCTBHE BBPXY 3APaBETO U CHCTOSHHUETO Ha
TYpUCTUTE, a IPUJIAraHETO Ha HEWHUTE UHCTPYMEHTH MOJXKe J1a ObJie OT MoJjI3a 3a JeCTUHALIUATA Ype3
[IPUBJIMYAHE HA [TIOBEYE TYPUCTH U NHBECTULIMHU, TEHEPUPAHE HA TAPUYHU IIOTOLH, ChOPBKABAHE HA
JECTUHALMATA C NHOBAaTUBHU U PA3HOPOJIHU MECTA 3a HACTaHSABaHE, pa3padOTBAaHE Ha MEYENIMBIIU
oepTH 1 makeTu, NoANOMaraHe Ha yCTOH4MBOTO pa3BUTHE U HaOMpaHe Ha MO-ToJIsIMa MOMYJISIPHOCT.

Jururanuzanusara, OT CBOS CTpaHa, JaBa Bb3MOXKHOCT 3a IOBUIIABaHE Ha
KOHKYPEHTOCIIOCOOHOCTTa Ha yeJIHeC OOEKTUTEe, 3a0bp3Ba W YJIECHSIBA MPOIECUTE U MOAO0OpsIBa
TYpPUCTUYECKOTO U3KUBsABaHEe. Bu3HechT TpsiOBa 1a pa3rJjiefa M aJanTHPA U ABeTe ONIHUH C OrJIe]
YCBBBPIICHCTBAHE HA NPEAJIAraHeTo U NMoJ00psiBaHe HA TYPHCTHYECKOTO M3’KMBSIBaHE 4pe3

3a0BOJIsIBAHC HA HOBHTE YCJIHEC HOTpQﬁHOCTI/I.

Ilaparpad 2 Ha BTOpa 71aBa € MOCBETEH Ha IU(PPOBOTO YETHEC MPEAJIaraHe B CEKTOpa.

B cpBpeMeHHaTa Ou3HEC Cpeia €IHO OT Hali-KOHKYPEHTHUTE MPEIMMCTBA 32 XOTEIIHEPCTBOTO
e nocturaneTo Ha 100% ,,MHIEKC HA yIOBIETBOPEHOCT Ha KIUEHTUTE . [lepcnekmugnama nocoka
3a docmueane Ha MO3U UHOEKC € BHeOPABAHEMO HA UHOBAMUSHU MEXHON02UU U MAXHAMA YCNeuHa
npakmuyecka ynompeba. B oTroBop Ha TOBa, XOTeJIUepcKaTa HHAYCTPUS Mpesiara TEXHOJIOTHYHU
perieHus, KOUTO J1a 3aI0BOJISIT HOBOHAJIOXKEHUTE MOTPEOHOCTH 1 M3UCKBAHMS.

HY)KI[aTa Ha HOTpC6I/ITeJ'II/ITC OT YCJIIHCC IbTyBaHUA € MPCAINIOCTABKA 3a Ch3JaBaHCTO HA BCC

% Radtke, T., Apel, T., Schenkel, K., Keller, J., & Lindern, E., (2021), Digital detox: An effective solution in the

smartphone era? A systematic literature review, Special Issue: Digital Wellbeing in an Age of Mobile Connectivity.
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MOBEYE YEJIHEC ChOPBHKEHUS U 0PEepTH, KOUTO ce€ IpeiaraT He caMoO B CHEIUAIN3HPAaHUTE 32 TOBA
00€eKTH, HO U B LSJIOTO XOTEIUEPCTBO. Y €ITHEC YCIYTUTE U ChOPBKEHUATA OTJaBHA Ca YacT OT MOYTH
BCEKU BUCOKOKATETOPUEH XOTeEII, OMUII0 TO KaTO OCHOBHA O(hepTa Wi JOIBIHUTEIHA aTPaKIHs.

CucremaTu3upaiiku pasrieqaHaTa Jureparypa € 00001IeHo, Ye cpell Hall-BaKHUTE yeaTHec
CHOPb:KEHUs] B €IMH XOTEJ ca: cayHaTa M HEWHUTE pa3JIMYHU Bapuallid, IUTyBHUAT OaceiH u
¢utHechT. ['ocTUTE Ca MOJOKUTEIHO HACTPOCHU KbM CAJIOHHUTE 3a KpacoTa, KbAETO MOraT Ja ce
BB3II0JI3BAT OT PA3JIMYHU YCIYTH U TEPANUH, KATO C€ OTKPOSABAT TE€3H C AaHTUEH/IK U pa3KpacuTesieH
edext. ToBa 0b6aue e cpaBHUTEIHO ocTapsiia MHGOPMAIHSI U HUE CMITaMe, Y€ Haluyuemo Ha mesu
CLOPBICEHUSA KbM HACMOAWUL MOMEHM 0djlley He Moxce 0d ce pasnexncod Kamo KOHKYPEeHMmHO
npeoumcmeo. Te ca HEOOXOAMMO YCIOBHUE, 3a J1a MOXKE YeJTHeC TYPUCTHTE Ja MOdydar >KeJIaHHs
OTAMX M pelaKcalus, HO CaMO BbBE:KIAHETO HA TeXHOJOIrMYHHM pelleHHsl MOXXe J1a 3a/I0BOJIH
HAITBJIHO TTOTPEOHOCTHTE HA HOBUTE YEITHEC TYPHUCTH.

Cnopen npoyusane Ha GWI ot 2020 r. yenHec TypUCTUTE ca CKJIOHHHU J1a IUIATAT MO-rojsMa
CyMa, ako MSCTOTO 3a HAcTaHsBaHE IOCpela W3IUI0 WIM J0 TojisiMa CTENEH TEeXHHUTE HYXKIU
(53%).2° 4 3a da 3a0060156a HyJICOUME Ha Mypucmume, eOHO MACMO 34 HACMAHAGAHe MPAo6d 0
UMa u3epaocenu yeiHec CvbOPBIUCEeHUs, 0a npeodnaza 602amo 30pPA8OCIO8HO MEHI0, NPUAMHA U
penaxkcupawa ammocghepa u 0a e 6 Kpax ¢ HoOsume MmMexHoI02UYHU peuleHus. Y elHeC TYPUCTHTE
M3HMCKBAT HE CaMO Pa3HOOOpa3HO M I'bBKABO IpeJjiaraHe Ha yeJIHeC ChOPBKEHHS M YCIYTH, HO H
MOCTaBST BUCOKH M3MCKBAHUS KBM OOCITY)XBalHsl MEPCOHAT. ATPAKTUBHOTO MECTOPA3IIOJIOKEHHUE
Ha XOTeNa, JICHOHOIIHATAa PEUeNius, Oe3IUIaTHUTE JONBIHUTEIHH YCIYTH W HHIUBUIYATHOTO
o0CITy’)KBaHE c€ OTKpOSIBaT KaTo 3abJDKUTENHHU yciaoBus. [IpennaraHeTo Ha KJIACHUECKH YeITHEC
€JIEMEHTH KaTo cayHa, JPKaKy3H, mapHa OaHs U APYTH HE 3a/I0BOJIABAT HAMTBIHO MOTPEOHOCTUTE HA
yenHec morpebutenute. Te ouakBaT MIMPOKa rama OT YCIYTH U JAEWHOCTH, B ChUETAHHWE C HOBHTE
1M (POBU TEXHOJIOTUH.

O06o00muaBaiiky MPUBEIEHOTO 10 TYK, ca MPEAJIOKEHU cJIeHUTe (GaKTOPH, KOUTO CIIOpes
aBTOpa, OejexaT ycrnex B 00CIyKBaHETO Ha YEIHEC TYpPUCTHUTE:

= PazpaboTBaHe u npeanaraHe Ha XOJIMCTUYHU U aNTEPHATHBHU JICYCHUS 32 HAChPUYABaHE
3/IpaBETO Ha TYPHUCTUTE;

= IIpenocraBsHe Ha ycIIyTH, GOKYCHpPAaHH BEPXY MEHTAIHHS U €eMOIIMOHAJICH YEITHEC;
Penakcanms;
3/1paBOCIIOBHO MEHIO U HAIUTKH;
[Hupok HaOOp OT COLMATHU JEHHOCTH;

[Ipennarane Ha pazHOOOpa3HU GU3NYECKU aKTUBHOCTU HA OTKPUTO;

A

[Ipennarane Ha Kiora u Apyry KJIacoBE;

26 GWI, (2020), Wellness Tourism Initiative 2020 global survey results, Global Wellness Institute. JocTbnro Ha:
https://globalwellnessinstitute.org/, (moceren na 17.09.2020).
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Haynmvre Ha OCHOBHU clia ChOPHKEHUS;
Atmocdepa;

KomnerenTen exun oT npo(eCHOHANINCTH U BUCOKOKAYECTBEHO 00CITyKBaHE;

U4 iy

NmniiemenTrpane Ha HU(GPOBYU pelieHus 3a 0€3KOHTAKHO U 1T0100peHo 00CTyKBaHE.

Aemopvm cmama, ue yenHec mypusmvm umda NOMEHYUAL, KOUMO He ce U3pasziéa camo ¢
OCHOBHU cha u pazkpacumennu npoyedypu. B XXI eex eono modepro obuecmseo uma Hyxoa om
WUPOK 00Ce2 HA COYUANHU OeHOCMU U aKMUeHocmu Ha omxpumo. Cneyuanuzupanume yenHec
npoepamu He OuU8a 0a ce 02PAHUYABAM CAMO 00 MACANCU, A 04 Npedrazam no-aemeHmudHU
UBIHCUBABAHUSL.

Karo mpemopbka u3Bexname ClieHATA: Xomeauepume mpabdea 0a 00YCbEbPULEHCMEAM
ceosima cmpameaus u 0a pabomsm 8 NOCOKA pasepanuuasane om KoHKypenyusma. Ha Ga3za
BTOPUYHHU IPOYYBaHUS ce 3a0elisi3Ba WIACHTUYHOCT B MPEUIaraHETO HA YEIHEC M Clia TaKeTH.
W3Bexname clieIHUTE ChbBETH, KOUTO MOTaT Jia ca OT I0JI3Ba 3a OM3HECa, OTHOCHO €KCKIY3MBHHU
yeITHeC MaKeTH:

v' TlepcoHanu3upaHu NPOrpaMu 3a ChH;

v' TlepcoHanu3upaHu OIOTH MPOIELYPH M HO-IIMPOKA I'aMa OT MPEII0KEHHS;

v' JleToKc mporpaMu, KOUTO HE CE OrpaHryYaBaT caMo J0 MacCaKH, a ChUeTaBaT CIICJAHUTE
KOMIIOHEHTH: OpraHWYHa BETeTapHAHCKa/BEraHCKAa XpaHa, BHUTAMHUHO3HM LIOTOBE, CMYTHUTAa H
COKOBe, (epMEHTHpAIM XpaHW, NPOPECHOHATHM TPErJeaId W MOHHUTOPUHT, W3CICIBAHMUS,
npevyrcTBaHe W Ipyru. Hamymsia cBeTOBHAa TEHICHIMS ca MpelyiaraHeTo Ha jnobaBku (wellness-

enhancing supplements) KbM IAJIOCTHHA PCKUM C LECJI HOI[O6p5{BaHe Ha 3APAaBHUTC I1OKA3aTCIIN U

yCellaxe;
v' Apomarepanus;
v' MysuKaiHa Teparnus;
v' CMapT TpEeHUPOBKH;
v

[Ipennarane Ha crienuanM3upaHy yY€HUs U KJIacOBE OTHOCHO OallaHCUPAaH KHUBOT;

v' Omuuu 3a Tuxa MeauTanus, pabortunHuuy (workshops), ypouu mo H3KyCTBO,
IpaJuHapCTBO U IIPOYHE;

v' Onmuu 3a oQIaifiH MaKeTH W JUTHTATHA JIETOKCHKAIUS — CIOPEa HAc, HE € HYXKHO
XOTEeNbT J1a € M3LI0 (POKycupaH BbpXY o(diailH mpeKuBSIBAaHETO, a MOXKE Jla Mpejajiara u JABETe
OIIINY €AHOBPEMEHHO;

v' BHeapsiBaHe Ha CMapT TEXHOJOTHH C 1€ TIOBUIIIABAHE 3/[PABETO U OJIATOCHCTOSHHUETO.

HecbMHEHO, AMIMTAaIHATA CBBP3AaHOCT (YHIAMEHTAIHO NMpoMeHs Typusma. CBuaerenu
CME Ha HOBHM TEXHOJOTMYHM TMpOOMBH, KOUTO oOxBamar wuHTepHeT Ha Hemara (loT),
JTUCTAaHIIMOHHOTO HaOJI0/IEeHUE, U3I0JI3BAHETO Ha UHTEPHET B aBTOMAaTU3allMATa, FOJIEMUTE JaHHU,

ABTOHOMHHUTC TPAHCIIOPTHU CPEACTBA, U3KYCTBCHUS UHTCJICKT, p060TI/I3aL[I/I$ITa, OJI0KOBaTa BEpura,
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E(l)eKT’I)T oT LII/I(i)pOBI/I?zaI_II/IHTa BBpPXY YCJIHEC Typu3Ma, I[CHI/IL[a I[I/IMOBa
MKOHOMMKATa Ha CHOJIEISIHETO U ApYyTru. Jlururanu3anusra B TYpUCTHUECKUs OpaHIl BOJIU J0:

e  TBOpYECTBO U MHOBALINH;

e  VYBenuuaBa MepPCOHAIU3UPAHETO HA MPEKUBSIBAHUSITA HA TTIOCETUTEIINUTE;

e [lomoOpsBa yAOBIETBOPEHOCTTA;

e  JlompuHacs 3a HOBH KOH(QUTYpAIMK HA JCCTUHALUUTE;

e  BiabsxHOBsIBa HOBU OM3HEC MOJEIU M HOBU OM3HEC €KOCUCTEMH.

B maparpada ce oTkposiBa HapacTBaIoOTO 3HAYCHHE HA 0€3KOHTAKTHOTO NMPEKUBSIBAHE,
IJ1aCOBHSl KOHTPOJ, 4aTOOTOBETE, OHJIAIH CTPUHMHHTA U podoTH3anMATA. Brrpekn OypHOTO
pa3BUTHE U yCIEX Ha HOBUTE TEXHOJIOIMH U B 4yacTHOCT UMW, TpaaguiMOHHUTE POJIM Ha MepcoHasa
BEPOSATHO LIIE Ce 3aMa3sAT, JOPU aKo 00XBATHT Ha TEXHUTE OTTOBOPHOCTHU CE IIPOMEHHU JI0 OIpeIeieHa
CTETeH, TIOpaJl HampeIbka Ha YCTPONCTBA KATO TJIACOB ACHCTEHT M TEKCTOBO OAa3UpaHU JIMYHU
acUCTEHTU. Typucmuueckama uHOYCMPUSL MOXMCe 0a ce pasenexcod Kamo UHOYCmpus Ha
UBDICUBSBAHEMO, A eOHU OM HAU-BANCHUME KOMIOHEHMU, HEe3A8UCUMO OM PAGHUULEO HA pa3sumue
Ha HoBume MEeXHONIO02UU, CA UHMEPAKYUuama u 63aumooelicmsuemo Ha 20Cma C NepCcoHand u
obpamno. Toecm, 3a cocmume ca 8axCHU KaKmMo yugposama, maka u TUYHAMA UHMEPAKYUs Npe3
yenusi nepuoo Ha npecmos.

O06001maBaiflki TPUBEIEHOTO, € H3BEACHO CJIEIHOTO OTHOCHO UHUGpPOBU3ALMATA B
ChbBpeMeHHHUTEe X0TeJIU, KOETO C€ OTHACA U 3a yelHeC U Cla Clieuanu3upanuTe xotenu. Ha mepBo
MSICTO, JAWTUTAIHM3AIMATA KbM HACTOSIIMS MOMEHT C€ H3pa3siBa B IIUPOKOTO IPHEMaHE U
BHE/PSIBAHE HA: U3KYCMEEH UHMeENeKm, UHMePHem Ha Hewama, pobomusayus, cmapm o0o6opyosane,
supmyanna peanrocm. B mo-KOHKPETEH acMeKT, BOACUIUTE IU(POBH XOTEICKH HHOBAIIMH TTIABHO CE
CBEXKJIAT JI0: ambomose, 21aco8 KOHMpPOJL U JUYHU ACUCIEHmMU, POOOmMU, MOOUIHA C8bP3AHOCH U
IoT ycmpoticmea 3a 0onvinumenna nepcounanusayus. Te3M WHOBATUBHU PEUIECHUs CE TpuiiaraT
MPEIMMHO B JTyKCO3HUSI CETMEHT M BUCOKOKATETOPHUIHUTE XOTEITH.

Ha BTOpO MsicTo, nudpoBu3alusaTa B yellHeca ce u3passiBa U ¢ MPEHACHUIIAHETO Ha Ia3apa
MOOUNHU YeNlHeC NPUNOACEHUS, HOCUMU YempoLcmea u cmapm ypeou. Te3n MHOBallMU oMarat Ha
MoTpeOUTeNnuTe Ja TMPOCIeNsBaT CBOUTE VyeIHEC U 3JpaBHM HUBA, HE3aBUCHUMO OT
MECTOITOJIOKCHHUETO | JIa TH YIIPABJISIBAT YCTEITHO. T03W BUI MIPHIIOKCHUS 1 HHOBATUBHU PEIIICHS
ca MOJIXOIAIIY HE CaMo 3a YeJTHEC TYPUCTUTE, HO U 32 BCHUKH 3JIpaBHO OPUEHTUPAHH IMOTPEOUTEIH.
Toecm, me He ca 3a0bAXHCUMENHA YACT OM YeNHeC NbMYBAHUAMA, HO MO2am 0a ObOam HeOpeHU ¢
yen 3a OONIAHUMENHA NOJIe3HOCII.

Ha tpero msicTo, mudpoBU3anusaTa B yellHeC TYpU3Ma U JUTUTATHUS CBAT, B KOUTO KUBEEM,
JaBaT OCHOBa 3a 000COOSIBAHETO HAa HOBHW BHJIOBE HHIIOBO MpEJjiaraHe: oucumanieH 0emoKxc u
ousumanHo yennec npesxcussasare. Te3u HO8U HUWU Owje nogeye U3pazsaeam 3acuieHomo 3HayeHue
Ha Oanamca 6 Hawiu OHU U NPEKOMEPHUS MeXHOCmpec, U08auy YCnopeoHo C YCKOpeHamd

oucUmanu3ayusl.
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Cnopeo nac, oueumanuszayuama 8 yeiHec Cekmopa ce ceexcoa 00 mpu OCHOBHU CMbAOA:
Mamepuanna 0a3a, nompeoumenu u nePCOHAN. J{USUMATHOMO YCHbELPUIEHCBAHE HA
MamepuaiHama 6a3a Hu nomaza 0d ce HAcaaicoasame Ha cmapm oo6opyosane u Hog 8ud y0ooCcmaeo,
yugposusayuama 3a nompedoumenume ce uspasaed 8 pazHooopazeH usOop om yeanec mexHoaiouu
U NPULOdNCEHUs, A OUSUMATUZAYUAMA, OM 21e0Hd MOYKA HA NePCOHAN, 0d8d Bb3MONCHOCH HA
obexmume 0a ce 6vb3M0A36aM OM pobOMU, YAMOOMU U ABMOMAMUIUPAHU DPeuleHUsl, KOUmo
SHAUUMENHO Oa YIeCHAm U ROO0BPAM U3ICUEABAHEMO Ha 2ocmume.>’

MHOKeCTBOTO HM3CJIeIBaHUsI B 00JACTTa HU IMOKA3BaT, U€ YEIHEC TYPHUCTHTE CE UyBCTBAT
KOM(OPTHO TpH JIOCer ¢ NU(POBU TEXHOJOTWH, HE3aBUCHMO B KOS BB3PacTOBa KAaTErOpHs Ce
HamwupaT. Berpeku ToBa, yeinHec moTpeOUTEeTUTe UMaT Pa3IMYHU HYKIH, HO ITUPOKOCIIEKTHPHOCTTA

Ha TO3H BUJI TYPU3BM YCIIsIBa J1a TH 3a710Bod. 3BeneHoTo B maparpad 1 u 2 Ha BTOpa Ii1aBa, yCrsBa

Jla M3IBJIHM 3 33/1a4a, IOCTaBeHA B TPY/Ia, Ype3 KOETO J0Ka3Ba Xumoresa 2.

IMaparpad 3 nHa BTOpa IIaBa MpelaCTaBs METOJIMKATa 3a OMNpeleNsHe Ha edeKkTa OT
u(poBHU3aAIUATA B YEITHEC TypHU3MA.

JlururanuzanusaTa B yeJaHec Typu3Ma Cle[Ba Jia ce pas3riiexk/ia KaTo yCKOPUTEN U YCIOBUE,
KOETO OCTaBs clie]] cebe CU pelriia Bb3MOKHOCTH M MIPEIM3BUKATEIICTBA 32 PAa3BUTHE HA TypHU3Ma.
3a ycHmemHoOTO TOCTUTaHE Ha OCHOBHATa IIeJl HAa HACTOSIIMS TPYJ € MPOBEACHO aBTOPOBO
npoy4saHe. MeTo10JI0THYHATa paMKa Ha M3CJIEIBAHETO € ChCPEJOTOUYEHA BbPXY INOCTUTAHETO HA
M3JI0KeHaTa 1ell. TS BKII0YBA pasriiexaHe Ha crenudukara Ha yeJTHeC MPOyYBaHUS B KOHTEKCTA
Ha M3MOJI3BAaHUTE M3TOYHUIM Ha MH(pOpMalMs 4pe3 aHKETUPaHE Ha MOTPEeOMUTENH U eKCIIepTH B
cdepaTa Ha Typu3Ma U 0000I1aBaHe HAa BTOPUYHA MHPOPMALUs OT MOCOUYEHU N3TOUHUIM. [Ipunarar
ce TPU OCHOBHH MeT0Ja — HaOJIOJEHUE, aHKETHpaHEe U MHTEPBIOMPAHE Upe3 HM3II0JI3BAHETO Ha
murutanHara miatgopma Google Forms, a 3a o0oOmaBane Ha pe3yJiTaTUTe € W3MOJI3BAH
nporpamuus npoaykt IBM SPSS. B nonmbiHeHue, KbM HAacTOSIIUS MOMEHT B pa3paboTkara ce
W3MON3Ba U CIEAHUSIT UHCTPYMEHTAPUYM: Meopemuyer aHaiu3, o030p u KpumudeHn aHaiu3 Ha
B8MOPUYHU NPOYUSAHUSL NO pazeiedcoanama npoobiemamurda, CpagHumenen aHaiu3 U CUHmes,
UHOYKYUSL, 0eOYKYUsl, UCOPUYECKU, UHOVKMUBHO-0eOYKMUBeH U cucmemer nooxoo. IlpoyuBanusra
0 pa3riiexaaHara npobaemMaTika ce OCHOBaBaT IIABHO Ha HaOMpaHe Ha MbpBUYHA HH(OpMaIIHS Ha
MSCTO.

IIpenmer Ha HACTOSIIOTO EMIMPUYHO U3CIIEBAHE € CTENIEHTA HAa IUTUTAIN3AlINS B yEeITHEC
cexTopa B bwearapus u nmoreHmaiHaTa Bb3MOKHOCT 32 pa3pabOTBaHE U Mpejjiara€e Ha JIETOKC U

YCIIHCC IIaKCTH. Xumnorte3aTa 1oKa3Ba HIU OTXBBPJIAI TE€3aTa, Y€ YCKOPCHATa L[I/I(prBI/IBaI_[I/ISI B

27 Tumosa, M., (2021), 3uckBanus Ha MOTPeOUTENUTE KbM HUPPOBU3ALMUATA B YEIHEC TypHU3Ma*, COOPHUK
LAAHDpacTpykTypa: 6usHec u komyHukauu, Mznarencku kommiekc-YHCC, c. 161-174.
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KUBOTA MOKE J1a IOBEJIE U J0 AUTUTAJIHA MPEHATOBAPEHOCT, KOSITO Mpepasnoiara o0pa3yBaHeTo
Ha HOBa Ia3apHa HUILA B YeJIHEeC Typu3Ma - JUTUTAJEH JeTOKC, MoAJIeKalia Ha pa3BUTHE Y Hac.

B wu3cnenBanero ca B3enM ydacTHE €KCHEpTH B cdepara Ha yeIHEC TypHu3Ma, KakTO H
eKcrepT oT MUHUCTEPCTBOTO HA TYpHU3Ma, I10 OTHOILIEHUE Ha JUTMTAIHOTO Pa3BUTHE Ha YEIIHEC
Typusma B bwirapusa. [lonGopbhT Ha HacrosiiaTa ChbBKYMHOCT OT CHEIUAIMCTH CE OCHOBaBa Ha
CTpeMexa HU Ja 00XBaHEM KOJIKOTO c€ MOKe I0-pa3HO000pa3eH KOHTUHTEHT OT €KCIIEPTH, KOUTO Aa
JanaT 3aabI0OYeH TMOTie] BbpPXY wH3cieaBaHus mnpobnem. IIpoyuBa ce W MHEHHETO Ha
MIOTEHLMAJIHUTE U PEATHU TYpPUCTH, U3II0JI3BAILN POJAYKTUTE HA YEJIHEC TypU3Ma, Tbi KaTO T€ HU
pa3KpuBaT HOBOTO M3MEHEHO ThpceHe. Cpell BB3MOXKHUTE METOIM 3a HaOHpaHe Ha MbPBHYHA
nH(popMaIKs, a IMEHHO eKCIIePTHU OLleHKH, UHIAMBHUIYAJTHH IbJI0O0YNHHU HHTEPBIOTA U AHKETA
HUE CM€ MPUIOKUIN BCUUKU U30POECHH.

B ToBa npoy4BaHe ca MPHUIOKEHH CHIO AECKPUITHBHA OMUCATEIHA CTPYKTYpa U MPODUITHO
u3cnenBane. M3non3BaH € aHKeTHUAIT METO/I, 10-KOHKPETHO MpsiKaTa UHAUBHIyallHA aHKeTa, PU
KOSITO PECTIOHACHTHT MOKE J1a U301pa MeX 1y OTBOPEHU U 3aTBOPEHU BHIIPOCH, TOECT WITU ce u30upa
€IMH OT HSKOJIKO Bb3MOXKHU OTIOBOpPA, WM PECIIOHACHTHT MONBJIBA OTTOBOPA CaM, B 3aBUCHUMOCT
OT JaJieHaTa OINIus U 331aJICHUsI BRIIPOC. AHKETHATa KapTa ChIIbpKa 0010 IeCTHAIECET BBIIPOCa,
KOUTO MOTaT JIECHO J1a ObAaT pa3esIeH! B pa3InYHU CEKIUU, KaTO 00ua uHghopmayus, 1uyHu yeiHec
npeonouumanus, yughposu yeinec yciyeu u mexrHoao2uu. BpIpoc mecTHaieceTH OT aHKeTaTa He € ¢
3aJIBJKUTENIEH XapakTep, T.€. JUIcara Ha OTTOBOP HSAMa Jla HalpaBU aHKeTaTa HeBanujHa. [Ipu
yetupu oT Bbrpocute (Bwvmpoc 6, 10, 14 u 16) ydacTHUKBT MOXe Ja u30epe moBedye OT €IUH
0TroBop. Benpocute, cheraisBaly aHKeTHaTa KapTa ca 0a3upaHu Ha:

»  Tperje] Ha TeKyIllaTa HayyHa JIUTepaTypa;

»  JIMYEH OIIUT;

»  TPOITyCKH B HAIMYHATA HH(OpPMAITHSL.

AHKETHOTO NpOy4YBaHE € MPOBEACHO B Inepuoja Mmam-asryct 2021 r., B KO€TO ca B3eiu
yuactue 272 pecionaenTH. Llenta my e 1a cp0epe HHpOpMalns OTHOCHO YEIHEC MPeOYNTaHusATa
Ha KJIMEHTa U CIOpel ToBa Ja ce mpoduimpa yenHec Typucra. [IpoyuBaHeTo e mpoBeaeHO
€IMHCTBEHO 3a OBJIrapckus mnasap, 3a Jia ce MpeleHH Jald CM€ B ChOTBETCTBUE ChC CBETOBHHUTE
UG POBU TEHIACHLIUH.

HaGupanero Ha mbpBHYHATa WH(GOPMAIH B HACTOSIIOTO U3CJIEBAHE € OCHIIECTBEHA Bb3
OCHOBa Ha pa3paboTeHa METOJ0JIOTMYHA paMKa OT KPUTEpUHU, CBEXKIAIIM ce J0 MOTPEOUTEICKO
MpPEeKMBSIBAaHE M CTEeNeH Ha IUGPOBO HaArpakJaHe B yeilHec Typusma. [IbpBHUHUTE NaHHH OT
U3CIEABAHETO Ca IOAJOKEHW Ha CTAaTUCTUYECKM aHaliu3, 4pe3 HM3YMCIsABAaHE Ha eIHOMEPHH
YeCTOTHH pasnpelejieHHsl B IIPOLEHTH Ha IOJIy4eHH OTIOBOPH, KaTO 3a LE€NTa € W3IOJI3BaHa
mporpamara 3a craructuuecka obpaborka IBM SPSS. M3non3BanuTe METOAM Ha OMKCTEIIHATA
CTaTUCTHKA Ca YECTOTHO U MPOLIEHTHO pasNpesesieHNe 0 KaueCTBEH NMPU3HAK Ha 06a3a OTTOBOPHUTE
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Ha pECNOHAEHTUTE. YECTOTHOTO paslpelielieHue € BaKeH IoKa3aTell, JaBall HU HH(opManus
OTHOCHO OPHMEHTAlUATA Ha paslpeiesCeHUEeTO Ha OTTOBOPUTE B M3BaJKaTa — JJaId € PaBHOMEPHO,
JSICHOOPUEHTUPAHO WU JISBOOPUEHTUPAHO. [10 CHIIHOCT eMIIMPUYHOTO YECTOTHO pa3lpeseiieHUue
HU IT0Ka3Ba Bpb3KaTa MEX]ly 3HaUCHMSITA HA IPU3HAKA U ChOTBETHATa 4yecToTa. YectoTara OT CBOS
CTpaHa Moe J1a Ob/ie aOCOJIFOTHA UIIM OTHOCUTENHA.

Jlpyr M3M0JI3BaH METOJ € XH-KBaJApaT aHAJM3bT. Thi KaTO MOYTH BCUYKU OTTOBOPU OT
aHKeTaTa ca pa3noJoXKeH! Ha cilaba cKala, a IMEHHO HOMUHATHATA, Hall-TIOAX OIS CTATUCTUYECKH
METO/I C€ 0Ka3a XM-KBaJpaT aHAIU3bT. T03U BUJ aHAJIU3 € METO/1 3a IIPOBEPKA Ha CTaTUCTUYECKaTa
XMIIOTE3a 32 HAJIMYMETO Ha ChIIECTBeHA BPb3Ka MeX1y (pakTopHa M pe3yiTaTUBHA IIPOMEHJIMBA
(kaTo IpH TO3M aHAIM3 U JBETE MPOMEHIMBU ca KauecTBeHM). CieioBaTeIHoO, 3a J1a ce peaqu3upa
XHM-KBaJpaT aHAIU3bT, TPAOBa Ja ce MPEeMHUHE Mpe3 BCHUKUTE HIECT eTara Ha IpOBepKa Ha XUTIOTE3H.
OcobeHOCT TMpHU TO3W aHAIHM3 €, Y€ NPU ONpEACISIHETO Ha KPUTHYHATA 00JacT - TS BUHATH €
€IHOCTpaHHA, KOETO € creuu(puyHa XapakTepucTHka Ha XH-KBajapar pasnpezaenenuero. Ilo
npUHLUN XU-KBaJpaT aHAJIU3bT € c1ad MeTox Ha aHanu3. Tol 1aBa npejcTaBa camMo 32 HAIUYHETO
HJIM JIMIICA HAa BPb3Ka MCXKAY ITPOMCHIJIMBH. Cuiara Ha CBCHTYAJIHA BPb3Ka MCXKY IIPOMCHIIMBUTE CC
M3MepBa upe3 JOIBIHUTEITHHN KoeduirenT, Hanpumep Kpawmep.

IlsnocTHaTa MOCTaHOBKAa HAa MaTeMaTUKO-CTaTHUCTHYecKaTa o0paboTka Ha JaHHHUTE €
cboOpa3eHa HaI'bJIHO C M3UCKBAHUATA 32 HAyYHa 000CHOBAHOCT Ha U3BOJUTE U JI0Ka3aTeJICTBATa Ha
XUIOTE3UTE.

JIpyr W3MOJIBaH H3CIENOBATEICKH METOJA Ca EeKCHepTHUTE OIEHKH moj (opmata Ha
NMOJIYyCTPYKTYpUpPaHH HHTepBIOTa. Hue He camo Tps6Ba aa npuaodbueM 3aab1004eHo pazOoupaHe
3a HY>KJUTE Ha TypUCTa, HO TPsIOBa J1a TO MPHUBEJIEM B CHOTBETCTBUE C MHEHUETO HA €KCIEPTHUTE B
oOnacTra. 3a LEIWTE Ha HACTOALIOTO M3cielBaHe ca HpoBeAeHU 20 IbJIOOYMHHU MHTEPBIOTA C
€KCIIEPTH, MPAKTULU U JIUAECPU Ha OBJITapCcKus yelHec CeKTop. MeToabT Ha UHTEPBIOTO OOMKHOBEHO
€ Ka4eCTBEHA U3CJIE0BATEIICKA TEXHUKA, KOATO BKIIIOYBA 33JJaBaHE HA OTBOPEHM BBIIPOCH, 3a J1a CE
IIPOBEJIE Pa3roBOp C PECIIOHJIEHTUTE U Ja ce chOepar JaHHM 110 TeMara. 3a MOJyCTPYKTypUpPaHUTE
HHTCPBIOTAa OTHOCHO CTCIICHTA HA JUTHUTAIW3alusd B YCIIHCC Typu3Ma B B’I)J'Il"apl/lﬂ Ca HU3II0JI3BaHU
Habop OT BBIPOCH KAaTO BakKHA OTMETKA €, Y€ IOocoYeHaTa CTPYKTypa ce € cleABajia W/WUiu
IIpOMEeHsIIa MpeBU cuTyanusaTa. Benpocure ca renepupanu Ha 6a3a OTTOBOpPHUTE OT aBTOpOBaTa
aHKEeTHa KapTa, JMYeH ONHUT U UH(OpMAaIHs OT IbpBa U BTOpA IJlaBa Ha HACTOSILUS AUCEPTAIlIHOHEH
Tpya. Ha excnepture ca 3agajeHu ABaHaleceT BBIIPOCA, MIbPBUAT OT KOUTO € C OOII XapakTep.
CrnenBamure ce OTHAcAT JO:

»  Haii-TppceHnTe yemHec YCIIyTH B MHTEPBIOMPAHUS YEITHEC LIEHTHD;

»  HwuBOTO Ha IUTHTAIM3alUs B CHOTBETHHS YEITHEC LIEHTBD;

»  Ilpemnarane Ha TUTUTAHU YEITHEC YCIYTH;

»  JluuHa OorleHKa 32 HUBOTO Ha JIUTHTAJIM3AINS B yeITHEeC CeKTopa B brirapus;
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» Bbmnpoc OTHOCHO ouakBaHMATA Ha OBIATApCKUS YeITHEC TYpUCT 3a MOJydaBaHEe Ha
JIUTHTAIHU YCIYTH;

»  Bwbpoc 0THOCHO Hali-BakHATa yeTHec 00JIacT, B KOSTO TUTHTAIN3AUATa TPsOBa Ja ce
UMIUIEMEHTHPA;

»  Bbmnpoc 0THOCHO I71aBHATa IpevKa 3a UMIUIEMEHTHPAHETO Ha U(POBH OILIUHY;

» N300p Ha NPUOPUTETHO HWHBECTHIMOHHO IIOJIE MEXAY AWTHTAIHUS JAETOKC H
1 poBU3AIUATA;

»  Bwbmpoc 0THOCHO BB3MOKHOCTUTE Ha bbiarapus na pa3BuBa JUTHTalCH JETOKC KaTo
HOBA ITa3apHa HUIIIA;

» OcHOBHa XapaKTEpPHUCTHKAa Ha KIMEHTHTE W IEJICBHS Ia3ap Ha CHOTBETHHUS YEIHEC
LHEHTBHD;

»  Bworpoc otHocHO kpu3ara Covid-19 M moTeHIMATHH MPOMEHH B MOTPEOUTEICKOTO
MOBE/ICHUE U THPCEHE.

M3non3BaHuAT METO]] C TOMOIITA HA ChOeceBaHe yCIIsiBa Aa ChOepe He3aBUCHMHU MHEHUS Ha
eKCIepTH IO €JHH WM APYTH BBIPOCH, & TE3U MHEHHS CE MPEACTaBAT B 0000meH Bua. [lepuoabst
Ha MpoBeX1aHe Ha 6eceaute e Mecen centeMBpH 2021 roauHa.

[Tpu aHanu3a Ha JaHHUTE CE€ M3BEXIAT KOpENAIMOHHU 3aBHCUMOCTH. [lpu n3cnensane Ha
yeJIHeC Typu3Ma Ha HAalMOHAHO paBHUINE OMXME MOINIM Ja TOCTaBUM CIEIHHUTE MPUMEpH 3a
3aBHCUMOCTH:

% Ilpu yBenuueHHe Ha Bb3pacTTa Ha MOTCHIMATHHUTE MOTPEOMTENH, yBEIMYaBa JIU CE
noTpeOIeHNEeTO Ha yelTHeC TYPUCTUYECKH MTPOIYKTH?

% Ilpu noBumIaBaHe Ha CTENEHTa Ha 00pa30BaHUE, YBEIMYABa JIM C€ MOTPEOIEHHUETO Ha
yeIIHEC TYPUCTHUECKH YCIIyTU?

% Pa3nuuus B ThPCEHETO CIPSIMO BH3PACTTa Ha MOTPEOUTEIHUTE;

% 3aBHCHMOCTH MEXIY Bb3pacT M U3IOJI3BaHE HA MOOMIIHH YEITHEC MPUI0KEHHS;

% 3aBUCHMOCTH MEXJIY IT0JI K U300p Ha yeITHEC XOTeI/IIeHThP.

B HacrosimaTa riaBa € HarpaBeH OIUT JIa C€ 3aceTHaT BBIIPOCH, CBBP3aHHU C yEeITHEC TypH3Ma
Y IPOMEHHTE Ha CBETOBHHSI TYpUCTHUYECKH Ta3ap. [locneqnure roguan ce O6eekaT ¢ BUCOKM HUBA
Ha JUTHTATU3alus B ceKTopa, a Kpu3ara Covid-19 namara omie mo-0bp3u TEMIIOBE Ha PAaCTeX B
cbijara nocoka. [logpoOHO ca pasriiegaHd TEKyIIMTe HM3UCKBAaHHMS M MOTPEOHOCTH Ha yelHec
MoTpeOUTENNTE, KOUTO Ca OCHOBaHMW Ha IHM(pPOBO Haarpaxmane. [IpencraBeHaTta MeTOJMKa Ha
HAayYHO-U3CJIeI0BaTENICKaTa paboTa, TIIaBHO OCBIIECTBEHA Ype3 aHKEeTHAa MOTpeOuTeNcKa KapTa W
eKCIEePTHH TONYCTPYKTYPUPAHU IHJIOOUYMHHM HHTEPBIOTA, HU IOMara Ja M3BEJEM BB3MOXKHH
CTaTUCTHYECKH 3aBUCUMOCTH, KOWTO JaBaT BB3MOXKHOCT 3a MO-IEJICHACOUYEHHU 3aKIIOYEHUS H

OBbJeH NPENOPBKU 32 OBJITAPCKUS YEITHEC CEKTOP.
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I''/TABA TPETA

AHAJIN3 1 ONEHKA HA IU®POBU3BALIUATA B YEJTHEC TYPU3MA U
BBb3MOXKHOCTU 3A YCBBbPIIEHCTBAHE

Tpera rnaBa Ha AUCcepTaLMOHHUA TPYA ,AHAJIH3 H OLICHKA HA WH(PPOBHU3aALUATA B yeJIHEC
TYpH3Ma H Bb3MOKHOCTH 32 YChbBBPIICHCTBAHE* BKIIIOYBA EKCIIEPTHA OLIEHKA HA MPEUIaraHeTo
B yenmHec OOEKTH, aHaJlU3 U OLEHKa Ha MOTPEOUTENIICKUTE M3UCKBAHUS KbM LU(POBU3ALMATA B
yeJIHEC TypU3Ma U HACOKU U 3aKJIFOUEHUS 32 Pa3BUTHE HA yellHEC Typu3Ma B bbirapus.

B ITaparpad 1 Ha Tpera riaBa ce 000011aBaT U aHAIU3UPAT PE3YITATUTE OT IPOBEAECHOTO
eMIIMPUYHO U3CJIE/IBAaHE C EKCIEPTH B yelHec cdepara.

ExcriepTHUST aHanu3 € HamnpaBeH IOCPEICTBOM IOJNYCTPYKTYpUpaHH JIbJIOOYMHHU
MHTEPBIOTA, BBIIPOCUTE, OT KOUTO MOTaT 1a ObaaT oTKpuTH B [Iprmoxxerne No2 Ha aucepTalluOHHUS
TpyA. MeToabT, KOHTO M3MOI3BaMe, 3a Jia MPEeACTaBUM HOJY4YeHUTE pe3yiratu e oboOuieHue. B
U3CJIEIBAHETO Ca B3€JIHM y4acTHe OOLIO0 ABaJIeCeT eKCIepTa, JUAEPU U NPAKTUIMOHEpU Ha yelHec
nasapa y Hac, KOMTO IIPUTEXaBaT COJIUIEH OIHUT B cdepara.

IIpennaranero B yenHec o0ekTuTe B bbhirapus 10 roisiMa cTEeH MOXE J1a ce KaTeropusupa
Karo XoMoreHHo. Ha HanumoHanHus yenHec Mmas3ap MpeoOsafaBaT MPOLYKTH U YCIYTH,
KOHLEHTPUPaHU NPEJUMHO BBPXY CIla U3)KUBSABAHETO, KOETO Jajied HE M34epIBa NOTEHLIMAIa Ha
yelIHeC Typu3Ma. ABTOPOBOTO CTAaHOBHUUIE CE MOTBBPK1aBa OT EKCIIEPTHUTE OLIEHKHU 10 KaTeropus
»HaH-ThpCeHH yeIHec yCayru“, KbJIeTO 3HAYUTEIIEH 571 OT UHTEPBIOUPAHUTE II0COYBAT MACAKUTE

U Cclia MPOIeyPHUTE KaTo Hal-)KeNaHU U ThpCeHH yenHec yciayru (Bmx dur.3.1.1).

[eTokc npoyeaypv
7.7%

AHTUCTDEC NPOLeAypY
5.1%

Macaxy
’33KPAcUTENHW NPOUEAYPH 38.5%

15.4%

CMNA npoueaypv
33 3%

@urypa 3.1.1. Haii-TbpceHun yenHec yCIyru Cope/] 3alUuTaHUTE €KCIIEPTH

H3mounux: VI3roTBEHO OT aBTOpA.
32



EdexTsT OoT nndpoBuzanusaTa BbpXy yeiaHec TypusMa, Jlenuna Jlumosa

HanpaBeHo e 3akiroueHHETO, Y€ MMa EAMHOAYIIME B CTAaHOBUINATA HA EKCIEPTUTE U
MHEHHUETO Ha 6’bJII‘apCKI/IT€ HOTp€6I/IT€JII/I, KOUTO CBBP3BAT YCJIHCEC IOHATHUCTO IMIPEAMMHO C
MIOCOYEHUTE TO-TOpe yciIyru. He Mairbk IpOIIEHT € 1aJIeH U 3a Pa3KpacUTETHUTE IPOLEAYPHU, PEIOM
C IETOKC TPOTrPaMUTE, KOUTO HAOMPAT MOMYJISIPHOCT TPe3 MOCICTHUTE HIKOIKO TOTUHH.

OcHoBeH o0cer Ha U3CieBaHe B TPY/Aa € JIUTHTAIH3AINATA, HEHHOTO MPOSBIICHUE U CTETICH
Ha BHEApsBAa Ha HaluoHaNHO HHBO. [lo karteropus ,,HuBO Ha guruTanu3anus BbB BallHs
HeHTBhP® wuHTepBloMpaHuTe ekcreptu (50%) oneHsBaT CTENEHTa Ha JUTUTAIN3aLUUS B TEXHUS

LEeHTHP KaTo noopa (Bmwk dur.3.1.2).

HuBo Ha qururanvs3anus B yeIHeEC
LIEHTPOBE

50% '\\
25% LT N

\ A\

“ VAOBIETBOPHTENHO -
15%
Msoro 700po

MHOTO
aodpo

M=uoro g06po
HHEO

Caxabo HHBO VioeaeTBopHTeaHO Jdo6po vHEBO

Ha JHTHTATH3aOH4g B

TEXHHSH LHEeHTHD €

TeXHHH e

caabo MHOro0 J00po

CDI/Ipra 3.1.2. OI_ICHKa Ha CKCIIEPTU OTHOCHO HUBOTO HA JUTUTAJIU3AlUA B TCXHUA LCHTHP

H3mounux: I3TOTBEHO OT aBTOpA.

Tonsaima uwacm om excnepmume NOUCKAXA OONBAHUMENHO YMOYHEHUEe KAKEO MOYHO ce
pasdoupa nod mepMuHa OUSUMANU3AYUS, MbL KAMO NOBEYemo s OMHACAM NPEeOUMHO 00
BUCOKOCKOPOCMHA UHMePHem 6pb3Kka. Majika 4acT OT MHTEPBIOMPAHHUTE MPUJIATaT HHOBATUBHH

TEXHOJIOTUYHU PellieHUusl, Thil KaTo CMATAT, Ye Te He €A ThPCEHH OT OBJrapcKHusl yeJHec
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TYPHUCT. B AOI'BJIHEHUEC, HAKOU OT 3alIMTAHUTC Ca OrpaHUYNIIN JUTIHTAJIU3aluATa rjiaBHO 10 OHJIAIH
PE3CPBUPAHE U KOMYHUKaALHWs. PaarnezxaHaTa KaTeropusd Hajlara M IOBAWTaHCTO Ha IMOCJICABAINA

BBIIPOC OTHOCHO HUBOTO Ha JUIHMTajIM3alus B yeiaHec cekropa B bbarapus karo wsio (Bux

®wur.3.1.3).

CrernieH Ha JUTrATaIn3aus B YCIHEC CCKTOpA y HAC

7 ot 20 ekcnepTa OLEHABAT OOMIOTO HHEO HA
JUTHTATH3AIHA ¥ Hac Karo ¢1a0o

6 o1 20 2aNHTaHH OLEHABAT OOLIOTO PABHHINE
Ha JHTHTATH3a[HA B YeTHEC CeKTOpa KaTo
HEYI0BIEeTBOPHTETHO

5 HHTEpEIOHPAHH IO OLEHABAT KaTo
VAOBIETEOPHTEIHO

Camo 5% ro onpeaensaT Kato 700po

JpyTH 5% cMATaT, 9€ HHBOTO Ha
JOHMTHTATH3AHA ¥ HAC € MHOTO J00po

(DHrypa 3.1.3. Crenen Ha AUTUTAJIN3alus B YEJIHEC CEKTOpA B anrapml, 10 MHCHHEC Ha CKCIICPTHU

H3mounux: I3TOTBEHO OT aBTOpA.

Ta3u kateropus € OT M3KIIOYMTEIHA Ba)XXHOCT, Thi KaTo HM TOKa3Ba KbAE CE HaMHUpa
OBIATAPCKUAT YEITHEC CEKTOp OT TJIe[JHA TOYKA HA JUTUTAIM3AINATA B CPAaBHEHHE C TEHACHIIUUTE B
cBeTOBEeH Mamab. 35% om excnepmume 20 oyeHam kamo ciabo oueumanno pazeum, 30% cmamam,
ye pasHuwemo e Heyoogiemseopumento, a camo 5% 2o oyeusm kamo 00Ope uiu 00CMamviHo
paseum.

Tpii KaTo WHTEPBIOMPAHUTE EKCIIEPTH MAacCOBO OLIEHSBAT HUBOTO Ha LU(poBHU3aIUs B
OBITAPCKUS YEITHEC CEKTOP KaTo C1ab0, a B CHIIIOTO BPEME OIPEICIIAT HUBOTO B TEXHUS IIEHTHP KaTO
00O, permxMe Jia T 3aluTaMe Jalld CIIOPEJT TAX OBITAPCKUAT yeITHEC TYPUCT OYaKBa Ja IMOTYIH
JUTUTAIHU yCIIyTH Kato 1s110. 70% OT TAX cMsITaT, 4e ToBa ChBCEeM He € Taka 1 caMo 30% ompenensr
OBITapCKUs yEeTHEC TYpUCT KaTO JUTUTAIHO HacoueH. 1o6a onpedeieHo HU 0aga sCHOMA 3AU0
CeKmopvm ce passuea 6aeHo 8 Masu HACOKA.

Crnenparia nHTEpECHa MpobiieMaTKa € CBbpP3aHa ChC cghepama, 8 KOAmo e Hati-6adCHO U Om
NbPBOCMENEHHO 3HaueHue 0a ce umniemenmupam yugposu onyuu. To3n BIPOC € 3aa/ieH KaKTo
Ha MOTPeOUTENH, TaKa M HA eKCIIEPTH, 32 JIa MOXKEM J1a TIPOCIEANM JAIH UMa 3HAYUTETHA Pa3InKa B

obmute orroBopu. M mpen npere rpymu Osixa MpEACTaBEHU €IHAKBH BH3MOXKHHU OTTOBOPH, a
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UMEHHO: 30pageH CKpUHuMe, Cna, Xpaweuwe u ouemuxa, u ¢pumuec. IIpy eKCIEpTHUTE CTAHOBHINA
MPOLEHTHT € U3KIIIOUUTEIIHO OJIM3bK MEXIy HSAKOM OT Kareropuure. 75% cwmstar, ye 3IpaBHUST
CKPUHUHT TpsiOBa J]a € MPHOPUTET 32 JAANTHPAHETO HA TUTUTAIHHU ONLUH, 14 eKcriepTa onpenensT
KaTo MPUOPHUTETHH 00JIACTH XPAHEHETO U AUETHKATa, CIEBAHO OT CIla U3KUBsBaHETO. Hal-manbk
MPOIICHT MOJTy4aBa QUTHECHT, ThI KaTO TOW BEYE JI0 TOJISIMa CTEIICH CE € pa3BUJI B IU(PPOBA HACOKA.

EnuH or Hali-Ba)KHUTE BBIIPOCH, KOHUTO O€ 3a7alieH Ha EKCIEPTHTE € CBhP3aH C 21a8HAmd
npeuka npeo ewveedxicoanemo Ha oueumantu peutenus. 40% OT 3aMUTaHUTE TO OTYUTAT HA JIUIICATA
Ha ThpceHe. He Mambk Opoii OT eKCHepTHTE CMATAT, Y€ MO3HaBaT 100pe OBIArapckus TypUCT U
HEroBUTE MPENNOYUTAHUS U TBBPIAT, Y€ TOW OdakBa J00pe cBbpIIeHa pbyHa padora. 10% ot
YYaCTHHIIUTE CMSITAT, Y€ JIMIICBA HHTEPEC OT CTpaHa Ha COOCTBEHUIIMTE HA YEITHEC IICHTPOBE/XOTEIH,
a apyru 10% ca ce BB3abpKadu OT OTroBOp. 25% CcBeXJaT riaBHATa MpeYKa 32 BbBEKIAHETO Ha
JTUTUTAITHY OIIIUH JIO JINTIcaTa Ha puHaHCHpaHe, a 5% OT TAX CMSTAT, 4e TUTHTAIU3ALUATA € CIIOKHA
MaTepus 3a ObJITAPCKUS YEITHEC TYPUCT U TOH He sl pa30upa I0CTaTh4YHO, 32 Jia S ThPCH KaTo ycliyra
W J1a U3BJIMYA I10J13aTa OT Hesl.

Ilpeosuo ecuuko kazaHo 00 mMyK, nped oOecmunayus bvieapus ce ouepmasam oOse
8b3MONCHOCMU 34 NO3UYUOHUPAHe — Kamo OecmuHayus, npeonazawid OemoKc naxKemu uiu
paszsusawa oueumannu ycayeu. 55% OT eKCcrepTUTe TBHPAAT, Y€ 3a CTpaHaTa HU € MO-TI0JI30TBOPHO
7la pa3BUBa JIETOKC Typu3bM, a 40% cmsTart, ue Tpss6Ba J1a MpoabKaBaMe pa3BUTHETO CU C ITUGPOBO
HaArpaXkIaHe W JOPH Ja YCKOPHM TeMIla Ha Mporpec B Ta3u mocoka. Ocranamure 5% BIKAAT Ha
I'BPBO MSICTO TEPCIIEKTUBATAa B IU(PPOBUTE PEIICHUS U CIIE KAaTO CE TIOCTHTHE yIOBJIETBOPSBAILO
HUBO, MOKEM Jla OOMHCIMM W pa3BUTHE B JETOKC HHIIaTa. ToBa ca J0CTa MPOTUBOPEUHBU
pe3ynTaTu, HO BCe Mak 3a0ens3BaMe JIeK MpEeBecC B MOJ3a Ha JETOKC omiuuTe. Bemukn ekcneprtu
CMATAT, Ye bhJrapusi uMa roJisiM MoTeHIUaa 1a ce 000co00M KaTo AeCTHHAIUS, PA3BUBAIIA H
npeasiarama TakbB npoaykr. Hax 70% ot 3anuraHuTe OlLEHSBAT, Y€ A0 ToJsiMa CTENEH B
bearapus moxe ga ce pa3BuBa I€TOKC HUIIIATA, a OCTAHAIATa YacT OTOENA3BAT, Ye IMaMe OrPOMEH
MOTEHIINA.

JluruTanuzanusTa OmnpeiesieHo ce € MPEeBbpHANa B 33BJDKUTEIHO YCIOBUE CIIEl KpH3aTa
Covid-19. ToBa Hanmara MpPeOCMHUCIITHE HAa LEHHOCTUTE OT CTpaHa Ha OW3HEca, a CBETOBHUTE
TEHJICHIIMH BIUSAT BBPXY OuUaKkBaHHATA Ha kiaueHtute. OOcraHoBKaTa B bbirapus naned He ce
pa3nnyaBa OT INI00ATHUTE TeHACHIIMH. 3a 1a MOTBHPIUM TOBA, 3alIUTAXME €KCIIEPTUTE JAJIA OTYUTAT
npomeHu 8 nompebumenckomo muvpcere Beaeactsue Ha Covid-19. 45% otroBopAr c ,,1a%, 1pyru
15% oTuyuTaT JIEK OTJIMB B THPCEHETO Ha OMPEICTICHU YCIYTH U Caja B ToTpedienneTo uM. 15% He
HaAMUpAT pa3ihKka B THPCEHETO M MOTpeOJIeHHeTo mpenu Kpuzara, a 25% mopu 3a0ens3BaT
yBEJIMYEHHUE B MOTPEOJICHUETO HAa HAKOU YCIIyTH KaTO XpaHeHe/TUeTHKa, GUTHEC U Pa3KpacUTEITHU
nporenypu. ToBa Moxe 1a Ob/ie 00SICHEHO ChC 3aCEIHAIHS )KUBOT 110 BpEMe Ha N30JIaIus ¥ HyXK/1aTa
OT BB3BpBIIAHE HA MpeauITHaTa GopMa, 0COOEHO CpeJl KEHCKATa ayAUTOPHS.
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Kamo 3akniouenue, 3amevpoicoasame mMHenuemo cu, ye CmeneHma HA OUSUMANUIAUUS 8
bvneapus e na cpasnumenno Hauanen eman, 8vnpexku npeonpuemume UHUYUAMUBU OO0 MO3U
Momenm. Busnecvm s6HO He 6udHCOa 0OCMAMBYHO MbPCEHE, PECNeKMUBHO NO3U, 3 0d YCKOpU
npoyecume Ha 8vgexcoane. IIpoepecvm na bvneapus, 6 cpasnenue c ocmananume ObpI*HCABU-UIEHKU
na EC, e baseH, HO 6ce nak cvujecmsysa u ce 08udxicu 6 npasunnama nocoxa. Onpeoeneno nped Hac
cmosm ouje MHO20 HeONON30MEOPEHU Bb3MONCHOCMU, HO ce UUCK8A MHO20 paboma u
UHUYUAMUBHOCM, 3a 0a ce npomenu mosa. Meowcoyspemenno, npeocmassanemo na bvaeapus xamo
Ooecmunayus, npeoaazawid 0emoKkc naKemu e NPeKPacHa 8b3MONCHOCH, 3a 0d 00bPpHEM ce2auiHume

Hedocmamvyu 8 NPeoUMCmaad.

IMaparpa¢ 2 na Tpera riiaBa U3BbPIIBA AaHAINU3 U OLIEHKA HA MOTPEOUTEIICKUTE U3UCKBAHUS
KbM IupoBH3aMATa B yenHec Typu3Ma. lIpenctaBsHeTo Ha NOTPEOUTEICKUTE OIEHKU €
clieqBaIiaTa CThIIKa, HallpaBaTa Ha KOSTO, A€ COMMJIHA [T0YBA 32 U3BEXKIAHETO HA 3aKIIOYCHUS U
MIPENOPBKU OTHOCHO OBArapcKusi yeIHeC CEKTOP.

C uen nmpodunupane Ha OBIATapCKUs yeNHEC TYPHCT, ca MPEJCTaBEHH pEe3yITaTUTe OT
MOTPEOUTENCKUTE OLIEHKH, KOUTO Ca TMOJYYeHH M0 BpeMe Ha TPUMECEUHHUS MEpPHOJl, B KOWTO Tpae
aHKeTupaHeTo. B aHkeTaTa ca B3eIM ydyacTue IO4TH paBeH Opoil moTpedUTeNH 1o KaTeropus ,, noa .
Ha nuuie e cbBcem Jiek nmpeBec Ha MBKKHUS 11071 ¢ 2.2% B CpaBHEHHE C y4acTHHIMTE-keHu. Criopen
KaTeropus ,, 6b3pacm ‘ ce 3a0ens3Ba npeodaagaBaHe Ha CICTHUTE MOKOJICHUS: MUJICHUYM U CpeHa
BB3pAacCT.

OT rienHa TOYKa Ha oOpazoeamenHusl yeHs, MOXKEM Ja 0000IIKMM, Y€ MACOBHUAT yeIHEC
MOTpeOUTEN MPUTEKABAa MarUCThpPCKa WM OaKalaBbpCcKa CTENEH. 3HAYUTETHO MaJbK MPOIEHT OT
anketupanure (14.34%) ca cbc cpeHo oOpa3oBaHue, a T€ MPEIUMHO MOMaJaT BbB Bb3pacToBaTa
rpyna Haj 55 roavHu.

Ha 6a3a aHkeTHUTe pe3ysiTaTH, MOKEM Ja OOOIIMM, Y€ MAacOBHUST OBITrapCKU YyellHec
notpeburen e padotem unauBua (82,4%), yuamn (11,8%) unu B meHcuonHa BB3pacT (4,8%).
Omnpeneneno 3abens3BaMe pa3MUHABaHE € TJI00ATHUTE TEHICHIIUHU, @ UMEHHO YEeJIHEC OTPEOUTENST
Jla KJIOHH 1O-CKOPO KbM IpadaTa B IEHCHOHHA Bb3pacT. B kareropus ,, cemetino nonodicenue * nmame
a0COJIIOTHO PaBHOMEPHO paslpefesieHue, T.. He OMXMEe MOIJIM Ja MOCOYMM 3aKOHOMEPHOCT.
WuTepecen e GakThbT, 4e BHIPEKH 3HAUUTEIIHOTO U30CTaBaHe Ha bbirapust cipsMo IpyruTe CTpaHu-
yieHkd Ha EC mo oTHomeHne Ha nu@poBu3anusaTa, ObIrapcKUsAT yeaHec TypUCT BCe Mak u3dupa
CBOSITAa JACCTUHALIUSA TPEeIUMHO OT uHTepHET (61%), a 27,6% ce moBepsiBAT HAa O3HATH U TEXHUTE
NpernopbKd Ha 0Oa3a OMUT W JIMYHM BIEYAaTJIEHUs. MeauuTre M areHIUMUTe He YyCmsBarT Ja
MOMYJISIPU3UPAT yeITHEC IECTUHAIIMUTE B CTpaHaTa U U3IJek/aa, ye HIMAT HYKHOTO BIHMSIHHE BbPXY
TYpPUCTUTE, 3a J1a TIOBIUSAT BbPXY TEXHUS U300D.

VYennec Typu3MbT € CUIHO KOMOMHHMPYEM C JPYrd aaTepHATUBHU (OPMHU TYPH3bM KaTo
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AHKETUPAHUTE YYACTHUIIM TJIABHO MPEATNOYUTAT A TO ChUETasT ¢ eKo Typu3bM (39,71%), KynTypeH
Typu3sM (31,62%) nmn cencku (26,10%).28

Om npusedenomo 00 MyK ce 3aKa04asd, e OvIcapcKusm yeiHec nompeoumen cnada 6v6
8b3pACMOBUSL OUANA30H MencOy 24-55 200unu, m.e. e 6 akmueHa 6v3pacm, pabomews u 0oope
oopaszosan uHousud. OOUKHOBEHO yelHec mypucmume ca He3a8UCUMU U PUHAHCOB0 obe3neueHu u
UMam 6b3MOACHOCIMA U 8peMemo 0d 3aniaujam no-6UCOKA CyMa 3a C0IMa PeaKc 6aKaAHYUSL

C men ma pasbepeM NpEANOYHUTAHHATA HAa OBJITAPCKUS yETHEC IMOTpeOUTeN | Janu
U poBU3aIMATA TI0Nala B HETOBOTO IOJIE3PEHUE, 3allUTaXMEe YYAaCTHHULIUTE B aHKETaTa KaKBO €
BOJICIIO IIpH M300pa MM Ha yeJHec XOTeJ/meHTbP. [loaydeHnTe OTroBOpM HM MOKAa3Bat, 4e 3a
OBIATapcKUs TYPHUCT Hail-BayKHO € KaueCcTBOTO Ha crna/yenHec 1eHTbpa (65,81%) u 3ao0ukansmiaTta
npupoja (31,62%). Tyk mobpara UHTEPHET CBBP3aHOCT HE UTpae MOYTH HUKAKBA POJIsi, ThH KaToO
NOTPeOUTENUTE Ca JIOCTaThbYHO HATOBAPEHH OT CBOETO €XKEJAHEBUE W THPCAT YyEIUHECHHE,
oTHasieueHoCT U penakcaiys. Cropes mpoBepkara 3a ChIIeCTBEHA Bpb3Kka MEKIY IO U u30opa 3a
yeIHeC XOTeI/IEHTHP 3a0elsa3BaMe CIEAHOTO:

e U nBara moma cMsATaT, Y€ BOJACHIMAT €JIEMEHT NMPH M300p Ha YEITHEC XOTEI/IEHTHD €
Ka4eCTBOTO HA MSICTOTO 32 HACTaHSIBAHE;

e U nBaTa mosa HapeKAAaT UHTEPHET CBBP3aHOCTTA HA TIOCIETHO MSCTO 110 BaXKHOCT;

e  lMa nexa JOMHHAHTHOCT HA )KEHCKHS 110J1, B CPABHEHUE C MBXXKHS, OTHOCHO BAXKHOCTTA
Ha MPUPOJIaTa U OTAAICUCHOCTTA IIPH TEXHUS YEIHEC H300p.

CrenBai BaXeH eTan OT M3CJIECABAHETO, HACOYEHO KbM HOBHTE YEITHEC NPEANOYUTAHUS U
OYaKBaHMs, CE OTHACA J0 OYAKBAHUTE MNPOLEIYPH B YyeiaHec IeHTpoBere. buiarapus mma
3aTpyJHEHHE MPHU OYepTaBaHE Ha TPAHUIIUTE Ha Cla Typu3Ma U MPUIOKPUBAHETO MY C yeIHEC,
3aToBa € BaXXHO Ja pazbepeM KakBH BCHIIHOCT MNPOIEAYpPH OYaKBa Ja TMONYy4Hd OBITapCKUST

OTpeOuTe.

28 B @urypa 2.3.4. na c. 148 ot ITaparpad 3 na Bropa riasa.
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OugakBaHU yelHEC IIPOLIEAYPHU

XpaHeHe W AUeTUKa
TpeHUMpOoBBLYHM Nporpamm

@urypa 3.2.4. OyakBaHUs OTHOCHO IIPEUIAraHETO Ha YEJIHEC IPOLENYPH B LICHTPOBETE

H3moynux: I3roTBEHO OT aBTOpA.

Cpaeiiku OoT mpencraBeHaTa (uUrypa MMaMe CHUITHO U3Pa3eHO ThpPCEHE Ha pellaKCHpAaIly
npouenypu (85,7%), KbM KOUTO MOXEM Ja MPUUYHMCIUM MAaCaXXH, Clla M pPa3KpacUTENHU TaKUBa.
56,6% ca nmazgeHu 3a 3ApaBeH CKPUHUHT, KOWTO € OT M3KIIOYUTENIHA BaXXKHOCT 3a MPaBWJIHUS U
peIOBEH MOHUTOPUHI Ha YOBEIIKOTO 3/IpaBe, a Hal-mayiko mpoueHtd (47,8%) ca oTaeneHu 3a
TPEHUPOBBUHUTE MPOTpaMU. Aemopvm cmama, ye OvIapCKUsm mypucm He 04akea 0a NOAY4u
NBIHUSL HAOOp Om YyelHec eleMeHmU, KOo2amo npeonpueme makve 6uo eaxaunyus. CHOPTBT U
XpaHEHEeTO, BBIPEKH OypHATa CH TMOMYJISIPHOCT HAaBBH, Ca BCE OIIE HEIOCTATHYHO MPHU3HATH OT
OBITAPCKUS MTOTPEOUTEN, KOWTO MPEATIOYNTA TPATUIIMOHHHS MAaCaX U CIa TIPAKTHKHUTE.

Brnpeku conumaute nokaszareiactsa Ha EC 3a n3ocraBamius TemMn Ha MUppOBU3aLUs Y HaC,
OBIATAPCKUAT MOTPEOUTEN CMSTA, Y€ HACTOAIIOTO HUBO HA JUTUTAJIU3AIUS B yeJTHeC IIeHTPoBeTe
€ HambiHO 3a7oBonuTenHO (47,43%). 20,22% 0T aHKeTHMpaHWTE TO OINpeNeNiaT KaTo
HEYJOBJIETBOPUTENHO, a enBa 9,56% kato cinabo. BeposTHO BHCOKHMAT PBCT Ha MOJOKUTEITHUTE
OTTOBOPH C€ JTBJDKU Ha (DaKTa, Ue BCE MaK OBJITAPCKHUST MOTPEOUTEN OYaKBa J1a MOTYIH MPEIAMHO
no0pe CBBpIlIeHa phbUHa paboTa, Thil KATO M MAacOBHUAT M300p U pa3dupaHe 3a yelHec Typu3Ma ce
OrpaHHMYaBa JI0 MaCaKy U CIa MPOIEIypH.

Hue cuamame, ue axo 6vreapckume mypucmu 6axa no-omeopeHu KoM HO8UMe XPAHUMeEIHU
U MPEeHUpoBvLUHU NPOYEOYPU, KAKMO U BUCOKOMO HUBO HA 30pA6eH CKPUHUHZ 8 C8emoeeH maulao,
ouxa ouakeéanu 0a NOAYUAM 8 3AMAHA BUCOKOMEXHOJO2UYHU, CMapm ypeou, a He NpoCcmo
3a00601UMeNHA UHMEPHEM CEbP3AHOCH, KOAMO Odled He U3Uepna NOHAMUEmO YUPPOSU3AYUS.
Bvnpexu ue Owvneapckusm yenmec nompebumen HAMA  3d6UUIEHU  OYAKBAHUS  OMHOCHO
oueumanuzayuama, mvi Kamo He 51 pa3oupa u3 OCHOBU, a 51 OMHACA NPeOUMHO OO0 UHMEpPHEem

C8bP3AROCM, MOMHCEM oa mebpduM, ue nmisi He e OCHoesonoJlazauia 3a Hecosusl yejinec u360p, HO 6ce
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NaK 3a HAKOU 2pynu nompeoumenu uma 3HaveHue.

Cnopen 38,2% OT pECHOHICHTUTE HAW-MPAaBHJIHOTO pEIICHWE € IThbpBOHAYaIHATA
WHBECTUIUS U UMIUIEMCHTAIMsl HA JUTUTAIHHU ONIUM Ja € B cdepara Ha 3IpaBHUS CKPUHUHT,
nocneaBaHa ot ¢utHeca (22,1%). ToBa e gocrta HMHTEpeceH pe3yiTrar mnpenaBuj (akra, ye
OBIATapCKUAT TYPUCT JIMMUTUPA OOCETa Ha yeJTHeC Typu3Ma, KaTo 3HaYUTeNTHO NpeHedperna chepata
Ha JIMeTUKaTa, JyXOBHOCTTA U (hUTHECA.

OT CTaTHCTUYECKHUS aHATU3 HA MOJYYSHUTE OTTOBOPH M JOMBIHUTEITHOTO UM 00pabOTBaHe
3a0erns3BaMe ClieHaTa 3aKOHOMEPHOCT:

° I'pynara waauBuaM, nmonagamu B rpadarta Mexay 24-39 roguHu cMmsTart, 4e € Hai-
BaYKHO J1a c€ BbBeJaT HU(POBU OMIMH B MOJIETO Ha 3apaBHUS CKpUHUHT (35,7%), a oTroBOpUTE 32
OCTaHAINTE Bb3MOXHH OTTOBOPU ca OJM3KH 110 MEXKIY CH;

e ['pynara unauBuau, nomajzaumu B rpagarta mexnay 40-55 roauHu, CroAensT ChLIOTO
MHEHUE, & IMEHHO, Y€ 3/IpaBHUSAT CKPUHUHT € OT IIbPBOCTEIICHHO 3HAUYEHHUE MPU BHBEKIAHETO HA
HOBU IIU(PPOBU OIIINH;

e  (CwBceM He W3HEHAJBAINO, TpyNHaTa Ha HaJ 55 roaumHuTe ca aanu 57,7% BaKHOCT Ha
3npaBHUs ckpuHUHT U 0% Ha ¢uTHEC chepaTa, a rpynaTa Ha Hali-mMiaaauTe (1moa 24 roauHN) ca OuIu
eIMHO/TYIIIHY, Ye Haif-BakHaTa cepa 3a TAKHB BHJ YCIYTH TpsAOBa 1a e putHecsT (57,6%).2°

Onpeodeneno ce 3abe1136a pasmunagare 6 0M2080pume no 8b3pacni U moea, 4e Hau-miaoume
nompeoumenu cmamam, ye uMHeC M U OUEMUKAMA CA HeUIMEeHHA Yacm om MAXHAmMA yelHec
NOYUBKA U PYMUHA, OOKAMO NO-8b3PACHHUME UHOUBUOU ODPHCAM OULUMATHOMO OO0 passumue
0a e HAco4eHO KbM 30PasHUs CKPUHUHL.

MoskeM a JOIIBIHUM, Y€ Pe3yJATaTUTEe OTHOCHO BXKHUTE €JIEMEHTH Ha ObJIrapckara yemHec
BaKaHIMSI U B YaCHOCT Janu UU(pOBH3AIMATA € Ba)KHA 32 TYPUCTHTE WM HANpPOTUB HE ca B
CHOTBETCTBUE C MOJIYYEHUTE OTTOBOPU OT EKCIIEPTUTE. AKO eKcnepmHuume OYeHKu couam 3a Junca
Ha mvpceHe Ha YUQpposu yciy2u U npesec Ha Kavecmeenama pbyia paboma, mo nompeoumenckume

OUEHKU ca docma npomueopedueu.

29 Bux Tabnuna 2.3.16 na ¢.158-159 or INaparpad 2 na Bropa rnasa.
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KakBo e BaXHO 3a BawaTa yesiHeC BakaHUMA?

barcTeo oT .
B pmTanuaauata (odnaiH

WIHME ABEHE)
m Bucoko HUED Ha

CB bP3aHOCT/MMTaNM3aLMA
O CvueTanwe oT ropHuTe gBe

®urypa 3.2.7. [loTpeOuUTencku O1EeHKH OTHOCHO OBJIrapcKara yeIHeC BaKaHITUs

H3mounux: I3roTBEHO OT aBTOpA.

Crnopen 47,06% ot mnorpebutenuTe OBITAPCKUAT TYPUCT TBPCU IO-CKOPO OQuaiiH
M3KUBSIBAHE, OTKOJIKOTO HOBU TEXHOJIOTHH. ToBa MOXKe J1a c€ ABJKU Ha JIUIICA Ha IOBEpHUE OT CTpaHa
Ha KJIMEHTA WJIM Ha HeJAOCTaThuyHa MH()OPMHUPAHOCT OTHOCHO TakbB BuA 1M poBu yciayru. 47,79%
OT 3allUTaHUTE, OYaKBAT ChYETAHUE MEXKIY AUTUTAICH ACTOKC M JUTUTATH3AIMS UM HAMUPAHETO
Ha T.Hap. 37aTHa cpena. Tosa dasa cmpaxomuu npeonocmasku 3a bBvicapus na nvpseo epeme oa ce
NPOMOMUPA Kamo 0ecmuHayus, npeoiasawia 0emoxc naKkemu, O0Kamo meicoy8pemMenHo pabomu
VCUTIeHO NO 8HEOPABAHEMO HA HOBU YUDPOsU onyuu, KOUMo UOHO Om Omeosopume Ouxa umMaiu
noaesnocm 3a ovieapckus mypucm. Hait-mankusar as (5,15%) octaBa 3a yucTara qurntamu3anus,
KOSITO /10 TOJIsiMa CTEMNeH O M3KIIFOYMIIA U YOBEIIKHS €JIeMEHT.

Kazanomo 0o myk sicno mu nokasea, ue 0va2apCKusm mypucm 6ce nak ouakeda 0d Noayuu
oueumanuy yciyeu, Ho 8 onpeoeieHa cmenen. Heoosepuus e kom nvinama oueumanuzayusi, Ho ece
naxk ou ce HACIAOUN HA OUSUMATHU ONYUU 0CODEHO 8 cihepama Ha 30PABHUL CKPUHUHE U (pumHeca.
Jueumannusm O0emokc onpedeneHo e HUuama, Kosmo we npoovidcu 0d ce mvpcu U pazeusa 6
creosawyume 200UHU, 8EPOAMHO NOPAOU MACOBO HACHLOPALAMA ce MEeXHOI02UYHA YMOopa Y Xopama.

B cBeToBeH Mamad nmudpoBUTE yeITHEC TEXHOIOTHN OeIeXar ToJIsSIM YCIeX Mpe3 IMOCIIeTHNTE
HSKOJIKO TOJMHH, Haii-Bede cpell MJaJ0TO TOKOJEeHHE. Y Hac TEeHJEHIMHUTE He H30CTaBaT M
3aberns3BaMe YCHIICHO M3I0JI3BaHEe Ha CMapT TeJle(OHHU U BCAKAKbB BU HOCUMM YCTPOIicTBa, Cpel
KOUTO HAi-IIMPOKO Pa3mpOCTPAHEHU ca CMapT YaCOBHHUIIUTE M TPUBHHUTE. PeClieKTHBHO, ce Hajara
pa3TIeKIAHETO U Ha BBIIPOCA JI0 KOJIKO € Pa3MpOCTPaHEHO M3MOJI3BAHETO Ha MOOMJIHUTE yeJIHeC

NPUJIOKEHUA B CTpaHaTa. HpOCJ’ICI[HB&IZKPI ri100aTHUTE TCHACHIIUN IIOYTU BCCKH BTOPH YOBCK
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pasrmouara cb¢ cMapThOH, KOETO Mperoiara ¥ U3MoJI3BaHeTO Ha Pa3InYHU MOOUITHU MPUITOKEHHUSL.

VYcraHoBsiBaT ce ONM3KM B MPOLEHTHO U3paKEHHWE OTrOBOPH C MalbK IpeBeC Ha
nonoxureanute (54,78%). ToBa o3HauaBa, ye MOTPEOUTEIIUTE Ca HASICHO 3a CHIICCTBYBAHETO Ha
TaKbB BHJl NPWIOKEHHUS, 3HAAT, Y€ TAXHATa OCHOBHA II€JI € IOBUIIABaHE Ha YyelHeca u
0J1aroChCTOSIHUETO, U ToJIsiIMa YacT OT aHKETHUPAHUTE MpUOSATBAT 10 TIXHOTO MU3MOI3BaHe. Brrpeku
TOBa, 45,22% Bce olle He HAMHPAT CMUCHJI UM MOTHUBALIMS a U3MOI3BAT TaKbB BUJ MPUIIOKEHUS
perynsipao. MiMa pa3inyHy NPUYUHHA, KOUTO MOTAT J1a OOSICHST TOBA SIBJIEHUE KAaTO HEJJOBEPHE KbM
MPUIIOKECHHUATA, JIUIICAa Ha WHPOPMALIKS, HEYIOBIETBOPEHOCT, JIUIICA HA MOJ3U H T.H.

[TocnegHUAT BBIPOC OT NOTPEOUTENICKATAa AaHKETa € HACOYEH KbM T€3H, KOUTO ca MOTBbPANIN
U3MOJI3BaHETO HAa MOOUITHU yellHec npuiioxenus. Toil He e chC 3aabbKuTeNeH xapakrep. Lenra e
na pa3depeM KOoW ca MPEANoOYMTaHUTE yelHec 0o0JacTH OT CTpaHa Ha MOTPEOUTENHTEe OTHOCHO
U3NONI36aHEeMO HA MOOUIHU npunodcenus. 152 moTpeduTenn ca Jajau OTTOBOP HA TO3M BBIIPOC KAaTO
€ Bb3MOJKHO JIaBaHETO Ha MOBEYE OT €NH OTTOBOP.

Haii-Bucok Opoit oTroBopu ca qajeHu 3a 00JacTTa Ha cropTa M (u3HuYecKaTta aKTUBHOCT
(112), xoeto B mporeHTHO H3paxenue e 73,7%. Crnenpamara Hali-peIoYNTaHa yeIHec 00JIacT e
Ta3u Ha XpaHeHeTo W nuerukara (54,6%), cienBaHa OT NMPUIOKEHUSI, KOHTPOJIUPAILA CKPUHHUHT
Bpemeto (40,8%). Tosu Bun ,,screen time apps® ca MHOTO MOMYJISAPHU Mpe3 MOCIECTHUTE HIKOIKO
TOJUHH, pa3pabOTeHH TJABHO 3apalyl JUTHTaIH3alUsaTa U MpeKOoMepHara yrnoTpeba B JHEIIHO
BpeMe. 3a ChKaJieHHe, Ha IMOCJIEIHO MSCTO OBJITapCKUAT MOTPEOUTEN € MOCOYMJI o0JjacTTa Ha
MeHTaJIHO 31pase (36,8%), KoeTo 1moka3Ba, Y€ B CTpaHaTa BCE OILIE HE CE€ TOBOPU OTKPUTO 3a HETO U
MoCeIMIUTE OT KOPOHABUPYCA U M30JIALUATA BbPXY IICUXUKATa U TOBEACHUETO Ha UHANBUIUTE.

Pasnpocmpanenuemo na paziuunu uncmpymenmu 3a yugposo 30paee, GKIIOYUMENTHO
MOOUNHU 30pABHU/YeNIHeC NPUNONCEHUS. U HOCUMU YCMPOUCMBd, 0asd 20aiAMO obewjanue 3a
noodobpsasane Ha 0OWOMO YoseuwKo 30pase u cvbemosanue. Kakmo npu ecuuxu opyau Hosu 30pasHu
MexXHON02UU, OOKA3AMEICMBOMO 3a MAXHAMA eQeKmMUBHOC ce C8encoa 00 OCHOBHO UBUCKBAHE HA
30pasHama cucmema U 8b8eHCOAHemo UM 8 KIUHUYHAMA NPAKMUKA.

MooxeMm J1a HalpaBUM 3aKITI0YCHUE, Y€ TUTUTAIN3AUATa B bhirapus Bee olie € ¢ IMMUTHPaH
oOcer. 3abens3Ba ce HeA0BEpHE KbM MOOMIHUTE YEITHEC MPHUIOKEHHUS] 1 MACOBOTO UM M3IMOJI3BaHe
IPEJUMHO OT MJIaJI0TO MokojeHue (Z u Y). BeposTHU Npu4MHY 3a Te3U TeHIESHLIMU MOTaT J1a ObaT
ounca Ha jao0pa MHPOPMHUPAHOCT M HEAOCTaThUHO AaKTHBHA pEKJIama, KakTO M MPeAUMHO
3acTapsBallOTO HAceJICHHWE Ha TepuTopHuaTa Ha beirapus. Y Hac imncBar opUIMANTHA JaHHU
OTHOCHO pa3Mepa Ha yelTHEC CEKTOpa, KaKTO M MOTPEOIIEHHETO Ha MOOMITHH YETHEC MPHIIOKEHHS,
HO CTBIIBaKM HA ITbPBUYHOTO HM3CJIEABAHE ChC CUTYPHOCT M30CTaBaMe CIPSIMO APYTUTE Pa3BUTH
TbpKaBH.

B [Maparpad 1 u 2 Ha Tpera rnaBa ycmnsiBa Jla ce U3IbJIHU 4 3a7a4a, KOETO MO3BOJISABA HA
aBTOpPA 12 HANIPABH 3aKJKYEeHHEe OTHOCHO HUCKATA CTeNeH HA TUTHTAJIN3AIUs B ObJArapcKus
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yeJiHeC CeKTOp U Ja Jokaxke Xumore3a 3. 3a yTBbpKIaBaHETO Ha aecTUHanus beiarapus TpsoOBa
Jla ce MOCTaBU aKLEHT BHPXY HAIIMOHAIHOTO ThPCEHE W MpejiaraHe, Thil KaTo CJlEIBaHETO Ha

I00AJHUTE TEHJICHIIMH, B TO3U CIy4daid, He OM UMaJIo Pe3yJITar U MoJsa.

IMaparpad 3 Ha TpeTa raBa U3BEK/1a HACOKH U 3aKJIFOUEHUS 3a Pa3BUTHE HA YEIHEC TypU3Ma
B bbarapus, kouto Ouxa OWIM TOJNE3HM U NPAKTUYECKH MPHIOKUMH C Ien  Obaenio
YCBBBPIIEHCTBAHE Ha CEKTOpA.

PasrnenanuTe 10 TO31 MOMEHT B TPyZla BTOPUYHM [TPOYYBAHMS U aHAIU3UPAHUTE PE3YIITaTU
OT aBTOPOBOTO U3CIIEABAHE JaBaT OCHOBAHHUE J1a CE HAIIPABH 3aKJIIOUYEHUETO, Y bbiarapus Bce omie
He MOKe a/IeKBaTHO Ja orT4yeTe e(peKkTa OT HM(PPOBH3ALUATA B TYPUCTHYECKHS ceKTOp. B
rinobayneH mManad HOBUTE yelTHeC TCHACHIMN B ThPCEHETO U MPEAJaraHeTo ca TACHO OOBBP3aHU C
U poBU3aLMATA, KOETO 00aye ch3/1aBa eIMH IPOTUBOPEUUB MOMEHT. [IpeKOMEpHOTO U N3KYCTBEHO
3aCHJIGHO M3II0JI3BaHe Ha LM(poBH ycTpoiicTBa, rnaBHO yckopeHo cien Covid-19, mopaxna
AUTMTAJTHA yMOpa cpel Typuctute. ToBa noBexkaa 10 Ch3/1aBaHETO HAa HOBaTa Ia3apHa HUILA -
JUTUTAJEH JETOKC - KOSTO 3aloy4Ba Jla 3aéMa M YTBbP)KaJaBa CBOMTE IO3UILIMU Ha YEIHEC Iaszapa
npe3 nocieAHuTe roauHu. [Ipernenst Ha ri00aqHUTE TEHAESHIMU [T0Ka3Ba, Y€ ChLIECTBYBAT 100pH
e bearapus na ce Bb3MON3BAa OT pelulia MO3UTUBHU (AKTOPHU, KOUTO BIMSISAT BbPXY
Pa3BUTHETO HA YEIHEC TYPU3Ma U B YACTHOCT O(JIaiiH U3KUBSBAHETO.

bvneapusa uma usxknouumenno 6naconpusmuu  npupoOHU OAOEHOCMU, Ype3 KOUmo
yeneHacoueHo 0a pazeuea yeinec u oguatin mypuszom 6 onpeoeienu mypucmudecku pavionu. Cuina
CMpPAana u e Cvbwo CYnepcmpykmypama Kamo 20AaMama 4acm om Mecmama 3a HACMAHABAHE U
npunedcauume CbOPBbIHCeHUsL Ca U32paoeHu CPAGHUMENTHO CKOPO U KAmMo YacmHa cOOCMEeHOC, m.e.
npu max uMa sceHn uHmepec om noo0ObPICAHe HA O0OPOMO UM CbCHMOSHUE U UHBECMUPAHE HA
oonvaHumennu cpedcmea 3a passumue. LIUPOKUAT CMUCIIOB 00XBAaT Ha yelHeC Typu3Ma JaBa
BB3MOKHHOCT 332 MHOXECTBO IMEYEIMBIIM W MOJIXOASIIM 3a MapKeTHpaHe KOMOMHAIUH C
TpaJULIMOHEH (3UMEH U JIETEH) TYPU3bM, KAKTO U ChC CHEUAIN3UPaHu (OPMU Ha TYPU3BM.

OcBeH OnaronmpusTHUTE YCIOBUS 3a pa3BUTHE M TMpeAJlaraHe Ha JETOKC odepTH,
UACHTU(DUIMPAHETO U U3BEXKJAHETO HA HEepelleHH Mpo0JeMHu Ipe] OBbJITapcKusl YEJIHEC CEKTOp €
BaXHA CTBIIKa 3a MOJOOpsBaHE Ha TEKYIIOTO CHCTOSIHHE M OBJENI0 yChbBBpIIEHCTBaHE. KbM
HACTOSIIMS MOMEHT MOXKEM J1a 0000IINM CIIEIHUTE, PEIIaBAaHETO Ha KOUTO OM MMAJIO MOJI30TBOPEH
e(eKT BbpXY 3paBHUS U YEITHEC TypU3bM:

*+ Hannuue na cnabGa KOOpAMHALMS MEXKTY HHCTUTYIIMUTE M OCTAHAITMTE 3aMHTEPECOBAHM
CTpaHu;

+ [IpaBHara ypen6a, KOATO MMa OTHOIIEHHE KbM 3/PABHUS M YEIHEC TYPU3BM € PasIo-

KbCaHa U HEAOCTATh4YHA, a CbIICCTBYBAllaTa TaKkaBa C€ HYKIA€ OT MPECHU3UPAHC U aKTyaJIn3alus,

42



EdexTsT oT tudposuzanusTa BbpXy yenHec Typusma, Jenunma Jlumosa

+ B Brarapus geiicTBa cucTeMa 3a KaTeropus3alys HAa yCIyTHTE M OOEKTHTE 3a CIa U
yenHec. Ts onpenens KpUTEpUU U YCIIOBHS 33 HAJIS)KHOTO UM KaTeropu3upaHe, HO ce OTYMTA, Ye
HE Ipujiara J0CTaTh4HO ePUKACHU MEPKH 32 KOHTPOJI BbPXY CIMa3BaHETO HA YCTAHOBEHHUTE MPaBHUIIA.
JlenbT Ha HEperJaMeHTUPAHOTO MpeIaraHe Ha CIia U YEJIHEC YCIYTH € CPAaBHUTEITHO BUCOKO U TOBA
BpEIlM Ha UMUJIXKA Ha CTPAHATa,;

+ 3auHTEpECOBaHWTE CTPAHHW B YEIHEC TypU3Ma He ca OOCIMHEHU B MPECIEIBAHETO HA
OCHOBHUTE CH MHTEPECHU U TOBA BOJAM 10 3a0aBsSHE HA Pa3BUTHETO B CEKTOPHUTE MoyuTukH. O1re
MOBEYE, TOJIIMA YacT OT XOTEJIUTE U LIEHTPOBETE ,,ICBAIBUPAT™ CUIIHO MPEIATaHUTE OT TSIX YCIIYTH,
0c00€HO CpeJl BETPEUTHUTE TYPHUCTH;

+ Jlunca Ha SICHM KPUTEPHMH 3a KA4€CTBO, KOHTPOJ M ILSJIOCTHA BU3MSA M CTpATETUs Ha
3JIpaBHUS TYPHU3bM, B T.4. U YEITHEC TypHU3Ma;

+ OmnasBaHe Ha PeCypCHTE, YCTOWYMBO NPEJIaraHe ¢ OTTOBOPHOCT KbM MPUPOAHATA M
coluo-KyJITypHara cpena. [IpoOiieMbT ce KOpEHU B OINpPENENIsIHE Ha ONTHUMAJIHHS PEKpeallioHCH
Karnamnurer Ha KypopTute. Ona3BaHETO U ChbXPaHsIBAHETO Ha MPUPOJIHUTE HU PECYPCH € TapaHIus 3a
03/paBUTEITHATE (DYHKIIUU HA KYPOPTHO-TYPUCTHICCKUTE TEPUTOPHUU;

+ HepmoctaTbunuar Opoil Ha KBanu(pUIMPAHUTE MEIWIUHCKM M TyPHCTUYECKU KaJpH,
3a€TH B CEKTOpa Hajlara akTHBH3MpPaHE Ha NPO(PECHOHATHHTE KOHTAKTH HAa JOCTAaBYMIIUTE Ha
CTICHUAIM3UPAHH YCIYTH C aKaJIeMUYHOTO oOpa3oBaHUe MO (pU3MKalHA U pexaOuiIMTalliOHHA —
BBH3CTAaHOBUTENIHA MEIHUIIMHA, OTHOCHO KaJpoBaTa 00e3MeYeHOCT Ha BCHYKM HHMBAa Ha CIIelHa-
mu3upanuTe (GOpMH HA TYPU3BM H TIONMYJISIpU3MpaHE Ha JOOpU MPaKTUKA B Te3W chepu Ha
00CITy’)KBaHETO B TYPUCTHYECKATA WHIAYCTPUS;

+ JIumcsa LAIOCTHA MPOAYKTOBA MONUTHKA. HeobXoauMa € akTyajHa CTaTHCTUYECKA M
aJICKBaTHa ONlepaTHBHA WH(POPMAITHS OTHOCHO YCJIOBHSITA U BH3MOKHOCTHUTE 332 U300p Ha MPOTpaMu
W TIAKETH C YCIIyTH OT CTPaHa Ha MoTpeduTenuTe Ha npoaykTa. [IpemiaraneTo Ha yeHec mporpaMu
cienBa a ObJie 4acT OT LSIIOCTHATA TYPUCTHUYECKa pa3BieKaTellHa Iporpama;

+ Jluncear SCHO pa3sno3HaBaeM UMHK Ha BBarapus Karo TypHCTUYECKA JAECTHHALMS 3a
3npaseH, CIIA, yemHec W JETOKC Typu3bM M sSCHaA pekjaMHa TNojuThka. llenmeBara pexiiama Ha
MPOJYKTa B Uy>KOMHA € He3aJOBOJIUTEIHA;

+ U3ocraBaHe OT MIOOANTHKUTE TEHAECHIMHU 110 OTHOIICHHE HA JUTUTAM3AIUATa B YEITHEC
cexropa.®

Yemotiuusomo passeumue u npeonacane Ha yennec u 0emokc opepmu 6 bvaeapus we 6voam
Gpaxm kamo ce 83emam NpPeosuUO 2100ATHUME MEHOEHYUU, HOB0MO MbpCeHe U Npeodiazane,
MENCOYHAPOOHUSIM ONnum U NPAKMUKYU 6 UHOYCMpUAma, peulasane Ha peouyama Haborenu

npobiemu, no0ooOpsasaHe HA UHCMUMYYUOHATHAMA U NPABHA PAMKA U KOOPOUHAYUAMA MeHCOy

30 Mopnanos, U., Anekcosa, 1., (2013), Hacoku 3a yCTOWYMBO pa3sBUTHE HA 3APABHUS Typu3bM B Buirapus, Ynpasienue u

ycToitunBo passutue 5/2013 (42), c. 107.
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3aunmepecosanume cmpanu. llenenacoueHn H3BOAN M NMPENOPBKH, KOUTO MOXKEM J1a U3BEJIEM 32
yeIIHEC CEeKTOopa ca CIEAHUTE:

1) wu3BexIaHe Ha 3/paBHUS TYpU3bM, B T.4. U YEJIHEC TypHU3Ma, KaTO MPUOPHUTET Ha
Ibp)KaBHATa MOJHUTHKA C SICHA ABJITOCPOYHA CTPATETHS 3a Pa3BUTHE, 3aKOHOBO pErjaMEHTHpPAaHE U
aKTyaJM3MpaHe Ha HOpMaTHBHAaTa ypeada ¢ OTpa3siBaHE HA HOBUTE YCIOBMSI U HU3UCKBAHUSA KbM
YYaCTHMLIUTE HA TYPUCTUUECKUS Ma3ap B bbarapus;

2) HacbpuaBaHE HAa YCTOMYMBOTO Pa3BUTHE Ha HHBO ,,JICCTUHALUS  C SICHO W3pa3eH
TYPUCTUYECKH MTPOIYKT;

3) BbBEXKIAHE HA MHOBALUH U CTaHIAPTH C aKIEHT BbPXY BUCOKOTO Ka4eCTBO, CTPHKTHO
Cra3BaHE Ha NpaBWJIa U MpPUIaraHe Ha HOBU CMapT TEXHOJIOTMH, KBAIM(UKALMSI Ha KaJpuTe U
MEIULMHCKH KOHTPOJT;

4)  mopabpiKkaHe Ha MPOLEC HA CHTPYAHUYCCTBO MEXK/Y BCUYKH 3aUHTEPECOBAHH CTPAHU
32 YCTOWYMBOTO Pa3BUTHE Ha yeJHEC TypH3Ma, KOETO Ile JIOBeJe JO KOMIUIEKCHO pelllaBaHe Ha
poOJIEeMHUTE B CEKTOPA;

5) moBHIIaBaHE Ha KOHKYPEHTOCIOCOOHOCTTA Ha YEJIHEC IIEHTPOBETE Ha HAI[MOHAIHO
HUBO, paslIMpsiBaHe oOcera Ha YCIyrW, NPOAYKTH, MAKETH M NPOTpaMu, C apryMEeHTH 3a
OajaHCUpaHU 1IeHU, IPOMOLIMU U CTpaTernyecka BU3Ms 32 yCTOMUUBOCT;

6) pa3paboTBaHe Ha HOpMaTHBHA ypea0a ¢ XapMOHU3MPaHa CHCTEMa Ha eBPOICHCKO HUBO
U ChC CTPOTH M3MCKBAHUS KbM IMPHIIATAHUTE MPOrPaMH U MPOIEIYPH B PA3IMYHHUTE CIIa, YEITHEC,
Menukbi CIIA u TanacoTepaneBTUYHH [IECHTPOBE Y HAC;

7) mnomoOpsiBaHe Ha CHIUIECTBYBAIINTE MAPKETUHT M peKiaMa Kakto B bbiarapus, Taka u B
qyKOnHa;

8) nmpemiaraHe Ha yCIIyTH 3a LEJIOTOJUIIHO MPAKTUKYBAaHE HA YEITHEC U JIETOKC TYPH3bM
KaTo IO TO3M HAYHH IIIe CE CTUMYJIMPA OTPAaHUYaBAHETO HA CE30HHOCTTA;

9) nomoOpsiBaHe Ha  TypuUCTHYecKata  WH(PACTPyKTypa ¥  CYHNEpPCTPYKTypa.
PazHooOpa3sBaHe Ha peIaraHeTo, KOeTo KbM HACTOSAIIMS MOMEHT MOJKe JIa C€ KaTeropus3upa Karo
XOMOTEHHO;

10) oT CchIIECTBEHO 3HAYCHHUE € JIa Ce MpHJIara Mo-CeprO3eH KOHTPOJ BbPXY MPUIIOKCHUETO
Ha KaTeropu3alusTa Ha 00eKTUTE U Jla ce mpujlaraT CaHKIMOHUPALIM MEPKH, aKO ObJie YCTAHOBEHO
HapylllaBaHe WM MpeajiaraHe Ha clia U yelIHeC yCIyrH, 0e3 Jia € MU3pUYHO YCTaHOBEHO, Y€ Te ca
0€30MacHM U Y€ TOTPEOUTEIAT IIe MOTyYr Ka4eCTBEHA YCIYTH H/HITH MPOIYKT CPEILy 3arjIaTeHUTe
OT HETO CPEJICTBA;

11) oOexuHsBaHE HA 3aMHTEPECOBAHUTE CTPAHH B IPUOPUTETHH CTHIIKH 32 O3UIIHOHHPAHE

H caMoperyjiays BbpXy YCJIHEC YCIYTUTE IIC JOIMPUHECE 3a HO-I[OGpaTa pernyTanus Ha CEKTOpaA,
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12) mno3uTuBeH eEKT e KMa CTUMYJIMPAHETO Ha YETHEC U IETOKC 0hepTH B ITOIXOISIIUTE
3a TOBa TYPUCTHYECKU PallOHU, KOMTO H3IOJI3BAT MPUPOIHHUTE NAJACHOCTH Ha bbiarapus B To3u
KOHTEKCT;

13) HeoOXoauMMO € OBITapCKUAT YEIHEC TYPHCT Ja TMOBHUIIM CBOSTa MH(OPMUPAHOCT
OTHOCHO pa3iuyusiTa B clienu(UKaluuTe Ha MIUpOKaTa rama 37paBHU MPOIYKTH/YCIYyTH, 3a Ja ce
n30erHe eBeHTyaIHO OTAPBIIBAHE OT Ma3apa.

OCHOBHUTE 3a/1a4M, KOMTO CTOST IpPEJ CEKTOpa KbM HACTOSIIMA MOMEHT U KOHTO ca
W3BEJICHU B AMCEPTAIMATA Ca:

l. MOAIbpPKAHE Ha Hall-OOpUTE MPAaKTUKHU HA TYPUCTHUUYECKO PA3BUTHUE UpPE3 MPOBEKIAHE
Ha [paBWJIHA MOJIUTUKA U Ype3 3a]IbJI00UYEHO M3CIIeABAaHEe Ha MEK/IYHAPOIHUTE MIPAKTUKU U OMUT B
yeIHec TypHu3Ma ¢ IUPPOBO HaArpaKJaHe;

1. Ch3/IaBaHE Ha YCIIOBUS 33 MyOJUYHO-YACTHO MAPTHBOPCTBO 3a IISUIOCTHO Pa3BUTHE HA
TypuUcTHYecKaTa JeCTHHAIINS,

I1. pa3Butre U GOKyC BbPXY YOBEIIKUTE PECYPCH U Pa3rphlllaHe HA TEXHUTE YMEHUS;

V. pa3BuMBaHe Ha CBhBMECTHa paboTa UYpe3 MEXaHM3MHTE Ha YaCTHHS CEKTOp M Ha
JeWCTBUATA HA BIACTUTE 3a TApAHTUPAHE HAa CUTYPHOCTTAa HAa BCHUKU OT TYPHUCTUYECKHUS CEKTOD;

V. MOBUIIIABAHE Ha JOBEPUETO BBB BCHUYKU OOJIACTH, KOUTO H3HCKBAT IOCTOSHHO
yBEJIIMYaBAaHE HA YCHUIIUATA, CBBbP3aHU C PA3BUTHETO Ha TypU3Ma, B YACTHOCT Ha 3JIpaBHUS,
cria/yeiHec U JIETOKC TypU3bM;

VL. M3rpaxiane Ha 100pa 1 eeKTUBHA pekIaMHa jaeitHoct. 3!

HIupokusT cMUCIIOB 00XBAT Ha yelIHEC TypU3Ma J1aBa Bb3MOXKHOCT 32 3HAUUTEJIHO pa3BUTHE
Ha TaKkbB TUI TYPUCTUYECKU MPOJYKT Ha TEPUTOpHUATA Ha LiAjaTa CTpaHa KaTo OCHOBEH, a U 3a
MEYETMBITY KOMOWHAIIMM C TPAJAWIMOHHU W CIeUUaNM3upaHnd ¢opmu Ha TypuszbM. Crabata
JTUTUTATN3AIMS B CEKTOpa He OMBa J1a ce pasriiexk/1a caMo KaTo HEJOCTaThK, a M KaTO Bb3MOKHOCT
3a yCTAHOBSIBAHE Ha MEYENIMBIIM MMO3UIMH HA HAIIMOHAHUS U MEXIyHapOAEH TYPUCTUYECKH Iazap
ype3 npejsiaraHe Ha JIeTOKC U yelaHec odepTu.

Jururanuzanusara € IeIbr Ipoliec, KoiTo bearapus e npenanpuena u paboTu yCHICHO 3a
HETOBOTO YCIIEIIHO 3aBbpIIBaHe. B HacTosmIaTa riaBa ca 3acerHaTé HAKOM OT BOJCIIUTE poOIeMHy,
NpeJUMCTBAa U HEJOCTaThLM, 33JJaud U Bb3MOXXHOCTU IpeJ cTpaHara HU. V3BeneHHUTe M3BOAM U
3aKJIIOYEHMs UMAT 3a I1eJ1 J1a IOMOTHAT Ha 3aMHTePEeCOBAHUTE CTPaHU, OM3HECA U YIIPABICHUETO Ja
OBJaT MpEeANPHUETH eICHACOYEHU MEPKH U JICHCTBHSI, KOUTO JIa UMAT OJaronpusTeH eheKT BhPXY
nectuHanms beirapus. B rekymms maparpad ce pemiaBa v mocjeHaTa nocTaBeHa 3ajgava B Tpya
OTHOCHO W3BEXJaHEe Ha 3aKIIOYEHHMs M TPENoOpbKH 3a CEKTOpa C Orjel Ha HEroBOTO

YCBBBPUICHCTBAHC 1 HAMUPAHC HAa HOBU HOTpC6I/ITeJ'ICKI/I HUIIIN.

31 Noppanos, U., Anekcosa, 1., (2013), Hacoku 3a yCcTOWYMBO pa3BUTHE Ha 3APABHUS TyPU3bM B Bbarapus, Yipasnenune u

ycroiumnBo passurue 5/2013 (42), c. 107.
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3akaoueHue

Bv3 ocHoBa Ha NpeaACTaBCHUTC B MPCAXOAHUTC TIJIaBU TCOPCTUYHHU ITOCTAHOBKHU,
MEXYHapOJCH ONUT M TEHACHINH, U EMIIMPHUYHO W3CJICIBAHE MOXKE Jia C€ TBHPIH, ue bbiarapus
TpsiOBa BHUMATEIHO Jla PEHApEAr MPUOPUTETUTE CU MO OTHOLICHHWE HA OBICIIOTO Pa3BUTHE HA
yeIHec TypHu3Ma.

[udposuszanusita B TypucTUYecKaTa MHAYCTPUS B CBETOBEH Maiad € OCHOBEH JIOCT 3a
YCTOMYMBO pa3BUTHE, KOHKYPEHTOCIIOCOOHOCT, €(EKTUBHOCT M YBEJIMYaBaHE Ha MPHUXOUTE.
HuckoTo HUBO Ha TUTHUTAIHA BHEAPEHOCT B TYPUCTHYECKATA Cpe/ia B CTpaHaTa IpeBenaBa Obaena
paboTa ¢ e IOTOHBaHE M M3PaBHIBAHE HA MIOOATHUTE MU(PPOBU TCHACHIIMU. MEXTyBpEMEHHO,
Bearapust Mmoxke 1a ce 00iaroneTesncTBa OT MPUPOIHHUTE CH JAJCHOCTH U OOYCIIOBEHOCT M Jia ce
BB3I10JI3BA OT MPE/JIaraHeTO ¥ PA3BUTHETO HA HAITyMsjlaTa JETOKC HHUIIIA.

B mopkpena Ha Ta3u Te3a 0sixa NMPHUBEICHH MHOXXECTBO apryMeHTH. [IpencraBeHu Osixa
OCHOBHHU TCOPCTUYHH ITIOCTAHOBKHU H HU3CJICABAHUA B oOiactra OT YYyXKIACCTpaHHU U 6LHFapCKI/I
M3clieIoBaTeNy. 3acernara U aHau3upana 0e u CBbp3aHa ¢ nmpobieMaTukaTa HopMaTHUBHA ypeada
Ha bbarapus. TpyasT nokazBa HEOOXOIUMOCTTa OT MPOyYBaHE HA JOOPUTE UYKACCTPAaHHU
MPAKTUKH B YEIIHEC TypU3Ma U pa3KpUBaHE HA Bb3MOXKHOCTUTE MM 3a MPHIOKEHHE B OBJITAPCKUS
yeIIHeC TypU3bM. BB3MOXKHO € B OBACIIN MPAKTUKO-TIPUIIOKHH Pa3pabOTKH J1a CE IPOBEJIC NETANITHO
u3cieqBaHe Ha ChOTBETHATA 3aKOHOBA paMKa Ha PermyOmnuka bbirapus ¢ 1en mbiHO enMMUHHpaHe
Ha OCHOBHH 0apHepH U MPOTHBOPEUUs 3a OBbJICIIO Pa3BUTHE HA YEIHEC ceKTopa u/wim nudpoBarta
unayctpus y Hac. [logoO6HO n3cneaBaHe e M3BbH oOcera Ha HacTofAIaTa pa3padoTkaTa, Thi KaTo €
00EKT Ha M3CIIe/JOBaTENH B 00JIaCTTa HA 3aKOHOBHTE ypeaom. 2

[Ipuemanero, pa3BUTHETO W TPEIJIaraHETO HA KOHIICMIIUATA 33 JUTHTAJICH JIETOKC €
MOTEHIMAaTHA BB3MOXXHOCT 3a JbpXKaBaTa Ja MNPUKPHE CIa00TO HHUBO HAa JUTUTAIM3ALUS W
nmpeoObpHE B CBOS TMOJI3a HacTosmara cuTyanus. Habupamoro OypHa MOMyIspHOCT TEUEHHE —
AUTHUTAJICH ACTOKC- M€ PAa3KpHUEC CUIIHUTC CTPAaHU Ha B’BJ’IFapI/ISI, MHWHUMH3UPpA cilabure U Hali-Beue
I TIPUBJICYE TIO-TOJISIM TYPUCTOIIOTOK, KOMTO IIIe TOMOTHE Ha AbpiKaBaTa Jia peMUHE MO-JIEKO Mpe3
TypOyJICHTHUTE TPOMEHH, CBBP3aHU C TIOCIIeIHATA 3/[paBHA Kpu3a. M3Mmon3Baiiku TEXHOJIOTHATA Ha
SWOT ananu3a e olleHeHa peajHaTa Bb3MOXXHOCT Ha Bbirapus na mpejaiara ¥ pa3Bue JIETOKC
¢bunocodusiTa, KOSITO UMa U IMOJI30TBOPHO BB3JEHCTBUE BHPXY 3[pPABHUTE HHUBA HA ChBPEMEHHUS
YJOBEK.

Pa3paborenn ca mpeanucaHWs W HACOKH 3a YCHBBPIICHCTBAHE Ha YEIHEC TypU3Ma B
CTpaHaTa, KOUTO Ca MPAKTUYCCKU MPUWIOKUMHU U OUXa MMajId 0CE3aeM IMO3UTHBEH C(PEKT BHPXY

CCKTOpa. FeHepI/IpaHeTo Ha HACOKHW U TPCHOPBKU 3a HO,Z[OGp}IBaHC Ha YCJIHCC NpCIJIaraHCToO B

32 Tumosa, [, (2022), TeneHIMH B Pa3BUTHETO HA YEJIHEC TYpU3Ma B Bhirapus B yc/oBUs Ha LUPPOBA PEBOJTIOLHS,
Hayunu tpynose nHa YHCC, Towm: 2/2022, c. 111 — 130, Codus.
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Bbwirapus, KakTo B TIOCOKa Ha BHEAPsBaHE Ha IIU(POBHU3ANUATA B YEIIHEC OOCKTUTE 3a JOCTUTAHE Ha
CBETOBHHUSI TEXHOJOTMYEH TMpOrpec, Taka M 3a pa3paboTBaHe Ha TYPHCTUYCCKH MPOIYKTH,
OCHOBABAII[H C€ HA JUTUTAJICH JIETOKC € OCHOBEH MPUHOC, IOCTUTHAT B TPY/Ia.

[udposu3zanusta ocTaBa BOJCII IEMEHT OT OBJEIIOTO Pa3BUTHE HA Typu3Ma B TiIo0OajcH
Mmamab. beiarapus TpsiOBa 1a mpoabKaBa a pabOTH YCHICHO BbPXY TEXHOJOTHYHHS CH HAIPEIbK

C ICJI 3al1a3BaHC Ha KOHKYPCHTHH HHBA.

IV. CIIPABKA 3A IPUHOCHUTE B ITMCEPTALIMOHHUSA TPY ]

B®B Bpb3Ka ¢ pa3paboTBaHETO HA TUCEPTALIMOHHUS TPY MOTaT Jja ObAaT U3BECHH CIICIHUTE
Hay4HO-IIPUJIOKHU IIPUHOCH:

1. CucreMaTu3upaHyu ¥ aHATU3UPAHU Ca OCHOBHHU CBILECTBYBAIH IIOCTAHOBKH, BB3TJIEAH
Y KOHILIETILIMY B 00J1aCTTa Ha LU(POBU3ALUATA B yeITHEC TYPU3Ma U € 1aJIeHO aBTOPOBO OIpeieIeHue
3a YEJIHEC TYPU3bM.

2. JlebuHupanu ca W3HCKBAaHMATA W TPEANOYUTAHHUATA HA TOTPEOUTEIUTE KbM
UG poBU3ALMATA B YEIHEC TYPU3Ma U € ONpeieieH NpodMIbT HA YEIHEC TypUcCTa.

3. AHanu3upaHu ca CBETOBHUTE NOCTM)KEHUS B LU(POBU3ALUATA HA yeIIHEC OOEKTUTE U €
YCTaHOBEHO PAaBHUUIETO Ha U(PpOBU3aLUs B yelHec 00ekTuTe B bbarapusi.

4.  Pa3zpaboTeHa e MeTOaMKa 3a OmperesHe Ha edekTa OT HU(POBU3ALUATA B yEITHEC
Typu3Ma, OCHOBaBaIlla Ce Ha KPbCTOCAH aHAIN3 U OLIEHKA HAa EKCIIEPTH U MOTPeOnTeNu.

5. T'eHepupaHu ca HACOKM U IPEHNOPBKH 3a MOAOOpsSBaHE Ha YEJIHEC IpPEeJIaraHeTo B
bearapus kakTo B MocOKa Ha BHEAPsIBaHE Ha IIU(PPOBHU3ALMATA B YEIHEC OOCKTHUTE 3a IOCTUTaHE Ha
CBETOBHMSI TEXHOJOTMYEH IIpOrpec, Taka M 3a pa3padOTBaHE HA TYPUCTHUECKU MPOIYKTH,

OCHOBaBaIu C€ Ha JUTUTAJICH ACTOKC.
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V1. IEKJIAPALIUSA
Hexnapupam, ye auceprauroHHusT 1pya ,,EOEKTHT OT IUOPOBU3SALMATA BBHPXY
YEJIHEC TYPU3MA® e usnsuio aBTOpcku NpoaykT. IIpm HeroBoto paspaboTBaHe HE ca

MOJI3BaHU UYKJIU MyOJIMKAlUK U pa3pabOTKU B HapyIlIEHHE Ha aBTOPCKUTE UM IIpaBa.
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The effect of digitization on wellness tourism, Denitsa Dimova

I. GENERAL CHARACTERISTICS OF THE DISSERTATION

1. Relevance and significance of the researched topic

The topic is dictated by the growing importance and perspective of wellness tourism in
Bulgaria in recent years and the accelerated development of digital technologies. The current
dissertation is aiming to identify, analyze and highlight the importance and effect of digitization on
wellness tourism as an objectively imposed condition that increases the competitiveness of wellness
entities and has an impact on the tourist experience in them.

The relevance of the topic of the present study is determined by the need to evaluate the real
effect on wellness tourism, as a result of digitization, as a significant factor in modern development,
especially after the pandemic situation in the last couple of years. Technologies are transforming the
tourism sector, and Bulgaria lacks actual data and research on the correlation between technological
progress and wellness tourism. The last decade has been marked by an accelerated digital
implementation, which requires profound researches on its degree of manifestation and impact on
the sector and its consumers. Digitization is becoming a leading research field and excites both the
scientific and business communities, which are increasingly aware of the potential of its possibilities.
The introduction of modern technologies brings to the fore questions related to the extent and within
what limits this process takes place, and what is its economic and social impact. The dissertation
aims to answer the aforementioned questions.

The exposed circumstances determine the relevance of the issue related to the effect of
digitization in wellness tourism and its consideration as a strategic step toward leading positions in
the tourism market. In this connection, the reasons for choosing the topic of the dissertation are
determined. At the core of the work stands the need to determine the role of digitalization in the
tourism wellness sector and search for new opportunities to develop the supply in response to the
changed consumer expectations.

The significance of the topic is reinforced by the economic importance of wellness tourism,
due to its impact on the entire tourism sector. Destination Bulgaria needs to strengthen its current
position in the tourism wellness market, and assessing the effect of digitization in the sector and

striving for new trends and requirements is fundamental for its future development.

2. Object and subject of the research

The object of research in the dissertation is digitization in wellness tourism.

The subject of research is its effect on the wellness sector in Bulgaria, based on an analysis
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of world practices and the author's studies in the field, opportunities are being sought for the
development of new products and services in wellness tourism, based on both digitalization and its

insufficient implementation in the Bulgarian tourist wellness entities.

3. Aim and research tasks

The dissertation aims to establish the effect of digitization on wellness tourism, and on this
basis, to derive specific recommendations for business improvements in Bulgaria, to make
appropriate use of worldwide digital progress and to adapt it to the wellness supply in the country.
Achieving the set goal predetermines the solution of the following research tasks:

1. Literature review and analysis of the concepts and models in wellness tourism related to its
digitalization. Derivation of a unified definition of wellness tourism, which aims to eliminate
the main contradictions related to the terminology.

2. Summarizing the main modern trends in the digitization of wellness tourism.

3. Analyzing the new requirements and needs of wellness tourists and reviewing the global good
practices based on digital wellness tourism.

4. Assessment of the degree of digitization in wellness tourism in Bulgaria based on the author's
primary research and critical analysis of secondary research on the topic.

5. Carrying out a cross-analysis, from the users’ and experts’ points of view, to gather the
necessary information and draw conclusions and recommendations for the sector with a view

to its improvement and finding new user niches.

4. Main thesis and hypotheses

With the present scientific work, we defend the thesis that the entry of digitization into
wellness tourism affects the sector, and its effect, on the one hand, is measured by its positive
influence on the improved supply in the wellness entities and the increased consumer satisfaction,
and on the other hand, contributes to the creation of new tourism products related to digital detox,
since the level of digitization in wellness entities in the country is still low and consumers are looking
for an opportunity to break away from the digital technologies that significantly dominate their daily
lives. Bulgaria has potential for development in both directions. The proof of the thesis is carried out
through the following working hypotheses, the confirmation or rejection of which serve as a basis
for the development of guidelines and recommendations for the entities dealing with wellness
tourism in Bulgaria:

Hypothesis 1: Wellness tourism is one of the fastest-growing types of tourism, both in

Bulgaria and worldwide, which is why its knowledge and sustainable management are crucial.
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Hypothesis 2: Digital technologies offer several opportunities for the development of the
wellness sector. Their implementation is changing the face of wellness tourism, successfully working
to benefit consumers through improved motivation and state of well-being, as well as an improved
overall product/service.

Hypothesis 3: Accelerated digitization in life can also lead to digital overload, which

predisposes the formation of a new market niche in wellness tourism - digital detox.

5. Methodological tools

The realization of the goals defined in the work is achieved by using a set of research
approaches and methods and more specifically covers:

« System approach;

* Expert analysis;

* Methods of knowledge - analysis and synthesis;

* Inductive and deductive methods;

» Method of observation;

* Survey;

» Comparative analysis;

* Descriptive and statistical methods;

* In-depth interview method.

The opportunities for Bulgaria to develop and offer detox products in the field of wellness
tourism and the parallel implementation of digitalization are presented. Theoretical statements of the
topic are examined as well based on scientific works and studies developed by various authors in the
field of tourism.

To collect the primary information for the scientific empirical research are conducted a survey
having 272 respondents and 20 in-depth interviews, including formal conversations with
representatives of ministries and the tourism business. Based on the obtained empirical results,
recommendations are made for the future development of wellness tourism in the country. The results
of the research, which have a methodological nature, can be applied in the elaboration of projects
related to wellness tourism and its development on the territory of Bulgaria. Moreover, they can also
be used as an auxiliary tool in the policies’ development for the expansion, stimulation, and
management of wellness tourism.

The dissertation does not claim to comprehensively present all possible aspects of digitization
and digital detox and their adaptation in the wellness entities in the country. Basic and specific
concepts and statements are specified, which are adapted according to the considered issues. The
remaining aspects of digitization and its effect on wellness tourism will be subject to analysis in the

author's future scientific works.
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6. Limitations of the research

Within the framework of this dissertation, the following limitations are set:

1. The empirical research is set within time constraints — the period of conduction is from 1%
of May to 30th of September 2021.

2. It cannot be asserted with certainty that the method used in the questionnaire survey of the
responding respondents ensures full representativeness of the study. The latter also applies to the in-
depth interviews considering the number of participants who cannot give a complete representation
of the research and the blending of spa and wellness tourism in together.

3. For the needs of the analysis, mainly primary information from the empirical study was
used, due to the lack of official operational and statistical data, as well as secondary sources of

information in the field.

7. Sources of information insurance

The literary sources studied in this dissertation can be systematized into the following groups:

* modern monographs and scientific works of Bulgarian and foreign authors, as well as
studies and articles examining the issues of digitization and wellness tourism;

* specialized publications of business, tourist, and industry organizations;

* legal and regulatory acts in the field of tourism and other related industries;

» statistical publications of international tourist organizations and the National statistical
institute;

* Internet information;

« author studies.

8. Scientific novelty and usefulness

The dissertation work is characterized by a scientific and scientific-applied character. Issues
requiring increased knowledge and understanding have been analyzed in order to improve Bulgarian
wellness tourism through digitalization, which is a prerequisite for changes transforming this type of
specialized tourism.

The lack of sufficient experience in the field of digital upgrading in wellness tourism and its
adaptation to the wellness supply on the national level gives relevance to the dissertation work in
terms of its refinement and improvement of the overall product/service. The impact of digitization
on wellness tourism should be studied and evaluated, both from a business and consumer perspective,
in order to undertake the appropriate improvements that will bring the destination to significant

positions in the wellness market. The conclusions are addressed to businesses who in his judgment
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can use the tools of digitization and digital detox for better efficiency.
Separate authors’ ideas are presented in other publications, directly and indirectly, related to
the topic of the dissertation work, three of which are reflected in articles, one in a study, and the rest

in collections of scientific reports on a national level.

II. STRUCTURE AND CONTENT OF THE DISSERTATION

1. Structure of the dissertation

The current dissertation work is structured following the main set goals and tasks, the
chosen subject, and the object of the research. Its volume is 240 standard pages, 7 of which are
an introduction, 208 are main text structured in three separate chapters, 3 pages of conclusion,
16 pages of literature references, and 6 pages of appendices. The main text contains 36 figures
and 30 tables.

2. Content of the dissertation

LIST OF TABLES
LIST OF FIGURES
INTRODUCTION

CHAPTER ONE: STATE AND DEVELOPMENT OF THE

THEORETICAL THOUGHT OF DIGITIZATION IN WELLNESS TOURISM
1.1. Conceptual apparatus and terminological clarifications for digitization in wellness tourism
1.2. A retrospective analysis of wellness tourism and digitization

1.3. Current status and trends in the development of digitization in wellness tourism
CHAPTER TWO: METHODOLOGICAL ASPECTS OF DIGITIZATION

IN WELLNESS TOURISM

2.1. User requirements and needs towards digitization in wellness tourism

2.2. Digitization in the tourism supply of wellness services

2.3. Methodology for determining the effect of digitization on wellness tourism
CHAPTER THREE: ANALYSIS AND ASSESSMENT OF DIGITIZATION

IN WELLNESS TOURISM AND OPPORTUNITIES FOR IMPROVEMENT
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3.1. Expert evaluation of the supply in wellness entities
3.2. Analysis and assessment of the user requirements for digitization in wellness tourism

3.3. Guidelines and conclusions for the development of wellness tourism in Bulgaria

CONCLUSION

LITERATURE REFERENCES

APPENDICES

Appendix Ne 1. User questionnaire survey regarding the wellness preferences of the
Bulgarian tourists

Appendix Ne2. In-depth interviews with experts in the Bulgarian wellness market

Appendix Ne3. List of interviewed experts on the Bulgarian wellness tourism market

III. SYNTHESIZED REPRESENTATION OF THE DISSERTATION

CHAPTER ONE

STATE AND DEVELOPMENT OF THE THEORETICAL THOUGHT OF DIGITIZATION
IN WELLNESS TOURISM

The first chapter, ""State and development of the theoretical thought of digitization in
wellness tourism' clarifies the terminology related to the field of research, as well as the authors
who have worked in this area and studied the issue. A retrospective analysis of the development of
wellness since its inception has been carried out, presenting it as an ever-evolving key sector with
deep traditions. This chapter also concerns global digital and wellness trends, as well as Bulgaria's
prospects as a wellness tourism destination.

Paragraph 1 of the first chapter examines the conceptual apparatus and terminological
clarifications for digitization in wellness tourism.

The wellness concept with its high growth rates is becoming a global phenomenon. To clarify
its essence and specificity, first of all, the theoretical concepts concerning wellness tourism and its
digital upgrading are examined as an industry, from the characteristics of which it is determined the
need to offer and distinguish this form of specialized tourism, contributing to the recovery not only
of the individual's vital forces and his recreation but also improving his state of health - mental,
physical and emotional.

In order to clarify the purpose of the dissertation work, it is necessary to define, analyze and
distinguish the specificity and the conceptual apparatus concerning wellness tourism as a specialized

type of tourism and its digitization. For this purpose, we based on the historical development of
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wellness tourism, the regulatory framework that clarifies the certification of the types of centers in
the country, global trends, as well as various authors’ concepts and definitions. The author proposes
a unified definition of wellness tourism, by which he aims to eliminate basic terminological
contradictions.

In Bulgaria, the issue of digitization in wellness tourism has been lightly studied, but in the
specialized literature, there are several authors whose scientific works are dedicated to wellness
tourism, among which we could point out some of the main globally known such as: Don Ardle,
John V. Travis, Muller and Kaufman, Dr. Halbert Dunn, Myers, Sweeney and Wimmer, Adams, K.,
and among the Bulgarians: Ribov, M., Georgiev G., Vasileva, M., Velikova, E., Yaneva, M., and
others.

The wide scope of the concept makes it difficult to develop a single definition. Different
opinions ascribe to the term certain basic characteristics. Based on the definitions discussed in the

work, we can distinguish the following six elements that are consistent with the term wellness:

e  Spa;

e Relaxation;
e  Beauty;

e Activity;

. Diet;

e  Quality.!

Wellness tourism can be practiced in places such as spa and wellness centers and hotels,
fitness centers, resorts, and religious retreats. A wellness tourism destination is often an alternative
space where one can engage in introspection without stress and distraction, away from home. This
paper explores the following locations for practicing wellness tourism: spa and wellness centers and
hotels, as well as fitness centers.

As a result of the given definitions and the reasoning presented in Paragraph 1, the author
offers the following definition of wellness: a comprehensive strategic purposeful philosophy of
life, combining various practices and activities, based on a holistic approach, aimed at improving
the individual and his capabilities, and achieving optimal health, balance, and harmony. Wellness
is not just a form of alternative medicine, but a science whose main goal is to subordinate our way
of life to a strategy that eliminates the development of diseases. Wellness is not limited to a certain
period or specific procedures but is related to our lifestyle. The aspiration is for a change that will
find an application in all spheres of our lives, including tourism. This presents many opportunities
for development and many difficulties.

Wellness tourism in Bulgaria faces various challenges, one of which is related to the

1 Velikova, E., (2011), Theoretical and methodological issues of wellness tourism, Sofia: Avangard Prima, p. 39-67.
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requirement for a specialized superstructure to provide its services. One of the problems in this sector
is insufficient regulation ie. wellness services are not only offered by centers and hotels categorized
according to the Ordinance on Categorization of Shelters, Accommodations and Food and
Entertainment Facilities, construction, equipment, service and qualification of employees, but also
by those that do not meet the requirements. For marketing purposes, numerous shelter places on a
national level are classified as hotels and centers specialized in the aforementioned field.?

The use of the word wellness in our country is not sufficiently regulated and can be used by
any entering business. This leads to a misleading of Bulgarian and international tourists. In addition
to the Law of Tourism, which aims to create conditions for the development of specialized types of
tourism, a part of which is wellness tourism, and to solve the problem, the Ministry of Tourism (MT)
introduces ORDER No. 2 of 29.01.2016, which Ordinance was later repealed and Ordinance No. 04-
14 of October 9, 2019 was issued, clarifying the conditions and procedures for certification of the
various types of spa centers in the country — “medical spa center”, "spa center”, "wellness center"
and "thalassotherapy center".?

According to MT, a wellness center should be defined as: "...a center that offers a variety of
recreational and cosmetic-beautifying procedures, programs and anti-stress rituals, as well as holistic
approaches to achieve physical, emotional, spiritual, intellectual, professional and social well-being
of the person”. The use of water is optional but possible.

A spa center is: "A stand-alone or built-in center located at the place of accommodation,
located in an urban or resort environment, in which a variety of procedures, programs, and rituals are
offered, including the use of water - mineral, spring and other, permitted by law, and/ or healing
mud, and/or seawater, and/or other natural factors, by applying classical and non-traditional methods
of impact, aimed to anti-stress, relaxation and psycho-physical recovery, as well as aimed to beautify

the human body.* 4

A balneotherapy (medical spa) center is defined as: "...a center that offers therapeutic
procedures based on natural healing factors (mineral water and/or healing mud).*®

A thalassotherapy center, for its part, is defined as: "...an independent or built-in center
located in an urban or resort environment near the seashore, offering programs and rituals involving
the use of seawater and/ or naturally derived products, and/or estuarine mud, through classical and

non-traditional therapeutic methods of influence, aimed at restoring psycho-emotional and physical

2 Explika-Global metrics" DZZD, (2019), Health tourism, Product analysis, p. 12. Available at:
https:/tourism.government.bg/sites/tourism.government.bg/files/uploads/2019 gg/produktov_analiz_- zdraven turizam

.pdf.
3 Ordinance No. 04-14 of October 9, 2019, on the terms and conditions for certification of "balneotherapy (medical spa)

center", "spa center"”, "wellness center" and "thalassotherapy center”. Available at:
http://www.tourism.government.bg/sites/tourism.government.bg/files/documents/2019-10/naredba_spa.pdf, (visited on
14.07.2020).

4 Again there.

5 Again there.
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health, as well as aimed at beautifying the human body*.°

A critical analysis of the definitions is necessary. In our opinion, the definitions given in the
Ordinance do not sufficiently cover the meaning that is put into the individual types of centers. For
example, the wellness center on a global scale offers a much larger range of services and by definition
contains the term "SPA™ in the terminological aspect.

For the purposes of this work, we assume that the given definitions need refinement and the
need to bring their meaning closer to the globally accepted concepts. Otherwise, there is a risk of
misleading the incoming tourist and his long-term repulsion from the Bulgarian wellness product.’

The main goal of the work is to establish the effect of digitization on wellness tourism. The
term "effect” presents a wide variety of meanings and uses, many of them related to scientific
experiments. In the present work, we consider the term "effect" as an outcome.®

The above necessitates the clarification of several terms such as "digitalization",
"digitization” and "digital detox", laid in the basis of the dissertation work. There is a huge variety
of studies and concepts related to digitalization and digitization in the specialized literature, using
several similar as well as divergent definitions, both in organizational terms and in a wider societal
context.® We agree with the statement of Lyytinen et al.2° regarding the perception of the two terms
as equivalent. In addition, we believe that without digitization, digitalization is impossible. For the
purposes of the work, we use the two terms interchangeably, but we believe that in the future,
derivation of both definitions and their clear distinctions are required. This is a crucial process
to minimize the terminological confusion and foster connections between academia, industry, and
start-ups.

The author sees digitization as an accelerator contributing immensely to the growth of
tourism. Digitization is not just a change, but a mandatory transformation and condition that tourism
must go through in order to be effective and competitive. The tourism industry in the 21st century is
conditioned by the revolutionary growth of information and communication technologies (ICT).!*
Digital connectivity, the Internet of Things (1oT), the application of the Internet in automation,
the creation of smart destinations and hotels, artificial intelligence are just some of the trends
of the 21st century. All this provides many new opportunities for tourism.

Nowadays, tourism is rapidly changing as a result of digitalization, which in turn enables the

6 Again there.

7 Dimova, D., (2020), The future of spa tourism in Bulgaria, collection "Tourism-beyond expectations", Publishing
complex-UNWE, Sofia, p. 379-388.

8 Terziev, V., (2020), Criterion for measuring social efficiency. Proceedings "The Sea - Border and Door", SSRN, p. 82-90.
Available at: https://ssrn.com/abstract=3752370.

® Again there.

10 yytinen, K., Yoo, Y., Boland Jr., R. J., (2016), Digital product innovation within four classes of innovation networks,
Information Systems Journal (26:1), p. 47-75.

1 Ribov, M., (2020), Tourism in the reach of digital technologies, collection "Tourism-beyond expectations", UNWE,
Sofia, p. 21-30.
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flexible organization of free time and rest, competing with traditional tourist offers with individually
designed ones. Information technologies (Internet, mobile communications, 3D) contribute to the
implementation of digital tourism within new global tourist information systems. More and more
travel agencies offering mass tourism products are now reorienting themselves to new customer
requirements and are striving to introduce modern information technologies into their work. The
rapid development of digital technologies and their mass implementation also leads to digital
overload and fatigue, which predisposes the formation of a new market niche - digital detox,
allowing users to shake off the accumulated techno-stress.

In the current paragraph, several terms related to the issue are summarized and clarified, such
as: offline/detox destination, digital wellness, smart tourism, and wellness technologies. The author
believes that the mentioned concepts will continue to be key for the development of wellness tourism
in the future.

From everything discussed in Paragraph 1 of the first chapter, it can be concluded that
tourism and digital transformation is an extremely relevant topic for Bulgaria, which is why the
Ministry of Tourism (MT) has emphasized them in recent years. Digital technologies are
significantly transforming the tourism industry, revolutionizing tourism enterprises, products and
experiences, business ecosystems, and destinations.

Wellness tourism, on the other hand, is a broad concept. Deriving a more comprehensive and
complete definition helps to better and clearly understand its foundations and provides a basis for
conducting future research. Wellness tourism is establishing itself as one of the fastest-growing types

of alternative tourism on a global scale, which is why it is essential to have a cognition of it.

Paragraph 2 of the first chapter covers the historical development of wellness tourism and
its digital upgrade.

Wellness has been practiced for centuries and has ancient roots, but established its modern
outlook in the 1950s - 1970s. The concept of wellness and the term itself have a complex past. On
one hand, some basic ideas embedded in the term are rooted in the American cultural history of the
19th century, and on the other hand, the definition of the concept, focused on the active maintenance
of health through a change in lifestyle, arose and was confirmed in the 50th years of the 20th century.
Years later, the wellness movement was formed. Over time, the term gained more and more
importance and meaning, and thus reached its worldwide popularity nowadays.

In the current paragraph, important moments expressing the rapid development of the
alternative concepts and medicine in the 19th century are discussed. All the researchers and therapists
who contributed to the development of the holistic also contributed to the birth of wellness as we

know it today. The actual development and modern use of the term "wellness™ began in the 1960s
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with Dr. Halbert Dunn's seminal work ("High Level Wellness") of 1961.%2 The following years are
associated with names such as John Travis, Don Ardell, Dr. Bill Hettler, and others.

Nowadays, digitalization is strongly linked to tourism. We can argue that it has taken a central
place in the new concept of wellness tourism. With the advent, spread, and rapid development of
computers, and later computer networks, a new era has begun. Innovations in the digital economy
are dramatically changing the image of many industries. As a result of digitization, tourism is also
entering a new era - the era of digital tourism.*

It can be said that the potential for innovation in the tourism sector has been unlocked through
the digital transformation paradigm — Tourism 4.0. Industry 4.0 has emerged with the introduction
of new digital generation technologies, which are considered a technological mix of information,
computing, communication, and connectivity, and include technologies such as social, mobile,
analytics, cloud computing, the Internet of Things, artificial intelligence, and blockchain. These
technological innovations can be implemented as entrepreneurship management technologies, to
create innovative tourism products, services, and experiences, and to understand and connect the
tourism market.’* The fourth tourism revolution is marked by strong automation, robotics, and
modern technologies, as well as those that have evolved over time.

Digital transformation and the concept of Industry 4.0 have significantly changed the tourism
industry in recent decades and made it an important aspect of the competitiveness, growth, and
sustainability of tourism enterprises. Digitization adds value to tourism products and experiences,
provides a lot of new business opportunities, and helps achieve long-term competitive advantage and
customer satisfaction.

The chronological sequence and development of wellness show us how the concept has
gradually developed to its modern interpretation and understanding. In recent decades, the concept
of wellness has undoubtedly turned from a fad into a conscious need, which marks an aspiration for
an improvement of the individual. The wellness concept is a new step towards the evolution of the
socio-economic relationships of our time, which has the full potential to chart the way back to nature.
In addition, wellness tourism in recent years has integrated with digitalization and changed its
development direction even more. Digitization, in turn, has also evolved to reach its current levels,

which are changing not only the wellness sector but the entire tourism industry as well.

Paragraph 3 of the first chapter clarifies the current state and trends in the development of

2 Dunn, H. L., (1961), High level wellness, Arlington VA.

13 Happ, E., Ivancso-Horvath, Z., (2018), Digital tourism is the challenge of future — a new approach to tourism,
Knowledge Horizons — Economics, Vol. 10, No. 2, p. 9 — 16.

14 Kindzule-Millere, 1., Zeverte-Rivza, S., (2022), Digital transformation in tourism: opportunities and challenges,
Proceedings of the 2022 International Conference “ECONOMIC SCIENCE FOR RURAL DEVELOPMENT” No 56, p.
476-486. DOI: 10.22616/ESRD.2022.56.047.
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digitization in wellness tourism. This paragraph specifies the leading trends and innovations in front
of wellness tourism, to which we can relate the following: individualization, prioritization of health,
globalization, mobility and the use of the Internet and technology.

In the current paragraph, we examine the wellness trends in specific regions such as Europe,
North America, and Canada, Latin America and the Caribbean, the Middle East and North Africa,
Asian Pacific, and Sub-Saharan Africa. Increased importance of the spa industry in Europe can be
observed, the spiritual aspect of wellness tourism in the Asian-Pacific region is detected, increased
digitalization in North America and Canada is noticeable, and an emphasis on the natural
connectivity in the remaining regions is concluded. We can claim that each region bets on its
strengths and decides to turn them into a main competitive advantage, developing a certain aspect
of wellness tourism. The broadness of the wellness concept, in turn, let this happen. There is strong
support and pressure from governments and businesses in various regions for the development of
health, including wellness tourism. An important clarification is that digitization is not a main
priority for some of the examined regions but quite the opposite — digital detox and natural resources,
which better correspond to the image and resource condition of the countries.

The crisis that occurred in 2020, as a result of Covid-19, created conditions for accelerating
the digitalization process in the wellness sector. Based on this, we can highlight the following future
predictions for this type of tourism:

1. Health, more than ever, is a priority for the population;

2. Given the rapid growth of wellness in recent years, we can expect to maintain or even
increase this rate of development, despite Covid-19;

3. Increased personal health responsibility;

4. Imposing a significant focus on hygiene;

5. Accelerating the digitization adaption in the sector. Even after the resumption and
reopening of the hotels, incl. wellness hotels and centers, certain rules are kept such as distant service,
increased hygiene and others for an indefinite period of time. This, in addition to exposing the sector
to the challenge of operating in conditions of reduced staff, also generates new innovations and ideas
such as applications, supporting contactless service;

6. High expectations of tourists towards accommodation. Among the leading trends are the
improvement of the digital experience of tourists;

7. Tourists look for improved convenience and customization.™®

The tourism industry is transforming in line with the development of new technologies. As

main trends in this direction, we can point out the following:

5 Dimova, D., (2020), Expectations for wellness tourism after Covid-19, "Tourism and Connectivity" collection, "Science

and Economics" Publishing House, EU-Varna, p. 611-618.
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e  The massive use of mobile phones for booking and check-ins - according to a 2018
Google study, tourists prefer to book and plan their entire trip through a mobile device. This trend is
evident for markets such as India (87%), Brazil (67%), Japan (59%), USA (48%), and others. Mobile
devices also lead to a higher likelihood of last-minute bookings;*®

e  Personalization - businesses try to collect various information about their customers
such as recent searches, first/last booking, reviews and more to offer an improved product based on
personal preferences. According to research by Google, people are willing to pay more for services,
that are based on personal preferences and experiences. Research data shows that more than 35% of
respondents are willing to invest more financial resources in personalized services;’

e Direct communication through messaging apps - different messaging apps or
messengers are one of the fastest and most convenient ways to connect people. According to Business
Insider, a person installs and uses an average of 27 apps on their phone per month, with the following
leading ones: Messenger, WhatsApp, WeChat, and Viber. This statement is also confirmed by the
statistical information portal Statista. According to their data, the apps listed above have about 4
billion users and this automatically makes them an ideal way for tour operators to communicate with
their customers in real-time;*®

e Artificial intelligence - in recent years, the role of artificial intelligence, even in the field
of tourism, has been increasing. At some point in their trip or booking, almost every traveler has an
interaction with chatbots or machines. Chatbots have become one of the most used tools on websites
because of their effectiveness. Chatbots save time and resources, in a greater percentage of cases
customers do not even notice that they are interacting with a chatbot, and most of the time they
manage to provide customers with useful answers;°

e Virtual reality for an experience saturated with emotions - virtual reality generates
added value to tourist offers. It is a good practice to use virtual reality to train tour guides who can
virtually visit sights and improve their future performance.?

What is presented in the current paragraph is far from concluding all current trends and good
practices in wellness tourism based on the new technologies. We can mention again the growing use

of mobile devices, which become an object of further studies in the following paragraphs of this

16 Google, Phocus Wright, (2018), How smartphones influence the entire travel journey in the U.S. and abroad. Available
at: https://www.thinkwithgoogle.com/consumer-insights/consumer-travel-smartphone-usage/, (visited on 25.08.2020).

17 Think with Google, (2017), The future of travel: New consumer behavior and the technology giving it flight. Available
at: https://www.thinkwithgoogle.com/marketing-resources/new-consumer-travel-assistance/, (visited on 25.08.2020).

18 Statista, (2019), Most popular global mobile messenger apps as of April 2019, based on number of monthly active users
(in millions). Available at: https://www.statista.com/statistics/258749/most-popular-global-mobile-messenger-apps/,
(visited on 25.08.2020).

19 PWC, (2017), Bot.Me: A revolutionary partnership, How Al is pushing man and machine closer together, Consumer
Intelligence Series. Available at: https://www.pwc.com/us/en/industry/entertainment-media/publications/consumer-
intelligence-series/assets/pwc-botme-booklet.pdf.

20 Explika-Global metrics" DZZD, (2019), Health tourism, Product analysis, p. 12. Available at:
https:/tourism.government.bg/sites/tourism.government.bg/files/uploads/2019 gg/produktov_analiz_-_zdraven_turizam

pdf.
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paper. This trend covers the entire tourism business and is entering the hotel industry headlong. In
addition to online reservations, it is important to note the new possibilities for mobile check-in/check-
out, mobile payments, digital keys, full control of the room through 10T, etc.

The use of mobile devices, including hotel and mobile applications, gives accessibility to
tourists as well as greater convenience, flexibility, and autonomy. That being said, mobile technology
should not be treated as a substitute for traditional services. Instead, it should be seen as an
opportunity to redefine and improve guest service by combining traditional service parameters with
digital ones to create a more personalized, seamless, and accessible tourist experience.?:

The adoption of digitization in the wellness industry supports and enhances the tourism
experience. Despite the conflicting opinions about technology, its importance to modern wellness
tourism will continue to grow.

As a conclusion of the first chapter, the following generalizations can be made about the
results achieved by solving tasks 1 and 2, placed in the introduction of the dissertation. From the
research and analysis brought here, referring to numerous works of various researchers in the relevant
field, it can be concluded that wellness tourism is gaining more and more importance for modern
people. This type of tourism is essential for many destinations and contributes to their sustainable
development.

Solving the aforementioned tasks, corresponding to the research part in the first chapter,
allows us to summarize that Hypothesis 1 has been proven. It states that wellness tourism is one of
the fastest-growing types of tourism, both in Bulgaria and worldwide, which is why its knowledge
and sustainable management are crucial. Good practices and successful experience in the field,
priority aspects of theory and practice, and regulations in the area are represented as evidence.

This dissertation is an attempt to clarify the concept of "wellness™ and to explore how it is
being transformed by new technologies. Wellness tourism has a development perspective that is
determined by the growth of technology and innovation. Digitization in the sector has different
manifestations. On one hand, there is an increased demand for high-tech hotel facilities, amenities,
and digital upgrades that bring additional value to the tourist experience, and on the other hand,
excessive digital use predisposes to the formation of new market niches such as digital detox, which

benefit the consumers.

21 Grozdeva, R., (2020), How mobile technologies have changed the traditional hotel industry (following the example of
global hotel brands), collection "Tourism-beyond expectations”, Publishing complex-UNWE, p. 642-650.
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CHAPTER TWO
METHODOLOGICAL ASPECTS OF DIGITIZATION IN WELLNESS TOURISM

The second chapter **"Methodological aspects of digitization in wellness tourism™* clarifies
the issues related to the user requirements and needs for digitalization in wellness tourism, examines
the current supply of wellness services, and describes the methodology for determining the effect of

digitalization on the wellness sector.

In Paragraph 1 of the second chapter, the author examines the new demands and needs of

wellness users towards digitization in the sector.

Tracking the leading wellness trends, we detect a shift in the desires, needs, and motivations
of tourists. One of the main reasons for this is precisely the mass introduction and use of digital
technologies in the tourist market. The digitalization trend in the sector (“digital everything”) is
radically accelerating under the impact of Covid-19, and experts predict that this will define our post-
virus world.

The following classifications of wellness tourists are presented in the paper:

« according to the reason for the trip undertaken: primary and secondary;

» according to tourist activity: physically active and seeking an inner peace of mind and spirit;

» according to the interaction of wellness tourism with the spa industry: wellness-oriented
consumers but actively using spa services and inactive spa consumers;

Analyzing what we have already known about the nature of wellness, we can claim that at
the bottom is the responsible individual who strives to strengthen and preserve his health.
Therefore, we can define the wellness tourist as: a responsible and highly health-conscious person
who makes efforts and cares for his physical, mental, and spiritual well-being. He relies on
alternative approaches and wellness teachings to achieve his goals. Wellness tourists tend to
undergo various preventive and maintenance programs. They have a developed health self-
awareness. In our opinion, wellness tourists can be classified according to many different criteria,
but for the present work, we must pay attention to their main motives for undertaking this type of
travel.

Wellness tourists are driven by the desire for rest, relaxation, quality of life enhancement,
and social activities when visiting wellness sites. The demand for wellness services depends entirely
on the individual motives of travelers, their values and needs.

One of GWI's recent studies on the motivations of wellness consumers helps us to understand
their needs at their core. Based on the results, we can draw several interesting conclusions. First of
all, a majority of the desired wellness destinations that consumers would visit are concentrated in
Asia, which is not surprising given the continent's innovative hotel infrastructure and natural

surroundings. The main reasons for undertaking a trip are the following: restarting well-being and
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shaking off the daily stress (See Fig. 2.1.3).

()
Percentage (%)
M accelerating personal
wellness
H relaxation
improving mental wellness
W maintaining a fair wellness
state

M spiritual adventure

adventurous activities

Figure 2.1.3. Main reasons to undertake a wellness trip

Source: GWI, Wellness Tourism Initiative 2020 global survey results.

To understand the needs of wellness tourists, their expectations should be analyzed as well
when they are already in the destination. Based on the same survey, we can distinguish nature
surrounding, organic food, and quality accommodation as the main expectations of tourists.

Recent years have seen a rapid development of ICT, which is subtly changing the tourist
journey and experience. New digital technologies are driving economic and social transformations,
especially in the field of diet and fitness. Self-tracking devices are becoming more common and are
changing the way modern people monitor their health, requiring a more preventative approach. An
increasing number of wellness apps are available to the mass consumer and are being successfully
integrated into the wellness experience. This growing usability of new wellness and health apps

requires research and analysis.

Based on the reviewed scientific literature, contrasting results are noticed. Some studies have
demonstrated positive effects of digital devices on a diet, physical activity, and wellness levels, while
others have highlighted negative effects depressing individuals. Although technological solutions for
achieving wellness and maintaining good health have been around for quite some time, the whole
business field related to wellness technology is still in a relatively immature stage.

To highlight the effect and impact of new digital technologies on wellness consumers, several
studies and the related results in the scope of digital coaching, mobile wellness applications, and
wearable devices are reviewed. The abovementioned let the author conclude the possibilities of

wellness technologies and their potential integration into the supply in wellness enterprises in the
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country to improve the user experience.

As a result of their hurried lifestyles, wellness consumers want not just comprehensive data
on their current health status, but an entire personalized holistic strategy. In addition, they need more
interaction with a chatbot, digital coach, or mediator to give them specialized guidance and a plan of
action. Digitization and new digital technologies help wellness consumers to monitor their wellness
and health levels, no matter where they are located. In this way, they can quickly identify problem
areas in their lives and react promptly. In our opinion, the main reasons why wellness consumers use
new technologies are related to self-tracking and reporting personal progress, lifestyle change,
increasing physical activity, reducing and maintaining a healthy weight, improving general health
and quality of life. The integration of this type of technology into the wellness offering in
Bulgaria would lead to increased consumer satisfaction.

We can summarize that the new demands of wellness consumers are largely down to the use
of digital technologies and contactless services, although wellness tourists are interested in offline
experiences, as well. Due to these reasons, we investigate digital detox as a modern wellness trend
and the motivations that stand behind it.

The daily use of technology creates pressure on people that results in stress or strain and often
leads to burnout syndrome.??> The main purpose of digitization is to improve and facilitate our lives,
but its excessive use causes problems. A clear example is the deterioration of well-being and
subsequent clinical phenomena, such as depression. Detoxification interventions have been proposed
as a clever solution to reduce the negative impacts of smartphone and other digital technology use
and positively impact well-being or social relationships.?®

Over the years, the excessive use of ICT has been associated with technostress, anxiety,
depression, sleep disorders, and many other clinical symptoms. To eliminate these problems, the
concept of digital detox has emerged. Considering all the listed negative impacts of digitalization,
our future prediction is that the number of accommodations that offer digital detox tourism will
increase, as well as the demand, mainly due to the huge techno-stress experienced by modern
consumers.

From what has been stated in the current paragraph, we can conclude the identification of
two main directions in wellness tourism: digitalization and digital detox. They fully reflect the new
requirements and needs of wellness users.

Digital detoxification can be seen as a way of increasing well-being that has a positive impact
on the health of tourists, and the application of its tools can benefit the destination by attracting more

tourists and investments, generating cash flows, providing the destination with innovative and

22 Haber, M., (2013), A trip to camp to break a tech addiction, NewYork Times. Available at:
http://www.nytimes.com/2013/07/07/fashion/a-trip-tocamp-to-break-a-tech-addiction.html, (visited on 10.09.2020).
23 Radtke, T., Apel, T., Schenkel, K., Keller, J., & Lindern, E., (2021), Digital detox: An effective solution in the
smartphone era? A systematic literature review, Special Issue: Digital Wellbeing in an Age of Mobile Connectivity.
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diverse accommodations, developing profitable offers and packages, supporting sustainable
development and gaining greater popularity.

Digitalization, in turn, makes it possible to increase the competitiveness of wellness entities,
speeds up and facilitates the processes, and improves the tourist experience. Businesses should
consider and adopt both options to improving the supply and the tourist experience by meeting

the new wellness needs.

Paragraph 2 of the second chapter is dedicated to the digital wellness supply in the sector.

In today's business environment, one of the most competitive advantages for the hospitality
industry is achieving a 100% "customer satisfaction index". The promising direction for reaching
this index is the implementation of innovative technologies and their successful practical use. In
response to this, the hotel industry offers technological solutions to meet the newly imposed needs
and requirements.

Consumers' need for wellness trips is a prerequisite for the construction of more and more
wellness facilities and packages, which are offered not only in the specialized entities but also in the
entire hospitality industry. Wellness services and facilities have been part of almost every high-end
hotel, either as a core offering or an added attraction.

Systematizing the reviewed literature, we can summarize that among the most important
wellness facilities in a hotel are: the sauna and its variations, the swimming pool, and the gym.
Guests are positive about the beauty salons, where they can benefit from various services and
therapies, such as anti-aging and beautifying which are standing out. However, this is relatively
outdated information and we believe that currently, the availability of these facilities is far from
being considered a competitive advantage. It is a necessary condition for wellness tourists to get the
desired relaxation, but only the introduction of technological solutions can fully satisfy the needs
of the new wellness tourists.

According to a 2020 GWI survey, wellness tourists tend to pay more if the accommodation
meets their needs entirely or largely (53%).2* And to satisfy the needs of tourists, the place of
accommodation must have built-in wellness facilities, offer a rich healthy menu, has a pleasant and
relaxing atmosphere, and keep up with new technological solutions. Wellness tourists seek not only
a diverse and flexible offer of wellness facilities and services but also have high expectations for the
service staff. The hotel's attractive location, 24-hour reception, free additional services, and
individual approach stand out as must-haves. The offer of classic wellness elements such as sauna,
jacuzzi, steam bath, and others do not fully satisfy the needs of wellness users anymore. They expect

a wide range of services and activities, combined with new digital technologies.

24 GWI, (2020), Wellness Tourism Initiative 2020 global survey results, Global Wellness Institute. Available at:
https://globalwellnessinstitute.org/, (visited on 17.09.2020).
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To sum up, we offer the following factors that we believe are successful when serving

wellness tourists:

= Develop and offer holistic and alternative treatments to promote the health of tourists;
= Providing services focused on mental and emotional wellness;

= Relaxation;

= Healthy menu;

= A wide range of social activities;

= Offering a variety of outdoor physical activities;

= Offering yoga and other classes;

= Auvailability of basic spa facilities;

= Atmosphere;

= A competent team of professionals and high-quality service;

= Implementation of digital solutions for contactless and improved service.

The author believes that wellness tourism has a huge potential that is not expressed only with
basic spa and beauty treatments. In the 21st century, modern society needs a wide range of social
and outdoor activities. The specialized wellness programs should not be limited to massages, but
offer even more authentic experiences.

As a recommendation, we provide the following: hoteliers should improve their strategy
and work in the direction of distinguishing themselves from the competition. According to various
secondary research, an identity of wellness and spa packages offers is noticed. We present the
following advice that may be of use to businesses regarding exclusive wellness packages:

v' Personalized sleep programs;

v' Customized beauty procedures and a wider range of offers;

v' Detox programs that are not limited to massages, but combine the following
components: organic vegetarian/vegan food, vitamin shots, smoothies and juices, fermented foods,
professional examinations and monitoring, research, detoxication, etc;

v' Aromatherapy;

v' Music therapy;

v' Smart training;

v Offering specialized studies and classes regarding a balanced life;

v' Options for quiet meditation, workshops, art lessons, gardening, etc;

v' Options for offline packages and digital detox - in our opinion, the hotel does not have
to be entirely focused on the offline experience, but can offer both options at the same time;

v" Implementation of smart technologies to improve health and well-being.

Undoubtedly, digital connectivity is fundamentally changing tourism. We are witnessing

new technological breakthroughs that include the Internet of Things (IoT), remote sensing, the use
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of the Internet in automation, big data, autonomous vehicles, artificial intelligence, robotics,
blockchain, the sharing economy, and much more. Digitization in the tourism industry leads to:

° Creativity and innovation;

e Increases the personalization of tourist experiences;

e Improves satisfaction;

e  Contributes to new configurations of destinations;

e Inspires new business models and new business ecosystems.

The paragraph highlights the growing importance of contactless experiences, voice control,
chatbots, online streaming, and robotics. Despite the rapid development and success of new
technologies, and Al in particular, the traditional roles of staff are more likely to remain, even if the
scope of their responsibilities changes to some extent due to the advancement of devices such as
voice assistants and text-based personal assistants. The tourism industry can be seen as an experience
industry, and one of the most important components, regardless of the level of integration of new
technologies, is the interaction of the guest with the staff and vice versa. Due to this, both digital and
in-person interactions are important to guests throughout their stay.

To conclude, we can deduce the following about digitalization in modern hotels, which also
applies to wellness and spa-specialized hotels. First of all, currently, digitalization is expressed by
the wide acceptance and implementation of: artificial intelligence, the Internet of things, robotics,
smart equipment, virtual reality. In a more specific aspect, the leading digital hotel innovations
mainly boil down to: chatbots, voice control and personal assistants, robots, mobile connectivity,
and loT devices for further personalization. These innovative solutions are mainly applied in the
luxury segment and high-end hotels.

Secondly, digitalization in wellness is also reflected in the oversaturation of the market with
mobile wellness apps, wearables, and smart devices. These innovations help users to track and
manage their wellness and health levels regardless of their location. These kinds of applications and
innovative solutions are suitable not only for wellness tourists but for all health-oriented consumers
as well. Thus, they are not a mandatory part of wellness tourism but can be implemented for adding
value.

Thirdly, digitalization in wellness tourism and the digital world we live in provides the basis
for the emergence of new types of niche offerings: digital detox and digital wellness experience.
These new niches further express the heightened importance of balance nowadays and the excessive
technostress coming alongside with the accelerated digitization.

In our opinion, digitization in the wellness sector boils down to three main pillars: facilities,
users, and manpower. Digital enhancement of the facilities helps us to enjoy smart equipment and
a new kind of convenience, digitalization for consumers is expressed in a diverse choice of wellness

technologies and applications, and digitalization, from a staff perspective, enables entities to benefit
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from robots, chatbots and automated solutions to significantly facilitate and improve the guest
experience.?®

A majority of research in the field shows that wellness tourists are comfortable with digital
technology, regardless of their age group. However, wellness consumers have different needs but the
wide spectrum of this type of tourism manages to satisfy them. The concluded in paragraphs 1 and
2 of the second chapter successfully fulfils the 3-task set in the paper, through which to prove

Hypothesis 2.

Paragraph 3 of the second chapter presents the methodology for determining the effect of
digitization on wellness tourism.

Digitalization in wellness tourism should be seen as an accelerator and a condition that opens
numerous opportunities and challenges for the development of tourism. For the achievement of the
main goal of the dissertation, an author's research was conducted. The methodological framework
of the study is focused on achieving the stated goal. It includes examining the specifics of wellness
research in the context of the sources of information used by examination of tourism users and
experts and summarizing secondary information from specified sources. Three main methods are
applied - observation, survey, and interviews, using Google Forms digital platform, and the
program product IBM SPSS to summarize the results. In addition, the following tools are currently
being used in the dissertation: theoretical analysis, overview and critical analysis of secondary
studies, comparative analysis and synthesis, induction, deduction, historical, inductive-deductive
and systematic approach.

The subject of the present empirical study is the degree of digitalization in the wellness sector
in Bulgaria and the potential opportunity to develop and offer detox and wellness packages. The
hypothesis proves or rejects the thesis that accelerated digitization in life can also lead to digital
overload, which predisposes the formation of a new market niche in wellness tourism - digital detox,
subject to development in our country.

In the present empirical study, experts in the field of wellness tourism, as well as experts from
the Ministry of Tourism took part. The selection of the examined specialists is based on our desire
to cover as diverse contingent of experts as possible to provide an in-depth view of the studied
problem. The opinion of potential and actual tourists using wellness tourism products is also
explored, as they reveal the newly changed demands. Among the possible methods of gathering
primary information, namely expert assessments, individual in-depth interviews, and a survey,
we have applied all of the above.

A descriptive narrative structure and profile research were also applied in the study. The

25 Dimova, D., (2021), User requirements for digitization in wellness tourism", collection "Infrastructure: business and

communications", Publishing complex-UNWE, p. 161-174.
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survey method was used, specifically the direct individual survey, where the respondent can choose
between open and closed questions. The survey contains a total of sixteen questions that can be easily
divided into different sections such as general information, personal wellness preferences, digital
wellness services, and technology. The sixteen question of the survey is not mandatory, i.e., a missing
response will not invalidate the survey. For four of the questions (Questions 6, 10, 14, and 16) the
participant could choose multiple answers. The gquestions of the questionnaire are based on:

»  review of current scientific literature;

»  personal experience;

» gaps in the available information.

The survey was conducted in the period of May-August 2021, in which 272 respondents took
part of it. Its purpose is to gather information about the client's wellness preferences and to profile
the wellness tourist accordingly. The survey was conducted solely for the Bulgarian market to assess
whether we are in line with the global digital trends. The collection of the primary information in the
present study was based on a developed methodological framework of criteria such as user
experience and the degree of digital upgrading in wellness tourism. The primary data from the study
were subjected to statistical analysis, by calculating one-dimensional frequency distributions in
percentages of the received responses, and for this purpose the program for statistical processing
IBM SPSS was used. The used methods for descriptive statistics are frequency and percentage
distribution by qualitative feature based on the answers of the respondents. The frequency
distribution is an important indicator that gives us information about the orientation of the
distribution of responses in the sample—whether it is even, right-skewed, or left-skewed. In essence,
the empirical frequency distribution shows us the relationship between the meanings of the feature
and the corresponding frequency. Frequency, in turn, can be absolute or relative.

Another used method is chi-square analysis. Since almost all survey responses are located
on a weak scale, namely nominal, the most appropriate statistical method turned out to be chi-square
analysis. This type of analysis is a method of testing the statistical hypothesis for the existence of a
significant relationship between a factor and an outcome variable (as in this analysis both variables
are qualitative). Therefore, to implement chi-square analysis, one must go through all six stages of
hypothesis testing. A peculiarity of this analysis is that when determining the critical area - it is
always one-sided, which is a specific characteristic of the Chi-square distribution. In general, Chi-
square analysis is a weak method of analysis. It only gives insight into the presence or absence of a
relationship between variables. The strength of a possible relationship between variables is measured
by additional coefficients, for example, Cramer.

The overall setting of the mathematical-statistical processing of the data is fully compliant
with the requirements for the scientific validity of the conclusions and the proofs of the hypotheses.

Another used research method is expert assessments in the form of semi-structured
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interviews. Not only do we have to gain a deep understanding of the tourist's needs, but we have to
align it with the opinion of experts in the field. For this purpose, 20 in-depth interviews were
conducted with experts, practitioners, and leaders in the Bulgarian wellness sector. The interview
method is usually a qualitative research technique that involves asking open-ended questions to
collect data about the topic. For the semi-structured interviews regarding the degree of digitization
in wellness tourism in Bulgaria, a set of questions was used, as an important mark is that the specified
structure was followed and/or changed considering the ongoing situation. The questions are
generated based on the answers from the author's questionnaire, personal experience, and
information from the first and second chapters of this dissertation. The experts were asked twelve
questions, the first of which was general. The following refers to:

»  The most requested wellness services in the interviewed wellness center;

»  The level of digitalization in the interviewed wellness center;

»  Supply of digital wellness services;

»  Personal assessment of the level of digitization in the wellness sector in Bulgaria;

»  Question regarding the expectations of the Bulgarian wellness tourist for receiving
digital services;

»  Question about the most important wellness area in which digitization should be
implemented;

»  Question about the main obstacle to the implementation of digital options;

»  Choosing a priority investment field between digital detox and digitization;

»  Question regarding Bulgaria's opportunities to develop digital detox as a new market
niche;

»  Main characteristics of the customers and the target market of the relevant wellness
center;

»  Question about the Covid-19 crisis and potential changes in consumer behavior and
demand.

The method of an interview manages to collect independent opinions of experts on one or
other issues, and these opinions are presented in a summarized form. The survey period is limited to
September 2021.

The correlational dependencies are inferred during data analysis. When researching
wellness tourism on a national level, we could posit the following examples of correlations:

% As the age of potential consumers increases, does the consumption of wellness tourism
products increase in parallel?

s As the level of education increases, does the consumption of wellness tourism services
increase respectively?

% Differences in demand by age of consumers;
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% Relationships between age and the use of mobile wellness applications;

s+ Dependencies between gender and choice of wellness hotel/center.

In this chapter, an attempt has been made to overview the issues related to wellness tourism
and the changes in the global tourism market. Recent years have been marked by high levels of
digitization in the sector, and the Covid-19 crisis is forcing even faster growth rates in the same
direction. The current demands and needs of wellness consumers, based on the digital upgrade, are
examined. The presented methodology of the work mainly carried out through a survey and expert
semi-structured in-depth interviews helps us to derive possible statistical dependencies that would
help us to provide more targeted conclusions and future recommendations for the Bulgarian wellness

sector.

CHAPTER THREE

ANALYSIS AND ASSESSMENT OF DIGITIZATION IN WELLNESS TOURISM AND
OPPORTUNITIES FOR IMPROVEMENT

The third chapter of the dissertation "*Analysis and assessment of digitization in wellness
tourism and opportunities for improvement™ includes an expert assessment of the supply in the
wellness entities, an analysis, and assessment of the consumer requirements for digitalization in
wellness tourism, and guidelines and conclusions for the development of wellness tourism in
Bulgaria.

Paragraph 1 of the third chapter summarizes and analyzes the results of the conducted
empirical research with experts in the wellness field.

The expert analysis was done through semi-structured in-depth interviews, the questions of
which can be found in Appendix Ne2 of the dissertation. The method we use to present the obtained
results is a summary. A total of twenty experts, leaders, and practitioners of the wellness market in
our country, who have solid experience in the field, took part in the research.

The supply in the wellness entities in Bulgaria can largely be categorized as homogeneous.
The national wellness market is dominated by products and services focused primarily on the spa
experience, which is far from exhausting the potential of wellness tourism. The author's opinion is
confirmed by the expert evaluations in the "Most wanted wellness services” category, where a
significant share of the interviewees indicate massages and spa procedures as the most desired and

sought-after wellness services (See Fig. 3.1.1).
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Detox procedures
7.7%

Anti stress procedures
5.1%

Massage
Beauty procedures 38.5%

15.4%

Spa procedures
33.3%

Figure 3.1.1. Most wanted wellness services according to the experts
Source: Created by the author.

We can conclude that there is unanimity in the opinions of experts and Bulgarian consumers,
who associate the concept of wellness primarily with the aforementioned services. Not a small share
is also given to beauty procedures, along with detox programs, which have been gaining popularity
in the last few years.

The main unit of research is digitization, its manifestation, and its degree of implementation
on a national level. According to the category "Level of digitalization in your center™, the

interviewed experts (50%) evaluate the degree of digitalization in their center as good (See Fig.
3.1.2).
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Level of digitalization in wellness centers

15%
Very Good

Very good

Low level  Satisfying level Good level  Very good level

2 out of 20 experts 5 out of 20 experts 10 out of 20 experts 3 out of 20 experts

Figure 3.1.2. Experts’ assessment of the level of digitization in their center

Source: Created by the author.

A large part of the experts asked for further clarification of what exactly is meant by the term
digitalization since most of them primarily refer to a high-speed Internet connection. A small share
of the interviewees applies innovative technological solutions, as they believe those services are not
demanded by Bulgarian wellness tourists. In addition, some of the respondents limited digitalization
mainly to online booking and communication. The considered category necessitates the raising of
the subsequent question regarding the overall level of digitization in the wellness sector in Bulgaria
(See Fig. 3.1.3).
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Level of digitalization in Bulgarian wellness sector

7 out of 20 experts

6 out of 20 experts
only 5 interviewed evaluate it as satisfying

5% assess it as good

another 5% consider the level as very good

Figure 3.1.3. Degree of digitization in the wellness sector in Bulgaria, according to experts

Source: Created by the author.

This category is extremely important, as it shows us where the Bulgarian wellness sector
stands in terms of digitalization compared to the global trends. 35% of the experts rate it as poorly
digitally developed, 30% consider the level to be unsatisfactory, and only 5% rate it as good or
sufficiently developed.

Since the interviewed experts massively assess the level of digitalization in the Bulgarian
wellness sector as weak, while at the same time defining the level in their center as good, we decided
to ask them whether, in their opinion, the Bulgarian wellness tourist expects to receive digital
services in general. 70% of them believe that this is not the case at all and only 30% define the
Bulgarian wellness tourist as digitally oriented. This makes it clear why the sector is developing
slowly in this direction.

Another interesting issue is related to the area in which it is of primary importance to
implement digital options. This question was asked to both users and experts so that we could track
whether there was a significant difference in the overall responses. Both groups were given the same
possible answers, namely: health screening, spa, nutrition and dietetics, and fitness. In the case of
expert opinions, the percentage is extremely close between some of the categories. 75% believe that
health screening should be a priority for the adaptation of digital options, 14 experts identify nutrition
and dietetics as priority areas, followed by the spa experience. Fitness gets the smallest percentage
share, as it has already largely evolved in a digital direction.

One of the most important questions that were asked to the experts is related to the main
obstacle to the introduction of digital solutions. 40% attributed it to the lack of demand. Not a small
number of experts believe that they are familiar with the Bulgarian tourist and his preferences and
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claim that he expects to receive a well-done manual job. 10% of the participants felt that there was a
lack of interest, and another 10% refrained from answering. 25% bring the main obstacle to the
introduction of digital options to the lack of funding, and 5% of them believe that digitalization is a
complex matter for the Bulgarian wellness tourist and he does not understand it well enough to seek
it as a service and derive the benefit from it.

Given everything that has been said up to this point, there are two main options for
destination Bulgaria and its positioning on the wellness market - as a destination developing and
offering detox packages or developing digital services. 55% of the experts claim that it is more
beneficial for our country to develop detox tourism, and 40% believe that we should continue our
development with a digital upgrade and even accelerate the pace of progress in this direction.

The remaining 5% see the prospect of digital solutions, and once a satisfactory level is
reached, we can also consider development in the detox niche. These are quite contradictory results,
but we still notice a slight preponderance in favor of the detox options. All experts believe that
Bulgaria has great potential to distinguish itself as a destination developing and offering such
a product. More than 70% of the respondents estimate that the detox niche can be developed to a
large extent in Bulgaria, and the rest note that we have a huge potential.

Digitization has become a must after the Covid-19 crisis. This requires a rethinking of the
values from the business’s point of view, and the global trends’ influence on the customer
expectations. The situation in Bulgaria is way different from the global trends. To confirm this, we
asked experts if they can report changes in consumer demand as a result of Covid-19. 45% answered
yes, and another 15% reported a slight decline in the demand for certain services and their
consumption. 15% find no difference, and 25% can even notice an increase in the consumption of
some services such as nutrition/diet, fitness, and beauty treatments. This can be explained by the
sedentary lifestyle during isolation and the need to regain the previous shape, especially among the
female audience.

In conclusion, we confirm our opinion that the degree of digitization in Bulgaria is at a
relatively raw stage, despite the initiatives that have been taken up to this point. Businesses don't see
enough demand, or benefits, to accelerate the adoption processes. Bulgaria's progress, compared to
other EU member states, is slow, but it still exists and is moving in the right direction. There is a lot
of untapped potential ahead of us, but a lot of work and initiative are required to change the situation.
In the meantime, presenting Bulgaria as a destination offering detox packages is a wonderful
opportunity to turn the current disadvantages into advantages.

Paragraph 2 of the third chapter analyzes and evaluates the user requirements for digitization
in wellness tourism. The presentation of user evaluations is the next step, the completion of which
provide a solid basis for drawing conclusions and recommendations regarding the Bulgarian wellness
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sector.

In order to profile Bulgarian wellness tourist, we will present the results of the user
evaluations that were received during the three-month period in which the survey lasts. An almost
equal number of users by gender category took part in the survey. It is noticeable, a very slight
preponderance of the male gender by 2.2% compared to the female participants. According to the
"age" category, the following generations predominate: millennials and middle-aged. In terms of
educational qualification, we can generalize that the mass wellness consumer has a master's or
bachelor's degree. A significantly small percentage of respondents (14.34%) have a secondary
education, and they mostly fall into the age group over 55 years old.

Based on the survey results, we can generalize that the mass Bulgarian wellness user is a
working individual (82.4%), a student (11.8%), or of retirement age (4.8%). We are noticing a
divergence with the global trends, namely that the wellness consumer tends to be more in the
retirement age group. In the "marital status" category, we have an even distribution, i.e. we could
not point to any pattern. It is interesting to note that, despite Bulgaria's significant lag behind other
EU member states in terms of digitization, wellness tourists still choose their destination mainly from
the Internet (61%), and 27.6% trust acquaintances and their recommendations based on experience
and personal impressions. The media and agencies fail to promote the country's wellness destinations
and do not seem to have the necessary influence on tourists to influence their choices.

Wellness tourism is highly combinative with other alternative forms of tourism as the
participants mainly prefer to combine it with eco-tourism (39.71%), cultural tourism (31.62%), or
rural (26.10%).%8

From the above, we believe that the Bulgarian wellness consumer falls in the age range
between 24-55 years, i.e. is of active age, working, and well-educated individual. Generally, wellness
tourists are independent and financially stable and have the opportunity and time to pay a higher
amount for their relaxing vacation.

To understand the preferences of the Bulgarian wellness user and whether digitization falls
into his view, we asked the participants in the survey what is the leading factor in their choice of a
wellness hotel/center. The received answers show us that the quality of the spa/wellness center
(65.81%) and the surrounding nature (31.62%) are most important to Bulgarian tourist. Here, good
Internet connectivity plays almost no role, as users are busy enough with their daily lives and are
looking for privacy, remoteness, and relaxation. According to the test for a significant relationship
between gender and the choice of a wellness hotel/center, we notice the following:

e  Both sexes believe that the leading element when choosing a wellness hotel/center is

the quality of the accommodation;

%6 See Figure 2.3.4. on p. 148 of Paragraph 3 of the Second Chapter.
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e  Both sexes rank Internet connectivity last in order of importance;

e  There is aslight predominance of females compared to males regarding the importance
of nature and remoteness in their wellness choices.

Another important stage of the research concerns the expected procedures in the wellness
centers. Bulgaria has difficulty delineating the boundaries of spa tourism and its overlap with

wellness, so it is important to understand what procedures the Bulgarian consumer expects to receive.

Expected wellness procedures

Nutrition and dietetics
Training programs

Figure 3.2.4. Expectations regarding the offered wellness procedures in the centers

Source: Created by the author.

Judging from the presented figure, there is a strong demand for relaxing procedures (85.7%),
which include massages, spa, and beauty treatments. 56.6% was given to health screening, which is
of utmost importance for the correct and regular monitoring of human health, and the least
percentages (47.8%) were allocated to training programs. The author believes that Bulgarian tourist
does not expect to receive the full range of wellness elements when undertaking this type of vacation.
Sports and nutrition, despite their wild popularity abroad, are still not sufficiently recognized by the
Bulgarian consumer, who prefers traditional massage and spa practices.

Despite the EU's solid evidence of the lagging pace of digitalization in our country, the
Bulgarian consumer believes that the current level of digitalization in wellness centers is completely
satisfactory (47.43%). 20.22% of the respondents define it as unsatisfactory, and only 9.56% as
weak. Probably the high growth of positive answers is because the Bulgarian consumer still expects
to receive mostly well-done manual work since the mass choice and understanding of wellness
tourism is limited to massages and spa procedures.

We believe that if Bulgarian tourists were more open to new nutritional and exercise routines,
as well as the high level of health screening globally, they would expect to receive in return high-
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tech, smart devices, and not just satisfactory Internet connectivity, which is far from exhausted the
concept of digitization. Although the Bulgarian wellness consumer does not have high expectations
for digitalization, as he does not understand it at its core, but mainly relates it to Internet
connectivity, we can claim that it is not fundamental for his wellness choice, but it still matters for
some groups of consumers.

According to 38.2% of the respondents, the most correct decision for the initial investment
and implementation of digital options is to be in the field of health screening, followed by fitness
(22.1%). This is quite an interesting result given the fact that the Bulgarian tourist limits the scope
of wellness tourism, significantly neglecting the field of dietetics, spirituality, and fitness.

From the statistical analysis of the received answers and their additional processing, we notice
the following regularity:

e  The group of individuals falling into the group between 24-39 years of age believe that
it is most important to introduce digital options in the field of health screening (35.7%), and the
answers for the other possible answers are close to each other;

e  The group of individuals falling into the group between 40-55 years share the same
opinion, namely that health screening is of primary importance when introducing new digital options;

e  Not surprisingly, the over-55 group gave 57.7% importance to health screening and 0%
to the fitness area, while the youngest group (under 24) was unanimous that the most important area
for such services should be fitness (57.6%).%

There is a gap in the responses by age, with the youngest consumers seeing fitness and diet
as an integral part of their wellness holiday and routine, while older individuals see the digital future
being focused on health screening.

We can add that the results regarding the important elements of the Bulgarian wellness
vacation and in particular whether digitization is important for tourists or, on the contrary, are not
following the answers received from the experts. If expert assessments point to a lack of demand for
digital services and a preponderance of quality manual work, then user assessments are quite

contradictory.

27 See Table 2.3.16 on p. 158-159 of Paragraph 2 of the Second Chapter.
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What is important for your wellness vacation?

w offline trip
@ high level of digitalization
B combination of both

Figure 3.2.7. User assessments about the Bulgarian wellness vacation

Source: Created by the author.

According to 47.06% of users, Bulgarian tourist seeks an offline experience rather than new
technologies. This may be due to a lack of trust or insufficient awareness of the such types of digital
services. 47.79% of the respondents expect a combination of digital detox and digitization or the
finding of the so-called golden mean. This provides great prerequisites for Bulgaria to promote itself
as a destination offering detox packages in the first place, while in the meantime it is working to
implement new digital options that, as can be seen from the responses, would be useful for the
Bulgarian tourist. The smallest share (5.15%) remains for pure digitization, which would largely
exclude the human element.

What has been said so far clearly shows us that Bulgarian tourist still expects to receive
digital services, but to a certain extent. He is suspicious of full digitization, but would still enjoy
digital options, especially in the area of health screening and fitness. Digital detox is the niche that
will continue to be sought-after and developed in the coming years, probably due to the mass
accumulated technology fatigue.

Globally, digital wellness technologies have seen great success in the past few years,
especially among the younger generation. In Bulgaria, the trends are not lagging and we notice a
heavy use of smartphones and all kinds of wearable devices, among which the most widespread are
smart watches and bracelets. Respectively, it is necessary to examine the question of how widespread
the use of mobile wellness applications is in the country. Following the global trends, almost every
second person has a smartphone, which implies the use of various mobile applications.

The answers are close in terms of percentage, with a small preponderance of the positive ones
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(54.78%). This means that the users are aware of the existence and the purpose of such applications
to increase wellness and well-being, and a large proportion of respondents resort to using them.
However, 45.22% still do not find a value or motivation to use this type of application regularly.
Various reasons can explain this phenomenon such as mistrust of applications, lack of information,
dissatisfaction, lack of benefits, etc.

The last question of the user survey is aimed at those who have confirmed the use of mobile
wellness apps. It is not mandatory. The aim is to find out which are the preferred wellness areas of
users regarding the use of mobile applications. 152 users answered this question and it is possible to
give more than one answer.

The highest number of answers was given for the field of sports and physical activity (112),
which in percentage terms is 73.7%. The next most preferred wellness area was nutrition and dietetics
(54.6%), followed by controlling screening time apps (40.8%). These kinds of "screen time apps"
have been very popular in the last few years, developed mainly because of digitalization and overuse
nowadays. Unfortunately, the Bulgarian consumer indicated the area of mental health in the last place
(36.8%), which shows that the country still does not talk openly about mental health and the effects
of the coronavirus and isolation on individuals.

The proliferation of various digital health tools, including mobile health/wellness apps and
wearable devices, gives great promise for improving overall human health and well-being. As with
all new health technologies, the proof of their effectiveness comes down to a basic requirement of
the health system and their introduction into clinical practice.

We can conclude that digitization in Bulgaria is still of limited scope. There is a lack of trust
in mobile wellness apps and their widespread use mainly by the younger generation (Z and Y).
Probable reasons for these trends can be a lack of good information and insufficiently active
advertising, as well as the mostly aging population in the territory of Bulgaria. There is a lack of
official data on the size of the wellness sector, as well as the consumption of mobile wellness apps,
but judging by the primary research, we certainly lag other developed countries.

In Paragraphs 1 and 2 of the third chapter, task 4 was completed, which allows the author
to draw a conclusion about the low degree of digitalization in the Bulgarian wellness sector and
to prove Hypothesis 3. For the success of destination Bulgaria, an emphasis should be placed on the
national demand and supply, as following global trends, in this case, would be of no consequence

and benefit.

Paragraph 3 of the third chapter exposes guidelines and conclusions for the development of
wellness tourism in Bulgaria, which would be useful and practically applicable to improve the sector
in the future.

The secondary studies examined up to this point in the paper and the analyzed results of the
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author's research help us to conclude that Bulgaria still cannot adequately account for the effect
of digitization in the tourism sector. On a global scale, the new wellness trends in demand and
supply are closely tied to digitalization, which however creates a controversial moment. Excessive
and artificially enhanced use of digital devices, mainly accelerated after Covid-19, is creating digital
fatigue among tourists. This leads to the creation of a new market niche - digital detox - which has
begun to occupy and consolidate its positions in the wellness market in recent years. The review of
global trends shows that there are good prospects for Bulgaria to benefit from many positive factors
that influence the development of wellness tourism and, in particular, the offline experience.

Bulgaria has extremely favorable natural conditions, through which it can purposefully
develop wellness and offline tourism in certain tourist areas. A strong point is also the
superstructure, as most of the accommodation and adjoined facilities were built relatively recently
and as private property, i.e. the owners have a clear interest in maintaining and investing additional
funds for development. The wide semantic scope of wellness tourism allows for many profitable and
marketable combinations with traditional (winter and summer) tourism as well as with specialized
forms of tourism.

In addition to the favorable conditions for the development and offering of detox offers, the
identification and presentation of unresolved problems in front of the Bulgarian wellness sector is
an important step for improving the current state and future development. At the moment, we can
summarize the following, the solution of which would have a beneficial effect on health and wellness
tourism:

+ Presence of weak coordination between institutions and other interested parties;

+ The legal framework related to health and wellness tourism is fragmented and
insufficient, and the existing one needs clarification and updating;

+ In Bulgaria, there is a system for categorizing spa and wellness services and facilities.
It defines the criteria and conditions for their proper categorization, but it is considered that it does
not apply sufficiently efficient measures to control compliance with the established rules. The share
of the unregulated supply of spa and wellness services is relatively high and this damages the image
of the country;

+ The stakeholders in wellness tourism are not united in the pursuit of their main interests
and this leads to a delay in the development of sector policies. Moreover, a large number of hotels
and centers "devalue™ the services they offer, especially among domestic tourists;

+ Lack of clear criteria for quality, control, and overall vision and strategy of health
tourism, incl. wellness tourism;

+  Preservation of resources, and sustainable supply with responsibility towards the natural

and socio-cultural environment. The problem is rooted in determining the optimal recreational
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capacity of the resorts. The protection and conservation of our natural resources is a guarantee for
the health functions of the resort-tourist territories;

+ The insufficient number of qualified medical and tourist staff employed in the sector
necessitates the activation of the professional contacts of the providers of specialized services with
academic education in physical and rehabilitation - restorative medicine, regarding the manpower
security at all levels of the specialized forms of tourism and promoting good practices in these areas
of service in the tourism industry;

+ A comprehensive product policy is missing. Up-to-date statistical and adequate
operational information is required regarding the conditions and options for choosing programs and
service packages by the users of the product. Offering wellness programs should be part of the overall
tourist entertainment program;

+ There is a lack of a recognizable image of Bulgaria as a tourist destination for health,
spa, wellness, and detox tourism and a clear advertising policy. Targeted advertising of the product
abroad is unsatisfactory;

+ Lagging the global trends regarding digitization in the wellness sector.?®

The sustainable development and supply of wellness and detox offer in Bulgaria will be fact,
taking into account the global trends, new demand, and supply, international experience and
practices in the industry, solving several pressing problems, improving the institutional and legal
framework, and coordination between stakeholders. Targeted conclusions and recommendations
that we can draw for the wellness sector are the following:

1) bringing out health tourism, including wellness tourism, as a priority of the state policy
with a clear long-term strategy for development, legal regulation, and updating of the regulatory
framework reflecting the new conditions and requirements for the participants of the tourist market
in Bulgaria;

2) promotion of sustainable development on the "destination™ level with a distinct tourist
product;

3) introduction of innovations and standards with an emphasis on high quality, strict
compliance with rules, and application of new smart technologies, staff qualification, and medical
control;

4) maintaining a process of cooperation between all interested parties for the sustainable
development of wellness tourism, which will lead to a complex solution to the problems in the sector;

5) increasing the competitiveness of wellness centers on a national level, expanding the
range of services, products, packages, and programs, with arguments for balanced prices,

promotions, and a strategic vision for sustainability;

2 Yordanov, J., Aleksova, D., (2013), Guidelines for sustainable development of health tourism in Bulgaria, Management
and sustainable development 5/2013 (42), p. 107.
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6) development of regulations with a harmonized system on an European level and with
strict requirements for the applied programs and procedures in the various spa, wellness, medical
spa, and thalassotherapy centers in our country;

7) improvement of existing marketing and advertising, both in Bulgaria and abroad;

8) offering services for the year-round practice of wellness and detox tourism, thereby
stimulating the limitation of seasonality;

9) improvement of tourism infrastructure and superstructure. Diversification of the supply,
which at the moment can be categorized as homogeneous;

10) it is essential to apply more serious control over the application of the categorization of
the entities and to apply punitive measures if a violation is found or if spa and wellness services are
offered without explicitly establishing that they are safe and that the user will receive quality
services;

11) uniting stakeholders in priority steps for positioning and self-regulation on wellness
services will contribute to a better reputation for the sector;

12) the promotion of wellness and detox offers in suitable tourist areas, using Bulgaria's
natural resources in this context will have a positive effect;

13) The Bulgarian wellness tourist must increase his awareness of the differences in the
specifications of the wide range of health products/services to avoid a possible withdrawal from the
market.

The main tasks facing the sector at the moment and which the dissertation wants to address
are:

l. maintaining the best practices of tourism development through the implementation of
the right policy and the study of international practices and experiences in wellness tourism with a
digital upgrade;
1. creation of conditions for public-private partnership for the overall development of the
tourist destination;
M. development and focus on human resources and deployment of their skills;
V. developing cooperation through the mechanisms of the private sector and the actions of
the authorities to ensure the security of all occupied in the tourism sector;
V. increasing confidence in all areas that require a constant increase in efforts related to the
development of tourism, in particular health, spa/wellness, and detox tourism;
VI. building a good and effective advertising activity.?®
The wide semantic scope of wellness tourism provides an opportunity for significant

development of this type of tourist product on the territory of the entire country as a main one, as

2 Yordanov, J., Aleksova, D., (2013), Guidelines for sustainable development of health tourism in Bulgaria, Management
and sustainable development 5/2013 (42), p. 107.
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well as for profitable combinations with traditional and specialized forms of tourism. Weak
digitization in the sector should not be seen only as a disadvantage, but also as an opportunity to
establish profitable positions in the national and international tourism market by offering detox and
wellness offers.

Digitization is a long process that Bulgaria has undertaken and has been working hard for its
successful completion. This chapter deals with some of the leading problems, advantages, and
disadvantages, tasks, and opportunities that our country is facing. The conclusions are intended to
help the interested parties, business, and management to take targeted measures and actions that can
have a favorable effect on the destination Bulgaria. In the current paragraph, the last task set in the
paper is also solved, so conclusions and recommendations for the sector with a view to its

improvement and finding new user niches are provided.

CONCLUSION

Based on the theoretical statements presented in the previous chapters, international
experience and trends, and empirical research, it can be stated that Bulgaria should carefully
rearrange its priorities regarding the future development of wellness tourism.

Digitization in the tourism industry on a global scale is a key lever for sustainable
development, competitiveness, efficiency, and revenue growth. The low level of digital adoption in
the country's tourism environment foreshadows future work to catch up and align with global digital
trends. In the meantime, Bulgaria can benefit from its natural resources and conditioning while
offering and developing the detox niche.

Numerous arguments have been exposed in support of this thesis. Basic theoretical positions
and research in the field by foreign and Bulgarian researchers were presented. The normative
framework of Bulgaria related to the issue was also affected and analyzed. The dissertation proves
the necessity of researching foreign practices and experiences in wellness tourism and revealing their
possibilities for application in Bulgarian wellness tourism. It is possible in future practical-applied
developments to carry out a detailed study of the relevant legal framework of the Republic of
Bulgaria to completely eliminate the main barriers and contradictions for the future development of
the wellness sector and/or the digital industry in our country. Such research is beyond the scope of
the present work, as it is a subject of researchers in the field of legal regulations.*

Adopting, developing, and offering the concept of digital detox is a potential opportunity for
Bulgaria to cover up the weak level of digitalization and turn the current situation in its favor. The

rapidly gaining popularity of digital detox reveal Bulgaria's strengths, minimize its weaknesses and,

%0 Dimova, D., (2022), Trends for the development of wellness tourism in Bulgaria during digital revolution, Research
papers of UNWE, Volume: 2/2022, p. 111 - 130, Sofia.
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above all, attract a greater flow of tourists, which will help the country to pass more easily through
the turbulent changes associated with the latest health crisis. Using the technology of the SWOT
analysis, the real possibility of Bulgaria offering and developing the detox philosophy, which also
has a beneficial effect on the health levels of modern tourists, has been assessed.

Recommendations and guidelines have been provided for the improvement of wellness
tourism in the country, which are practically applicable and would have a tangible positive effect on
the sector. The generation of guidelines and recommendations for improving the wellness supply in
Bulgaria, both in the direction of implementing digitization in the wellness entities to reach global
technological progress and for the development of tourist products based on a digital detox is a
leading contribution achieved in the work.

Digitization remains a leading element of the future development of tourism on a global scale.

Bulgaria must continue to work on its technological progress to maintain competitive levels.

IV. REFERENCE FOR DISSERTATION CONTRIBUTIONS

In connection with the development of the dissertation, the following scientific and applied
contributions can be stated:

1. Main existing statements, views, and concepts in the field of digitization in wellness
tourism are systematized and analyzed, and an author's definition of wellness tourism is provided.

2. The users’ requirements and preferences towards digitization in wellness tourism are
defined as well as the wellness tourist is profiled.

3. Global achievements in the scope of digitalization of wellness entities were analyzed
and the level of digitalization in the wellness entities in Bulgaria was determined.

4. A methodology has been developed for determining the effect of digitization in wellness
tourism, based on a cross-analysis and an assessment of experts and users.

5. Guidelines and recommendations have been generated for improving the wellness
supply in Bulgaria, both in the direction of implementing digitization in wellness entities to reach

global technological progress and for developing tourist products based on digital detox.
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