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HoBute Mmeaunu B CTpyKTypaTta Ha cektopHuA PR. KomyHMKaunMoHHU ¢opmMu 3a ynpaBreHUe Ha
3apaBHaTta coepa: AsTopedepar Ha lNepraHa AHKoB

JlMcepTalMOHHUAT TPYJ C€ ChCTOM OT YBOJ, IIECT TJIaBH, 3aKJIIOUEHHE, CIPAaBKa 32 OCHOBHUTE
MPUHOCH — HAyYHU MPUHOCH M HAYYHO-TIPHIOXKHH, Onbarorpadust ot 227 3ariaBusi, OT KOUTO
90 na Obarapcku U 137 Ha 4yXOU €3UIM U CIHCHK Ha IMyOJMKAIMHUTE, CBHP3aHH C TeMara Ha
IMcepTauuMoHHusl TpyA. TpyasT e mpuapyxken ot 41 mpunoxenus. B OCHOBHUS TEKCT ca
BKJIFOUEHU 5 Tabiuiy, 3 purypu, 16 nuarpamu. O0muat obem Ha Tpyaa € 361 cTpaHuIy.

Baznasue na aneauticku ezux: New media in the structure of the sectoral PR. Communication
forms for healthcare management

Knouoseu oymu: PR, nvoaux puneiiwvuc, 6pv3ku ¢ obujecmeeHocmma, 30pasHa cgepa,
MeouyuHa, ynpasienue, KOMyHUKayuu, meouu, Hosu meouu, cekmoper PR, xomynuxayuonnu

Gdopmu.
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JlycepTallMOHHUAT TPyA € OOCHJEH M HacpoueH 3a ImyOiMyHa 3aluTa OT Karenapa ,,Meauu u
oOmiecTBeHH KoMyHuKauuu~ 1pu ¢akynrera ,lkoHomMHka Ha UHPpacTpyKTypara™“ Ha
YHuBepcurera 3a Hal[MOHAIHO U CBETOBHO CTOMAHCTBO.

[Ty6nuunara 3ammura e ce cbetou Ha 4 o 2023 ot 10:00 yaca B 3ana ,,Hayunu cbBeTu’ Ha
YHCC.

Marepuanute Mo 3amurara ca Ha pa3noJIoKEeHHe Ha uHTepecyBamurte ce B lupekuus ,,Hayka*
Ha YHCC.
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JIEKJIAPALIAS 3A OPUTMHAJIHOCT

Jlexnapupam, 4ye HacTOAIUS IUCEPTAMOHEH TPy Ha TeMa ,,HoBuTe Menuu B CTpyKTypara Ha
cektopausa PR. KomyHukannonau ¢gopmu Ha ympaBieHue Ha 37paBHaTa cdepa“ e M3roTBEH
caMo OT MEH, HE € HalucaH OT JPYyTo JIMLE, HE CbM H3I10J13Baja HEIpaBoMepHO Oubimorpadcku
M3TOYHUIM, O€3 Ja ca LUTUPaHU, WIM JUCEpPTAlUu U KypcoBH palboTH, pedepaTu WM APYTH
IMOJOOHHM M3TOYHMIM OT INIATEHH MM O€3IUIaTHHU CalTOBE. 3amo3Hara ¢bM ¢ Wi 15, 1. 1, ain. 3 u
ui1. 63, T. 1, an. 3 ot [IpaBunnuka 3a yueOnara aeiinoct Ha YHCC, cnioper KOUTO BCEKH CTYIEHT

Ha YHCC HOCH OTTOBOPHOCT 3a IJIaruaTcTBO.

(-
Codust, 30 mapt 2023 1. onmuc: IS

(I'eprana /lanuesa JlonueBa SIHKOB)
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OBLIA XAPAKTEPUCTUKA
HA JVUCEPTALIMOHHUS TPY ]I

AKTya/JTHOCT Ha TeMaTa

[Ty6nuyHuTe KOMyHUKAIMM B 3/ipaBHaTa cdepa ca pyHIAMEHTAIHO 3BEHO OT 3J(paBHUS
MEHHJUKMBHT. C TEXHOJIOTMUHUS HalpeIbK Ha CBETa M C MOTPEOHOCTTA Ha XOpaTa OT OHJIAIH
3/lpaBeolla3BaHe KOMYHMKAI[MMTE Ca M3IpPaBeHU Npe]l BCEKUJAHEBHM NPEAU3BUKATEICTBA U
npoMeHd. JIUruTamHUSAT CBAT € BaxkHa IUaTdopma 3a pa3npoCTpaHEHHWE Ha 3JIpaBHA
uHboOpMalKs U CbCTE3aHUETO B HETO € 3a AMHAMUYHU IpodecroHanucTy 1o 3apaseH PR. [Toct-
KOBUJ TpaHc(hopMalysITa Ha MyOJMYHUTE KOMYHUKALMU B CEKTOP 3/IpaBeolia3BaHe OKasza CBOsITa
pOJIs 3a ouepTaBaHe HAa aKTyaJIHUTE METOJM Ha paboTa, paboreniure (€peKTUBHI) HHCTPYMEHTH
U TEHJCHIMHM B YCHEIIHWTE KOMYHUKAllMOHHHM MPAKTUKU Ha 3JpaBHUTE OpPraHMU3alMH 4Ype3
3npaBHuTe PR-u. KoMyHHKanusaTa B cucteMara Ha MEXIyHapOJHOTO 3[paBeola3BaHe Oesexu
HOB BPbX B Pa3BUTHETO CU IOPaJy IMHAMUYHOCTTA HA ChOUTHUATA, CBBP3AaHU C MAHAEMUSATA OT
KOpPOHaBUpYC, KaKTO M MNOpagu ObpP30TO pa3BUTHE HA TEXHOJOTUYHHUTE PEUICHMS, C KOUTO
crenuanucTuTe no 3apaseH PR cu momarat B pabortara. IlpakThueckara mpuiioKMMOCT Ha
TeMara € BCe I0-Oce3aeMa 3a NPOPECHOHATUCTUTE MO MyOJUYHU KOMYHHKAIMM B 3[paBHATa
cdepa, 3a kouto 2020, 2021 u 2022 roauHM ce 0Kazaxa HCTUHCKO MPEIN3BUKATEICTBO 3a TEXHUS
npodecroHann3bM, KpeaTUBHOCT, aAallTUBHOCT U JOPH HM3APBHKIMBOCT BbB BCEKHU aCIEKT Ha

TE3U TyMH.

[IpecTpykTypupaHeTo Ha HSAKOW TPOIECH B 3ApaBHUA NHOIUK pUICHITBHC Osxa
MPEAN3BUKAHA OT HYXKJIUTE HAa HOBOTO BpeMe, a KPEaTUBHOCTTAa M XHOPUIHOCTTA CE€ OKa3Bar
IIEHHU Ka4yeCcTBa 3a OHE3M, KOUTO MCKAT J1a OCTaHAT ‘“‘Ha rpedeHa Ha BBJIHATA® B MMEHHO TO3H
KOMYHHKAI[MOHEH CeKTop. 3apaBHUAT PR ce Hyxknmae or agantanus W TEPUOAUYHO
OCHBpPEMEHSIBAHE 3a J1a MOXe MpodeCHOHATUCTHTE B Ta3u cepa Aa ca MAaKCUMAJIHO MOJIE3HH Ha

OpraHU3aINUTe, KOUTO MIPEICTABIISABAT, Ha ce0e CH 1 Hal-Beue Ha OOIIIECTBOTO.

KomyHukanuure B 3ApaBHHA CEKTOpP CE€ XapaKTepuU3UpaT C YyBCTBUTEIHOCT
(CEeH3UTUBHOCT) Ha ayAUTOpUATA, C (aKTa, ye MpeJAMET € 3J[paBeTo M )KUBOTA HA XOpaTa, C TOBa,
4ye NMpPOMEHM Ouxa ce ciydyBajid 0aBHO U MpPENINasinBO, KaKTO M C HAKOU JPYTrH crenudukH,

MPOU3XO0XKJAIU OT €TUYHUTC M IIPaBHU ACICKTH Ha CCKTOpA. JII/IFI/ITaJ'IHI/ITe KOMYHHKAIIUN B



HoBute Mmeaunu B CTpyKTypaTta Ha cektopHuA PR. KomyHMKaunMoHHU ¢opmMu 3a ynpaBreHUe Ha _
3apaBHaTta coepa: AsTopedepar Ha lNepraHa AHKoB

ChILMS Ca U3MPaBEHH Ipe]l 3HAUMTEIHU MPEAU3BUKATEICTBA B pE3yiTaT Ha pa3pacTBaHETO Ha
COLIMAJTHUTE MPEXU U M300I10 Ha ITUTHTAHATA BCEJIEHAa, KaTO MPOMEHUTE B MPUIIOKEHUETO ca

C€ YBEJIMYMUIM MHOTOKPATHO CJIEJI 3all04YHajIaTa MaHJEMUS C KOPOHABHUPYC.

Hskou ot mpenusBukatenctBata npea PR exkcneptute B 3apaBHaTa cdepa ca CBpPbX
JUHAMHYHO TPOMEHSIIATa ce IUTHTalHAa KOMYHMKAIlMOHHA cpena, (IpOBOKMpaHAa KAaKTO OT
TEXHOJIOTMYHUS HalpeAbK HA YOBEIIKAaTa €BOJIIOLMS, Taka U OT MaHJEMHUATa C KOPOHABUPYC),
peopraHuzanyiaTa Ha NOTPEOHOCTHTE Ha ayauTOpusATa (KOHCYMAaTOpU Ha 3JIpaBHU HPOAYKTH
W/WJM YCIIyTH) MO OTHOIIEHHWE Ha KOMYHHMKAI[MUTE, IPOMSHATa Ha HarjacuTe Ha OO0IIeCTBOTO
COpSMO 3[paBHU MpoOJIeMH M BBIPOCHU, KAKTO U AMUHAMUYHOCTTA B IIPaBHUTE ypenou,

perymupamm PR nelinoctu B 31paBHaTa chepa.

Llen Ha n3c1egBaHeTO

Hesara Ha HAYYHOTO HM3CIIEABaHE € aHATU3 M (HOpMyITUpaHe HA aKTyaJIHUTE paboTeIn
(ycmemHM) KOMYHHMKallMOHHM (OpMH Ha ympaBieHue B 3apaBHata cdepa. [loBumaBane
e(deKTUBHOCTTa HAa HACTOSIIWTE HAYMHM HA ympaBieHue Ha 3apaBHHs PR cwiio e dokyc Ha

H3CJICABAHCTO, KAKTO XU OIITUMHU3UPAHEC HA MECTOJO0JIOTHATA 3a MCHU’KMBHT Ha 3APAaBHHUA PR.

OOxBamaiiku u aHaau3upaiku aeHocTTa Ha CBETOBHATA 3/[paBHA OpraHU3aIMs, KOSATO
npuiara XuUOpuIHM (COOCTBEHM ABTOPCKM W TPAaJULMOHHM) KOMYHMKAlMOHHU (opMu Ha
yhpaBieHue, e ObaaT AedUHUpaHW HENOCTATHIIUTE HA METOAWKATa W BapHAHTUTE 3a
nonodOpeHue Ha HAYMHUTE 3a ympaBieHue Ha 3apaBHud PR. Cbmo Taka mea Ha
AUCEePTALMOHHMA TPyA e Ha Oa3aTa Ha TEOPETUYHUTE OOOOIIEHUS M BHHMMATEIHOTO
aHaJM3UpPaHe Ha peajlHu MpUMepH OT ObJrapckara U CBETOBHATA MpakTHKa B 37paBHUs PR na ce
OTKpPOAT BB3MOKHOCTHTE 32 ONTHMH3HpPaHe poiisitTa W (QYHKIUUTE HA JTUTUTAITHUTE
KOMYHUKaIlMOHHU (OpMH Ha yIpaBlieHHEe B TMpolleca Ha IJIAHWPAaHE Ha IyOJMYHUTE

KOMYHHKAIIUU B Pa3JIMYHU 3JI]paBHU CTPYKTYPH.
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OOGeKT 1 mpeAMeT Ha U3CJIEABAHETO

O0eKT Ha AUCEPTALMOHHUS TPYJL Ca 8pb3KUMeE C 06WecmeeHocmma 6 30pasHama cgepa.
IIpeamer Ha aucepranusTa ca HOBUTE U eeKmuHu KOMYHUKAYUOHHU POopMU 3 YNpAsIeHUe &
30pasnama cgepa. Baxxno e n1a 0bae yTOUHEHO, Y€ KOHUENIUATA Ha AUCEPTALMOHHUS TPYA ce
0a3upa Ha Hay4yHaTa KaTeropus "MEHWIKMBHT B 3apaBHUS PR", Tbi Karo mpeaMerhT Ha

M3CJEBAHETO € B 37jpaBHAaTa cepa, B MOJIETO Ha MMyOJTMYHUTE KOMYHUKAIUH.

OrpaHuyeHus B 00XBaTa Ha U3C/I€ABAHETO

JlucepTallMOHHUAT TPYA ce OrPaHMYaBa M AHTAKUPa C IBHJIOOYMHA HA aHAIM3A IO
OTHOILLICHHE Ha BPB3KUTE C OOLIECTBEHOCTTa B 3JpaBHaTa cdepa, npemyarailku M3BOAU U
€CEHLMAIHN 3aKIIOYEHUs OT TEOPETHMUHUTE IIKOJM W BB3MVIEAM [0 TeMara, pasriiexna
GbyHKIMUTE, KPU3UCHUSA alnropuThbMm B 3apaBHUs PR, mpemrara moapobGeH morien KbM
JTUTUTATHUTE KOMYHHUKAllMOHHM (OpMHU Ha YIpaBlieHHE Ha 3/paBHaTa cdepa, pasydaBalKu
TEeXHUKU U MHCTPYMEHTH 3a e(peKTUBEH 3/paBeH PR, nMpaBHM M €TUYHM acleKTU Ha JUTUTATHUS
PR B 3apaBHara cdepa, KakTO U KOMYHHMKALMOHHUTE NPAKTUKA U OHJIAH MHCTPYMEHTH Ha
CBeToBHa 3/JpaBHA OpraHMU3alMs U CHILUTE B YCJIOBUS Ha MaHJAEMUsATa ¢ KopoHaBupyc. Hayuno
u3cieBaHe KbM HACTOSALIUS TUCEPTALMOHEH TPYJl, C MPEICTaBUTENIHA U3BAJKa, IPOBEJEHO OT
,»1 ampl UtepHemrsHbs bonkan™ A/l mo mopbuka Ha aBTOpa Ha ChIIUSA, UM 34 LI Ja AaJe sCHA
KapTHHA HAa HOBOCTUTE MPHU AUTUTATIHUTE KOMYHUKAIIMOHHH (JOPMHU Ha yNpaBlieHUE B 3[paBHATA
cepa, a Opyru TpH HU3CIEABAHMS, IPOBEIEHH OT CaMUs aBTOp Ha TpyJa 4pe3 aBTOPCKH
BBIIPOCHUIIM U AHKETHU KapTH, OTKPUBAT €()EKTHMBHUTE AaKTyaJlHW HAYUHU 3a MyOJUYHU
KOMYHHUKaIlMM B 3[[paBHaTa cdepa, upe3 MHeHHeTo Ha 20 mpodecnoHaIMCTH TACHO U3SIBEHU B

cdepata Ha 3apaBHus PR B bearapus u Mspaern.

Orpanuyenusi Ha pa3padoTkara Morar na Obaar TemnopainHu — nepuoaa 2019-2023.
N3cnenoBaresickuTe OrpaHUYeHUs] UMAT HIKOM reorpa)CKu XapakTepUCTUKU — MPOBEXK/Ia Ce
Ha ¥ OTHOCHO TePUTOPHUSATA HA Bbirapust u Apyru Tepuropuajnu eimHunm kato Uspaeiu, a
OoMHHUINTE, 3IpaBHUTE W COLMAIHM 3aBEJCHMS ca yIIOMEHAaTH B TpyAa. B m3ciensaneTo ce
MOCTaBsl M paMKa 3a aHaW3 He Ha 3apaBHHTe MepkH 3a COVID-19, a Ha aurutanHuTe U APYTH

KOMYHHKAIIUH, CBbP3aHU C ITaHACMUATA OT KOPOHABHUPYC.
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B kxoHTekcTa Ha Ka3aHOTO IIo-rop€ c€ omnpeaciisa 3HAYUMOCTTA U AKTYaJHOCTTA Ha

pasricxaaHara B JUCCPTAIUOHHUSA TPy HpO6HeMaTI/IKa.

HN3cneaBanu npusHanu

W3cnenBanure NpU3HANM B JAMCEpPTALMATA Ca Bb3MOKHOCTHTE 32 ONTHMHM3HpPaHe
MeToaMKaTa Ha ynpabjieHue Ha PR B 3apaBHarta cdepa. OOpbliaiiku BHUMaHHE Ha
e(peKTUBHUTE HAUYMHHU HA yINpaBlieHUE Ha MyOJWYHWTE KOMYHHKAIMM B 3]paBHaTa cdepa mie
ObJie U3rOTBEHA KapTa Ha aKTyaJlHaTa HOBA METOJMKa, 0a3upaHa Ha U3CJIEeIBAaHMATA, IOKa3BaIlU
JI0Ka3aHO YCHEIIHH HAa4YMHHU, KaKTO M HSAKOM T'PEUIKd M c1abocTH Ha yrpasieHuero Ha PR B

3npaBHaTa cepa.

TemaTa Ha AUCCPTAIUOHHUA TPyd € O6B"bp321Ha C TCHACHIHNU H HpO6HeMI/I B CICOHHUTC

OCHOBHH HaAIIPpaBJICHUA:

- Komynukanmonnu ¢opMu Ha ympaBiieHHE B 3ApaBHata cepa B YACTHH 3IAPaBHU
HHCTUTYUHH M B AbP/KABHU TakuBa. EJHAKBY 1M ca METOAUTE NMpHU pasziaudHa Gopma
Ha MEHUKMBHT U ChOTBETHO (PMHAHCUPaHE?

- IlpaBuu nmpeuku npex npodecronanucture o PR B 31paBHara chepa — Beska AbpiKkaBa
HMa pa3jM4YHO 3aKOHOAATEeJICTBO U IPAaBHUTE MPEUYKU B DPa3IMUYHUTE IbpXKaBU ca
pa3INyYHA.

- Bw3moxHo nu e ynpasnenue Ha PR-a B 31paBHata cepa 6e3 merouka’?

- JlururajJHUTEe KOMYHUKAllMOHHU (pOPMHU Ha yIpaBlieHUE Ha 3paBHATa chepa — mpedkKa

WJIM TJACKalIa MOMOI 32 MPodeCUOHANUCTUTE 110 3apaBeH PR ca?

H3cienoBareicka Te3a u padOTHHU XUIIOTE3U

OcHoBHaTa u3cjie0BaTeICKa Te3a B AUCEpPTalMiTA €, Y€ XUOPUAHUTE KOMYHUKALIMOHHH
(¢opmun Ha ynpasiaeHue Ha 3ApaBHATa cdepa ca No-ePeKTHBHH OTKOJIKOTO CaMo
TPaAULMOHHUTE MJIM CAMO JMIUTAJHUTe. PaGoTHMTEe XHIOTe3M B KOHTEKCTa Ha LI€JTa Ha

HaCTOSAIIOTO U3JI0KCHUEC Ca:
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1. CouwnanHuTe MEIUH ca KJII0OUOB (GaKTOp B YIPABICHUETO HA MyOIMYHUTE KOMYHUKALIUU B
3npaBHaTa cdepa U MO-ePEKTUBHU OT TPAJUIUOHHUTE MEIUU B KOMYHHKAI[MOHHUS
3/lpaB€H MEHUKMBHT.

2. TpaguIMOHHHWTE MEIWU U KaHAJIH 32 KOMYHUKAIHS ca IMO-TIPEANOYUTAH U MO-e(EeKTUBEH
KaHan 3a 3apaBeH PR cpen mo-Bb3pacTHUTE Tpymnu, ¢ MO-HUCKO 00pa30BaHUE U MO-HUCHK
JOXOJ.

3. JurutamHute MeauH ca mo-e()eKTUBHU U MO-TIPEANOYNTAHM 32 YIIPABICHUE HA 3{PaBHUS
PR.

4. TpaguIMOHHUTE MEIUU M KaHAIU 3a KOMYHHUKAallUsg Beye OTmajar kato (opma Ha

yHpaBJICHUEC Ha 3ApaBHUA PR u ocTtaBat caMo u € JUHCTBEHO JUTHTAIHUTE TaKHBA.

Ba,qaqn Ha u3CjieaBaHEeTO
B IMMOAKpCIIa Ha T€3aTa Ca IOCTABCHU CIICAHUTE U3CJTECA0BATECJICKH 3a1aYM:

1. AHanu3 Ha BpPB3KUTE C OOIIECTBEHOCTTa M MPUIIOKEHHUETO MM B 3JpaBHaTa cdepa.
@DOKyChT € MOCTaBeH BbPXY: HOBM Mequu U PR; CBHIIHOCT W 3HaYeHHE Ha BPBH3KHUTE C
OOIIIECTBEHOCTTA; CHIMHOCT U crnenupuka Ha cekTopHus PR; cnenunduka m ocodbeHocTH
Ha 3apaBHus PR; kpusucen PR; mpeckondepeniusaTa kato kKiro4oBa TexHojorus Ha PR;
CBIIHOCT U POJISi HA TOBOPUTEJICKATAa MHCTUTYIIHS.

2. AHanu3 Ha TEOPETHYHU IIKOJH, BB3TIeaAU, QYHKIIUU U KPU3UCEH aJTOPUTHM Ha BPB3KUTE
C OOIIeCTBEHOCTTa B 3/paBHATa cdepa, aHAIM3 Ha JIHKHOCTHATA XapaKTEPUCTUKA U
¢byukuun Ha PR crienmanuctuTe B 31paBHaTa cepa.

3. AHanu3 Ha KOMYHHUKAIIMOHHUTE MPAKTHKU W HMHCTpyMeHTH Ha CBeTOBHATa 3/paBHA
opranu3zanys ¢ GoKyc BbpXy CTPyKTypaTa U ChIbpiKaHUETO Ha yebcTpanunara Ha C30;
Facebook?!, Instagram, Twitter, Tik Tok, MOGMIHM NPHUIOKEHHS W JPYTH JUTUTATHH
kaHanm;, OyHkuuu U crenuduku Ha npeckoHdepenmunte Ha C30; npodun u pois Ha
rooputens Ha C30; cnenmanuute cbOuTHs B cucremata Ha C30.

4. Anamu3 Ha KomyHukanwoHHW mpakTuku Ha CBeTOBHATa 3/ApaBHA OpTraHU3AIMS B
yCIIOBUSITA HA NaHAEMHUATAa C KOPOHaBUPYC ¢ (POKyC BBPXY BUAOBE U XPOHOJOTHS Ha

neiicteusita Ha C30 B ortroBop Ha manaemusita ot COVID-19, edexruBHM

1 3a IEJIUTE HA HACTOALINA JUCCPTAIUOHEH TPY NMpUEMAME U3IMMCBAHCTO HA COMUAITHUTE MPEKHU B OPUTHHAIT — HA
narununa — Facebook, Instagram, LinkedIn, YouTube, Twitter, Messenger, WhatsApp, TikTok.
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KomyHuKalmonHu npaktuku Ha C30 B nepuona 2019 — 2020, kakto u B nepuoaa 2021-

2022; nenocrarbiy U rpeiiku B PR Ha C30 B nanjemMusita OT KOpOHaBUPYC.

5. AHanu3 Ha JUTUTAIHA KOMYHUKAIIMOHHU (OPMU HA yIpaBlieHHE Ha 31paBHaTa cepa c
¢doKyc BbpXY TEXHUKH M MHCTPYMEHTH 3a eeKTHBEH 31paBeH PR — npeckondepenuus,
CTOPUTENIMHT, yOuY MapTH, JaWBCTPUUMHUHI, yeOWHApH, IOAKACTH, MHUKPOOIOroBe,
MOOUJTHU TPUJIOKEHUS, TIPaBHU M €TUYHM acnekTH Ha nurutainHus PR B cdepara Ha
3/lpaBeoIIa3BaHEeTo.

6. Peamusmpane Ha aBTOpPCKO wm3cienBaHe ¢ paboTHO 3arnaBue ,,HoBuTe ™Memuu B
CTpyKTypaTa Ha 3apaBHus PR. JluHamuka Ha KOMyHUKAalMOHHUTE (HOpMHU B 3/paBHATA
chepa.” IlpoBexxnane Ha CbhIIOTO B bbiarapus cpen pecrnoHIEHTH KOHCYyMaTOpH Ha
3paBHM U COLMAIHM YCAyTH — KIMEHTH U TamueHTn?, oT ,.lamsn WHTepHEIbHBI
bonkan* AJl mo mopbyka Ha aBTOpa HA TUCEPTALTUOHHUS TPY/I.

7. PeanusupaHe Ha aBTOPCKO H3cCieABaHE C paboTHO 3arjaBue ,HoBurte wmenun B
CTpyKTypaTa Ha 31paBHus PR. /[unamuka Ha KOMyHUKallMOHHUTE (OPMHU 32 yIIpaBlIeHUE
Ha oOpa3ute B 3ApaBHarta cdepa.” [Iposexaane Ha cbioTo B bbarapus u HU3paen cpen
PECIIOH/IEHTH CIEIMAIKCTH 110 31paBeH PR, oT aBTOpa Ha IucepTallMOHHHS TPY/I.
[Tonzamaum Ha MoONETO KAakBO € TOBa?*“: 0OEKT, MpEAMET, MPEIUKAT U B3aMMOJACHUCTBHUE

MEXIy TIX MOraT Ja ca: M3cjie[BaHe U WACHTU(UKAIMSA Ha KOMYHHUKAI[MOHHHTE (GOpMU Ha
yhnpaBleHHe B 3[ApaBHaTa chepa, MpoBepsBaHE HA aKTyaJTHOCTTa Ha MpujlaraHaTa METOAHMKa 0
MOMEHTA.

[lop3amaun Ha MHOXECTBOTO ~KakBO OT TOBa?”: ChCTOSIHME, TEHIEHIMH U MPOoOIeMH
MorarT Jia ca: U3CJe/IBaHe U aHaJIM3 Ha Bb3MOXKHOCTHUTE 3a HajlaraHe Ha HOBM XMOPHUIHU MOJIENH
Ha ympaBJieHHe Ha 3/paBHUs PR, kakTo 1 pa3peniaBaHe Ha Bb3HUKHAIUTE MPEYKU U TPEIIKU TIpU
3anas3BaHe Ha JeiicTBamu Moaenu. OneHka Ha OM3HeC cpeara B 3apaBHaTa cepa, BbpXy KOSTO
OKa3BaT BIIMSHUE KOMYHHMKAIIMUTE ¥ HAYMHWUTE 3a YINpaBlieHHE Ha TO3M ceKkropeH PR;
W3rpaxiaHe Ha clieHapHil 3a BbBEXKAaHE HA ONTUMM3AIMU U MTHOBAaTUBHU MOJIENH B 3aBUCHMOCT
OT JIOKAIUATa (TEPUTOPUSTA).

[Ton3amaun Ha cucremara ,KakBO CJe€J TOBa?”’: MbTUIIA 3a pa3pellaBaHE Ha
UACHTUDUIIMPAHUTE TPOOIEeMH MOTaT Ja ca: TEOPETHYHA TMPHIIOKUMOCT Ha ONTUMHU3HUPAHUTE

JIETHOCTU U MCPKHU; KOHCTAaTUPAHC Ha U3BOAN, JOKA3BAIIX UK OIIPOBCPraBalllid XUnore3ara.

2 KnuenTu ca XOopara, KOUTO IuIamar 3a 3L[paBHa/counanHa yciayra, a malnueHTH ca OHE3M, KOUTO IIOJI3BAT yCiayrara.
Moske 1a ca €HO M CBIIO JIUIE KOTaTO MOJI3BATEIIAT € JIMIETO, KOCTO 3ariamia 3a yciayrara.
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JlokazatencTBa 3a JloTMYecKaTa CTPYKTypa Ha HM3JI0KEHHETO B KOHTEKCTa Ha IenTa U
3a/1aunTe ce Oa3upaT Ha ONpECIICHH HAOMIOACHUS. 3a MeiTa ca U3MOJI3BaHu CISIHUTE MOAXOIN
Y METOJM Ha MPOYYBAHE U U3CJIC/IBAHE:

* [IpoyuBaHe HA JOKYMEHTHU: aHAJM3H, U3CJICABAHUS, OIICHKU, JOKJIAIU, IEPUOJUYHU W3/IaHUS,

MHTEPHET U3TOYHUIIY, 3acATrallld TeMaTa Ha JUCEPTALMOHHUS TPY;
* AHaJIM3 HA CTAaTUCTUYECKa HHPOPMALIUS;
* [Ipoy4BaHe 1 aHaNNU3 HA 3aKOHOJATEIIHU JOKYMEHTH;

* JloOpu mpumepH OT eBporielickaTa U CBETOBHATA MIPAKTHUKA, KOUTO ca pa3riie/laHd ¢ KOHKPETHU

NpCATIOKCHUS 3a AAANTUPAHCTO UM B anrapml;
° I[aHHI/I OT EMITMPUYHHA MPCACTABUTCIIHU U3CJIICABAHUA.

3a MOCTUTAHETO Ha eJIUTE U NMOTBbPKJaBaHe Ha Te3aTa 1e ObAaT MPUI0KEHU METOUTE
Ha CUCTEMHMsI, KOMIUIEKCEH U XOJIMCTUYEH (ISII0OCTEH, BceoOXBaTEH, IIMPOKOOOXBATEH) MOJIXO,
UHTErpUPAKU U CUHTE3UpalKU pa3inyHu mMetoau. Cpell OCHOBHUTE HM3IOJI3BaHU METOJU ca
CPaBHUTEIHHS aHAIN3, METOJIUTE HA MHIAYKIUSA U JeTyKIHs, aHAJIN3 U CUHTE3, IPOPecHOHaIeH

OIIUT U APYTH.

MeTO,II;OJIOI'I/I}I Ha U3CJIeABAHETO

B paspaborkata ca W3MOI3BaHM OONIOJIOTMYECKH, OOIIOHAYYHHM U KOHKPETHO-
TEOPETUYHH MEeTOAM: HUCTOPUYECKH, Bpb3Ka C TEOpHsATa M MpPaKTUKaTa, HaOIIOJCHNUE,
eKCIepTH3a, CPAaBHEHHE, KOHTEHT-aHallu3, CUHTE3, MHIYKIM, JeAyKLUUs, Iperiaea U KpUTHIeH

AHAJIM3 Ha HAYYHU U CMIIMPHUYHN U3TOYHHUIN U aHKECTHO MMPOYYBaHE.

Upe3 MeToa HA aHAJIM3Aa M CHMHTe3a € u3cielnBaH 3/apaBHUA PR u ocHOBHU BB3TiIEnH,
GYHKIIUU ¥ KPU3UCHUS aNropuThM. MeToabT Ha HAOJII0OIEeHHeTO € B OCHOBAaTa Ha JeTalHus
aHAIM3 Ha JUTUTAJTHUTE KOMYHUKAIlMOHHM (OpPMHU Ha YyIpaBlieHWe B 3apaBHaTa cdepa,
KOMYHUKAITMOHHUTE TPAKTHUKH M OHJAWH MHCTpyMeHTH Ha CBETOBHA 37paBHA OpTaHHU3AIMS,

KaKTO U CbIIWUTC B YCJIOBUATA HA ITAHACMHUATA C KOPOHABUPYC.

3a uenuTe Ha aHKETHOTO Mpoy4BaHe, npoBeneHo oT “T'ambn MHTEpHEmBHBA bonkan™

AJl, e usrorBeHa coOCTBeHa (aBTOPCKa) aHKETHA KapTa, KOSITO BKIJIFOUBA MIET OCHOBHU BBIIPOCA 3a
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KOHCYMAaTOpH Ha 3JIpaBHH MPOAYKTH HW/WiHM ycIyrd (HecmeruaaucTd mo 3apaBeH PR), ¢
MHO’KECTBO MOJABBIIPOCU U OTTOBOPU THUIM “MyATUIIBI Yoiic”. IIpoyyBaHeTO € mpeacTABUTEIHO.
OO0xBaTbT Ha H3CJIeIBAHETO € HA HALMOHAIHO HUBO, a MEPHMOABT Ha IPOBEXKIAaHE Ha
aHkeTHOTO npoyuBaHe € 1-20 nexkemBpu 2022 r. MeToabT Ha NMpOBeXKIaHe € ,,JUIE B JIMIE C
TabneTu*, B Hero ca ce BKIOUMIU 807 (OCEMCTOTHH M CEIeM) PECHOHJICHTH — ITBJIHOJETHHU
Obarapu. M3cieqBaHeTo MoKa3Ba PealHOTO ChCTOSHUE Ha M3CIEABaHUS MPoOJIeM M odepTaBa
TEHJACHLIMY B JUHAMMKaTa Ha ChILUA IIPE3 MOCIEAHUTE TOAUMHU. VI3BOUTE OT U3CIIEIBAHETO CE

OTHACAT U Ca BAJIUJIHU 32 TepUTOpHUsTAa HA bbirapus.

3a 1menuTe HA AaHKETHUTE NPOYYBAHMS, IPOBEJICHH OT aBTOpa HAa HACTOSIIUS
JTUCEPTAIMOHCH TPYJ Ca W3TOTBEHHW AaBTOPCKH AaHKCTHH KapTH, TMpeIHA3HAYeHH 3a
cnenquajnucTu nmo 3apaBeH PR B bwarapus um M3paen. Pecnonnmenture ca o6mo 20
NPaKTUKyBaIK 37paBHU PR-u BBB BOACHIM 3IpaBHU HHCTUTYIUH B bwirapus u H3spaen,
METOABT Ha MpoBekIaHe € upe3 miardopmara Microsoft Forms, a 3a 006o0maBaHe Ha YacT OT
pe3yaTaTuTe € u3Moa3BaHa paboTemara kapra Ha Muk Purbicdopa 3a nerre NpunoKpuBaIiu ce
oOmectBenn (Ou3Hec) cekTopu. IIpoyuBaHusiTa TOKa3BaT TEHICHUHUS TPU AKTYaJHUTE
JMTUTATHE ¥ HE CaMO KOMYHHKAallMOHHU (DOpMHU Ha ympaBiIeHUE B 3/paBHara cepa, KakTo H

npuiioMu 3a eeKTUBHOCT MPH YIIpaKHABAHETO Ha Mpodecusra 3apasen PR.

CTpykTypHpaHu ca Hal-Ba)KHWUTE yIpaBlieHCKU acnekTd Ha PR-a B 3apaBHara cdepa,
KaKTO U Ca MPEAJIOKEHH MO-PEATUCTUYHHU U MO-TIPHIIOKUMH Ha MPaKTUKa €PeKTUBHU aBTOPCKH
MOJIENIM 32 MEHaXMpaHe Ha BPB3KUTE C OOIECTBEHOCTTA B 3/paBeona3BaHeTo. lIpencraBeHa e
poJiiTa Ha BPB3KUTE C OOIIECTBEHOCTTA B 3/IpaBHaTa cdepa, 00001meHn ca KOMYHUKAITMOHHUTE
¢dbopMH Ha yrpaBJIeHHE HA ChIATa B COIMAITHUTE MPEXKH, OMUCAHA € POJIATA Ha CIICIIUAINCTHTE
1o 37paBeH PR B colmaiHuTe MpeXu, MPEJCTaBEH € MPOLEChT Ha IulaHupaHe Ha PR kamnanuuy,
KaKTO U €TUYHU M MPABHU BBIIPOCH, KOMTO BB3HUKBAT NMPU KOMYHUKUPAHETO HA MHUIMATUBYU B

cdepara Ha 3/1paBeONa3BaHETO.

I[I/ICCpTaLII/IOHHI/IﬂT TpyA €€ ChCTOU OT YBOJ, IICCT TIJIaBH, 3aKIIFOYCHUC, CIIpaBKa 3a
OCHOBHUTC IIPUHOCH, 6I/I6J'II/IOFpa(I)I/I$I, HY6J'II/IK8.L[I/II/I o TeéMaTra Ha AUCCPTAIUOHHHA TPyAd U

IIPUITOXKCHUA.
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H3TOYHUIIM Ha TeOpeTUYHA U eMIMpPUIHa HHPOpMaI U

NubopManinoHHOTO OCHTYpsIBaHE HA M3CIIEIBAHETO ce Oa3upa Ha HaMyHATa OnbOIMorpadus
no temara 3a PR B 3apaBHarta MHAyCTpHs, Ha oOcCepBalus Ha KOMYHHKAIIMOHHH KaHAIU U
NPaKTUKK Ha 3JpaBHU CTPYKTYPH, KaKTO W Ha HAOJIOJCHUE HA MyOJHYHHS HHTEPEC CIPSIMO
BBIIPOCH B CEKTOP 3JlpaBeomna3Bane. bazupa ce ¥ Ha HAOJIOJICHHS HA aBTOpPA, YYaCTHETO MY B
pa3paboTBaHETO HAa KOMYHHMKAIIMOHHM CTpATeTMH Ha 3JpaBHU M COLMAIHU CTPYKTypH B

bwvarapus, yuactuero My B pa3nuyHu 3apaBHu 1 PR dhopymu.

Emmupuunata wHpopmanus e Oa3upaHa Ha aBTOPCKH aHAJIW3UW OT TPEACTABUTEIHO
[IPOyYBaHe, OMKUCAHO MO-TOPe, IPOBEIEHO IO MOPBUKA HA aBTOPA HA HACTOSIIMS AUCEPTALIOHEH
TPyA, cpell MOTpeOuTeNu Ha 3ApaBHU NPOIYKTH W/WIM YCIyru; O6a3upa ce M Ha aHAJIU3U OT
aBTOPCKHM aHKETHU IPOYYBaHMs, MMPOBEACHU CpeJl CHENMAIMCTH W MPAaKTULM 10 3/1paBeH PR B

bearapus u Uspaen.

HPI/IJIO)KI/IMOCT Ha OYaKBAHUTE pe3y/ITaTu

HacrosimusaT 1ucepTaliiOHeH TPY/A e G'b/e OT M0JI3a 32 BCEKH MEHUKBP B 3ipaBHATA
chepa, Moxke na Obae BepeH CHIO3HHK HAa BCEeKH MNPO(PECHOHATUCT MO BPB3KH C
00IIIeCTBEHOCTTA B CEKTOP 3IpaBeona3BaHe M MOKe 1a HMa MPUHOC KbM H3IPakIaHeTo Ha
MO-3PAaBM KOMYHMKAIIMOHHH BPb3KH MeXKAY 3/APaBHATE OPraHU3AlUH M TEXHUTE

ayAuTOpHH.

J’KuBeem BBB BpeMe, B KOETO MTOBEYE XOpa YMHUPAT OT NPEsHKIAHE OTKOJIKOTO OT TJIajl, IOBEYE
XOpa yMHpaT OT CaMOyOMICTBAa OTKOJKOTO OT BOCHHHM M TEPOPUCTUYHHU JIEUCTBUS, COJITa U
3axapTa ca Mo-CMbPTOHOCHH OTKOJKOTO GapyTta®. OT 3apaBHuTe PR-M 3aBHCH, B rO/sMa CTEIEH,
Ja ch3aaaaT OmaronpusITeH HHGOPMAIMOHEH Xa0uTaT, KOMTO /J1a TOMOTHE Ha YOBEIIKHS BUJ J1a
MMa TI0-KaueCTBEH, MO-3PaBOCIOBEH W MO-IBIHOLEHEH HAuYWH Ha XUBOT. Taka ce dopmupa

OIopa KbM €BOJIIOLUA — 3/JpaBHA, KOMYHHUKAIlMOHHA, YOBCIIKA.

3 Xapapu, FOBan Hoa. Homo deus. KpaTka ucropus na 6naemiero. M3natenctso Ustok-3aman. Codus, 2018.
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PE3IOME
HA JUCEPTALIMOHHMUS TPY]L

JlucepTaliuOHHUAT TPy CE CbCTOU OT YBOJ, 0JarofapHOCTH, LIECT IVIaBH, 3aKJIIOUEHUE,
CIpaBKa 3a OCHOBHHMTE MpPHUHOCH, OubOnuorpadus, CnMChbK ¢ MNyOIMKAalMK IO TeMaTa Ha

AUCEPTAINOHHUA TPYA U IPUITOKCHUA.

IIspBara raaBa ,,HoBu meaunm m PR” uma 3a men ja U35SCHU 4YacT OT MOHSITHIHUS
armapaT Ha M3CJEJBaHETO, /la BbBEAE B TeMaTa, Ja MOCTaBU Je(PUHUTHBHA PaMKa 3a MBOJIUK
pHIEHI'BHC U J1a yCTAHOBHU crierudukara Ha cekTopHust PR. M3noxeHuero i € B UeTHUpU TOUKU:
OTHOCHO CBITHOCTTa M JNe(UHHUIMATA HA HOBHTE Meauu, Ha PR, cpumHOCT M cnemmduka Ha
cexkTopHus PR 1 u3Boau OT riasara.

[Ib0nuk punedIbHC B epaTa Ha HOBUTE MEAMM IIpUeMa €JUH HOB IO-yJ00eH 3a
npuiaraie o0pa3 cbC CHEU(PHUYHU 3a BPEMETO CH METOJOJOrMYHM mnoaxoau. Karo Haii-
OTKpOSIBAIII C€ W Hal-Ba)XKHMW 332 HOBUTE MEIWU MOTAT /@ OBJAT MOCOYEHHU CIeAHUTE (DaKTu:
OCHOBHUTE NMPHUYMHH 32 €BOJIOIMOHHATA TpaHChoOpManus Ha TPAIUIMOHHUTE MEIWU B HOBU
MEJIMU ca NPEJUMHO TEXHOJIOIMYHOTO pa3BUTHE Ha CBETa M €CTECTBEHaTa HE0OX0AUMOCT OT I10-
O0pp3 mocTen A0 uHGopmanusa. HoBuTe Menuu ca emoxaimHM, T€ ca 4acT OT IJloOaiHa
ucropuyecka npomsiHa. [loHstuero ,HoBM Menuu* ce mosiBaBa B kpas Ha 1980-te, 3a ma
oTOeNeKu MOMEHTA, Ye JI0cTa OBbp30 OT TOraBa HaTaThbK CBETHT HA MEAMHUTE U KOMYHUKAIIUUTE
3aroyBa J1a U3rjek]1a CbBCEM Pa3JInYHO U Ta3M pa3jiMKa HE Ce OrpaHHUyaBa J0 HUTO €JIUH CEKTOp
WIH eleMeHT oT To3u cBaT.* [TosiBaTa Ha HOBHTE MeIUM 00aye He € MPOAUKTYBAHA CAMO M
€IMHCTBEHO OT TEXHOJIOTMYHATa EBOJIOIMS Ha HOBOTO BpPEME, a M OT MHOIO IO-ABIOOKH
MPUYMHU, KaTO HMKOHOMHKA, OW3HEC, MOJUTHKH, WHCTUTYLMOHAIHU W KYJITYpHH HIpPOMEHH,
CTPYKTypHH TpPOMEHHM B 0O0IllecTBaTa, 3acHJIBaHE Ha Ipolleca Ha riodanu3anus, MpoMsHa B
o0uyau, UJIEHTUYHOCT, BIpBaHUs M Apyru. HoBure Meauu ca pasriex1aHu KaTo 4acT OT Te3U U
JpYTH TakuBa IIPOMEHH, KaTo Kay3alHOCT, KaTo ,,HOBU BpeMeHa“, ,HoBu epu”.’ IlosBata Ha

,,HOBUTE MEIHNH‘‘ KaTO €MOXATHO SBJIEHHUE CE Pa3IyIek/ia KaTo YacT OT MHOTO IMO-TITUPOK MeH3axK

4 Lister, Martin. Dovey, Jon. Giddings, Seth. Grant, lain. Kelly, Kieran. New media: a critical introduction second
edition. United Kingdom: Routledge, 2009, p. 10.
® TTak Tam, p. 11.
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Ha COLMAJIHM, TEXHOJOTMYHU M KYJITYpHU IIPOMEHH; HAKPATKO, KATO 4acT OT HOBAa TEXHO
Kyatypa. EnHE OT XapakTepUCTHKHMTE, KOMTO C€ CUMTaT 3a OTIMYUTeNeH Oener 3a Obp30
pa3BuBaIyM ce 001aCTH HA TEXHOJIOTMYHO MEAMUPAHO MPOU3BOJCTBO (ChABPIKAHUE, TEHEPUPAHO
oT norpeburenu) ca: KoMmoTbpHO MeAMUpaHW KOMYHHUKAIMW: UMEHI, 4aT ctau, (Gopymu 3a
KOMYHUKaIus, 0a3upaHu Ha aBaTap, IpeAaBaHe Ha IJ1acCOBU M300pa)KeHMs, CBETOBHATa MpeXka,
OjoroBe M T.H., CaliTOBE 3a COLMAJIHU MpEeXH U MoOunHa Ttenedonus; HoBu HaumHuM 3a
pasnpocTpaHeHue U TMOTpeOsieHHe Ha MEAMWHU TEKCTOBE, XapaKTepH3HWpalld ce C
MHTEPAaKTUBHOCT M xurneprekcryannu (opmaru — World Wide Web, CD, DVD, Podcasts u
pasnuyHUTe IUIaT(GOPMU 32 KOMIIOTHPHU Urpy; BupTyanHu ,,peaqHoCTH : CUMYJIUpPaHU CPEIU U
NOTAaMAIIM NPEeJICTaBUTEIHN IpocTpaHcTBa; Llsm Habop oT TpaHcdopManuu U TUCIOKAlMK Ha
YTBBP/ICHU Menuu (HarpuMep BbB GoTorpadusita, aHUMAIKATA, TEICBU3UATA, KYPHAIHCTUKATA,
¢unma u kuHOTO).® TeXHONOrMYHOTO HAYANO € HAJUIE NMPHM HOBUTE MEIHH, Te IIPEICTABAT
BB3MOXHOCT 3a CBETKAaBUYHO PA3NpPOCTPAHEHHE HA CHOOILIEHUS C ONIMHU 32 MUHTEPAKTUBHOCT
(ayzauTopusTa € aKTUBHA M € YacT OT MEUIHHUA Mpoliec), KOMIIOTbPHO 0a3upaHu ca (B TOBa
YHUCI0 U MOOWJIHM YCTPOMCTBA), pa3lpOoCTpaHEHUE BbB BUPTYyallHa cpeaa (BupTyanHocT). Haii-
U3MBbKBAIIUTE OTJIIMUUTEIIHU 4YEPTH 3a pa3lo3HaBaHE HAa HOBUTE MEJIUU Ca JAUTUTAIHOCT,
HENpPEeKbCHATA IPOMSHA U KOHTUHYUTET.

[TbpBOTO MIME, C KOETO Ce CBBP3Ba aKaJEMHUYHHs CTApT Ha BPB3KUTE C OOLIECTBEHOCTTA €
Enyapn Jlyn bepnaiic. Jlepununusra, koato Toi npezara e: ,,uHGopMalus, mpeJjocTaBeHa Ha
00IIIeCTBEHOCTTa, yOEKIaBaHe, HACOUEHO KbM OOIIECTBEHOCTTA 3a MPOMsIHA HA HAarjacuTe u
NeNCTBUATA, U YCWIMS J1Ja MHTETpUpa HArJIacuTe U JIEHCTBUATA HA €HA MHCTUTYIHUS C HEHHUTE

MyONMKM U Ha MyOJUKUTE C Te3W HAa Ta3M MHCTHTYIUA”'

. B’bl'[peKI/I, YC TOBa OIPCACIICHUC €
A0CTa O6H_IO, TO IMOCTaBA HA4YaJIOTO Ha ,I[e(bI/IHI/IpaHCTO Ha ¢JHa npO(bech, KOATO BIOCJIICACTBHEC
CC OKa3Ba CbIICCTBCHA 3a Pa3BUTHCTO HA 6H3H€Ca, HMKOHOMMKATAa U YOBCIIKAaTa GBOJ'IIOIII/H[.8 Cxot

Kbraun, Ansa Cenrsp, ['ien bpyywm, cerBopuinu ,,E@extuBen nb0auk puneimrsHe, nepuHupar

6 Lister, Martin. Dovey, Jon. Giddings, Seth. Grant, lain. Kelly, Kieran. New media: a critical introduction second
edition. United Kingdom: Routledge, 2009, p. 11.

7 PR 3.0: Redefining public relations in a digital age. May 30 2019. [Cited 17 April 2021]. Available from:
https://www.lkarno.com/post/2019/05/16/pr-30-redefining-public-relations-in-a-digital-
age#:~:text=Public%20Relations%20as%20we%20know,actions%200f%20an%?20institution%20with.

8 Nlonuesa, I'eprana. ,,KpusucHaTa KOMyHMKAIUsS B CUCTEMATa Ha MEKyHAPOJHOTO 31paBeonassane’ (Bpb3kute ¢
obmectBeHocTTa Ha CBETOBHATa 37paBHA OpTaHM3AlMs B MaHASMHITAa OT KOpPOHaBHpYyC). Marmcrbepcka Tesa.
YHCC, xatenpa ,Menuu u obmecTBeHn KomyHuKammu“. HaydeH pekoBomuren mpod.n.H. Jlrobomup CTOHKOB.
Coous, 2021.
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PR rtaka: ,MeHHDKbpcKa GYHKIMs, KOSITO HW3Tpaxaa © MOJAbpPXKa IOJ30TBOPHU
B3aMMOOTHOUICHHS] MEXAYy OpraHu3aluATa U HEHHHUTE MyOIMKH, OT KOUTO 3aBUCAT HEWHHUAT
ycnex unu nposai*®. ITopeyero chBpeMeHHM Aedununuy 3a PR UMaT cTpeMexa a HpeCTaBsT
(YHKIIMOHATTHO ¥ TEXHOJOTUYHO CHITHOCTTA M CHEIU(pUKATa HA KOMYHHKAIIMOHHATA MMPAKTUKA.
Cpen cvBpemennute nedunumu 3a PR e Taszn Ha OOIIECTBOTO 3a BPB3KHU C 00IIECTBEHOCTTA HA
Awmepuka (PRSA): ,,Bpb3kuTe ¢ OOIIECTBEHOCTTA Ca CTPATErHUECKH KOMYHHUKAIMOHEH IIPOIIEC,
KOWTO H3TrpakJa B3aMMHO H3TOJHMA B3aUMOOTHOIICHHS MEXIy OPTraHU3AlMUTEe W TEXHHUTE

my6maku. <10

,,JIUTcata Ha HCTUHCKH JHJIEPU € €IUH OT MHOTO 0oJie3HeHUTE (HaKTH B JHEIIHATA
peanHocT. Mucusta Ha PR Ou3Heca e 1a cb3/1aBa HICTUHCKU JIMJEPH, CIIOCOOHU J1a KOMYHUKUPAT
¢ oOuiecTBeHOCTTa 4ype3 peasiHu nociaanus. CriocoOHocTTa Jja ce 00lIyBa aKTUBHO U HaBpeMe €
eIHO OT Hal-Ba)XKHMTE KauecTBa HA chBpeMeHHMTe imaepu.“!! JlumammdHOoTO pasBuTHE Ha
Ou3Heca mpearonara IMHaMuKa B HaYMHa Ha padoTa, oJ00peHne 1 N3MEHEHHE Ha MTPOLIECUTE B
MEHU/PKMBHTA, a Hapel C TOBa W B M3MEHeHueTo Ha aepununusara 3a PR. IlocrosnnaTa
BEJIMYMHA BbB BPB3KHUTE C OOLIECTBEHOCTTa 00aye 0CTaBa TSAXHATa yIpPaBIeHCKA (QYHKIIHS.
HeobxonumocTTa OT mBOAMK pHIIEHIIBHC B pa3indHU cdepu Ha Ou3Heca M KUBOTA
mpearnoiara 3HaHWsS, YMEHUS W mpodecHoHalieH ONmUT OT cTpaHa Ha PR cnenmanmcrure B
KOHKpeTHaTa obOnact. KbM qHemHa nata moHATHETO ceKTopeH PR ce pa3Oupa kaTto THnU3arus
Ha MBOJIMK PUIEHIIBHC CHOpE]l ChbOTBETHUS CEKTOP B MKOHOMHMKATA: KYJITypa, CHOPT, TYpU3bM
(typuctuuecku PR), 3apaBeonasBane (3apaBeH PR), BoeHHa cdepa, moyOusHec u nandceraii,
Kopropanuu ¥ OusHec opraHuszauuu (koprnopatuBeH PR), eHepreTuka, HEIBH)XMMU HMOTH,
CTPOMUTENICTBO, JIOTUCTUKA, MEIUHU, TEXHOJOTUHU U Apyru. OcHoBHHUTE npuHIMNM Ha PR ca
BAIMJIHU 3a BCekH cekropeH PR, a cneundukute ce CbCTOAT B 3HAHMATA, XaPAKTEPHUS
TEPMUHOJIOTHYEH PEYHUK, OCOOCHOCTH, MPOU3XO0XKIAIIM OT TUIA HA ayJUTOPHITA, CHEIHATHU
TEXHUKHU U METOJU 32 YCIEBAEMOCT IIPH peaIu3UpaHeTO Ha MBOJIMK PUIEHIIBHC, YMEHUS U OTUT

B KOHKPCTHUSA CEKTOP.

® Kemun, Ckor. Centbp, AmbH. Bpyym, ['nen. Edexrtusen nwbnuk puneiirbnc, 2-po usnanue. Codus: Poii
Kowmtonukeiinreh, 2010, c. 7.

10 About public relations. Website of PRSA. [Cited 14 April 2021]. Available from: https://www.prsa.org/about/all-
about-pr.

1 Little book for the big PR. M3 Communications Group, Inc. Sofia, p. 11. Ilpunoxenue B: Bexap, Maxcum.

CaerosHara PR pesomonms: Kak ymunTe numepu ycrmsiBaT B cBeta Ha mpomensimus ce PR. Enthusiast. Codus,
20109.
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I'maBHuTe H3BOAHU OT IIbPBa rjaBa ca:

1. Bonaemure KPUTCPpUH 3a PA3IIO3HABAHC HA HOBUTC MCAUU Ca TUIHTAJIHOCT, HEIIPEKbCHATA

NpoOMsiHA U KOHTUHYHUTET.

2. (DyHI[aMeHTEL]'IHaTa XAPaKTCPHUCTUKA Ha BPB3KUTC C O6H.[€CTB€HOCTT3 € TdXHaTa ylnpaBJI€eHCKa

MUCHUS U IIpUpOaA.

3. I'maBuute npunnunu Ha PR ca Banuaau 3a Bcexku cexktoped PR, a cienudukure ce cbcTosAT B
KOHKpETHKaTa Ha KOMIETEHIMUTE, 3HAHUATA W MOAXOAMWTE, MPOU3THYAIIM OT THUMA Ha
ayIUTOPUSATA, KAKTO M TMPUIIATAHETO HA CHEIUATHU TEXHUKHM U METOAM 3a €(PEKTUBHOCT Ha

M'BOJIMK PUIICHIITBHC B KOHKPETHHSI CEKTOP.

Bropara raaBa ,,Bpb3kum ¢ oOmecrBeHoCTTa B 37ApaBHaTa cdepa: TeOpPeTHYHH
LIKOJIU, BB3rJIeIH, QYHKIMU M KPH3HCEH AJroOpuTbM” ca aHAIM3WPAHU BB3TJICIUTE HA
Bennuusi kato Ckot Keriun, Amen Centsp, ['nen bpyywm, nuonepu karo Muk Purbnchopa,
Kartnuitn Jlapu JItoThH 1 1opu ChbBpeMEHHUIM KaToO eKcrepTa B 00JacTTa Ha KOMYHUKAIIUUTE U
ouBi xypHanuct Kapmaiin ['ano, npeacraBenu ca pazoupanus u nporuosu 3a PR B 3apaBHara
cdepa, mpecTaBeHa € JIbKHOCTHATa XapaKTepucThka U (yHKuuuTe Ha 3apaBHute PR-u. Bropa
rJIaBa MPEJICTaBsl W TOTJIE] BBPXY KPH3UCHHS AITOPUTHM Ha BPB3KHTE C OOIIECTBEHOCTTA B
cdepaTa Ha 37paBeona3zBaHETO.

Bpb3kute ¢ obuiecTBeHOCTTa IpejiaraT Ha 3JpaBHUTE M MEIUIMHCKUTE OpraHu3aluu
BB3MOKHOCTH 32 aHT@XHpaHe Ha ayauTopuara 1o e(eKTHBEH U HaIeKJIeH HaYHlH.
VYnpasnenuero Ha PR-a B 31paBHara cepa Moxe a Obie Mpeu3BUKATEICTBO JOPU 332 ONMMUTHH
CMELUAINUCTH 10 BPB3KU C OOLIECTBEHOCTTa, Thil KaTo cpegara mpenosiara CHerqupuIHO
€CTeCTBO M pa3IMYHU Mojeau Ha paborta. Cnex mnoapoOHus (GparMEHTUpaH aHajau3 Ha
TEOPETHYHH IIKOJIM TI0 TeMaTa MOXEM Jla HalpaBUM CJIEIHUTE MEXIWHHH H3BOIM OT BTOpA

rjiaBa Ha JucepranuAaTra:

1. 3xpaBHarta cepa ce pasauuaBa oT Besika Apyra cgepa Ha GM3Heca Haii-Beue ¢ TOBa,
Ye cTaBa BBIPOC 32 KHBOTAa W 3[PaBeTO HA XO0parTa, XapakTepu3upa ce ¢ 0codeHa

CCH3UTUBHOCT HA ayJIUTOPUATA. BraumarenaoTo IpujaraHe Ha BPB3KUTE C 06HI€CTBGHOCTT3
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MOJK€ /1a TOMOTHE Ha JiedeOHUTE 3aBeAeHUs] (WM APYTU 3paBHU CTPYKTYpH, WU HIKOW JIeKap

KaTo JIMYHOCT HaHpI/IMep) Ja pe€airusupar I'bJIHUA CU KOMYHUKATUBCH U Ou3Hec IIOTCHIIUAJI.

2. YCHemHoTo ympaBIeHHUE HAa BPB3KUTE C OOIIECTBEHOCTTa € YacT OT CTpaTeruira 3a
pa3BUTHE Ha yCHEIIHWTE OM3HECH, B TOBAa YMCJIO U B 3apaBHara cepa. JoOpuaT MEHUKBD €
HasICHO, Y€ yCTOWYMB OM3HEC O3HayaBa Jla UMall sCHO JedUHUpaHa MHUCHUS U J1a 3alUTaBall

Kay3UuTC, KOUTO Ca CBbP3aHU C HCH.

3. Haumnure 3a ynpaBieHue Ha PR-a B 3mpaBHarta cdepa, MO3HATH JO MOMEHTa, ca
MOJYMHCHN HAa OOLIUTE MPHUHIMIIK HAa MBOJUK PHIICHIIBHC, 00adye UMaT M CBOSITA KOHKPETHA
crenuQuKa: u32omesaHe U UBNPAWAHE HA NPEecCLOOWeHUA, OP2AHU3UpAHe HA OHU Ha
OmMeEopeHu epamu, UHPOPMAUUOHHU CEMUHAPU, 30PAGHU U3NONCEHUS, NPUOOOUBAHUA HA
mexuonozuu, PR kamnanuu, npoyusanus, ymeno u noapooHo naanupane na PR kamnanuu,
MOHUMOPUHZ, YHNpA6eHUe HA Kpu3u, YIpaBlICHHEC Ha JPyrd MpoOJIeMH, BH3HUKBAILIM B
npoueca Ha padotara Ha PR cneunanucra B 31paBHara cepa. YnpasieHueTo Ha 3apaBHus PR
MoOJice 0a ce U36bPUIGA W upe3 NOAYyYdeaHe HA CbOOWleHue HA HUCKA IICHA MO TMO-QUH U
JOCTOBEPEH HAYMH, U3NONA36AUKU MEXHUKU KAMO 0000peHue om mpema cmpand, 0000penue
Om pedaxkyuama uiu 00w cmumyaupane na nazapa. Bonpocnuyume u ankemume ca uwacm

om uHcmpymenmapuyma 3a yrnpapieHHe Ha BpB3KUTE ¢ OOIMIECTBEHOCTTA B 37jpaBHaTa cepa.

4. Bphnpeku akTyaldHOCTTa HAa HSAKOU OT Pa3rJIeXJIaHUTE B TO3U JUCEPTALUOHEH TPY.
M3TOYHHUIIM HE € OOBbpPHATO BHMMAaHHE Ha OCOOEHO TEHJACHIIMO3HO HW3IMOJI3BAHUTE METOIU 3a
yIpaBJieHUE Ha 37paBHaTa cepa KaTo HOOOPBIHCKA HA COUUATHU MeOuu, NaieCmpPUiIMUHS,
cmopumenunz u younapmuma Hanpumep. He e o00bpHaTo cepro3HO BHHMMAaHHE U Ha
MOOUNHUmMe RnPUNONHCeHUusn, Ipe3 KOWTO yIpaBleHHeTo Ha 31apaBHUS PR yrnecHsBa cBoeto

CBIIECTBYBaHe, a mpuMep 3a Takusa npunoxenus ca ,,WHO Info* u ,,WHO Events*.

C Bcexu U3MHHAI ACH JUHaMHWKaTa Ha XHUBOTa IMpeajiara HOBU BB3MOXHOCTH, HOBH
y,Z[O6CTBa, OT KOUTO MOXEM U TpH6Ba Ja CC BB3IOJI3BaM€C Hali-Bede KaTo HpO(I)CCI/IOHaJ'II/ICTI/I Je(e]
BPB3KH C O6IJ.[€CTBCHOCTT3., ThIl KaTO €THKaTa Ha HpO(I)CCI/ISITa Hajlara ga CM€ MaKCHMAaAJIHO

TIOJIE3HU Ha CBOSITA ayAUTOPHUSL.
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Tperara ruaBa ,JlUruTajJHU KOMYHUKAUMOHHH ¢opMu 3a yHnpaBiileHHe Ha
3apaBHaTa cdepa” e NMOCBETEHA Ha MpeAMETa Ha HM3CJIEIBAHETO KbM IUCEPTAlMOHHUS TPYA,
Karo crma3Ba cleiHaTa JIOTHYECKa CTPYKTypa: o0cieiBa W pa3KpuBa TEXHUKHTE H
MHCTPYMEHTHTE 3a eeKTUBEH 3apaBeH PR, o0pbIina BHUMaHuE HA €THYHUTE M MIPABHU ACHIEKTH
Ha aurutannus PR B 3apaBHaTa cdepa u npeacTaBs U3BOAU OT IJIaBara.

JlururanHute npeAu3BUKATEICTBA KbM CHEIUAIMCTUTE MO MyOJMYHH KOMYHUKAIUU B
3npaBHaTa cdepa TUKTyBaT HOBH TMOTPEOHOCTH W PA3NMYHM OdYakBaHUS. J[TBKHOCTHATa
XapaKTCPUCTHKA HA 3APABHUTC PR-u ce IMPOMCHSA C BCC NO-AUTHUTAJIHHA HAYHMH HA XUBOT, a4 €TO U

KOM U3IIMTaHHsA CE€ OUE€PTaBaT KaTO KJIFOYOBU B PAa3JIMYHUTE HAIIPpaBJICHUA U HJ'IaT(bopMI/Ii

1. Ilpeocmasumennuam evHuieH 6ud Ha yed cailma HA 0A0eHA 30PABHA OPZAHUZAUUA,
B TOBa YHUCIJIO JISCHUAT U OBP3 JOCTHI O HeoOXoammara wH(OpMaNus, pazoupaem e3uk (Io-
OMPOCTEHO CBHIbPXKAHHE OTKBM cleuu(puyHa MEIUIHUHCKA TEPMHHOJIOTHS), MeOUUUHCKU
KOpeKmHU MmeKCmoee; nepuooudHa nooopvyHcKa Ha uHgopmayuama 6 pazoen ,,HOBUHU 6
yeocmpanuyama Ha UHCMUMYUUAMA; NOOZ0MOBKA HA mMeKcmoge (cmamuu u nocmoee) 3a

on-page u off-page SEO onmumuszauus.

2. Ha npezneH miaH ujBa HAXOA4YMBOCTTA, ObP3MHATA HA PeaKLHMHUTE, A/IeKBATHOCTTA
B KOMYHHMKAIUSITA € NMAIHEHTH, KJIMEHTH, CIYKMTeJM M IIHPOKaTa 00LIeCTBEHOCT B
Pa3IM4YHM JAUTHTAJHU KaHAJIM, KAKTO M B MOATOTOBKATAa HA CbAbP/KAHMETO 32
BCCKH/HEBHA WJIHM Nepuoan4yHa nogapb:xkka Ha META npoduaure (u npodpuiau B apyru
COLMAJIHM MPe’KHM) Ha MHCTUTYLUATA, KOATO MpeacTaBinsaBar 3apaBHuTe PR-u. Cpen 3agauunte
IpeJl crenraIiucTuTe 1o 3apaseH PR e u cbh3gaBaHeTo Ha TEKCTOBE 3a MEHIOTA U ChIbpPKAaHUE B
MOOMIIHU MMPUIOXKECHUA W NECPUOINYCH MOHHUTOPHHI 34 AKTYAJIHOCT U OBroBe B cHCTeMaTa.
Xubpuonocmma u adanmuenocmma ca Ka4ecTBa, KOUTO ca IOBeYe OT HEOOXOAUMO YCIIOBHE 32

yCex MnMpr OCbIICCTBABAHC HA JUT'MTAJIHU CIICLIUATIHA CHOUTHS B OHJIANH cpeaa.

3. ETnunuTE mpeuky B MpAaKTHKAaTa Ha CIEIHUAIUCTA MO BPB3KH C OOMIECTBEHOCTTa B
31paBHaTa cdepa HalW-4eCcTO MPOU3THYAT OT NPUHIMIIHUTE HAPYLICHUS Ha JuYHAmMa u
npoghecuonannama emuka. Te3n OGapuepu B PR mpakThkara m B €TMYHOTO MOBEICHHE Ha
3[paBHATA OpraHM3aIys CJIe/IBa 1a OBAAT MOIaraH! Ha 33ABJI00YEH aHAIN3 C OTJIe]] Ha TAXHOTO
eeKTUBHO mpeojoisiBaHe. B TOBa OTHOIIEHHE € JIOTMYHO IOBEACHUETO Ha CIICHHUAINCTA II0

BPB3KH C OGLI_ICCTBCHOCTTEI Ja 6’L,Z[C pPeryjiupaHo OT HAKOJIKO I10-BaXXHU CTaHJAApTa: JdUYHU
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emuuynu cmamoapmu; nompedHocmume u npobdaemume, nped KOUMO € U3NPAGEH
paodomooamenam (ounu me emuynu uiu He); emuunume cmanoapmu na PR npogpecuama;

nYOMUYHUA UHmMeEpec U JIP.

4. Ilpasnume , kananu“ B TpakTHUKaTa Ha 3ApaBHUTE PR-u ce kpusT B Hal-pyTUHHU
BCEKHJIHEBHU JIEHHOCTU KAaTO NyOIUKY6aHe HA CHUMKU, A6MOPCKU NPABA U MBbP206CKU MAPKU,
npaea Ha cayycumenume, peKiaMHU nPEeMEHUUU, CbOUmMUs, cOOCMEEHOCH bPXY uoeu, 10pu
U BBB BPB3Ka C KOHChupayusa M Kieeema. PR cienuanuctsbT B 37paBHaTa cepa e peaHo oa ce
cvo0pazaea cve 3aKOHUMe, PETYIVpAIlld KOHKPETHATa IeHHOCT, KOSATO I1e ObJe mpeArnpueTa u
oa ymee 0a 2u npunaza é paspadomeanemo na mekcmoee 3a PR kamnanuu, nporpamu u

IIPOEKTHU.

YoBEIIKUAT BUJI €BOJIFOUPA C BCSIKA M3MUHAJIA TOJIMHA U CUTYAIUsTa Ce POMEHS HE CaMo
B 3/1paBHara chepa. ETHkaTa u mpaBoTO ca JMHAMHYHU CYyOCTAaHIIMU, KOMTO HEMPEKBHCHATO CE€
oboratsiBar, IPOMEHAT ce 3a Mo0po, 3a Ja ca MoJIe3HH Ha oOIIecTBOTO, Ha Xopara. JloOpara
ChBECT, JOOpHUTE HAMEPEeHHS U OoraTHsi MPOPECHOHANICH OMMUT MOTAT Ja OBJAT 3acTpaxoBKa Ha
CICHUAIUCTUTE 10 3/ipaBeH PR 10 OoTHOIIEHME HA €TMYHWTE W NPaBHU MPEYKH B npodecusita,
KOSITO ca U30payiv J1a PaKTUKyBaT. [IUrUTaTHOCTTa Ha BPEMETO, B KOETO KUBEEM TUKTYBA U IIIE
npoabJKaBa Aa AUKTYBa HOBU HOTp€6HOCTI/I, HU3UCKBAHHA W OYaKBAHUSA KBM CKCICPTUTC I10
3ApaBCH IBOJINK pI/IJICI;'IIH"bHC, a BCUYKH IMPOMCHHU Ca JIOTUYHHU U IMOJIC3HU 3a XOpaTa B 3[IpaBHATa
cdepa — marueHTH, KIMeHTH, MEAUIIMHCKY JIMIA WIH IHUpoKaTa o01iecTBeHocT. Om 30pasnume
PR-u 3aeucu o0a npeevpnam oucumannume npeou3zeuKameicmea ¢ npeouMcmed, HOMazauiu

Ha uoeeuecmeomo.

YerBbpra riaaBa , KOMyHUKAUMOHHM NPAKTHKH M OHJAH HMHCTPYMEHTH Ha
CBeTOBHATAa 3paBHA OpPraHM3alMs” aHAIM3UMpa KOMYHHMKAllMOHHUS HapaTUB W OHJIAWH
uHctpymeHTapuym Ha C30, pasriexaailku HUCTOpUYeCKM U (DYHKIIMOHAIHU aCIEeKTH,
KOMYHUKAITMOHHU CpeIcTBa M JeWHocth Ha Opraduzanusta W 0000maBa  MEKIMHHA
3aKJTIIOYEHUS.

Komynukanmonnute npaktuku Ha CBETOBHA 3paBHA OpraHU3alllsl HE CE OrpaHMYyaBaT B
npaBoJUHEHN JeicTBUs. Te ce 00001maBaT B CI0M#CHA MYIAMUNE8v1 cucmema om
KOMYHUKAUUOHHU HADAMUEU, npeniumawiu ce niamgopmu Ha oougysane, GopMUpalKu

O6H_[I/I TOYKU Ha NPECHUYAHEC, MOAYMHCHU Ha OCHOBHHUTC HJACU W MHCHA Ha OpFaHI/BaHI/IS{Ta.
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Ownnaitn uactpymeHTapuyMbT Ha C30 e usrpajseH or OoraT apceHan OT AUTHTAIHU CPEICTBA,
cpen kouto yebcTpanumara Ha Opranusanusra, Facebook crpanwuma, Instagram mpodui, Twitter
npodwui, TiKTok kanan u MoOWIHM TpHIIOKeHHsI. B3 OCHOBAa Ha BCHYKO TOBA 1€ HAIPaBUM

CJICOHUTC MCKIWHHU U3BOJU OT YCTBBHPTA I'NIaBa HA JUCCPpTALUATA:

1. Yeocmpanuyama nwa C30 ¢ OCHOBEH KOMYHUKAIIMOHCH KaHaJl, a HeuHama
cmpykmypama e jecHa 3a pazdoupare M u3non3BaHe. Ts momara a ce onpeaenu ChIbPKaHUETO
[0 BAXHOCT W PEJICBAHTHOCT, HACOYBAWKU TOTPEOUTENIMTE KbM HAl-BaXKHHUTE CTPAHUIIH.
CrtpykTypaTta momara Ha MOTpeOUTeNUTEe Ja JOCTHTHAT A0 HMH(OpMAalUATa, KOSATO THPCAT MO
BB3MOXXHO Hal-Obp3usi M Hal-leCeH HauuWH. YeO au3alHbT € TOJYMHEH Ha uoeama 3a
cemniocm, 3a yjiecHeHocH, 3a npakmuynocm. bpana UISHTUYHOCTTA JIMUU OT ynoTrpebdaTta Ha
KOPIOPaTUBHUTE I[BETOBE — CBETJIO CHUHBbO M Osio. Busyanuzauusara Ha gaHHU B yeO caiiTa e
MOJYMHEHA Ha o0Iuara ujes 3a ceMmno u JjecHo. 3HaAaueHUeTo Ha aopusMa ,Ho-MaAlaKoOmo e
noseye, IOMyNAPU3UPAH OT TEPMAHCKHS ¥ aMEPUKAHCKM apxuTekT Jlyasur Muc Ban nep Poel?,

€ B IIbJIHA CWJIA U OT TOJIIMO 3HAUYEHHE 3a YUCTA U SICHa KOMyHUKalmoHHa crparerust Ha C30.

2. Obwyeanemo Ha OpraHuzanusaTa ¢ HEWHATa ayAUTOPHUS € HEenpeKbCHAmo —
Npoab/KaBa M 4pe3 Mpoduin U KaHaau B coruannute mpexu. Illo ce otnacs mo Facebook
KOMYHUKAYUAMA ce OCbWecmesnsa ype3 NYyOIuKayuu cvC CbObPHCAHUE OM pA3IU4eH MUn.
BUJIE0, CHUMKH, UH(OrpaduKH, JTallBCTPUUMUHT U Apyru. Texcmogeme KoM nybnaukayuume ca
Kpamku, a ynorpebaTa Ha €MOTHKOHM € 4ecTa NpakTuka. KoMmyHHKanus upe3 CTOpHUTa,
naiiBcTpuiiMuHr, Messenger u 4arGoT, UHCTPYMEHT ,,ChOUTHSA ca ChIIECTBEHU. T0OBa, KOETO
paboTH B MOCOKa M3TpakIaHe Ha KOMYHUKAIMOHEH MOCT B INstagram ca enmm3onu oT CIennaiHo
CH3/IaJICHH CEPHH, CTOPUTEIIMHT U UHCTPyMeHTHT reel. B Twitter npogpuna na C30 Hsikou ot
nyOlIMKaluuTe ca CbC CHUMKA, WIIOCTpalus, uHdorpadguka wiM ¢ BUAEO, TUIIMYHO € Jla ca ¢
obpasoBarenen xapaktep. Copabpxkanueto B TIKTOK e cbhoOpaseHO B TroisiMa CTEIEH C
norpedburenckusd npopua Ha nocienoBarenute Ha OpraHuzanusata B IUiatdopmara.
Cmpemerrcom KoM MUHUMATUZLM (3A CEMNIOCI U NPOCMOMA) € U3NDBIHEH 8 Oule NO-201AM
demaiin. [lonynapnu auunocmu u UOOAU HA MULH NOKOJIEHUEmMO €A Ydcm Om Hapamuea 3d
peanuzayus wa npoexmume na C30 u ca nyoruxyseanu ¢ TIKTOK. YecToTaTa Ha myOJIMKyBaHEe He

€ CTpOro IJIaHupaHa. Xamrar oTOeIsI3BaHeTO € TUITHYHO.

12 Johnson, Philip. Mies van der Rohe. Publisher: The museum of modern art. New York, 1947.
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3. Mobunmnute npunoxxkenuss Ha C30 ca Hali-miIaaquTe KOMYHUKAIIMOHHU TUIaTGopmMu B
cucremara 3a obmryBane Ha C30. Te ca xutoB TpeHa U 6bpP30 HAOUPAT MOIMYISIPHOCT, OCOOEHO
cpen mo-mianara dact ot aymutopusta. WHO Info u WHO Events maBar Bb3MOXXKHOCT Ha
MOTPEOUTENUTE 32 OBP3 VOCMBN 00 NO-CUHME3UPAHA UHPOPMAYUs, KAKTO U IO TUPEKTHA BPBh3Ka
cbe C30. Cnedsam zenepannama uoes 3a cemniocm. 11{o ce otHacs 10 Baitobp kanana Ha C30
MIpaBH BIIEYATJICHUE HAJOXEHATa MPaKTHKa 3a OOIIyBaHEe Upe3 yampomose  eMUCHUY B KaHaJa,

C KpamKu c1;06u4enuﬂ, XUnepjiunkoee, emMomuKonu.

4. Cneyugpuunomo 3a npeckonpepenuuure Ha C30 e, 4e Te ce MNPOBEKIAT B
oucumanna cpeoa, a Hemunuunomo e, ye C30 He U3UCKBA NOMBBPIHCOCHUE 34 NPUCHCHMBUE.
@ynxkyuume Ha npeckonpepennuure u opudunrute Ha C30 ca da pasnpocmpansm Ho8uHuU, Oa
ce pascesim 8b3HUKHAIU 8 NYOIUUHOMO NPOCMPAHCMBO CobMHEHUs. N0 0d0eHu memu, 0d 0aoam
8bL3MOIACHOC HA Npeocmasument Ha meduume 0a 3a0a0am c8oume SbHPOCU U 0a NOAYYaAm
omeoeop, oa uHgopmupam 3a Oetinocmu unu cvoumus na C30. T'oBoputen Ha C30 mo
pa3IMYHA BBIPOCH HE BHHATM € €IHO U ChHINO JIUIE, & KOMYHUKAUUOHHAMA (YHKUUA U
Kauecmeomo Ha eKCHepmHO Jiuye ca OT U3KITIOYUTEITHA BAKHOCT 32 HYKJIUTE HA MCHUDKMBHTA
Ha C30. KoMneTeHTHOCT, HHUIIMATUBHOCT, JIUAEPCTBO, aBTOPUTET — TOBA Ca Ka4eCTBAa MPUCHIIH

3a roopuren Ha C30.

5. Cneyuannume cv6umua Kato 4act OT KOMyHHKanMoHHaTta cuctema Ha C30 mamam
Komepcuanna yen. Te oasam 6b3MONCHOCH 3 PA3NPOCMPAHEHUE HA 30PAGHU U OPY2U HOBUHU
RO HAYUuH, KOUMO NOBUWLABA 0CEE0OMEHOCMIMA U pa3dupanemo 3a 30pagnume npooremu u
Mobunuzuparne Ha NoOKpena 3a oOelcmeue, Om MeCmHAma OOWHOCM 00 MeHCOYHaApoOHama
cyena. ChOUTHIHMAT KaJICHJIap € U3TPaJIeH BbPXY OCHOBA OT CBETOBHU JHU (CBETOBHUSAT JICH 32
6opba ¢ TIOTIOHOMYLIEHETO, CBETOBHMAT JieH 3a Oopba cbC chnuH U T.H.). EqHO cnenuanHo
CbOUTHE C OTPOMEH MOTEHIMA 3a pa3BUTHE € prMoBHAT pectusan Ha C30 — HAFF — B koliTo
YYaCTHHIIA MOTaT Ja ObaT BCHYKH HE3aBHCHUMO OT JIOKAIHS, TI0JI, ETHUYECKa MPUHAICKHOCT,
penurust u npoune. C30 3amaraT Ha 3BE3HO NPHUCHCTBUE, HAIPUMEDP aKTpUCaTa U AKTHUBUCT

HlapwH CtoyH e xypu ot CAILl B TpeToTo H3aHue Ha (ecTuBaa.

KonkoTro moBeue ce pa3BUBAT TCEXHOJOTHMUTE KaTO HWHAYCTPHA, TOJKOBa ITIOBEYC

BB3HUKBAT HYXIW OT HOBM HAYMHHU 3a KOMYHHUKaAIHA. I[I/IF]/ITaJIHOCT H IOCTOAHCTBO,
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MHUHUMAJIU3BM M MEKIYHAPOAHOCT, O5JI0 M CHHBO — Taka MOXe Ja ce 0000mu

KOMYHUKAI[MOHHUS HApaTUB U OHJIalH UHCTpyMeHTapuyMma Ha C30 kbM mecen aekeMBpu 2022.

IMerata raaBa ,KomyHukauuoHHu npakTukd Ha CaeTroBHATa 3JpaBHA
OpraHu3anys B yCJOBHATA Ha NAHAEMHUATA C KOPOHABHUPYC” UMa CTPEMEX Ja MpPeICTaBU
nericteusata Ha C30 B otroBop Ha manaemusita or COVID-19 mo BuaoBe M XpOHOJIOTHS,
e(eKTUBHUTE KOMYHHKAIIMOHHHM NMPAaKTUKU Ha opranu3auusaTta B nepuoaute 2019-2020 u 2021-
2022, na oTkpue W Ja MpencTaBH HeJocTarbiuTe W rpemkute B PR Ha Opranusanusta mnpu
HaHAEMUATa OT KOPOHABUPYC U J1a CUHTE3UPa MOIyYEHUTE U3BOM.

,COVID-19 e YepHoOwi-MOMeHTHT Ha 21-BH Bek“!® — ToBa 3asBABAT HE3ABHCHMHU

excrieptu oT HesaBucuMus maHen 3a TOTOBHOCT M PeaKius NPM HaHAeMHA? B cBOS JOKIaj
COVID-19: Make it the last pandemic. KakBu KOMyHUKAIIMOHHYU CTPATEruu ca ePEKTUBHH, KOH
PR neiictBus ca momycTUMH M paOoTeld B ycCioBHs Ha maHaemus? KoMyHUKaIlMOHHUST
HapatuB Ha C30 Oemie pasrienad 0OOCTOMHO M B JICTAiJIM B MPEIXOHATA IJI1aBa HA HACTOSIIIUS
JMCEPTAllMOHEH TPYJ ¥ KaKTO CTaHa SICHO OHJIAfH WMHCTPYMEHTAPHUYMBT € JIBUTATeIsAT Ha
KOMYHUKAI[MOHHATa WM IpakTHKa. B mera riaBa oOpblnamMe BHUMaHWE Ha OOIIyBaHETO Ha
Opranuzanusra ¢ HeWHUTE MyOJIMKK B M3BBHPEIHATA CHUTYallHs, Bb3HUKHAJIA MMEHHO MOpaIH
naHjgeMusTa ¢ KopoHasupyc. Taszu curyanus-peHoMeH ce okazpa cinycbk 3a C30 KbM HOBU U
AMHAMHYHY HAYMHU 32 ITyOJIMYHA KOMYHHKAIUS, Pa3IMYHH OT TE3H B YCIIOBHS Ha KPH3a.
Komynukanmonaute npaktuku Ha C30 B ycloBHsATa Ha MAHJIEMUATA C KOPOHABUPYC MOTaT
na ObIAaT CMETHATH KaTo MpHUMep 3a Obp3a peakiys B M3BBHpEIHA CUTyanus Ha (HOpcMakop.
[ToBenenunero Ha OpraHuzanusra Oemie OT CHIIECTBEHA BaXKHOCT 3a Ka4eCTBOTO HA JKUBOT M
13001110 32 3ala3BaHETO Ha )KUBOTA OCOOCHO B HSKOM PaiiOHHM, a HEOCTATBIIUTE U JIOIyCHATHTE
rpemiku Ha C30 ca 10 U3BECTHA CTENEH MPUYMHA 3a MPOMSHA HA PA3BUTHETO M CKOPOCTTa Ha

Pa3BUTHC Ha CT)6I/ITI/I$ITa, CbII'BTCTBALIU MMAHACMUATA C KOPOHABUPYC. B®3 ocHOBa Ha BCHYKO TOBa

1€ HAIIpaBUM CJICAHUTEC MCKAWUHHU U3BOJU OT II€TA I'NIaBa HA JUCCPpTALIUATA:

1. OcHoBHa YacT oT KoMyHuKarmonHute jaerctBus Ha C30 kato otroBop Ha COVID-19 ca

JOKJIa/IM, MyOJIMKAIMA B COIMATHU MEIHWH, PEYH, HIO3PEIHICH, pe30oonuu moj dopmara Ha

13 COVID-19: Make it the Last Pandemic. [Cited 4 ¢espyapu 2023]. Available from:
https://theindependentpanel.org/wp-content/uploads/2021/05/COVID-19-Make-it-the-Last-Pandemic_final.pdf.
Page 4.

14 The Independent Panel for Pandemic Preparedness & Response
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opUIMaTHU JOKYMEHTH, MyOJWYHH OOpBIICHUS KbM TMPOU3BOAMTEIM M HHBECTUTOPH,
TEXHUYECKU 3a/laHusl, aHAJIM3H, MPECKOH(EPEHIIMH, UBEHT JIUCTHHIHU, TJ100aleH XyMaHUTapeH
IUTaH 3a OTTOBOP, IPOYYBAHUS. Ycmpemsbm Kbm 00CMBbRHOCH Y YIIECHEHUE HA TIOJI3BATEIIUTE €

BOACIII.

2. B nmepuona 2019-2020 C30 u3rpaxaa u yTBbp:KIaBa CBOsI MO/ie]l HA KOMYHHKAINH,
cebp3anu ¢ maHgemuara ¢ COVID-19, nuum TpeBOKHOCT M CKJOHHOCT KbM CHCTEMHO
asapmupane. 3a npbB mbT CBeTOBHA 31paBHa acamOiest ce MpoBeXkIa BHPTYAJHO, a TOBA
O3HauaBa MoOBeYe JMIMTATHOCT B KOMYyHHKanuure. PemeHuero na MMa eIMH OCHOBEH
roBopuTten € npaBuwiHO. [locnanusTa ce XxapakTepus3upar cbC ceMIIocT. JIaiiBCTPUIIMUHIBT e

HEeM3MEeHHA YacT OT KOMyHHUKalMoHHata rnpaktuka Ha C30 B TO3U EPHO/I.

3. IIppBara uwact Ha mepuwoma 2021-2022 e ce xapakTepu3upa ChC CBPBXJAMHAMHKA,
KPeaTuBHOCT, YBEPEHOCT U CTPEMEX KbM IOBEYEe KOMYHHKAI[MOHHA JEWHOCT, a BTOpaTa My
[I0JIOBMHA C€ OTJINYaBa ChC 3aBPbIIaHe KbM HOPMAJHOCTTA, YCIIOKOGHUE HA JIMHAMUKATa U
obopotuTe Ha KOoMyHHKanusTa. KomyHukarmumonHute mnpaktuka Ha C30 upe3 MoOwiIHH
MIPUJIOKEHUS UMa HYXJ1a OT JI0pa3BUBaHE U pa3lINpsBaHe. AKTUBHOCTTA B COLIMATHUTE MEJIUU €
Ba)KHA, JIOPU U aKO € MOCTHTHATa Ype3 CIOHCOPUPAHO ChAbpkaHue. KoMyHHKaIus upe3 e3uka
Ha KMHOTO € OCBILECTBEHA YCIIEUTHO ¢ GUIMOBHUs (hecTuBal ,,3ApaBe 3a BCHUKU , a y4acTUETO Ha

CBC€TOBHHU 3HAMCHHUTOCTHU KaTO H_[ap’I)H CTO}/H € 6nar0np1/1s1TeH KOMYHHUKAIIMOHCH MTOAXO/.

4. Hesp3moxHocTTa Ha C30 na yGean MHO3MHCTBO OT XOpa Ja c€ BaKCMHHUpAa MOXE Ja
ObJie OTUETEHO KaTO HeJoCcTaThK. OCHOBHMTE NPUHLUMIIM HA BPB3KHUTE C 001IeCTBEHOCTTA He

OuBa 1a ce Hapyumasart 3a 1a HE C€ CTUra 10 Ipeluku, 10 XxaoC 1 10 33Fy63 Ha aBTOPHUTET.

Ilecrata rnaBa ,EMnupuyHH M3cileIBaHUA“ ce aHraxupa ¢ [peaMera Ha
EMIUPUYHUS HHTEpPEC Ha JUCEPTAlMOHHUSA TpPYyZ, KaTo MPEJCTaBsl YETUPUTE H3CIEABaHMUS,
pe3ynTaTuTe OT TAX U KIIOYOBU U3BOAU. OCBHUIECTBEHUTE HAyYHU W3CIIEIBAHUS 3a LIEJIUTE Ha

HacTod1aTa jucepranud ¢a B IBC OCHOBHU HAITPABJICHHUA:

A. 3a HecneumaJgucTH no 3apaseH PR (aynuropus Ha 3apaBHUS IBOJIUK pUIEHIIBHC —

KOHCYMAaTOPH/TION3BATENIN Ha 3[JpaBHU U COLIMAIHU MPOJYKTH U YCIYTH) U

b. 3a cnenuanuctu no 3apasen PR.
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Pa3zpaborenu ca u ca W3MOI3BaHU aBTOPCKU BBIPOCHHULM MMOA (opMara Ha aHKETHU
KapTH, a METOJAMUTE 3a IMPOBEKIaHE UM METOAMTE 3a M3MEpPBAaHE Ha PE3YyJTaTHTE ca OMHCAHU
110ipo0OHO B 1IeCTa IJ1aBa. Te ca pa3IMyHM 3a LIEJUTE HA BCSKO OT JIBET€ OCHOBHU HaIlpaBJICHUS

(HeCTIeIMaNCTH U CIICHUAIUCTH IO 3]JPaBeH MbOJIMK PUIICHIIBHC).
Yerupute nscienBaHus ca:

1. TlpeacraBuTe/IHO M3CJIeBaHe HA Tema ,,/[HHAMUKa HA KOMYHHUKAIIHOHHUTE (POpPMU
Ha yIpaBjieHHE B 37paBHaTa cdepa‘, mpoBeneHo ot ,,I'anbsn MaTepHensHba bonkan
AJl no 3asBKa Ha JIOKTOpaHTa Bb3 OCHOBA Ha pa3pabOTEHU OT HEro BBIPOCHUK U
aHkeTHa kapta. M3cjie1BaHeTO € HACOYeHO KbM KOHCYMATOPH HA 3JApPaBHHU U

COLMAJIHM YCIYTH — KJAMEHTH U MAlHeHTH .

Wscnenanero € mpoBeneHo oT ekumna Ha ,Jlanbn WurepunemrsHba bonkan* AJl mo
MophUKa Ha JOKTOpaHT JloHueBa SIHKOB, a 3a LIEIUTE Ha MPOYYBAHETO € M3II0JI3BaHa aBTOPCKaA
ankera (Bx. npuioxenue Nel5). U3ciaenBaneTo e mpeacTaBHTENHO, a u3Baakara ¢ ot 807
bJIHOJIETHH OBbJrapv, MeToabT HA NpoOBe:kIaHe e ,,Jlune B Jjume” ¢ rTadjerm — Haii-
ChbBPEMEHEH METOJ 3a MPOBEKJaHe Ha COLIMOJIOTMYECKU MpoyuBaHud. M3cnensanure npusHanu
ca moJi, Bb3pacT, TUIl HACeJeHO MSICTO, pa3Mep HA JH4YeH MecedeH /10X0/, TPYAOB CTaTycC,

06p330BaHHe, €CTHUYECCKA NPUHATIC/KHOCT U MAPTUEH €JICKTOPAT.

2. Uzcnemsane ,HoBute Memum B cTpykTypara Ha 3xapaBHus PR. Jlunamuka Ha
KOMYHMKAIlMOHHUTE (opMH 3a yOpaBlieHHE Ha oOpa3ute B 3apaBHaTa cdepa.*
M3cnenBaHeTo € Bb3 OCHOBA HAa aBTOPCKA aHKETHA KapTa/BBIIPOCHUK Ha JIOKTOPAHTA,
peajiM3UpaHa cpej CHeNHAJMCTH 1O 3ApaBeH PR BbB Bogemu OOJHULIM M

3apaBHHM HHCTUTYUHMH bbiarapus)

H3cnenBaneTo e npoBeaeHo cpel CNENMAJMCTH M NPAKTHIM 10 CNIENHAJHOCTTA BbB
BoO/elIN 31IPaBHU MHCTUTYUHH B Bbbarapus. IIpoyuBaHeTo e mpoBeaeHO Ha 0a3a aBTOPCKH
BBIIPOCHHUK M aHKeTa, peanu3upana 4pe3 miatdopma Microsoft Forms, mocpeactBom kosTo ca
HalpaBeHW W TOBEYETO O0O0OIIEeHMs] Ha pe3yaTaTuTe. 3a 000O0IIaBaHe HAa PE3yJTAaTUTE B TO-

MMpeHn3CH JeTaiil ca U3I0J3BaHU MMPEIJIOKCHUATA HaA Muxk PI/II"[:J'IC(bOp)I 3a ICTTC

15 KiiuenTu ca xopara, KOUTO IIALIAT 34 3/PaBHA/COLMAIIHA YCIIYTa, a NIAIMEHTH Ca OHE3H, KOMTO MOJI3BaT
yciyrara. Moxe fa ca eHO | ChIIO JIWIIe, KOTaTo TOJA3BaTEeNSIT € JUIETO, KoeTo 3amiama 3a yciyrara. (b, I, J1.
A1)
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MIPUTIOKPHUBAIIHN Ce€ O0IIeCTBEHH (OM3HEC) CEKTOPH, C POKYC BBPXY 37paBHaTa chepa u padoTeria

KapTa 3a pa3jJIM4HUTC CCKTOPHU.

3. HUscnensane ,,.Dynamics of communication forms for healthcare management (PR
management in health care)* B naii-rossimara 6oannua B M3paea — SHEBA Tel
HaShomer Medical Center. M3cienBaHero € Bb3 OCHOBa Ha aBTOPCKAa aHKETHA
KapTa/BIIPOCHUK HAa JOKTOPAHTa, IOMBJIHEHA OT IHUPEKTOpa MO MEXIyHapOIHU

OTHOIIICHHSI U TIAPTHHOPCTBA Ha OoHuIaTa — Yair ltzhar

W3paen mma ,,cuiiHa MEAMIMHCKA akaJleMUYHa KyATypa, Ao0pe o0opyaBaHH OONMHHULIUA U
cTabunHa HHGPACTPYKTypa 3a MbpBHUHA MeaurmHcka momont“®, Haii-ronsimara Gonuna B
H3paen e Sheba Tel HaShomer Medical Center, ¢ okono 15000 ciyxurenu: 10000 3apaBHHA
npodecuonammctu, 1700 nexkapu, 2740 MeTUIIMHCKA CeCTpI/I.17 Sheba e BogemusIT METUIIMHCKU
LEHTHp B BIM3KMS M3TOK M MEXIyHAapoJHO MPU3HATO 37ApaBHO 3aBefenue.’® B Sheba mma
JNledeHus, W3CNENBAHUS M TIPOLEAYPH, KOMTO HE Ce IpejiaraT HUKBIE Apyraje mo cmera.®
ABTOPCKOTO M3CJIe/IBaHe € Bb3 OCHOBA HA JINYeH NMPodecuoHaieH KOHTAKT ¢ JTUPEeKTOopa Mo
MeKIyHAPOJAHU OTHOINEHHsSI U MapTHbopcTBa Ha Gosmmua Sheba Tel HaShomer — Slup
HMuxap. HeroBure OoTroBopu Ha BBIPOCHTE B aHKETaTa AABAT MOLJe]d BbPXY aKTYaJIHHU
ycnemH KOMYHHKAIMOHHHU MOAX0AHU 32 MbOJIMK puJieiilibHC B 3ipaBHaTa cdepa u Mmorart

Aa Mocay;KaT Kato 0a3a 3a cpaBHeHHe Ha PR mpakTukuTe Ha Me:KIYHApPOIHM 3ApPABHH

Na3apHu € roJsAaM 00eM oT padoTa B KOMYHHKAIMOHHHS CEKTOP.

W3scnensanero e mpoBeneHo upe3 miardopma Microsoft Forms, Berpocure ca ChIUTE KaTo
3a/laZIcHUTe Ha OBJIrapcKuTe ClIenuaIucTd Mo 3ApaBeH PR u Morar na ObaaT BUAEHHM B

npunoxenue Nel9.

4. WUscnensaue ,,EQeKTUBHUAT MEHUIKMBHT B 3ApaBHus PR B bparapus wnm kak na

CTaHeM ycremHu U TbpceHu PR cnenmamuctu B 31paBHara cdepa®. M3cnenapanero e

16 Clarfield, A Mark. Manor, Orly. Nun, Gabi Bin. Shvarts, Shifra. Azzam, Zaher S. Afek, Arnon. Basis, Fuad.
Israeli, Avi. Health and health care in Israel: An introduction. The Lancet, 8 May 2017. DOI: 10.1016/S0140-
6736(17)30636-0. Available from: https://www.thelancet.com/journals/lancet/article/P11S0140-6736(17)30636-
O/fulltext.

17 About wus. Website of Sheba Tel HaShomer. Cited [10 wmapr 2023]. Available from:
https://www.shebaonline.org/about-us/.

18 [Tax Tam.

19 Choosing Sheba Medical Center Israel. Website of Sheba Tel Hashomer. Cited [10 mapr 2023]. Available from:
https://www.shebaonline.org/medical-tourism-israel-africa/.
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Bb3 OCHOBAa Ha aBTOPCKA aHKETHA KapTa/BhIIPOCHHK Ha JIOKTOPAHTA, peaju3upaHa
cpel cmemuaJMCcTH 1O 3ApaBeH PR BBB Bogemu OOJHMIM H 3APaBHU

HHCTHTYIHH B Bharapus)

3a na pa3zdbepeM Koe ImpaBH yipaBieHueTo Ha 3apaBHus PR B bearapus edexrusen, 3a na
pazbepeM Koe MpaBu €IUH CIEUAINCT 0 3IpaBHU Bpb3KU ¢ obmectBeHoctTa (BO) yeneuien u
ThpPCEH MPO(ECHOHAIUCT JIOTHYHA CThIIKa O¢ a Ob/ie NMpoBedeHO MPOYYBAHE ¢ PeCOHAeHTH
TeCHU CHENHAJUCTH ¥ ONMUTHU MPAKTUIM B 3ApaBHHUS NMBOJMK pujieimbHc. 3a 1a ObaaT
(dbopMynupaHu BIPOCUTE ca pasrieaanu Oubnuorpadcku U3TOUYHUIM, U3CIEIBAIN U OMICBAILN
ONMTA U METOJOJIOTHSTA HA yCIeXa B YIPABIEHUETO U MEHUKMbHTA, B TOBA YHCJIO IJIAHUPAHE,
opranu3anysi, HaCOYBAaHC U KOHTPOJUPAaHC HAa YCUJIUA 3a IMOCTUIaHC Ha ousHec (ynpaBHeHCKI/I u
pbkoBOAHU) 1ienu. Cielnl CMHTE3MpaHe Ha eCeHUHaTHU (OpMYyJH 3a ycrexa 0sxa ChCTaBEeHHU
BBIIPOCH 33 aHKETHO TIpoyuBaHe (Bxk. mpuiokerune Ne20).

HN3mepBaHeTo Ha pe3yaTaTuTe OT BHIPOCHTE B AHKeTAaTa e o MeToAa Ha Peii lanuo
32 oLleHKAa Ha Ju4HocTTa — PrinciplesYou?. B ankerara mMa 1Ba BHIPOCA OT ,,0TBOPEH™ THII —
BCEKM PECIIOHJICHT J1aBa OTIOBOP B CBOOOJAEH CTHII, TIO CBOS JIMYHA TpeleHKa, Oa3upaHa Ha
OMHTa B KOHKpPETHATa 3/ipaBHa cepa, B KOSITO TOU WM T pabOTIT.

3a 00001aBane Ha pe3yiTaTUTE B MO-MIPELU3EH JETAMI ca U3MOI3BAHU MPEJIOKEHHUAITA
Ha Muk Purwicdopn 3a merre mpUMOKpHUBAIIM ce OOIIecTBeHU (Ou3HEC) ceKTopH, ¢ (HOKyc
BBPXY 3/IpaBHaTa cepa u paboTemnia KapTa 3a pa3IUIHUTE CEKTOPH, KOATO CIIOMEHAXMe MO-Tope

H OIIMCBaAME HO'HO,I[pO6HO B IUCCPTANUOHHUA TPY .

Bbrpeku, ye paznpocTpaHEHHETO U pa3pacTBAHETO HA JIUTUTATHUS CBST ca HEM30€KHU U
Obaemiero 1me 0b/ie HACUTEHO ¢ OHJIalH 00lyBaHe, KbM JHEIIHA JaTa B bearapus 1o ce oTHacs
710 37paBHaTa cepa KOMyHUKALMUTE ca B XMOPUIHOCT — MEX/Ty KOHBEHIIMOHATHUTE MPAKTUKH
U JIUTUTAJHUTE WHCTPYMEHTH. Bb3 OCHOBa Ha M3/105KEHOTO B IIECTA IJaBa €a HANPaBEHH

CJIeAHUTE MEKIMHHU U3BOIU.

1. IlencnonepuTe, BH3pACTHUTE M B MOBeYETO ciayyan 0e3padoTHUTE ca MO-MAJIKO
AUTMTATHO HACTPOCHHW OT APYTU I'PYIHU PECIOHACHTH, CIENOBATEIHO IIPU TE3U TapreT Ipynu
1o-e(peKTUBHYU MPAKTUKU 3a 3[[paBHAa KOMYHHKaIMs Onxa OuiM kiacuyeckute noaxoau B PR-a.

KonBeHnMOHAJHUTE MeTOAM 32 MBOJIMK pUIEHIIBHC OMXa OMJIM IO-peJIeBAHTHH M IPH

20 Dalio, Ray. Principles You. Understand yourself. Understand others. Help others understand you. [Cited 5 maii
2022]. Available from: https://principlesyou.com/.
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eTHUYECKHTEe IPylM HA POMH M TYPUH, A0KATO NpPH ObJrapure 0uxa padoTH/IM MoBeYe
AUTMTATHATe KOMYHMKAIMOHHHM (opmu Ha ynpasienue. HW3Touynumnm Ha 31paBHA
uHpopManus — 3a pa3IMYHUTE BB3PACTOBU, E€THUYECKHM U MPOYME TPyNH ca pasiuyHu
JOMUHHMpAIIATE HM3TOYHMLIM Ha 37paBHAa uHPopmanus. C yBelnyaBaHe Ha BB3pACTTa H
CBBp3aHUTE OOCTOSTEJCTBA HA JKU3HEHMs IIAaHC (HAallpUMep €THHYECKa MPUHAJIEKHOCT, THII
HAaceJIeHO MSCTO, TPYJOB CTaTyC), OYaKBAaHO HaMalliBa U BIUSHMETO HAa MHTEPHET, a OCTaBa
BHUJIHO BIIMSHUETO HA TeJIeBU3UATA. JINUHUTE JIeKapy ca HaW-NIIPEAIIOYUTAH U3TOYHMK Ha 3/IpaBHA
uHpOpMaIus, ClIeJ] TOBA ca POJHUHH, TO3HATH U CHCEIH, HA TPETO MSCTO HJ(BA PE/ HA OHJIANH
ThpCayKa, a [0CJIe C€ HapeX/J1aT ChOTBETHO TeJIeBH3HUsl, TPYIIH B COLMAJTHU MPeKH, OpoIIypH,
paauo, AUruTaJdHu (opyMH, meyaTHU H3AAHHA, MOOMJHH npuiaoxeHus. Ha npHOTO Ha
KJIacalMsTa MOIAJaT CIIOHCOPUPAHOTO ChAbP:KAHUE B COLMATHUTE MPEXKH, JIMIICA HA OTTOBOP

U JPYrd U3TOYHUIIN.

2. Kananm 3a 3apaBen PR — Bwb3pacroBure pasiuku ce BB3NPOU3BEXKAAT U IPU
JUPEKTHO TECTBAaHE Ha  JEKJIAPAaTUBHUSA HMHTEpPEC KbM  IOTCHUUAJIHM  JUTUTAIHU
KOMYHUKAI[MOHHU KaHAIM — €QuH 10 eAuH. YacT OT KaHajauTe BEpPOSTHO IOJydaBaT
MOOIIPHUTETHA MPEAPA3NOI0KEHOCT, IJAaBHO 3apaid pPa3lO3HABAEMOCT, pPa30upaeMocT W
JOCTBIIHOCT, & U 3apaJd YCEIIaHe 3a IPUTOJHOCT, TOECT 3a ChOTBETCTBUE C NOTECHLMAIHATA
3aJlaya Ha KOMyHHUKalusATa. 3aToBa 1 Moke O KbM yeOcaliToBeTe ObJrapure nNoKa3BaT Haii-
cepuo3eH MHTepec. KbM KaHauTe ¢ BUI€O ChbAbPKAHHE aHKeTHPAHUTE MOKA3BaT MOBeYe
NnpeAnoYMTaHue — MOXXe OM 3apaau npenanojaraema jecHoTa. IIpu mo-Bb3pacTHHTE 4acT OT
HOBHTE (hOPMM 32 KOMYHHUKALMA He €A Ollle B TAKABA CTENEH MO3HATH WU Bb3IPHEMaHU
KATO NPHUCBHINM — C U3BECTHO M3KJIIOYEHHE Ha yeOcaliToBeTe, TOECT Ha MO-yTBbPACHUTE
murutaiau  Gopmu. JloBepue (MMHMIK W pemyTanusi) — 3alo3HATOCTTa ¢ Mapkara (Ha
3JIpaBHOTO/COLMAIIHO 3aBEICHUE, allTeKa, JeKap WU APYT BUJ 3/IpaBHA OpraHU3alys) 04aKBaHO
Ce OKa3Ba I0-Ba)KHA OT MOTEHLIMAIHOTO Bb3JCHCTBUE Ha yeOcailTa M COLMANIHUTE MEIUHM Ha
3/lpaBHaTa KOMIAHMs. YeOcalThbT (a B NMO-MaJKa CTeleH M CTPAHMIUTE B COLHAJIHHTE

MpexH) 00ave BbLPUIAT ChIeCTBEHA Pad0Ta NpH MJIAUTEe TPYIH.

3. CrnoncopupaHo cbabp:xkanue B I'yrbj, ['yrba oT3MBM U BHIEO CbIbp:KaHHE —
I'yrba pekiiamuTe cbhOy:KIAT moBeude [J0BepuHe cpel MO-MJAAM, HO oO0ma € MO-CKOpO
HEYTPAJHOCTTA U B JAJIICYCH LIPHUX PE3CPBUPAHOCTTA. | Ie1aHeTO Ha BUIEO OTHOCHO MPEACTOSINA

MCIUIMHCKA Mpouecaypa, HaupuMmep, u 0COOEHO YeTeHEeTO HA OT3HBHU B Fyr’bﬂ, Ce¢ OKa3Ba I1o0-
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Ba’KHO 32 XOpa ¢ MO-0JIaroNnpyusATeH )KM3HEH XOPU30HT (Bb3pPacT, ETHUYECKA MPUHAJJIEKHOCT,
JOXOAM, THII HaceleHO MsCTO). 3alensd3Ba ce€ TEHAEGHIHMO3HA 3aKOHOMEPHOCT OTHOCHO
o0pa3oBaTe/IHATA CTeNeH — KOJIKOTO MO-BHCOKA € TH, TOJKOBA MO-IMTHTAJIHO HACTPOECHH,
AUTUTAJIHO AKTHBHM ca pecnionaeHTuTe. [lo100€H crieHapuii ce HaOIr0/1aBa M 110 C€ OTHACS
70 eTHUYECKaTa MPHUHAUIEKHOCT — HAH-MHOI0 3aHMHTEPECOBAHM OT [IMIMTAJIHUTE
KOMYHUKAIMM HA 3/IpaBHA TeMaTHKa ObJrapure, ClI€IBaHU OT TypLU U POMH, B TO3M peA.
WHTepecen mapasokc €, 4e xopaTa ¢ Hali-HUCBHK — U €IHOBPEMEHHO C TOBA T€3U C Hal-BUCOK
J0XOJ Ca TOYTH €IHAKBO YOEeleHH B AWTUTATHOCTTa KaTO HAYMH 3a 37paBHA KOMYHHUKAIIHS.
IlencnoHnepuTe ca Hali-MaJIKO AUTUTAIHM, BBIPEKU, Y€ BIUSHUETO HA MHTEPHET € BUJHO IPU
TAX B 3HAYEHHUETO Ha ynoTrpedara Ha yeOcaiiToBe Ha 3paBHU OpraHU3aLUH.

4. TIlpeobmamaBa XuOpuAHATA yNoTpeda HA KOMYHMKAIMOHHH METOAU, OT
TPaJULIMOHHUTE METOJIM Hail-ueCTO H3IMOJI3BAHO € NMPHUCHCTBHE B TEJEBH3HMOHHOTO M PaaNo
NPOCTPAHCTBO, a BCUYKM AHKETUPAHM Ca y4acTBaJd B CbH3/JAaBAaHETO HA ChABPIKAHHUE 3a
CTPaHMIIY B COLMAIIHU MPEXU HAa MHCTUTYLUSATA, KOATO MPEICTaBIsABaT. THIUYHO € Ch3/1aBaHETO
Ha TeKCTOBe 3a yedcaiiTa, KAKTO U M3I0J3BaHETO Ha MEMJIMHI JIMCTH KaTO METOJ 3a 37paBHa
komyHuKaiusa. Chabp:kanue 3a SEO onTuMu3anus U MOOMJITHH NMPUIIOKEHHUSI Ca CHIIO CPex
yecture npakTukd. ConuajHUTe MpekH, HMeHJIbT M yeOCTpaHMIATa ca Hai-
NpeINoYNTAHATE KAHAJIM 3a JHTHTAIHA KOMYHHKalnusi B 3ApaBHaTta c(epa. Facebook,
Messenger u YouTube ca ¢paBoputn cpes corpannute Mpexu. Kaupaneto Ha peaiHu CHUMKH,
CTOpUTa M CIIEJIeHE Ha KOMYHHUKAllMATa 0]l IOCTOBETE € cpel pabOTHUTE HapaTUBU Ha
3npaBHuTe PR-1 B bparapus. CoupanHuTe MpexXu ce W3MO0JI3BaT U 3a MyOauKyBaHe Ha 00sBH 3a
paboTa, KOeTo € yacT OT KOMYHMKAallUOHHaTa pyTHHA Ha OOJIIMHCTBOTO CIEIHUATUCTH.
CnoHCOpHPAHOTO ChABP/KAHUE ce NMpHJara Ha NpPaKTUKA, HO HE BUHArM paldoTH, cropen
pecnionaeHTuTe. MacoBo MHeHue e, ye PR-bT Ha 3apaBHa MHCTUTYHMs € mo-700pe Ja uma
o0pa3oBanue no PR MM MeHUIKMBHT. 3a 1a ce NOCTUTHe e()eKTUBHOCT N0 OTHOLLIEHHE HA
3npaBHus PR ce cmsTa, ye e Hali-100pe 1a nMa kakTo BbTpemied PR exun, Taka u 1a 0bae
HaeTa BbHIIHA KOMYHHKAIMOHHA MOMOLL. /[pyru akTyamHu ¥ e(peKTUBHU METOJU 32 3/IpaBeH
PR cnopen aHkeTHMpaHuTe ca 3acThbIIHUYeCTBO, peryjaTropHa padora, o0yuyeHue Ha
JKYPHAJIHUCTH, MalUMEeHTH M  3aMHTepecoBaHu cTpaHu. IlpoakTMBHHM  MeaAMIiHU
B3aHMOOTHOLICHUSI W Cbh3J1aBaHe HAa CbhbAbpPKaHHE OT OOLIECTBEH MHTepec; KOHTEHT

MapKeTHHT, HH(IYyeHChP MAPKETHHT U JTUYHA KOMYHHUKAIUS € )KYPHAINCTHUTE.
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5. EpextuBau PR nmpakTtuku B Hali-rossiMara 6oHuUIA B M3paen ca chIlo MOAYMHEHH Ha
UeATa 32 XUOPUAHOCT (IMTUTAJHA M TPAAUIMOHHU METOAU U KaHaau). OT TpaJullMOHHUTE
METOAM M KaHAIM Hal-4ecTo M3IMOJ3BAa CHEeNUATHO ChOWTHE, Pa3NpPOCTPaHeHHe HA Ipec
uHpopManus, NPUCHLCTBHE B MEYATHH U3IAHHUS, NPUCHCTBHE B TEJEBU3HOHHOTO U PaauO
NMPOCTPAHCTBO. YUacTHe B Ch3/IaBaHETO Ha ChabpxkaHue 3a SEO omrumu3amusi (ON-page u
off-page), MOOMUIHM NPHIOKEHHSI, CTPAHHIM B COUMAJHH Mpexu, SMS wusBecTsiBaHe,
Mmeiiaunr Jguctu. Msnomssar Facebook, Instagram, Twitter, LinkedIn, WhatsApp un
YouTube; uneHcTBO B cnemuaju3HpaHu TPyNH, cHodelssHe Ha chbabp:kanue (Share),
cjie/leHe HAa KOMEHTAPHU MOJ BCEKH MOCT, OTrOBapsiHe HA HSIKOM KOMEHTAapH, Ch3/laBaHe HA
Facebook cnOuMTHSI, KauBaHe HAa CTOPHTA, KauBaHe HAa CHUMKH. Karo Haii-BaxkeH
HHCTPYMEHT 32 JMTHTAJHA 3[IPABHA KOMYHHMKALMs €A MOCOYEHH BJIOTOBeTe, CJE/ TOBa IO
B)KHOCT 1OCOYBA JIAMBCTPUUMUHT, MEUJIUHT JIUCTH U KOMYHUKAIUs 110 UMeisl. CrnenuaJancTbT
e JIOBOJIEH OT 3aIJIallaHeTO M € HA MHEeHHue, 4ye cneunaauctbT mo BO B 31paBHaTa cdepa
TpsiOBa 1a Objle BbTPEIIEH 3a 1aJleHAa OPraHu3amnus.

6. CmocobHocTTa 3a yOexJaBaHe, YMEHHMETO 3a IyOJMYHO TOBOpPEHE, YMEHHUETO 3a
ChOOIIIaBaHE Ha JIONINTE HOBUHHU, IMOIBPKAHETO HA OoraTa M akKTHBHA MpeXka ¢ TpodecnoHaTHN
KOHTaKTH, KPEaTMBHOTO MHUCJEHE, (PUHAHCOBaTa TpPaMOTHOCT, AKTUBHOCTTa B COIIMAJIHHUTE
MpEXH, 3HAHUATA 1O MApKETUHT, YMEHHSITa W ONUTHT B OpraHU3alus M MPOBEKIAHE Ha
CHeIHalHU ChOUTHS ca KIIYBT KbM €(eKTUBEH MEHUKMBHT B 3/ipaBHUs PR. UsienyBaHeTo B
cnenuaiausupanu Facebook rpynm e mocoueHo KaTo M3KJIIOYUTEHO TMOJI€3€H MOAXO0] OT
100% oT pecrmoHACHTHTE B MpOydYBaHETO. E(eKTUBHMAT MEHWIKMBHT W ycnexa Ha eIuH
crenuanucT mo 3apaBeH PR B bhirapus 3aBucH olle M OT YCIENIHOTO MpeACTABSIHE Ha
MeJUIMHCKA HHpopManus Ha "'pa3doupaeM" (10CTbIEH) €3UK, AUTUTAIHA YMEHUS, EMIIATHS,
OTTOBOPHOCT, YMEHHETO 3a BOJICHE Ha MpaBUJIEH TOH HAa KOMYHHKAaIlUs B Pa3iu4yHU CcepH,
KpEaTUBHOCT, MO3HABAHETO B JIETAW CIEUU(PUKUATE HA 3paBHUTE YCIYTd HAa WHCTHUTYLHUATA,
MO3HAHUS TIO 3JpaBHUTE MPOOJIEMH, KOWUTO BOJSAT MAIMEHTUTE B 3APAaBHOTO 3aBEACHHUE,
MpeNnasnmBo ga ObaarT moadupaHu ,,00emanusaTa™, na ObAaT M3MOJ3BAaHU IMPEIMMCTBATa Ha
ChBPEMEHHUTE KOMYHHUKAIIMOHHU KaHaJlW W TIOXBAaTH, OT Kay3aTa W TIOCBETEHOCTTa, OT
OT/IaJICHOCTTa KbM MpodecusaTa, HEMPECTAaHHOTO 3al03HaBaHE C MPOMEHUTE B OOIIECTBEHUTE
Harjiacu W ynoputa paboTa 3a MpoMsiHa Ha HarjacuTe, KOraTo TOBa € He0OXOIUMO, OTKPUTOCT,
KOHKPETHOCT, MHHUIIMATUBHOCT, MPOAKTUBHOCT, MPOdECHOHATHI O0yUYeHHUs M HEe Ha IMOCIETHO

MSCTO CMEJIOCT.
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Wmaiiku mpeaBuj MONYYEHUTE PE3ydTaTh MOXKEM Ja 3aKI04YUM, Y€ U3C/1e08aHemO
U3YATI0O NOMEDBPIHCOABA 600euiama Xunomesa, a UMeHHO 4Ye e(eKTMBHA KOMYHHKAUHS B
3apaBHaTa cpepa Moxke /1a ce OChIIECTBABA Ype3 XudpuaHu noaxoau B 3apaBHus PR. Camo
Taka CIEIUAIMCTUTE MO 3APaBEH MBOJIMK PUJICHINBHC II€ MOTAT Jla M3MBIHAT €IHA OT Haii-

OCHOBHHUTEC CHU (1)}7HKI_[I/II/I — J1a ¢a MOCT MEXKAY 3paBHUTC OpraHu3alii U TCXHUTC HY6J'II/IKI/I.
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OBOBLIEHUE HA PE3YJITATUTE U U3BOJMTE

B nacrosmus aucepTanyioHeH TPy € ocTaBeHa Je(UHUTHBHA paMKa Ha HOBHTE MEIUH,
OBONMMK pWICHIIBHC, crnenudukara Ha cekropHus PR; 3amgpiabodeHo W KpUTHUYHO ca
MPEJICTABEHNU OCHOBHUTE CIICU(UYHN XapAKTEPUCTHKU Ha 3JIPAaBHUS ITBOJIMK PUIICHITBHC, KaTO
ca pasriellaHd JIGCeTKH BB3TJCAM W TEOPSTHYHU INKOJIM [0 TeMara; JCTePMUHUpPAHA €
JUTHKHOCTHATA XapakTepucTuka W (yHKIUUTEe Ha 3apaBHUTe PR-u; HampaBeHa e moapoOHa
(dbparMeHTanys Ha JUTUTATHUTE KOMyHUKAlIMOHHU (pOpMHU Ha ynpaBJeHHE Ha 3/paBHarta chepa,
pasrienanu ca u ca 0000mIeHH TeXHUTE crienuduku. B nucepraiioHHHS TPyl ca PE3FOMHUpPAHH
MPaBHU M €TUYHM aCMEKTH Ha JuruTaIHUS PR B 31paBeonasBaHeTo; MpOyYeHH W aHATM3UPAHU
ca KOMYHUKAIIMOHHHUTE MPAKTUKU M OHJIAWH MHCTpyMeHTH Ha CBETOBHA 31paBHA OpraHU3aIus,
KaKTO U CHIIUTE B YCJOBUATA HAa MAHJIEMHSTA C KOpoHaBupyc. [IpencraBeHu ca pe3yiaTatd OT
aHajM3a Ha HAayYHU M3CIICJABAHUS, OPUCHTUPAHU KbM KOHCYMAaTOpW Ha 3ApPaBHU M COIMAIHU

yciyru B bbarapus u kbM crienuaiucty 1o 3apaseH PR B boarapus u B U3zpaen.

B pe3yiiTaT OT INPOBCACHUTE U3CJIICABAHUA 3a HOBUTC MCIHUU B CTPYKTYypaTa Ha 3ApaBHUA
IE0JIUK pI/IJ'IeI\/’IH_I’BHC, PCECIICKTUBHO 3a JUHAMHKATA Ha JUTUTAJIHUTC KOMYHUKAIIUOHHHU (I)OpMI/I B
3ApaBHHUA MCHU/PKMBHT B E’I)J'Il"apI/IS{ )51 I/I3paen, KaKTO U OTHOCHO e(l)eKTI/IBHI/ISI MCHU/PKMBHT B

3ApaBHHA PR morar Ja C€ HallpaBAT CICIHUTEC ITO-BAXKHU U3BOAU:

e Bogemure KpUTEpUHM 3a Pa3MO3HABAHE HA HOBUTE MEAMM Ca JAUTMTAJHOCT,
HeNpPeKbCHATA NPOMAHA M KOHTHHYHTeT. DyHIaMeHTalHaTa XapakTepUCTUKA
Ha BPB3KUTE C OOIIECTBEHOCTTA € TSAXHATa YNPABJEHCKAa MHCHS U NPHPOAA.
I'maBHuTe npuHnunu Ha PR ca Banuanu 3a Bceku cektopeH PR, a cnenudukure
Ceé CBCTOAT B KOHKPETHMKAaTa HAa KOMIIETCHLIMUTE, 3HAHMUATA U IOIXOIHUTE,
[IPOU3TUYAILM OT TUIIA HA ayJUTOPUATA, KAKTO U INPUIIATAaHETO Ha CIECLHUAIIHU
TEXHUKH M METOAM 3a e(EeKTHUBHOCT Ha MBONMK PUJIEHIIBHC B KOHKPETHUS
CEKTOp.

e 3npaBHara cepa ce pa3nuyaBa OT BCsKa Jpyra cdepa Ha Ou3Heca Haili-Bede C
TOBA, Y€ CTaBa BBIIPOC 3a )KMBOTA M 3JPAaBETO HAa XOPAaTa, XapakTEpHU3Upa Ce C

0coOeHa CEeH3UTUBHOCT Ha ayIUTOpHsTA. YCIEUIHOTO yrpasieHue Ha PR e vact
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OT CTpaTerusiTa 3a pa3BUTHE Ha yCIEUTHUTEe OU3HECH, B TOBA YKCIIO U B 3[JpaBHATa
chepa. Haunnure 3a ympaBnenue Ha PR-a B 3mpaBHara cdepa, mo3Hatd 0
MOMEHTa, Ca MOJYMHEHH Ha OOLIUTE MPUHIMIIM HAa MBONMK puUieHIIbHC, obade
UMaT M CBOSITA KOHKPETHA CIEUU(HKA: U320MmeAHe U UNpaulane Ha
npeccvo0uienua,  op2aHusupane Ha  OHU  HA  OMEOPeHu  epamu,
UHOpMAUUOHHU cemMuHapu, 30PA6HU  U30HCEHUA, RNPUOOOUBAHUA HA
mexnonozuu, PR kamnanuu, npoyueanus, ymeno u nogpoOHO mianupane Ha
PR kamnanuu, monumopunez, ynpaenenue na Kpu3u, ylIpaBjIeHHE HA JPYTd
npo0iieMy, Bb3HUKBAIIM B Mpolieca Ha paborata Ha PR cnenuanucra B 3apaBHaTa
chepa. VYmpaBinenuero Ha 3apaBHUSL PR mosce oa ce uzevpwiea wn upes
nonyyasane Ha CvL00UleHuUe Ha HUCKA 1LI€HA 1O MO-(QUH U JOCTOBEPEH HayMH,
U3NONI36AIIKU MEXHUKU Kamo 0000penue om mpema cmpand, 0000penue om
pedakyuama uau 00ul0 cmumyrupane Ha nazapa. Bwnpocnuyume u
aHKemume ca 4acm om UHCHMPYMeHmapuyma 3a YIpaBlIeHUE Ha BPB3KHUTE C
00IIeCTBEHOCTTA B 3/[paBHaTa cdepa.

e Kio4oBM AWTHTANIHU TPEAU3BUKATEICTBA KbM CIIEHUAIMCTHTE 1O 3ApaBeH PR B
pa3IMYHUTE HANPABJICHUS U IUIATGOPMH ca MPEICTABUTENHHUS BBHHIIECH BUJ Ha
yeOcaiiTa Ha HdajaeHa 3/ApaBHA OpraHu3alus, pa3oupaeM €3uK, MEIUIMHCKU
KOPEKTHH TEKCTOBE; MEpPHOJUYHA TMOAJAPHXKKa Ha uH(MOpManuara B pas3feln
,»HOBHHH'‘ B yeOCTpaHMIIaTa HA UHCTUTYIIMSTA; MOJTOTOBKA HA TEKCTOBE (CTaTUU
U TocToBe) 3a On-page u off-page SEO onTumuszamms; HaXoA4MBOCTTA,
0bp3MHATA HA peakUUHMTe, aJeKBATHOCTTAa B KOMYHUKALMSATA ¢ MAallMEHTH,
KJIMEHTH, CJIYKHUTeJM U MHUPOKATA 00LIECTBEHOCT B PA3IUYHU AUTHTAIHH
KAHAJIH, KAKTO U B MOAr0TOBKATA HA ChAbP:KAHHETO 32 BCEKHUIHEBHA WJIH
nepuoguyHa nopapwsikka Ha META npodumnure (u mpoduam B apyru
COLMAJIHM MPEe’KHM) Ha WHCTHTYIHATA, KOSTO TpeAcTaBisBar 3apaBHuTE PR-H,
Ch3J]aBaHE Ha TEKCTOBE 3a MEHIOTAa U ChAbP)KaHWE MOOWIIHU HPUIIOKEHUS U
NEepUOIMYeH MOHUTOPHHT 32 aKTYaJIHOCT U ObroBe B cuctemara. Xubpuonocmma
U a0anmueHOCmMma ca KauecTBa, KOUTO ca MOBeYEe OT HEOOXOJUMO YCIOBHE 3a
yCcrex MpH OCHIIECTBABAHE HAa TUTUTAIHM CIEHUAIHU CbOUTHS B OHJIANH cpefa.

Etnannre IMPEYKH B MIpaKTHUKATa Ha CICHHUAJINUCTA 110 BPB3KU C 06IHCCTBGHOCTT3 B
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3npaBHaTa cdepa HaAW-4yeCcTO MPOM3TUYAT OT NPUHLUMUIHUTE HApyIIEHUs Ha
auuynama u npoghecuonannama emuka. Ilpagnume ,,kananu“ B paKTUKaTa Ha
3apaBuuTe PR-M ce KpuAT B Hall-pyTMHHU BCEKHIHEBHU JEMHOCTH KaTo
nyoauKyeane Ha CHUMKU, A6MOPCKU NPAGA U MBP206CKU MAPKU, NPABA HA
caysycumenume, peKiamMHU npemenyuu, cyoumus, coocmeenocm 6vpxy uoeu,
JIOpU U BB BPb3Ka C KOHcnupayusa U Kieeema. PR criennanucTsT B 3/IpaBHATa
chepa e pemHo da ce cbodpazasa CvC 3aKOHUMe, PETYIHpAIld KOHKpPETHATa
JNeHHOCT, KOSTO 1me ObJe Mpeanpuera U oa ymee Oa 2u npuiaza 8
paspabomeanemo Ha MeKCcMoee 3a RUApP KAMRAHUU, TIPOTPAMH U ITPOEKTH.

e VYeocmpanuyama na C30 e OCHOBEH KOMYHUKAllMOHEH KaHAll, a HeuHama
cmpykmypama e JecHa 3a pa3bupane W u3NoN3BaHe. Oougyeanemo Ha
Opranuzanusara ¢ HelfHaTa ayJIUTOPUSL € HeNnpPeKbCHamo — MPOIbIKaBa U Ype3
npoQuwii MU KaHad B COIUATHUTE Mpexu. KomyHHKanus Ype3 CTOpuTa,
naBcTpuiiMuHT, Messenger u 4atboT, HHCTPYMEHT ,,ChbOUTHS ca CBHIICCTBCHH.
MoGunnute npunoxkenus Ha C30 ca Hali-MIaiuTe KOMYHUKAIIMOHHU TIIaTGOpMU
B cucreMara 3a obmryBane Ha C30. Cnedeam 2enepannama uoes 3a cemMniocm.
Ilpakmukyeam oOllyBaHE 4pe3 uamoomoee U €MHUCHH B KaHANA, C KPAMKU
cvo0uienus,  XunepauHkoge, EeMOMUKOHU. Cneyuguunomo  3a
npeckoHpepernuunute Ha C30 e, ye Te ce MPOBEXKIAT B Oucumaina cpeoa, a
Hemunuunomo e, ye C30 He u3uUCK6a NOMEBPIHCOEHUE 3A NPUCHCHGUE.
I'oBopuren Ha C30 no pa3nuyHMU BBIPOCH HE BUHATM € €IHO U ChHIIO JHIE, a
KOMYHUKAUUOHHAMA (OYHKUUA U KAYeCmeomo HA eKCHEPmHO auye ca OT
M3KJIIOYUTENHA BXKHOCT 3a HYXAuTe Ha MeHukMbHTa HA C30. KomnerenTHoCT,
WHULIMATUBHOCT, JIUJIEPCTBO, ABTOPUTET — TOBAa Ca KayecTBa NPHUCHIIM 3a
rosoputen Ha C30. Cneyuannume cvOumusa Karo 4acT OT KOMyHUKAIIMOHHATA
cucreMa Ha C30 mHamam komepcuanna wuen. ENHO crnenuasHo chOUTHE C
OTPOMEH TOTEHIMAN 3a pa3BuThe ¢ ¢uiamoBusaT pecruBan Ha C30 — HAFF — B
KOWTO YYaCTHHMIIM MoraT Aa ObJaT BCHUYKA HE3aBUCUMO OT JIOKAaIUsi, IO,
€THUYECKAa MPUHAUIKHOCT, penurus u npoune. C30 3amaraT Ha 3BE3JHO
IPUCHCTBUE, HarpuMep akTpucara U aktuBUCT [llaper Croyn e xypu ot CAILLL B

TPETOTO U3JAHUC HaA (beCTI/IBaJ'Ia. I_[I/IFI/ITa.]IHOCT H MOCTOAHCTBO, MUHUMAJ/IN3BM
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H MEKIYHAPOAHOCT, O5JI0 W CHHBO — Taka MOXe Ja ce 0000mu
KOMYHHKAIIMOHHUS HapaTUB M OHJIallH MHCTpyMmeHTapuyma Ha C30 kbM Mecell
nexemBpu 2022.

e (OcHOBHa 4YacT OT KOMyHUKauuoHHMTe JeiictBus Ha C30 karo OTroBop Ha
COVID-19 ca noknaau, myOnUKaMy B COIMAIHU MEINH, PEYH, HIO3PEIUICH,
pe3onroruu oA Gpopmara Ha OUITUATHN JOKYMEHTH, yOJIMYHN OOPBIICHUS KbM
POM3BOJIUTENIM M HMHBECTUTOPU,  TEXHUYECKH  3a/laHus,  aHAJU3H,
npecKoH(epeHI, UBEHT JUCTUHTH, TJI00aJeH XyMaHUTapeH IUIaH 3a OTTOBOp,
[IPOYYBAHHUS, a CTPEMEXBT KbM OOCMBNHOCH W YIECHEHHE Ha I10JI3BATENIUTE €
Boziell. OCHOBHHMTE NPUHIIMIIA HA BPb3KHUTE C 0011IeCTBEHOCTTAa He OUBa Ja ce
HAPYLIABAT 32 /1a He ce CTUIa /IO TPellKH, 10 Xa0C U 10 3aryd6a Ha aBTOPHUTET.

e KoHBEHIMOHAIHUTE METOAM 3a MBOTUK pUICHIIBHC Ouxa OWIN MO-pelieBaHTHU
IpPU €THUYECKUTE TPYNHU POMU U TYpLH, JOKATO Ipu Objarapure 6mxa paboTHiv
MoBeYe TUTHTATHUTE KOMYHUKAIIMOHHU (opMu Ha yrpasieHue. [lencuonepure,
BB3PACTHUTE U B TOBEYETO Clydan O€3pa0OTHHUTE ca MO-MaJKO JIUTHTAIHO
HACTPOEHH OT JPYIU I'PyNH PECIIOHACHTH, CJIEAOBATEIHO MPU TE3U TapreT rpynu
no-e()eKTUBHU TMPAKTUKU 3a 3/jpaBHA KOMYHHUKalUsg Ouxa OWIIM KIAaCHUYECKUTE
noaxou B PR-a.

e Ha Tpero msicTo Hall-peAnoYnTaH U3TOYHUK HA 37jpaBHA MH(GOpPMAIUS € OHJIaH
ThpCayuKa, JJMYHUTE JIEKapH ca Ha I'bPBO MACTO, CJIe/] TOBA CA POJHUHH, TO3HATH U
cbeenu. HataTbk ce HapexaT ChbOTBETHO TENEBU3US, TPYIIU B COLIMATIHU MPEXKHU,
Opoiypu, paano, TUrUTAIHU (OPYMH, IEYaTHU U3JAHUS, MOOWIIHU MTPHIIOKEHUS.
Ha npHOTO Ha KiacamusTa nomnajgaTr CllOHCOPUPAHOTO ChABPKAHHE B COLUAIHUTE
MpEeXH, JIIICAa HA OTrOBOp W JApyru u3rtouHuuu. Kem yeGcaiitoBere Obarapute
MOKa3BaT Hail-cepruo3eH MHTepec. AHKETUPAHUTE MOBEYE MPEANOUYUTAT KaHAIUTE
C BUJIEO ChIBpP’KAHUE HABAPHO MOpaau MpeArnosaraeMa JecHOTa IpU YCBOSIBaHE
Ha TIpeAcTaBeHaTa BBB BHJeoTO HH(popmarus. [Ipm mo-Bb3pacTHUTE yacT OT
HOBUTE (HOpPMHU 32 KOMYHHKALMs HE ca Olle B TakaBa CTENEH IO3HATU WM
BB3NPUEMAHH KaTo MPUCHIIN — C U3BECTHO M3KIIOYEHHE Ha yeOcalToBeTe, TOeCT

Ha MO-YTBBPACHUTC JUTUTATHU (bOpMI/I
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e VIMMIKBT U penyTalusiTa, U3rpakJally J0Bepre KbM OpaHa Ha JajeHa 3paBHa
OpraHu3aiysi, oKa3Ba BB3ICHCTBUE BBPXY PECIOHIEHTHTE, yeOCaThT U B IO-
MaJiKa CTeIeH CTPAaHUIIUTE B COLMAIHUTE MPEKHU BbpIIAT €CeHLIMaIHa paboTa npu
mitagure rpynu. Pesynrarurte B I'yren ¢ mapkep ,,Ad.“ cpOyxkmar moBede
JIOBEpUE Cpell MO-MIlajlaTa ayIuTOpHUs, YETEHETO Ha OT3uBU B I'yrbi, ce okasBa
NO-BaKHO 3a XOpa C MO-OJarompusiTHa >Ku3HeHa mnepcrnekTtuBa. Konkoro mo-
BHUCOKa € oOpa3oBareiHaTa CTENEH, TOJIKOBA MOBEYE KOHCYMHpAT IUTHTATHO
Ch3Ja/ICHO ChIbpP’KAaHUE, B TOBA YHUCIO 4Ype3 JIAWBCTPUIMHHI, CTOPUTEIIUHT,
[OJIKACTH, MEIJIMHT JINCTH U IPYTH.

e [lapanokcaneH pe3yaTar €, 4e IOYTH HapaBHO XopaTa C Hal-HUCBK — U
€HOBPEMEHHO C TOBAa T€3M C HAN-BUCOK JOXOJ ca yMECTHa Taprer rpymna 3a
JUTHUTAJIHA 3/]paBHA KOMYHUKAIIUS.

e (CnocobHocTTa 3a yOexIaBaHEe, YMEHHETO 3a MyOJIHMYHO TOBOPEHE, YMEHHETO 3a
chOOIIIaBaHe Ha JIOUIUTE HOBHUHU, MOJIbPKAHETO Ha Oorara M akTMBHA Mpexa C
npodecuoHaTHu KOHTaKTH, KPEaTHBHOTO MHCJEHE, (pUHaHCOBaTa TPaMOTHOCT,
AKTUBHOCTTA B COLMATHUTE MPEXU, 3HAHUSTA 110 MAPKETHHT, YMEHUATA U OMUTHT
B OpraHW3allUs M MMPOBEXKIAHE HA CHEIMATHU CHOUTHS ca KI0Y KbM e(PEKTHBEH
MEHUDKMBHT B 3/ipaBHus PR. UnenyBaneto B crienmanu3upanu Facebook rpymu
€ MU3KIIFOUUTEITHO MTOJIE3EH NTOAXOI.

e Cp3laBaHeTO Ha ChIbpPXKAHME 32 CTPAHMIIM B COLMAIIHU MPEXH, 3a yeOcaiita, 3a
SEO ontumMuzanus 1 MOOUIHU MPUIIOKEHNS, KAKTO M U3IMOJI3BAaHETO Ha MEIJIMHT
JUCTH, ca cpel akrtyaiaHutTe 3apaBHM PR mpaktuku. ConuamHUTE MPEXH,
UMEIMTBT M yeOCTpaHMIaTa ca HaW-TPEINOYMTAHUTE KaHald 3a JAUTCUTaIHA
KOMYHUKaIus B 31paBHara cepa. Facebook, Messenger u YouTube ca dpaBoputu
cpea couuanHute Mpexxu B bearapus. pyru aktyanHu U eeKTHUBHU METOIU 3a
3apaBeH PR ca 3acThiHUYECTBO, peryjiaTopHa padoTa, 00ydeHHe Ha )KYPHAIHUCTH,
MAlMEHTH U 3aMHTEPECOBAaHU CTpaHU. [IpoakTHBHM MeIUITHM B3aMMOOTHOILIEHUS
U Ch3JjaBaHe Ha ChIbpPKAHUE OT OOLIECTBEH HHTEPEC; KOHTEHT MapKETHHT,
UHQIIyeHChpD MapKeTHHI W JIMYHA KOMYHHUKALUS C >KypHaJUCTUTE. 3a Ja ce
NOCTUTHE €PEeKTUBHOCT € Hail-1o0pe 1a uMa KakTo BbTpemeH PR ekur, Taka u 1a

6’13)]6 HacTa BbHIIHA KOMYHHUKAIIMOHHA ITOMOIII.
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e 3a Tepuropusta Ha M3paen xubOpumHOCTTa CBHIO € Bojemnia B 3apaBHus PR. Ot
TPAAUIIMOHHUTE METOAM M KaHalM Hal-4yecTO WU3IOJI3BAHU Ca CIEIUATHO
ChOMTHE, pa3nmpocTpaHEeHHWE Ha Tmpec uHGOpMaIUsA, MPUCHCTBHE B I€YATHU
W37aHus, NPUCHCTBUE B TEIECBU3MOHHOTO U PAJHO MPOCTpaHCTBO. Ch3aBaHe HA
ChIBPKAHUE 32 PA3NTMYHU KAHATU U LEJH, Hai-ynoTpeOsiBaHU OT COIMATHHUTE
mpexxu ca Facebook, Instagram, Twitter, LinkedIn, WhatsApp u YouTube.
YneHCTBO B CIIEIUATM3UPAaHU TPYIH, Ch3aaBaHe Ha Facebook crOuTus, KauBaHe
Ha cTopHTa ca cpen aktyanauTe PR mpaktuku Tam. Kato Haii-Ba)keH HHCTPYMEHT
3a AWTUTAHA 3/IpaBHA KOMYHHKAIMs Ca MOCOYEHH BJIOTOBETE, CJei TOoBa IO
BAKHOCT MMOCOYBA JIAUBCTPUAMHUHI, MEWJIUHI JTUCTH U KOMYHHUKALHUS 110 UMEWIIL.

3npaBausaT PR TpsOBa ga Obe BHTPEIICH 3a J1a/IeHa OpraHu3aliusl.

OT aHanM3uMpaHETO HA TEOPETUYHUTE IIKOJM W BB3TJIEAM OsXxa TeHepalIu3upaHu
pe3ysiTaTd U 4Ype3 aBTOPCKO MPEUIOKEHHE 3a IMPAKTUYHOCT B IOCJIEICTBUE € IMPOEKTHUPaH
pealucTU4YeH MojieN 3a mpuioxeHue Ha 3apaBHus PR B Bbwirapus mocpeactBom 3apaBHa PR

kamrnanud. ETanurte 3a HETHOTO MIIaHUpPaHe U peaTu3upaHy ca onucaHu BbB ¢urypa Ne3.

© MOHUTOPUHT
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Duzypa Ne3 — Epexmueen moden®* 3a naanupane na PR cmpamezus, xotimo modice 0a ce cuuma u non3ed

Kamo memoo Ha ynpaenenue na PR-a 6 30pasnama cghepa.

HpeHOp’bKI/ITe, KOHUTO MOrar naa 6’B,ZlaT HalpaBCHU CJIC MTPOBCACHUA HAYUCH U

H3CJICAOBATCIICKU aHalIn3, Ca CBbP3aHU C H606XOI[I/IMOCTT3. OoT HOI[pO6HI/I AHAJIM3U Ha 3JpaBHUMA

21 HacTosIusT MOJIEN € aBTOPCKHU M € ChCTaBeH OT MeH — 'eprana JloHueBa STHKOB.
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PR B mera Bcenenarta (metaverse, multiverse, megaverse) — kakBa ¢ Heropara crenupuka, Kak
pabotu, kon MeToqu 3a 3apaBeH PR ocraBat oOmoBasmaau B 3D BUPTyaaTHOTO MPOCTPAHCTBO,
KOW TIOJXOAM MPaBST 3APABHUTE MyOJMYHH KOMYHUKAlUu eQeKkTUBHU TaM. M3cnenBaHero Ha
3npaBHaTa cdepa B MApANCTHUTE JUTUTATHH CBETOBE M B YaCTHOCT MEHU/KMBHT Ha 31paBEH
IBOJIMK PUICHIITBHC TaM MpEJIoiara MyJITUIUIMIUPAHN 3HAHUS 33 JUTUTATHHUS CBAT U HAYWHA
Ha JKUBOT, KOWTO oOycnaBs. Omie Nnpernopbku 3a ObACHIM HAYYHH H3CICIBAHHS IO TeMara
BB3HHMKBAT 10 OTHOIICHUE HA M3KYCTBEHUS MHTEIEKT — B MOMEHTA yIoTpedara My B 37paBHHUS
PR e B 3apoaui u ClIeICHETO Ha Pa3BUTHETO MY IIE JOBEJC IO HOBH 3HAHHS 32 €()EKTHBHOCT

IIpH 3JPpaBHUTC KOMYHUKAlIUH.

EmnupruuynuTe pe3ysTaTH JaBaT HOBa IIOCOKAa 3a Pa3MUCHI U €BEHTYaJHO ObJeuio
u3cieiBaHe BbpPXY IOBEJACHUETO Ha 3/PAaBHUTE KOMYHUKAIIMOHHU CHELMAIUCTH (HAapUMeEp B
KayecTBOTO MM Ha T'OBOPUTENHN), KOETO MOXKe Ja ObJe KJI04YoB (haKTop 3a yclexa Ha IsuiaTa
3/IpaBHA OpraHM3alys, 32 Ka4eCTBOTO Ha >KMBOT Ha MECTHOTO OOIIECTBO, 3a M0-100POTO 3/paBe
Ha XOpara II0 CBETa M 3a Pa3BUTHETO HA XOMO camueHc. M3cnenBaHus B ChIIOTO HAIPaBICHUE
Morar J1a ObJIaT HalpaBeHH W HA IPYTH TEPUTOPUATHU EAUHUIIM, C PA3IMYHN €THHYECKHU TPYIIH,

a B THUIIa HACCJICHU MECTAa Aa CC BKIIOYAT U MCTAIIOJIMCH.

3aqp1004€HOTO MTPOYYBAHE M AHAJTU3W HA TEOpHUSATA Ha 3[paBHUS ITHOJIMK PUIICHIIBHC,
KAaKTO Y MPOBEACHOTO TEMATUYHO EMIIMPUYHO M3CIIEeABaHe, eSO a JOKaxXe GopMyIupaHuTe
XUIOTE3H, MOTBBPKAABAT M3CJCJ0BATEJCKATA Te3a HA HACTOSIIIUS JMCEPTALMOHEH TPY.,
ye XHOpMIHUTE KOMYHMKAIMOHHM ()OPMHM Ha yNpaBJ/ieHHe Ha 3JApaBHaTa cdepa ca mo-
e(peKTUBHH OTKOJIKOTO €aM0 TPaJMUIMOHHUTE WJIH CaMO IMIUTAJHUTe. BiusHuero Ha
MHTEPHET ce OTpa3siBa BbpPXy HAuMHA HA MpUilaraHe Ha WHCTPyMEHTUTe Ha 3apaBHus PR, a
HENPEKbCHATOTO Pa3BUTHE U NPOMSHA HAa JUTUTAIHUS CBAT W3MCKBA MOCTOSTHHA aKTyaJM3alus
Ha OTAETHHUTE IUTUTaTHU npuifomu. OT U3CIEABAaHETO cTaBa SICHO M 4Ye paboraTa Ha
CHEMAIMCTUTE MO 3/paBeH NBOJUK pHWICHINBHC € (QyHIaMEHTalHa 3a MEHUDKMbBbHTA Ha
3/paBHUTE 3aBEJICHUS U 3[PaBHU U COIMAJIHU OpraHU3alluu, OTTOBOPHU Ca 3a TAXHATa BU3MI,

UMUK, U3TPAKAAHCTO HA peIyTalusd U JOBEPUC Y HY6HI/IKI/ITG.

CrneunduyHuTe XapaKTEepUCTHUKU Ha 3APAaBHUTE MyOJIMYHU KOMYHHUKALMU IpEanojarar
BHUMaTeHU PR moaxonu u cepro3Ho OTHOIIEHHE KbM MaTepusTa — TpsaOBa Jja ce uMa NpeaBu,

4C CTaBa AyMa 3a KMBOTA U 3JpaBCTO HA XOpaTa, CCH3UTHUBHOCTTA HAa ayAUTOPUATA, Hy6J'II/I‘-IHI/IH
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WHTEpEC W HarjacuTe Ha o0mecTBoTOo. [ paduunuar uHTEpdeiic Ha yeOcaiiTa Ha qajeHa 3IpaBHa
WIH collMajHa opraHm3anus (Omwio TO OOJHHMIIA, anTeKa, WIM HIKOW JIeKap KaTo JIMYHOCT
HampuMep) HMa TMpsSIKO BIMSHUE BBPXY H300pUTE W TOBEACHUETO HA ayAUTOPHATA, a
ChIBPKAHUETO (TEKCTOBE, (OTO, BHUIACO U JPYro JAWTHTAIHO CHIbPXKAHWE) M HAYMHA Ha
nojpenda Ha OTACITHUTE MEHIOTA, ca JIO TOJIIMa CTENEH OTTOBOPHOCT Ha CICHUAIHUCTUTE IO
3MpaBeH IMBOJMK pHICHITBHC. JIOCTBITHOCTTa HA JIEKCHKAaTa (JMIICa Ha TEXKA METUIIMHCKA
TEPMHUHOJIOTHS) W KPAaTKUTE, HO ChHIBPKATEIIHA CHOOIICHMS, Ca BaXKHU 3a TOCTUTAHE Ha
OCHOBHaTa (M (uHAIHA) e Ha BCSKA 3/paBHA WHCTUTYIUS — IOBEYE 3JIpaBU U JOBOJHH
MAIMEeHTH U KIMEHTU. 3aTOBa OMUTHT, 3HAHUATA U YMEHHsTA Ha 31paBHUTe PR-1 B Ta3u mocoka

ca 663H€HCH KalimTall.

Pemenuero nanenu neueOHU poreypH (Onepamnuu, TepaneBTHYHA HHTEPBEHIIUU U T.H.)
Ja ObIaT MPEICTaBEHU upe3 BHUJCO ChIbp)KaHUE B COLMAIHUTE MEIMM Ha JaJieHa 3/paBHA
MHCTUTYLIMS € MpaBUJIHATA CThIIKA KbM U3I'BJIHEHUETO Ha €Ha OT OCHOBHMTE 3aj1auu Ha PR: na
OpZe MOCT MeXIy OpraHusanusTa ¢ HeiiHure mnyonuku. Jururanaure dopymn,
CHELMATM3UPAHUTE TPy B COLMAIHUTE MPEXH, yeOMHapUTe, MOJKACTUTE, JaBCTPUMUHIBT,
CTOPUTEJIMHIBT, MEWIHHT JucTuTe, SMS n3BecTABaHETO, JUTHTATHUTE CHELUATHU ChbOUTHS, yOUu
napTuTaTa, MUKpoOJIOroBeTe U BJIOTOBETE CE€ OKa3BaT BaXKHU 3a MOAIBPKAHETO Ha ChbBPEMEHEH
UAJIOT MEXAY 3JpaBHUTE OpraHu3allid W TEXHUTE NyOIMKH, B TOBAa YHUCIO M MEIUWHU
npeacrasutenu. Cropes M3CIEIBAHETO TEJIEBU3MATA € MPEANOYMTAH KaHal 3a J0OMBaHE Ha
3/paBHa UHQOpMaLus, a TpsOBa Ja ce UMa NpPeABHJ, Y€ HACEJICHUETO B MO-MAaJKUTE HACEJICHU
MecTa (B cejlaTa HampuMmep), KakTo U MO-Bb3PACTHUTE CpeJl PEeCHOHACHTUTE, UMAT U3TPaJeHU
EHTbPTEIMBHT HaBHUIM, B KOUTO TeJIEBU3MATA € OCHOBEH ¢akrop. Panmorto, mMakap u B
3HAYUTEIIHO T0-Majka CTENeH, € BBb3MOXKEH KaHal 3a ochbliecTBsiBaHe Ha PR menute Ha

OpraHnu3alvTe B 3paBCOIa3BaHCTO.

Konsennmonanaure metonu 3a PR, cpen kourto crenuanHu cbOutus (¢ Puznyuecko
npucbeTBUe), PR ,,0T ycTa Ha yera® win upes npenopbka (0T pOJAHUHU, JTUYHUS JeKap, TO3HATH,
ChbCEAM M T.H.), pa3lpOCTpaHeHHE Ha OpoIrypy U MH(POPMAITMOHHH OIOJIETHHH, Ca aJeKBaTHU Ha
BpPEMETO M ca aKTyaJHM 3a NPUJIOKEHHWE Ha ObJArapckus masap, KaTro J0 TojsMa CTENeH ce
ouakBa J1a ObJaT epeKTUBHU. ['0sisiMa yacT OT ayuTopusiTa He € 00pblllaja BHUMaHUe UK HsIMa
JI0CTaThbYHO HWH(pOpMaIMs Ha TMOAPOOHOCTTa, Y€ pe3yiaraTture ¢ Mapkep ,,Ad.“ B Haii-

noImyJsipHaTa OHJIAMH ThbpCauka Ca IUIaTCHU 3a Ja H3JIM3aT Haﬁ-HaHpeII B COHAAXxa. 1/5 or



HoBute Mmeaunu B CTpyKTypaTta Ha cektopHuA PR. KomyHMKaunMoHHU ¢opmMu 3a ynpaBreHUe Ha
3apaBHaTta coepa: AsTopedepar Ha lNepraHa AHKoB

nyOnukara B 3IpaBHaTa cdepa MO-CKOPO Ce€ JOBEpsBa Ha TE3W PE3YNITAaTH, a MOYTH CHIIO
TOJIKOBA PECIIOHJICHTH CIIOACIAT, Y€ I0-CKOPO HE WM ce JIOBepsBaT. 3a CMeTKa Ha TOBa
BJIMAHHUCTO Ha CIOHCOPUPAHOTO CHABPKAHHWC B CONUAIIHUTC MPCIKH BBHPXY IMOBCACHUCTO U

peleHusITa 3a 37JpaBe Ha XopaTa € MUHOPHO Ha (hOHA Ha IpyTry Noaxoau B 3apaBHUs PR.

KoiikoTo mo-o0pa3zoBanu ca KOHCYMaTOPHUTE HA 3[PaBHU MPOAYKTH WM YCIYTH TOJKOBA
M10-BUCOKOTEXHOJIOTHYHO TOBEJCHUE M HABHIM MMAT — JUTUTAIHOCTTA HE UM € YyXKJa, Jaxe
HEIIo MmoBede — TS mpeobnanasa B nakderaiina uM. [TogoOHa € KapTUHATA M IO CE OTHACS 0
Bb3pacTTa — IIOYTH BBB BCHUYKH W3CIEABAHM TOYKA OT IPOYYBAHETO ce HaOIr01aBa
3aKOHOMEPHOCTTa KOJIKOTO TIO-MJIQJIM Ca PECIOHACHTUTE, TOJKOBAa IMO-COJHUIHO OHJIANH
MOBEJICHNE MMaT. BCMYKO TOBa r'm mpaBW yA0OHA 3a IUTHTAIHA KOMYHHKAIUS ayAUTOPHS 3a
uenure Ha 3apaBHUd PR. Ilpu Bcuuku mosiockeHus XMOpPHAHOCTTAa € KJII0YOBa 3a yclexa U
e(eKTUBHOCTTa KaKTO Ha KammaHuiiHata PR geiiHocT B 3IpaBeoma3BaHeTo, Taka M Ha

BCCKUAHCBHUTC PYTHUHHU 3aa4YU HA CIICHHUATIMUCTUTE 110 IMBOJTHK pPIJ'IefII.H’bHc B 3/IpaBHAaTa C(1)epa.

PR mpaktukute Ha C30 KakTo B yCJIOBHATa Ha MAHIEMUSATA C KOPOHABUPYC, TaKa U B
,,MHPHO® BpeMe MoraT Jia CJIy>kKaT 3a 'bTEBOIUTEII, HAPBUYHUK U JOPU €TAJIOH 3a MPHIOKEHUE Ha
KOMYHUKAIlMOHHUTE 3a7ayd B 31apaBHaTa c¢epa. Henocrareuure u rpemkure B PR Ha
Opranmzanusra npu naagemusta ¢ COVID-19 cpmo morar ga 0baaT yuyuTen — TakbB, KOMTO 12
MOMOTHe Ja ObJaT u30erHatu HexenaHu epexty U PR nucbanancu B opraHuzanusta U

peanu3upaneTo Ha PR kammaHuu B 31paBHaTa cepa.

Pemenuero xom PR moaxoau na ObIaT mpuiiaraHd € MHTEJEKTYalHO ITBTEIIECTBUE 3a
3npaBHuTe PR-M — mhTemiecTBHE MO TPEIUIMTAIA C€ MHTHINA HA OIHT, YMEHUsS, 3HaHWUS,
npodecroHanlHa UHTYULIMS U KOHTAaKTU. XUOPUAHOCTTA € OCHOBEH CIIBTHUK KbM XOPH30HTA, a
KOTraTo MUCHATA € MO-A00po 3/IpaBe U MO-3PaBOCIOBEH KUBOT HA YOBEIIKHUS BHJI, YCHIIUATA HA

CIELIUAIIMCTUTE O 3[[paBEH MbOJIMK PUIEHITBHC CH 3aciykaBar. Cera mosede OT BCSIKOTa.
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CITPABKA 3A OCHOBHMTE IMTPUHOCH

HacrosimusaT guceprallioHeH TPyJ, € IbPBOTO LSUIOCTHO Y 33bI00YEHO M3C/lefBaHe Ha
$YHKUIMOHMpPaHETO Ha HOBUTE MeAMHM B CTPYKTypaTa Ha ceKTOpHHMsI PR M mo-KOHKpeTHO Ha

KOMYHHMKALIMOHHHTEe pOPMHM Ha yIpaBieHue Ha 3paBHaTa cdepa.

[Toxn, dpopmaTa Ha camMoOI€HKA 32 MPUHOCHUS XapaKTep Ha TPyZa MoraT Aa ce 060cob6sT

IMIPUHOCH C Hay4eH U Hay4HO-TIPUJIOXKEH XapaKTep.
|. HAYYHU [TPMHOCH

1. 3a npbB T B bbiirapusi KOMIUIEKCHO CE€ aHalM3HMpa U UHTEeprpeTupa 3apaBHus PR B
TpaIuIMOHHA W JWTHTAJIHA cpelna, Karo ce naeduHUpa yhpaBleHcKata My (QYHKOUSA, 3a
M0/I00pSIBAHETO HAa 3JIPaBHUTE YCIYTd W 3a UMHIKOBOTO W pENYTAallMOHHO pa3BUTHE Ha

HHCTUTYLMUTC B 3[IpaBHATA C(I)epa.

2. 3a nppB BT B bearapus ce aHanu3upa nmyOaMYHaTa KOMyHUKallMs B cHUCTEMaTa Ha
MEXIYyHApOAHOTO 3/paBeorna3Bane ¢ akieHT BbpXy PR na C30 B nmanaemusita OT KOpOHABUPYC;
KPUTUYHO C€ MPEOCMUCIAT HEAOCTATBLMTE M IpelkuTe B NbOIMK puieimsHe Ha C30 u ce
U3BEX/AT €(PEeKTUBHUTE KOMYHHMKAIIMOHHU NPAKTHUKU U OHJIAMH MHCTPYMEHTU B COLMAJIHUTE

MPEXHU.

3. HpezmoxceH € e(beKTI/IBeH " peaJIMCTUYCH MOJCJI 3a IIJIAHUPAHEC U OPraHU3HUPAHE HA PR
KaMIlaHHs B 3JIpaBHATa C(bepa, KaKTO U MCTOAHWKA 34 U3MCPBAHCTO Ha PE3YJITATUTC OT HEA,

PEeIOM ChC CTPYKTYpUpPAHUTE TIO HOB HAYMH (DYHKIIMHU B 0COOCHOCTH Ha 311paBHus PR.

4. V3BenieH € KpU3UCHUAT AJITOPUTHM, KaTo ca Ae(UHUPAHU MO-KaTeTOPUYHO CHIHOCTTA,
cneunpukute, GYHKIMUTE U pOJIsiTA HA KOMYHHUKALMOHHUTE MEHMUKBPHU B 37paBHaTa cdepa.
N3cnenoBarencku GoKyc € MOCTaBeH U BbPXY €TUYHUTE U NMPABHU aClEKTH Ha aurutannus PR B

3npaBHara cdepa.

5. KauectBeHo ce 3anbi0ouaBa v pa3lidpsiBa TeopusTa 3a 3apaBHus PR B 1ururamHoro
IPOCTPAHCTBO M TIO-CHENHMAIHO B COIMAIHUTE MpPEXH, KOETO TeHepasHo oborarsBa
KOMYHUKAI[MOHHATa Hayka M METOJIMKaTa Ha H3clieiBaHe Ha cekTopHus PR u B wactHOCT —

BPB3KHUTC C O6H_ICCTBCHOCTTa B cq)epaTa Ha 3IpaBC€OIIa3BaHCTO.
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1. HAYUHO-ITPWJIOXKHU TTPUHOCHU

1. 3a mpbB BT B bhirapusi ce mpoBekaa MpoydyBaHE C MPEACTABUTENHA U3BAJKA CPE
KOHCYMAaTOpH Ha 3JJpaBHU MPOAYKTH U YCIYTH OTHOCHO KOMYHUKAIIMOHHHUTE (POPMH B 3paBHUS
MEHHUDKMBHT. M3BieueHa e u o0oOmeHa wuH}oOpMmaius OTHOCHO paboreniu (epeKTUBHM)

KOMYHHMKAI[MOHHU METOJIM U MHCTPYMEHTH 3a YIIpaBJIeHHE Ha 3paBHaTa cdepa.

2. 3a ipbB BT B bearapus ce mpoBex/a MpoyyBaHe CPea CHEIUAINCTH | MPAKTHUIIH 10
3npaBeH PR BBB BoOjemM 3IpaBHM HWHCTUTYIIMH, KaTro ca o0000meHn e(peKTUBHUTE
KOMYHUKAIMOHHU ()OPMH Ha yIIpaBlICHHE Ha 3[paBHaTa chepa B IUTUTAIHA U (PU3UYECKa Cpea,
e(pUKAaCHU METOJM M KOHIENTyaJIn3UpaHe HA TMpPEANMCTBaTa U €(DEKTHBHOCTTA HA ITyOJWYHATA

KOMYHUKaIs B chepara Ha 3/[paBeOIa3BaHEToO.

3. JlucepTalMOHHUAT TPy € OCHOBA 3a YY€OHMK MM y4eOHO IOMarajao Ha CTyJIEHTHUTE
o PR, B yactHOCT 31paBeH PR, KOMyHUKAallMOHEH MEHUI)KMBHT U UHTETPUPAHU MAPKETUHIOBU

KOMYHHKAaIUH.

4. CucreMaTU3UPAHUAT U UHTEPIPETUPAH OMUT Ha BOJEIIM OBITAPCKU U UYXKACCTPAHHU
CHCIMAIMCTH W M3CJeNoBaTeNid B oOyiactTta Ha 3apaBHus PR 1me cmoMmorHe ma ce momoOpu
KOMYHHUKAIIMUOHHUA MHUKPOKJIMMAT B IIpaKTUKaTa, a TOBa OT CBOA CTpaHa Ja HAOBCIAC 10

HO,Z[O6pCHI/Ie Ha Ka4Y€CTBOTO HA KMBOTA HA XOparta.

5. O6oOuieHusiTa Ha BOJEIIMTE CBETOBHU IPAKTUKU B NyOiIMYHATA KOMYHMKAIMs B
3IpaBHaTa cepa W TEOPETHYHHUTE BB3MIIEAM 3a 3/ApaBHHS PR ca HajgexxaHa W mepcreKTHBHA

OCHOBA 3a NIpHUJIaraHeTo UM B 6’LJ'IFapCKI/ITe 3ApaBHU MHCTUTYIIUU.
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GENERAL CHARACTERISTICS
OF THE DISSERTATION

Relevance of the topic

Public communications in the healthcare field are a fundamental unit of healthcare
management. With the world's technological advancement and people's need for online healthcare,
communications are facing daily challenges and changes. The digital world is an important
platform for the dissemination of health information, and the race is on for dynamic health PR
professionals. The post-covid transformation of public communications in the healthcare sector
has played its role in outlining current working methods, working (effective) tools and trends in
the successful communication practices of healthcare organizations through healthcare PRs.
Communication in the international healthcare system marks a new peak in its development due
to the dynamism of events related to the coronavirus pandemic, as well as due to the rapid
development of technological solutions with which health PR specialists help themselves in their
work. The practical applicability of the topic is increasingly felt for public communications
professionals in the field of healthcare, for whom the years 2020, 2021 and 2022 have proven to
be a real challenge for their professionalism, creativity, adaptability and even endurance in every

aspect of these words.

The restructuring of some processes in health public relations were caused by the needs of
the new era, and creativity and hybridity prove to be valuable qualities for those who want to stay
"on the cutting edge™ of this communication sector. Health PR needs adaptation and periodic
updating so that professionals in this field can be as useful as possible to the organizations they

represent, to themselves and above all to society.

Communications in the field of healthcare are characterized by sensitivity of the audience,
by the fact that the subject is the health and life of people, by the fact that changes would happen
slowly and cautiously, as well as by some other specifics originating from the ethical and legal
aspects of the sector. Digital communications in the healthcare field face significant challenges as
a result of the growth of social networks and the digital universe in general. Moreover, the

application changes have increased manifold since the start of the coronavirus pandemic.

Some of the challenges for PR experts in the field of healthcare are the hyper-dynamically

changing digital communication environment, (provoked by the technological progress of human
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evolution and the coronavirus pandemic as well), the reorganization of the needs of the audience
(consumers of health products and/or services) in terms of communications, changing public
attitudes towards health problems and issues, as well as the dynamism in legal regulations
regulating PR activities in the field of healthcare.

Purpose of the study

The purpose of the scientific research is the analysis and formulation of the current
working (successful) communication forms of management in the field of healthcare. Increasing
the effectiveness of current ways of managing health PR is also a focus of research, as well as
optimizing the methodology for managing health PR.

Analyzing the activity of the World Health Organization, which applies hybrid
communication forms of management, the deficiency of the methodology and options for
improving the ways of managing health PR will be defined. Also, the aim of the dissertation
work is, based on the theoretical summaries and the careful analysis of real examples from
Bulgarian and global practice in health PR, to highlight the possibilities for optimizing the role
and functions of digital communication forms of management in the process of planning public

communications in various healthcare structures.

Object and subject of the study

The object of the dissertation work is public relations in the field of healthcare. The
subject of the dissertation is the new and effective forms of communication for management in
the field of healthcare. It is important to specify that the concept of the dissertation work is based
on the scientific category "management in health PR", since the subject of the research is in the

health sphere, in the field of public communications.
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Limitations in the scope of the study

The dissertation is limited and engaged in a depth of analysis regarding public relations
in the healthcare field, offering inferences and essential conclusions from theoretical ideology and
outlooks on the subject, examines the functions, the crisis algorithm in health PR, offers a detailed
look at the digital communication forms of health management, exploring techniques and tools for
effective health PR, legal and ethical aspects of digital health PR, as well as communication
practices and online tools of the World Health Organization, as well as in the context of the
coronavirus pandemic. The scientific research for the current dissertation, with a representative
sample, conducted by ,,Gallup International Balkan‘ on behalf of the dissertation’s author, aims to
give a clear picture of the innovations in digital communication forms of management in the field
of healthcare. Three other studies, conducted by the author of the work herself through genuine
questionnaires and surveys, discover the effective current ways of public communications in the
field of healthcare, through the opinion of 20 professionals closely prominent in the field of health
PR in Bulgaria and Israel.

Limitations of the study can be temporal — the period 2019-2023. The research
limitations have some geographical characteristics — it is conducted in and about the territory of
Bulgaria and other territorial units such as Israel. The hospitals, health and social institutions are
mentioned in the work. The study also lays out a framework for analyzing not the health measures

for COVID-19, but digital and other communications related to the coronavirus pandemic.

In the context of the above, the significance and relevance of the issues considered in the

dissertation work are determined.

Investigated signs

The researched signs in the dissertation are the possibilities for optimizing the PR
management methodology in the field of healthcare. Paying attention to effective ways of
managing public communications in the healthcare field, a map of the current new methodology
will be drawn up, based on research showing proven successful ways, as well as some mistakes

and weaknesses of PR management in the field of healthcare.
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The topic of the dissertation work is related to trends and problems in the following main

directions:

- Communication forms of management in the field of healthcare in private health
institutions and in state ones. Are the methods the same for different forms of management
and financing?

- Legal obstacles for health PR professionals — each country has different legislation and
the legal obstacles in different countries are different.

- Isit possible to manage PR in the field of healthcare without methodology?

- Are digital communication forms of health management an obstacle or a boost for

health PR professionals?

Research thesis and working hypotheses
The main research thesis in the dissertation is that hybrid communication forms of
healthcare management are more effective than only traditional or only digital ones. The

working hypotheses in the context of the purpose of this presentation are:

1. Social media is a key factor in the management of public communications in the field of
healthcare and more effective than traditional media in the communication health
management.

2. Traditional media and communication channels are a more preferred and effective channel
for health PR among older, less educated, and lower income groups.

3. Digital media is more effective and preferred for health PR management.

4. Traditional media and communication channels are already falling away as a form of health

PR management and only digital ones remain.

Tasks of the research
In support of the thesis, the following research tasks are set:

1. Analysis of public relations and their application in the field of healthcare. The focus is on:
new media and PR; nature and meaning of public relations; nature and specificity of
sectoral PR; specificity and features of health PR; crisis PR; the press conference as a key
technology of PR; nature and role of the speaking institution.
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2. Analysis of theoretical ideology, outlooks, functions, and crisis algorithm of public
relations in the field of healthcare, analysis of the job description and functions of PR
specialists in the field of healthcare.

3. Analysis of communication practices and tools of the World Health Organization with a
focus on the structure and content of the WHO website; Facebook, Instagram, Twitter, Tik
Tok, mobile applications and other digital channels; Functions and specifics of WHO press
conferences; profile and role of the WHO spokesperson; special events in the WHO
system.

4. Analysis of Communication Practices of the World Health Organization in the context of
the coronavirus pandemic with a focus on types and chronology of WHO actions in
response to the COVID-19 pandemic, effective communication practices of WHO in the
period 2019-2020, as well as in the period 2021-2022; WHO's PR deficiency and mistakes
in the coronavirus pandemic.

5. Analysis of digital communication forms of health management with a focus on techniques
and tools for effective health PR — press conference, storytelling, watch party, live
streaming, webinars, podcasts, microblogs, mobile applications, legal and ethical aspects
of digital PR in the healthcare field.

6. Implementation of an author's research with the working title "New media in the structure
of health PR. Dynamics of communication forms in the health sphere." Conducting the
research in Bulgaria among respondents who are consumers of health and social services
— clients and patients?, by "Gallup International Balkan" ordered by the author of the
dissertation work.

7. Implementation of an author's research with the working title "New media in the structure
of health PR. Dynamics of communication forms for image management in the field of
healthcare.” Conducting the research in Bulgaria and Israel among respondents
specializing in health PR, by the author of the dissertation.

Sub-tasks of the field "what is this?": object, subject, predicate and interaction between
them can be: research and identification of communication forms of management in the field of

healthcare, checking the relevance of the applied methodology to date.

2 Clients are the people who pay for a health/social care service and patients are those who use the service. They may
be the same person when the user is the person paying for the service.
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Sub-tasks of the set of "what of this?": state, trends and problems can be: research and
analysis of the possibilities of imposing new hybrid models of health PR management, as well as
resolving the obstacles and mistakes that have arisen while maintaining existing models.
Assessment of the business environment in the field of healthcare, which is influenced by the
communications and ways of managing this sectoral PR; Building a scenario for introducing
optimizations and innovative models depending on the location (territory).

Subtasks of the "what next?" system: ways to solve the identified problems can be:
theoretical applicability of the optimized activities and measures; finding conclusions that prove
or disprove the hypothesis.

Evidence of the logical structure of the statement in the context of the goal and tasks is
based on certain observations. For this purpose, the following research and research approaches
and methods were used:

« Document research: analyses, studies, evaluations, reports, periodicals, Internet sources

concerning the topic of the dissertation work;
* Analysis of statistical information;
« Research and analysis of legislative documents;

» Good examples from European and world practice, which are examined with specific proposals

for their adaptation in Bulgaria;
« Data from empirical representative studies.

To achieve the goals and confirm the thesis, the methods of the systematic, complex and
holistic (integrated, comprehensive, wide-ranging) approach will be applied, integrating and
synthesizing different methods. Among the main methods used are comparative analysis, methods

of induction and deduction, analysis and synthesis, professional experience, and others.

Research methodology

General scientific, generally logical and concrete-theoretical methods are used in the
dissertation: historical, connection with theory and practice, observation, expertise, comparison,
content analysis, synthesis, induction, deduction, review and critical analysis of scientific and

empirical sources and survey research.
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Through the method of analysis and synthesis, the health PR and basic outlooks, functions
and the crisis algorithm were investigated. The method of observation is the basis of the detailed
analysis of digital communication forms of management in the healthcare field, communication
practices and online tools of the World Health Organization, as well as the same in the conditions

of the coronavirus pandemic.

For the purposes of the survey conducted by "Gallup International Balkan", an own
(author's) questionnaire was prepared, which includes five main questions for consumers of health
products and/or services (hon-specialists in health PR), with numerous sub-questions and answers
"multiple choice" type. The survey is representative. The scope of the research is on a national
scale, and the period of conducting the survey is December 1-20, 2022. The conducting method
is "face-to-face with tablets", 807 (eight hundred and seven) respondents — adult Bulgarians —
participated in it. The study shows the real state of the studied problem and outlines trends in the
dynamics of the same in recent years. The conclusions of the research refer to and are valid for the

territory of Bulgaria.

For the purposes of the questionnaire surveys conducted by the author of this dissertation,
genuine questionnaires designed for health PR specialists in Bulgaria and Israel were prepared.
The respondents are a total of 20 healthcare PR practitioners in leading healthcare institutions in
Bulgaria and lIsrael, the conducting method is through the Microsoft Forms platform, and to
summarize part of the results, Mick Riggulsford’s working map for the five overlapping public
(business) sectors was used. The studies show a trend in the current digital, and not only,
communication forms of management in the field of healthcare, as well as techniques for efficiency
in the practice of the profession of health PR.

The most important managerial aspects of PR in the field of healthcare are structured, as
well as more realistic and more applicable in practice, effective author models for managing public
relations in healthcare are proposed. The role of public relations in the field of healthcare is
presented, the communication forms of public relations management in social media are
summarized, the role of health PR specialists in social media is described, the process of planning
PR campaigns is presented, as well as ethical and legal issues, which arise in the communication

of initiatives in the field of healthcare.
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The dissertation consists of an introduction, six chapters, a conclusion, a reference to the

main contributions, a bibliography, publications on the topic of the dissertation, and appendices.

Sources of theoretical and empirical information

The information provision of the study is based on the available bibliography on the topic of
PR in the healthcare industry, on observation of communication channels and practices of health
structures, as well as on observation of public interest in relation to issues in the field of healthcare.
It is also based on the author's observations, her participation in the development of communication
strategies of health and social structures in Bulgaria, her participation in various health and PR

forums.

The empirical information is based on the author's analyzes of a representative survey
described above, conducted at the request of the author of this dissertation, among consumers of
health products and/or services; it is also based on analyzes from author’s (genuine) surveys
conducted among health PR specialists and practitioners in Bulgaria and Israel.

Applicability of expected results

This dissertation will benefit every healthcare manager, can be a true ally of every
healthcare public relations professional, and can contribute to building stronger

communication links between healthcare organizations and their audiences.

We live in a time where more people die from overeating than from starvation, more people
die from suicide than from war and terrorism, salt and sugar are deadlier than gunpowder.* It is up
to health PRs, to a great extent, to create a conducive information habitat to help the human species
live better, healthier, and more fulfilling lives. This is how support for evolution is formed — health

evolution, communication evolution, human evolution.

4 Xapapwm, FOBan Hoa. Homo deus. Kparka uctopus Ha 6baemero. M3parencrso Msrok-zaman. Codus, 2018. C.8.
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SUMMARY
OF THE DISSERTATION WORK

The dissertation consists of an introduction, acknowledgments, six chapters, a conclusion,
a reference to the main contributions, a bibliography, a list of publications on the topic of the

dissertation, and appendices.

The first chapter ""New media and PR aims to clarify part of the conceptual dictionary
of the study, to introduce the topic, to set a definitive framework for public relations and to
establish the specifics of sectoral PR. The statement is in four points: about the essence and
definition of new media, of PR, essence and specificity of sectoral PR and conclusions from the
chapter.

Public relations in the era of new media adopts a new, more user-friendly image with time-
specific methodological approaches. The following facts can be pointed out as the most
outstanding and most important for new media: The main reasons for the evolutionary
transformation of traditional media into new media are primarily the technological development
of the world and the natural need for faster access to information. New media are epochal, they
are part of a global historical change. The term "new media" emerged in the late 1980s to mark the
moment that quite quickly from then on the world of media and communications began to look
quite different, and this difference was not limited to any one sector or element of this world.®
However, the emergence of new media is not only dictated by the technological evolution of the
new era, but also by much deeper reasons, such as economy, business, politics, institutional and
cultural changes, structural changes in societies, strengthening of the globalization process, change
in customs, identity, beliefs and more. New media are seen as part of these and other such changes,
as causality, as 'new times', 'new eras'. The emergence of 'new media' as an epochal phenomenon
is seen as part of a much wider landscape of social, technological, and cultural change; in short, as
part of a new techno culture. Among the characteristics considered to be the hallmark of rapidly
developing areas of technology-mediated production (user-generated content) are: Computer-

mediated communications: e-mail, chat rooms, avatar-based communication forums, voice-image

& Lister, Martin. Dovey, Jon. Giddings, Seth. Grant, lain. Kelly, Kieran. New media: a critical introduction second
edition. United Kingdom: Routledge, 2009, p. 10.
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transmission, the world wide web, blogs, etc., social networking sites and mobile telephony; New
ways of distribution and consumption of media texts, characterized by interactivity and
hypertextual formats — World Wide Web, CD, DVD, Podcasts and the various platforms for
computer games; Virtual “realities”: simulated environments and immersive representational
spaces; A whole range of transformations and dislocations of established media (e.g. in
photography, animation, television, journalism, film and cinema). The technological beginnings
are present in new media, they present the possibility of rapid dissemination of messages with
options for interactivity (the audience is active and is a part of the media process), they are
computer-based (including mobile devices), dissemination in a virtual environment (virtuality).
The most salient distinguishing features for recognizing new media are digitality, continuous

change and continuity.

The first name associated with the academic start of public relations is Edward Louis
Bernays. The definition he offers is: “information provided to the public, persuasion directed at
the public to change attitudes and actions, and efforts to integrate the attitudes and actions of an
institution with its publics and of publics with those of that institution™*. Although this definition
is quite general, it sets the stage for defining a profession that has subsequently proved essential to
the development of business, economics and human evolution.! Scott Cutlip, Allen Center, Glen
Broom, who created "Effective Public Relations", define PR as: ""a managerial function that builds
and maintains beneficial relationships between an organization and its publics on which its success
or failure depends"!2. Most modern definitions of PR aim to present the essence and specificity of
communication practice functionally and technologically. Among the modern definitions of PR is
that of the Public Relations Society of America (PRSA): "public relations is a strategic
communication process that builds mutually beneficial relationships between organizations and

their audiences.“® "The lack of real leaders is one of the very painful facts in today's reality. The

10 PR 3.0: Redefining public relations in a digital age. May 30 2019. [Cited 17 April 2021]. Available from:
https://www.lkarno.com/post/2019/05/16/pr-30-redefining-public-relations-in-a-digital-
age#:~:text=Public%20Relations%20as%20we%20know,actions%200f%20an%20institution%20with.

1 Tonuesa, Feprana. ,,KpuszucHaTa KOMyHHKAlUs B CHCTEMATA Ha MEXLyHApPOIHOTO 3/ipaBeonaspane’ (Bpb3kuTe ¢
obmecTBeHOCTTa HA CBETOBHATA 3/[paBHA OPTaHM3AIMS B MAHJAEMUITA OT KOpOHABHPYC). Maructbpcka te3a. YHCC,
Katenpa ,,Meanu u odlecTBeHH kKoMyHuKanuu“. Hayden ppkoBoauren npod. 1.H. Jlirobomup CroiikoB. Codust, 2021.

12 Kprun, Ckor. Cenrwbp, AnbH. bpyym, [nen. Edextusen mubnuk pusedinrshe, 2-po usganue. Codus: Poii
Komronukermsh, 2010, c. 7.
13 About public relations. Website of PRSA. [Cited 14 April 2021]. Available from: https://www.prsa.org/about/all-

about-pr.
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mission of the PR business is to create real leaders capable of communicating with the public
through real messages. The ability to communicate proactively and in a timely manner is one of
the most important qualities of modern leaders.”** The dynamic business development implies
dynamism in the way of working, improvement and change of management processes, as well as
in the change of the definition of PR. However, the constant dimension in public relations remains
their management function.

The need for public relations in various spheres of business and life implies knowledge,
skills, and professional experience from the PR specialists in the specific field. To date, the concept
of sectoral PR is understood as a typification of public relations according to the relevant sector in
the economy: culture, sports, tourism (tourism PR), healthcare (health PR), military sphere, show
business and lifestyle, corporations and business organizations (corporate PR) , energy, real estate,
construction, logistics, media, technology and others. The basic principles of PR are valid for any
sectoral PR, and the specifics consist in the knowledge, the characteristic glossary of terms,
peculiarities originating from the type of audience, special techniques and methods for success in

the implementation of public relations, skills and experience in the specific sector.

The main conclusions from the first chapter are:

1. The leading criteria for recognizing new media are digitality, continuous change and

continuity.
2. The fundamental characteristic of public relations is its managerial mission and nature.

3. The main principles of PR are valid for any sectoral PR, and the specifics consist in the
concreteness of the competencies, knowledge and approaches arising from the type of audience,
as well as the application of special techniques and methods for the effectiveness of public relations

in the specific sector.

The second chapter, ""Health Public Relations: Theoretical Ideology, Outlooks,

Functions and Crisis Algorithm," analyzes the outlooks of such greats as Scott Cutlip, Allan

14 Little book for the big PR. M3 Communications Group, Inc. Sofia, p. 11. Application in: Bexap, Maxcum.
CaerosHara PR pesosorusi: Kak ymHUTE fuaepy ycrsiBaT B cBeta Ha ipomensinust ce PR. Enthusiast. Cogus, 2019.
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Center, Glen Broom, pioneers like Mick Riggulsford, Kathleen Larey Lewton, and even
contemporaries like the expert in the field of Communications and former journalist Carmine
Gallo, understandings and predictions about PR in the field of healthcare are presented, job
description and functions of health PRs are presented. The second chapter also presents a look at
the crisis algorithm of public relations in the field of health care.

Public relations offer health and medical organizations opportunities to engage audiences
in an effective and credible manner. Managing PR in healthcare can be challenging even for
experienced public relations professionals, as the environment implies a specific nature and
different working models. After the detailed fragmented analysis of theoretical schools on the
subject, we can make the following intermediate conclusions from the second chapter of the
dissertation:

1. The health field differs from any other field of business mainly in that it is about the
life and health of people, it is characterized by a particular sensitivity of the audience. The
careful implementation of public relations can help medical institutions (or other health structures,

or a doctor as an individual for example) realize their full communicative and business potential.

2. Successful management of public relations is part of the strategy for the development of
successful businesses, including in the field of healthcare. A good manager is aware that a
sustainable business means having a clearly defined mission and championing the causes

associated with it.

3. The methods of managing PR in the field of healthcare, known so far, are subject to the
general principles of public relations, however, they also have their concrete specifics: drafting
and sending press releases, organizing open days, information seminars, health exhibitions,
technology acquisitions, PR campaigns, researches, skillful and detailed planning of PR
campaigns, monitoring, crisis management, management of other issues arising in the process of
the work of the PR specialist in the field of healthcare. Health PR management can also be done
by getting the message across at low cost in a more subtle and credible way, using techniques
such as third-party endorsement, editorial endorsement, or general marketing promotion.

Questionnaires and surveys are part of the healthcare public relations management toolkit.

4. Despite the relevance of some of the sources considered in this dissertation, no serious

attention has been paid to the particularly trendily used methods of managing the field of
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healthcare, such as social media support, live streaming, storytelling and watch parties, for
example. Mobile applications, through which health PR management facilitates its existence, have
also not been given serious consideration. Example of such applications is "WHO Info" and "WHO
Events".

With each passing day, the dynamics of life offer new opportunities, new conveniences
that we can and must take advantage of especially as public relations professionals, as the ethics
of the profession require us to be as useful as possible to our audience.

The third chapter ""Digital communication forms for managing the healthcare field™
is dedicated to the subject of research for the dissertation work, observing the following logical
structure: it examines and reveals the techniques and tools for effective health PR, it pays attention
to the ethical and legal aspects of digital PR in the field of healthcare and presents conclusions
from the chapter.

Digital challenges for public communications professionals in the field of healthcare
dictate new needs and different expectations. The job description of healthcare PRs is changing
with the increasingly digital lifestyle. Here are the trials that are emerging as key in the various
directions and platforms:

1. The representative appearance of the website of a healthcare organization, including
easy and quick access to the necessary information, understandable language (simplified content
in terms of specific medical terminology), medically correct texts; periodic maintenance of the
information in the ""news" section of the institution's website; preparation of texts (articles and

posts) for on-page and off-page SEO optimization.

2. In the foreground comes ingenuity, speed of reactions, adequacy in communication
with patients, clients, employees, and the general public in various digital channels, as well
as in the preparation of content for daily or periodic maintenance of META profiles (and
profiles in other social media) of the institution that health PRs represent. Among the tasks for
health PR specialists is the creation of texts for menus and content in mobile applications and
periodic monitoring for updates and bugs in the system. Hybridity and adaptability are qualities
that are more than a necessary condition for success when implementing digital special events in

an online environment.
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3. Ethical obstacles in the practice of the public relations specialist in the field of healthcare
most often arise from fundamental violations of personal and professional ethics. These barriers
in PR practice and in the ethical behavior of the health organization should be subjected to a
thorough analysis with a view to their effective overcoming. In this regard, it is logical that the
behavior of the public relations specialist should be regulated by several more important standards:
personal ethical standards; the needs and issues facing the employer (whether ethical or not);

the ethical standards of the PR profession; the public interest, etc.

4. Legal "'traps™ in the practice of health PR are hidden in the most routine everyday
activities such as publishing photos, copyrights and trademarks, employee rights, advertising
claims, events, ownership of ideas, even in relation to conspiracy and slander. It is proper for the
PR specialist in the field of healthcare to comply with the laws regulating the specific activity to
be undertaken and to be able to apply them in the development of texts for PR campaigns,

programs and projects.

The human species is evolving with each passing year and the situation is changing not
only in the field of healthcare. Ethics and law are dynamic substances that are constantly being
enriched, changing for the better, to be useful to society, to people. Good conscience, good
intentions, and extensive professional experience can be health PR professionals' insurance against
ethical and legal obstacles in the profession they have chosen to practice. The digital age in which
we live dictates and will continue to dictate new needs, requirements and expectations for health
public relations experts, and all changes are logical and useful for people in the field of healthcare
— patients, clients, medical personnel, or the public. It is up to health PR to turn digital challenges
into benefits that help humanity.

The fourth chapter ""Communication practices and online tools of the World Health
Organization™ analyzes the communication narrative and online tools of the WHO, looking at
historical and functional aspects, communication tools and activities of the Organization and
summarizes interim conclusions.

The communication practices of the World Health Organization are not limited to
straightforward actions. They are summarized in a complex multi-level system of communication
narratives, intertwining platforms of communication, forming common points of intersection

subordinated to the basic ideas and mission of the Organization. WHQ's online toolKkit is built from
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a rich arsenal of digital tools, including the Organization's website, Facebook page, Instagram
profile, Twitter profile, TikTok channel and mobile applications. Based on all this, we will make
the following intermediate conclusions from the fourth chapter of the dissertation:

1. The WHO website is a primary communication channel and its structure is easy to
understand and use. It helps ranking content by importance and relevance, directing users to the
most important pages. The structure helps users reach the information they are looking for in the
fastest and easiest way possible. Web design is subordinated to the idea of simplicity, of ease, of
practicality. The brand identity is evident from the use of corporate colors — light blue and white.
The visualization of data on the website is subordinated to the general idea of simple and easy.
The importance of the aphorism *'less is more™, popularized by the German and American
architect Ludwig Mies van der Rohe?®, is in full force and of great importance for a clean and clear
communication strategy of the WHO.

2. The Organization's communication with its audience is continuous — it also continues
through profiles and channels in social networks. As far as Facebook is concerned, communication
takes place through posts with different types of content: video, photos, infographics, live
streaming, and others. The texts to the posts are short, and the use of emoticons is a common
practice. Communication through stories, live streaming, Messenger and chatbot, "events" tool are
essential. What works towards building a communication bridge on Instagram are episodes of
specially created series, storytelling, and the reel tool. On the WHO Twitter profile, some of the
posts have a photo, illustration, infographic, or video, typically of an educational nature. TikTok
content is highly tailored to the user profile of the Organization's followers on the platform. The
pursuit of minimalism (for simplicity and simplicity) is carried out in even greater detail.
Celebrities and idols of the teen generation are part of the narrative for the implementation of
WHO projects and are published on TikTok. Posting frequency is not strictly planned. Hashtag
tagging is typical.

3. WHO mobile applications are the youngest communication platforms in the WHO
communication system. They are a hit trend and are quickly gaining popularity, especially among
the younger part of the audience. WHO Info and WHO Events enable users to quickly access more

synthesized information as well as direct contact with WHO. They follow the general idea of

15 Johnson, Philip. Mies van der Rohe. Publisher: The museum of modern art. New York, 1947.
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simplicity. As for the Viber channel of the WHO, the imposed practice of communication through

chatbots and feeds in the channel, with short messages, hyperlinks, emoticons, is impressive.

4. What is specific about WHO press conferences is that they take place in a digital
environment, and what is atypical is that WHO does not require confirmation of attendance. The
functions of WHO press conferences and briefings are to spread news, to dispel public doubts
about certain topics, to give media representatives the opportunity to ask their questions and
receive an answer, to inform about WHO activities or events. The WHO spokesperson on different
issues is not always the same person, and the communication function and quality of expert
person are of utmost importance for the management needs of WHO. Competence, initiative,

leadership, authority — these are qualities inherent in a WHO spokesperson.

5. Special events as part of the WHO communication system have no commercial purpose.
They enable the dissemination of health and other news in a way that increases awareness and
understanding of health issues and mobilizes support for action, from the local community to the
international stage. The event calendar is built on a foundation of world days (World No Tobacco
Day, World Anti-AIDS Day, etc.). One special event with huge potential for development is the
WHO Film Festival — HAFF — where participants can be anyone regardless of location, gender,
ethnicity, religion and so on. The WHO counts on a celebrity presence, for example the actress
and activist Sharon Stone is a jury from the USA in the third edition of the festival.

The more technology as an industry develops, the more needs arise for new ways to
communicate. Digital and permanence, minimalism and internationalism, white and blue —
this is how the communication narrative and online toolkit of the WHO can be summed up as of
December 2022.

The fifth chapter ""Communication practices of the World Health Organization in the
context of the coronavirus pandemic™ seeks to present WHOQO's actions in response to the
COVID-19 pandemic by types and chronology, the effective communication practices of the
organization in the periods 2019-2020 and 2021-2022, to detect and present the deficiency and
mistakes in the Organization's PR during the coronavirus pandemic and to synthesize the

conclusions drawn.
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"COVID-19 is the Chernobyl moment of the 21st century,"*’ — say independent experts
from the Independent Panel on Pandemic Preparedness and Response in their report “COVID-19:
Make it the last pandemic”. What communication strategies are effective, which PR actions are
permissible and workable in pandemic conditions? The communication narrative of the WHO was
examined extensively and in detail in the previous chapter of this dissertation and as it became
clear the online toolkit is the engine of their communication practice. In the fifth chapter, we pay
attention to the communication of the Organization with its audiences in the emergency that arose
precisely because of the coronavirus pandemic. This situation-phenomenon turns out to be a trigger
for WHO to new and dynamic ways of public communication, different from those in crisis
conditions.

WHOQ's communication practices during the coronavirus pandemic can be considered as an
example of rapid response in a force majeure emergency. The behavior of the Organization was of
essential importance for the quality of life and in general for the preservation of life, especially in
some areas, and the shortcomings and mistakes made by the WHO are to some extent the reason
for changing the development and the speed of development of the events accompanying the
coronavirus pandemic. Based on all this, we will make the following intermediate conclusions

from the fifth chapter of the dissertation:

1. A major part of WHO's communication actions in response to COVID-19 are reports, social
media posts, speeches, news releases, resolutions in the form of official documents, public
addresses to manufacturers and investors, terms of reference, analyses, press conferences, event
listings, global humanitarian response plan, surveys. The drive towards accessibility and user

facilitation is leading.

2. In the period 2019-2020, WHO builds and validates its model of communications related
to the COVID-19 pandemic, showing anxiety and a tendency towards systemic alarmism. For
the first time, the World Health Assembly is being held virtually, and this means more digital
communication. The decision to have one main speaker is the right one. The messages are
characterized by simplicity. Live streaming is an invariable part of WHO's communication

practice during this period.

17 COVID-19: Make it the Last Pandemic. [Cited 4 despyapu 2023]. Available from:
https://theindependentpanel.org/wp-content/uploads/2021/05/COVID-19-Make-it-the-Last-Pandemic_final.pdf.
Page 4.
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3. The first part of the period 2021-2022 is characterized by hyper-dynamism, creativity,
confidence, and a desire for more communication activity, and its second half is distinguished by
a return to normality, calming the dynamics and the turnover of communication. WHQO's
communication practices through mobile applications need further development and expansion.
Social media activity is important, even if it is achieved through sponsored content.
Communication through the language of cinema has been successfully implemented with the film
festival "Health for All", and the participation of world celebrities such as Sharon Stone is a

favorable communication approach.

4. The inability of the WHO to convince most people to get vaccinated can be counted as
a shortcoming. The basic principles of public relations should not be violated to avoid

mistakes, chaos and loss of authority.

The sixth chapter, “Empirical Studies”, engages with the subject of empirical interest of
the dissertation, presenting the four studies, their results, and key findings. The scientific studies
carried out for the purposes of this dissertation is in two main directions:

A. For non-specialists in health PR (audience of health public relations - consumers/users

of health and social products and services) and
b. For health PR professionals.

Author (genuine) questionnaires in the form of survey cards were developed and used, and
the methods of conducting and measuring the results are described in detail in the sixth chapter.
They are different for the purposes of each of the two main streams (non-specialists and health

public relations specialists).
The four studies are:

1. A representative study on the topic "Dynamics of communication forms of
management in the health sector”, conducted by "Gallup International Balkan" at the

request of the doctoral student, based on a survey and questionnaire developed by her.
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The research is aimed at consumers of health and social services — clients and

patients?®,

The research was conducted by the team of "Gallup International Balkan" by the request
of PhD student Doncheva Yankov, and for the purposes of the research, an author's survey
(genuine survey) was used (see appendix #15). The research is representative, and the sample is
807 adult Bulgarians, the conducting method is "Face-to-face' with tablets — the most modern
method for conducting sociological surveys. The investigated characteristics are gender, age, type
of settlement, amount of personal monthly income, employment status, education, ethnicity

and party electorate.

2. Research "Dynamics of communication forms for healthcare management”. The study
is based on the author's survey card/questionnaire of the doctoral student, implemented

among health PR specialists in leading hospitals and health institutions Bulgaria)

The research is conducted among specialists and practitioners in the specialty in
leading health institutions in Bulgaria. The study was conducted on the basis of an author's
questionnaire and a survey implemented through the Microsoft Forms platform, through which
most of the results were summarized. Mick Riggulsford’s suggestions for the five overlapping
public (business) sectors, with a focus on health and a working map for the different sectors, were

used to summarize the results in more precise detail.

3. Research "Dynamics of communication forms for healthcare management (PR
management in healthcare)" in the largest hospital in Israel - SHEBA Tel HaShomer
Medical Center. The research is based on the author's survey card/PhD student’s
questionnaire, completed by the hospital's Director of International Relations and
Partnerships — Yair Itzhar

Israel has "a strong medical academic culture, well-equipped hospitals and a robust primary

care infrastructure"?°, The largest hospital in Israel is Sheba Tel HaShomer Medical Center,

19 KJ'II/IGHTI/I Cca Xxopara, KOUTO Iialat 3a 3z1paBHa/cou1/IanHa yciayra, a mallueHTHU €ca OHE3U, KOUTO MOJI3BAT

ycmyrata. Mose Jia ca €IHO U ChIIO JIHIIE, KOTaTO IMOJI3BATENAT € JIUIETO, KOeTo 3aruama 3a yeiyrara. (b.v. . 1. £1.)
20 Clarfield, A Mark. Manor, Orly. Nun, Gabi Bin. Shvarts, Shifra. Azzam, Zaher S. Afek, Arnon. Basis, Fuad. Israeli,
Auvi. Health and health care in Israel: An introduction. The Lancet, 8 May 2017. DOI: 10.1016/S0140-6736(17)30636-
0. Available from: https://www.thelancet.com/journals/lancet/article/P11S0140-6736(17)30636-0/fulltext.
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with about 15,000 employees: 10,000 health professionals, 1,700 doctors, 2,740 nurses?*. Sheba is
the leading medical center in the Middle East and an internationally recognized healthcare
facility.?? At Sheba, there are treatments, research and procedures that are not available anywhere
else in the world.?® The author’s research is based on personal professional contact with the
Director of International Relations and Partnerships of Sheba Tel HaShomer Hospital - Yair
Yitzhar. His responses to the survey questions provide insight into current successful
communication approaches for public relations in the healthcare sector and can serve as a
basis for comparing PR practices in international healthcare markets with a high volume of

work in the communication sector.

The research was conducted through the Microsoft Forms platform, the questions are the same
as those asked to the Bulgarian health PR specialists and can be seen in appendix #19.

4. Research "Effective management in health PR in Bulgaria or how to become
successful and sought-after PR specialists in the health sector”. The research is based
on author's survey card/questionnaire of the doctoral student, implemented among

health PR specialists in leading hospitals and health institutions in Bulgaria)

In order to understand what makes the management of health PR in Bulgaria effective, to
understand what makes a specialist in health public relations (PR) successful and in demand, a
logical step was to conduct a survey with respondents narrow specialists and experienced
practitioners in health public relations. To formulate the questions, bibliographic sources were
examined, which researched and described the experience and methodology of success in
management, including planning, organizing, directing, and controlling efforts to achieve business
(managerial and governing) goals. After synthesizing essential success formulas, survey questions
were drawn up (see appendix #20).

The measurement of the results of the survey is based on Ray Dalio's method of
personality assessment — PrinciplesYou?*. The survey has two "open-ended” questions — each

2L About us. Website of Sheba Tel HaShomer. Cited [10 wmapr 2023]. Available from:
https://www.shebaonline.org/about-us/.

2 Nak TaMm.

23 Choosing Sheba Medical Center Israel. Website of Sheba Tel HaShomer. Cited [10 mapt 2023]. Available from:
https://www.shebaonline.org/medical-tourism-israel-africa/.

24 Dalio, Ray. Principles You. Understand yourself. Understand others. Help others understand you. [Cited 5 maii
2022]. Available from: https://principlesyou.com/.



https://www.shebaonline.org/about-us/
https://www.shebaonline.org/medical-tourism-israel-africa/
https://principlesyou.com/

NEW MEDIA IN THE STRUCTURE OF THE SECTORAL PR.
Communication forms for healthcare management: Abstract of Gergana Yankov

respondent gives a free-style answer based on his or her personal judgment based on experience
in the health field in which he or she works.

To summarize the results in more precise detail, Mick Riggulsford’s proposals for the five
overlapping public (business) sectors, with a focus on the field of healthcare, and a working map
for the different sectors, which we mentioned above and describe in more detail in the dissertation,

were used.

Although the spread and growth of the digital world are inevitable and the future will be
saturated with online communication, to date in Bulgaria, as far as the field of healthcare is
concerned, communications are hybrid — between conventional practices and digital tools. Based

on what was stated in the sixth chapter, the following intermediate conclusions were drawn:

1. Retirees, the elderly and, in most cases, the unemployed are less digitally inclined
than other groups of respondents, therefore, with these target groups, more effective health
communication practices would be classic PR approaches. Conventional public relations
methods would be more relevant for ethnic groups of Roma and Turks, while digital
communication forms of management would work better for Bulgarians. Sources of health
information — Different age, ethnic and other groups have different dominant sources of health
information. As age and associated life chance circumstances (e.g., ethnicity, type of settlement,
employment status) increase, the influence of the Internet predictably decreases, while the
influence of television remains prominent. GPs are the most preferred source of health information,
followed by relatives, acquaintances, and neighbors, followed by an online search engine,
followed by television, social media groups, brochures, radio, digital forums, print media,
mobile apps. At the bottom of the ranking are sponsored content on social networks, lack of
response and other sources. At the bottom of the ranking are sponsored content on social

networks (social media), lack of response and other sources.

2. Health PR channels — Age differences are also replicated when directly testing
declarative interest in potential digital communication channels — one by one. Part of the channels
probably receive a favorable predisposition, mainly because of recognition, comprehensibility, and
accessibility, and also because of a feeling of suitability, that is, of conformity with the potential
task of communication. That is why Bulgarians show the most serious interest in websites.

Respondents show more preference for channels with video content — perhaps because of
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perceived ease. For older people, the new forms of communication are not yet so familiar or
perceived as inherent — with the notable exception of websites, e.g., the more established digital
forms. Trust (image and reputation) — Brand awareness (of the healthcare/social care facility,
pharmacy, doctor, or other type of healthcare organization) predictably appears to be more
important than the potential impact of the healthcare company's website and social media.
However, the website (and to a lesser extent the social media pages) do significant work with

youth groups.

3. Google Sponsored Content, Google Reviews and Video Content — Google ads are
more trusted among younger people, but neutrality and, by far, reservation is common.
Watching a video about an upcoming medical procedure, for example, and especially reading
reviews on Google, turns out to be more important for people with a more favorable life
horizon (age, ethnicity, income, type of town). A tendentious regularity is noticed regarding
the educational level — the higher it is, the more digitally minded and digitally active the
respondents are. A similar scenario is observed as far as ethnicity is concerned — Bulgarians are
most interested in health-related digital communications, followed by Turks and Roma, in that
order. An interesting paradox is that people with the lowest — and at the same time those with the
highest income are almost equally convinced of digitality as a way of health communication.
Retirees are the least digital, although the influence of the Internet is evident for them in the
importance of using health organization websites.

4. The hybrid use of communication methods prevails. From the traditional methods the
most frequently used is presence in the television and radio space. All respondents have
participated in content creation for pages in social media of the institution they represent. The
creation of texts for the website is typical, as well as the use of mailing lists as a method of
health communication. Content for SEO optimization and mobile applications are also among
the frequent practices. Social networks (social media), e-mail and the website are the most
preferred channels for digital communication in the field of healthcare. Facebook,
Messenger, and YouTube are favorites among social networks. Uploading real photos, stories
and monitoring the communication under the posts is among the work narratives of health PRs in
Bulgaria. Social networks are also used to post job ads, which is part of the communication routine
of most professionals. Sponsored content is implemented in practice, but according to

respondents, does not always work. It is a common opinion that the PR of a health institution is
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better to have an education in PR or management. To be effective in health PR, it is believed
to be best to have both an in-house PR team and to hire outside communications help. Other
current and effective methods of health PR according to the respondents are advocacy, regulatory
work, training of journalists, patients, and stakeholders. Proactive media relations and
creation of public interest content; content marketing, influencer marketing and personal
communication with journalists.

5. Effective PR practices in Israel's largest hospital are also subject to the idea of hybridity
(digital and traditional methods and channels). From the traditional methods and channels, he
most often uses a special event, distribution of press information, presence in the press
(printed publications), presence in the television and radio space. Participation in the content
creation for SEO optimization (on-page and off-page), mobile applications, pages in social
networks, SMS notification, mailing lists. They use Facebook, Instagram, Twitter, LinkedIn,
WhatsApp and YouTube; membership in specialized groups, sharing content (share),
following comments under each post, replying to some comments, creating Facebook events,
uploading stories, uploading photos. Vlogs are listed as the most important tool for digital
health communication, followed by live streaming, mailing lists and email communication. The
specialist is satisfied with the pay and believes that the PR specialist in the field of healthcare
should be internal to an organization.

6. The ability to persuade, the skill of public speaking, the skill of communicating bad
news, maintaining a rich and active network with professional contacts, creative thinking, financial
literacy, activity in social networks, knowledge of marketing, skills and experience in organizing
and conducting special events are the key to effective management in health PR. Membership in
dedicated (specialized) Facebook groups was cited as an extremely helpful approach by 100%
of survey respondents. The effective management and success of a health PR specialist in
Bulgaria also depends on the successful presentation of medical information in an
"understandable™ (accessible) language, digital skills, empathy, responsibility, the ability to
maintain the right tone of communication in different spheres, creativity , the knowledge in detail
of the specifics of the institution's health services, knowledge of the health problems that bring
patients to the health facility, to carefully select the “"promises”, to use the advantages of modern
communication channels and techniques, of the cause and dedication, of the dedication to the

profession, constant awareness of changes in public attitudes and hard work to change attitudes
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when necessary, openness, concreteness, initiative, proactivity, professional training and, last but
not least, courage.

Considering the obtained results, we can conclude that the study fully confirms the
leading hypothesis, namely that effective communication in the field of healthcare can be
implemented through hybrid approaches in health PR. Only in this way will health public
relations specialists be able to fulfill one of their most basic functions — to be a bridge between
health organizations and their audiences.
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SUMMARY OF RESULTS AND CONCLUSIONS

In the current dissertation, a definitive framework of new media, public relations, the
specifics of sector PR are set; the main specific characteristics of health public relations are
thoroughly and critically presented, and dozens of views (outlooks) and theoretical ideologies on
the subject are examined; the job description and functions of health PRs are determined; a detailed
fragmentation of the digital communication forms of health management was made, their specifics
were examined and summarized. Legal and ethical aspects of digital PR in healthcare are
summarized in the dissertation; the communication practices and online tools of the World Health
Organization have been studied and analyzed, as well as the same in the conditions of the
coronavirus pandemic. The results of the analysis of scientific studies, oriented to consumers of
health and social services in Bulgaria and to specialists in health PR in Bulgaria and in Israel, are

presented.

As a result of the research conducted on new media in the structure of health public
relations, respectively on the dynamics of digital communication forms in health management in
Bulgaria and Israel, as well as on effective management in health PR, the following more important

conclusions can be drawn:

e The leading criteria for recognizing new media are digitality, continuous change
and continuity. The fundamental characteristic of public relations is its
managerial mission and nature. The main principles of PR are valid for any
sectoral PR, and the specifics consist in the specifics of the competencies,
knowledge and approaches arising from the type of audience, as well as the
application of special techniques and methods for the effectiveness of public
relations in the specific sector.

e The health field differs from any other field of business mainly in that it is about
the life and health of people, it is characterized by a particular sensitivity of
the audience. Successful PR management is part of the strategy for the
development of successful businesses, including in the field of healthcare. The

methods of PR management in the field of healthcare, known so far, are subject to
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the general principles of public relations, however, they also have their specifics:
preparing and sending press releases, organizing open-door days, information
seminars, health exhibitions, technology acquisitions, PR campaigns, research,
skillful and detailed planning of PR campaigns, monitoring, crisis management,
management of other problems arising in the process of work of the PR specialist
in the field of healthcare. Health PR management can also be done by getting the
message across at low cost in a more subtle and credible way, using techniques
such as third-party endorsement, editorial endorsement, or general marketing
promotion. Questionnaires and surveys are part of the healthcare public relations
management toolkit.

Key digital challenges for health PR specialists in the various directions and
platforms are the representative appearance of the website of a given health
organization, understandable language, medically correct texts; periodic
maintenance of the information in the "news" section of the institution's website;
preparation of texts (articles and posts) for on-page and off-page SEO optimization;
resourcefulness, speed of reactions, adequacy in communication with patients,
clients, employees and the general public in various digital channels, as well as
in the preparation of content for daily or periodic maintenance of the META
profiles (and profiles in other social networks) of the institution health PRs
represent, creation of texts for menus and content mobile applications and periodic
monitoring for updates and bugs in the system. Hybridity and adaptability are
qualities that are more than a necessary condition for success when implementing
digital special events in an online environment. Ethical obstacles in the practice of
the public relations specialist in the field of healthcare most often arise from
fundamental violations of personal and professional ethics. Legal "'traps™ in the
practice of health PRs are hidden in the most routine everyday activities such as
publishing photos, copyrights and trademarks, employee rights, advertising
claims, events, ownership of ideas, even in relation to conspiracy and slander. The
PR specialist in the field of healthcare should be aware of the laws regulating the
specific activity to be undertaken and be able to apply them in the development of

texts for PR campaigns, programs and projects.



NEW MEDIA IN THE STRUCTURE OF THE SECTORAL PR.
Communication forms for healthcare management: Abstract of Gergana Yankov

e The WHO website is the main communication channel, and its structure is easy to
understand and use. The Organization's communication with its audience is
continuous — it also continues through profiles and channels in social networks.
Communication through stories, live streaming, Messenger and chatbot, “events”
tool is essential. WHO mobile applications are the youngest communication
platforms in the WHO communication system. They follow the general idea of
simplicity. They practice communication through chatbots and feeds in the
channel, with short messages, hyperlinks, emoticons. What is specific about WHO
press conferences is that they take place in a digital environment, and what is
atypical is that WHO does not require confirmation of attendance. The WHO
spokesperson on different issues is not always the same person, and the
communication function and quality of expert person are of utmost importance
for the management needs of WHO. Competence, initiative, leadership, authority —
these are qualities inherent in a WHO spokesperson. Special events as part of the
WHO communication system have no commercial purpose. One special event with
huge potential for development is the WHO Film Festival — HAFF — where
participants can be anyone regardless of location, gender, ethnicity, religion and so
on. The WHO counts on the presence of celebrities, for example the actress and
activist Sharon Stone is a jury from the USA in the third edition of the festival.
Digital and permanence, minimalism and internationalism, white and blue —
this is how the communication narrative and online toolkit of the WHO can be
summed up as of December 2022.

e A major part of WHO's communication actions as a response to COVID-19 are
reports, publications on social media, speeches, news releases, resolutions in the
form of official documents, public addresses to manufacturers and investors,
technical assignments, analyses, press conferences, event listings, global
humanitarian response plan, research. The pursuit of accessibility and user-
friendliness is leading the way. The basic principles of public relations should
not be violated in order to avoid mistakes, chaos and loss of authority.

e Conventional methods of public relations would be more relevant for the ethnic

groups of Roma and Turks, while digital communication forms of management
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would work more for the Bulgarians. Retirees, the elderly and, in most cases, the
unemployed are less digitally inclined than other groups of respondents, therefore,
with these target groups, more effective health communication practices would be
classic PR approaches.

In third place, the most preferred source of health information is an online search
engine, with GPs in first place, followed by relatives, acquaintances and neighbors.
Television, social network groups, brochures, radio, digital forums, print
publications, mobile applications are followed accordingly. At the bottom of the
ranking are sponsored content on social networks, lack of response and other
sources. Bulgarians show the most serious interest in websites. Respondents are
more likely to prefer channels with video content, probably due to perceived ease
of absorbing the information presented in the video. For older people, the new forms
of communication are not yet so familiar or perceived as inherent — with the notable
exception of websites, e.g. the more established digital forms.

The image and reputation building trust in the brand of a healthcare organization
has an impact on respondents, the website and, to a lesser extent, social media pages
do an essential job with youth groups. Google results with an "Ad" tag inspire more
trust among a younger audience, reading reviews on Google turns out to be more
important for people with a more favorable life perspective. The higher the
education level, the more they consume digitally created content, including through
live streaming, storytelling, podcasts, mailing lists, and more.

A paradoxical result is that almost equally people with the lowest - and at the same
time those with the highest income are a relevant target group for digital health
communication.

The ability to persuade, the skill of public speaking, the skill of communicating bad
news, maintaining a rich and active network with professional contacts, creative
thinking, financial literacy, activity in social networks, knowledge of marketing,
skills and experience in organizing and conducting special events are key to
effective management in health PR. Membership in dedicated Facebook groups is

an extremely useful approach.
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e Creating content for social networking pages, for the website, for SEO optimization
and mobile applications, as well as the use of mailing lists, are among the current
health PR practices. Social networks, e-mail and the website are the most preferred
channels for digital communication in the field of healthcare. Facebook, Messenger
and YouTube are favorites among social networks in Bulgaria. Other current and
effective methods of health PR are advocacy, regulatory work, education of
journalists, patients, and stakeholders. Proactive media relations and creation of
public interest content; content marketing, influencer marketing and personal
communication with journalists. To achieve efficiency, it is best to have both an in-
house PR team and to hire external communications help.

e For the territory of Israel, hybridity is also leading in health PR. Of the traditional
methods and channels, the most frequently used are a special event, distribution of
press information, presence in the press (printed publications), presence in the
television and radio space. Creating content for different channels and purposes, the
most used social networks are Facebook, Instagram, Twitter, LinkedIn, WhatsApp,
and YouTube. Membership in specialized groups, creating Facebook events,
uploading stories are among the current PR practices there. Vlogs are listed as the
most important tool for digital health communication, followed by live streaming,
mailing lists and email communication. Health PR should be internal to an

organization.

Results were generalized from the analysis of the theoretical ideology and outlooks (views),
and through an author's proposal for practicality, a realistic model for the application of health PR
in Bulgaria through a health PR campaign was subsequently designed. The stages for its planning

and implementation are described in figure #3.
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Figure #3 — Effective model?® for PR strategy planning, which can be considered and used as a PR

management method in the field of healthcare.

The recommendations that can be made after the scientific and research analysis are related
to the need for detailed analyzes of health PR in the meta universe (metaverse, multiverse,
megaverse) - what is its specificity, how it works, which health PR methods remain universally
valid in the 3D virtual space, which approaches make health public communications effective
there. The study of the health field in the parallel digital worlds and in particular the management
of health public relations there implies multiplied knowledge about the digital world and the way
of life it conditions. More recommendations for future research on the topic arise in relation to
artificial intelligence — its use in health PR is currently in its infancy and monitoring its

development will lead to new knowledge about effectiveness in health communications.

The empirical results provide a new direction for reflection and possible future research on
the behavior of health communication specialists (for example, in their capacity as spokespersons),
which can be a key factor for the success of the entire health organization, for the quality of life of
the local community, for the better health of people around the world and for the development of
homo sapiens. Research in the same direction can be done on other territorial units, with different

ethnic groups, and megacities should be included in the type of settlements.

The in-depth study and analyzes of the theory of health public relations, as well as the

thematic empirical research conducted, aimed at proving the formulated hypotheses, confirm the

5 This model is copyrighted and compiled by me — Gergana Doncheva Yankov.
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research thesis of the present dissertation work, that hybrid communication forms of health
management are more effective than only traditional or only the digital ones. The influence
of the Internet affects the way health PR tools are applied, and the continuous development and
change of the digital world requires constant updating of individual digital techniques. It is also
clear from the research that the work of health public relations specialists is fundamental for the
management of health facilities and health and social organizations, they are responsible for their

vision, image, building of reputation and trust among the public.

The specific characteristics of health public communications imply careful PR approaches
and a serious attitude to the matter — it must be considered that it is about people's lives and health,
the sensitivity of the audience, the public interest and the attitudes of society. The graphical
interface of the website of a health or social organization (a hospital, a pharmacy, or a doctor as a
person for example) has a direct influence on the choices and behavior of the audience, and the
content (texts, photos, videos and other digital content) and the way of arrangement of individual
menus are largely the responsibility of health public relations specialists. Accessibility of the
vocabulary (lack of heavy medical terminology) and short but meaningful messages are important
to achieve the main (and final) goal of any healthcare institution — more healthy and satisfied
patients and customers. Therefore, the experience, knowledge and skills of health PRs in this

direction are an invaluable asset.

The decision to present certain medical procedures (operations, therapeutic interventions,
etc.) through video content in the social media of a healthcare institution is the right step towards
fulfilling one of the main tasks of PR: to be a bridge between the organization and its audiences.
Digital forums, social media groups, webinars, podcasts, live streaming, storytelling, mailing lists,
SMS notifications, digital special events, watch parties, microblogs, and vlogs turns out to be
important in maintaining a modern dialogue between healthcare organizations and their audiences,
in that number media representatives. According to the research, television is a preferred channel
for obtaining health information, and it should be considered that the population in smaller
settlements (in villages, for example), as well as the older respondents, have established
entertainment habits in which television is major factor. Radio, although to a much lesser extent,

is a possible channel for achieving the PR goals of health care organizations.
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Conventional PR methods, including special events (with physical presence), word-of-
mouth or referral PR (from relatives, GP, acquaintances, neighbors, etc.), distribution of brochures
and newsletters, are adequate to the times and up-to-date for application on the Bulgarian market,
and to a large extent expected to be effective. A large part of the audience did not pay attention or
did not have enough information about the detail that the results with the tag "Ad." in the most
popular online search engine were paid to appear first in the poll (search). 1/5 of the healthcare
public tend to trust these results, and almost as many respondents say they tend not to trust them.
On the other hand, the influence of sponsored content in social networks on people's health

behavior and decisions is minor compared to other approaches in health PR.

The more educated the consumers of healthcare products or services are, the more high-
tech behavior and habits they have. Digitality is not alien to them, even more so — it prevails in
their lifestyle. The picture is similar as far as age is concerned — in almost all the investigated
points of the survey, the pattern is observed, the younger the respondents, the more solid their
online behavior. All of this makes them a digital communication-friendly audience for health PR
purposes. In any case, hybridity is key to the success and effectiveness of both campaign PR
activity in healthcare and the daily routine tasks of public relations specialists in the healthcare
field.

PR practices of the WHO both in the conditions of the coronavirus pandemic and in "peace”
time can be used as a guide, a manual and even a benchmark for the application of communication
tasks in the health sphere. The shortcomings and mistakes of the Organization's PR during the
COVID-19 pandemic can also be a teacher — that helps to avoid unwanted effects and PR

imbalances in the organization and the implementation of PR campaigns in the field of healthcare.

Deciding which PR approaches to apply is an intellectual journey for health PR professionals
- a journey along intertwining paths of experience, skills, knowledge, professional intuition and
contacts. Hybridity is an essential companion to the horizon, and when the mission is better health
and a healthier life for the human species, the efforts of health public relations professionals are

worthwhile. Now more than ever.
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REFERENCE TO THE MAIN CONTRIBUTIONS

This dissertation is the first comprehensive and in-depth study of the functioning of new
media in the structure of sectorial PR and, more specifically, of the communication forms of

management of the field of healthcare.

In the form of a self-assessment for the contribution nature of the dissertation work,

contributions of a scientific and scientific-applied nature can be distinguished.

|. SCIENTIFIC CONTRIBUTIONS

1. For the first time in Bulgaria, health PR is comprehensively analyzed and interpreted in
a traditional and digital environment, defining its management function, for the improvement of
health services and for the image and reputation development of institutions in the field of
healthcare.

2. For the first time in Bulgaria, public communication in the international health care
system is analyzed with an emphasis on WHO PR in the coronavirus pandemic; critical rethinking
of the shortcomings and errors in public relations of the WHO and effective communication

practices and online tools in social networks are brought out.

3. An effective and realistic model for planning and organizing a PR campaign in the field
of healthcare is proposed, as well as a methodology for measuring its results, along with the newly

structured functions and features of health PR.

4. The crisis algorithm was derived (extracted), and the essence, specifics, functions and
role of communication managers in the field of healthcare were more categorically defined. A

research focus is also placed on the ethical and legal aspects of digital PR in the field of healthcare.

5. The theory of health PR in the digital space and in particular in social networks
qualitatively deepens and expands. This generally enriches communication science and the

research methodology of sectoral PR and in particular — public relations in the field of health care.

Il. PRACTICAL-APPLIED PUBLICATIONS
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1. For the first time in Bulgaria, a survey is being conducted with a representative sample
among consumers of health products and services regarding communication forms in health
management. Summarized information on working (effective) communication methods and tools

for managing the field of healthcare was also extracted.

2. For the first time in Bulgaria, a survey is being conducted among health PR specialists
and practitioners in leading health institutions, summarizing the effective communication forms of
managing the field of healthcare in digital and physical environments, efficient methods and
conceptualizing the advantages and effectiveness of public communication in the field of

healthcare.

3. The dissertation is a basis for a textbook or study aid for PR students, in particular health

PR, communication management and integrated marketing communications.

4. The systematized and interpreted experience of leading Bulgarian and foreign specialists
and researchers in the field of health PR will help to improve the communication microclimate in

practice, and this, in turn, will lead to an improvement in the quality of people's lives.

5. The summaries of the world's leading practices in public communication in the field of
healthcare and the theoretical views (outlooks) on health PR are a reliable and promising basis for

their application in Bulgarian health institutions.
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