YHUBEPCUTET 3A HAITMOHAJIHO 1 CBETOBHO CTOITAHCTBO

CTAHOBUMIIOE

Or:  mpod. a1-p, a1 ¢ H loOpunka Cranuesa IleitueBa, FOro3ananen yausepcuret ,,Heopur

Pusicku®, HayyHa cieriuaiaHOCT — COLIMOIOTUS

OTtHOCHO: JTUCEPTAllMOHEH TPYJ 3a MPUCHXKIaHE Ha oOpa3oBaTelHaTa M Hay4YHa CTENEH
»AOKTOP* 1o Hayuna cneyuarnocm OpraHuzalus WU YIpaBI€HHUE H3BBH
chepaTta Ha MaTEPUAITHOTO Mpon3BoAcTBO (Meauu u komynukanun) B YHCC.

ABTOp Ha aucepTauroHHus Tpya:  BuoJiera HukoJioBa

Tema Ha TUCEPTALMOHHUS TPYA: Tema W3I'PAYKAAHE HA HWMHUIK HA
HNOJUMTUYECKHN JIUYHOCTU B HUHTEPHET (AHAJIN3 HA KAH/UIAT-
HNPESUJAEHTCKUTE KAMITAHUU 2006-2016 I'.)

1. HNudopmanus 3a qucepTanTa

Huceprantkara Buonera HuxonoBa ce e oOyuaBanma no Jloktopcka mporpama
Opranuzanys U ynpaBlieHHE U3BBH cdepara Ha MaTepHalHOTO Mpou3BoacTBO (Menuu u
koMmyHukanuu), B IlpodecnmonanHo uHampaBnenue 3.5. OOIIECTBEHHM KOMYHHKAIUU H
UHQOPMAIIMOHHU HAyKu  KbM Kameopa Meduu u obwecmeenu xomyHwkayuul Mkonomuxa
Ha ungpacmpykmypama ¢gpaxynmem va YHCC cpriacHo 3anosen Ha 3aM.-pexktopa no HUJ
Ha YHCC Ne 1106/28.042023 r.

OOyueHneTo € OChIIECTBEHO B pedosna/ (hopMma mpe3 mepuoma despyapu 2020-2023 r.
JlucepTaHTKaTa OTTOBAps Ha 3aKOHOBUTE M3MCKBAHMUS 32 ITyOJMYHA 3aIINTA.

2. Oﬁma XapPaKTEPUCTUKA HA NNPECACTABEHUSA JUCECPTANUOHEH TPYA

JlucepTaloH HUAT TPYJ € aKTyaJleH OTKJIMK Ha BCE OIlle CBhUIECTBYBALUS NEPHUIMUT Ha
U3CJIEIBAaHUATA B TPAGKTOPUATA Ha MOJUTUYECKHs] MAPKETHHT 3a ObJIrapckarta MoJIMTHYECKa
KOMYHHUKAIIMOHHA IEWHOCT B UHTEPHET U € C UHTEHIUS J1a IPEJOCTaBU IPABUIIA, KOUTO Ja ca
oT non3a 3a nosmtuny, [P crnenmamucTy, KOMyHMKalMOHHM €KCHEPTH, CTYAEHTH W IIp.
KaKTO U Jla 3allbJIHU HPUIOKHOTO IOJIe, Kacaello ObArapcKUTe MOJIUTHYECKU MPAKTHKH 32

HU3rpaxxJaHe Ha UMHU]JK.

3.CTpyKTYpa Ha JUCEPTALUATA



JMcepTallMOHHUAT TPy C€ € CTPYKTypHpaH OT YBOJ, YETUPU IJIaBH, 3aKIIOYEHUE,
bubmmorpadus u [Ipunoxenus.

Te3zaTa, KOSITO ce 3alIMTABa B HACTOALIMS AUCEPTAIIMOHEH TPYA €, Y€ ,,AHTEPHET
NpeJoCTaBsl IIMPOK MEAHEH WHCTPYMEHTapUyM Ha MOJUTHUYECKUTE JIMYHOCTH 32
OCBIIECTBSIBAHE HAa MO-NEPCOHAIU3UPAHU CTPATETHYECKH KOMYHHKAIIMU 3a M3TpakJaHE Ha
UMUJIDK, Ype3 KOUTO Aa ce MOBIUIAT U300pHUTE pe3ynTaT. [loauTninTe akTUBHO U3I0JI3BAT
COL[MAJIHUTE MEIUH 3a aHTAKUpAaHE Ha ayAUTOpUATAa B TOJUTHYECKUS TUCKYpC H 3a
KOHLEpTyaJIu3UpaHe Ha WJEH U NOCHaHus. YIoTpedaTa Ha AUTMTAIHUTE KAaHAINW MO3BOJIABA
na ObJe peaau3upaHo ydacTue 4pe3 KOMyHUKalus 0e3 MeAueH MocpeqHuk. B ciyuait, ye
MOJINTUYECKaTa KOMYHHUKAIMS € KOHCTpyHpaHa Bb3 OCHOBAa Ha JEMOKpPAaTHYHU HIEU 3a
YECTHOCT M OTKPHUTOCT, M3rPa)<[aHETO Ha UMHWIK LIe AaJe MOJIOKUTENeH pesyarar. U
00paTHOTO — aKO ayAUTOPHATA BB3IPHEME MOJUTHYECKUTE MTOCTAHHUS KaTO HEPEJICBaHTHH Ha
JNEHUCTBUTENTHOCTTA, MOJUTUYECKUAT UMUK HSIMA J1a TOCTUTHE 3aJI0)KEHUTE 1IEJIH.

B nucepranvoHHUS TPy YCHEIIHO U PE30HHO € pamKkupaH QO0eKT Ha U3CIIEABAHETO
- TIOJIUTUYECKUTE KOMYHHUKALIMU B UHTEPHET B MPEAU300PEH MEPHOM, B pAMKUTE Ha KOUTO €
MPOLIECHPAHO M3TPAXKIAHETO HA UMHJDK HA MOJUTUYECKH JIMdHOCTH B iepuona 2006 — 2016)
C BCUUKHUTE UM MPEIMETHHU ChUTHOCTHU U3MEPEHUS

Onenkara mu 3a Lleara Ha u3cneqBaHETO, KOSTO € UHTEHIIMOHUpPAHA ,,Ja Ce
MpoyYaT CTPATEerHuTe 33 M3TPaKIaHe Ha UMUK Ha KaHIUIAT-TIPE3UJACHTHTE Ha Bbiarapus
ype3 aHayu3 Ha kamnaHuu B niepuoga 2006-2016 1. e e Ts € pejeBaHTHA HA TEMATHYHOTO
ycuiue

3agaum Ha npoyuBaHeTo 1) 1a ce pasmiega MMMDKBT KaTO Kareropus B
MOJUTHYECKaTa W KOMYHUKAI[MOHHaTa HAyKd U SIBIICHHE B TIpaKTUKaTa, Karo ce
UACHTU(UIIMPAT OCHOBHUTE KPUTEPHH 32 UMUK Ha TIOJTMTUIECKHU JIUED; 2) na ce
MPEJCTaBAT OCHOBHUTE MOHATHS 3a (hOpMUpPaHE HA UMHJDK Ha NOJUTUYECKH JIujep; 3) Aa ce
OIIpeJIeNI POJIATa Ha MHTEPHET B Mpolieca Ha (JopMUpaHe Ha UMHJKA Ha MOJIUTHYECKHU JIUJIEp
U J1a ce HalpaBU aHAJU3 Ha BB3JCHCTBUETO Ha COLMAIIHUTE MEIUU BBPXY (HOpMUpAHETO Ha
OOIIECTBEHOTO MHEHHE 3a IMOJUTUYECKUTE JIMYHOCTH; 4) na ce pasrienat (GopMaaHUTE U
HedopMaTHU TUIATGOPMH 32 MOJUTUYECKO Mo3uiMoHupaHe Ha ['eopru IIvpBanoB, Pocen
IIneBnenueB u Pymen PaneB B colmanHuTe MEIUHN‘, CHILO Ca PEIEBAHTHH Ha LIEJITa U Te3aTa

Ha JUCEPTALMOHHHUS TPYI.



HN3cnenBanero o6OxBama mnepuomaa or 22 okrtomBpu 2006 mo 6 nHoemBpu 2016 c
UHTEPIUCIUIUIMHAPHA  [oAOpaHa  MeTOHO0JIOTHSl, KOSTO  AaKUEeHTHPa  BbPXY
MIOJINTOJIOTUYHUTE, KOMYHHUKAIlMOHHHU  COLIMOJIOTMYECKM  paKypcu Ha  SIBJICHHETO.
OcCBhleCTBEHO € MPOyYBaHE U aHAIM3 Ha JIMTEpaTypara 10 TeMaTa Ha U3CJIEBAHETO, U €
u3rpajieHa Mmojaxojisila TeopeTuyHa paMKa Ha JAucepTaluoHHus Tpyd. HabmoneHueTo karo
METOJl € H3MOJ3BaHO 3a calToBe W NPOo(UIM B COIHAIHUTE MEAMM Ha KaHAMIAT-
MPE3UICHTUTE 33 HU3MEPBAHE HAa KOPEKTHOTO BB3IPUEMAHE, PETUCTPUPAHE U OLEHKAa Ha
KOMYHMKAIIMOHHUTE CTPAaTErny 3a U3rpaXKIaHe Ha MoJnTudecku uMumk. Ilopaau BpemeBoTO
OTJalieyaBaHe OT U3CJEIBAHOTO ChbOUTHE M HEBB3MOXKHOCTTA OT MPSKO MPOCIEAsSBAaHE HA
Ha UMUJDKA pealu3upaH BTOPUUEH aHAINU3 HA EMIUPUYHU u3cneaBanus. [IpoBeaeno e odbaue
aBTOPCKO E€MIIMPUYHO H3CJE/IBaHE 4pe3 IpsKa OHJIAH aHKeTa ¢ 15 BbIpoca, HA KOUTO ca
otroBopwiH 50 pecrioHIeHTH, MOA0paHu Ha CIy4acH NMPUHIUI. AHKETaTa ThPCH OTTOBOp Ha
BBIIPOCA KAk ayJUTOpHUSATa BB3NpUEMA MOJUTUYECKUTE TMOCIAHUA M HU3TPaKIAHUSI
MOJIMTUYECKH HMMHDK Ha KaHauaar-npesunentute [eopru IIspBanoB (2006), Pocen
[IneBnenues (2011) u Pymen Panes (2016). AnkeTupaHeTo € U3BbPIIEHO B paMKUTE Ha €Ha
cenmura upe3 ['yren ¢popme.

4.0ueHKA HA MOJTyYeHUTe HAYYHH M HAYYHO-TIPUJIOKHH pe3yJITaTH
CTpyKTypUpaHETO Ha JIMCEPTALMOHHMS TPyX B YETHPU IJVIaBU € I03BOJIWIO Ha

JTUCEpTaHTKaTa Ja TMPeABUIM U peau3upa IMOCTAaBEHUTE CH 3aJlayd, PECIeKTHUBHO Ja
pean3upa CBOUTE HAyYHU U HAYYHO-TIPUIIOKHU PE3yITaTH.
[IbpBa TnaBa pa3kpuBa MOCTHXKEHHUSTa OTHOCHO HACHTU(DHUIIMPAHETO HA HMHJDKA KaTo
,,CBBKYITHOCT OT BB3IPHSATHS, BIICUATICHUS, NIPEIyOCkKACHUS, 3HAHWS, WJICH, HACTPOCHHSI,
OTIHUT, OLIEHKH M YyBCTBa, KOUTO (popMuUpaT OOIIECTBEHOTO MHEHHUE , JAa MPOCIECAN ITbTS Ha
MosiBaTa My B KOHTEKCTa Ha MOJUTHYECUTE KOMYHHUKAIINH, J]a IOCTAaBU TEOPETHUYHUTE OCHOBU
Ha KPUTUYHHS aHaJIN3 B HAyYHO-UTEPATYPEH paKypc, OMUPANKU ce HA YYXKACCTPaAaHHHUTE U
ObJTapcku aBTOpH, pabdoreniu mo mpodiema. dopmupanHeTo Ha oOpaza Ha TMOJUTUYECKH
JUJEp ce pasriexja KaTo Mpolec, MPU KONUTO ce B3UMAaT MpeABU pallMOHATHUTE apryMEHTH
U EMOIIMOHATHOTO BB3JeHCTBUE. Pasrienana e B3auMOBpPB3KaTa MEXIY MOIUTHUYECKUTE
KOMYHHKAITUU U METUUTE Ype3 MEAUIHOTO MOCPETHUIECTBO.

BbB BTOpa mmaBa € M3rpajieH B €IMH MporiecyaieH iaH (OPMHUPAHETO HA UMHUKA

Ha MOOJUTHYCCKUA JIHUIACP, CT)O6p33HO C TIPUHOUIIUTE Ha HY6J'II/I‘IHI/ITG KOMYHHUKAIIMH, Ha



KOHIIETILMUTE 3a paboTa Ha BPB3KUTE C OOIECTBEHOCTTa M Ha pekyiamara. Ta3u riaBa ChIIO
UMa TEOPETUYHA OPUEHTUPAHOCT U CIYXKM 332 HOTBBPIKAAaBaHE HA Te3aTa..

Tpera rnaBa akueHTHpa BbPXY MNOIMTUYECKUTE KOMYHUKAIIMN B MHTEPHET B Cpena,
KBJIETO AYAUTOPHsI MOXE JIECHO na Obae uaeHTH(UIMpaHa U (PparMeHTHpaHa, aAa Obaar
IOCTPOEHH paloTeny MociaHusd, Ja ObJe NPOMEHEHa KaMIaHWs B JBW)KEHHUE, Ja Oble
IIPOBEIEH DA3roBop C M30uparenaure B peagHO BpeMe U T.H. M3BexxaaHeTto Ha
XapaKTEepUCTUKUTE Ha MHTEPHET M IMO-KOHKPETHO Ha COLMAIHUTE MEIMM KaTo cpeaa 3a
JMHAMUYHA TOJIUTHYECKa KOMYHHUKAIIHS U 33 U3TPaKIaHe U 3aTBbPKIaBaHe Ha MMOJIMTHUECKU
UMUK € BaXXHO C OrJie]l Ha IPOBEJCHUTE OT aBTOpa MU3CJeIBaHUs 32 (OpPMUPAHE Ha UMUK
Ha OBJITAPCKU KaHAUIaT-Tipe3uieHTH B repuoaa 2006-2016.

YerBbpTa IJIaBa IOKa3Ba pe3yATaTUTE OT aHajM3a Ha KaHIUAAT-TIPE3UITHETCKU
KaMIaHuM B conuanuute meauu Facebook m YouTube. M360pbT UM He € ciaydaeH, a ce
OCHOBaHa Ha (pakTa, 4e JBETEe MeIMM ca Cpel Haii-nomynapHute B bbiarapus. Facebook e
OCHOBEH KaHaJl B Obirapckara KOMYHUKAllMOHHA IIPAaKTHKa 3a pa3lpoCTpaHEHHE Ha
uHbOpMaNK U U3rpaXIaHe HA UMHDK 4pe3 M3MOJI3BAHETO HA IEJIEHACOYCHN KaMIaHWH, a
YouTube ce u3mo3Ba chb3gaBaHe Ha COOCTBEH OpaHIWpaH KaHaj, KbICTO C€ ,,U3TbyBa‘
cobctBeHa TeneBu3us. M300pbT ce ocHoBaHa Ha cienHutTe naHHU: Facebook e ycmsn na
IIPOHUKHE B KUBOTA, YOEXKAECHUATA U pelieHuaTa Ha Haa 60% OoT HHTepHeT MoTpeduTenuTe u
noBeue ot 30% ot Hacenenuero Ha bwarapus karo msuto. B Bearapus YouTube e u tpetust
Hali-ioceniaBad calT (mpeau Hero ca Facebook u Google). IIpoBenenuTe u3cnenBanus TyK
LEeJIAT, OT €/1Ha CTPaHa, Ja OIMUIIAT CTPATErMUTE 3a M3TpakJaHe Ha MMM/DK Ha KaHAWJaT-
npesunenture ['eopru IIspBanoB, Pocen Ilnesnenues u Pymen Panes, a or npyra, upes
MPOBEICHO AHKETHO NpPOYYBaHE cpeln H30uparend, Ja ce MPOCIend YCIENIHOCTTa Ha

IMPOBCACHUTC KaMIIaHUUTE.

5. Onenka Ha MOJIYYCHUTEC HAYYHHU U HAYYHO-TIIPUJIOKHU peE3yJiTaTn

JAucepTHHOHHUAT TPYA € eMH yCleleH TPYA, IV HA YCIeIIHATA KOJA00puus Mex1y
AOKTOPHT ¥ HY4YeH PbKOBOAUTEJ ¢ MHOKECTBO IPUHOCH
e HayuyeH nmpuHOC € aBTOPOBOTO €MIMPUYHO COLMOJIOTMYECKO HM3CIEABAaHE, Makap U

npoeeeHo oHialH I[IponnyaBa yMmMeHue 3a Cb3/1aBaHE€ Ha TEOPETUYEH MOJEN Ha
u3cie/BaHE M HAa  BKJIIOYBAHE HA pEJIEBAHTEH WHCTPYMEHTapuyM KbM HEro B

JMTUTAHA Cpeaa



[IpuHOC € Hay4YHUAT aHAJIU3 HA MPEXOJHUTE MPOIECH Ha TMOJIUTUYECKU UMUK - OT
TPAJUIIMOHHUTE KbM HOBUTE JUTUTAIHM MeAuu. VIMaHEHTHUTE TIpOIECH Ce
MPEACTABAT KaKTO B TPaJAMIIMOHHA MEIUNHA Cpella, Taka U B COLMAIHUTE MPEXKH,
caiitoBe, Tu4HU Onorose, Biorose u mp. [lonuTudeckara pekiiama € eKCILTUIUpaHa
B HEWHHUTE MOAU(UKAIIMU B Pa3BUTUETO W B JUTHUTAJHA Cpelia, B KOHCTPYUPAHETO
Ha HOBH (OpMH Ha MOJMMTHYECKH MAPKETUHT HAa  PEKIAMHHUTE IIOCIaHUS M
MOJINTUIECKH 00pasH.

Haii -cpiiecTBeH € MPUHOCHT Ha JOKTOPAHTKATA B M3TPAKIAHETO M (POPMHPAHETO
Ha TOJUTUYECKU UMUK B MHTEPHET Ha ObJrapckaTa KOMYHUKAI[MOHHA cpefa, U B
CpaBHEHHUATA KOUTO CE€ MPABAT HA MOJUTHYECKUTE KOMYHUKAIIMHK B TPAJUIMOHHA U
OHJIAIH cpena.

H3BCICH € AJITOPUTHM 3a MCAUATU3UPAHC HA ITOJIUTUICCKUA HMHUK B HHTCPHCT

6.0uenka Ha apTopedepara U MyOTUKALUUTE

ABTopedepaTbT OTroBaps Ha [AUCEPTALIMOHHUS TPYyd , a MyOJHUKAIMUTEe Ha

AucCapTaHTKaTa KaTo 6pOI>'I 1 Ka4€CTBO Ca B CbOTBCTCTBUEC C U3 CKBaHMATA.

7. KpnTnunm OesiesKKH, NPeNOPbKU M BHIIPOCH - HAMAaM

B 3akmroueHue uckam Aa ru3passd MmoJIOKUTCIHOTO CM OTHOICHUC KbM ITOCTUTHATOTO

B IMCEpPTALMOHHUA TPy U Ja yAOCTOBEpS, ye 1Ie IiiacyBam c ,,Jla* Buonera Hukonosa na

HpI/I,Z[O6I/Ie O6pa3OBaTeJ'IHaTa U HaydHa CTCIICH I[OKTOI) Io OpraHI/I3aL[I/I$I " YIPaBJICHUC

HU3BBH

chepata Ha MarepuadHOTO TNpou3BoAcTBO (Memun wu KOMYHUKAIIIH),

[Ipodecnonanno nanpasienue 3.5. OOLUIECTBEHN KOMYHUKAIMU U MHPOPMALIMOHHU HAyKH

Unen Ha Hayuno xypu:
IIpod. n-p, ncH JJo6punka Cranuesa [leiiuesa,
IOrozananen ynusepcurer ,,H. Puncku‘
05.06.2023
Codus
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1. Information about the Ph.D. student

Ph.D. student Violeta Nikolova was trained in the Doctoral program Organization and
management outside the sphere of material production (Media and Communications) in
Professional direction 3.5. Public Communications and Information Sciences at the
Department of Media and Public Communications/Economics of Infrastructure, Faculty of
UNSS, according to the Order of the Vice-Rector for Research and Development of UNSS No.
1106/28.042023.

The training was carried out in a traditional/form from February 2020-2023. The Ph.D.
student meets the legal requirements for public protection.

2. General characteristics of the presented Ph.D. thesis

The dissertation is an up-to-date response to the still-existing deficit of research in the
trajectory of political marketing for the Bulgarian political communication activity on the
Internet. It is intended to provide rules that are useful for politicians, PR specialists,
communication experts, students, etc., .as well as to fill the field of application concerning
Bulgarian political practices for building an image.

3. Structure of the dissertation

The dissertation is structured by an Introduction, four chapters, a Conclusion, a Bibliography,
and Appendices.

The thesis defended in the current dissertation is that "the Internet provides a broad media
toolkit for political figures to implement more personalized strategic communications to build
an image through which to influence election results. Politicians actively use social media to
engage audiences in political discourse and to concertize ideas and messages. The use of
digital channels allows participation through communication without a media intermediary. If



political communication is constructed on the basis of democratic ideas of honesty and
openness, image-building will yield a positive result. And vice versa — if the audience perceives
the political messages as irrelevant to reality, the political image will not achieve the set goals.

The dissertation has successfully and reasonably framed the Object of the research - political
communications on the Internet in the pre-election period, within which the building of the
image of political figures in the period 2006 - 2016 was processed with all their essential
objective dimensions.

My assessment of the purpose of the research is intended "to study the strategies for
building the image of the candidate presidents of Bulgaria through the analysis of campaigns
in the period 2006-2016", is that it is relevant to the thematic effort.

Tasks of the study 1) to examine the image as a category in political and communication
sciences and a phenomenon in practice, identifying the main criteria for the image of a
political leader; 2) to present the basic concepts of forming the image of a political leader; 3)
to determine the role of the Internet in the process of forming the image of a political leader
and to analyze the impact of social media on the formation of public opinion about political
figures; 4) to examine the formal and informal platforms for political positioning of Georgi
Parvanov, Rosen Plevneliev and Rumen Radev in social media", are also relevant to the aim
and thesis of the dissertation work.

The research covers the period from October 22, 2006 to November 6, 2016, with an
interdisciplinary selected methodology that emphasizes the phenomenon's political,
communication, and sociological aspects. A study and analysis of the literature on the topic of
the study was carried out, and an appropriate theoretical framework for the dissertation work
was built. Observation has been used for sites and social media profiles of presidential
candidates to measure the correct perception, registration, and evaluation of communication
strategies for building a political image. Due to the time distance from the researched event
and the impossibility of direct follow-up of the image, a secondary analysis of empirical
research was carried out. However, an author's empirical survey was conducted through a
direct online survey with 15 questions answered by 50 randomly selected respondents. The
survey seeks an answer to the question of how the audience perceives the political messages
and the constructed political image of the presidential candidates Georgi Parvanov (2006),
Rosen Plevneliev (2011), and Rumen Radev (2016). The survey was conducted within one
week through Google Forms.

4. Evaluation of the received scientific and scientific-applied results

The structuring of the dissertation work in four chapters has allowed the Ph.D. student to
anticipate and realize her set tasks, respectively to realize her scientific and scientifically-
applied results.

The first chapter reveals the achievements regarding the identification of the image as "a
collection of perceptions, impressions, prejudices, knowledge, ideas, moods, experiences,
evaluations and feelings that form public opinion", to trace the path of its appearance in the
context of political communications, to put the theoretical foundations of critical analysis in a



scientific-literary perspective, relying on foreign and Bulgarian authors working on the
problem. The formation of the image of a political leader is seen as a process in which rational
arguments and emotional impact are taken into account. The interrelationship between
political communications and the media through media mediation is examined.

In the second chapter, the formation of the image of the political leader is built in a
procedural plan, in accordance with the principles of public communications, the concepts of
working with public relations and advertising. This chapter also has a theoretical orientation
and serves to confirm the thesis.

Chapter Three focuses on political communications on the Internet in an environment where
audiences can be easily identified and segmented, and workable messages can be built,
campaigns can be changed on the fly, voters can be talked to in real-time, etc. Bringing out
the characteristics of the Internet and, more specifically, of social media as an environment
for dynamic political communication and for building and strengthening a political image is
important in view of the author's research on image formation of Bulgarian presidential
candidates in the period 2006-2016.

The fourth chapter shows the results of the analysis of presidential candidate campaigns on
the social media Facebook and YouTube. Their choice is not accidental but is based on the fact
that the two media are among the most popular in Bulgaria. Facebook is the primary channel
in the Bulgarian communication practice for spreading information and building an image
through targeted campaigns. Youtube is used to create its own branded channel where its
television is "broadcast." The selection was based on the following data: Facebook has
managed to penetrate the lives, beliefs, and decisions of more than 60% of Internet users and
more than 30% of the population of Bulgaria as a whole. In Bulgaria, YouTube is also the third
most visited site (before it was Facebook and Google). The research conducted here aims, on
the one hand, to describe the strategies for building the image of the presidential candidates
Georgi Parvanov, Rosen Plevneliev, and Rumen Radev, and on the other hand, through a
survey conducted among voters, to track the success of the run campaigns.

. Evaluation of the obtained scientific and scientific-applied results

¢ Scientific contribution is the author's empirical sociological research, although conducted
online.

¢ Contribution is the scientific analysis of the transition processes of the political image - from
traditional to new digital media. Immanent processes are presented in traditional media
environments and social networks, sites, personal blogs, vlogs, etc. Political advertising is
explicated in its modifications in the development and digital environment, in constructing
new forms of political marketing of advertising messages and political imagery.

¢ - The most significant contribution of the Ph.D. student is in the construction and formation
of a political image on the Internet of the Bulgarian communication environment and the
comparisons made between political communications in traditional and online environments.

¢ an algorithm for the mediatization of the political image on the Internet is derived



6. Evaluation of the author's abstract and publications

The abstract corresponds to the dissertation, and the number and quality of the dissertation's
publications are in accordance with the requirements.

7. Critical notes, recommendations, and questions - | don't have any

In conclusion, | would like to express my positive attitude towards what has been achieved in
the Ph.D. thesis and certify that | will vote "Yes" for Violeta Nikolova to acquire the
educational and scientific degree of Doctor of Organization and Management outside the
sphere of material production (Media and Communications), Professional direction 3.5. Public
Communications and Information Sciences

Member of the Scientific Jury:
Prof. Dr. Dobrinka Stancheva Peycheva,

Southwestern University "N. Rila"

05.06.2023

Sofia



